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礬硁肥ݳ㾴薪ط奲而ҁUN Tourism҂翄懯牧2025ଙ㾴褬薪ط獈हՈ稞૪᩻᩼ 2019ଙҁዖ眐獮҂࿜伛牧褰茐
ዖ盅碟蝿૱䁰盋叫牧2025ଙ㬵岄碟ਮ螈 857苭 4,547Ո稞牧碉誢Ո稞斃 2024ଙीے 9.12%牐๚㬵疥瞱媲ग़
ᶎݻ樄೐獊純᯿ᥝ现ٍṛଶ笴ێ㬵岄ਮრ૱䁰牧緽胼傶岄傀獺蝨ๅग़ز࿞媲碟蝿珶秚牐

According to statistics from UN Tourism, international tourist arrivals in 2025 surpassed pre-pandemic levels. As the post-pandemic 
travel market continued to recover, Taiwan welcomed 8,574,547 inbound visitors in 2025, an increase of 9.12% over 2024. Moving 
forward, Taiwan will continue its efforts to develop major and high-potential global source markets on multiple fronts, with the aim of 
creating more diverse and sustainable tourism opportunities.
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114ଙ㾴Ո㾴獉碟蝿螈 2.48㱁碟稞牧者窞揲螈 181.06㱁ز牧

櫕櫕獺ӥ稲ଙ碝ṛ牐㾴Ոଘ璂ڊ蝿稞碍傶 11.65稞牧斃 113ଙ

ीے 1.19稞牧֕ଘ璂碟蝿ॠ碍 1.32ॠ /稞牧仂੝ 0.07ॠ /稞牧

؃෭ڊ蝿穉ሲीے 0.5㮆ጯ獤讨牧碉誢碟蝿笕఺ଶ 98.7%牧珊

匍Ꭸ碻ṛ毱斕碟ᤈጱ碟蝿䰬ᨩ牐

In 2025, domestic travel by Taiwan residents reached 248 million trips, with 
total spending reaching NT$18.106 billion. Both figures set record highs. 
The average number of trips per person was 11.65, an increase of 1.19 trips 
from 2024; however, the average trip length was 1.32 days per trip, down 
0.07 days per trip. The share of travel taken during holidays and weekends 
rose by 0.5 pp, while overall travel satisfaction reached 98.7%, reflecting a 
travel pattern characterized by shorter, more frequent light trips.

18,106 million

億元181.06 %98.7

整體旅遊滿意度國人國內旅遊總消費
Total Expenditure on Domestic 

Travel by Taiwan Residents
Overall Travel  
Satisfaction

殻ፓ
Items

112ଙ
2023

111ଙ
2022

114 ଙ膏 113 ଙ穉斃
2025 versus 2024

㾴Ո㾴獉碟蝿穉ሲ
Domestic travel rate 90.2% 90.8%    0.6㮆ጯ獤讨

        Down 0.6 percentage points

ଘ璂ྯՈ碟蝿稞碍
Average number of trips 
per person

11.65稞
11.65 trips

10.46稞
10.46 trips    1.19 稞 /trips

㾴Ո㾴獉碟蝿者碟稞
Total number of domestic 
trips by citizens

247,614,000碟稞
247,614,000 trips

222,032,000碟稞
222,032,000 trips    11.52% 

ଘ璂碟蝿ॠ碍
Average number of days 
per trip

1.32ॠ /稞
1.32 days

1.39ॠ /稞
1.39 days

     0.07ॠ /稞
       Down 0.07 days

؃෭碟蝿穉ሲ
Travel taken during 
holidays and weekends

67.2% 66.7%    0.5㮆ጯ獤讨

       Up 0.5 percentage points

碟蝿碉誢笕఺ଶ
Overall satisfaction level 98.7% 98.8%          0.1㮆ጯ獤讨

       Decreased by 0.1%

ྯ碟稞ଘ璂碟蝿ඪڊ
Average spending  
per trip

碝岄發 ز2,279
NT$2,279

73.12聅ز
US$73.12

碝岄發 ز2,323
NT$2,323

72.35聅ز
US$72.35      1.89%      1.06%

㾴Ո㾴獉碟蝿者ඪڊ
Total expenditure on 
domestic travel

碝岄發 5,643㱁ز
NT$564.3 billion

181.06㱁聅ز
US$18.106  billion

碝岄發 5,158㱁ز
NT$515.8 billion

160.65㱁聅ز
US$16.065 billion      9.40%      12.70%

  

戢物 • Source: 2025 Survey of Travel by R.O.C. Citizens; respondents were Taiwan citizens aged 12 and above

• The (     ) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference

• The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year

ż ๜蔭虻碘㬵რ傶 114ଙ̿岄傀碟蝿制丆藲礚䁭̀ޞ牧藲礚䌘虡傶ଙ笕 12䵇犥Ӥ㾴࿆
ż (     ) ᒧ蒈蔭纈ࣁ 5%氥茐࿜伛ӥ牧妿 t䲒ਧ盅篷氥茐癩吖
ż 㾴獉碟蝿穉ሲ狌瞲㾴࿆獊ଙᛗ੝้ࣁ㾴獉碟蝿 1稞ᘏጱܛ穉

114 年
2025

113 年
2024

114 年國人國內旅遊重要指標統計表 Major Indices of Domestic Travel in 2025
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主要觀光遊憩據點遊客到訪概況
Visitor Trends at Major Tourism Attractions

114 年 1 月至 12 月主要觀光遊憩據點遊客人次統計類型趨勢表
Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2025 (Jan-Dec)

猋戢物114ଙଶ碝ीԏ硁讨犋ڜ獈๜蔭翄懯牐 Note : New visitor sites added in 2025 are not included in the table

博物館類型遊憩據點 
Museum-Type Tourism and 

Recreation Sites

29 處正成長
Positive growth at 29 Sites

114ଙ獊岄蝿睑硁讨و懯 393蒂牧矎ᴻ 113ଙ碝ी现㳫ᴻ硁讨

盅牧犥 359蒂ፘݶ硁讨蝱ᤈ穉斃牧ٌӾྋ౮裾硁讨 207蒂牏揗

౮裾 152蒂牧碉誢珊匍ग़碍硁讨绐ࢧ؋伩撉玊牐㾴疑獍瑼现㾴

疑羷觓ว粬ਧ玟櫒Ֆ磪蟂獤硁讨ݑ箣盅狕盋牏Ի蝢୽段౲૱䁰

ူ㵕悳䢗牧֕Խ磪ग़蒂ว讨य़ଏ౮裾牧ֺইݘ䌀毣䜗ݥ記牏ॡ

湗裿㾴疑獍瑼蝿ਮӾஞ牧犥现ᄯ竝瑿玟ग़蒂蝿ਮӾஞ緡疻匍ก

氥ࢧ窕牧氥纈櫝䎦膏粬ᜋว玟瞱媲کݑ碟ਮ覇啈牐

瑿ොࣳ薪ط䁰ऒොᶎ牧ፗ蜑૱现翻૱羷觓ว粬ਧ玟牏祜຋蝿禼

玟现ջ樋蜦禂䁰ऒ碉誢蔭匍绐ਧ牧ٌӾ谍ᄣ竝牏僂㬵觓ว粬ਧ

玟牏甂苭य़现穰ܖ㾴疑祜຋蝿禼玟緡磪犝縄౮裾牧玱碸㾴Ո䌘

ᛔ簁咅緓牏ኞ眲碟蝿现蜱ᮣջ樋襑穩瞱媲ीے牐蟂獤硁讨㳷ࢩ

ॠ狡牏戔碞碉狕౲玟ऒ埈凗୽段ᘒڊ匍蔱蝐牧ইԲ痷෪牏੄რ

祜຋蝿禼玟现蟂獤ջ樋蜦䁰牧氥纈碟蝿૱䁰૪๖ݻ獤唰玕膏誢

涢ߝ搡疩ݻ咳疻牐

෈玕薪ط膏疍硽碟蝿㳷౮傶 114ଙ౮裾犝讨牐৿䓿瑼玟牏ᩮ્

䰠珏螲牏㾴缏岄傀聅蔩記牏य़ከ椆偞䋠现㵛ڥจ๮獺఺ኞၚ瑼

玟缛硁讨緡य़ଏ౮裾牧疻匍෈玕℄睃牏稲ݥ䁰ऒ膏萬෈ၚ㵕䌘

Ո窕癲㵕硳ຎ氥茐牐ٌӾ玡ᇔ記觊ࣳو磪 29蒂ྋ౮裾牧疍硽䁰

ಅԽ犥य़ከ椆偞䋠౮裾磧傶统ڊ牧氥纈窼ଶ෈玕誢涢牏瑿ො獺

ኞ膏ၚ㵕ᒽ疻૪蝛侅౮傶珅୚碟ਮጱ᯿ᥝ໐ஞ㵕胼牐

In 2025, Taiwan had a total of 393 tourism and recreation sites. Excluding 
sites that were newly added or removed in 2024, a comparison of 359 
identical sites showed growth at 207 sites and declines at 152 sites, 
indicating a steady overall recovery across most destinations. Although 
some sites in national parks and national scenic areas continued to 
be affected by post-disaster restoration, transportation conditions, or 
market fluctuations, many attractions recorded substantial growth. These 
included the Guningtou Battle Museum, Taroko National Park Visitor 
Center, and several visitor centers in the Penghu area, all of which saw a 
clear return of visitors. This shows that offshore islands and distinctive 
scenic areas remained popular among travelers.

Among local tourism sites, designated scenic areas at the municipal 
and county or city levels, forest recreation areas, and recreational 
agriculture sites were generally stable. Longtan Lake, Wulai Scenic 
Area , Aowanda National Forest Recreation Area , and Chihnan 
National Forest Recreation Area all posted strong growth, reflecting 
continued increases in demand among Taiwan residents for nature-
based healing, ecotourism, and suburban leisure. Some sites, including 
Wufengqi, Fuyuan Forest Recreation Area, and certain recreational 
farms, experienced declines due to weather, facility renovations, or 
regional competition. This indicates that the tourism market has 
moved toward greater segmentation and a stronger focus on the 
quality of visitor experiences.

Cultural tourism and religious tourism emerged as growth highlights 
in 2025.  Sites including the Confucius Temple area ,  the area 
surrounding Chikan Tower, the National Taiwan Museum of Fine Arts, 
Dajia Jenn Lann Temple, and Victory Star Village Creative Life Park all 
recorded substantial growth, demonstrating the significant ability of 
cultural festivals, historic sites, and arts and cultural events to draw 
visitors. Among museum-type sites, 29 recorded positive growth. 
Among religious sites, Dajia Jenn Lann Temple posted the most 
notable increase. This shows that in-depth cultural experiences, local 
revitalization, and curated events have gradually become important 
core drivers in attracting travelers.

෈玕薪ط膏疍硽碟蝿傶 114ଙ౮裾犝讨牧य़ከ椆偞䋠౮裾磧统ڊ
Cultural tourism and religious tourism were growth highlights in 2025,  

with Dajia Jenn Lann Temple posting the most notable Increase

॰聅玡ᇔ記 Chimei Museum
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114 年遊客人次為正成長 

之主要觀光遊憩點計 207 處 
Visitor numbers increased at 207 major 
tourism and recreation sites in 2025
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114ଙ㬵岄碟ਮ 857苭 4,547Ո稞牧斃 113ଙीے 9.12%牐ଘ

璂؊ኸ 6.95ज़ҁ仂੝ 0.03ज़҂牧෭璂窞揲 185.14聅زҁीے

2.31聅ز҂牧㬵岄薪طඪڊ螈碝岄發 3,439㱁زҁीے 6.80%҂牧

氥纈碟ਮ旉ݻ؊ኸᎨ֕窞揲ๅ褸Ӿጱ窼ଶ誢涢膏羊翭๐率牐ೲ

碟ਮ੷֘瑿獤牧犥෭๜ 148苭 3,176Ո稞磧ग़牧ܛ 17.30%牪ٌ

稞傶჈筏 131苭 139Ո稞ҁܛ 15.28%҂现覮㾴 101苭 6,520Ո

稞ҁܛ 11.86%҂牐狅㬵岄ፓጱ獤ຉ牧犥̿薪588̀ط苭 3,794

Ո稞磧ग़牧ܛ 68.62%牧ٌ稞傶ٌ̿犢̀171苭 4,351Ո稞牧ܛ

19.99%牪㬵岄碟ਮӾ磪 51.95%傶穇௔牧ଙ请㳷犥 30-39䵇ᘏ

磧ग़牧ܛ 23.37%牐

114ଙ㾴Ոڊ㾴و懯 1,894苭 4,436Ո稞牐狅ڊ㾴ፓጱ瑿獤ຉ牧

犥獮ஃ㫎窓瑿玟傶磧ग़牧懯 1,771苭 5,833Ո稞ҁܛ 93.51%҂牧

ٌ稞傶聅窓瑿玟 65苭 5,024Ո稞ҁܛ 3.46%҂牏稨窓瑿玟 35

苭 9,216Ո稞ҁܛ 1.90%҂牏य़၇窓瑿玟 20苭 7,796Ո稞ҁܛ

1.10%҂牐

狅㾴疑ҁ瑿玟҂獨獤ຉ牧᩵෭๜ 673苭 817Ո稞傶磧ग़牧ٌ稞

狅ଧ傶Ӿ㾴य़褢 323苭 7,511Ո稞牏覮㾴 183苭 5,061Ո稞牏

詂჈ 162苭 6,176Ո稞牏᩼ܖ 121苭 4,362Ո稞牐

狅硁̿114ଙ㬵岄碟ਮ窞揲现㵕ݻ藲礚̀牧114ଙ㬵岄碟ਮ薪طඪ

夹傶ڊ 110.33㱁聅ز牧斃 113ଙीے 10.02%牐

狅硁̿114ଙ岄傀碟蝿制丆藲礚䁭̀ޞ牧114ଙ 12䵇犥Ӥ㾴Ո㾴

獉碟蝿夹傶 2.48㱁碟稞牧ྯՈྯ稞碟蝿ଘ璂ඪڊ夹傶 73.12聅ز牧

ଘ璂碟蝿ॠ碍夹傶 1.32ॠ牧വ֌㾴Ո㾴獉碟蝿者ඪڊ夹傶 181.06

㱁聅ز牧斃 113ଙीے 12.70%牐

㬵岄碟ਮ薪طඪڊ现㾴Ո㾴獉碟蝿ඪڊ者޾牧114ଙ懯夹傶 291.39

㱁聅ز牧ܛ吚ଙ GDPጯ獤穉傶 3.16%牐

來臺旅遊市場
Inbound Travel Market

國人出國觀光市場
Outbound Travel Market

來臺旅客觀光支出
Inbound Tourism Expenditure

國人國內旅遊支出
Domestic Tourism Expenditure

In 2025, Taiwan welcomed 8,574,547 inbound visitors, an increase of 
9.12% from 2024. The average length of stay was 6.95 nights, down 0.03 
nights, while average daily spending was US$185.14, up US$2.31. Inbound 
tourism expenditure reached NT$343.9 billion, an increase of 6.80%. 
These figures indicate a shift toward shorter stays combined with more 
concentrated spending on in-depth experiences and refined services. By 
place of residence, Japan was the largest source market, with 1,483,176 
visitors, accounting for 17.30% of the total. This was followed by Hong 
Kong and Macao with 1,310,139 visitors, or 15.28%, and South Korea with 
1,016,520 visitors, or 11.86%. By purpose of visit, “tourism” accounted for 
the largest share, with 5,883,794 visitors, or 68.62%, followed by “other” 
purposes, with 1,714,351 visitors, or 19.99%. Among inbound visitors, 
51.95% were female, and the largest age group was 30–39, accounting for 
23.37% of the total.

in USD

In 2025, Taiwan residents made a total of 18,944,436 outbound trips. By 
destination region, Asia accounted for the largest share, with 17,715,833 
trips, or 93.51% of the total. This was followed by the Americas  (655,024 
trips, 3.46%), Europe  (359,216 trips, 1.90%), and Oceania  (207,796 trips, 
1.10%).

By country or region, Japan was the most visited destination, with 
6,730,817 trips by Taiwan residents. It was followed, in order, by mainland 
China (3,237,511 trips), South Korea  (1,835,061 trips), Hong Kong  
(1,626,176 trips), and Vietnam  (1,214,362 trips).

According to the "2025 Annual Survey Report on Visitors Expenditure 
and Trends in Taiwan," the inbound tourism expenditure for visitors to 
Taiwan in 2025 was estimated to be approximately US$11.033 billion, an 
increase of 10.02% compared to 2024.

According to the "2025 Survey of Travel by R.O.C. Citizens," Taiwanese 
nationals aged 12 and above made approximately 248 million domestic 
trips in 2025. The average expenditure per person per trip was about 
US$73.12, and the average length of domestic trips was approximately 
1.32 days. This resulted in an estimated total domestic tourism 
expenditure of about US$18.106 billion, reflecting an increase of 12.70% 
compared to 2024.

The total tourism revenue, which includes inbound tourism expenditure 
by visitors to Taiwan and domestic tourism expenditure by locals, was 
estimated to be approximately US$29.139 billion in 2025, accounting for 
3.16% of GDP for that year.

114 年來臺旅遊市場重要指標
Key Indicators of Taiwan's Inbound Travel Market in 2025

觀光整體收入 
Outbound Travel Market

1,310,139 人次 
Visitors

1,483,176 人次 
Visitors

1,016,520 人次 
Visitors

港澳
Hong Kong ѿ Macao

日本
Japan

韓國
South Korea

2025ଙ獊純膠绚禂牏薪ط禂瞱媲绐؋౮裾牧㾴褬碟蝿૱䁰૪ྋୗ

螪獈ዖ盅ଉ眲玕咳疻褩ྦྷ牐礬硁 IATA碍硁牧2025ଙ獊純膠绚ਮ

螀ᰁҁRPKs牧犔ਮ硩獈獍᯾碍҂斃 2024ଙ౮裾 5.3%牧ݶ๗膠绚

螀ᰁҁASKs牧ݢአଷ֖獍᯾碍҂Խ౮裾 5.2%牧碉誢碟ਮ斉ਮሲ

ҁPLF牧૪ֵአݢአଷ֖獍᯾碍ጯ獤穉҂螈 83.6%牧獺ӥ獊ଙ膠

绚螀蜍稲ݥ碝ṛ牐薪ط碟蝿禂ොᶎ牧2025ଙ獊純㾴褬碟ਮՈ稞螈

15.3㱁牧斃 2019ଙҁዖ眐獮҂现 2024ଙ౮裾 4%牐疻磭 2026ଙ牧

磪裭ෝ碟蝿碟蝿襑穩瞱媲ी裾牧膠绚ਮ螀ᰁ֌懯᩻ݢ螂 52㱁Ո稞牧

ᘒ㾴褬碟ਮՈ稞毆֌疥斃 2025ଙ౮裾 3~4%牧膠绚牏薪ط碟蝿禂

咳疻盅玊ݢ๗牐

全球觀光業概況
Overview of the Global Tourism Market

In 2025, the global aviation and tourism industries continued to 
grow steadily, and the international travel market formally entered 
a stage of post-pandemic normalization. According to IATA data, 
global air passenger traffic, measured in revenue passenger kilometers 
(RPKs), increased by 5.3% in 2025 compared with 2024. Over the 
same period, airline capacity, measured in available seat kilometers 
(ASKs), rose by 5.2%, while the overall passenger load factor (PLF), the 
percentage of available seat kilometers used, reached 83.6%, setting a 
new annual record for air transport. In tourism, international tourist 
arrivals worldwide reached 1.53 billion in 2025, up 4% compared 
with both 2019, before the pandemic, and 2024. Looking ahead to 
2026, as travel demand continues to grow, air passenger volume 
is estimated to exceed 5.2 billion passengers, while international 
tourist arrivals are projected to increase by 3% to 4% from 2025. The 
outlook for both aviation and tourism therefore remains promising.

戢物๜蔭虻碘㬵რ傶 114ଙ̿㬵岄碟ਮ窞揲现㵕ݻ藲礚䁭̀ޞ Note : Sourceń2025 Annual Survey Report on Visitors Expenditure and Trends in Taiwan

in USD

殻ፓ
Items

111ଙ
2022

110ଙ
2021

114ଙ膏 113ଙ穉斃
2025  vs 2024

㬵岄碟ਮՈ稞
Number of visitor arrivals 
to Taiwan

857苭 4,574Ո稞
8,574,574 visitors

785苭 7,686Ո稞
7,857,686 visitors                  9.12%

㬵岄碟ਮଘ璂؊ኸज़碍
Average length of stay of 
visitors to Taiwan

6.95ज़
6.95 / nights

6.98ज़
6.98 / nights                0.03 ज़ / nights

㬵岄碟ਮଘ璂ྯՈྯ෭
窞揲ᰂ氃
Average daily spending per 
person by inbound visitors

碝岄發 ز5,770
NT$5,770

185.14聅ز
US$185.14

碝岄發 ز5,870
NT$5,870

182.83聅ز
US$182.83

                1.26%
        碝岄發仂੝ 1.7%

                  $1.7% in NTD

㬵岄碟ਮ薪طඪڊ 
(犋珀㾴褬秚纏揲 )
Annual Amount of 
Inbound Tourism 
Expenditure (excluding  
international flight tickets)

碝岄發 3,439㱁ز
NT$343.9 billion

110.33㱁聅ز
US$11.033 billion

碝岄發 3,220㱁ز
NT$322 billion

100.28㱁聅ز
US$10.028 billion

                10.02%
        碝岄發ीے 6.80%

                  $6.80% in NTD

  

114 年
2025

113 年
2024

全球旅遊市場 
The Global Travel Market

in USD

in USD
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亞洲觀光市場概況
Overview of Asian Tourism Markets

薪ط叨禂盋叫牧2025ଙ㫎窓ݱ薪ط૱䁰獈ह碟ਮՈ稞緡傶ྋ౮裾牐
Inbound visitor numbers rebounded in 2025 amid a broader tourism 
recovery.

2025 年亞洲各觀光市場入境旅客人次
Number of Inbound Visitors for Major Asian Tourism Markets in 2025

礬硁 UN Tourismמஞ瞲碍氥纈牧㰍 39%薪ط䌕禂Ոॊ藨傶

2026ଙ㾴褬薪طጱ獮ว斃 2025ଙๅঅ牧㱑ᓕ獊純蝢腝撉娓牧

֕薪ط๐率蝢腝Ֆṛෝ࿜ଘ牧๚㬵㾴褬薪ط叨禂疥瞱媲ᶎ屷
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According to the UN Tourism Confidence Index, only 39% of tourism professionals 
believed that the outlook for international tourism in 2026 would be better than 
in 2025. Although global inflation has eased, inflation in tourism services remains 
above average. In the future, the international tourism industry will continue to be 
affected by global economic conditions, high travel costs, geopolitical tensions, oil 
price volatility, and extreme weather. Price-sensitive travelers are placing greater 
emphasis on value for money, favoring trips that offer good value and are closer 
to home, and their confidence in the travel market remains relatively conservative. 
In terms of travel patterns, short urban trips recorded the fastest growth, followed 
by nature- or mountain-based travel and MICE tourism. As more travelers choose 
to explore lesser-known destinations, demand for nature- and mountain-based 
tourism has also increased, reflecting a trend in which sustainable travel choices 
are becoming an increasingly important consideration. At the same time, the 
strong recovery of the MICE industry will raise the visibility of destinations that 
host international events and attract high-spending travelers.

Source: Volume 24, Issue 2, Updated May 2026, UN Tourism World Tourism Barometer
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Sources : Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organization, Singapore Tourism Bureau,  
Malaysia Tourism Promotion Board

人次 Arrivals 成長率 Change YoY

26

4,989.5苭Ո稞
49,894,832 arrivals

香港

Hong Kong

1,691.3苭Ո稞
16,912,560 arrivals

新加坡

Singapore

1,893.7苭Ո稞
18,936,562 arrivals

韓國

South Korea

2,661.4苭Ո稞
26,613,597 arrivals

日本

Japan

4,268.4苭Ո稞
42,683,837 arrivals

857.5苭Ո稞
8,574,547 arrivals

臺灣

Taiwan

馬來西亞

Malaysia

12.12%

2.34%

15.77%

15.68%

6.38%

9.12%
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