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Building a tourism brand that draws visitors from around the world
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International Marketing

In 2024, the Tourism Administration advanced more than 500 action

plans and invited 4,286 media and industry representatives from around
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the world to Taiwan on familiarization tours.
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Posters highlighting the four themes of Taiwan Tourism Brand 3.0 :
"TAIWAN-Waves of Wonder"

On May 6, 2024, the Tourism Administration unveiled the new Taiwan Tourism Brand 3.0: "TAIWAN-Waves of Wonder," upgrading the brand to position Taiwan
as a destination for purpose-driven travel. Market-specific campaigns were aligned to the new brand, and on October 28 a new international brand film was
launched under four themes—Share, Discover, Engage, Enjoy—showcasing Taiwan's unique appeal, from natural landscapes to vibrant multicultural life. The

film aired on CNN, BBC, Netflix and major social platforms, boosting Taiwan's global visibility as a travel destination.
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Raising Visibility with Annual
Tourism Ambassadors
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Mikha Tambayong, Taiwan's first tourism ambassador
for Indonesia

The Tourism Administration launched a new slate of tourism ambassadors
by market: Kyuhyun of Super Junior for Korea; Satoshi Tsumabuki for Japan;
Nabila Razali for Malaysia; Mikha Tambayong Mahenra as Indonesia's first
Taiwan tourism ambassador; and Thailand's Channel 3 star Teeradetch
Metawarayut (Alek). Their participation kept Taiwan front-and-center

across these markets.
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International Travel Exhibitions - Marketing Taiwan A

ENZER BN Europe, Americas & Australia

@b% Northern AmericeD
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January - Utah Travel Expo; Chicago Travel and Adventure Show; New

MERE ~ BORFHIRESRE 28 -

York and Denver Travel and Adventure Shows; February — Los Angeles and

AT \ELEUﬁEﬁﬁ SieRE;3 8- B5HE ELIEE - =nF - Phoenix Travel and Adventure Shows; March — Vancouver, San Francisco
_ Bay Area, Calgary, and Dallas Travel and Adventure Shows; April — Seatrade
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Cruise Global (SCG); September — L.A. Times Food Bowl. October — IMEX
America (IMEX). November — Montreal International Tourism & Travel
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EXiM Europe
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Show (Salon International Tourisme Voyage, SITV)

January - Vakantiebeurs Utrecht (Netherlands); Destinations: The
Holiday & Travel Show in London and Manchester (UK); CMT Stuttgart —
The Holiday Exhibition (Germany). February - f.re.e Munich Consumer
Travel Show (Germany); March - Internationale Tourismus-Borse (ITB)
Berlin; May — IMEX Frankfurt (IMEX); July — Global Birdfair in the United
Kingdom. November — World Travel Market (WTM) London

February — International Media Marketplace (IMM) Australia;
October — Travel Agent Day Australia (TADA)
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L.A. Times Food Bowl 2024 TADA 2024 Travel Agent Day Australia

TADA 2024 BiliR1T%E H )

) (

2024 EEZIREERE - B8
Taiwan Pavilion at Seatrade Cruise Global 2024
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February - Kyushu Travel Expo; June — Hokuriku Summer Travel Expo
and Kansai International Airport Travel Expo; September — Tourism
EXPO Japan 2024 (TEJ)
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May - Seoul International Travel Fair;
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September — Busan International Travel Fair (BITF)

@ﬁﬂﬂiﬁ Singapore)

3 B - NATAS EZIRE ; 8 B - NATAS MEIRE ;
10 B - ITB Asia So PR ARIEERE ~ TTF N A ZE bk

2 A - OTM ENE Bk &

%58

;9 B - ITB India ENEEIPE R s

C%;EEEE Malaysia

3A-HEEMATTARE; 7B -MTMEBBRIRE; 9B - =
MATTA BREE ; 10 B - #HESGRIRE

@Hﬁig Philippines)
2 B - JERE TTEIRE ; 7 B - E25 TME 1R

2 B - ASTINDO &ZRkE ; 8 B -ASTINDO BINEMNZIRE S
9 A - KOMPAS k&

Z=[E# Thailand

1B -ZEERKETITF; 8 B - ZEBRBRKRE
North ~ BEXIRITIABIRERZE (PATA Travel Mart)

4 B -5EA VITM BFRHRE 5 9 B - tA75E™ ITE B RE

Bk TITF

C,%,,fﬂ Hong Kong & Macaa

6 A - BBEEIRE ; 12 A - DRT BBEREKEERENLRE

R'A IL’,A

wAVES OF WONDER

S RE
Internatlonal Marke(lng

March — National Association of Travel Agents Singapore (NATAS) Spring
Travel Fair; August — NATAS Autumn Travel Fair; October — ITB Asia and the
Singapore Airlines Time to Fly (TTF) Travel Fair

February — Outbound Travel Mart (OTM) India;
September - ITB India

March — Malaysian Association of Tour and Travel Agents (MATTA) Spring
Travel Fair; July — Malaysia International Travel Mart (MITM); September —
MATTA Autumn Travel Fair; October — Brunei Travel Fair

February — Travel Tour Expo (TTE), Philippines;
July — Travel Madness Expo (TME), Philippines

February — ASTINDO Travel Fair (Spring); August — ASTINDO Travel Fair
Jakarta (Autumn); September — Kompas Travel Fair

January — Thailand International Travel Fair (TITF); August — TITF North (Chiang
Mai) and Pacific Asia Travel Association (PATA) Travel Mart

April - Vietnam International Travel Mart (VITM) in Hanoi;
September - Ho Chi Minh City International Travel Fair (ITE)

June - Hong Kong International Travel Expo;

December — Diving Resort Travel Expo Hong Kong

Ao ¢ 2024 HESEARSEA T ITE BIRRARE ~ 2024 ITB ASIA SEENFR AR BFTANE ~ 2024 FEERIRE ~ 2024 B ARITHBIRBERZIEREES

From left: Ho Chi Minh City ITE 2024; ITB Asia 2024, Singapore; Hong Kong International Travel Expo 2024; PATA Travel Mart 2024, Bangkok
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International Promotional Activities

2024 F 6 RARHBBHUETT
NYC Pride March, June 2024

ERZER BN Europe, Americas & Australia
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May - Taiwan Day at Angel Stadium (Los Angeles); participation in Passport to Taiwan Festival and the Vancouver International Marathon Health & Sports
Expo. June — Taiwan tourism promotions in San Francisco, Los Angeles, and Seattle; participation in the NYC Pride March and TAIWANfest in Canada. July
— Vancouver Bubble Tea Festival and San Francisco Marathon Expo. August — Kids'N Fun Festival in San Francisco. September — Promotion in New York and

Taiwan Day with the San Francisco Giants. December — USTOA Annual Conference.
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March - Taiwan tourism promotion in Amsterdam; participation in the
2024 PATA Exchange and a promotion in the UK; August — First overseas
showcase of the new brand "TAIWAN-Waves of Wonder" at the plaza of
London's landmark Battersea Power Station. September — London trade
seminar. October — special exhibition "TAIWAN-Waves of Wonder: A
Journey Through Taiwan's Four Seasons" in Paris. November - first-ever

Taiwan tourism promotion in Stockholm, Sweden.

BERGHANETHEIESEEEEED
@ #HB New Zealand & Australia

September — Taiwan tourism roadshows in Melbourne, Brisbane, and
9 A -NREMEX  MEFREARBRERBINELEECHES Auckland.
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Taiwan tourism promotion held in Auckland, New Zealand

SR mE 3.0 REEBRARE

Grand opening of the Taiwan Tourism Brand 3.0 event in London

2024 A AU EBR Y CHETEE
2024 Taiwan Tourism Promotion, West Japan
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April - "2024 Taiwan Pavilion in Shibuya" roadshow in Tokyo; June — Taiwan tourism promotions across the Hokuriku region (summer), the 6th Taiwan Day at
Hanshin Koshien, and West Japan promotions; August — Taiwan promotion at the 26th Manaka Festival; October — Participation in the 31st Railway Festival and
a thousand-person sky lantern promotion.
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June - Taiwan tourism promotion in Seoul; September — Promotions in
Busan and Daegu; October — "OhBear's Wish Train" pop-up marketing event

in Seoul
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"OhBear's Wish Train" pop-up event in Seoul, Korea
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April — Taiwan tourism promotion in Singapore

A
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February — Tourism promotion in New Delhi; April - Promotions in Hyderabad

and Bengaluru; September — Promotions in New Delhi and Mumbai

EWBMWBCERSE ;9 B - IR
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Taiwan delegation at the 2024 Singapore Taiwan Tourism Promotion

ENEMMERB CHES

Taiwan tourism promotion in Bengaluru, India

 ERTE
International Marketing
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@ E5ZRPEE Malaysia
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#bc Taiwan tourism promotions in Kuala Lumpur and Johor
Bahru, 2024

g Z=[&] Thailand
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January — Taiwan tourism promotions in Chiang Mai; September — Taiwan-

themed showcase and promotion in Bangkok

2024 ZREIEARER BB TEREHFE

Taiwan-themed showcase in Bangkok, Thailand, 2024

O #EEg Vietnam
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April — Taiwan tourism promotion in Hanoi; July — Promotions in Phnom
Penh (Cambodia) and Vientiane (Laos); September — Promotion in Ho Chi
Minh City

AR

May — Taiwan tourism promotions in Kuala Lumpur and Johor Bahru

(S

February — Taiwan tourism promotions in Manila and Clark; March — One
trade training session each in Manila and Clark, plus participation in World
Travel Fair 2024 in Manila; May — B2C promotion at Market! Market! in
Manila; July — Promotions in Davao and Cebu; October — B2C promotion

in Manila

2024 SERBRURSEBHE
Taiwan tourism promotion in Clark,
Philippines, 2024
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HWRETASEECHEERERISRE - R—XLEXEE
Opening performance by the Hoyi Dance Crew at the
Taiwan tourism promotion banquet in Hanoi
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March — Promotions and a Taiwan Fair in Jakarta and Medan; May -
Participation in ASITA Indonesia's 13th National Conference on Batam Island;
June — Taiwan Fair in Jakarta; September — Promotions in Semarang and
Surabaya; October — Participation in MBT "Table Top Medan & Padang”
(Medan) and ASITA West Java Travel Mart (AWJTM) in Bandung

2024 ENEHMMEREB A EERHEE

Taiwan Fair in Jakarta, Indonesia, 2024

2024 ENEBREECIEES

Taiwan tourism promotion in Bandung, Indonesia, 2024

v FA[E A PE Chinese mainland

February — Promotion at the 2nd "Salute to Youth: Dream-chasing in Tianfu"
Hong Kong—Macao-Taiwan Cultural Carnival in Chengdu, Sichuan; Kinmen—

2 B-ROUIIAEH ME_EBRREE . BERMERAEREE)
HHEHE - RENEEMERTEES DR EREES 4 B -
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REMENR T8E2ERE) FHHELEERKE 11 B-RE
BB reZriBRE) MEBCEEED 12 B - REFMSEN=8
IRETHEXRSEQEB CEBIREENE
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Matsu—Penghu tourism promotion in Fuzhou aligned with the Matsu—Mawei
Lantern Festival; April — "Old Beijing Cuisine Meets Taiwan Cuisine” promotion
at Hilton Beijing Wangfujing. July — outdoor promotion in Suzhou for in-
depth travel in Taiwan. September — "Cycling in Taiwan" promotion at Shin
Kong Place, Chonggqing. October — "Taiwan Food Week" in Fuzhou to promote
culinary tourism. November — tourism promotion at the "Taiwan Culture
Exhibition" in Kunming. December — Mini-Three-Links tourism marketing

forum and Taiwan-themed tourism presentation in Xiamen
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}3"‘ é 188 Hong Kong » Macao

3 -EFMEEM—EaTENMEREEE ;4B - REMEEE—
SHEEMEEEE ;7 B - EFMESE—A LG EMEREEE
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EEMEEEE

&% Pinkoi Design Fest 2024 - RERMBEHIEL =

Hong Kong Pinkoi Design Fest 2024 — Indigenous bamboo and
rattan weaving demonstration

March — STARLUX Airlines Macau-Taichung inaugural flight promotion; April — EVA Air Hong Kong—Kaohsiung inaugural flight promotion; July — STARLUX Airlines
Hong Kong-Taipei inaugural flight promotion and Hong Kong Airlines Hong Kong-Taichung inaugural; November — Participation in Pinkoi Design Fest 2024 (Hong
Kong) and a Taiwan family travel promotion in Hong Kong; December — Taiwan mountain tourism promotion in Hong Kong and support for HK Express' Hong
Kong—Hualien inaugural flight promotion
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Diversified Marketing to Attract Global Visitors
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Continuing the "Accelerated and Expanded Inbound
Tourism Promotion Program”
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2024 Taipei International Travel Fair
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Opening ceremony of the Taiwan Pavilion at ITF 2024
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Incentives for inbound tour groups under the Accelerated and
Expanded Inbound Tourism Promotion Program in 2024 Q4

In 2024, we continued group-tour incentives and the NT$5,000 spending
lucky draw for free independent travelers (FITs) to strengthen demand
for travel to Taiwan. The promotion attracted 4.61 million registrations,
led by Korea, Hong Kong, Japan, Malaysia, and Thailand. There were
about 37,000 applications in the group travel category covering
approximately 660,000 participants. (For the full year 2024, group-tour
incentives totaled about 24,000 applications and 430,000 travelers.)

The 2024 Taipei International Travel Fair (TITF) was held November
1-4 and attracted 83 international buyers from 16 countries. The
Taiwan Pavilion debuted the Brand 3.0 identity at the show and greeted
visitors with a café-style "Information Station." Beyond showcasing
regional travel highlights, the pavilion presented Taiwan's tech prowess
with striking glasses-free 3D displays that redefined expectations for
a national pavilion. The message "TAIWAN-Waves of Wonder" was

delivered in full force, earning the show's Best Pavilion Award.
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Lwi Strengthening International
Exchange
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37th Taiwan—Korea Tourism Exchange Meeting
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International Marketing
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2024 Taiwan—Korea Tourism Exchange Meeting held in Chiayi

The 37th Taiwan—-Korea Tourism Exchange Meeting was held on April 25, 2024 in Chiayi County. More than 200 delegates from Taiwan and Korea

participated in the event, which focused on "Creative Marketing x the Sustainability Wave" and "Toward 3 Million Two-way Visits." Discussions covered

destination branding, current two-way travel trends, marketing to the MZ generation (Millennials and Gen Z), and practical approaches and visions for

sustainable tourism on both sides.

@ @ %15 AR EIERE

15th Taiwan—Japan Tourism Summit
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Held May 31, 2024 in Kaohsiung, the summit brought together more than 200
participants from tourism authorities, local governments, travel and hospitality
sectors, airlines, and rail operators from both Taiwan and Japan. Under the theme
"New Charms of Taiwan-Japan Tourism in the Era of Sustainability,” discussions
explored using digital technologies to enhance destination digitalization and
visitor experience, and embedding SDGs into transport and tour products. The
two sides jointly issued the "Kaohsiung Declaration,” committing to sustainable
tourism and balanced two-way exchange, with an aim to surpass the pre-

pandemic benchmark of 7 million mutual visits.

11th Taiwan-Vietnam Tourism Cooperation Conference

1135 10 B 22 HREHHEH » HHN 110 AHE - GEF
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2024 Taiwan—Japan Tourlsm Summit in Kaohsiung

Held October 22, 2024 in Taichung with around 110 participants,
the conference reached consensus on multiple areas of cooperation:
strengthening safety management mechanisms, promoting bilateral
study tours, encouraging regional specialty tourism exchanges and visits,
and advancing smart transformation in the tourism industry—working

together to grow two-way travel.
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2024 BHECRIFEHELPEM
2024 Taiwan-Vietnam Tourism Cooperation Conference in Taichung
40
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Expanding Overseas Services
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Following a global footprint strategy, the Tourism Administration expanded overseas customer service points to increase capacity and reach for international
visitor acquisition. We accelerated efforts in short-haul markets (Northeast Asia, Southeast Asia, Hong Kong and Macau), built a presence in emerging markets
(India, Indonesia, Australia, and New Zealand), and continued welcoming visitors from mainland China. In 2024, Taiwan Tourism Information Centers (TTICs)
were opened in Mumbai (Feb 7), Jakarta (Feb 28), and Manila (Dec 20) to actively cultivate new visitor sources. For long-haul markets, TTICs were launched in

Paris (Apr 30) and Vancouver (Oct 2) to deepen engagement in key European and North American cities and develop potential markets.

HENNE Jakarta B2 Paris

iBSFE Vancouver BRHI Manila
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HEE) TBEERYS, EXNEIREEE -
Promoting "En-route Tourism" to Attract
International Business Travelers

With MICE activity rebounding and international business travel
returning, the Tourism Administration and the International Trade
Administration relaunched the "En-route Tourism" subsidy program

EREREFRER  BEIREHIREHELR @B B HEE
MEREZEN 113 FEMEIF NEERIC) WEIHE - BE
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in 2024. The scheme encourages overseas business travelers attending
conferences and exhibitions in Taiwan to extend their stays for leisure,

boosting local tourism and spending.

13 FEHNEHEEEER NREHL &1F
The Tourism Administration and International Trade Administration
relaunched "En-route Tourism" cooperation in 2024
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Taiwan Michelin Guide 2024
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International Marketing

Now in its seventh year, the Taiwan Michelin Guide announced on August
27, 2024 that 49 restaurants across Taipei, Taichung, Tainan, and Kaohsiung
earned stars: three with three stars, five with two stars, and 41 with one
star. Le Palais ( B ) extended its record to seven consecutive years with
three stars, and MINIMAL in Taichung became the world's first Michelin-
starred ice cream shop—proof of Taiwan's culinary creativity. The 2024
guide reflects steady growth in Taiwan’s culinary scene, featuring 49
starred restaurants, 126 Bib Gourmand selections, and 168 recommended
restaurants, totaling 343 entries—including six Green Star restaurants.
These include 157 in Taipei, 66 in Taichung, 59 in Tainan, and 61 in
Kaohsiung. The breadth of styles reflects Taiwan's rich regional diversity
and elevates urban tourism appeal, positioning Taiwan as a top choice for
travelers worldwide. These accolades strengthen the competitiveness of

Taiwan's tourism.

2024 REMERRBEASR

2024 Michelin-starred restaurants
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Muslim-friendly Travel Environment
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The Tourism Administration continued to enhance Muslim-friendly services
across Taiwan, reaching 381 Muslim-certified restaurants and hotels in
2024. According to the Mastercard—CrescentRating Global Muslim Travel
Index (GMTI) released in June 2024, Taiwan ranked third among non-

OIC destinations, behind Singapore and the UK. Taiwan has placed in the
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top three since 2019 and won "Most Inclusive Non-OIC Destination” at
the 2022 Halal in Travel Awards—international recognition of Taiwan's
welcoming environment for Muslim travelers. In Malaysia, the "Salam
Taiwan" annual Muslim-friendly campaign drew 4,636 Muslim visitors to
Taiwan in 2024.
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Muslim influencers experience Taiwan's Muslim-friendly itineraries




