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In 2025, domestic travel by Taiwan residents reached 248 million trips, with

I rave I M a r ket total spending reaching NT$18.106 billion. Both figures set record highs. 18,106 million
The average number of trips per person was 11.65, an increase of 1.19 trips e - = —_ : e

3 from 2024; however, the average trip length was 1.32 days per trip, down
0.07 days per trip. The share of travel taken during holidays and weekends
rose by 0.5 pp, while overall travel satisfaction reached 98.7%, reflecting a
travel pattern characterized by shorter, more frequent light trips.

1 1 4 E.A. w fjﬁ EE;E* %En'l'i Major Indices of Domestic Travel in 2025

(1)

114 F8 113 FHE®

2025 versus 2024
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According to statistics from UN Tourism, international tourist arrivals in 2025 surpassed pre-pandemic levels. As the post-pandemic
travel market continued to recover, Taiwan welcomed 8,574,547 inbound visitors in 2025, an increase of 9.12% over 2024. Moving
forward, Taiwan will continue its efforts to develop major and high-potential global source markets on multiple fronts, with the aim of oo ARENIORA 114 F TEUREKTUEEES)  AEHRAER 12 U LER - Source: 2025 Survey of Travel by R.O.C. Citizens; respondents were Taiwan citizens aged 12 and above
. . . . . + (%) FEIRRTIE 5% BEKET » B RERRBEER « The (%) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference
creating more diverse and sustainable tourism opportunities. - BRI EGIEER2 FE O BEERKE 1 REM S

« The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year
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Visitor Trends at Major Tourism Attractions
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Cultural tourism and religious tourism were growth highlights in 2025,
with Dajia Jenn Lann Temple posting the most notable Increase
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In 2025, Taiwan had a total of 393 tourism and recreation sites. Excluding
sites that were newly added or removed in 2024, a comparison of 359
identical sites showed growth at 207 sites and declines at 152 sites,
indicating a steady overall recovery across most destinations. Although
some sites in national parks and national scenic areas continued to
be affected by post-disaster restoration, transportation conditions, or
market fluctuations, many attractions recorded substantial growth. These
included the Guningtou Battle Museum, Taroko National Park Visitor
Center, and several visitor centers in the Penghu area, all of which saw a
clear return of visitors. This shows that offshore islands and distinctive

scenic areas remained popular among travelers.

Among local tourism sites, designated scenic areas at the municipal
and county or city levels, forest recreation areas, and recreational
agriculture sites were generally stable. Longtan Lake, Wulai Scenic
Area, Aowanda National Forest Recreation Area, and Chihnan
National Forest Recreation Area all posted strong growth, reflecting
continued increases in demand among Taiwan residents for nature-
based healing, ecotourism, and suburban leisure. Some sites, including
Wufenggqi, Fuyuan Forest Recreation Area, and certain recreational
farms, experienced declines due to weather, facility renovations, or
regional competition. This indicates that the tourism market has
moved toward greater segmentation and a stronger focus on the
quality of visitor experiences.

Cultural tourism and religious tourism emerged as growth highlights
in 2025. Sites including the Confucius Temple area, the area
surrounding Chikan Tower, the National Taiwan Museum of Fine Arts,
Dajia Jenn Lann Temple, and Victory Star Village Creative Life Park all
recorded substantial growth, demonstrating the significant ability of
cultural festivals, historic sites, and arts and cultural events to draw
visitors. Among museum-type sites, 29 recorded positive growth.
Among religious sites, Dajia Jenn Lann Temple posted the most
notable increase. This shows that in-depth cultural experiences, local
revitalization, and curated events have gradually become important
core drivers in attracting travelers.
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Visitor numbers increased at 207 major
tourism and recreation sites in 2025
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National Parks
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(city) level
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Sites with More Visits
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Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2025 (Jan-Dec)
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Inbound Travel Market

114 FREHRE 857 & 4,547 AR > B 113 180 9.12% » F
HEB 695K (M 003%R) » HI9EE 18514 =55 (1E/N
23135m)  REBBNZHENENE 3,439 87T (1850 6.80%) -

BNREBOEBEEEEEERNTERRBBRRTS - &
ﬁf%)@&ﬂt » LAEZN 148 B 3,176 AREZ » §17.30% ; H
REEE 131 B 139 AR (5 15.28%) kEEE 101 & 6,520 A
R (5 11.86%) - MREENDH > LA TEY) 588 & 3,794
AREZZ > 568.62%  HR%E THfthy 17184351 AR 5
19.99% ; REREFE 51.95% B » FHEIM 30-39 %E
&% 52337%°

114 FRENEHISEEET

Key Indicators of Taiwan's Inbound Travel Market in 2025
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In 2025, Taiwan welcomed 8,574,547 inbound visitors, an increase of
9.12% from 2024. The average length of stay was 6.95 nights, down 0.03
nights, while average daily spending was US$185.14, up US$2.31. Inbound
tourism expenditure reached NT$343.9 billion, an increase of 6.80%.
These figures indicate a shift toward shorter stays combined with more
concentrated spending on in-depth experiences and refined services. By
place of residence, Japan was the largest source market, with 1,483,176
visitors, accounting for 17.30% of the total. This was followed by Hong
Kong and Macao with 1,310,139 visitors, or 15.28%, and South Korea with
1,016,520 visitors, or 11.86%. By purpose of visit, “tourism” accounted for
the largest share, with 5,883,794 visitors, or 68.62%, followed by “other”
purposes, with 1,714,351 visitors, or 19.99%. Among inbound visitors,
51.95% were female, and the largest age group was 30-39, accounting for
23.37% of the total.
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Outbound Travel Market
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In 2025, Taiwan residents made a total of 18,944,436 outbound trips. By
destination region, Asia accounted for the largest share, with 17,715,833
trips, or 93.51% of the total. This was followed by the Americas (655,024
trips, 3.46%), Europe (359,216 trips, 1.90%), and Oceania (207,796 trips,
1.10%).

By country or region, Japan was the most visited destination, with
6,730,817 trips by Taiwan residents. It was followed, in order, by mainland
China (3,237,511 trips), South Korea (1,835,061 trips), Hong Kong
(1,626,176 trips), and Vietnam (1,214,362 trips).
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Inbound Tourism Expenditure
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Domestic Tourism Expenditure
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The Global Travel Market
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Overview of the Global Tourism Market
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Travel Market

The total tourism revenue, which includes inbound tourism expenditure
by visitors to Taiwan and domestic tourism expenditure by locals, was
estimated to be approximately US$29.139 billion in 2025, accounting for
3.16% of GDP for that year.

According to the "2025 Annual Survey Report on Visitors Expenditure
and Trends in Taiwan," the inbound tourism expenditure for visitors to
Taiwan in 2025 was estimated to be approximately US$11.033 billion, an
increase of 10.02% compared to 2024.

According to the "2025 Survey of Travel by R.O.C. Citizens," Taiwanese
nationals aged 12 and above made approximately 248 million domestic
trips in 2025. The average expenditure per person per trip was about
US$73.12, and the average length of domestic trips was approximately
1.32 days. This resulted in an estimated total domestic tourism

expenditure of about US$18.106 billion, reflecting an increase of 12.70%

compared to 2024.

In 2025, the global aviation and tourism industries continued to
grow steadily, and the international travel market formally entered
a stage of post-pandemic normalization. According to IATA data,
global air passenger traffic, measured in revenue passenger kilometers
(RPKs), increased by 5.3% in 2025 compared with 2024. Over the
same period, airline capacity, measured in available seat kilometers
(ASKs), rose by 5.2%, while the overall passenger load factor (PLF), the
percentage of available seat kilometers used, reached 83.6%, setting a
new annual record for air transport. In tourism, international tourist
arrivals worldwide reached 1.53 billion in 2025, up 4% compared
with both 2019, before the pandemic, and 2024. Looking ahead to
2026, as travel demand continues to grow, air passenger volume
is estimated to exceed 5.2 billion passengers, while international
tourist arrivals are projected to increase by 3% to 4% from 2025. The

outlook for both aviation and tourism therefore remains promising.
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According to the UN Tourism Confidence Index, only 39% of tourism professionals
believed that the outlook for international tourism in 2026 would be better than
in 2025. Although global inflation has eased, inflation in tourism services remains
above average. In the future, the international tourism industry will continue to be
affected by global economic conditions, high travel costs, geopolitical tensions, oil
price volatility, and extreme weather. Price-sensitive travelers are placing greater
emphasis on value for money, favoring trips that offer good value and are closer
to home, and their confidence in the travel market remains relatively conservative.
In terms of travel patterns, short urban trips recorded the fastest growth, followed
by nature- or mountain-based travel and MICE tourism. As more travelers choose
to explore lesser-known destinations, demand for nature- and mountain-based
tourism has also increased, reflecting a trend in which sustainable travel choices
are becoming an increasingly important consideration. At the same time, the
strong recovery of the MICE industry will raise the visibility of destinations that
host international events and attract high-spending travelers.
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Overview of Asian Tourism Markets

BV LER 2025 EESEATIE ABIEEARESERE - Inbound visitor numbers rebounded in 2025 amid a broader tourism

recovery.
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Number of Inbound Visitors for Major Asian Tourism Markets in 2025
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49,894,832 arrivals 42,683,837 arrivals 26,613,597 arrivals
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16,912,560 arrivals 18,936,562 arrivals
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8,574,547 arrivals

Singapore South Korea
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Sources : Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organization, Singapore Tourism Bureau,
Malaysia Tourism Promotion Board
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