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觀光亮點布局 優化四季主題活動
Optimizing the Layout of Tourism Highlights and Seasonal Themed Activities

傶൉܋㾴碟૱䁰牏䞹㵕㾴碟扖氂牧㪔窼玕薪ߝط粞㰷꧊牧皤媲

ط傀薪ݣ̿ 100犝讨̀懯向牧硡ಋ獊岄 22翻૱牧ᛔ 113ଙ 11

์ᛗ 114ଙ 10์矑ێവݣ̿ڊ傀ጯWaỳ盏ᒽ疻牏̿絑䎦์์

Partỳݱ翻૱ྯ์Ԇ಑จ牏̿犝讨褸碻禼̀襎ৼ褸ᒍၚ㵕牏̿觓

໒碟蝿 Chill̀犝讨૱褸牏̿絑䎦禼蝿 Trip!̀獺֢埈搴现̿䄉蝿

ஞ誢涢̀㾼瓵մ㴟监褸缛 6य़ူྦྷ羬ڜၚ㵕牧蝚螂扖氂ᤈ衴膏᪜

ऒԀ肥牧獊ො֖䞹㵕㾴碟籆ଶ牐

114ଙ膐旰ᒫ 2䌵̿薪ط犝讨糫̀牧Ḓଶ羳獈࿆

樌妿籧ԏࣁ瑿獺碝膏࿞媲犝讨牧ෝ 11์毈咳̿܈

य़犝讨̀牏̿磧֯㾴褬വ萃̀牏̿磧֯㾴碟獺碝̀

现̿磧֯Ո穥̀و 32㮆糫殻牧㪔ྍݶ獍૲ 115ᛗ

116ଙ碝Ӟ斪犝讨ݷ㻌牧๗萞ኧ窼玕犝讨璢胍秚

牧䔶玕硰ᒽവ㵕ԏ窼ଶ膏皞ଶ牧ێ膏硌य़獍ᐺ㶧ګ

瞱媲൉܋岄傀薪ط埈凗ێ膏碟蝿㵕胼牐

To revitalize the domestic tourism market, generate buzz around domestic 
travel, and deepen the overall value of the national tourism brand, the Tourism 
Administration continued the "100 Tourism Highlights of Taiwan" program in 
partnership with all 22 administrative counties and cities across Taiwan. From 
November 2024 to October 2025, six major campaign waves were launched 
in succession: "Taiwan 100 Ways" micro-curations; the "Island-Wide Monthly 
Party" spotlighting a featured municipality each month; the "Spotlight E-Stamps 
Fun" digital stamp-collection campaign; the "Chill Style Travel" signature 
fair; the "Island Fun Trip!" creative competition; and the "Grand Tour Heart 
Experience" call for proposals. Through  trend-driven buzz marketing and 
cross-regional integration, these activities drove multi-faceted momentum 
across the domestic travel sector.

In 2025, the 2nd Tourism Spotlight Awards incorporated privately operated 
local innovation and sustainability highlights for the first time. In November, 
a total of 32 awards were presented, across categories including the "Top 10 
Highlights," "Best International Recommendation," "Best Domestic Travel 
Innovation," and "Top Popularity" honors. Concurrently,the new list of official 
highlights for 2026–2027 was released. By strengthening the development of 
signature attractions and expanding public–private cooperation, the initiative 
aims to strengthen the depth and breadth of policy implementation while 
continuing to enhance Taiwan’s overall tourism competitiveness and travel 
momentum.

舉辦「台灣觀光 100 亮點」活動 
及第 2 屆觀光亮點獎
Launching the "100 Tourism Highlights of Taiwan" 
Campaign and the 2nd Tourism Spotlight Awards
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[ 環島亮點 捲動國旅 ]
Driving Domestic Tourism with Spotlight Attractions

傶䞹㵕㾴碟籆ᄤ牧薪طᗟവ㵕̿ݣ傀薪ط 100犝讨̀㪔斔疩 109殻薪ط櫕ଙ磓ၚ㵕牐瞲秂௔ၚ㵕̿2025ݣ傀
籗䨝̀獺ӥ蝸 2,030苭㷢薪Ո稞现 270㱁ز妿倉叨꧊牐碟螀๐率ොᶎ牧̿ݣ傀অᤈ̀砇犔螈 676苭Ո稞牧̿ݣ
傀薪૬ 萞̀犔敋猻ణֵ螀ᰁ౮裾217.5%牧㪔വڊग़稠̿ Taiwan PASS 膏̀ୌᗝ166蒂篷ᵑ繸ว讨牐叨禂܋羷Ӥ牧
瞱媲苽䋿碟ᤈ禂ߝ搡绅礚膏Ո಍璢胍牧㪔斔疩碟ਾ禂࿞媲咳疻牧ᔴ懯 2,033疑蝢螂অਮ࿆ਾ藨挨牐種क़牧獊岄
26疑薪ط蝿禼禂犋㰍苽䋿ਞ獊ᓕቘ牧ๅ坌禅೐疻碝ݻܖ碟蝿૱䁰牐

To stimulate momentum across the domestic travel sector, the Tourism Administration promoted the "100 Tourism Highlights of 
Taiwan" initiative and provided guidance and support for 109 events featured in the Taiwan Tourism Biennial Calendar. The flagship 
event, the 2025 Taiwan Lantern Festival, set remarkable benchmarks, drawing over 20.3 million visits and generating more than NT$27 
billion in economic output. In transportation and visitor services, the Taiwan Tourist Shuttle recorded 6.76 million passengers, while 
the Taiwan Tour Bus achieved 217.5% ridership growth through fare promotions. Alongside these achievements, multiple versions of 
the "Taiwan PASS" were introduced, and 166 accessible tourist sites were established nationwide. To foster industry advancement, the 
Tourism Administration continued to conduct quality inspections and provide talent training across travel agencies, while guiding 
the hospitality sector toward sustainable development, bringing the cumulative total of certified "Taiwan Host" bed-and-breakfasts to 
2,033. Furthermore, all 26 licensed tourist amusement operators across Taiwan reinforced safety compliance and proactively expanded 
outreach into New Southbound travel markets.
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ᆙݳ犝讨糫ၚ㵕طय़薪܈2025
Group photo at the 2025 Top 10 Tourism Spotlight Awards ceremony
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෭์ᄣ臺箛ᶪ禼ࡱଙ苉
Sun Moon Lake Fireworks and Music Festival

泷ᐙ泷೉礁
Matsu Marathon

項 Item 項 Item
109 90

品質提升事項全國及國際級活動
National- and  

International-level events
Quality Enhancement  

Measures

臺灣觀光雙年曆活動扶植計畫
Support and Incubation Plan for the Taiwan Tourism  
Biennial Calendar

The Tourism Administration guided local governments and non-governmental 
organizations in advancing hallmark events under the Taiwan Tourism Biennial 
Calendar. A total of 109 events were selected for the "2026–2027 Taiwan 
Tourism Biennial Calendar," comprising 36 international-level events and 73 
national-level events. Marketing and promotion were further strengthened 
through the Tourism Administration’s fan page and LINE@ community. 
Subsidies were provided to event organizers to improve event content and 
environmental facilities. In 2025, a total of 36 projects received subsidies for 
programmatic and environmental upgrades, encompassing 90 specific quality-
enhancement initiatives. Additionally, experts and scholars conducted field 
audits across 44 designated events.

斔疩瑿ො硰଱౲࿆樌㿁誢旰ቘവ㵕̿岄傀薪ط櫕ଙ磓̀ၚ㵕物

̿2026-2027ଙ岄傀薪ط櫕ଙ磓̀૪螝螡ڊ㾴褬羷ၚ㵕懯 36

殻牏獊㾴羷ၚ㵕懯 73殻牧و懯 109殻牧㪔蝚螂薪طᗟ罭妟㿁现

LINE@ᐒᗭے䔶ᤈ衴വ皞牐愆ۗၚ㵕Ԇ旰㻌֖硬珿ၚ㵕獉窩现絑

हୌᗝ牧114ଙଶ愆ۗ硬珿ၚ㵕獉窩现絑हୌᗝو懯 36礯牧ٌӾ

愆ۗߝ搡൉܋Ԫ殻و懯 90殻牐ݚ旰ቘ䌕疑䋊ᘏ䋿褬㷢膏礚໐ၚ

㵕牧و懯礚໐ 44㮆ၚ㵕牐

2025 台灣燈會
The 2025 Taiwan Lantern Festival

傀籗䨝ݣ̿ 糷̀Discovery毱螇圸战傶̿ 獊純磧֯睃َၚ㵕 ԏ̀Ӟ牧

Խฎ岄傀Ḓᥝጱ℄睃薪طၚ㵕牐̿2025ݣ傀籗䨝̀碻ᵍ 9ଙ᯿蜴

໘瑼膐ᤈ牧2์ 12෭ᛗ 23෭ෝ໘瑼ṛ裡ᒊ獮皞䁰牏禼ॠ༉純䁰牏

覇ऱ瑼现ၜ競᪠缛珏螲䁰ऒ旰ቘ牧૲疻ᶎ坌螈 25獍殹牧憒㴟̿Ԇ

籗疻ᄍ䁰ҁA18疻玟҂̀ 现̿ ጱ蝿瞁䁰ҁA19疻玟҂̀ط 缛2य़疻玟牧

疻ڊ 300կ犥Ӥ֢ߝ牧ٌӾԆ籗̿篷褖禼瑼̀籧蝨ڊᑀದ܈᪃ጱ

๚㬵禼瑼఺虡牧者懯㷢薪Ո稞统Ꮘ 2,030苭Ո稞牧獺蝨珏螲妿倉

叨꧊᩻螂碝岄發 270㱁ز牐

The Taiwan Lantern Festival has been recognized by the Discovery Channel 
as a "Fantastic Festival of the World" and serves as Taiwan’s signature 
tourism hallmark event.. Returning to Taoyuan after a nine-year hiatus, the 
2025 Taiwan Lantern Festival was held from February 12 to 23. The event 
spanned an exhibition footprint of 25 hectares across the Taoyuan HSR 
Station Plaza, Rakuten Taoyuan Baseball Stadium, Qingtang Park, Qiaxi 
Road, and surrounding areas. It featured two major zones: the Main Lantern 
Exhibition and Performance Area in Zone A18 and the Lights Playground in 
Zone A19. More than 300 works were displayed. The main lantern, "Infinite 
Wonderland," evoked the high-tech visual identity of a futuristic amusement 
park. Total attendance exceeded 20.3 million visits, generating more than 
NT$27 billion in economic output for regional businesses.

ૢ瑽Ӥ物樄籗෭ၚ㵕臺ᔵ牧ૢ瑽ӥ物Ԇ籗蝨ࣳ懿ᘏ䨝牧 
傀籗䨝樄籗෭Ԇ籗纨ݣ瑽物2025ݦ Top Left : Opening-day event 
highlights; bottom left: Main lantern design reveal press conference; right : 

Opening-night main lantern light show at the 2025 Taiwan Lantern Festival
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114ଙݣ傀薪ط櫕ଙ磓ၚ㵕瑿瑽
2025 Taiwan Tourism Biennial Calendar–Event Map

Ԝ碢෈玕疄
Formosan Aboriginal Culture Village Festival43
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ݣ傀լ瓲℄犥̿Ӥઊ窞า牏ӥၹ竃争̀傶Ԇ數牧Ԁ肥獊ݣ2025 13

㮆㾴疑觓ว玟ᓕቘ蒂牏22㮆翻૱硰଱牧ݶوവڊ瓲෭羊୸碟蝿獉

਻牧㪔犥̿瓲ᛗ 235̀牏̿㬵޴艐٩̀߅牏̿ݣ傀聅觬疻̀牏̿裡

螇碟蝿蚕̀ࢥय़Ԇ氂牧碉ݱݳ㾴疑觓ว玟膏翻૱ԏ瓲෭粬ᜋ蝿睑ၚ

㵕牧㪔膏叨禂᪜ኴ奾ፑ֢ݳ牧䞹㵕岄傀瓲疄薪ط籆ᄤ牧癲㵕珏螲叨

禂咳疻牧ࣳय岄傀瓲෭℄睃ၚ㵕ߝ粞牧珅୚㾴獉牏क़蝿ਮࣁፐ瓲蝡

㮆疄℄㬵ک岄傀碟蝿牧ၚ㵕珅୚ 528苭Ո稞㷢薪牧叨꧊螈碝岄發

122㱁ز牐

The 2025 Solar Festival in Taiwan was centered on the core concept "Cool 
in the Mountains, Fresh by the Sea." Connecting all  13 National Scenic 
Area administrations and 22 local governments across Taiwan joined forces 
to offer a wide range of summer travel experiences. Four major themes—
"Taiwan Fun on the Tropic of Cancer," "Come for Tea, Coffee, and Ice," 
the Taiwan Culinary Exhibition, and "Railway Travel Fun"—were used to 
integrate distinctive summer recreational activities in national scenic areas 
and localities. Cross-industry partnerships were also established to generate 
momentum for Taiwan's summer tourism, stimulate the development 
of surrounding industries, and shape Taiwan's summer festival brand. 
The event attracted domestic and international visitors during the peak 
summer season, drawing 5.28 million visits and generating NT$12.2 billion 
in economic output.

2025 台灣仲夏節
The 2025 Solar Festival in Taiwan

Combining tourism and transport resources from counties and cities across 
Taiwan, the Taiwan Cycling Festival promoted 10 flagship brands and 
events: the Taiwan KOM Challenge, Formosa 900, Sun Moon Lake Come! 
Bikeday, Taichung Bicycle Carnival, East Rift Valley Cycling Tour, East Coast 
Mahengheng to Chenggong 168 cycling tour, Light Up Taiwan, Dapeng Bay 
Light One Bike cycling event, Penghu Island-Hopping 101, and Wonderland 
Siraya - 5 COOL Cycling Rally. These events attracted travelers and cycling 
enthusiasts from around the world to experience the diverse regional charm 
and local cultural fabric of Taiwan.

臺灣自行車旅遊節
Taiwan Cycling Festival

奾ݱݳ翻૱薪ط膏Ի蝢虻რ牧旰ቘ̿岄傀ᛔᤈ敋碟蝿℄̀羬ڜၚ

㵕牧犥̿ 傀ᛔᤈ敋ጭઊሴҁKOM҂̀ݣ 牏̿ 浙蝽ᐰ凟砗ဉ900 牏̀̿ ෭

์ᄣCome!Bikeday 牏̀̿ 岄Ӿᛔᤈ敋ࡱଙ苉 牏̀̿ எᤈ婛ᨕ 牏̀̿ 䩚

ၹધ泷ک౮ۑ 168̀牏̿禅讨眸碟̀牏̿य़瀍傀 LightOneBike㻌

敋ၚ㵕̀牏̿ᄯ竝᪡䎦 101̀牧犥现̿՟हᥜ೉褷 絑浙 5COOL̀

10य़ߝ粞ᤈ衴വ皞牧珅୚獊Ӯኴ碟ਮ现ᛔᤈ敋眢অᘏӞݶ眤ݑ岄

傀ग़ز膏ࣁ瑿ጱ෈玕粬ᜋ牐

ᄯ竝᪡䎦 101K ᛔᤈ敋ၚ㵕
Penghu Island 101K Hopping Bike

2025෭์ᄣ Come!BikeDayᛔᤈ敋ࡱଙ苉ၚ㵕Ԇ憙憽
Main visual for the 2025 Sun Moon Lake Come! Bikeday Bicycle Carnival

℄傀լ瓲ݣ2025 㶧䨝茆芫葦禛虄䨝裾膌扃ط傀薪ݣ-
Yeh Chu-lan, Honorary Chairperson of the Taiwan Tourism Association, 
delivers remarks at the 2025 Solar Festival in Taiwan

2025ଙݣ傀լ瓲℄犥̿℄Ӿ磪℄̀禊盢വڊ獊碝Ԇ氂̿蚤茐裡螇݄碟ᤈ̀
In 2025, the Solar Festival in Taiwan introduced the new theme "Travel by Rail" under the concept of  
"a festival within a festival" 46

2025岄傀 KOMॡଘ၇妿َ搴 -ၹધ浙犔೴䜗
2025 Taiwan KOM Pacific Classic—Coastal Riding Challenge
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8์ 1෭ᛗ 4෭ෝݣ玖Ӯ揶Ӟ記膐旰聅觬疻牧犥̿ݣ傀᩻磪碘̀

傶Ԇ氂牧螩藶玖Ӿܖ䩚櫝䎦薪ط瑹现罡ٌ຋禂ᘏ㷢疻牧㪔Օ奧獊

懯᩻و瑿蝿纷ว讨牧戔ᗝ԰㵕蝿瞁玟现聅觬螈Ո拻ଷ抓纷牧ݱݣ

螂 10苭Ո稞㷢薪牧疻記甿誢䁭疩蝸 33㳷牐

ᒫ 11䌵̿2025䩚ၹધय़瑿萬蔩℄̀獊㾴懿ᘏ䨝牧ෝ 玖ݣࣁ4์

苉ઊፐय़膐ᤈ牧奾ݳ碍֖ᑀದ膏瑿ว聅䋊牧犥䯤缱穹窜ୗ绚樌牧

虡监䩚ၹધ෈玕ইጯ૝㶓ၹ牧疻匍̿౮傶ڊၹ̀ݗଙଶԆ氂矮襷

ଧ癷牐

๜稞萬蔩℄وਠ౮ 4կय़ࣳ洛瑿萬蔩獺֢牧㪔Ԁ肥 40訏䁰稞臺䩚

萬෈ଘݣၚ㵕现 8䁰稞์ط牨ၹᶪ禼䨝牐ၚ㵕๗樌౮ۑ珅୚᩻螂

3苭ݷ碟ਮ竤獈᮷稲蝿ਮӾஞ牧ࠓ纏䌕䁰现獺萬૱褸蔭匍犝縄牧

磪硳癲㵕珏螲碟ਾ膏薪ط叨禂牐蝚螂㾴褬翕夺膏ܖ䎦禼膚ጱ窼ଶ

Ի窕牧犋㰍窼玕ԧ䩚ၹધ萬蔩薪ୁط癲ጱߝ粞㰷꧊牧ๅ虏ݣ傀䩚

ધ蛚܋傶㾴褬羷ጱ࿞媲碟蝿ፓጱ瑿牐

The Taiwan Culinary Exhibition was held at Taipei World Trade Center 
Exhibition Hall 1 from August 1 to 4 under the theme "Taiwan: Beyond Your 
Expectations." Regional Tourism Circles from northern, central, southern, 
and eastern Taiwan, as well as the outlying islands, and Michelin-recognized 
establishments were invited to showcase their offerings. The exhibition also 
introduced itineraries and attractions throughout Taiwan and featured an 
interactive game area and lectures by culinary experts. More than 100,000 
visits were recorded, and the exhibition venue received coverage in more 
than 33 media reports.

The national press conference for the 11th "2025 East Coast Land Arts 
Festival" was held in April at Huashan 1914 Creative Park in Taipei. 
Combining digital technology with landscape aesthetics, the event created 
immersive spaces that symbolized the way the cultures of the East Coast 
converge like streams flowing into the sea, opening the curtain on the annual 
curatorial theme "Becoming an Estuary."

The festival completed four large-scale site-specific installations and 
connected over 40 events organized through arts and cultural platforms 
in Hualien and Taitung, together with eight Moonlit Sea Concert. During 
the festival period, more than 30,000 visitors were drawn to the Duli Visitor 
Center. Ticketed performances and the creative artisan market achieved 
outstanding turnouts, effectively driving revenue for neighboring hospitality 
and tourism businesses. Through in-depth exchanges between international 
influencers and Austronesian music and dance troupes, the event deepened 
the brand identity of the East Coast arts tourism corridor and positioned 
eastern Taiwan as a world-class sustainable travel destination.

2025 台灣美食展
2025 Taiwan Culinary Exhibition

東海岸大地藝術節暨月光．海音樂會
East Coast Land Arts Festival and  
Moonlit Sea Concert
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皐訅ኞ̀傶獋य़Ԇ؋傀অ仼̀犥̿伩ဣ聅觬̀膏̿ݣ2025-2026̿

數牧ෝ 9์ 6෭ෝݣ䩚Ꭳ๜ᰂ肥Ӯ夵蟸ମྋୗ珸㵕牧奾ݳ 19㮆伩

ဣ玟现ࣁ瑿叨禂牧Ԁ蝫ݱ伩ဣ玟猻ణၚ㵕牧ݶ碻犖䔶藲̿ࢥ疄㬵ု

仼牧訅ኞ݈؋皐̀ጱ薪盢牧๗盃虏̿蝿অઊ牏ሻঅ࿜牏ုঅ仼牏ݰ

অ碘̀౮傶㾴碟ጱ෭ଉ牦

The 2025–2026 Taiwan Hot Spring campaign was centered on two major 
themes: "hot spring cuisine" and "health and wellness." It was officially 
launched on September 6 at the Chihpen Century Hotel in Taitung. The 
campaign brought together 19 hot spring areas and local industries, 
linking promotional activities offered by the participating hot spring areas. 
It also emphasized the concept that "bathing in hot springs in every season 
promotes health and wellness." The initiative aims to make "enjoying great 
mountains, wonderful waters, soothing hot springs, and delicious food" 
part of everyday domestic travel.

台灣好湯 - 溫泉美食嘉年華
The Taiwan Hot Spring & Fine-Cuisine Carnival

ᆙݳ傀অ仼̀珸㵕َ因य़ݣ 2025-2026̿
Group photo at the launch ceremony of 2025–2026 Taiwan Hot Spring campaign

ᆙݳ෭覮㾴褬伩ဣ෈玕Ի窕㶧ਧਯ纈ݣ
Group photo commemorating the declaration of the Taiwan–Japan–Korea  

International Hot Spring Cultural Exchange Agreement

ᰂ楮糫磧֯Ԇ瞱Ո现ᰂใ糫磧֯ො᥺ካ稧ಋ஑Ԇ -ဂ෈纷
Shen Wen-Cheng, winner of the Golden Bell Award for Best Host and  
the Golden Melody Award for Best Taiwanese-Language Male Singer

ૢ瑽物2025์ط牨ၹᶪ禼䨝牧ݦ瑽物̿౮傶ڊၹ̀ݗਯ㯽୽粙
Left : 2025 Moonlit Sea Concert; right : promotional video for "Becoming an Estuary"

傀聅觬疻ෝݣ2025 玖Ӯ揶Ӟ記ጭ䁰ݣࣁ8์
The 2025 Taiwan Culinary Exhibition took place at  

Taipei World Trade Center Exhibition Hall 1 in August
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便捷旅運服務，暢遊台灣好便利
Streamlined Visitor Transport Services :  
Seamless Exploration Across Taiwan

便捷旅遊環境 帶動地方旅遊發展
Convenient Travel Environments Driving  
Local Tourism Development

Local Shuttle Service for Tourist Corridors: A "Buy One, Get One Free for 
Pairs"  promotion was offered from July 1 to December 31, 2023, and from 
March 1, 2024, to October 31, 2025. As part of the revitalization program 
for eastern Taiwan, additional promotions were introduced in the Hualien–
Taitung area beginning June 1, 2024, and in Yilan beginning July 1, 2024. 
Taiwan Tour Bus package tours in these areas were offered at 80% off through 
December 31, 2024. In 2025, to stimulate in domestic travel, the promotion 
was coordinated with the monthly rotation of counties and cities under the 
"100 Tourism Highlights of Taiwan" initiative, with a quarterly promotion 
offering fares at a 70% discount. In conjunction with the Solar Festival in 
Taiwan, the promotion in Pingtung was also offered at 70% discount from 
June 1 to September 1, 2025. In Hualien, fares were offered at 90% off the 
regular price from January 1 to April 30, at 70% off the regular price from May 
1 to September 1, and under the "two travelers, one rides free" promotion 
from September 2 to October 31. These promotional measures received 
extensive media coverage and successfully attracted international tourists. In 
2025, Taiwan Tour Bus ridership reached approximately 366,000 passengers, 
an increase of 217.5% over the same period in 2024, when ridership was 
approximately 115,000 passengers.

「台灣觀巴」套裝旅遊行程
Taiwan Tour Bus Package Tours

薪ط᪠ୁࣁ瑿磪脻矑洌๐率物ᛔ 112ଙ 7์ 1෭ᛗ 12์ 31෭现

113ଙ 3์ 1෭ᛗ 114ଙ 10์ 31෭വڊ 2Ոݶᤈ 1Ոع揲牧ݚ

傶蟴ݳ臺䩚瞺岉ො礯牧ے嘨臺䩚瑿玟ᛔ 113ଙ 6์ 1෭蚏牪਩葦

瑿玟ᛔ 113ଙ 7์ 1෭蚏വݣڊ傀薪૬ॺ蕕蝿纷 2ರ猻ణ牧๗樌

ᛗ 113ଙ 12์ 31෭牪114ଙ傶䞹㵕㾴獉碟蝿牧蟴ݣ̿ݳ傀薪ط

100犝讨̀ྯ์斪꧊翻૱牧ೲ疄ے嘨傶 3ರ猻ణ牪ݚ蟴ݣ̿ݳ傀

լ瓲℄̀114ଙ 6์ 1෭ᛗ 9์ 1෭੽䩚瑿玟ے嘨傶 3ರ猻ణ牪

臺荳瑿玟 114ଙ 1์ 1෭ᛗ 4์ 30෭ 1ರ猻ణ牏5์ 1෭ᛗ 9์

1෭ 3ರ猻ణ牏9์ 2෭ᛗ 10์ 31෭ 2Ոݶᤈ 1Ոع揲牧蝚螂

甿誢皞傶ਯ㯽现珅୚क़㾴碟ਮ砇犔牐114ଙଶݣ傀薪૬砇犔Ո碍

夹 36.6苭Ո稞牧斃 113ଙݶ๗ҁ夹 11.5苭Ո稞҂౮裾 217.5Ѿ牐

Taiwan Tour Bus
傀薪૬ݣ
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– 䁆ᤈ̿薪طว讨獍و螀蜍矑洌ො礯̀牧۱珀̿ݣ傀অᤈ猻玕๐

率̀现̿薪ط᪠ୁࣁ瑿磪脻矑洌๐率̀牧蝚螂纏㰷܎㰷猻ణ牏ी

樄紑稞牏碝ी螀蜍䁰ᒊᛗว讨现ว讨樌Ԁ蝿᪠娄牏ว讨೗޷ᒊ粞

ᣟ獈ว讨粬ᜋ缛ᶎݻ牧獊ᶎ൉ݣ܋傀অᤈ籧螀ߝ搡牧蝚螂ݣ傀薪

૬ 2Ոݶᤈ 1Ոع揲牧൉࿆׀唰猻ణڥ׎碟蝿๐率牐

傀অᤈ̀౼ᛗݣഠ碟螀๐率牧̿׎傀অᤈ猻玕๐率物傶猻玕ݣ –

114ଙ૪硌ीᛗ 90礿᪠娄牧㪔蝚螂̿瞱襎ৼ纏挨砇犔Ձ܎㰷̀猻

ణҁ䋿碞ᛗ 114ଙ 10์皈҂磪硳癲㵕螀ᰁ牐114ଙଶ砇犔Ո碍螈

676苭Ո稞牧斃 113ଙଶ౮裾 19.79%牐

–  傶ࢩ䛑碟蝿૱䁰盋叫现䔶玕碉誢碟螀๐率ᰁ胼牧ྍݶവ㵕ग़殻

猻玕ഷ碞牧۱ೡ愆ۗਮ螀禂ᘏी樄紑稞牏碝ीԀ蝿᪠娄牏ୌᗝ 9

蒂ٍว讨粬ᜋԏ೗޷ᒊ牧犥现蝱ᤈ 381蜁敋蜁蘷獨璾蕕ๅ碝现敋

獉絑ह猻玕牧ๅ碝 1,786蒂ݣ傀অᤈ狡敋ᒊ֖牏ᒊ粞虻懱ๅ碝缛牐

蝚螂碉誢敟Ꮭ誢๐率܋羷牧磪硳൉ݣ܋傀অᤈ᪠娄ԏڥ׎௔膏蜣

蘷ଶ牧癲㵕砇犔Ո稞绐ਧ౮裾牧㪔׏蝱碟ਮ砇犔獍و螀蜍獮ஃݱ

य़薪طว讨牧螈౮獤碂敋ᄤ膏൉܋碟蝿ߝ搡ԏ硳ፅ牐

– 皤媲 0403臺荳襖箣盅ԏ瞺岉ഷ碞牧瞱媲വ㵕臺荳瑿玟薪ط盋

叫牧1์ 1෭ᛗ 10์ 30෭ྊ牧朼䌘臺荳瑿玟 4礿ݣ傀অᤈ᪠娄

൉׀襎ৼ纏挨ҁ珀ᤈ㵕ඪ՞҂ع揲砇犔๐率牧ᔴ懯砇犔夹 5.1苭

Ո稞牧蝚螂猻ణഷ碞癲㵕碟ਮࢧ窕牧蝛ྍ盵盋࿆唰砇犔獍و螀蜍

Ոᄤ现仂斕ว玟Ի蝢揗砾牐ط吚瑿薪܋ஞ牧㪔磪ۗෝ൉מ蝿ڊ

 The "Public Transport Shuttle Service for Tourist Attractions" program 
was implemented, comprising the "Taiwan Tourist Shuttle Service 
Optimization" and "Local Shuttle Service for Tourist Corridors." The program 
comprehensively improved Taiwan Tourist Shuttle operations through half-
fare promotions, additional services, new routes linking transport hubs with 
attractions and connecting attractions with one another, and bus stop signs 
incorporating the characteristics of individual attractions. The Taiwan Tour 
Bus also offered a "two travelers, one rides free" promotion, providing the 
public with convenient and affordable travel services.

 Taiwan Tourist Shuttle Service Optimization: To deliver seamless travel 
transit, the Taiwan Tourist Shuttle network expanded to 90 routes by 2025. 
The "half-fare with e-ticket" promotion, implemented through the end of 
October 2025, effectively increased ridership. In 2025, the service carried 6.76 
million passengers, representing a 19.79% increase over 2024.

 A range of optimization measures was implemented to respond to 
the recovery of the tourism market and strengthen overall transport-
service capacity. These included subsidizing bus operators to add services, 
introducing new attraction-linking routes, establishing nine bus stops 
incorporating distinctive attraction features, updating the branding livery 
and interior environments of 381 vehicles, and updating 1,786 Taiwan 
Tourist Shuttle stops and stop-sign information. These improvements to 
both hardware and software effectively enhanced the convenience and 
recognizability of Taiwan Tourist Shuttle routes, supported steady ridership 
growth, and encouraged travelers to use public transport to visit major 
attractions. They also helped disperse traffic and improve travel quality.

 Building on post-earthquake revitalization measures following the April 
3 Hualien earthquake, the Tourism Administration continued to promote 
tourism recovery in Hualien. From January 1 to October 30, free service was 
provided to e-ticket users, including mobile payment, on four Taiwan Tourist 
Shuttle routes in Hualien. Total ridership reached approximately 51,000 
passengers. These promotional measures encouraged visitors to return, 
gradually restored public confidence in using public transport for travel, 
increased visitor flows in the area, and helped reduce traffic pressure at 
scenic sites.

The Taiwan Tourist Shuttle website
傀অᤈ碟蝿๐率翕ݣ

ૢ牏Ӿ瑽物ݣ傀অᤈ狡敋Ճ纈塅讨ԏӞ眢眐य़艟ܻᒊ膏ԫ皤ଘྍ螇ᒊ牧 
 羷   Left and center: Love Prairie Stop and Er܋傀অᤈ敋誢璾蕕戔懯ݣ瑽物ݦ
Yanping Trail Stop, two Taiwan Tourist Shuttle shelter demonstration sites; right: upgraded 

Taiwan Tourist Shuttle vehicle livery design

ૢ瑽物114ଙݣ傀薪૬猻ణഷ碞牧ݦ瑽物ݣ傀薪૬碟疻䣣֖ 
Left : 2025 Taiwan Tour Bus promotional measures;  

right : Taiwan Tour Bus booth at a travel exhibition

֎ᆙก牧ฎज़愊伩ำጱ褛ط傀অᤈ狡敋Ճ秙ݣ
The orange lighting at Taiwan Tourist Shuttle shelters provides warm company at night
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通用設計概念提供無障礙旅遊環境
Making Tourism Accessible with Universal Design

傶籧蝨现硬珿ᤈ㵕犋׎ᘏ篷ᵑ繸碟蝿絑ह牧薪طᗟ粬戔蝢አ玕碟

蝿絑हവ㵕ੜ奲牧疩獈蝢አ戔懯禊盢㶧藲现碉ݱݳ㻌֖വ㵕蝢አ

玕碟蝿絑हፘ橕禂率Ԫ਩牧౼ᛗ 114ଙ૪ਠ౮ୌᗝ 166蒂蝢አ篷

ᵑ繸碟蝿ว讨牧㪔ਠ౮ 41礿篷ᵑ繸വ萃蝿纷൉݋׀珿碟蝿絑ह牧

൉׀补誧碢牏蛪ஞᵑ繸ᘏ缛݋珿篷ᵑ繸ጱ碟蝿絑ह牐

To create and improve an accessible travel environment for people with 
reduced mobility, the Tourism Administration established a Universal 
Tourism Environment Promotion Task Force. The task force introduced 
universal design concepts and coordinated and integrated the work of 
various agencies in promoting a universal tourism environment. By 2025, a 
total of 166 universally accessible tourism attractions had been established, 
and 41 recommended accessible travel itineraries had been completed. These 
initiatives provide a friendly and barrier-free travel environment for seniors, 
people with disabilities, and other travelers.

傶硌य़珅୚㾴褬碟ਮ㬵岄牧㪔൉܋ᛔኧᤈ碟ਮࣁ岄Ի蝢ڥ׎௔牧媣

113ଙവ۱ڊ珀ṛ裡牏ݣ裡牏᮷䨝ഠ螀牏ݣ傀অᤈ缛Ի蝢襎ৼ纏ڭ

ԏ̿ṛ裡妿َ粚̀现̿ݣ裡妿َ粚̀盅牧114ଙ蝛ྍ硌य़Ի蝢现ว

讨ԏԀ肥牧4์ 10෭വ̿ڊṛ裡ว讨粚̀牏̿ݣ裡ว讨粚̀现̿犝

讨 EazyGO粚̀缛 3稠碝叨ߝ牧ीے਩葦অᤈ 3෭ڭ牏ܖಭঅᤈ 3

෭ڭ牏ṛᵜMeNGo48ੜ碻纏现ᴨ᯾ઊ祜຋裡᪠缛Ի蝢螀ٍ螡䢔牪

Խ羳獈ݚ 14蒂ፘ橕碟蝿ว讨౲誢涢纏ڭԏ֢ݳҁই岄玖硲䋠玡ᇔ

ᴺ牏碝玖ᰀື瑿搡獍瑼牏岄Ӿᛔ簁ᑀ䋊玡ᇔ記牏ṛᵜ眢မॡ檚胼

膫牏ܖಭ竃ह蜦䁰牏ࡱ嬝ᴨ᯾ઊ祜຋蝿禼玟牏੽䩚瓚ӟ㾴疑祜຋蝿

禼玟牏਩葦㯽萬Ӿஞ ...缛҂牧൉܋叨ڥ׎ߝ௔牪盅ෝ 9์ 1෭㳷

羳獈ݣӾ Go䧒蝿ࣳ 48ੜ碻ॺ纏牧奾ݣݳӾഠ螀牏૱獍敋现 4礿

傀অᤈ᪠娄牧犥笕᪃碟ਮᤈ碟襑穩牐113ᛗݣ 114ଙଶݳ懯᩻ڊࠓ

螂 3.3苭皰纏ڭ牐

To attract more international visitors to Taiwan and improve transportation 
convenience for independent travelers, the Tourism Administration 
followed the 2024 launch of the High Speed Rail Classic Edition and 
Taiwan Railways Classic Edition, which integrated electronic tickets for the 
HSR, Taiwan Railways, urban metro systems, and Taiwan Tourist Shuttle 
services. In 2025, transportation and attraction connections were gradually 
expanded. On April 10, three new products were launched: the High 
Speed Rail Attractions Edition, Taiwan Railways Attractions Edition, and 
Spotlights EazyGO Edition. These products added transportation options 
including the Yilan Tourist Shuttle three-day pass, Nantou Tourist Shuttle 
three-day pass, Kaohsiung MeNGo 48-hour pass, and Alishan Forest 
Railway. The products also incorporated partnerships involving tickets 
or experience vouchers for 14 tourism attractions, including the National 
Palace Museum, New Taipei City's Yehliu Geopark, the National Museum 
of Natural Science in Taichung, solar-powered boats on Kaohsiung's Love 
River, Cingjing Farm in Nantou, Alishan National Forest Recreation Area 
in Chiayi, Kenting National Forest Recreation Area in Pingtung, and the 
National Center for Traditional Arts in Yilan. These partnerships enhanced 
product convenience. On September 1, the Taichung Go Unlimited 48-
hour pass was added, integrating the Taichung Metro, city buses, and four 
Taiwan Tourist Shuttle routes to meet travelers' transportation needs. A 
combined total of more than 33,000 passes were sold in 2024 and 2025.

Taiwan PASS Website
Taiwan PASS ਥො翕ᒊ

「Taiwan PASS- 高鐵版」及「Taiwan PASS- 台鐵版」產品
Taiwan PASS–High Speed Rail Edition and Taiwan PASS–Taiwan Railways Edition

深化人才培育 促進產業轉型升級

旅行業 Travel Agencies
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Deepening Talent Development to Promote Industry  
Transformation and Upgrading

翎ݳ碟ᤈᐒ Consolidated ከ圵碟ᤈᐒ Class-A Ԛ圵碟ᤈᐒ Class-B 者懯 Total

ଙଶ
(Year)

者獍ݪ
HQ

獤獍ݪ
Branch

者獍ݪ
HQ

獤獍ݪ
Branch

者獍ݪ
HQ

獤獍ݪ
Branch

者獍ݪ
HQ

獤獍ݪ
Branch

112
(2023) 144 381 2,856 298 358 1 3,358 680

113
(2024) 161 399 2,940 314 348 1 3,449 714

114
(2025) 181 423 2,987 336 340 1 3,508 760

㻌֖物疑碍 Unit: No. of Travel Agencies

旅行業經營概況 Travel Industry Profile

Taiwan PASS-ݣ傀䧒蝿瑿瑽
Taiwan PASS—Taiwan Travel Map

Taiwan PASS-ಋ秚 APPֵአ纈఺
Illustration of the Taiwan PASS mobile app in use

ᥜ೉褷Ӿऌ蝿ਮӾஞ篷ᵑ繸؊敋໒
Accessible parking spaces at the Zhongpu Visitor Center  

in Siraya NSA
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– 瞱媲ಭ獈虻რ璢懺薪ط叨禂Ո㹓牧۱珀疩蝿牏覿褧Ո㹓膏碟ᤈ

禂妿ቘՈԏ䌕禂肬胼懺娞牏ݱ叨禂獨ℂ禂Ո㹓璢胍抓纷牪ᴻ䋿誢

抓纷क़牧蝚螂碍֖䋊聜ଘ岄ń薪ط肬胼 e䋊ᴺ牧虏ℂ禂Ո㹓褰碻

褰瑿珅硩叨禂碝Ꭳ牐

– 傶ᒧ匍犡疩蝿肬胼襑穩牧藲碉疩蝿Ո㹓肬獮懺娞抓纷獉਻膏者

碻碍牧碉㬫᯿蕦抓纷牏㳫仂螂碻獉਻牧൉܋懺娞硳ሲ膏䋿率疩ݻ牧

璢胍ᒧݳ叨禂襑穩ԏ䌕禂Ոێ牧薪طᗟෝ 114ଙ 12์ 11෭狕ྋ

咳૲̿疩蝿Ո㹓ᓕቘ憒㳷̀牧㪔懪ෝ 115ଙ 6์ 1෭ኞ硳牐

 Resources continued to be invested in training tourism industry personnel. 
Training included professional competency programs for tour guides, tour 
leaders, and travel agency managers, as well as development courses for 
personnel across various tourism sectors. In addition to in-person courses, 
the Tourism e-Academy digital learning platform enabled industry personnel 
to acquire new industry knowledge anytime and anywhere.

 To meet current competency requirements for tour guides, the content 
and total course hours of pre-service training were revised. Repetitive courses 
were consolidated and outdated content was removed to improve training 
efficiency and strengthen the practical relevance. To cultivate professionals 
aligned with industry needs, the Tourism Administration revised and 
promulgated the "Regulations Governing Tour Guides" on December 11, 
2025, with the amendments scheduled to take effect on June 1, 2026.

優化產業人才，滾動檢討法規 
Building Talent, Reviewing Regulations

– 旰ቘ̿ᒫ 2䌵ݣ傀薪طᰂ糫̀絾螡牧و懯ݑቘ 357կ娄Ӥ䁭

螡现究螡獋褩ྦྷ戺螡䨝捍牧磧奰螡䍙ڡ牧妿ݷ ط猻臑薪ݷ50

叨禂现ℂ禂Ո㹓դ蔭牧ෝ 2์ 10෭̿2025薪ط℄睃ᐞय़䨝̀

獍樄毈糫蔭䟴牐

 The 2nd Taiwan Tourism Gold Awards selection received 357 online 
applications. Following preliminary and final selection meetings, 
50 outstanding representatives of tourism enterprises and industry 
professionals were selected. They were publicly recognized at the 2025 
Tourism Day Celebration awards ceremony on February 10.

第 2 屆台灣觀光金獎選出 50 位觀光產業菁英接受表揚 
2nd Taiwan Tourism Gold Awards Recognizes 50 Tourism Industry Leaders

– 旰ቘ碟ᤈᐒ禂率䲒礚牧㪔䨝ݶ獍᪠緳ቘ秚橕牧ෝݱԆᥝ薪ط

ว讨牏㾴螇ջ௳ᒊ现᪠䲒讨牧绅礚碟ᤈᐒ犥蝿薩敋矑盃碟ᤈ㿁

ԏ碟蝿ߝ搡牧獊ଙو懯礚໐ 615㿁稞牐

 The Tourism Administration conducted business inspections of travel 
agencies jointly with motor vehicle supervision offices. At major tourist 
attractions, National Freeway service areas, and roadside inspection points, 
it inspected the quality of tours operated by travel agencies using tour 
buses. A total of 615 tour groups were inspected during the year.

強化旅遊安全及品質管理 
Strengthening Travel Safety and Quality Management

114ଙ覿褧Ո㹓肬獮懺娞
2025 Pre-Service Training for Tour Leaders

䣔礚蝿薩敋现绅໐ಅ砇斉碟ᤈ㿁
Inspection of tour buses and audits of the tour groups they carry

ૢ瑽物2025薪ط℄睃ᐞय़䨝毈糫َ因 
瑽物ᒫݦ 2䌵ݣ傀薪طᰂ糫ၹ䁭 
Left : Awards ceremony at the 2025 Tourism Day Celebration 
Right : Poster for the 2nd Taiwan Tourism Gold Awards

– 獊ଙݑቘ窞揲凗捍礯կ现斔疩Ӿ苉࿆㾴碟ᤈ禂ߝ搡狒ᵑ㶧䨝

藲蒂ԏ碟蝿夳羸ኩ藗礯կو懯 1,697կ牧޾薹կ碍 1,052կ牧

薹ሲ޾ 61.99%牐

 During the year, a total of 1,697 consumerdisputes and travel complaint 
cases mediated by the Travel Quality Assurance Association (TQAA) were 
processed. Of these, 1,052 cases were settled, representing a settlement 
rate of 61.99%.

保障消費者權益 
Protecting Consumer Rights

件 Cases 件 Cases
1,697 1,052

和解件數旅遊糾紛申訴案件
Travel Dispute  

Complaint Cases
Settled  
Cases
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旅宿業
Hospitality Industry

– 瞱媲旰ቘਧ๗ᘍ໐牧፽ݱ׏瑿ො硰଱苽䋿碟ਾᓕቘ֢傶牧㶧ۗ

ٌ൉܋碟ਾᓕቘ౮硳牧獊ଙ瑿ො硰଱绅礚碟記懯 5,456疑稞ҁ珀

ဩ碟記ݳ 3,660疑稞牏覍ဩ碟記 257疑稞现෭ᑄॺ瞆 1,539疑

稞҂牏绅礚࿆ਾ懯 10,798疑稞ҁ珀ݳဩ࿆ਾ 10,230疑稞牏覍ဩ

࿆ਾ 568疑稞҂牐

– 瞱媲䔶玕碟ਾߝ粞୵虡牧斔疩碟ਾ禂๖猻搡玕羊蝱牧൉ṛ碟ਾ

禂ԏ埈凗ێ牐౼ᛗ 114ଙ皈牧磪 2,036疑࿆ਾ蝢螂অਮ࿆ਾ藨挨牐

䛑獊純࿞媲撉玊牧Ἡ玎碟ਾ禂࿞媲玕牧碝ी̿࿞媲牏℄胼仂ࢩ –

繞౲翑ᜋ絑狒ፘ橕藨ҁ涢҂挨牏挨䨗౲秂ᒍ̀愆ۗ牧ीڜจ羷碟

記戺裬̿࿞媲咳疻ٍ誢ᤈ㵕̀ے獤殻ፓ牪Ḓ稞旰ቘ࿞媲碟ਾଷ藳

䨝膏圵ৼ璢懺牧䔶玕ፘ橕Ո಍璢胍牪犥碟ਾ翕֢傶ᤈ衴വ皞Օᶎ牧

膏Ի蝢螀蜍㻌֖牏碟ਾ禂㶧ێ୵य࿞媲碟ਾ牪ݚ᪜蟂䨝֢ݳവ㵕

翑碟ਾ牧斔疩碟ਾ禂࿞媲妿籧牐

– 傶矮襷ݳဩ碟ਾ现൉࿆׀唰ڥ׎礚扇牧薪طᗟ૪䔶玕岄傀碟ਾ

翕礚扇Օᶎ牧㪔ෝ翕ᒊے䔶വ皞ፘ橕秂ᒍ碟ਾ牧ᴻἩ玎碟ਾ禂ᘏ

玲஑ፘ橕藨挨क़牧Խݻ碟ਮᤈ衴磪൉׀猻搡๐率ԏ碟ਾ牧盅媲翕

ᒊ疥犥粚ᶎ瞱媲猻玕牏ے䔶ᤈ衴碟ਾ禂ᘏ猻ణ牏㶧ۗ฿ط傶ොݻ牧

瞱媲ी蝱翕ᒊԏ虻懱矮襷现礚扇ۑ胼牐
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 Regular evaluations continued to be conducted to supervise local 
governments in implementing lodging management actions and to improve 
their management performance. During the year, local governments 
conducted 5,456 inspection visits to hotels, including 3,660 visits to legal 
hotels, 257 visits to illegal hotels, and 1,539 visits to daily-rental housing 
units. They also conducted 10,798 inspection visits to guesthouses, including 
10,230 visits to legal guesthouses and 568 visits to illegal guesthouses.

 Efforts continued to strengthen the lodging industry's brand image and 
guide operators toward higher quality, thereby improving the industry's 
competitiveness. By the end of 2025, a total of 2,036 guesthouses had 
obtained Taiwan Host certification.

 In line with global sustainability trends, the Tourism Administration 
encouraged the lodging industry to adopt sustainable practices. New 
subsidies were introduced for obtaining "certifications, certificates, or labels 
related to sustainability, energy conservation, carbon reduction, or green 
environmental practices," and an additional scoring item for "concrete 
actions for sustainable development" was added to the star-rated hotel 
evaluation. A sustainable lodging forum and seed training were also held 
for the first time to strengthen the development of relevant talent. The 
Taiwan Stay website was used as a marketing and promotion platform, and 
cooperation with transport authorities and the lodging industry helped 
shape sustainable lodging practices. In addition, interministerial cooperation 
promoted green lodging and assisted the lodging industry in achieving 
sustainable operations.

 To disclose legal lodging facilities and offer convenient search services for 
the public, the Tourism Administration strengthened the search interface 
of the Taiwan Stay website and increased the promotion of lodging 
establishments holding relevant certifications and labels. In addition to 
encouraging operators to obtain relevant certifications, the website also 
promotes lodging establishments that provide high-quality services to 
travelers. Going forward, the website will continue to improve its layout, 
strengthen the promotion of lodging operators' special offers, and assist with 
their exposure, while further enhancing information disclosure and search 
functions.

  Following the Mataian Creek barrier lake disaster, the Tourism 
Administration promptly introduced accommodation subsidies for 
temporary housing. The measure assisted affected families with their short-
term accommodation needs while helping to stabilize the revenue of local 
legal lodging operators.
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 The Tourism Administration continued to assist operators in establishing 
visitor-friendly facilities, creating smart environments, and promoting 
sustainable industry development in accordance with the "Guidelines of 
the Tourism Administration, MOTC, for Subsidizing the Enhancement of 
Accommodation Quality." A total of 177 applications received subsidies 
during the year.

協助旅宿業品質提升 
Assisting Quality Improvement in the Hospitality Industry

旅宿業輔導與管理 
Lodgings Industry Guidance and Oversight
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 Assessments were conducted for tour guides and tour leaders using 
methods aligned with practical market needs, with the aim of recruiting 
outstanding personnel possessing professional knowledge, skills, and language 
abilities. A total of 14,087 registrations were received during the year. In the 
first-stage written examination, 3,939 candidates passed. For the second-stage 
oral examination for foreign-language tour guides, 685 candidates registered 
and 621 passed. In total, 3,796 candidates passed the tour guide and tour 
leader assessments during the year.

 A total of 12,152 participants received tourism industry training during 
the year. This included (927 for tour guides and 2,220 for tour leaders)1,702 
participants in in-service training for tour guides, 354 participants in travel 
agency manager training, 876 participants in key tourism talent training, 86 
participants in training for tour guides in less commonly taught languages, 
and 5,987 participants in online courses offered through the Tourism 
e-Academy.

 To stabilize the travel agency workforce, the Tourism Administration 
assisted tour guide and tour leader associations in organizing talent-matching 
activities. More than 100 matching events were held during the year, 
attracting over 1,588 participants. The Tourism Administration also assisted 
travel industry associations in organizing in-service training, including 
competency training in core innovation skills for the travel industry and 
practical training in hosting cruise groups. These efforts helped operators 
reduce training and recruitment costs.

厚植人力質量，提升旅行業服務品質  Strengthening Workforce Quality and Capacity to Improve Travel Agency Services
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114ଙ橕棎Ո಍ -薪ط抷䃧 2025 Key Tourism Talent—Tourism Forum

114ଙᑑ੝承獨疩蝿斔疩ᘍᆙ懺娞
2025 Assistance Training for Tour Guides of Less Commonly Taught Languages

অਮ࿆ਾ我礚甛㹓匍瑿手戺
On-site preliminary evaluation by Taiwan Host inspection committee members

/ 家民宿 B&Bs2,036 
通過好客民宿認證
Guesthouses receiving Taiwan Host certification
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 Expanding Visitor Source Markets : The Tourism Administration assisted 
operators in developing potential visitor source markets and jointly 
marketed and promoted the tourist amusement park sector. Efforts 
continued to cultivate the New Southbound tourism market through two 
B2B events held in Indonesia and Vietnam from April 13 to 19, and two 
B2C events held in Singapore from April 23 to 29 and Malaysia from May 13 
to 19. Overseas promotional events were used to highlight the distinctive 
attractions of Taiwan's amusement parks. In addition, two familiarization 
tours for resident international youths specializing in word-of-mouth 
marketing were held from September 20 to 21. Young people from the 
Philippines, Thailand, Singapore, Malaysia, Indonesia, and Vietnam who 
possessed influencer/content creation skills were invited to participate. 
Through social-media platforms and word-of-mouth marketing, they 
promoted Taiwan's amusement parks and helped attract foreign tour groups 
and independent travelers to Taiwan.

To fulfill the goals of the "Tourist Amusement Enterprise Diversification 
and Transformation Plan" under the "Tourism 2025 - Steering Taiwan 
Tourism Towards 2025 (2021-2025)", the Tourism Administration assisted 
the tourist amusement park sector in achieving multi-faceted optimization 
and digital transformation. Training for industry personnel and quality-
enhancement programs were organized annually. Operators were guided in 
establishing high-quality work environments and building employee-friendly 
workplaces to attract retain talent. In addition, to strengthen the disaster-
prevention capabilities of park personnel working in the industry, two 
disaster-prevention training courses for tourist amusement enterprises were 
held in October. The courses strengthened operators' awareness of disaster 
prevention and relief operations. A total of 34 participants completed the 
training and obtained certified disaster-response specialist credentials.

觀光遊樂業優質化與人才留用 
Quality Enhancement and Talent Retention in the  
Tourist Amusement Park Industry

觀光遊樂業
Tourist Amusement Park Sector
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 Implementing a Three-Tier Management System : In accordance with the 
"Regulations Governing Tourist Amusement Enterprises" and the "Directions 
Governing the Supervision, Inspection, and Evaluation of Tourist Amusement 
Enterprise Operations and Safety Maintenance,"  operators conducted self-
inspections every quarter, while local competent authorities carried out 
regular inspections during the first and second halves of the year. From July 
to September, the Tourism Administration organized supervisory evaluation 
programs for tourist amusement enterprises to strengthen the safety of 
amusement facilities and emergency response mechanisms.

A total of 26 tourist amusement park operators had obtained licenses 
and were operating in Taiwan. During the year, these parks received 17.96 
million visitors and generated total revenue of NT$17.7 billion. The Tourism 
Administration continued to assist operators in establishing high-quality 
amusement environments and developing innovative services, smart parks, 
safe tourism, age-friendly facilities, and green sustainability. During the 
year, applications from 17 operators were approved, with subsidies totaling 
NT$36.4 million. These subsidies helped generate approximately NT$113 
million in total investment.

經營輔導與管理 
Operations Guidance and Management

薪ط蝿禼禂፽疩ᘍ໐
Supervisory Evaluation and Assessment of Tourist Amusement Park Operators

 愆ۗ薪ط蝿禼禂禂ᘏ旰ቘ猻搡玕懯向㶧ۗ叨禂碍֖旉ࣳ 
Subsidies for Tourist Amusement Operators to Implement  

Quality-Enhancement Plans and Accelerate Digital Transformation

薪ط蝿禼禂ᴠ箣Ո㹓懺娞抓纷
Disaster Prevention Training Course for Tourist Amusement Park personnel
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