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.COVID 19 has had a ma]or impact on the global economy, brmgmg mterhathnal traVef toa standstlll as.

‘countries |mplement bordet controls.. Taiwan'’s tourlsm lndustry has also faced challenges due to border ;

cIosures and ongomg mdustrlal tr‘ansformatlon
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hﬁ The Global Travel Market
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Overview of the Global Tourism Market

SHBEBEEE 2020 £5 1 TER2RBHERBERHS
FERABIRE R - 2020 ERIREABRKREAR (BRI
&) 13941 - BHE 73% > ER D AHE (-84.2%) HiE
BAK R (-74%) tERZ - BZHIEM (-73.7%) ~ BUM
(-68.9%) ~ ZEiM (-68.8%) °
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Statistics on International Tourism Markets for Inbound Visitors
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The number of international arrivals fell sharply after the first quarter of
2020 as countries enacted COVID-19 related border controls. In 2020, the
number of global international tourist arrivals (overnight stays) fell 73% to
394 million, with the biggest declines in the Asia-Pacific region (-84.2%),
followed by the Middle East (-74%), Africa (-73.7%), Europe (-68.9%), and
the Americas (-68.8%).

FEIRE (BHAR) FHAREE (%)
=13 Visits (Millions) YoY Increase (%)
Region
£ EK Global 1,466 402.0 3.8 -72.6
B B2 4K 5 B2 Developed economies 777.0 214.0 2.1 -72.5
K5 E2 Emerging economies 689.0 188.0 5.7 -72.7
XM Europe 746.3 2359 4.2 -68.4
JtEr Northern Europe 83.7 215 3.3 -74.3
FaER Western Europe 205.4 79.0 2.6 -61.5
th / B[ Central / Eastern Europe 153.2 472 4.8 -69.2
Eﬁftxhérinwgfrloﬁiniem/%editerranean Region 3040 88.2 >3 /10
ma kK Hh[& Asia-Pacific 360.4 59.3 4.0 -83.5
g1t 20 Northeast Asia 170.3 20.2 0.7 -88.1
BR 38 Southeast Asia 138.6 25.5 7.8 -81.6
FAXFEFMHI[E South Pacific 17.5 3.6 2.4 -79.4
RJES South Asia 34.0 10.0 7.5 -70.5
ZE M The Americas 219.3 69.9 1.5 -68.1
Jt3E North America 146.6 46.7 3.1 -68.2
hnghttiEith[& Caribbean 26.3 103 20 -60.7
A ZE Central America 10.9 3.1 0.8 -71.6
I E South America 35.4 9.7 -4.7 -72.6
FEM Africa 70.1 18.1 2.0 -74.2
Jt3E North Africa 25.6 5.5 6.4 -78.4
RIS R [& Sub-Saharan region 445 12,5 -0.3 -71.1
IR Middle East 70.0 18.9 6.8 -73.0

Source: Volume19 Issue 5, Updated September 2021, UNWTO World Tourism Barometer.
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Major Visitor Source Markets for Asia in 2020

Overview of Asian Tourism Markets

SEHEEIEEE > 2020 ETWEEBENLTIBAEBREAREAS The number of inbound arrivals fell in all of Asia's tourism markets in
2020 due to COVID-19.
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Number of Inbound Visitors for Major Asian Tourism Markets in 2020 O hEAPE O hEAME AN singapore ENJE indonesia O PEAME
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Source: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organ-ization, Singapore Tourism Bureau, Malaysia Tourism Promotion Board
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Taiwan Travel Market

K= hicbs h %5

Inbound Travel Market

. o 109 EREFRE 137.7 EAI » # 108 EJF/) 88.39% ; BA L Taiwan received 1.377 million inbound tourists in 2020, a decrease of
é% HOng Kon EE South Korea E $ Japan 233 B 5,564 A » 8 108 E{/ 86.34% o 88.39% from 2019. Taiwanese tourists made 2,235,564 outbound visits,

356 -%-}\:’}_'\ 251 %A:A 41 1 -%-A:k 86.34% less than in 2019.

3,568,875 visitors 2,519,118 visitors 4,115,828 visitors 109 FE2FERERE  IRIREE (T D » MLHZA 26 & 9,659 In 2020, Japan was the biggest source of inbound visitors to Taiwan,
v 93.6% v85.6% v 87.1% AXEZ H51957%; HX A@EE 1758911 AR (& with 269,659 arrivals or 19.57% of the total. The next biggest source

markets were South Korea (178,911 visitors, 12.98%) and Hong Kong &

12.98%) RER17 87,654 AR (512.89%) - IKREZHH Macao with (177,654 visitors, 12.89%). Analyzed according to purpose

27 DA TERYE) 69 B 4,187 ARERS » (5§50.38% » H A TH of travel, "tourism” accounted for 694,187 visits (50.38% of the total),

/9\ /g\ fi ) 49 B 212 AR > 5 35.58% ; REHRE A 49.83% BLM followed by "other" at 490,212 visits (35.58%). Women accounted for
49.83% of all visitors to Taiwan; 20-29 year olds accounted for 25.70%

FHERBI 20-29 mERZ » (5 25.70% » FIIEBREA 8.29 ©

N3 Singapore 52K PREa Malaysia
274 AR 433 B AR

2,742,443 visitors 4,332,722 visitors

=% Taiwan
137 BAR

1,377,861 visitors

of the total; and the average stay was 8.29 nights.

RERESHIESZE , EESTRETEZIREE FNEERS Due to COVID-19, the distribution of visits by quarter bore no relation
to previous years, with 90.62% of the total concentrated in the first

YEAR OF MOUNTAIN

B— 90.62% ; MF1I=E8 —ZFA7561K > 0KL
v 85 7% v 83.4% v 88.4% B—Fno o MENEERYE—FH & &’ quarter. In the first quarter, the average length of stay was 7.56 nights
o o o TFARE 85.65% ; HEEMES 35857 90 BN FARS
A 5.65% 5 2 73 35.85 1% > 90 & A and stays under 90 nights accounted for 85.65% of the total. From the
26.36% ° second to fourth quarters, the average length of stay was 35.85 nights,

with stays under 90 nights accounting for 26.36% of the total.

HERR © BABRECIREE « BERERER - BEEYCAH « MIRIRES - BREZHLB
Source: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organization, Singapore Tourism Bureau, Malaysia Tourism Promotion Board 20
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Key Indicators of Taiwan's Inbound Tourism Market in 2020

REBREAR
Number of visitor arrivals
to Taiwan

REMRETFIIEBRA
Average length of stay of
visitors to Taiwan

REREEHIZ L
(FEERHESR )
Annual Amount of
Inbound Tourism

Expenditure (ex-cluding
international flight tickets)

138 BAR
1,377,861visitors

82978
8.29 / nights

18.00 =7t
USS$1.8billion

=S 539 BT
NT$53.9billion

i TREREAR  TREGREFHEERE ZERNREAABITBRE

Note: “Number of inbound visitors to Taiwan” and “average length of stay (nights) of visitors to Taiwan” data from the National Immigration Agency, Ministry of the Interior.
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¥ Domestic Travel

109 FERABEAKEEBIERHTR

Major Indices of Domestic Travel in 2020

EPNE 2 ik

Domestic travel rate

T ATRBERE
Average number of trips
per person

EIPNE Ay
Total number of domestic
travels by citizens

TRERE
Average number of days
per travel

iR A=

Travels taken during
holidays and weekends

IREREREE

Overall satisfaction level

BABRTEMRES H
Average expenditure per
person per travel

EPNEA) i

Total expenditure on
domestic travel

YEAR OF MOUNTAIN

88.4%

6.74 2%

6.74 trips
142,970,000 HRZ%

142,970,000 trips

1.54 X
1.54 days

65.6%

98.7%

M= 2,433 0 82.26 =7t
NT$2,433 US$82.26

EWE 3478 B 117.59 B=TT
NT$347.8 billion US$11.759billion

dro- AREHESER 2ENEEER-
(%) FFSRRMAE 5% BEKET > K MERREEER -
EARELERFIEERER FED GEBARE 1 RENSEE -

21

1,186 AR
11,864,105 visitors

620 R
8.70 / nights

EME 4456 8T 144.11 BT
NT$445.6billion US$14.411billion

91.1%

7.99 &%

7.99 trips
169,279,000 Hx#%

169,279,000 trips

151K
1.51 days

66.9%

98.4%

M=E12320 7502 E7T
NT$2,320 US$75.02

REM 3927 18T 12698 EETT
NT$392.7 billion US$12.698billion

109 FEA 108 FELLE:

2020 versus 2019

v 88.39%

a 2.09 &/ nights

v87.51%
FEEEL 87.90%
W NTD $87.90%

109 FEE 108 SFLEEE

2020 versus 2019

v 2.7 ®=5% (pp)

Down 2.7 percentage points

v 1.25 ®/trips

v 15.54%
1210 0.03 X

0.03 days increase

v 1.3 @55% (pp)
1.3 percentage points

A 0.3 BE5%@pp) *
0.3 percentage points

NTS uss
A 4.87% A 9.65%

NTS uss
v 11.43% v 7.39%

The survey was conducted on citizens aged 12 and above.

“%” symbol indicates that the significance level was under 5% and shown by t-test to not

The ratio of citizens who took domestic tourism trips refers to the percentage of the whole population
who took at least one domestic tourism trip during the whole year.

FRHICEREREE B AR

Visitor Trends at Major Tourism Attractions

109 F5HA 316 RMATEBCHEIERS - 8 108 F71E 8 &2 ~ Mk
18 - ZEEMRM () REARBEERFNBLRE RIS
BEARE 108 FIN ; SRRAEMXRIBELE - BEAREBERBENE -

1% 109 FFTIEMIFR 2 HEBEHERR - HEHEL 108 75 308 [EIEHEIEES
£ 308 1B #E RGP » 203 fEIBE R R D (5 65.9%) 5 104 {E1E 253
BEARIGIN (&5 33.8%) @ {1 BERBEERFT - B 2/3 NEERE
BIREZHETBEBE -

109 FFE1 108 FRIFRILER » HPEHEREZIRIEKE 8.84%
FREER 109 F 7 AR 8 B L OREMEE) - STRUTERAER
BEAE FEELE7 AR ABEARFESIER B 108 F
£ 81.5% ; BHMBLLELIET 109 FE 108 FHE 4.51% » HAIRTAE
BIMBEHEE 109%F 7 B 15 HEE 109 FFK - BEEANGE

BENMMEALAIR 12 BERFMBELETE 1 EREAR 1R
ZiEAR - SRERIEFE > BASFAEARRAEEN LS - B
B BEEHE 2020 BRILAKRESE - #HSIRTHEE > F55HK
MBLBBRBEAREE -

109 £ 1 HE 12 AE 2B AERIRMET ARG RAEBER

Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2020

BEMEF1H8-12 A tE (Jan-Dec)
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As of the end of 2020, Taiwan had 316 major tourism and recreation

attractions. This included the addition of eight new attractions and

elimination of 18 over the course of the year. Only 60% of attractions

experienced an increase in visitors over 2019, and any such increases

were minimal due to the impact of the pandemic.

Among the 308 attractions not added or eliminated in 2020, visitor
numbers fell at 203 (65.9%), increased at 104 (33.8%), and remained

the same at one compared to 2019, indicating a downward trend in

visitor numbers at two-thirds of the sites.

Analyzed by attraction type, visitor numbers increased by 8.84% at

tourist areas between 2019 and 2020, mainly due to the launch of the

Safe Travel subsidy program in July and August of 2020. Free admission

to amusement parks for citizens up to high school age drove an 81.5%

year-over-year (YoY) increase in visitors to Lihpao Land during the

two months of the program. Visitor numbers at forest recreation areas

increased by 4.51% YoY in 2020. The gain was attributed to the launch

of a Forest Bureau program giving citizens and foreign nationals with

residence permits one free admission to any of the 12 national forest

recreation areas between July 15 to December 31, 2020. Furthermore,

due to COVID-19, locals preferred to visit less-crowded mountain areas.

The Tourism Bureau actively launched marketing campaigns under

the 2020 Year of Mountain Range Tourism program to increase visitor

numbers at forest recreation areas.

é‘%% m HCBEE 100 FME 4.51%

Visitor numbers increase by 4.51% at forest recreation areas in 2020

BEARED Z R

Sites with Fewer Visits

SR ()

Total base

" HRYERA SN (1E) BEARIBINZ 5
IEEE Type Total base Sites with More Visits
28 (1#)
Total base
O BRAE
@E National Parks 39 10
ERE=E
National Scenic Areas 60 27
BEMR&(TH) RER
Q s d 17 11
Designated scenic areas at
D e municipal or county
(city) level
AR E
@ Forest Recreation Areas 19 13
REREERNERS 6 1
@ Recreational Agriculture
Areas and Recreational
Farms
B B 8 1
Tourist Areas
A
SEE| EMEE Museums 39 4
REUSFT
Religious Sites 10 2
O Hft
OO Other 110 35
BT
|> Total 308 104

i MRS EEBEEREAIEM - 100 FEFIDIERERIIAEL 108 FELER -

Note: Due to the addition and removal of tourism and recreation attractions, no comparison to 2019 is provided for attractions added in 2020

25.64

45.00

64.71

68.42

16.67

12.50

10.26

20.00

31.82

33.8

29

33

35

74

203

74.36

55.0

35.29

31.58

83.33

87.50

89.74

80.00

67.27

65.9
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Taiwan’s Outbound Travel Market

109 FEEA HE££5T 233 B 5,564 AR ° ik B B ROt 54
MEIFEMitEAS&RS » 51203 & 8,522 AR (4 87.28%)
HRAHZNE 17 B 5736 AR (5 7.52%) ~ BUMNiE 5
89773 AR (5256%) ~ KFMtES & 2,488 AKX (&
2.25%) o

EZR (&) BIDH > HHA69 B 7,981 AXRBRES  HR
R AREIARE 41 & 4,634 AR ~ 82 16 & 3,953 A% ~ #iF
15 & 8,286 AR ~ & 15 & 8,008 AKX °

BICERIA

Tourism Revenue

BREREE T HRE AR AR K485 > 109 F5+40%5
136 E%£75 » HEE GDP BtE4A 2.03%

c REREBIC L

RIBERYED 109 EHIE Y T109 EREREHEREEREE,
109 ESHBEMKRRBEFE  RERFTHEATHANE 18ESE
7T > B 108 FEiF/) 87.51% »

- B\ B iz i

REBXEMREZ M09 FEERERTAERS) > 1095
12 M LB ABIRIREA S 1.43 BIRR - EABRRETFOZ
4% 82 =t - FIRBERBANS 1.54 K » HHEAB AR
PRSI A% 118 (8357t > B 108 FFD 7.39% °

109 FERRNEEKAL

(FESI

Taiwan's Tourism Revenue was an
estimated US$13.6 billion in 2020

In 2020, Taiwanese citizens made 2,335,564 trips abroad. Asia was the main
destination, accounting for 2,038,522 trips, or 87.28% of the total, followed
by the Americas with 175,736 trips (7.52%), Europe with 59,773 trips
(2.56%), and Oceania with 52,488 trips (2.25%).

Japan was the first destination of choice, attracting 697,981 Taiwanese
visitors, followed by mainland China (414,634 trips), South Korea (163,953),
Vietnam (158,286), and Hong Kong (158,008).

Tourism spending in Taiwan by inbound visitors and locals totaled an
estimated US$13.6 billion in 2020, accounting for 2.03% of GDP that year.

« Inbound Tourism Expenditure

According to the Tourism Bureau's 2020 Survey of Taiwanese Tourist
Consumption and Trends, spending by inbound tourists in Taiwan totaled
US$1.8 billion in 2020, down 87.51% from 2019 due to COVID-19.

« Domestic Tourism Expenditure

According to the Tourism Bureau's 2020 Survey Report on Tourism in
Taiwan, citizens aged 12 and above made approximately 143 million
domestic trips in 2020 and spent an average of US$82 per person per visit.

The average length of such visits was 1.54 days. Based on these numbers,

it is estimated that domestic tourism expenditures totaled about US$11.8
billion in 2020, down 7.39% from 2019.
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Tourism Market Surveys and Analysis
B TISEE

SEREANIIMNERETIZEE  RBEBCRESEEEME

MREKREFHERBORE) R '2ERERBE ; BEM
BER - BMEMREREER L - BIABRRERRE
ABI A AR T e B BB AR ST o PRIRIE R RIRITAR R
BRI X SEAHEEBERECASRRERE A TFRE
BEH B - TAEFREERETZERBEARBNRELZ
EEZ2E > Rt EMSEREEEREII R+ iR mE MK
E B BEREREIZISEMNE -

BUCEER (EEER)

RERENNEHZEEMRHEBEZER > RBIEFBRIETE
REJAMS (UNWTO) EEZZHE » 1RIE 107-108 FE2EIME
BICEENR (Tourism Satellite Account) » IEMBERRER NS H
REZRBRR > LiRME B BEALBRBNZZEME -

EEEBNEHEIIRSE TSA2008 > F2EELEHEIRMNIRRBE
& AIRBSXHNER (EmA)) - BABXHER (E@A5 - ik
BERH) ~ AMEAXER (Emb) - BtEXRHEMESR
£ER (AEEER) - BXERIBCLER  BAEXZH
FIEER  BOLEEMMEE (TDGVA) £ -BAEEMESR
MRS IERE  ARERNEEEICEHEIRMES TTSA2016

1R¥E TTSA2016 » EECMAE A E > 108 F &K 107 F 2Bkt
MEEDBIE 4,664 BTk 4,313 87T » G 2E GDP LEE S 5
%2.47% K 2.34% ; 108 ER 107 FZENEEMEAE D F
B446BAR4I4BAN 108 FR 107 FZBNA T LRRED
A& 1K 1,664 Btk 198 1,113 85T » HF 108 E & 107 EE
ARBEEASZH 5 BIA 1,875 Bk 1,812 85T ~ BIAEANEN
SZHD BB 4,450 BTk 4316 87t - ABIREBAZE SRS
5,339 {87tk 4,985 87T °

\\T) i
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« Tourism Market Surveys

To understand domestic and foreign tourism market dynamics, the
Tourism Bureau conducts an annual Survey of Visitor Expenditure
and Trends in Taiwan and Survey of Taiwan Tourism. Data obtained
by the survey is used to estimate inbound tourism expenditures, total
number of domestic trips, total domestic tourism expenditure by
locals, and total expenditures on outbound travel. It is also used by
Central Bank to compile Taiwan's balance of payment data and by the
United Nations World Tourism Organization (UNWTO) to compile
important tourism statistics in its annual national tourism reports.
The data provides an important reference for the World Economic
Forum's reports on global tourism competitiveness. It also serves as a
reference for planning by relevant agencies, improvement of the quality
of tourism services, and development of tourism in the industry,

government, and academic sectors.
« Tourism Satellite Accounts (The Economic Impact)

To understand the importance of tourism and its contribution to
the economy, the Tourism Bureau compiled the 2018-2019 Taiwan
Tourism Satellite Account (TTSA) according to the framework
recommended by the UNWTO. The TTSA provides insight into
tourism spending and its effect on related industries. It also serves as a
reference for the development of tourism in the industry, government,

and academic sectors.

The Tourism Bureau annually calculates a “Taiwan Tourism Satellite
Account” (TTSA), the last version of which was created in 2016, and
is referred to as “TTSA2016.” The TTSA was developed along the
framework provided by an international framework issued in 2008
called TSA2008.” TSA's provide for a more accurate, standardized and
inclusive measurement of the contribution of tourism to an economy.
This contribution is referred to as the tourism direct gross value added
(TDGVA).

According to the TTSA2016, TDGVA amounted to NT$466.4 billion in
2019 and NT$431.3 billion in 2018, equal to 2.47% and 2.34% of GDP,
respectively. During the same years, the tourism industry employed
446,000 people and 414,000 people and generated tourism-related
spending totaling NT$1.664 trillion and NT$1.113 trillion, respectively.
Taiwan nationals spent NT$187.5 billion in 2019 and NT$181.2 billion
in 2018 on outbound tourism and NT$445.0 billion and NT$431.6
billion on domestic tourism. Inbound visitors spent NT$533.9 billion

and NT$498.5 billion on tourism in Taiwan, respectively.
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