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強化品牌 3.0
Strengthening Brand 3.0

113ଙ 5์ 6෭薪طᗟ咳૲獊碝ݣ傀薪ߝط粞 3.0̿TAIWAN-

Waves of Wonder̀ҁ岄傀諆ێ牨詼ࡅ篷褖҂牧܋羷藗穩̿ݣ

傀傶磪ፓጱ瑿碟蝿̀牐ݱ૱䁰ᤈ衴懯向矑敍碝ߝ粞螀አ牧㪔ෝ

ଙݶ 10์ 28෭咳蔭獊碝ݣ傀薪ߝط粞㾴褬ਯ㯽୽粙牧犥 4य़

Ԇ氂̿SHARE (獤Ձ )牏DISCOVER (矐ᔱ )牏ENGAGE (蝫奾 )牏

ENJOY (Ձݑ ) 牧̀㯽螈ݣ傀ℂᛔ簁ว薪کग़ز෈玕ጱ加粬諆ێ牧

㪔蝚螂 CNN牏BBC牏Netflix缛ݱय़㾴褬甿誢现ᐒᗭଘݣ砮硯牧

硌य़ݣ傀薪ط㾴褬胼憎ଶ牐

113ଙ薪طᗟ䁆ᤈ᩻螂 500殻ᤈ㵕懯向牧

螩藶獊純甿誢现禂ᘏ 4,286Ո稞㬵ݣᘍ疗牐

വڊ獊碝薪طդ᥺Ո牧ֺই覮㾴૱䁰螩藶Ꭳݷ覮㿁 Super Junior

౮㹓ࣅ搙牪෭๜૱䁰螩藶Ꭳݷ୽ଂ甖ॢ๙肦牪泷㬵ᥜ㫎૱䁰螩

藶穇จ Nabila Razali(ূ穉೉•೉ಎڥ )牪玢疴૱䁰̿Ḓ֖̀薪ط

դ᥺ՈMikha Tambayong Mahenraҁ珘ܜ挹૬玄҂牪窊㾴૱

䁰螩藶窊㾴 Channel 3Ꭳݷካจ Teeradetch Metawarayutҁ൉

೉螈•螪粬絮೉胍牧ੜݷ Alek҂砾犨ݣ傀薪طդ᥺Ո牧䞹㵕ݣ傀

薪ط扖氂犋樌䥁牐

The Tourism Administration launched a new slate of tourism ambassadors 
by market: Kyuhyun of Super Junior for Korea; Satoshi Tsumabuki for Japan; 
Nabila Razali for Malaysia; Mikha Tambayong Mahenra as Indonesia's first 
Taiwan tourism ambassador; and Thailand's Channel 3 star Teeradetch 
Metawarayut (Alek). Their participation kept Taiwan front-and-center 
across these markets.

鎖定目標精準引客
Attracting Visitors with  
Targeted Outreach

In 2024, the Tourism Administration advanced more than 500 action 
plans and invited 4,286 media and industry representatives from around 
the world to Taiwan on familiarization tours.

On May 6, 2024, the Tourism Administration unveiled the new Taiwan Tourism Brand 3.0: "TAIWAN-Waves of Wonder," upgrading the brand to position Taiwan 
as a destination for purpose-driven travel. Market-specific campaigns were aligned to the new brand, and on October 28 a new international brand film was 
launched under four themes—Share, Discover, Engage, Enjoy—showcasing Taiwan's unique appeal, from natural landscapes to vibrant multicultural life. The 
film aired on CNN, BBC, Netflix and major social platforms, boosting Taiwan's global visibility as a travel destination.

年度觀光代言人強力曝光
Raising Visibility with Annual  
Tourism Ambassadors

粞ߝط傀薪ݣ 3.0̿TAIWAN-Waves of Wonder̀4य़Ԇ氂ၹ䁭 
Posters highlighting the four themes of Taiwan Tourism Brand 3.0 :  

"TAIWAN-Waves of Wonder"

෭๜Ꭳݷ୽ଂ甖ॢ๙肦砾犨ݣ傀薪طդ᥺Ո
Award-winning Japanese actor Satoshi Tsumabuki named 

Taiwan's tourism ambassador

玢疴Ḓ֖ݣ傀薪طդ᥺Ո - 珘ܜ挹૬玄
Mikha Tambayong, Taiwan's first tourism ambassador  

for Indonesia
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歐洲  Europe

北美  Northern America

1์ -糠犢碟疻牏臨ے珠碟疻牏羴夹现Ԅ֡碟蝿ٛ檺疻牪2์ -

၎๩繮牏澔ڄउ碟蝿ٛ檺疻牪3์ -伩珠苉牏膑ᰂઊ傀玟牏ڥےܜ牏

螈೉ේ碟蝿ٛ檺疻牪4์ -聅㾴獊純蟈斪疻牪9์ -၎๩繮碻䁭

聅觬疻牪10์ -聅窓㾴褬䨝捍磈糫玎碟蝿疻 (IMEX America)牪

11์ ೭य़茹粬䇚碟疻ے-

1์ -艰葦僂粬ڜ艌碟疻牏舣㾴㮖碄现磥盔ේ粬उ૱碟疻牏盓㾴

ේ瑽ے粬碟疻牪2์ -盓㾴眶疴ἓ窞揲ᘏ碟疻牪3์ -ຣ຋ ITB碟疻牪

5์ -ဩ葦ظᐰ獊純䨝捍磈糫玎碟蝿疻 (IMEX Frankfurt)牪7์ -

舣㾴搕澆碟蝿疻牪11์ -㮖碄WTM碟疻

2์ -Ԝ癥碟ᤈ玡薩䨝牪6์ -瓲疄玖褢瑿玟碟疻牏橕ᥜ绚჈碟疻牪

9์ -2024෭๜碟疻ҁTourism EXPO Japan҂

5์ -Ḓ凟㾴褬薪ط玡薩䨝牪9์ -ᰃઊ㾴褬碟疻

January – Utah Travel Expo; Chicago Travel and Adventure Show; New 
York and Denver Travel and Adventure Shows; February – Los Angeles and 
Phoenix Travel and Adventure Shows; March – Vancouver, San Francisco 
Bay Area, Calgary, and Dallas Travel and Adventure Shows; April – Seatrade 
Cruise Global (SCG); September – L.A. Times Food Bowl. October – IMEX 
America (IMEX). November – Montreal International Tourism & Travel 
Show (Salon International Tourisme Voyage, SITV)

January – Vakantiebeurs Utrecht (Netherlands); Destinations: The 
Holiday & Travel Show in London and Manchester (UK); CMT Stuttgart – 
The Holiday Exhibition (Germany). February – f.re.e Munich Consumer 
Travel Show (Germany); March – Internationale Tourismus-Börse (ITB) 
Berlin; May – IMEX Frankfurt (IMEX); July – Global Birdfair in the United 
Kingdom. November – World Travel Market (WTM) London

February – Kyushu Travel Expo; June – Hokuriku Summer Travel Expo 
and Kansai International Airport Travel Expo; September – Tourism 
EXPO Japan 2024 (TEJ)

May - Seoul International Travel Fair;  
September – Busan International Travel Fair (BITF)

歐美及澳洲  Europe, Americas & Australia

泰國  Thailand

越南  Vietnam

港澳  Hong Kong & Macao

新加坡  Singapore

印度  India

澳洲  Australia

馬來西亞  Malaysia

菲律賓  Philippines

印尼  Indonesia

日本  Japan

韓國  South Korea

亞洲地區  Asia

國際旅展行銷台灣
International Travel Exhibitions - Marketing Taiwan

2์ - IMM筏窓碟蝿甿誢疻牪10์ - TADA筏窓碟ᤈ禂ᘏ෭

2์ - OTM玢ଶڊह碟蝿૱褸牪9์ - ITB India玢ଶ㾴褬碟蝿

Իฃ䨝

3 ์ - ช疄 MATTA 碟疻牪7 ์ - MITM 㾴褬碟疻牪9 ์ - 纩疄

MATTA碟疻牪10์ -旰ቘ穵苟碟疻

3์ - NATASช疄碟疻牪8์ - NATAS纩疄碟疻牪 

10์ - ITB Asia㫎窓㾴褬碟蝿疻牏TTF碝࣠ے膠绚碟蝿疻 

March – National Association of Travel Agents Singapore (NATAS) Spring 
Travel Fair; August – NATAS Autumn Travel Fair; October – ITB Asia and the 
Singapore Airlines Time to Fly (TTF) Travel Fair

February – International Media Marketplace (IMM) Australia;  
October – Travel Agent Day Australia (TADA)

February – Outbound Travel Mart (OTM) India; 
September – ITB India

March – Malaysian Association of Tour and Travel Agents (MATTA) Spring 
Travel Fair; July – Malaysia International Travel Mart (MITM); September – 
MATTA Autumn Travel Fair; October – Brunei Travel Fair

2์ -苌஌搊 TTE碟疻牪7์ -苌஌搊 TME碟疻

2์ - ASTINDOช疄碟疻牪8์ -ASTINDO褷ے螈纩疄碟疻牪 

9์ - KOMPAS碟疻

1 ์ - 窊㾴㾴褬碟疻 TITF牪8 ์ - 窊㾴㾴褬碟疻竃螪ᒊ TITF 

North牏㫎ॡ碟ᤈ㶧䨝碟蝿Իฃ䨝 (PATA Travel Mart)

4์ -မ獉 VITM㾴褬碟疻牪9์ -胪பก૱ ITE㾴褬碟疻

6์ -詂჈㾴褬碟疻牪12์ - DRT詂჈㾴褬笴࿜磈ଶ؃薪ط疻

February – Travel Tour Expo (TTE), Philippines;  
July – Travel Madness Expo (TME), Philippines

February – ASTINDO Travel Fair (Spring); August – ASTINDO Travel Fair 
Jakarta (Autumn); September – Kompas Travel Fair

January – Thailand International Travel Fair (TITF); August – TITF North (Chiang 
Mai) and Pacific Asia Travel Association (PATA) Travel Mart

April - Vietnam International Travel Mart (VITM) in Hanoi;  
September - Ho Chi Minh City International Travel Fair (ITE)

June - Hong Kong International Travel Expo;  
December – Diving Resort Travel Expo Hong Kong

ૢ蚏物2024᩼ܖ胪பก૱ ITE㾴褬碟疻牏2024 ITB ASIA㫎窓㾴褬碟蝿疻碝࣠ے牏2024詂჈㾴褬碟疻牏2024㫎ॡ碟ᤈ㶧䨝碟蝿Իฃ䨝窊㾴磥ᨕ
From left: Ho Chi Minh City ITE 2024; ITB Asia 2024, Singapore; Hong Kong International Travel Expo 2024; PATA Travel Mart 2024, Bangkok

2024聅㾴獊純蟈斪疻  傀記ݣ-
Taiwan Pavilion at Seatrade Cruise Global 2024

2024၎๩繮碻䁭聅觬疻
L.A. Times Food Bowl 2024

TADA 2024筏窓碟ᤈ禂ᘏ෭
TADA 2024 Travel Agent Day Australia
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北美 Northern America

5์ -ෝ၎๩繮ॠֵ純䁰膐旰ݣ傀෭ၚ㵕牏㷢ے Passport to 

Taiwan(ݣ傀癧因෈玕萬蔩℄ )牏伩珠苉㾴褬泷೉礁螀㵕ኞၚ疻牪

6์ -ෝ玖聅ӣय़उ૱ҁ膑ᰂઊ牏၎๩繮现ᥜ褷瑽҂旰ቘ薪طവ

皞ၚ㵕牏㷢ے羴夹涠猓蝿ᤈ牏ݣ傀ے೭य़萬蔩෈玕℄牪7์ -㷢

伩珠苉ቊቐং艐℄牏膑ᰂઊ泷೉礁玡薩䨝牪8์ے -㷢ے膑ᰂઊ

㾴褬ᒏሻ℄牪9์ -ෝ羴夹旰ቘവ皞ၚ㵕牏膑ᰂઊ癨Ո褧膐旰ݣ

傀෭ၚ㵕牪12์ -㷢ے聅㾴 USTOAଙ䨝

3์ -ෝ艰葦ᴨঢේ粬Ԅ旰ቘݣ傀薪طവ皞ၚ㵕牏ෝ舣㾴㷢ے

2024 PATA Exchange现膐旰വ皞ၚ㵕牪8์ -ෝ㮖碄Ꭳݷ瑿秂

૬粬ᥜ咳襎ᒊ (Battersea Power Station)搳ᇔӾஞ皞䁰膐旰ݣ

傀薪ط碝ߝ粞̿TAIWAN-Waves of Wonder̀Ḓ䁰ၹक़ਯ㯽

ၚ㵕牪9์ -ෝ㮖碄旰ቘ禂ᘏവ皞䨝牪10์ -ෝဩ㾴૬讝旰ቘ

̿TAIWAN-Waves of Wonder : 秡᩼ݣ傀ࢥ疄ԏ碟 粬̀疻牪11์ -

Ḓଶෝታَේ盓珠凟砗旰ቘݣ傀薪طവ皞ၚ㵕

May – Taiwan Day at Angel Stadium (Los Angeles); participation in Passport to Taiwan Festival and the Vancouver International Marathon Health & Sports 
Expo. June – Taiwan tourism promotions in San Francisco, Los Angeles, and Seattle; participation in the NYC Pride March and TAIWANfest in Canada. July 
– Vancouver Bubble Tea Festival and San Francisco Marathon Expo. August – Kids'N Fun Festival in San Francisco. September – Promotion in New York and 
Taiwan Day with the San Francisco Giants. December – USTOA Annual Conference.

March – Taiwan tourism promotion in Amsterdam; participation in the 
2024 PATA Exchange and a promotion in the UK; August – First overseas 
showcase of the new brand "TAIWAN-Waves of Wonder" at the plaza of 
London's landmark Battersea Power Station. September – London trade 
seminar. October – special exhibition "TAIWAN-Waves of Wonder: A 
Journey Through Taiwan's Four Seasons" in Paris. November – first-ever 
Taiwan tourism promotion in Stockholm, Sweden.

歐洲  Europe

韓國 South Korea

6์ -ෝḒ凟膐旰ݣ傀薪طവ皞ၚ㵕牪9์ -ෝᰃઊ牏य़ᮕ旰ቘ

വ皞ၚ㵕牪10์ط傀薪ݣ -ෝḒ凟旰ቘ̿ࡂ簱ጱஞ氎ڜ敋̀盠

槼ମᤈ衴ၚ㵕

June – Taiwan tourism promotion in Seoul; September – Promotions in 
Busan and Daegu; October – "OhBear's Wish Train" pop-up marketing event 
in Seoul

April – Taiwan tourism promotion in Singapore

September – Taiwan tourism roadshows in Melbourne, Brisbane, and 
Auckland.

February – Tourism promotion in New Delhi; April – Promotions in Hyderabad 
and Bengaluru; September – Promotions in New Delhi and Mumbai

4์ -ෝ碝࣠ے瑿玟旰ቘݣ傀薪طവ皞ၚ㵕

9์ -ෝू凟๜牏૲᯾ේ๜膏羴ᥜ葦甂ظ葦旰ቘݣ傀薪طവ皞䨝

2์ -ෝ碝盓᯾旰ቘ薪طവ皞䨝牪4์ -ෝ玢ଶၹ盓೉૬牏紑ے

嬄凟膐旰薪طവ皞䨝牪9์ -ෝ碝盓᯾牏ਈ揮膐旰薪طവ皞䨝

新加坡  Singapore

紐澳  New Zealand & Australia

印度  India

辦理國際推廣活動
International Promotional Activities

歐美及澳洲  Europe, Americas & Australia

April – "2024 Taiwan Pavilion in Shibuya" roadshow in Tokyo; June – Taiwan tourism promotions across the Hokuriku region (summer), the 6th Taiwan Day at 
Hanshin Koshien, and West Japan promotions; August – Taiwan promotion at the 26th Manaka Festival; October – Participation in the 31st Railway Festival and 
a thousand-person sky lantern promotion.

日本 Japan

4์ -ෝ䩚Ղ膐旰̿2024ݣ蝿記 in笾ᨕ̀Roadshow ၚ㵕牪 

6์ -膐旰瓲疄玖褢瑿玟ݣ傀薪طਯ㯽വ皞ၚ㵕牏ᒫ 6䌵褐ᐟከ

ৼ瑼ݣ傀෭ၚ㵕牏ᥜ෭๜瑿玟薪طവ皞ၚ㵕牪8์ -ෝᒫ 26䌵

෭๜፥Ӿ纐๗樌旰ቘݣ傀薪طਯ㯽വ皞ၚ㵕牪10์ -膐旰ᒫ 31

䌵裡螇 festivalၚ㵕牏܉Ո硯ॠ籗വ皞ၚ㵕

亞洲地區  Asia

2024ଙ 6์羴夹涠猓蝿ᤈ
NYC Pride March, June 2024

2024ᥜ෭๜瑿玟薪طവ皞ၚ㵕
2024 Taiwan Tourism Promotion, West Japan

覮㾴Ḓ凟膐旰̿ࡂ簱ጱஞ氎ڜ敋̀盠槼ମၚ㵕
"OhBear's Wish Train" pop-up event in Seoul, Korea

粞ߝط傀薪ݣ 3.0㮖碄ၚ㵕ፐय़樄癷
Grand opening of the Taiwan Tourism Brand 3.0 event in London

羴ᥜ葦甂ظ葦膐旰ݣ傀薪طവ皞ၚ㵕
Taiwan tourism promotion held in Auckland, New Zealand

2024碝ݣ࣠ے傀薪طവ皞ၚ㵕岄傀դ蔭㿁
Taiwan delegation at the 2024 Singapore Taiwan Tourism Promotion

玢ଶ紑ے嬄凟薪طവ皞䨝
Taiwan tourism promotion in Bengaluru, India
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馬來西亞 Malaysia

泰國 Thailand

越南 Vietnam

菲律賓 Philippines

5์ -ෝݴᵇ࣠牏礖֡膐旰ݣ傀薪طവ皞䨝

1์ -ෝ竃螪旰ቘݣ傀薪طവ皞䨝牪9์ -ෝ磥ᨕ旰ቘݣ傀薪ط

Ԇ氂疻衴䨝现ݣ傀薪طവ皞䨝

4์ -ෝ᩼ܖမ獉膐旰ݣ傀薪طവ皞䨝牪7์ -ෝຳऌ疚ᰂ螲牏

੏㾴࿞ቊ旰ቘݣ傀薪طവ皞䨝牪9์ -ෝ胪பก૱旰ቘݣ傀薪ط

വ皞䨝

May – Taiwan tourism promotions in Kuala Lumpur and Johor Bahru

中國大陸 Chinese mainland

2์ -ෝࢥ૝౮᮷̿ᒫԫ䌵膌碇覇ช .蝛瓵ॠ଱჈筏ݣ෈玕ࡱଙ苉̀

旰ቘവ皞牏ෝᐰ癥蟴ݳ獋泷渟ز疐旰ቘᰂ泷ᄯ碟蝿വ皞ၚ㵕牪4์ -

ෝ玖Ղሴ଱Գ૶凟毉蟸ମ旰ቘ̿吚聲玖Ղ聅觬蝽Ӥݣ傀聅觬̀വ

皞ၚ㵕牪7์ -ෝ葍癥旰ቘݣ傀窼ଶ碟蝿誢涢䜛क़വ皞ၚ㵕牪9์ -

ෝ᯿睃碝طॠ瑿旰ቘ̿䌌䎦ņ浙Ň撪浙ᤈ蝍觓ԏ碟̀വ皞ၚ㵕牪10์ -

ෝᐰ癥膐旰̿ݣ傀聅觬蝰̀ၚ㵕വ皞ݣ傀聅觬碟蝿牪11์ -ෝ碲

ก̿ݣ傀觓眐疻̀旰ቘ薪طവ皞ၚ㵕牪12์ -ෝ皔槹膐旰ੜӣ蝢

碟蝿ᤈ衴ଷ藳䨝磈ݣ傀薪طԆ氂碟蝿വՕ䨝

3์ -จਜ膠绚筏槹ńݣӾḒ膠വ皞ၚ㵕牪4์ -裾禛膠绚詂჈ń

ṛᵜḒ膠വ皞ၚ㵕牪7์ -จਜ膠绚詂჈ńݣ玖娄Ḓ膠വ皞ၚ㵕牏

詂჈膠绚詂჈ńݣӾḒ膠വ皞ၚ㵕牪11์ -㷢ے Pinkoi Design 

Fest 2024独詂჈ᒊၚ㵕വ皞牏ෝ詂჈旰ቘݣ傀薥ৼ碟蝿വ皞䨝牪

12์ -ෝ詂჈旰ቘݣ傀ઊ脁薪طവ皞䨝牏㷢膏詂჈盠螀詂჈ń臺

荳Ḓ膠വ皞ၚ㵕

港澳 Hong Kong、Macao

2์ -ෝ泷疴೉牏ظ೉ظ旰ቘݣ傀薪طവ皞䨝牪3์ -ෝ泷疴೉牏

旰ቘݱظ೉ظ 1䁰禂ᘏ硽胍懺娞㪔ෝ泷疴೉㷢ےWorld Travel 

Fair 2024薪طവ皞ၚ㵕牪5์ -ෝ泷疴೉Market! Market! 珶䁰

膐旰 B2C薪طവ皞ၚ㵕牪7์ -ෝ螈࿿现ਾ襮ݱ旰ቘ 1䁰ݣ傀薪

വ皞䨝牪10์ط -ෝ泷疴೉膐旰 B2C薪طവ皞ၚ㵕

February – Taiwan tourism promotions in Manila and Clark; March – One 
trade training session each in Manila and Clark, plus participation in World 
Travel Fair 2024 in Manila; May – B2C promotion at Market! Market! in 
Manila; July – Promotions in Davao and Cebu; October – B2C promotion 
in Manila

January – Taiwan tourism promotions in Chiang Mai; September – Taiwan-
themed showcase and promotion in Bangkok

April – Taiwan tourism promotion in Hanoi; July – Promotions in Phnom 
Penh (Cambodia) and Vientiane (Laos); September – Promotion in Ho Chi 
Minh City

3์ -ෝ褷ے螈牏༆葦膐旰薪طവ皞䨝现ݣ傀薪طԆ氂疻衴䨝牪 

5์ -᩵૬窵䎦㷢ے玢疴ASITA㶧䨝̿ ᒫ13䌵2024ଙ獊㾴䨝捍 牪̀

6์ -ෝ褷ے螈膐旰ݣ傀薪طԆ氂疻衴䨝牪9์ -ෝӣ䌌瓦牏ါ

࿜膐旰薪طവ皞䨝牪10์ -㷢ے༆葦 MBT̿Table Top Medan 

& Padang̀现苭ᵇ AWJTM (Asita West Java Travel Mart)

印尼 Indonesia

March – Promotions and a Taiwan Fair in Jakarta and Medan; May – 
Participation in ASITA Indonesia's 13th National Conference on Batam Island; 
June – Taiwan Fair in Jakarta; September – Promotions in Semarang and 
Surabaya; October – Participation in MBT "Table Top Medan & Padang" 
(Medan) and ASITA West Java Travel Mart (AWJTM) in Bandung

February – Promotion at the 2nd "Salute to Youth: Dream-chasing in Tianfu" 
Hong Kong–Macao–Taiwan Cultural Carnival in Chengdu, Sichuan; Kinmen–
Matsu–Penghu tourism promotion in Fuzhou aligned with the Matsu–Mawei 
Lantern Festival; April – "Old Beijing Cuisine Meets Taiwan Cuisine" promotion 
at Hilton Beijing Wangfujing. July – outdoor promotion in Suzhou for in-
depth travel in Taiwan. September – "Cycling in Taiwan" promotion at Shin 
Kong Place, Chongqing. October – "Taiwan Food Week" in Fuzhou to promote 
culinary tourism. November – tourism promotion at the "Taiwan Culture 
Exhibition" in Kunming. December – Mini–Three–Links tourism marketing 
forum and Taiwan-themed tourism presentation in Xiamen

March – STARLUX Airlines Macau–Taichung inaugural flight promotion; April – EVA Air Hong Kong–Kaohsiung inaugural flight promotion; July – STARLUX Airlines 
Hong Kong–Taipei inaugural flight promotion and Hong Kong Airlines Hong Kong–Taichung inaugural; November – Participation in Pinkoi Design Fest 2024 (Hong 
Kong) and a Taiwan family travel promotion in Hong Kong; December – Taiwan mountain tourism promotion in Hong Kong and support for HK Express' Hong 
Kong–Hualien inaugural flight promotion

വ皞䨝ภ਷樄䁰蔭ᄍط傀薪ݣမ獉ܖ᩼ -ᐸӞ෈玕㯽瞚膚㿁
Opening performance by the Hoyi Dance Crew at the  

Taiwan tourism promotion banquet in Hanoi

2024 玢疴褷ے螈ݣ傀薪طԆ氂疻衴䨝
Taiwan Fair in Jakarta, Indonesia, 2024

2024玢疴苭ᵇ薪طവ皞䨝
Taiwan tourism promotion in Bandung, Indonesia, 2024

詂჈ Pinkoi Design Fest 2024 - ܻ࿆֘ᒓ萲翥而ૡ萬獤Ձ
Hong Kong Pinkoi Design Fest 2024 – Indigenous bamboo and  

rattan weaving demonstration

2024 泷㬵ᥜ㫎ݴᵇ࣠牏礖֡വ皞䨝
Taiwan tourism promotions in Kuala Lumpur and Johor 

Bahru, 2024

2024 苌஌搊ظ೉ݣظ傀薪طവ皞䨝
Taiwan tourism promotion in Clark,  

Philippines, 2024

2024窊㾴磥ᨕ旰ቘݣ傀薪طԆ氂疻衴䨝
Taiwan-themed showcase in Bangkok, Thailand, 2024
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持續推動「加速擴大吸引國際觀光客方案 
Continuing the "Accelerated and Expanded Inbound  
Tourism Promotion Program" 

2024 台北國際旅展 
2024 Taipei International Travel Fair

113ଙ瞱媲䁆ᤈ㿁ਮ糫ۗഷ碞现ᛔኧᤈ碟ਮು窞揲ᰂ ၚز5,000

㵕牧ے䔶㾴褬碟ਮ㬵ݣ藬ࢩ牧珅୚ 461苭Ո稞ጭ袅㷢ےᛔኧᤈ

碟ਮ㬵ݣ窞揲ᰂು糫ၚ㵕牧ٌӾ犥覮㾴牏詂჈牏෭๜牏泷㬵ᥜ

㫎牏窊㾴傶獮Բय़૱䁰牪ݚ㿁ਮ糫ۗኩ藶夹 3.7苭㿁牧㷢㿁Ո碍

夹 66苭Ո牐(113ଙ獊ଙ㿁ਮ糫ۗኩ藶夹 2.4苭㿁牧㷢㿁Ո碍夹

43苭Ո )

̿2024ଙݣ玖㾴褬碟疻̀ෝ 11์ 1෭ᛗ 4෭膐ᤈ牧螩藶獊純

懯و 16㾴牏83֖㾴褬揮疑㬵ݣ㷢ے牐ݣ傀記犥ݣ傀薪ߝط粞 3.0

珹߅玖㾴褬碟疻犝ፘ牧蜰搊蒂粬犥觓໒ݣ粞Ḓ稞ෝߝ咳牧䐔碝ڊ

記಑蝨觓໒̿׵㺔ᒊ̀(Information Station)牧ᴻ纨ݱڊ瑿碟蝿

諆ێ牧ๅ疻匍ݣ傀ᑀದय़㾴ێ螇牧犥᥃憙 3D悳䢗憙憽牧粁䢗࿆

唰䌘㾴疑記ጱమ猟牧㰆ێ硯蝑̿ TAIWAN-Waves of Wonder ݣ̀)

傀諆ێ·詼ࡅ篷褖 )牧㪔糷य़䨝毈咳̿磧֯疻記糫̀牐

In 2024, we continued group-tour incentives and the NT$5,000 spending 
lucky draw for free independent travelers (FITs) to strengthen demand 
for travel to Taiwan. The promotion attracted 4.61 million registrations, 
led by Korea, Hong Kong, Japan, Malaysia, and Thailand. There were 
about 37,000 applications in the group travel category covering 
approximately 660,000 participants. (For the full year 2024, group-tour 
incentives totaled about 24,000 applications and 430,000 travelers.)

The 2024 Taipei International Travel Fair (TITF) was held November 
1–4 and attracted 83 international buyers from 16 countries. The 
Taiwan Pavilion debuted the Brand 3.0 identity at the show and greeted 
visitors with a café-style "Information Station." Beyond showcasing 
regional travel highlights, the pavilion presented Taiwan's tech prowess 
with striking glasses-free 3D displays that redefined expectations for 
a national pavilion. The message "TAIWAN-Waves of Wonder" was 
delivered in full force, earning the show's Best Pavilion Award.

Held May 31, 2024 in Kaohsiung, the summit brought together more than 200 
participants from tourism authorities, local governments, travel and hospitality 
sectors, airlines, and rail operators from both Taiwan and Japan. Under the theme 
"New Charms of Taiwan–Japan Tourism in the Era of Sustainability," discussions 
explored using digital technologies to enhance destination digitalization and 
visitor experience, and embedding SDGs into transport and tour products. The 
two sides jointly issued the "Kaohsiung Declaration," committing to sustainable 
tourism and balanced two-way exchange, with an aim to surpass the pre-
pandemic benchmark of 7 million mutual visits.

The 37th Taiwan–Korea Tourism Exchange Meeting was held on April 25, 2024 in Chiayi County. More than 200 delegates from Taiwan and Korea 
participated in the event, which focused on "Creative Marketing x the Sustainability Wave" and "Toward 3 Million Two-way Visits." Discussions covered 
destination branding, current two-way travel trends, marketing to the MZ generation (Millennials and Gen Z), and practical approaches and visions for 
sustainable tourism on both sides.

Held October 22, 2024 in Taichung with around 110 participants, 
the conference reached consensus on multiple areas of cooperation: 
strengthening safety management mechanisms, promoting bilateral 
study tours, encouraging regional specialty tourism exchanges and visits, 
and advancing smart transformation in the tourism industry—working 
together to grow two-way travel.

強化國際交流
Strengthening International  
Exchange

113ଙ 4์ 25෭ෝࡱ嬝翻膐旰牧ݣ覮櫕ො᩻螂 դ蔭膏䨝牐ݷ200

朼䌘̿獺఺ᤈ衴 X࿞媲觓ᄤ̀犥现̿螪ݣݻ覮碟蝿԰我 300苭Ո

稞ፓ秂̀Ԇ氂牧獤Ձ಑蝨諆ێ碟蝿ፓጱ瑿牧疰ݣ覮薪ط԰我蜱丆

现朼䌘MZӮդጱ碟蝿ᤈ衴牧犥现䋿擅࿞媲碟蝿觓ᄤ牧獤Ձݣ覮

櫕ො䌘࿞媲碟蝿ጱ䋿褬֢傶现氎ว牐

113ଙ 10์ 22෭ෝݣӾ૱膐旰牧櫕ොو夹 110Ոڊଅ牐䨝捍Ӿ

螈౮ग़殻و֢ݳ蘷牧۱珀䔶玕ਞ獊ᓕቘ秚ګ牏വ㵕櫕螲狕䋊碟ᤈ牏

玟ऒ粬ᜋ薪طԻ窕԰我牧犥现׏蝱薪ط叨禂ฬ眻旉ࣳ缛牧硡ಋ悳

櫕螲碟蝿૱䁰牐گ

多元行銷全球引客
Diversified Marketing to Attract Global Visitors

113ଙ 5์ 31෭ෝṛᵜ૱膐旰牧褸奾ݣ෭櫕ො薪ط硰଱秚䯤牏翻

૱硰଱牏碟ᤈ禂牏碟ਾ禂牏膠绚獍ݪ牏裡螇禂ᘏ缛牧و懯᩻螂 200

Ո㷢ے牐๜稞Ԇ氂傶̿࿞媲觓ᄤӥጱݣ෭薪ط碝諆̀ێ牧櫕ො朼

䌘螀አ碍֖ᑀದ൉܋ว玟碍֖玕现碟蝿๐率誢涢牏SDGs࿞媲ፓ秂

苽䋿ෝԻ蝢螀ٍ砇犔现碟蝿叨ߝ缛捍氂Ի窕懵抷牧㪔ݶو咳蔭̿ṛ

ᵜਯ᥺̀牧犥咳疻࿞媲薪ط傶氎ว牧വ㵕ݣ෭؋皐ଘᤍԻ窕牧๖

櫕ො碟ਮ԰我᩻᩼ዖ眐獮 700苭Ո稞ፓ秂螪蝱牐2024 ITFݣ玖㾴褬碟疻 傀記樄癷㰽ୗݣ-
Opening ceremony of the Taiwan Pavilion at ITF 2024

ṛᵜ膐旰ࣁṛ痷抷䃧ط෭薪ݣ2024
2024 Taiwan–Japan Tourism Summit in Kaohsiung

嬝膐旰ࡱࣁԻ窕䨝捍ط覮薪ݣ2024
2024 Taiwan–Korea Tourism Exchange Meeting held in Chiayi

Ӿ膐旰ݣࣁ䨝捍֢ݳط薪᩼ݣ2024
2024 Taiwan–Vietnam Tourism Cooperation Conference in Taichung

糫ۗݣ蝧㿁ਮ㬵ے 113ଙᒫ 4疄ے嘨ഷ碞睱Ո۱
Incentives for inbound tour groups under the Accelerated and  

Expanded Inbound Tourism Promotion Program in 2024 Q4

         第 15 屆台日觀光高峰論壇
15th Taiwan–Japan Tourism Summit

         第 37 屆台韓觀光交流會議
37th Taiwan–Korea Tourism Exchange Meeting

         第 11 屆台越觀光合作會議
11th Taiwan–Vietnam Tourism Cooperation Conference
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強化海外據點服務量能
Expanding Overseas Services

推廣優質主題旅遊產品
Promoting High-quality Themed Travel Products

ၹक़૲ੴ犥獊純೐讨傶ᒽኼ牧ी戔㾴क़碟ਮ๐率硁讨牧蝚螂൉܋㾴褬୚ਮԏ๐率ᰁ胼现藉薫牧瞱媲硌य़薪ط૱䁰缏च牐ے蝧೐疻Ꭸ纷૱

䁰 (䩚玖㫎牏䩚ܖ㫎牏჈筏 )牧૲ੴ碝岉૱䁰 (玢ଶ牏玢疴牏羴筏 )牧㪔瞱媲稭蜰褢ਮ㬵ݣ牧113ଙ 2์ 7෭ෝ玢ଶਈ揮牧2์ 28෭ෝ

玢疴褷ے螈牧12์ 20෭ෝ苌஌搊泷疴೉౮缏ݣ傀薪ط๐率獤蒂 (TTIC)牧坌禅樄೐㾴褬ਮრ牐ݚ朼䌘裾纷૱䁰牧4์ 30෭ෝဩ㾴૬讝牧

10์ 2෭ෝے೭य़伩珠苉౮缏 TTIC牧窼玕稨窓现玖聅᯿讨उ૱牧樄咳笴ێ૱䁰牐

Following a global footprint strategy, the Tourism Administration expanded overseas customer service points to increase capacity and reach for international 
visitor acquisition. We accelerated efforts in short-haul markets (Northeast Asia, Southeast Asia, Hong Kong and Macau), built a presence in emerging markets 
(India, Indonesia, Australia, and New Zealand), and continued welcoming visitors from mainland China. In 2024, Taiwan Tourism Information Centers (TTICs) 
were opened in Mumbai (Feb 7), Jakarta (Feb 28), and Manila (Dec 20) to actively cultivate new visitor sources. For long-haul markets, TTICs were launched in 
Paris (Apr 30) and Vancouver (Oct 2) to deepen engagement in key European and North American cities and develop potential markets.

With MICE activity rebounding and international business travel 
returning, the Tourism Administration and the International Trade 
Administration relaunched the "En-route Tourism" subsidy program 
in 2024. The scheme encourages overseas business travelers attending 
conferences and exhibitions in Taiwan to extend their stays for leisure, 
boosting local tourism and spending.

獊純䨝疻叨禂ၚ妏牧㾴褬珶率碟ਮ侅ࢧ窕牧Ի蝢蟂薪طᗟ膏妿倉

蟂㾴褬揶ฃᗟෝ 113ଙ᯿珸֢̿ݳ殼螇薪̀ط愆ۗො礯牧Ἡ玎

㾴褬珶率ਮ㬵ݣ㷢ے㾴褬䨝捍膏疻薩ԏ褬牧皤裾؊ኸ碻樌殼我碟

蝿牧ၚ妏ࣁ瑿薪޾ط窞揲牐

推動「順道觀光」搶攻國際商務客
Promoting "En-route Tourism" to Attract  
International Business Travelers 穆斯林友善旅遊環境

Muslim-friendly Travel Environment

《臺灣米其林指南 2024》
Taiwan Michelin Guide 2024

Now in its seventh year, the Taiwan Michelin Guide announced on August 
27, 2024 that 49 restaurants across Taipei, Taichung, Tainan, and Kaohsiung 
earned stars: three with three stars, five with two stars, and 41 with one 
star. Le Palais (毚䋠 ) extended its record to seven consecutive years with 
three stars, and MINIMAL in Taichung became the world's first Michelin-
starred ice cream shop—proof of Taiwan's culinary creativity. The 2024 
guide reflects steady growth in Taiwan’s culinary scene, featuring 49 
starred restaurants, 126 Bib Gourmand selections, and 168 recommended 
restaurants, totaling 343 entries—including six Green Star restaurants. 
These include 157 in Taipei, 66 in Taichung, 59 in Tainan, and 61 in 
Kaohsiung. The breadth of styles reflects Taiwan's rich regional diversity 
and elevates urban tourism appeal, positioning Taiwan as a top choice for 
travelers worldwide. These accolades strengthen the competitiveness of 
Taiwan's tourism.

top three since 2019 and won "Most Inclusive Non-OIC Destination" at 
the 2022 Halal in Travel Awards—international recognition of Taiwan's 
welcoming environment for Muslim travelers. In Malaysia, the "Salam 
Taiwan" annual Muslim-friendly campaign drew 4,636 Muslim visitors to 
Taiwan in 2024.

The Tourism Administration continued to enhance Muslim-friendly services 
across Taiwan, reaching 381 Muslim-certified restaurants and hotels in 
2024. According to the Mastercard–CrescentRating Global Muslim Travel 
Index (GMTI) released in June 2024, Taiwan ranked third among non-
OIC destinations, behind Singapore and the UK. Taiwan has placed in the 

̽岄傀罡ٌ຋瞲̾ܖ螪獈ᒫ 7ଙ牧113ଙ 8์ 27෭獍૲ݣ玖牏ݣ

Ӿ牏ܖݣ现ṛᵜ 4ଷउ૱و磪 49疑訇皣糷จ羷牧۱ೡӣจ 3疑牏

ԫจ 5疑现Ӟจ 41疑牧ٌӾ̿毚䋠̀恘肥ӣจ 7蝫襹懿袅牧ݣݚ
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瞱媲猻玕㾴獉ᑥේ຋݋珿絑ह牧113ଙᑥේ຋藨挨訇皣现碟

記碍ᰁ懯 381 疑牐礬硁苭Ԫ螈ܜ (Mastercard) 膏碝์戺缛
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蝿牐泷㬵ᥜ㫎旰ቘ Salam Taiwanᑥේ຋݋珿碟蝿ଙଶ蝑ਮ䌕礯牧

113ଙݳ懯珅୚ᑥේ຋碟ਮ螈 4,636Ո稞牐

2024罡ٌ຋糷จ羷訇皣य़ݳᆙ 
2024 Michelin-starred restaurants

113ଙ薪طᗟ膏㾴揶ᗟ᯿珸̿殼螇薪֢ݳ̀ط
The Tourism Administration and International Trade Administration 

relaunched "En-route Tourism" cooperation in 2024

ᑥේ຋翕夺㬵岄誢涢݋珿ᤈ纷
Muslim influencers experience Taiwan's Muslim-friendly itineraries

2024
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