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經營現況
Current Status
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(2019) 142 458 2,730 377 273 2 3,145 837

109
(2020) 139 397 2,753 342 302 1 3,194 740

110
(2021) 138 376 2,762 300 326 1 3,226 677
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Travel Agencies
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ᰂ搡碟蝿ᤈ纷毈糫َ因 -Ի蝢蟂蟂裾ሴ㾴毈糫
Minister of Transportation and Communications Wang Kwo-tsai presents 
awards at the T.Q. Golden Award Ceremony

碟蝿ᤈ纷᪴娄 -ᴨ᯾ઊ
Travel itinerary FAM tour: Alishan

傶瞺碟ᤈ禂咳疻ߝ粞牧㶧ۗ碟ᤈ禂܋羷咳疻牧ीے૱䁰埈凗

牧狅硁̿Իߝ搡牏䔶玕碟蝿ਞ獊牏獺碝碟蝿叨ߝ๐率܋牧ێ

蝢蟂薪طੴ愆ۗ旰ቘ蝱碟ᤈ禂咳疻䋿碞ᥝ讨̀旰ቘፘ橕愆ۗ牧

ఢࢩ獊㾴ዖ眐ᒫӣ羷蘻๗樌䧙娓ݑቘ牧皤ᛗ 110ଙ 8์ 17෭

蚏ݑቘኩ藶牧者懯旰ቘਠ౮ 5礯牧懯愆ۗ夹 1,268苭ز牧ٌӾ

磪橕叨禂܋羷膏๐率旉ࣳ觊獨懯 4礯牏૱䁰樄ᤈ衴懯 1礯牧

ၚ㵕者懯و 1,931֖碟ᤈ禂ᘏ㷢ے牐

優化產業環境
Optimizing the Industry Environment In accordance with the Directions for the Tourism Bureau, MOTC on 

Subsidies to Assist the Promotion of Travel Agency Development, the 
Tourism Bureau arranged subsidies to boost travel agencies brand 
development and help agencies to upgrade, develop, increase market 
competitiveness, improve service quality, strengthen tourism safety, and 
develop new tourism products. However, the subsidy applications were 
postponed to August 17, 2021, during the Level 3 COVID alert period. 
Five applications were processed, with a total subsidy amount of about 
NT$12.68 million. They included four applications related to industry 
upgrading, service transformation, and market development. A total of 
1,931 travel operators applied for subsidies. 

Industry Administration 
and Guidance 
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斔疩Ӿ苉࿆㾴碟ᤈ禂ߝ搡狒ᵑ㶧䨝旰ቘ̿ 2021㾴獉ᰂ搡碟蝿ᤈ纷̀

螡瞪牧䔶玕㾴獉碟蝿ߝ搡牧蝱㾴獉碟蝿૱䁰ԏ܋现咳疻牧螡

ڊ 21礿㾴獉ग़ز碉ݳ蝿纷牧㪔蝚螂碟疻现甿Օ (珀翕᪠ 䔶ے(

ᤈ衴现വ皞䔶玕㾴獉碟蝿ߝ搡牐

ዖ眐๗樌窞揲ᤈ傶秇ୗ硬虋牧碍֖玕ᤈ衴౮傶૱䁰Ԇ窕牧傶㶧ۗ

մ禂ኸ֘Ո牧旰ቘ̿薪ط叨禂Ӿṛ褩Ո㹓碍֖䛑አ现ዖ盅ᓕቘ

抓纷懺娞̀牧憒㴟碍֖䛑አ觊牏ዖ盅ᓕቘ觊缛抓纷牧犥䔶玕Ӿṛ

褩Ո㹓碍֖撉玊禊盢牧㪔螀አෝմ禂ᓕቘӤ牧犥狒埈凗猻玊牐

蝚螂㾴碟૱䁰羊翭玕牏๐率ߝ搡܋牏碍֖玕܋羷牧蟴ݳ碟ਮ襑

穩牧ਮ蕣玕ๅٍ伩ଶጱ蝿纷牧萞ኧ碍֖碟蝿ଘ岄㶧ۗ碉ݳ碟蝿ፘ

橕زկ牧㪔疥ᴠዖ薪盢ے獈๐率ጱӞ蟂獤牧犥篷矑藉牏㮆玕牏

ਮ蕣玕傶Ԇ數牧蝨碝岉碟蝿秇ୗ牐

The Tourism Bureau assisted the Travel Quality Assurance 
Association ROC in the selection of 2021 Domestic T.Q. Golden 
Award Tours to strengthen the quality of domestic tourism and 
promote the upgrading and development of the domestic tourism 
market. A total of 21 diverse and integrated domestic tours were 
selected to strengthen marketing and promotion through travel fairs 
and the media (including online channels) and improve domestic 
tourism quality. 

With COVID changing the pattern of consumer behavior, digital 
marketing has become the market mainstream. To help companies 
retain talent, the Tourism Bureau arranged the Training Course on 
Digital Applications and Post-COVID Management for Mid-Level and 
Senior Tourism Industry Personnel. It also planned courses on digital 
applications and post-COVID management to strengthen awareness 
of digital trends among middle and high-level personnel and ways 
to apply them in business management to ensure competitive 
advantage. 

!e Tourism Bureau promoted the development of more customized 
and visitor-friendly tours through refinement of the domestic travel 
market, service quality improvements, and digital upgrading. Digital 
travel platforms were used to support integration of travel related 
elements and incorporate COVID prevention concepts in services to 
create a new contact-free, personalized, and customized travel mode. 

落實旅遊安全管理
Implementing Travel Safety Management

保障消費者權益
Protecting Consumer Rights

蝚螂ဩ憒ᶎ牏ਯ疩ᶎے䔶斔疩碟ᤈ禂ୌ缏碟蝿ਞ獊薪盢牧㪔坌禅

䋿碞绅礚牧苽䋿碟蝿ਞ獊憒塅牪瞱媲蟴ݳ獍᪠者ੴ旰ቘ蝿薩敋ਞ

獊肥ݳ绅礚牧ই蜦磓ช℄牏ྎ褡蜦䁰䳨臺疄现蝫媲๗牧ෝԆᥝ

薪طว讨牏㾴螇ջ௳ᒊ现᪠䲒讨牧䣔礚蝿薩敋现绅໐ಅ砇斉碟ᤈ

㿁牧苽䋿碟蝿ߝ搡膏ਞ獊ᓕቘૡ֢牧110ଙଶ懯绅礚 695㿁稞牐

咳̿碟ᤈ禂旰ቘ㿁誢碟ݳੴ蟴ط䛑㾴獉ዖ眐෭撉绐ਧ牧薪ࢩݚ

蝿ᴠዖᓕቘഷ碞̀牧ֵ碟ᤈ禂ᘏෝዖ眐蘻๗樌旰ቘ㿁誢碟蝿ො

ୗ磪ಅ狅盌牧犥姘虁碟ਮ碟蝿ਞ獊牧绐ࢴ㾴碟ߝ搡牐

薪طੴᤈ硰虻懱翕ୌᗝ̿窞狒Ԫ殻䌕玟̀牧ܨ碻獍ޞ碟ᤈ禂؊禂

蒂獤牏䔂ྊ碟ᤈ禂䁆ᆙ牏ᛔᤈ؊禂现薹碂缛眐牧狒ᵑ窞揲ᘏ稗ፅ牐

110ଙݑቘ㶧藲蒂ቘ窞揲凗捍礯կҁ珀碟蝿夳羸ኩ藗礯կ牏斔疩

Ӿ苉࿆㾴碟ᤈ禂ߝ搡狒ᵑ㶧䨝ݑቘ藲蒂扗䨝䨝㹓ԏ碟蝿夳羸ኩ藗

礯կ҂و懯 611կ牧薹կ碍 379կ牧薹ሲ 62.03%牐

In conjunction with the stabilizing COVID situation in Taiwan, the 
Tourism Bureau released the Management Measures for COVID 
Prevention in Group Tours Arranged by Travel Agencies to provide 
travel agencies with methods to follow in handling group tours 
during COVID alert periods in order to protect traveler safety and 
stabilize the quality of domestic travel. 

The Tourism Bureau strengthened regulatory and promotional guidance to 
travel agencies in establishing travel safety concepts, as well as conducted 
inspections on implementation of travel safety rules. The bureau also 
continued to jointly inspect tour bus safety with the Directorate General of 
Highways, including during the Lunar New Year, Wuling Farm Cherry Blossom 
Season, and long-weekend holidays. Tour buses were stopped for checks and 
group audits at major tourist attractions, national highway rest stops, and 
road inspection points to implement tourism quality and safety management 
work. A total of 695 tour bus inspections were conducted in 2021. 

The Tourism Bureau added a Consumer Protection page to its 
website to promptly announce travel agencies subject to disciplinary 
business suspension, license revocation, and discretionary business 
suspension and dissolution to protect consumer rights. 

In 2021, the Tourism Bureau accepted and coordinated the handling 
of 611 consumer disputes (including travel disputes and appeals and 
guidance to members of the Travel Quality Assurance Association, 
ROC in the mediation of travel disputes and appeals), of which 379 
cases were reconciled, representing 62.03% of the total.

薪ط叨禂Ӿṛ褩Ո㹓碍֖䛑አ现ዖ盅ᓕቘ抓纷懺娞
Training Course on Digital Applications and Post-COVID Management for Mid-Level and Senior Tourism Industry Personnel

2021㾴獉ᰂ搡碟蝿ᤈ纷毈糫َ因 2021 Domestic T.Q. Golden Tour Award Ceremony

中場 高雄場 新北場Taichung City Kaohsiung City New Taipei City

䣔礚蝿薩敋现绅໐ಅ砇斉碟ᤈ㿁牧苽䋿碟蝿ߝ搡膏ਞ獊ᓕቘૡ֢
Tour bus spot checks and group audits were conducted for tourism quality and safety management

1,931 / 位 Personnel

參加活動旅行業者
Participating Travel Agencies
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傶瞱媲Ἡ玎碟ਾ禂蝨珿牏ฬ眻๐率绚樌现܋๐率ߝ搡牧

ੴ糫طੴവ㵕̿Ի蝢蟂薪ط㾴獉क़碟ਮ猻搡֘ਾ絑ह牧蟂薪׀

玎碟ਾ禂ߝ搡܋愆ۗᥝ讨̀牧愆ۗ碟記׀ᑥේ碟ਮ珿戔

碞牏篷ᵑ繸ਮ瞆现蝢አ玕戔碞牏搳ᗝᛔۗୗ獈֘䲰ݣ牧犥现愆ۗ

碟ਾ禂Ꮭ誢憒㴟ๅ碝ඪڊ现ֵአմ禂虻რᓕቘҁERP҂觵ମᓕ

ቘ羬翄ҁPMS҂Ԁ矑籧螀碍硁ᛗ碟ਾ翕ԏ羬翄疩獈揲አ牧㪔糫玎

จ羷碟記ے獈㾴獉क़獺碝ࢿ蝫森ߝ粞牐ෝ 110ଙ 11์碝ी

ᒫ 8-1讨愆ۗ薪ط碟記现碟記禂Ḓ稞搳ᗝᴠዖ槹 (蝢螇牏臁 )现

8-2讨ᘔ襖胼ྍڡێ戺牧౼ᛗ 110ଙ者懯ݑቘ夹 990կኩ藶礯牧

ኩ藶ᰂ氃蝸 2.15㱁ز牐

ෝ 110ଙ 7์ 22෭狕ྋ咳̿Ի蝢蟂薪طੴ瞺岉薪ط叨禂ᣟ虻

犋᪃ԏ禂ᘏ殼ߝ愆揳֢禂ᥝ讨̀牧㶧ۗ砾狒௳ڥአ狒挨揯稠现מ

玲ᣟ虻牧౼ᛗڥ 110ଙ牧ᔴ懯 1,225疑薪ط叨禂ኩ藶揯稠牧ᣟ

虻揯稠ᰂ氃懯碝岄發 97.8㱁ز牐㶧ۗ薪ط叨禂禂ᘏ蝱ᤈ狕耍

敟Ꮭ誢܋羷蟂獤牧ᔴ懯斔疩 272կ薪ط叨禂玲糫玎薪ط叨禂猻

ణ揯稠牧者氃 125.3㱁ز牧妔Ԩڥ௳愆揳 126կ牧૪䡿՞ڥ௳愆

揳傶 3.29㱁ز牐

To continue encouraging the hotel industry to create a friendly 
and smart service space, improve service quality, and provide high-
quality accommodations for domestic and international visitors, 
the Tourism Bureau promoted the Guidelines on Subsidies of the 
Tourism Bureau, MOTC to Incentivize Quality Improvements in 
the Hotel Industry. Under the guidelines, the bureau provided 
subsidies to hotels to create Muslim-friendly facilities, barrier-free 
guest rooms, and accessible facilities, purchase self-service check-
in counters, hotel facilities planning and updating, and adoption of 
enterprise resource management (ERP) or property management 
systems (PMS) to link operational data to the TaiwanStay website. 
!e bureau also provided incentives for star hotels to join domestic, 
international, and innovative local hotel chain brands. In November 
2021, Point 8-1 was added to allow subsidies for initial purchases 
of sanitation doors (walk-through gates and chambers) by tourist 
hotels and general hotels; and Point 8-2 was added for initial 
assessments of earthquake resistance. As of 2021, the bureau 
handled about 990 applications for a total amount of more than 
NT$215 million. 

On July 22, 2021, the Tourism Bureau promulgated the amended the 
Directions for Tourism Bureau, MOTC Revitalization of Financing 
Credit, Guaranteed Loans, and Interest Subsidies for the Tourism 
Industry to help businesses with insufficient collateral to obtain 
financing. As of 2021, a total of 1,225 tourism businesses applied 
for NT$9.78 billion in financing loans. !e program helped tourism 
businesses to renovate or upgrade services and facilities. A total 
of 272 tourism businesses obtained preferential loans totaling 
NT$12.53 billion. Additionally, 126 interest subsidies were provided, 
totaling NT$329 million. 

旅宿業
Hotel Industry

瞱媲旰ቘਧ๗ᘍ໐牧ݱ瑿ො硰苽䋿碟ਾᓕቘ֢傶牧㶧ٌۗ

܋碟ਾᓕቘ౮硳牧110ଙ瑿ො硰懯绅礚碟記 7,650疑稞ҁ珀ݳ

ဩ碟記 5,774疑稞牏覍ဩ碟記 233疑稞现෭ᑄॺ瞆 1,643疑稞҂牪

110ଙ瑿ො硰绅礚࿆ਾ懯 8,486疑稞ҁ珀ݳဩ࿆ਾ 7,999疑稞牏

覍ဩ࿆ਾ 487疑稞҂牐

傶܋碟ਾ禂ߝ搡现ୌ缏̿จ羷碟記̀现̿অਮ࿆ਾ̀ߝ粞୵虡牧

旰ቘፘ橕戺裬现螝螡ၚ㵕牐౼ᛗ 110ଙ皈ྊ牧磪硳จ羷碟記傶 403

疑牪玲অਮ࿆ਾ秂ᒍԏ࿆ਾو磪 1,168疑牐

!e Tourism Bureau continued to conduct regular inspections and 
supervise local governments in implementing hotel administration 
actions to assist them in improving hotel management results. In 
2021, local governments inspected 7,650 hotels (including 5,774 
licensed hotels, 233 unlicensed hotels, and 1,643 daily rental suites)

The bureau also arranged assessment and selection activities to 
improve the quality of the hotel industry and establish the "Star 
Hotel" and "Taiwan Hosts" brand image. As of the end of 2021, there 
were 403 star-rated hotels and 1,168 Taiwan Host certified guest 
houses. 

旅館及民宿輔導與管理
Hotel and Guesthouse Guidance  
and Management

協助旅宿業品質提升
Assisting Quality Improvement in the Hotel Industry

1168 家
No.of host

272 件獎勵觀光產業優惠貸款
Number of preferential loans granted  

to the tourism industry: 272

總額 125.3 億元
Total amount: NT$12.53 billion

403 家
No.of Hotels

82

110 年地方政府稽查民宿數
Number of Guest Houses Inspected  

by Local Governments in 2021

8,486 家
No.of host
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Ӿ瓷窕ᤈዖ眐瞲䠁ݳ䛑疑䲒ዖᘏᵍ櫝ᘏԏՈ碍螦ी牧蟴ࢩ

Ӿஞ瞱媲വ㵕ᴠዖ碟記牧ෝ 110ଙ 1์ 25෭牏3์ 26෭牏6

์ 8෭牏11์ 5෭牏11์ 29෭狕ྋ咳̿糫ۗፗ蜑૱现翻 (૱ )

硰വ㵕伩詈ᴠዖ碟ਾ䋿碞ᥝ讨̀牧ے蝧ᴠዖ碟記戔ᗝ牧110

ଙଶ㶧ۗ 30.3苭Ո獈֘ᴠዖ碟記 (珀 109ଙ㳷ᔴ懯獈֘螈 41.4

苭Ո )牐

碝٢胑箪ዖ眐段牧㾴ह๚樄牧蟂獤᮷䨝玟碟ਾ禂ᘏ֘瞆ݑࢩ

ሲก氥ӥ褔牧ᘒ旉ࣳᴠዖ碟記ԏ禂ᘏ֘瞆ሲ绐ਧ牧薪طੴ㪔

㶧ۗᴠݶوӞ螡䢔牧ݚ᮷䨝玟碟記旉ࣳ׀ᴠዖ碟ਾ愆ۗ牧Խ׀

ዖ犨率牐

傶Ἡ玎㾴Ո浙犔ᛔᤈ敋碟蝿牧㪔薹究蝿ਮՈ敋֘ਾ㺔氂牧奾ݳ碟ਾ禂ᘏവ皞

̿ᛔᤈ敋珿碟ਾ̀牧犥䔶玕ᛔᤈ敋碟蝿蟴ॺ๐率牧ෝ 110ଙ 4์旰ቘ̿ᛔ

ᤈ敋珿碟ਾՈ穥纏螡ၚ㵕̀牧纏螡玖牏Ӿ牏ܖ牏䩚现櫝䎦Բ玟Ո穥碟ਾ牧

ᤈ衴ਯ㯽ᛔᤈ敋珿碟ਾ牧傶๗ 10ॠጱ盠槼纏螡ၚ㵕牧ಭ纏Ո稞蜱 9苭Ո牧

࿆唰籆篇段䛑牦

斔疩 870疑犥Ӥ禂ᘏے獈ᛔᤈ敋珿碟ਾ牧㪔૪ෝ̿岄傀碟ਾ翕̀现̿岄傀

ᛔᤈ敋碟蝿翕̀矮襷ፘ橕虻懱牧࿆唰ݢෝ̿ᛔᤈ敋珿碟ਾ䌕玟̀狅翻૱

16礿Ԇ氂᪠娄礚扇獈֘牐

To handle the rapid increase in the number of people under home 
quarantine or isolation, the Tourism Bureau, in conjunction with CECC, 
continued to promote the conversion of hotels for quarantine use. On 
January 25, March 26, June 8, November 5, and November 29, 2021, the 
bureau promulgated the amended Guidelines for Incentives by Municipal 
and County (City) Governments to Promote Quarantine Accommodations 
to accelerate the establishment of COVID quarantine hotels. In 2021, 
assistance was provided for 303,000 people to stay at COVID quarantine 
hotels (bringing the cumulative total since 2020 to 414,000 people). 

Hotel occupancy rates plunged at some urban area hotels due to COVID-
related border closings. However, operations remained steady at hotels 
offering quarantine rooms. !e Tourism Bureau also provided subsidies for 
COVID quarantine hotels as another option for urban hotels to transform 
operations and contribute to the fight against COVID. 

The Tourism Bureau brought together hotel operators to promote "bicycle-friendly 
accommodations" to encourage people to travel by bicycle, resolve the problem of hotel 
car parking, and strengthen bicycle tourism support services. In April 2021, the bureau 
held a vote to select popular bicycle-friendly accommodations in the northern, central, 
southern, eastern, and outlying island areas of Taiwan for marketing and promotion. !e 
public enthusiastically participated in the 10-day flash vote, with nearly 90,000 votes cast.

With assistance from the Tourism Bureau, more than 870 hotels joined the bicycle-friendly 
accommodation network and provided relevant information on the TaiwanStay and Taiwan 
Bike websites. Accommodations can be searched by county, city, or the 16 themed cycling 
routes on the Bike-Friendly Accommodation page.

推廣自行車友善旅宿
Promoting Bicycle-friendly Accommodations

持續推動防疫旅館，協助都會區旅館轉型
Continuing to Promote COVID Quarantine Hotels  
and Assisting the Transformation of City Hotels

Ի蝢蟂薪طੴ珏ୋۅੴ裾膏ᛔᤈ敋珿碟ਾ糫禂ᘏݳ  
Tourism Bureau Deputy Director Chou Ting-chang with winners of the Bicycle-Friendly Accommodations Popularity Vote

2

110 年度協助入住防疫旅館人數
Number of People Receiving Assistance to Quarantine  

at Hotels in 2021

109+110 年入住防疫旅館人數
Number of People Quarantining  

at Hotels in 2020-2021

自行車友善旅宿人氣票選活動
Bicycle-Friendly Accommodations Popularity Vote

303,000 414,000

90,000

/ passenger / passenger

人次投票 / Votes Cast
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觀光遊樂業
Tourist Amusement Enterprises

㶧ۗ薪ط蝿禼禂๖獊请珿现ฬ眻瑼玟咳疻牧樄咳ग़ز૱䁰牧ے䔶

篷ᵑ繸戔碞牏獨戔碞牏粬ྛ碢ᗭ现补誧碢珿碟蝿絑ह牧犥ᒧݳ

獊请觎ਮ襑穩牪ीݱے殻誢涢ၚ㵕牧獈֘ਾ牏珶䁰缛戔碞牪蟴ݳ

ฬ眻ಋ秚现纷ୗ螀አ׀ਮ蕣玕๐率牪蝚螂獤ຉय़碍硁现䛑አ牧

մ禂籧螀现ᤈ衴㷢ᘍ牪蝨ዖ盅ਞஞ蝿瑼絑ह牧ਠ珿ᴠዖ现ୌᗝ׀

碍֖篷矑藉ୗ獈瑼๐率缛牐

疩薪ط蝿禼禂瞺岉旉ࣳ牧愆ۗ禂ᘏ旰ቘಭ虻碝戔碞牏戔猋ๅ碝牏

獺碝๐率现碍֖Ꮭ誢戔碞ԏ猻搡玕缛Ԫ殻牧و懯 23疑禂ᘏڊኩ

藶牧薪طੴ愆ۗ໐衴ᰂ氃者懯 2.59㱁ز牧癲㵕禂ᘏಭ虻妿揲夹 10

㱁ز牐

斔疩㪔Ἡ玎禂ᘏڥአ瑼玟现珏螲虻რ牧朼䌘໊क़硽䋊വڊ猻搡硽

礯牧䔶玕ਞ獊牏ग़ز现䕃ԏԆ氂禼瑼粬牧ୌ缏猻搡䜛क़硽䋊絑

ह膏ੇ硽ෝ禼ԏ୵虡牧瞱媲珅䋊໊膏疑裾獮ஃ薪ط蝿禼禂䋊聜碟

蝿牧ෝ 110ଙݻ硽胍蟂䜛क़硽胍വ㵕䨝礯ୌᗝ̿䜛क़硽胍疩

㷢ᘍ瞲秂̀牧犥ڥ禂ᘏ܋䜛क़硽胍ߝ搡㷢ᘍ牐

蝨ዖ盅ਞஞ蝿瑼絑ह牧ے蝧碍֖玕胼ێ膏碉ݳᤈ衴ਯ㯽牐㶧ۗ

25疑禂ᘏਠ珿ᴠዖ现ୌᗝ碍֖篷矑藉ୗ獈瑼๐率缛敟Ꮭ誢戔碞牐

The Tourism Bureau assisted the amusement park industry 
to develop all-age-friendly and smart parks, diversify markets, 
strengthen barrier-free facilities and gender facilities, and create 
a friendly tourism environment for special groups and seniors to 
meet the needs of customers of all ages; introduce experiential 
activities, accommodations, shopping areas, and other facilities; 
provide customized services with smartphones and apps; use big 
data analysis and applications as a reference for business operations 
and marketing; and create safe park environments for post-COVID 
travel, improve epidemic prevention measures, and establish digital 
contactless park entry services. 

!e Tourism Bureau assisted the revitalization and transformation of 
the amusement park industry with subsidies to help operators invest 
in new facilities, refurbish equipment, develop innovative services, 
and improve the quality of digital hardware and facilities. A total of 
23 businesses applied for subsidies. The Tourism Bureau approved 
subsidies totaling NT$259 million, spurring about NT$1 billion in 
investment. 

Businesses also received assistance and encouragement to use park 
and peripheral resources to provide high-quality lesson plans for 
off-campus teaching, strengthen security, leverage the diversity 
and flexibility of theme parks to create excellent outdoor teaching 
environments and an image of educational fun, and continue to 
attract schools and parents to visit amusement parks for educational 
trips. In 2021, the Tourism Bureau presented a proposal to the 
Outdoor Education Promotion Committee of the Ministry of 
Education for the establishment of "Leading Reference Indicators for 
Outdoor Education" as a reference to help businesses improve the 
quality of outdoor education. 

To create a safe post-COVID park environment and accelerate digital 
capabilities and integrated marketing, the Tourism Bureau assisted 25 
businesses with improvements to COVID prevention and installation 
of digital contactless entry services and other services and facilities. 

薪ط蝿禼禂疗ᘍ໐ҁ䜛क़҂Amusement Park Industry Inspection Assessment (Outdoor)
蟴ݳ㾴碟ڭԆ氂禼瑼വڊ岄傀অ禼瑼̿禼瑼 1+1̀牏̿ز܉य़Ձ۱̀现̿य़糫অ因ು̀缛ၚ㵕
Amusement parks introduced the "Amusement Park 1+1," NT$1,000 Gift Bag" and other preferential measures in conjunction with the Domestic Travel Voucher program

蟴ݳ瞺岉Բ狝ڭ现㾴碟ڭ牧碉ݳ薪ط蝿禼禂ᘏ̿ڊ禼瑼 1+1̀

现̿ز܉य़Ձ۱̀缛猻ణഷ碞牧㪔膏岄傀薪ط蝿禼玟㶧䨝֢ݳ旰

ቘ̿ጯ苭匍ᰂے嘨ುၚ㵕̀ᤈ衴ො礯牧糫殻᩻螂 1,800犩牧گ筕

窞揲૱䁰牧ीֵےአ硳ፅ牐

狅̿薪ط蝿禼禂ᓕቘ憒㳷̀牧䨝ݶ瑿ොԆᓕ秚橕ෝ 110ଙ 5์ਠ

౮ 25疑薪ط蝿禼禂犋ਧ๗䲒礚牧磈狅̿薪ط蝿禼禂妿籧ᓕቘ膏

ਞ獊姘虁䲒礚磈疩ᘍ໐埈搴֢禂ᥝ讨̀牧苽䋿禂ᘏྯ疄ᛔԆ䲒

礚牧犥现瑿ොԆᓕ秚橕Ӥଙਧ๗䲒礚牧㪔ෝ 110ଙ 9ᛗ 10์

旰ቘ薪ط蝿禼禂疩ᘍ໐埈搴牧犥苽䋿ӣ羷ᓕቘ秚ګ牧ے䔶蝿禼

戔碞ԏਞ獊膏姴盪䛑虋秚ګ牐

In concert with the "Quintuple Stimulus Voucher" and "Domestic 
Travel Voucher" programs ,the bureau also integrated the 
"Amusement Park 1+1," NT$1,000 Gift Bag" and other preferential 
measures for amusement park operators and partnered with the 
Taiwan Amusement Park Association on the "Million Dollar Cash 
Plus Draw" marketing campaign. More than 1,800 prizes were given 
away to stimulate consumer demand.

In accordance with the Regulations for the Management of Tourist 
Amusement Park Enterprises, the Tourism Bureau completed 
irregular inspections of 25 amusement parks in May 2021 in 
conjunction with local authorities. Amusement parks conducted 
quarterly self-inspections under the Key Points on Supervision and 
Assessment of Operation Management and Safety Maintenance 
of Tourist Amusement Park Enterprises. The local authorities also 
performed routine inspections in the first half of the year. In addition, 
the Amusement Park Supervision and Evaluation Competition was 
held from September to October 2021. !is three-tier management 
mechanism aimed to strengthen the safety of recreational facilities 
and emergency response mechanisms.

優質化計畫吸引投資總額
" Quality Enhancement Program " 

Investment Amount

振興五倍券及國旅券加碼抽活動
Value of prizes given away during promotion effort

Over NT$ 1 billion

/ 億元超過

awards1,800 / 份


