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臺灣旅遊市場
Taiwan Travel Market

旅遊市場
Travel Market

Covid-19碝٢胑箪ዖ眐蝨౮獊純叨禂妿倉᯿य़段牧ݱ㾴䋿碞螲हᓕګ硰ᒽ牧獊純獈ڊह碟蝿ၚ
㵕Խᵅ獈؊毉牧౯㾴薪ط叨禂Խᶎ屷㾴ह樂现叨禂ਂ媲旉ࣳ缛䜗牐

COVID-19 has had a major impact on the global economy, bringing international travel to a standstill as countries 

implemented border controls. Taiwan's tourism industry has also faced challenges due to border closures and 

ongoing industrial transformation. 

110 年國人國內旅遊重要指標統計表 Major Indices of Domestic Travel in 2021

殻ፓ
Items

110ଙ
2021

109ଙ
2020

110 ଙ膏 109 ଙ穉斃
2021 versus 2020

㾴Ո㾴獉碟蝿穉ሲ
Domestic travel rate 83.8% 88.4%    4.6㮆ጯ獤讨 (pp)

Down 4.6 percentage points

ଘ璂ྯՈ碟蝿稞碍
Average number of trips 
per person

5.96稞
5.96 trips

6.74稞
6.74 trips    0.78 稞 /trips

㾴Ո㾴獉碟蝿者碟稞
Total number of domestic 
travels by citizens

126,027,000碟稞
126,027,000 trips

142,970,000碟稞
142,970,000 trips    11.85%

ଘ璂碟蝿ॠ碍
Average number of days 
per travel

1.45ॠ
1.45 days

1.54ॠ
1.54 days

     0.09ॠ
Down 0.09 days

෭碟蝿穉ሲ
Travel taken during  
holidays and weekends

69.2% 65.6%    3.6㮆ጯ獤讨

       Up 3.6 percentage points

碟蝿碉誢笕ଶ
Overall satisfaction level 99.1% 98.7%    0.4㮆ጯ獤讨

       Up 0.4 percentage points

ྯՈྯ稞ଘ璂碟蝿ඪڊ
Average expenditure per 
person per travel

碝岄發 ز2,061
NT$2,061

73.55聅ز
US$73.55

碝岄發 ز2,433
NT$2,433

82.26聅ز
US$82.26    15.29%      10.59%

㾴Ո㾴獉碟蝿者ඪڊ
Total expenditure on 
domestic travel

碝岄發 2,597㱁ز
NT$259.7 billion

92.67㱁聅ز
US$9.267 billion

碝岄發 3,478㱁ز
NT$347.8 billion

117.59㱁聅ز
US$11.759 billion  25.33%      21.19%

  

NT$ US$

NT$ US$

戢物  ż       蔭藲礚䌘虡傶ଙ笕 12䵇犥Ӥ㾴࿆牐
  ż       (     ) ᒧ蒈蔭纈ࣁ 5%氥茐伛ӥ牧妿 t䲒ਧ盅篷氥茐癩吖牐
  ż       㾴獉碟蝿穉ሲ狌瞲㾴࿆獊ଙᛗ้ࣁ㾴獉碟蝿 1稞ᘏጱܛ穉牐

• Data for this table was compiled from a survey of Taiwan nationals aged 12 and over. 

• The (     ) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference. 

• The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year. 
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主要觀光遊憩據點遊客到訪概況 
Visitor Trends at Major Tourism Attractions

傶穉斃Ԇᥝ薪ط蝿睑硁讨翄懯ݱ觊ࣳ蝿睑硁讨 (109ଙ懯磪 316

蒂牧110ଙ懯磪 323蒂 )蝿ਮՈ稞窞裾牧ᆼ疥 110ଙ碝ी㳫ᴻ

ԏ硁讨矎ᴻ牧و懯磪 313蒂ፘݶ硁讨牐110ଙ斃 109ଙ蝿ਮՈ

稞窞裾牧硁讨ྋ౮裾 30蒂牏283蒂揗౮裾牐

109ଙ现 110ଙԆᥝ薪ط蝿睑硁讨Ո稞緡ݑ碝٢ዖ眐段珊匍

ӥ褔撉玊牧翎薪ݱ觊ࣳԆᥝ薪ط蝿睑硁讨咳匍 110ଙ斃 109ଙ

ࣁ觊ࣳ硁讨Ո稞緡傶揗౮裾牧ӥ笅撉玊夹ݱ 15%~39%ԏ樌牐

110ଙ์ݱ膏 109ଙݶ๗穉斃牧2์犩蝽ช℄๗膏 109ଙ蝿ਮ

Ո碍癩吖犋य़牧ݶଙ 3牏4์ࢩዖ眐撉娓蝿ਮՈ稞緡ṛෝ 109ଙ

๗Ո稞牧ఢᛔ5์19෭ᛗ7์26෭ዖ眐݈蚏獊㾴ᒫӣ羷蘻牧ݶ

盅媲櫒磪 5狝ڭ现㾴碟ڭ瞺岉缛ፘ橕ഷ碞牧ݱ薪ط硁讨蝿ਮՈ

稞Ֆ๚盵盋ᛗ 109ଙݶ๗ଘ牧獊ଙ蝿睑硁讨蝿ਮՈ稞斃 109

ଙ蔱蝐牐

13㮆㾴疑羷觓ว粬ਧ玟و懯 70㮆硁讨牧ٌӾྋ౮裾و懯 4蒂牧

揗౮裾و懯 66蒂牐13㮆㾴疑觓ว玟 110ଙ㰍य़瀍傀㾴疑觓ว

玟珊匍ྋ౮裾 (44.03%)牧Ԇᥝ狌ࢩੜ紘純蝿睑玟ٌࢩ翄懯ොဩ

藲碉牧ྋ౮裾 148.78%牐ٌӾ蔱蝐ṛෝԲ౮ᘏ傶ᄯ竝㾴疑觓ว

玟 -56.26%牏泷ᐙ㾴疑觓ว玟 -56.44%牏䩚玖薫磈葦ၹધ㾴疑

觓ว玟 -50.07%牧緡ࢩዖ眐牏Ի蝢膠紑仂紑牏ၚ㵕皤๗缛段

ಅ膌牐

To compare statistics for principal scenic spots and changes in visitor 
numbers at various types of scenic sites (316 sites in 2020 and 323 sites in 
2021), sites added or deleted in 2021 were excluded, resulting in 313 sites 
that are the same in both years. In 2021, the number of visitors increased 
at 30 sites and fell at 283 sites compared to 2020. 

In 2020 and 2021, the number of visitors to principal scenic sites trended 
down due to COVID, with visitor numbers at all types of destinations 
falling between 15% to 39% in 2021 relative to the year before. 

Comparing 2021 and 2020 by month, Lunar New Year holiday travel in 
February 2021 was not substantially different from the same period in 
2020. In March and April 2021, COVID slowed visitor numbers more 
relative to the same period in 2020. From May 19 to July 26, Taiwan 
upgraded to a Level 3 alert due to a resurgence of COVID. Despite a 
fivefold increase in the issuance of coupons, domestic travel vouchers, 
and other revitalization measures, the number of visitors to various 
scenic spots failed to recover to the year earlier level. !e total number of 
visitors to scenic spots also fell for the entire year compared to 2020. 

Among 70 scenic spots at Taiwan's 13 national scenic areas, visitor 
numbers grew at four sites and fell at 66 sites. Dapeng Bay National 
Scenic Area was the only one of the 13 national scenic area to post 
positive growth (44.03%) in 2021, due mainly to a 148.78% increase at 
the Xiaoliuqiu Recreation Area resulting from adjustments to statistical 
methods. Scenic areas with more than 50% declines included Penghu 
National Scenic Area (-56.26%), Matsu National Scenic Area (-56.44%), 
and Northeast and Yilan Coast National Scenic Area (-50.07%), all due to 
COVID-related reductions in bus and flight service and event delays. 

猋戢 :ኧෝݱଙଶ蝿睑硁讨緡磪ी㳫牧110ଙଶ碝ी硁讨疥犋ڜ獈膏 109ଙଶ穉斃牐 
Note : Due to the addition and removal of tourism and recreation attractions, no comparison to 2020 is provided for attractions added in 2021

The COVID-induced slowing of visitor 
numbers in March and April 2021 was 
greater than that in the year-earlier 
period.

3牏4์ࢩዖ眐撉娓牧 

蝿ਮՈ稞緡ṛෝ 109ଙݶ๗Ո稞牐
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110ଙ㬵岄碟ਮ 14苭 479Ո稞牧斃 109ଙ仂 89.80%牪㾴Ո

㾴ڊ 35苭 9,977Ո稞牧斃 109ଙ仂 84.59%牐

110ଙ獊ଙ㬵岄碟ਮ牧ೲ碟ਮ֘瑿獤牧犥᩼ܖ 2苭 4,935Ո

稞磧ग़牧ܛ 17.75%牪ٌ稞傶玢疴 1苭 3,819Ո稞ҁܛ 9.84%҂

现Ӿ㾴य़褢 1苭 3,267Ո稞ҁܛ 9.44%҂牐狅㬵岄ፓጱ獤ຉ牧

犥ٌ̿犢̀11苭 3,261Ո稞磧ग़牧ܛ 80.62%牧ٌ稞傶̿禂率̀

1苭 1,937Ո稞牧ܛ 8.50%牪㬵岄碟ਮӾ磪 34.62%傶穇牧ଙ

请㳷犥 20-29䵇ᘏ磧ग़牧ܛ 31.62%牐

110ଙ㾴Ոڊ㾴و懯 35苭 9,977Ո稞牐狅ڊ㾴ፓጱ瑿獤ຉ牧犥

獮ஃ㫎窓瑿玟傶磧ग़牧懯 23苭 2,736Ո稞ҁܛ 64.65%҂牧ٌ稞

傶聅窓瑿玟 11苭 4,339Ո稞ҁܛ 31.76%҂牏稨窓瑿玟 7,139Ո

稞ҁܛ 1.98%҂牏य़၇窓瑿玟 4,833Ո稞ҁܛ 1.34%҂牐

狅㾴疑ҁ瑿玟҂獨獤ຉ牧᩵Ӿ㾴य़褢 12苭 8,637Ո稞傶磧ग़牧

ٌ稞狅ଧ傶聅㾴 10苭 3,895Ո稞牏෭ 1苭 4,049Ո稞牏泷㬵

ᥜ㫎 1苭 3,656Ո稞牏詂 1苭 2,692Ո稞牐

狅硁薪طੴ 110ଙ旰ቘԏ̿110ଙ㬵岄碟ਮ窞揲现㵕ݻ藲礚̀牧

110ଙݑ碝٢胑箪ዖ眐段牧㬵岄碟ਮ薪طඪڊ夹傶 7.45㱁聅

牧斃ز 109ଙ仂 58.61%牐

狅硁薪طੴ旰ቘԏ̿110ଙ岄傀碟蝿制丆藲礚䁭̀ޞ牧110ଙ 12

䵇犥Ӥ㾴Ո㾴獉碟蝿夹傶 1.26㱁碟稞牧ྯՈྯ稞碟蝿ଘ璂ඪڊ

夹傶 73.55聅ز牧ଘ璂碟蝿ॠ碍夹傶 1.45ॠ牧വ㾴Ո㾴獉碟蝿

者ඪڊ夹傶 92.67㱁聅ز牧斃 109ଙ仂 21.19%牐

狌㬵岄碟ਮ薪طඪڊ现㾴Ո㾴獉碟蝿ඪڊ者牧110ଙ懯夹傶

100.12㱁聅ز牧ܛ吚ଙ GDPጯ獤穉傶 1.29%牐

來臺旅遊市場
Inbound Travel Market

國人出國觀光市場
Taiwan’s Outbound Travel Market

來臺旅客觀光支出
Inbound Tourism Expenditure

國人國內旅遊支出
Domestic Tourism Expenditure

In 2021, Taiwan received 140,479 inbound visitors, down 89.80% from 2021. 
!e number of outbound travelers from Taiwan during the same period fell 
84.59% to 359,977. 

In 2021, Vietnam was the biggest source of inbound visitors to Taiwan, with 
24,935 arrivals or 17.75% of the total. !e next biggest source markets were 
Indonesia (13,819 visitors, 9.84%) and mainland China (13,267 visitors, 9.44%). 
Analyzed by travel purpose, "other" led with 113,261 visits (80.62% of the 
total), followed by "business" (11,937 visits, 8.50%). Among inbound visitors, 
females accounted for 34.62% of the total and 20-29 year olds were the 
largest age group (31.62%). 

In 2021, Taiwanese citizens made 359,977 trips abroad. Asia was the main 
destination, accounting for 232,736 trips, or 64.65% of the total, followed by 
the Americas with 114,339 trips (31.76%), Europe with 7,139 trips (1.98%), 
and Oceania with 4,833 trips (1.34%).

Analyzed by country (region), mainland China was the first destination of 
choice, attracting 128,637 Taiwanese visitors, followed by the US (103,895), 
Japan (14,049), Malaysia (13,656), and Hong Kong (12,692). 

According to the Tourism Bureau's 2021 Survey of Taiwanese Tourist 
Consumption and Trends, spending by inbound tourists in Taiwan 
totaled US$745 million in 2021, down 58.61% from 2020 due to 
COVID-19. 

According to the Tourism Bureau's 2021 Survey Report on Tourism in 
Taiwan, citizens aged 12 and above made approximately 126 million 
domestic trips in 2021 and spent an average of US$73.55 per person 
per visit. The average length of such visits was 1.45 days. Based on 
these numbers, it is estimated that domestic tourism expenditures 
totaled about US$9.267 billion in 2021, down 21.19% from 2020.

Combined tourism spending in Taiwan by inbound visitors and locals 
was an estimated US$10.012 billion in 2021, accounting for 1.29% of 
GDP that year.

110 年來臺旅遊市場重要指標
Key Indicators of Taiwan's Inbound Travel Market in 2021

觀光整體收入 
Tourism Revenue

越南
Vietnam

24,935 人次 
Visitors

13,819 人次 
Visitors

13,267 人次 
Visitors

印尼
Indonesia

中國
Mainland China

全球旅遊市場 
!e Global Travel Market

薪ط碟蝿禂 GDPࣁ 2020ଙፘ斃ዖ眐獮ӥ褔 49.1%㪔䠔०蜱 4.5

牧2021ଙፘ斃ز聅ص 2020ଙӤ܋ 30.7%牧2022ଙ㳷毆疥Ӥ

܋ 31.7%牐聅窓覿盋叫牧2021ଙ薪ط碟蝿禂 GDP斃 2020ଙӤ

܋ 36.8%牧ٌ稞傶㫎ॡ瑿玟牧薪ط碟蝿禂 GDPӤ܋ 36.3%牐覍窓

ҁ27.7%҂牏Ӿ䩚ҁ27.1%҂稨窓ҁ23.9%҂姴蚤ٌ盅 (WTTC)牐

2021ଙ㾴褬碟ਮ碍ी裾 4%牏2021ଙ獈ह碟ਮ斃ዖ眐獮 (2019ଙ )

ӥ褔 72%牧2021ଙ薪ط碟蝿禂ጱ妿倉揙糽ҁ犥薪ط碟蝿禂㾴獉ኞ

叨者氃ᤍᰁ҂懯夹傶 牧ṛෝز聅ص1.9 2020ଙጱ 牧ز聅ص1.6

֕Ֆ螐犵ෝ 2019ଙዖ眐獮ጱ ز聅ص3.5 (UNWTO)牐

2021ଙ獊純碟蝿者Ո稞ҁ珀㾴獉碟蝿Ո稞㾴褬碟蝿Ո稞牧ӥݶ҂

҂盵ݶ㾴褬碟蝿硩獈牧ӥ獊純碟蝿者硩獈ҁ珀㾴獉碟蝿硩獈

盋ᛗዖ眐獮ጱ犋᪃ 60%牐ٍ誢ᘒ牧2021ଙ獊純碟蝿者Ո稞螈ک

66.0㱁Ո稞牧獊純碟蝿者硩獈螈ک 牧獤獨盵盋ᛗز聅ص3.3 2019

ଙጱ 53.7% 55.9%(WTCF)牐

全球觀光業概況
Overview of the Global Tourism Market

The contribution of tourism and travel to gross domestic product 
(GDP) in 2020 fell by 49.1%, or nearly US$4.5 trillion, compared with 
the pre-COVID level. In 2021, revenue in the sector rose by 30.7%, 
with an additional 31.7% gain forecast in 2022. !e Americas led the 
recovery, with revenue rising by 36.8% in 2021 compared to 2020, 
followed closely by the Asia-Pacific region (up 36.3%), Africa (27.7%), 
the Middle East (27.1%), and Europe (23.9%) (WTTC). 

In 2021, the number of international travelers increased by 4%, but 
remained 72% below the pre-COVID level of inbound travelers (2019). 
!e economic contribution of the tourism and travel industry in 2021 
(contribution to GDP) was estimated at about US$1.9 trillion, higher 
than the US$1.6 trillion in 2020, but still below the US$3.5 trillion level 
in 2019 before COVID (UNWTO). 

Global traveler volume and revenue (including domestic and 
international travel) in 2021 recovered to less than 60% of the pre-
COVID levels at 6.60 billion trips (53.7% of the 2019 level) and US$3.3 
trillion (55.9%), respectively (WTCF). 

1.9 兆美元 
$1.9 trillion

1.6 兆美元 
$1.6 trillion

觀光旅遊業的經濟貢獻
Economic Contribution of Tourism and Travel
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亞洲觀光市場概況
Overview of Asian Tourism Markets

䁰獈ह碟ਮՈ稞緡傶揗૱ط薪ݱ碝٢ዖ眐段牧2021ଙ㫎窓ݑ

౮裾牐

!e number of inbound arrivals fell in all of Asia's tourism markets in 
2021 due to COVID-19.

2021 年亞洲各觀光市場入境旅客人次
Number of Inbound Visitors for Major Asian Tourism Markets in 2021

入境
Arrivals

入境下降
Declining arrivals

入境成長
Increasing arrivals

虻碘㬵რ物෭㾴褬薪ط瞺岉秚䯤牏詂碟蝿咳疻ੴ牏覮㾴薪ط獍ᐒ牏碝࣠ے碟蝿ੴ牏泷㬵ᥜ㫎薪طੴ

Sources: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organization, Singapore Tourism Bureau, Malaysia Tourism Promotion Board

97.4 61.6

89.80

88.0 96.9

9.1苭Ո稞
91,398 visitors

32.9苭Ո稞
329,989 visitors

96.7苭Ո稞
967,003 visitors

香港
Hong Kong

馬來西亞
Malaysia
13.4苭Ո稞

134,728 visitors

新加坡
Singapore

韓國
South Korea

94.0

日本
Japan

24.5苭Ո稞
245,900 visitors

14苭Ո稞
140,479 visitors

臺灣
 Taiwan

Source: Volume 20, Issue 1, Updated January 2022, UNWTO World Tourism Barometer.

400 415 -72.7 3.8
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6.8

18.7

-30.3

-10.2

18.4

57.1

-64.8

-44.3

-87.0

-81.4

-43.8

17.2

17.3

62.8

53.7

-42.4

12.4

10.4

13.5

-23.7

-72.3

-73.1

-68.4

-74.0

-61.1

-70.0

-71.0

-83.5

-88.1

-81.7

-79.0

-70.5

-68.1

-68.2

-61.0

-71.6

-72.2

-76.8

-78.4

-75.9

-72.8

218

197

279.8

15.1

71.7

54.5

138.5

20.9

11.3

3.3

0.7

5.6

81.9

54.8

16.7

4.8

5.7

17.9

6.1

11.8

14.5

215

185

235.7

21.7

79.8

46.0

88.2

59.4

20.3

25.4

3.7

10.0

69.9

46.7

10.3

3.1

9.8

15.9

5.5

10.4

19.0


