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According to UN Tourism, by the end of 2024 international arrivals had nearly returned to 2019 (pre-pandemic) levels.
As the market rebounded, Taiwan received 7,857,686 visitor arrivals in 2024, up 21.13% from 2023. Looking ahead, we
will continue to develop key and high-potential source markets worldwide through multiple channels to create more

diverse and sustainable tourism opportunities for Taiwan.
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2024 versus 2023
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« Source : 2024 Survey of Travel by R.O.C. Citizens; respondents were Taiwan citizens aged 12 and above

« The (%) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference

« The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year
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Visitor Trends at Major Tourism Attractions
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Due to the impact of the pandemic, Taiwanese people are opting
for outdoor tourism to avoid crowded tourist spots. The Tourism
Administration has also actively promoted various themed travel
activities that have helped the public to gradually accept coexisting with

the pandemic and led to a greater willingness to travel.

In 2024, visitor numbers at 118 major tourism exceeded the 2023 level,
growth ranging from approximately 0.79% to 56.68%.

In the 13 National Scenic Areas, a total of 71 sites were tracked; 31
saw growth while 40 declined. The strongest growth was at the Budai
Recreation Area, followed by the Dulan Recreation Area and its

surrounding areas, and the Beimen Salt Industry Recreation Area.
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In 2024, the number of major tourist and recreation sites with year-on-year
visitor growth increased by 118 compared with 2023
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Site Category
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National Parks
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the municipal or county
(city) level
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Sites (% of total)
5 13.16
31 43.66
5 27.78
0 -
1 16.67
4 30.77
22 56.41
8 61.54
42 33.87
118 34.60
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Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2024 (Jan-Dec)
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Sites with Fewer Visits
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Sites (% of total)
33 86.84
40 56.34
13 7222
19 100.00
5 83.33
9 69.23
17 43.59
5 38.46
82 66.13
223 65.40
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Inbound Travel Market
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Key Indicators of Taiwan's Inbound Travel Market in 2024
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Taiwan received 7,857,686 visitor arrivals in 2024, a 21.13% increase
over 2023.

By place of residence, Japan led with 1,319,592 visitors (16.79%), followed
by Hong Kong and Macao with 1,310,977 (16.68%) and South Korea with
1,003,086 (12.77%). By purpose of visit, “leisure” accounted for the largest
share at 5,376,199 arrivals (68.47%), followed by “other” at 1,470,872
(18.72%). Women comprised 51.87% of arrivals, and the largest age cohort
was 30-39 years (23.13%).
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2024 versus 2023
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Outbound Travel Market
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In 2024, Taiwanese citizens made a total of 16,849,683 trips abroad.
Among these trips, Asia was the primary destination, with 15,685,999
trips, accounting for 93.09% of the total. This was followed by the
Americas with 612,413 trips (3.63%), Europe with 352,172 trips (2.09%),
and Oceania with 193,191 trips (1.14%).

Analyzing by country or region, the most visited destination was Japan,
with 6,006,116 Taiwanese travelers, followed by Mainland China with
2,770,284 visitors, South Korea with 1,429,398 visitors, Vietnam with
1,263,352 visitors, and Hong Kong with 1,203,821 visitors.
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Tourism Revenue
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Global Travel Market
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Overview of the Global Tourism Market
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The total tourism revenue, which includes inbound tourism
expenditure by visitors to Taiwan and domestic tourism expenditure
by locals, was estimated to be approximately US$26.093 billion in 2024,
accounting for 3.28% of GDP for that year.

According to the "2024 Annual Survey Report on Visitors Expenditure
and Trends in Taiwan," the inbound tourism expenditure for visitors to
Taiwan in 2024 was estimated to be approximately US$10.028 billion,
an increase of 15.78% compared to 2023.

According to the "2024 Survey of Travel by R.O.C. Citizens," Taiwanese
nationals aged 12 and above made approximately 222 million
domestic trips in 2024. The average expenditure per person per trip
was about US$72.35, and the average length of domestic trips was
approximately 1.39 days. This resulted in an estimated total domestic
tourism expenditure of about US$16.065 billion, reflecting an increase
of 1.01% compared to 2023.

After the rapid recovery in 2023, the global aviation and tourism
industries in 2024 returned to stable and sustainable growth,
achieving substantial results. According to IATA data, global air
passenger traffic (measured in revenue passenger kilometers,
RPK) in 2024 increased by 10.4% year-on-year and exceeded
pre-pandemic levels by 3.8%, reaching a new record high.In
the tourism sector, the number of international tourist arrivals
reached 1.4 billion in 2024, nearly equivalent to the pre-pandemic
level. Looking ahead to 2025, as travel demand continues to
grow, global air passenger numbers are expected to surpass 5
billion for the first time, while international tourist arrivals are
projected to increase by 3-5% compared to 2024. The outlook
for the aviation and tourism industries remains highly promising.
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BB UN Tourism {S0MEEFEET > B 50% BEEEANLRA UN Tourism’s Confidence Index shows that 50% of industry professionals E:E?J\l\l gﬁ%l—_ij—i%*%;ﬂ

s T , BNg %3 expect better prospects for international tourism in 2025 than in 2024. . . .
21(,)25 EB?FIEE:E:TUR@ 2(324*E;E§}* Eﬂj’ 22:5 EiIﬂ While global inflation and interest rates are projected to ease in 2025, OVQrVIQW Of Asian Tourism Markets
W RAFFRIGHIRE T - IRE SERHERR - GER boosting consumer demand in many countries, the sector still faces labor B ) ) )
BAXEEDEBRSENEFNEE  BIZIREE - HEBE shortages. Macroeconomic conditions, geopolitics, and extreme weather BN EREH > 2024 TEWRBNTISEABIREANEATTRE © Inbound visitor numbers rebounded in 2024 amid a broader tourism
EiBiERIES » BiSESEBHRMNREBRA - SEEEKBEHE; will continue to affect transport and accommodation costs. In this recovery.

o W B = . EESS ER AR N environment, travelers favor value-for-money and closer-to-home trips, . -

T ﬁ@%/ﬁ%ﬂ'%ﬁ”ﬁﬁf%ﬂﬁﬁ1ﬁaﬁﬁ%’ﬂ@i&ﬁ’]ﬁﬁ‘f? Eﬁﬁf plan budgets more cautiously, and prioritize affordability and product 2024 EE)’J‘H%EE%FEi%]\iﬁBﬁ%:AD’E ( * MR Arrivals A FEEE Change YoY )
RERE LAEMNER  TEEZEEMBEENRIERED B value, seeking economical journeys and destinations and placing greater Number of Inbound Visitors for Major Asian Tourism Markets in 2024
KEBEBNRERREB N » EREZIREEREBBEYE; emphasis on experiences over material consumption. Acceptance of
BOMRERN K EERAREBNt K ESBESESE sustainable practices and destination-level sustainability management is .

also becoming a criterion in destination choice.
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Source: Volume 23, Issue 1, Updated January 2025, UN Tourism World Tourism Barometer
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