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COVID-19 has had a major impact on the global economy, bringing international tra ndstill as countries
 border ¢losures and

implemented border controls. Taiwan's tourism incm has.also faced challenges

ongoing industrial transformation. .
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I Taiwan Travel Market
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Items
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Domestic travel rate

T8 NiREERE
Average number of trips
per person

B A B A ki 48 iR
Total number of domestic
travels by citizens
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Average number of days
per travel
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Travel taken during
holidays and weekends
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Overall satisfaction level
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Average expenditure per
person per travel

EAPNEA) e

Total expenditure on
domestic travel
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2021

5.96 %
5.96 trips

126,027,000 k2%
126,027,000 trips

1.45 R
1.45 days

=M 2,061 | 73.55E7T
NT$2,061 US$73.55

HENE 2597 8T 92.67 BTt
NT$259.7 billion US$9.267 billion
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2020

6.74 R
6.74 trips

142,970,000 &R
142,970,000 trips

1.54 R
1.54 days

=8 2,433 77 | 8226 ETT
NT$2,433 US$82.26

EME 34788 117.59 BTt
NT$347.8 billion US$11.759 billion

iUy er
Travel Market

110 FFE2 109 FELLER

2021 versus 2020

V¥ 4.6 EE5% (pp)

Down 4.6 percentage points

v (.78 H/trips
v 11.85%
v 0.09 %

Down 0.09 days

A 3.66855%

Up 3.6 percentage points

A 0.4 68555
Up 0.4 percentage points

NTS uss
v15.29% v 10.59%

NTS Juss
v 25.33% v21.19%

.\ w . . . .
_— Data for this table was compiled from a survey of Taiwan nationals aged 12 and over.
= - r The ( 3% ) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference.
~ = The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year.
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Visitor Trends at Major Tourism Attractions
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& -56.26% « BHEERESRE -56.44% - RILAZEHEEEER
B RE -50.07% » EEEE - RBMIDRAY - FENLEHELE
FRTEQ °

To compare statistics for principal scenic spots and changes in visitor
numbers at various types of scenic sites (316 sites in 2020 and 323 sites in
2021), sites added or deleted in 2021 were excluded, resulting in 313 sites
that are the same in both years. In 2021, the number of visitors increased
at 30 sites and fell at 283 sites compared to 2020.

In 2020 and 2021, the number of visitors to principal scenic sites trended
down due to COVID, with visitor numbers at all types of destinations
falling between 15% to 39% in 2021 relative to the year before.

Comparing 2021 and 2020 by month, Lunar New Year holiday travel in
February 2021 was not substantially different from the same period in
2020. In March and April 2021, COVID slowed visitor numbers more
relative to the same period in 2020. From May 19 to July 26, Taiwan
upgraded to a Level 3 alert due to a resurgence of COVID. Despite a
fivefold increase in the issuance of coupons, domestic travel vouchers,
and other revitalization measures, the number of visitors to various
scenic spots failed to recover to the year earlier level. The total number of

visitors to scenic spots also fell for the entire year compared to 2020.

Among 70 scenic spots at Taiwan's 13 national scenic areas, visitor
numbers grew at four sites and fell at 66 sites. Dapeng Bay National
Scenic Area was the only one of the 13 national scenic area to post
positive growth (44.03%) in 2021, due mainly to a 148.78% increase at
the Xiaoliugiu Recreation Area resulting from adjustments to statistical
methods. Scenic areas with more than 50% declines included Penghu
National Scenic Area (-56.26%), Matsu National Scenic Area (-56.44%),
and Northeast and Yilan Coast National Scenic Area (-50.07%), all due to
COVID-related reductions in bus and flight service and event delays.
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Note : Due to the addition and removal of tourism and recreation attractions, no comparison to 2020 is provided for attractions added in 2021
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: National Parks

ERERE

National Scenic Areas

HEMRMK(HHRER

Designated scenic areas at
the municipal or county
(city) level

ARG RE

Forest Recreation Areas

RERFEERAERES
Recreational Agriculture
Areas and Recreational
Farms

BcHE

Tourist Areas

TH4EE Museums

RIS

Religious Sites

A
Other

Rat

Total

HRERAE(18)
Total base

39

17

19

39

10

105

313
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Sites with More Visits

A (f8)

Total base

12

30

BlESF18-12 BtEEE Yoy (Jan-Dec)

=]an
%
12.82

5.63

11.76

16.67

12.50

12.82

11.43

9.55
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Total base

34

66

15

19

34

10

93

283
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Sites with Fewer Visits
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87.18

94.37

88.24

100.00

83.33

87.50
87.18
100.00

88.57

90.45
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Inbound Travel Market

110 F2REBIRE 14 B 479 AR > B 109 FE 7D 89.80% ; EA
HiER 35 & 9,977 AR > 8 109 FEJRZ> 84.59% ©

MO FERFRENRE @ RIREFEMS - MR 2 B 4,935 A
REZ > §17.75% ; HRAENE 18 3,819 AR (& 9.84%)
RABIAME 18 3267 AR (4 9.44%) ~ IREENDIF
DA TEAh) 118 3,261 ARRZ > (5 80.62% » HR%A M5
181,937 AR > 55850% ; REIREFE 34.62% B » &
BRAIA 20-29 BE RS > &5 31.62% °
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Key Indicators of Taiwan's Inbound Travel Market in 2021

. REREAR e RBIRETSHEN 109 £ 2020
> v Number of ‘s Average length of
visitor arrivals to Taiwan stay of visitors to Taiwan
REREMN TS Annual Amount of Inbound Tourism
(FE@Egme ) ;*oenquure (excluding international
ight tickets)
110 & 2021
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58.55 / nights
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= 140,000 visitors
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® #iEm209 85T s
NT$20.9 billion 829 / nights
7.45{8ETT >
US$ 0.745 billion \
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Mainland China

i  HRE

Vietnam Indonesia

13,267 AR

Visitors

13,819 AR

Visitors Visitors

24,935 AR

In 2021, Taiwan received 140,479 inbound visitors, down 89.80% from 2021.
The number of outbound travelers from Taiwan during the same period fell
84.59% to 359,977.

In 2021, Vietnam was the biggest source of inbound visitors to Taiwan, with
24,935 arrivals or 17.75% of the total. The next biggest source markets were
Indonesia (13,819 visitors, 9.84%) and mainland China (13,267 visitors, 9.44%).
Analyzed by travel purpose, "other" led with 113,261 visits (80.62% of the
total), followed by "business" (11,937 visits, 8.50%). Among inbound visitors,
females accounted for 34.62% of the total and 20-29 year olds were the
largest age group (31.62%).
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2021 versus 2020
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®|v 89.80%

©|a 50.26
& /nights
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NT$53.9 billion

® Yx58.61%

18.00 7T HEAER61.31%

USS1.8 billion \ NTD $6 )
\_ v $61.31% J
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Note :1."Number of inbound visitors to Taiwan" data from the National Immigration Agency, Ministry of the Interior.

2. The "average length of stay (nights) for all inbound visitors to Taiwan" in 2021 was calculated from a survey sample and based on lengths of stay (nights)
from one to 120 nights (due to COVID restrictions, visitors were required to quarantine for 14 days after arrival and self-manage their health for 7 days).
In 2020 and 2019, the "average length of stay (nights) for all inbound visitors to Taiwan" was calculated by the National Immigration Agency based on stays (nights)

of between one and 90 days.
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Taiwan’s Outbound Travel Market

110 EFEA LB HET 35 B 9,977 AR » KK E Bt 547 » DA
AIEENESRS - 5123 B 2,736 AR (4 64.65%) » HR
REMME 11 8 4,339 AR (4531.76%) ~ BUOMitE 7,139 A
R (5 1.98%) ~ KIFEMHE 4,833 AR (& 1.34%) -

REIZR (&) BIo > #hREARRE 12 & 8,637 AXABRS »
HERRFEAHZER 10 8 3,895 AKX~ HAR 18 4,049 AR~ BER
PH5E 1 8 3,656 AX ~ BHE 18 2,692 AR -

In 2021, Taiwanese citizens made 359,977 trips abroad. Asia was the main
destination, accounting for 232,736 trips, or 64.65% of the total, followed by
the Americas with 114,339 trips (31.76%), Europe with 7,139 trips (1.98%),
and Oceania with 4,833 trips (1.34%).

Analyzed by country (region), mainland China was the first destination of
choice, attracting 128,637 Taiwanese visitors, followed by the US (103,895),
Japan (14,049), Malaysia (13,656), and Hong Kong (12,692).
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Tourism Revenue

BREREBNAZHMKEAB AR H4EF > 110 F5+405
100.12 8357t » HE%E GDP BHOtEA 1.29% -
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Inbound Tourism Expenditure

BB 10 ERIE 2 M0 ERERZHEBERBIOAE, -
10 ESHHBAMREBEFE  REREHENAIHOS 745 FE
JC » 8] 109 FER 58.61% ©
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Domestic Tourism Expenditure

RIBERYCBHIEZ M10 FEERIERRABERS) - 110F 12
A LB ABRREEL S 1.26 BIRR - BABRREFIOZH
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The Global Travel Market
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Overview of the Global Tourism Market

BL Rk GDP 7£ 2020 FAHBIZ B AT TB& 49.1% 1B KA 4.5
JKZETT » 2021 FHHER 2020 & EF 30.7% » 2022 FRIFE M #F £
F31.7% - =M IEET > 2021 FEICHRPEEE GDP 8 2020 F E
Tt 36.8% » HRABIAME - BIEHREEZE GDP £F 36.3%  FEM

(27.7%) ~ AR (27.1%) FEGH (23.9%) BERHEE (WTTC) -

2021 FEIFZREHEILE 4% 2021 EABREEIEIER (2019 F )
TB& 72% - 2021 FBAIRBEENCESH (UBAREEENE
EEBEES) H5t5 1.9 KET - B 2020 F/9 1.6 JKETT
BRER 2019 F&RIEAIMN 3.5 Jk3ET (UNWTO) °

2021 FRIKIRFFAEAR (SEIRIRBEAXFERIREAZR - TE)
FMEIKIRBELWA (SERREWATBERRERA > TR)
EERBRINAE 60% - AEME » 2021 FRIRRELAREE
66.0 EAR » REKIRBARUINAZEEI 3.3 JKETT - DBIIRIEZE 2019
09 53.7% F 55.9%(WTCF) o
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Combined tourism spending in Taiwan by inbound visitors and locals
was an estimated US$10.012 billion in 2021, accounting for 1.29% of
GDP that year.

According to the Tourism Bureau's 2021 Survey of Taiwanese Tourist
Consumption and Trends, spending by inbound tourists in Taiwan
totaled US$745 million in 2021, down 58.61% from 2020 due to
COVID-19.

According to the Tourism Bureau's 2021 Survey Report on Tourism in
Taiwan, citizens aged 12 and above made approximately 126 million
domestic trips in 2021 and spent an average of US$73.55 per person
per visit. The average length of such visits was 1.45 days. Based on
these numbers, it is estimated that domestic tourism expenditures
totaled about US$9.267 billion in 2021, down 21.19% from 2020.
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Economic Contribution of Tourism and Travel
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The contribution of tourism and travel to gross domestic product
(GDP) in 2020 fell by 49.1%, or nearly US$4.5 trillion, compared with
the pre-COVID level. In 2021, revenue in the sector rose by 30.7%,

1.6 JE=E5T
$1.6 trillion

J

with an additional 31.7% gain forecast in 2022. The Americas led the
recovery, with revenue rising by 36.8% in 2021 compared to 2020,
followed closely by the Asia-Pacific region (up 36.3%), Africa (27.7%),
the Middle East (27.1%), and Europe (23.9%) (WTTC).

In 2021, the number of international travelers increased by 4%, but
remained 72% below the pre-COVID level of inbound travelers (2019).
The economic contribution of the tourism and travel industry in 2021
(contribution to GDP) was estimated at about US$1.9 trillion, higher
than the US$1.6 trillion in 2020, but still below the US$3.5 trillion level
in 2019 before COVID (UNWTO).

Global traveler volume and revenue (including domestic and
international travel) in 2021 recovered to less than 60% of the pre-
COVID levels at 6.60 billion trips (53.7% of the 2019 level) and US$3.3
trillion (55.9%), respectively (WTCF).
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EIEAR R (%)

=i Visits (Millions) YoY Increase (%)
Region

2020 2021 2020 2021
LIk Global 400 415 -72.7 3.8
232 E 7 B2 Developed economies 215 218 -72.3 1.2
47582 Emerging economies 185 197 -73.1 6.8
BN Europe 235.7 279.8 -68.4 18.7
JEER Northern Europe 21.7 15.1 -74.0 -30.3
FaER Western Europe 79.8 71.7 -61.1 -10.2
b / B[R Central / Eastern Europe 46.0 54.5 -70.0 18.4
Sﬁofighérinm;frﬁiﬂ/l%\editerranean Region 882 1385 /10 o7
T ACHE[E Asia-Pacific 59.4 209 -83.5 -64.8
BRILEE Northeast Asia 203 13 -88.1 -443
BB E8a Southeast Asia 25.4 3.3 -81.7 -87.0
MK FEM[E South Pacific 3.7 0.7 -79.0 -81.4
g a3 South Asia 10.0 5.6 -70.5 -43.8
M The Americas 69.9 81.9 -68.1 17.2
1t North America 46.7 54.8 -68.2 17.3
In$hEL ;B[ Caribbean 10.3 16.7 -61.0 62.8
A 3E Central America 3.1 4.8 -71.6 53.7
T 3E South America 9.8 5.7 =722 -42.4
FEM Africa 15.9 17.9 -76.8 124
JtIE North Africa 55 6.1 -78.4 104
RIS R [& Sub-Saharan region 10.4 11.8 -75.9 13.5
g8 Middle East 19.0 14.5 -72.8 -23.7

Source: Volume 20, Issue 1, Updated January 2022, UNWTO World Tourism Barometer.
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Overview of Asian Tourism Markets
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The number of inbound arrivals fell in all of Asia's tourism markets in

2021 due to COVID-19.
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Number of Inbound Visitors for Major Asian Tourism Markets in 2021
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Arrivals Increasing arrivals
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Hong Kong
9.1 BAR

91,398 visitors

Declining arrivals
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South Korea
96.7 AR

967,003 visitors

\ v 97.4% )
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Japan
24.5 BAR

245,900 visitors

\_ v94.0% )
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Singapore
32.9 BAR

329,989 visitors
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\ v 88.0% )

\ v61.6% j

140,479 visitors

¥ 89.80%

TN
FHRPEER
Malaysia

13.4 BAR

134,728 visitors

\ ¥ 96.9% )

Sources: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organization, Singapore Tourism Bureau, Malaysia Tourism Promotion Board
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