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Expanding Tourlsm Highlights and Supporting Local Events
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Hosting the "Taiwan Tourism 100 Spotlights” Campaign
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To enhance the domestic tourism market and generate greater buzz, the
Tourism Administration, building on the success of the first Tourism Spotlight
Awards held in 2023, partnered with 22 local governments to recommend
100 attractions and jointly promote the "Taiwan Tourism 100 Spotlights.”
Starting in November 2024, six major themed events were successively
launched: "Taiwan 100 Ways" Micro-Curations, the "Island-Wide Monthly
Party" featuring different counties and cities as headliners, the "Spotlight Fun
Collection" e-stamp raffle, the "Chill Style Travel" Spotlight Market, the "Island
Fun Trip!" Multimedia Contest, and the "Grand Tour Dream Experience” call for
proposals. These experiences encouraged travelers to visit spotlight attractions,
join monthly events, and enjoy special offers—experiencing the four seasons

across Taiwan while boosting local tourism industries.
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The Tourism Administration planned six major series of events to
keep domestic travel excitement going year-round
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TAIWAN TOURISM
100 SPOTLIGHTS
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The "Taiwan Way" micro-curations showcase distinctive travel styles in northern, central,
southern, and eastern Taiwan, plus the outlying islands
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Talwan Tourism Biannual Calendar Support Plan
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2024 Taiwan Tourism Events Calendar—Event Map
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Taiwan Tourism Events
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Activities Projects
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Guidance and support were provided to local governments and civic
groups for 43 events, including: the 2024 Miaoli Fire Dragon Festival; 2024
Kaohsiung Lantern Festival; 2024 Taiwan Lantern Festival-Yanshui Beehive
Fireworks; 2024 National Chi Nan University Cherry Blossom Season; 2024
Kaohsiung Neimen Song-Jiang Battle Array; 2024 Yilan Green Expo; 2024
Taichung International Dance Carnival; 2024 Lukang Dragon Boat Festival;
2024 Yilan International Children's Folklore and Folkgame Festival; 2024
Kinmen Lieyu Township Taro Festival; 2024 Nantou Starry Sky Season;
2024 Kinmen Mid-Autumn Bo-Bing "Top Scholar” Event; 2024 Sanyi
Woodcarving Art Festival; Art Taipei 2024; 2024 Keelung Mid-Summer
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Ghost Festival; 2024 Christmasland in New Taipei City; 2024 Taichung 2024 PR RRKGE

2024 Nantou Global Tea Expo
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2024 Taiwan Lantern Festival-Yanshui Beehive Fireworks

International Flower Carpet Festival; 2024 Pingtung Luo Shan Feng Arts
Festival; 2024 Nantou Global Tea Expo; 2024 Chiayi Dancing of Light
and Shadows Art Exhibition; 2024 Kaohsiung Zuoying Wannian Festival;

2024 Taiwan's Rice Heaven—Tianzhong Marathon; and the 2024 Chiayi ;EEEE, N L % . %fjﬁ Egl—_lp—i%

City International Band Festival, among others—carrying out 89 quality-
enhancement measures in total. EXPandlng the domestic market
for theme parks
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To attract visitors to theme parks in Taiwan, the Tourism Administration coordinated an integrated marketing program with operators under the "Taiwan
Amusement Parks—Play for Points" banner, inviting creators to produce park-themed shows and promotional videos, organizing industry participation in
two major travel fairs, and partnering with the Taiwan Amusement Park Association to stage the "Taiwan Amusement Parks" pavilion at the 2024 Taipei
International Travel Fair (ITF). On-site stage activities and mini-games promoted fair-exclusive deals, showcased family-friendly itineraries for all ages, and

elevated the overall image of Taiwan's amusement park industry.
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Mascots at the opening of the "Taiwan Amusement Parks" pavilion at 2024 Taipei ITF
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2024 Taiwan Lantern Festival
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2024 Taiwan Lantern Festival limited Commemorative Gift Bag
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Launch of the main lantern "The Dragon Comes to Taiwan"
at the Taiwan Lantern Festival

Driving Local Travel with Special Seasonal Events
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— Hailed by Discovery Channel as one of the world's top celebrations, the
Taiwan Lantern Festival is Taiwan's premier festive attraction. After 16
years, the festival returned in 2024 to Tainan from February 24 to March
10, with displays around THSR Tainan Station, Lin Mo Niang Park, Anping
Recreation Wharf, and along the Anping Canal. Spanning 50 hectares, the
two themed zones—THSR and Anping—featured more than 300 works.
The main lantern, "The Dragon Comes to Taiwan,” symbolically invited
global visitors. Attendance topped 15.2 million, generating over NT$24.7

billion in surrounding economic activity.

— To welcome international visitors and introduce Taiwan's folk traditions,

10,000 limited "2024 Taiwan Lantern Festival Commemorative Gift Bags"

were offered from February 22-24 to FIT travelers presenting a passport/
2024 BEEETIE BERAE]

The main lantern at the 2024 Taiwan Lantern Festival :
"The Dragon Comes to Taiwan."

ARC and same-day entry proof at visitor centers in Taoyuan International

Airport, Taipei Songshan Airport, and Kaohsiung International Airport. Each

bag contained festival mini lanterns, Year-of-the-Dragon red envelopes, a
2024 BB SRERNL

2024 Taiwan Lantern Festival lighting ceremony

NT$500 Taiwan PASS transport discount voucher for international visitors,
and a NT$300 theme-park coupon—encouraging attendance at the festival

and deeper exploration of Taiwan's attractions.
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2024 Solar Festival in Taiwan
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Responding to changing post-pandemic travel habits, the "Solar Festival
in Taiwan" refreshed Taiwan's summer travel resources around the theme
"Cool off in the Mountains, Refresh by the Sea." The program integrated
signature summer events across national scenic areas and localities, forming
cross-industry partnerships to boost Taiwan's summer tourism momentum.
The event aimed to spur the development of surrounding industries and
establish a new brand for summer festival activities in Taiwan, attracting
domestic and international tourists to visit Taiwan during the peak summer
season. The event successfully drew 6.7 million visitors, generating an
economic output of NT$18.2 billion. (

S EEIS{EB2H Solar Festival in Taiwan promotional video )
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Taiwan Cycling Festival
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Leveraging local tourism and transport resources, the Taiwan Cycling
Festival promoted 10 marquee rides and events, including the Taiwan KOM
Challenge, Formosa 900, Sun Moon Lake Come! Bikeday, Taichung Bicycle
Carnival, Slow Cycling Tours of the East Longitudinal Valley, East Coast
Mahengheng to Chenggong 168 cycling tour, Light Up Taiwan, Dapeng Bay
Light One Bike, Penghu Island-Hopping 101, and Wonderland Siraya Cycling
5 COOL—inviting cyclists from around the world to experience Taiwan's

landscapes and local culture.
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2024 Formosa 900 kick-off ceremony
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Taiwan Hot Spring & Fine-Cuisine Carnival
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2024-2025 BEFSHEER
2024-2025 Taiwan Hot Spring & Fine-Cuisine kickoff ceremony
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2024 Taiwan Cycling Festival press conference

Launched September 14, 2024 in Tainan's Guanziling, the 2024-2025
Taiwan Hot Spring & Fine-Cuisine Carnival adopted a "retro chic"
theme, linking 19 hot-spring areas and local partners with special offers
to create globally appealing, locally grounded experiences, inviting

everyone to come together and enjoy the hot springs.
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2024 Taiwan Culinary Exhibition
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2024 Taiwan Culinary.Exhibition
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Held on August 2-5, 2024 at Taipei World Trade Center Hall 1, the
"Taiwan Way" themed Taiwan Culinary Exhibition spotlighted "Cuisine +
Travel" through chef workshops, celebrity talks, and tour promotions—

drawing over 100,000 visits and more than 28 media features.

2024 88 EBE - 245 & 315 2024 Taiwan Culinary Exhibition—President's opening and walk-through
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Moonlit Sea Concert: Nature as the stage, moonlit ocean
as the backdrop
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East Coast Land Arts Festival
and Moonlit Sea Concert
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The press conference for the 10th East Coast Land Arts Festival was held
April 25, 2024 at Huashan's Magic Box in Taipei, featuring art direction
centered on the East Coast landscape and a digital "moonlit sea” motif to

open the season.

The program presented five on-site artworks, 32 East Taiwan arts-platform
events, and eight Moonlit Sea concerts, with more than 27,000 concertgoers
— strengthening the region's arts-tourism corridor.
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FEI:- A Friendly and Convenient
Travel Environment
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Taiwan Tourist Shuttle services to
scenic areas
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TOURIST SHUTTLE
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The Taiwan Tourist Shuttle website
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113 SF4E¥ERE  Total Ridership in 2024

5,650,000
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The Tourism Administration launched the Taiwan Tourist Shuttle in 2010 to
provide FIT travelers with convenient public transport access to attractions
across Taiwan and its outlying islands. As of 2024, the service comprised
84 routes. To enhance the shuttle services and align with the Executive
Yuan's public-transport promotion program, a "half-fare with e-ticket” was
introduced on May 20, 2023 and will run through October 31, 2025.

Following the April 3, 2024 Hualien earthquake, free service was provided
on six Taiwan Tourist Shuttle routes serving the Hualien-Taitung area (June
1-December 31) and four Yilan routes (July 1-December 31) to stimulate
regional tourism. Total ridership reached 5.65 million in 2024, up 22.4%
year-on-year—restoring confidence in using public transport for trips and

easing shuttle loads at major sites.
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Free routes
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Taiwan Tourist Shuttle, Huallen—Taltung
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Taiwan Tour Bus Package Tours
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Taiwan*Four Bus : Heping Island +
Keelung Miaokou Night Market One Day Tour
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Total passengers in 2024

115,341
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Year-on-Year Growth

133.36%

In 2024, 23 operators offered 85 Taiwan Tour Bus packages linking THSR/

TRA hubs and hotels to major attractions. A "two-travelers, one rides

free” promotion ran July-December 2023 and March—December 2024 for

both domestic and international travelers.

As part of the revitalization of eastern Taiwan, the Taiwan Tour Bus

offered 80%-off packages for the Hualien-Taitung area on June 1, 2024

and for Yilan starting on July 1, 2024. By the end of 2024, Taiwan Tour Bus

had partnered with 21 travel companies to offer a total of 79 discounted

package tours, and partnered with 255 lodging providers for hotel pick-

up/drop-off and room bookings. Total passengers reached 115,341, up

133.36% year-on-year.
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B &15EZ /R E Taiwan Tour Bus at the Taipei Summer Travel Expo
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Taiwan PASS—-High Speed Rail Edition and Taiwan PASS-Taiwan Railways Edition
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TAIWAN
PASS
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Roaming Taiwan, accessible to everyone.
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Making Tourism Accessible with Universal Design
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To fast-track the growth of FIT arrivals to Taiwan and enhance travel

Taiwan PASS B /5 44
Taiwan PASS Website

convenience for independent travelers, the Tourism Administration
launched the Taiwan PASS - High Speed Rail (HSR) Edition on January 1,
2024. This integrated pass bundles the HSR, four major metro systems,
and four Taiwan Tourist Shuttle routes, and was priced at NT$2,500
to appeal to overseas independent travelers. On July 1, 2024, a Taiwan
Railways Administration (TRA) edition of the pass was introduced for
NT$2,800, combining a five-day TRA pass with the four major metro
systems and four Taiwan Tourist Shuttle routes. More than 24,000 passes
were sold in 2024.

To create and improve an accessible travel environment for mobility challenged people, the Tourism Administration established a Universal Tourism

Environment Promotion Taskforce. The taskforce advanced universal design and coordinated and integrated various units involved to promote accessible travel

environment initiatives. A total of 43 recommended accessible travel itineraries were completed and 178 universal (accessible) travel locations established,

providing a friendly and barrier-free travel environment for seniors and individuals with disabilities.
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Accessible parking at Ita Thau Zhongzheng Road Parking Lot
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Accessible lift at Shuishe Pier
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Strengthening Tourism Talent
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Travel Agencies
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— In 2024, the Tourism Administration introduced a new market-
aligned assessment for tour guides and tour leaders to recruit talented
professionals with the knowledge, skills, and language abilities to meet
market needs. Of 15,323 applicants, 3,235 passed the written test; among
692 applicants for the foreign-language guide oral exam, 619 passed. In
total, 3,047 candidates passed the assessments in 2024.
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Travel industry overseas study group
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Pre-service training for tour leaders, 2024

— A total of 9,506 trainees completed programs in 2024, including 2,733
in pre-service training (965 tour guides; 1,768 tour leaders), 875 in in-
service guide training, 407 in travel-manager training, 879 in key-talent
programs, 124 in rare-language guide coaching, and 4,488 through the
Tourism Career eLearning College online courses.

— To stabilize the tourism workforce, more than 104 job-matching
sessions for guides and tour leaders were held, drawing over 2,065
participants. Trade associations were also supported to deliver in-service
programs—such as innovation skills and cruise-group handling—helping
firms reduce training and hiring costs.
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Outdoor Recreation mo%iiw of ROC.
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( 113 FE K EK A B 75885 2024 on-site guide and tour-leader assessment )
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Hotel Industry
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Tourist Amusement Enterprises

— The Tourism Administration commissioned a study titled "Assessment
of the Labor Structure and Workforce in Taiwan's Hospitality Industry”
to understand the planning and utilization of human resources in the
domestic hospitality sector, as well as the effectiveness of recruitment.
This was carried out through surveys and focus group discussions. The
administration also organized training courses for mid-level managers in
the hospitality and hotel industries to enhance the workplace capabilities
of hotel staff and mid-level managers. In 2024, a total of nine physical

training sessions were completed, training 452 people.

- In line with global sustainability trends, the Tourism Administration
provides subsidies to encourage the adoption of sustainable practices in
the hospitality industry. In 2024, new subsidies for "sustainable, energy-
saving, carbon-reducing, or green environmental-related certifications,
certificates, or labels” were introduced, along with an additional scoring
item for "concrete actions for sustainable development” in the star-rated
hotel evaluation. A sustainable hospitality forum and seed training were
also held for the first time to strengthen the talent cultivation. Using
the hospitality network as a marketing and promotion platform, the
administration collaborated with transportation units and the hospitality
industry to shape sustainable lodging practices. Furthermore, inter-
ministerial cooperation was initiated to promote green hospitality and
assist the hospitality sector in achieving sustainable operations.
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In response to post-pandemic industry trends and changes in consumer
behavior, as well as to achieve the goals of the "Tourist Amusement
Enterprise Diversification and Transformation Plan” under the "Tourism
2025 - Taiwan Tourism Towards 2025 (Year 2021-2025) Plan," efforts were
made to assist the tourism and recreation industry in optimizing and
digitally transforming its operations. In 2024, a total of 87 middle and
senior-level business executives and related personnel participated in
training for the tourism and recreation industry, collectively enhancing
innovative management concepts and establishing a more competitive

recreational environment.
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Advanced professional training
— Amusement industry cohort

S RIS TR

Industry Guidance and Upgrading
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Travel Agencies
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Travel Industry Profile

4T SHR{THL Consolidated BFEIRITEL Class-A

LN DAE] DRE]
HQ Branch Branch
111
2022) 140 380 2,782 286
il 144 381 2,856 298
(2023) ’
(i 161 399 2,940 314
(2024) )

= ERBIREE » EEIRITIH R ATE

Epvst
Domestic Tourism Q)

,%EE"I‘ Total

CRERRITAL Class8

#RNE] PN
HQ Branch
345 1 3,267 667
358 1 3,358 680
348 1 3,449 714

BB{i : RE Unit: No. of Travel Agencies

Promotion of Thematic and Senior-friendly Travel Marketing and Certification

- R ER R HRERIEDENS - EBEBENEREE - FTXRE
ERER - PABMEERFRE - 113 FOIEsS BEE
AIREBRAE - S2HERTREER > 5t374 A -

- EERTH TEEER) REBTR - R113F9A2HE
26 HEIHERSHTZREERITE) - IRABNE » 52H8H2E 4
H 'F—EnkREEXEEE) R11A2E24H M- &
BRIEEE) > ERZEMAREBEE  BRAMNMEZE -

— A "Golden Years Travel" senior-friendly tour certification mechanism
was established, with document and expert reviews awarding certified
itineraries. Five training and briefing sessions drew 374 industry
participants.

Bl &2 58 1R Golden Years Travel campaign visuals

— Promotion and Marketing of Certified "Golden Years" Itineraries: The
Tourism Administration arranged a media familiarization tour from
September 25 to 26, 2024, to enhance exposure for the certified "Golden
Years" itineraries. The administration also participated in the Healthy
Ageing Tech Show from August 2 to 4 and the Healthy Ageing Expo

from November 22 to 24 to increase the national visibility of the "Golden

Years" offerings.
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Inaugural Taiwan Tourism Gold Awards: Building Industry Solidarity and Prlde
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Taiwan Tourism Gold Awards: CaII for entries
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In line with the establishment of the Tourism Administration, annual
recognition of outstanding achievements in the tourism industry and by
industry professionals was elevated to the Taiwan Tourism Gold Awards.
The new award symbolizes the industry's commitment to branding
and quality enhancement, representing the highest honor pursued by
professionals in the field. In 2024, a total of 50 tourism enterprises and
their personnel were awarded. The recognition ceremony was held during

the 2024 Tourism Festival Awards Ceremony.
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MOTC Minister Wang Kwo-tsai presents the Taiwan Tourism Gold Awards
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. Minister Wang Kwo-tsai and Tourism Administration Director-General

Chou Yung-hui with awardees
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Building Talent, Reviewing Regulations
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— To enhance the tourism workforce, the Tourism Administration
continued to invest resources in training personnel, including professional
competency training for tour guides, group leaders, and travel agency
managers, as well as development courses for various industry
professionals. In addition to in-person courses, industry employees can
access new industry knowledge anytime and anywhere through the

Tourism Career eLearning College digital learning platform.

RIS HE&

Protecting Consumer Rights
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In 2024, a total of 1,783 consumer dispute cases and tourism complaints
mediated by the Travel Quality Assurance Association of the Republic of
China were accepted, with 1,210 cases settled, or 67.86% of the total.
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Hotel Industry
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Hotel Industry Guidance and Oversight
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Domestic Tourism

— To reflect post-pandemic realities, prevent gaps between current
regulations and practical developments and protect consumers,
amendments to the Regulations Governing Tour Guides and the
Regulations Governing Tour Managers were promulgated on October 16,
2024. Amendments to the Regulations Governing the Administration of
Travel Agencies followed on December 27, 2024, taking effect January 1,
2025.
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Ongoing audits of the hospitality industry continue to ensure that local
governments implement effective hospitality management measures
and help them to improve management outcomes. In 2024, local
governments inspected a total of 5,972 hotels (including 4,289 licensed
hotels, 302 unlicensed hotels, and 1,381 short-term rental suites). During
the same year, local governments inspected 11,797 B&aBs, including 11,116
licensed and 681 unlicensed operators.

The administration continued efforts to strengthen the branding image
of the hospitality sector, guiding the industry toward higher quality
improvements to enhance competitiveness. By the end of 2024, a total of
1,914 B&Bs were certified as Taiwan Host properties.
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Certified Taiwan Host B&Bs
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Assisting Quality Improvement in the Hotel Industry
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— On August 14, 2024, the Guidelines for Preferential Loans to Encourage
the Upgrading of the Tourism Industry were revised and published,
extending the application deadline for interest subsidies to December
31, 2026. This initiative assists tourism industry operators in carrying
out repairs or upgrades to facilities and services. The administration
approved 282 applications for preferential loans amounting to NT$13.58
billion, and 133 interest subsidies, with a total of NT$370 million
disbursed.
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Gold Quality "Taiwan Host" awards ceremony
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— On September 24, 2024, the Guidelines of the Tourism Administration,
MOTC for Subsidizing the Enhancement of Accommodation Quality
were revised and published, introducing a new subsidy item for obtaining
certifications, certificates, or labels related to sustainability, energy-saving,
carbon reduction, or green environmental practices. The administration
continues to assist operators in establishing visitor-friendly facilities,
creating smart environments, and promoting sustainable development in

the industry. In total, 164 cases were subsidized in 2024.

— To align with international hotel evaluation systems, the Tourism
Administration actively solicited opinions from various sectors and
regularly reviewed the evaluation system. In 2024, the Directions
for Subsidies to the Hotel Industry to Stabilize Capacity for Serving
International Visitors" were revised and published. Seven briefing sessions
were held to encourage hotel operators to participate in the star-rated
hotel evaluations, attracting a total of 394 participants. Various marketing
channels were used to reinforce the message "If it has stars, it's a good
hotel," elevating brand image and recognition of star-rated hotels,
promoting domestic and international travelers' awareness of Taiwan's
star-rated accommodations and driving quality improvements in the

hospitality sector to maximize the benefits of the star-rated hotel brand.

— The Gold Quality "Taiwan Host" selection recognized 103 B&Bs across
five themes—Nature & Ecology, Architectural Character, Cultural
Exploration, Family and Pets, and Culinary Feasts. A total of 103 Taiwan
Host Golden Quality Award winners were selected. This event fostered
healthy competition among operators, optimized the services of Taiwan
Host businesses, and highlighted unique themes to better meet the

lodging needs of the public.
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Star-Rated Hotels: "If it has stars, it's a good hotel."
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Tourist Amusement Enterprises
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Implementing a Three-tier Management System
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Expanding Visitor Source Markets
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In 2024, the 26 registered and operating tourist amusement enterprises
in Taiwan welcomed approximately 18.77 million visitors and generated
revenue of NT$15.4 billion. The Tourism Administration continued to
help these operators to create high-quality amusement environments. In
addition to implementing management measures to ensure a safe travel
environment and protect tourists' rights, the administration continued
to provide subsidies through the Quality Enhancement Subsidies for
Amusement Operators. These subsidies support investments in new
facilities, innovative services, and upgrades to digital hardware, while
also assisting operators in developing potential visitor sources in New

Southbound markets.

Based on the Regulations for the Management of Tourist Amusement
Enterprises and the Guidelines for Business Operations, Safety
Maintenance Inspections, and Supervisory Evaluation Competitions for
Tourist Amusement Enterprises, a system of operator self-inspections
quarterly, along with semi-annual inspections by local authorities.
From July to September 2024, the Tourism Administration organized a
supervisory assessment competition for tourist amusement enterprises
to enhance safety measures and emergency response mechanisms for

amusement facilities.

To assist operators in developing potential visitor source markets, a
joint marketing campaign for the tourist amusement sector continued
to target the New Southbound tourism market. Two rounds of
promotional activities were conducted from November 16 to 17 and
from November 30 to December 1, 2024, inviting young influencers from
the Philippines, Thailand, Singapore, Malaysia, Indonesia, and Vietnam
who possess social media marketing capabilities. Through social media
platforms and word-of-mouth marketing, these participants promoted

the unique highlights of Taiwan's amusement parks, aiming to attract

both foreign groups and independent travelers to visit Taiwan.
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2024 Supervisory Evaluation Competitions
for Tourist Amusement Enterprises
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