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礬硁肥ݳ㾴薪ط奲而ҁUN Tourism҂翄懯牧 113ଙ皈㾴褬薪ط獈हՈ稞盵蜱Ԓ盋ᛗ 108
ଙҁዖ眐獮҂࿜伛牧褰茐ዖ盅碟蝿૱䁰盋叫牧2024ଙ㬵岄碟ਮ螈 785苭 7,686Ո稞牧碉
誢Ո稞斃 2023ଙीے 21.13%牐๚㬵疥瞱媲ग़ᶎݻ樄೐獊純᯿ᥝ现ٍṛଶ笴ێ㬵岄ਮრ૱
䁰牧緽胼傶岄傀獺蝨ๅग़ز࿞媲碟蝿珶秚牐

According to UN Tourism, by the end of 2024 international arrivals had nearly returned to 2019 (pre-pandemic) levels. 

As the market rebounded, Taiwan received 7,857,686 visitor arrivals in 2024, up 21.13% from 2023. Looking ahead, we 

will continue to develop key and high-potential source markets worldwide through multiple channels to create more 

diverse and sustainable tourism opportunities for Taiwan.

113 年國人國內旅遊重要指標統計表 Major Indices of Domestic Travel in 2024

殻ፓ
Items

112ଙ
2023

111ଙ
2022

113 ଙ膏 112 ଙ穉斃
2024 versus 2023

㾴Ո㾴獉碟蝿穉ሲ
Domestic travel rate 90.8% 90.00%    0.8㮆ጯ獤讨

       Up 0.8 percentage points

ଘ璂ྯՈ碟蝿稞碍
Average number of trips 
per person

10.46稞
10.46 trips

9.79稞
9.79 trips    0.67 稞 /trips

㾴Ո㾴獉碟蝿者碟稞
Total number of domestic 
trips by citizens

222,032,000碟稞
222,032,000 trips

206,747,000碟稞
206,747,000 trips    7.39% 

ଘ璂碟蝿ॠ碍
Average number of days 
per trip

1.39ॠ /稞
1.39 days

1.45ॠ
1.45 days

     0.06ॠ /稞
       Down 0.06 days

؃෭碟蝿穉ሲ
Travel taken during 
holidays and weekends

66.7% 67.70%    1㮆ጯ獤讨

       Down1 percentage points

碟蝿碉誢笕఺ଶ
Overall satisfaction level 98.8% 98.9%          0.1㮆ጯ獤讨

       Decreased by 0.1%

ྯ碟稞ଘ璂碟蝿ඪڊ
Average spending  
per trip

碝岄發 ز2,323
NT$2,323

72.35聅ز
US$72.35

碝岄發 ز2,396
NT$2,396

76.92聅ز
US$76.92      3.05%      5.94%

㾴Ո㾴獉碟蝿者ඪڊ
Total expenditure on 
domestic travel

碝岄發 5,158㱁ز
NT$515.8 billion

160.65㱁聅ز
US$16.065  billion

碝岄發 4,954㱁ز
NT$495.4 billion

159.04㱁聅ز
US$15.904 billion      4.12%      1.01%

  
戢物 • Source : 2024 Survey of Travel by R.O.C. Citizens; respondents were Taiwan citizens aged 12 and above

• The (     ) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference

• The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year

ż ๜蔭虻碘㬵რ傶 113ଙ̿岄傀碟蝿制丆藲礚䁭̀ޞ牧藲礚䌘虡傶ଙ笕 12䵇犥Ӥ㾴࿆
ż (     ) ᒧ蒈蔭纈ࣁ 5%氥茐࿜伛ӥ牧妿 t䲒ਧ盅篷氥茐癩吖
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主要觀光遊憩據點遊客到訪概況
Visitor Trends at Major Tourism Attractions

113 年 1 月至 12 月主要觀光遊憩據點遊客人次統計類型趨勢表
Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2024 (Jan-Dec)

วط蝿螡䢔䜛क़碟蝿牧螨樄Ոᄤ䢐䢦ԏ薪ڊዖ眐୽段牧㾴Ոݑ

讨牧Ӭࣁ๜ᗟ坌禅വ㵕ग़زԆ氂碟蝿ݱ殻ၚ㵕ӥ牧࿆唰蝛侅矑

牐܋蝿఺氎൉ڊ牧ਂو膏ዖ眐ݑ

ፘ斃 112ଙݱ觊ࣳԆᥝ薪ط蝿睑硁讨Ո稞牧113ଙग़螈 118蒂

硁讨傶ྋ౮裾牧౮裾撉玊夹ࣁ 0.79%~58.68%ԏ樌牐

13㮆㾴疑羷觓ว粬ਧ玟و懯 71㮆硁讨牧ٌӾྋ౮裾و懯 31蒂牧

揗౮裾و懯 40蒂牐ྋ౮裾磧ṛ傶૲蔽蝿睑玟牧ٌ稞᮷葦蝿睑玟

现珏螲瑿玟现玖槹烡禂蝿睑玟牐

Due to the impact of the pandemic, Taiwanese people are opting 
for outdoor tourism to avoid crowded tourist spots. The Tourism 
Administration has also actively promoted various themed travel 
activities that have helped the public to gradually accept coexisting with 
the pandemic and led to a greater willingness to travel.

In 2024, visitor numbers at 118 major tourism exceeded the 2023 level, 
growth ranging from approximately 0.79% to 56.68%.

In the 13 National Scenic Areas, a total of 71 sites were tracked; 31 
saw growth while 40 declined. The strongest growth was at the Budai 
Recreation Area, followed by the Dulan Recreation Area and its 
surrounding areas, and the Beimen Salt Industry Recreation Area.

猋戢物113ଙଶ碝ीԏ硁讨犋ڜ獈๜蔭翄懯 Note: New visitor sites added in 2024 are not included in the table

布袋遊憩區 
Budai Recreation Area

成長 1873.62%
+1,873.62%

113 年遊客人次正成長之主要觀光遊憩據點較 112 年增加 118 處 
 In 2024, the number of major tourist and recreation sites with year-on-year 

visitor growth increased by 118 compared with 2023

都蘭遊憩區 
Dulan Recreation Area

成長 1524.99%
+1,524.99%
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113ଙ㬵岄碟ਮ 785苭 7,686Ո稞牧斃 112ଙीے 21.13%牐

113ଙ獊ଙ㬵岄碟ਮ牧ೲ碟ਮ੷֘瑿獤牧犥෭๜ 131苭 9,592

Ո稞磧ग़牧ܛ 16.79%牪ٌ稞傶჈筏 131 苭 977 Ո稞ҁܛ

16.68%҂现覮㾴 100苭 3,086Ո稞ҁܛ 12.77%҂牐狅㬵岄ፓጱ

獤ຉ牧犥̿ 薪ط 5̀37苭6,199Ո稞磧ग़牧68.47ܛ%牧ٌ 稞傶̿ ٌ

犢 1̀47苭 872Ո稞牧ܛ 18.72%牪㬵岄碟ਮӾ磪 51.87%傶穇௔牧

ଙ请㳷犥 30-39䵇ᘏ磧ग़牧ܛ 23.13%牐

113ଙ㾴Ոڊ㾴و懯 1,684苭 9,683Ո稞牐狅ڊ㾴ፓጱ瑿獤ຉ牧

犥獮ஃ㫎窓瑿玟傶磧ग़牧懯 1,568苭 5,999Ո稞ҁܛ 93.09%҂牧

ٌ稞傶聅窓瑿玟 61苭 2,413Ո稞ҁܛ 3.63%҂牏稨窓瑿玟 35

苭 2,172Ո稞ҁܛ 2.09%҂牏य़၇窓瑿玟 19苭 3,191Ո稞ҁܛ

1.14%҂牐

狅㾴疑ҁ瑿玟҂獨獤ຉ牧᩵෭๜ 600苭 6,116Ո稞傶磧ग़牧ٌ

稞狅ଧ傶Ӿ㾴य़褢 277苭 284Ո稞牏覮㾴 142苭 9,398Ո稞牏

ܖ᩼ 126苭 3,352Ո稞牏詂჈ 120苭 3,821Ո稞牐

狅硁̿113ଙ㬵岄碟ਮ窞揲现㵕ݻ藲礚̀牧113ଙ㬵岄碟ਮ薪طඪ

夹傶ڊ 100.28㱁聅ز牧斃 112ଙीے 15.78%牐

狅硁̿113ଙ岄傀碟蝿制丆藲礚䁭̀ޞ牧113ଙ 12䵇犥Ӥ㾴Ո㾴

獉碟蝿夹傶 2.22㱁碟稞牧ྯՈྯ稞碟蝿ଘ璂ඪڊ夹傶 72.35聅ز牧

ଘ璂碟蝿ॠ碍夹傶 1.39ॠ牧വ֌㾴Ո㾴獉碟蝿者ඪڊ夹傶 160.65

㱁聅ز牧斃 112ଙीے 1.01%牐

㬵岄碟ਮ薪طඪڊ现㾴Ո㾴獉碟蝿ඪڊ者޾牧113ଙ懯夹傶 260.93

㱁聅ز牧ܛ吚ଙ GDPጯ獤穉傶 3.28%牐

來臺旅遊市場
Inbound Travel Market

國人出國觀光市場
Outbound Travel Market

來臺旅客觀光支出
Inbound Tourism Expenditure

國人國內旅遊支出
Domestic Tourism Expenditure

Taiwan received 7,857,686 visitor arrivals in 2024, a 21.13% increase 
over 2023.

By place of residence, Japan led with 1,319,592 visitors (16.79%), followed 
by Hong Kong and Macao with 1,310,977 (16.68%) and South Korea with 
1,003,086 (12.77%). By purpose of visit, “leisure” accounted for the largest 
share at 5,376,199 arrivals (68.47%), followed by “other” at 1,470,872 
(18.72%). Women comprised 51.87% of arrivals, and the largest age cohort 
was 30–39 years (23.13%).

in USD

In 2024, Taiwanese citizens made a total of 16,849,683 trips abroad. 
Among these trips, Asia was the primary destination, with 15,685,999 
trips, accounting for 93.09% of the total. This was followed by the 
Americas with 612,413 trips (3.63%), Europe with 352,172 trips (2.09%), 
and Oceania with 193,191 trips (1.14%).

Analyzing by country or region, the most visited destination was Japan, 
with 6,006,116 Taiwanese travelers, followed by Mainland China with 
2,770,284 visitors, South Korea with 1,429,398 visitors, Vietnam with 
1,263,352 visitors, and Hong Kong with 1,203,821 visitors.

According to the "2024 Annual Survey Report on Visitors Expenditure 
and Trends in Taiwan," the inbound tourism expenditure for visitors to 
Taiwan in 2024 was estimated to be approximately US$10.028 billion, 
an increase of 15.78% compared to 2023.

According to the "2024 Survey of Travel by R.O.C. Citizens," Taiwanese 
nationals aged 12 and above made approximately 222 million 
domestic trips in 2024. The average expenditure per person per trip 
was about US$72.35, and the average length of domestic trips was 
approximately 1.39 days. This resulted in an estimated total domestic 
tourism expenditure of about US$16.065 billion, reflecting an increase 
of 1.01% compared to 2023.

The total tourism revenue, which includes inbound tourism 
expenditure by visitors to Taiwan and domestic tourism expenditure 
by locals, was estimated to be approximately US$26.093 billion in 2024, 
accounting for 3.28% of GDP for that year.

113 年來臺旅遊市場重要指標
Key Indicators of Taiwan's Inbound Travel Market in 2024

觀光整體收入 
Tourism Revenue

1,310,977 人次 
Visitors

1,319,592 人次 
Visitors

1,003,086 人次 
Visitors

港澳
Hong Kong ѿ Macao

日本
Japan

韓國
South Korea

蚎螂 2023ଙጱ盪蝧盋叫๗牧2024ଙ獊純膠绚禂牏薪ط禂ࢧ稳ଉ

眲绐؋౮裾牧㪔Ӭ疻匍掘嘛౮ຎ牐礬硁 IATA碍硁牧2024ଙ獊純

膠绚ਮ螀ᰁ (PRK牧硩ፅ碟ਮ獍᯾碍 )犋㰍ݶ穉౮裾 10.4%牧螭᩻

᩼ዖ獮࿜ଘी裾 3.8%牧䌃ӥ碝ṛ夵袅牐薪ط碟蝿禂ොᶎ牧2024ଙ

獊純㾴褬碟ਮՈ稞螈 14㱁牧皃Ԓ缛ݶዖ獮࿜ଘ牐疻磭 2025ଙ牧

磪裭ෝ碟蝿碟蝿襑穩瞱媲ी裾牧膠绚ਮ螀ᰁ֌懯ݢ胼Ḓଶ᩻螂 50

㱁Ո稞牧ᘒ㾴褬碟ਮՈ碍毆懯疥斃 2024ଙ౮裾 3~5%牧膠绚牏薪

๗牐ݢ碟蝿禂咳疻盅玊ط

全球觀光業概況
Overview of the Global Tourism Market

After the rapid recovery in 2023, the global aviation and tourism 
industries in 2024 returned to stable and sustainable growth, 
achieving substantial results. According to IATA data, global air 
passenger traffic (measured in revenue passenger kilometers, 
RPK) in 2024 increased by 10.4% year-on-year and exceeded 
pre-pandemic levels by 3.8%, reaching a new record high.In 
the tourism sector, the number of international tourist arrivals 
reached 1.4 billion in 2024, nearly equivalent to the pre-pandemic 
level. Looking ahead to 2025, as travel demand continues to 
grow, global air passenger numbers are expected to surpass 5 
billion for the first time, while international tourist arrivals are 
projected to increase by 3–5% compared to 2024. The outlook 
for the aviation and tourism industries remains highly promising.

戢物๜蔭虻碘㬵რ傶 113ଙ̿㬵岄碟ਮ窞揲现㵕ݻ藲礚䁭̀ޞ Note : Sourceń2024 Annual Survey Report on Visitors Expenditure and Trends in Taiwan

in USD

殻ፓ
Items

111ଙ
2022

110ଙ
2021

113ଙ膏 112ଙ穉斃
2024 versus 2023

㬵岄碟ਮՈ稞
Number of visitor arrivals 
to Taiwan

785苭 7,686Ո稞
7,857,686 visitors

648苭 6,951Ո稞
6,486,951 visitors                  21.13%

㬵岄碟ਮଘ璂؊ኸज़碍
Average length of stay of 
visitors to Taiwan

6.98ज़
6.98 / nights

7.39 ज़
7.39 / nights                0.41 ज़ / nights

㬵岄碟ਮଘ璂ྯՈྯ෭
窞揲ᰂ氃
Average daily spending per 
person by inbound visitors

碝岄發 ز5,870
NT$5,870

182.83聅ز
US$182.83

碝岄發 ز5,628
NT$5,628

180.67聅ز
US$180.67

                1.20%
        碝岄發ीے 4.30%

                  $4.30% in NTD

㬵岄碟ਮ薪طඪڊ 
(犋珀㾴褬秚纏揲 )
Annual Amount of 
Inbound Tourism 
Expenditure (excluding  
international flight tickets)

碝岄發 3,220㱁ز
NT$322 billion

100.28㱁聅ز
US$10.028 billion

碝岄發 2,698㱁ز
NT$269.8 billion

86.61㱁聅ز
US$8.661 billion

                15.78%
        碝岄發ीے 19.34%

                  $19.34% in NTD

  

113 年
2024

112 年
2023

全球旅遊市場 
Global Travel Market

in USD

in USD
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亞洲觀光市場概況
Overview of Asian Tourism Markets

薪ط叨禂盋叫牧2024ଙ㫎窓ݱ薪ط૱䁰獈ह碟ਮՈ稞緡傶ྋ౮裾牐
Inbound visitor numbers rebounded in 2024 amid a broader tourism 
recovery.

2024 年亞洲各觀光市場入境旅客人次
Number of Inbound Visitors for Major Asian Tourism Markets in 2024

礬硁 UN Tourismמஞ瞲碍氥纈牧磪 50%薪ط䌕禂Ոॊ藨傶

2025ଙ㾴褬薪طጱ獮ว斃 2024ଙๅঅ牧ܨ౲ 2025ଙ獊純蝢

腝现ڥሲ毆֌疥绐ਧӥ褔牧瞺岉战ग़㾴疑ጱ窞揲襑穩牧֕㾴褬

薪ط叨禂Ֆᶎ屷玈㵕ێᎨ耬ጱ㺔氂牧ݚक़獊純妿倉牏瑿翣硰လ

现禅ᒒ穥狡缛牧疥瞱媲୽段螀蜍޾碟ਾ౮๜牐ݑ碉誢妿倉೴䜗

ӥ牧碟ਮ窞揲ᤈ傶㳷狳অᇔ᩻ಅ꧊牏櫝疑ๅ蜱ጱ碟ᤈ牧ࣁ碟蝿

毆ᓒ憒㴟Ӥ㳷ๅے挘ై牧㪔猻ضᘍᰁ叨ߝ㰷꧊޾揗砾胼ێ牧疨

ತ妿倉䋿ణጱ碟纷现碟蝿ፓጱ瑿牧᯿憙Ձݑ碟蝿誢涢㵛螂ᇔ搡牪

ଶ牧ݑ碟蝿ፓጱ瑿࿞媲ᓕቘቘ盢ጱ矑޾क़碟ਮ䌘ෝ࿞媲䋿擅ݚ

犖疥౮傶螡䢔碟蝿ፓጱ瑿ጱᘍᰁ礿կ牐

UN Tourism’s Confidence Index shows that 50% of industry professionals 
expect better prospects for international tourism in 2025 than in 2024. 
While global inflation and interest rates are projected to ease in 2025, 
boosting consumer demand in many countries, the sector still faces labor 
shortages. Macroeconomic conditions, geopolitics, and extreme weather 
will continue to affect transport and accommodation costs. In this 
environment, travelers favor value-for-money and closer-to-home trips, 
plan budgets more cautiously, and prioritize affordability and product 
value, seeking economical journeys and destinations and placing greater 
emphasis on experiences over material consumption. Acceptance of 
sustainable practices and destination-level sustainability management is 
also becoming a criterion in destination choice.

Source: Volume 23, Issue 1, Updated January 2025, UN Tourism World Tourism Barometer

          虻碘㬵რ物෭๜㾴褬薪ط瞺岉秚䯤牏詂჈碟蝿咳疻ੴ牏 
覮㾴薪ط獍ᐒ牏碝࣠ے碟蝿ੴ牏泷㬵ᥜ㫎薪طੴ

          Sources: Japan National Tourist Organization, Hong Kong Tourism Board,  
Korea Tourism Organization, Singapore Tourism Bureau,  
Malaysia Tourism Promotion Board

30.90%

4,450.3苭Ո稞
44,502,787 arrivals

香港
Hong Kong

21.42%

1,652.6苭Ո稞
16,526,297 arrivals

新加坡
Singapore

48.39%

1,637苭Ո稞
16,369,629 arrivals

韓國
South Korea

24.20%

2,501.7苭Ո稞
25,016,698 arrivals

47.09%

日本
Japan

3,687苭Ո稞
36,870,148 arrivals

21.13%

785.8苭Ո稞
7,857,686 arrivals

臺灣
 Taiwan

馬來西亞
Malaysia

人次 Arrivals 成長率 Change YoY
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