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൉܋ኸਾॠ碍膏碟蝿笕఺ଶ牧虏碟ਮ፡憎ๅ缏誢ጱ岄傀牐

In 2024, Taiwan's tourism faced numerous challenges, including 
changing travel patterns, the ongoing recovery of airline services, fierce 
regional competition, geopolitical shifts, and the impact of natural 
disasters like the earthquake in Hualien. These factors motivated us to 
rethink and rejuvenate our approach to tourism. We believe tourism 
should not be just about numbers. We need to encourage visitors to 
stay longer, explore more deeply, and engage with the warmth and 
richness of Taiwanese culture.

Through strong government-industry partnerships, the number of 
visitors to Taiwan rose by over 21% in 2024. Inbound travel from Japan, 
Hong Kong-Macao, and South Korea rebounded to pre-pandemic levels, 
while European and American markets continued to grow. We deployed 
innovative marketing strategies to widely promote Taiwan through 
global media and digital channels. Our outreach efforts extended to 
North America, Muslim markets, Indonesia, and India, strengthening 
international exchanges and increasing visitor numbers. We established 
a presence in emerging markets such as Jakarta, Mumbai, Paris, and 
Vancouver. After the devastating earthquake, we swiftly launched 
revitalization plans in the Hualien and Taitung areas, turning challenges 
into opportunities for tourism renewal.
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獊純碍֖ᄤ窕牐

We also noticed a trend in domestic travel towards "shorter, more 
frequent, and lighter trips." To promote balanced tourism development 
across regions, we launched various marketing campaigns under "Taiwan 
Tourism 100 Spotlights." The campaigns highlighted rich thematic 
tourism to encourage visitors to stay for multiple days to enjoy a variety of 
experiences at each destination. This led to both longer stays and higher 
visitor satisfaction, while also showcasing an in-depth view of Taiwan.
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珿薪ط絑हጱ㾴褬埈凗ێ牐

"Sustainable resilience" and "digital innovation" are central to Taiwanese 
tourism. The Tourism Administration helped the hospitality sector to 
adopt smart technologies and obtain sustainability certifications. We 
provided training for tourism professionals to enhance their capabilities. 
We also advanced smart tourism with the launch of the Taiwan Tourist 
Information Website and AI-powered service counters, improving travel 
service convenience and aligning Taiwan with global digital tourism trends.

These efforts have earned Taiwan recognition on the international stage. 
Honors include nine Green Travel Destination certifications, along with 
the Top 100 Sustainability Stories Award and the Asia-Pacific Sustainability 
Action Award. In the Global Muslim Travel Index (GMIT), we ranked 
third among non-Islamic Organisation of Islamic Cooperation countries, 
demonstrating our competitive advantage in creating a diverse and 
welcoming tourism environment.

"Culture is the heart of tourism, and tourism is a stage for culture." Looking 
ahead, we will continue to refine our policies to deepen public appreciation 
of the value of Taiwan, drive industry transformation and economic activity, 
and enhance Taiwan's international tourism image to elevate the value of 
Taiwanese tourism. We will continue to bring Taiwan into the spotlight 
through our actions, attract more people with warmth, and provide 
experiences that help visitors fall in love with Taiwan.

This publication highlights the significant achievements of our tourism 
policies in 2024 and brings together a range of information to present a 
unique perspective on Taiwan tourism to our readers. We welcome your 
valuable feedback.

Ի蝢蟂薪طᗟ Director-General, Taiwan Tourism Administration
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玺瞲硽牐
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轉化挑戰為機會，穩勢前進「拓客源，拚產值」
Turning Challenges into Opportunities : Expanding Visitor Sources and Boosting Economic Value

來臺旅遊市場穩定回溫，較 112 年成長逾 21%
Inbound Tourism Rebounds Over 21% on Steady Recovery

觀光署改制週年，開啟永續觀光新紀元
Tourism Administration Anniversary –
Ushering in a New Era of Sustainable Tourism
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In response to international tourism trends and changes after the pandemic, Taiwan is advancing along the twin pillars of "Sustainability, Resilience, and Digital 
Innovation," as outlined in the "Tourism 2025 – Toward 2025" program, with the aim of achieving sustainable tourism development by 2030. This effort is 
aligned with national policies such as the Special Act for Enhancing Economic and Social Resilience and Public Sharing of Economic Achievement in the Post-
pandemic Era (including measures to accelerate the attraction of international tourists and improve public transportation to tourist sites), developing key and 
forward-looking tourist attractions, and advancing the 0403 Hualien Earthquake Tourism Revitalization Plan. Furthermore, in line with the Executive Yuan's 
directive passed on May 30, 2024, to “enhance tourism highlights and drive a trillion-dollar industry,” the strategy integrates sustainability, resilience, and digital 
innovation as key principles to further attract international visitors to Taiwan.

In 2024, Taiwan welcomed 7,857,686 inbound visitors, up 21.13% from 2023 
(6,486,951), showing steady and sustained growth. The Japan, Hong Kong–
Macau, and South Korea markets each exceeded one million visitors. The 
European and American markets also recovered strongly, with the US market 
performing particularly well—up 7.64% compared to pre-pandemic levels—
showing a solid recovery of inbound tourism.
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 牐ێۘݶ

The Tourism Administration was officially inaugurated in September 2023. On September 15, 2024, it celebrated the first anniversary of its transformation from 
the Tourism Bureau. To mark the occasion, the Administration hosted the 2024 Taiwan Sustainable Tourism Summit Forum at the GIS MOTC Convention 
Center, alongside the themed exhibition “Glorious Taiwan: Sustainable Tourism, Connecting with the World.” The exhibition highlighted the past, present, and 
future of Taiwan’s tourism. From the Tourism Bureau to the Tourism Administration, the baton has been passed with excellence at every stage, bringing together 
industry leaders and the public, both at home and abroad, to join hands in shaping a new era for Taiwan’s tourism.

113 年觀光縮影 2024 Tourism Snapshot
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傀薪ط扖氂牧諆ێᤈ衴岄傀牧悳گ㬵岄薪طՈ碍牐

– 樄೐㾴褬碝硁讨牧瞱媲樄咳碝૱䁰物113ଙ褢媲౮缏褷ے螈牏

ਈ揮牏૬讝牏伩珠苉牏泷疴೉ TTICҁݣ傀薪ط๐率獤蒂҂牧

㪔憒㴟蝛ྍी۱ےೡ襃祅牏ᴨঢේ粬Ԅ牏ᥜ褷瑽缛 TTIC牧璢

訅๚㬵ਮრ牐

升級觀光新品牌、開拓國際宣傳據點
Upgrading Taiwan's Tourism Brand and  
Expanding International Promotion Bases

– Flexible promotion under a new tourism brand: On May 6, 2024, the 
Tourism Administration launched the Tourism Brand 3.0: TAIWAN-
Waves of Wonder. Image advertisements were broadcast intensively in 
various city markets to promote Taiwan's tourism image. In Q4 2024, a 
new international promotional video was released, pairing the 3.0 brand 
with influential media channels in major source markets (including 
BBC in the UK, CNN in the US, outdoor screens in New York's Times 
Square, and digital platforms such as Netflix, Google, and YouTube). 
New annual tourism ambassadors were also introduced in the Japan, 
Korea, Malaysia (Muslim), Indonesia, Thailand, and Philippines markets, 
featuring prominent stars such as Japanese actor Satoshi Tsumabuki, 
South Korean Kyuhyun of Super Junior, Malaysian actress Nabila Razali, 
Indonesian superstar Mikha Tambayoung Mahenra, Thai actor Teeradetch 
Metawarayut, and Philippine celebrities Gabbi Garcia and Khalil Ramo. 
These campaigns and representatives generated buzz about Taiwan 
tourism to drive visitor growth.

– Expanding Taiwan's international presence and further developing new 
markets: In 2024, the Tourism Administration successively established 
Taiwan Tourism Information Center (TTIC) offices in Jakarta, Mumbai, 
Paris, Vancouver, and Manila. It also drew up plans to progressively add 
TTICs in Sydney, Amsterdam, Seattle, and other cities to develop future 
source markets.

ṛ痷抷䃧ط傀࿞媲薪ݣ
Taiwan Sustainable Tourism Summit Forum

113ଙݣ傀薪ط碝ߝ粞 3.0獊碝㾴褬ਯ㯽୽粙
Launch of Taiwan Tourism Brand 3.0 and New International Promotional Videos in 2024

113ଙ碝ीݣ傀薪ط๐率獤蒂 (TTIC)
Taiwan Tourism Information Centers (TTICs)  

Established in 2024
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涢ၚ㵕牧൉ߝ܋粞฿طଶ牐

– വ皞ᛔᤈ敋碟蝿牧113ଙ 11์ 30෭絑ဩᛔᤈ敋೴䜗搴牧珅

୚ 2,500֖㾴褬碟ਮ㬵ݣ穉搴牐

– വ㵕̿岄傀薪ط櫕ଙ磓̀ၚ㵕物螝螡ڊ㾴褬羷 40殻牏獊㾴羷

68殻牧و懯 108殻ၚ㵕牧113ଙ者蝿ਮ碍蝸 8,469苭Ո稞牧妿

倉硳ፅ螈碝岄發 1,138㱁ز牐

– വ㵕蟂苽薪ط牧ෝ 113ଙ 11์ 29෭ᛗ 12์ 1෭旰ቘ 2024

岄傀蟂苽薪ࡱطଙ苉ၚ㵕牧疻匍വ㵕蟂苽薪ط౮ຎ牧犥现岄傀

ܻ࿆֘ 16㮆碢ᗭݱᛔ加粬ጱՈ෈觓᯻牐

䔶ਯےਮො礯̀Բ᪠煶樄ٍ誢珅ਮ物ط蝧硌य़珅୚㾴褬薪ے̿ –

㯽̿ے蝧硌य़珅୚㾴褬薪طਮො礯̀牧112ଙ 5์蚏旰ቘ׏蝱ᛔ

ኧᤈ碟ਮ㬵岄ഷ碞现ے蝧㿁ਮ㬵岄ഷ碞牐113ଙଶᛔኧᤈ碟ਮ㬵

岄窞揲ᰂು糫ၚ㵕牧蝸 461苭Ո稞ጭ袅牪㿁ਮ糫ۗኩ藶蝸 2.4苭

㿁牧㷢㿁Ո碍蝸 43苭Ո牐萞ኧ̿㷢ݱے૱䁰ၹक़碟疻̀牏̿旰

ቘ拻ଷ /വ皞䨝̀牏̿碍֖୽ᶪ甿誢皞̀ޞ牏̿OOH䜛क़皞̀ޞ

现̿KOL螩我现ᐒᗭᤈ衴̀缛Բ᪠煶樄ഷ碞ٍ誢珅ਮ牐

– Six flagship events were promoted—the Taiwan Lantern Festival, Solar 
Festival in Taiwan, Taiwan Cycling Festival, Taiwan Hot Spring Fine-
Cuisine Festival, Taiwan Culinary Exhibition, and East Coast Moonlit 
Sea Concert—to attract domestic and international visitors to Taiwan. 
In November 2024, the Taiwan Tourism 100 Spotlights campaign was 
launched in partnership with local governments and other ministries to 
continue driving the domestic tourism market.

– Senior-friendly tourism branding and promotion: In 2024, five "Golden 
Years" training and briefing sessions were held, with a total of 374 travel 
industry participants. A media familiarization tour in September 2024 
further enhanced brand exposure.

– Indigenous tourism was promoted through the 2024 Taiwan Indigenous 
Tourism Festival, held from November 29 to December 1, 2024. The 
festival showcased achievements in developing indigenous tourism and 
highlighted the cultural uniqueness of Taiwan's 16 indigenous peoples.

– Bicycle tourism was promoted through events such as the Tour de 
France Challenge in Taiwan on November 30, 2024, which attracted 2,500 
international participants.

– The Taiwan Tourism Events Calendar featured 108 selected events 
(40 international-level and 68 national-level). In 2024, total attendance 
exceeded 84.69 million visits, generating NT$113.8 billion in economic 
benefits.

– Attracting Visitors through the Inbound Tourism Revitalization 
Plan: Under the "Tourism 2025 – Broadening Tourism Source Markets 
Plan," incentives were provided for overseas companies to send tour 
groups to Taiwan, with 165 groups (approximately 14,881 visitors) 
applying in 2024. To encourage international visitors to explore Taiwan's 
outlying islands, on November 12, 2024, the Guidelines on Subsidies for 
International Charter Flights to Taiwan were revised to lower eligibility 
thresholds for island-bound charters. Cruise tourism promotion 
involved integrating shore excursion resources at six major cruise ports 
including Kaohsiung and Taichung, and publishing a new cruise guide 
and brochure. Subsidy programs for inbound cruises and "Fly-Cruise" 
packages continued, supporting both port-of-call visits and homeport 
itineraries. In 2024, nine cruise voyages applied for subsidies, recovering 
to about 70% of the pre-pandemic (2019) level. On July 10, 2024, the 
Fly-Cruise subsidy guidelines were revised to include domestic travel 
agencies as eligible applicants and simplify application procedures.

– Five-Pronged Approach to Accelerate International Visitor Growth: 
The Tourism Administration actively promoted the "Accelerated and 
Expanded Inbound Tourism Promotion Program" to boost both free 
independent traveler (FIT) and group arrivals starting in May 2023. 
In 2024, more than 4.61 million people participated in the FIT travel 
spending lottery campaign, while over 24,000 tour groups, totaling 
more than 430,000 members, applied for group travel subsidies. The 
five-pronged approach included participating in overseas travel fairs 
in target markets, hosting seminars and promotional events, running 
digital video advertisements, placing out-of-home (OOH) advertising, 
and inviting key opinion leaders (KOLs) to visit Taiwan as part of 
integrated social media marketing efforts.

– Integrating Resources and Expanding Inter-Agency Cooperation to 
Accelerate Tourism Development: The Vice Premier held monthly inter-
ministeria Project Meetings on Promoting Tourism Travel to Taiwan, 
with 16 sessions held in 2024. Each meeting set target visitor numbers 
for specific markets and coordinated efforts across government agencies 
to attract international travelers. The Executive Yuan also established 
the Tourism Industry Revitalization Advisory Council, chaired by the 
Vice Premier. These meetings fostered inter-ministerial collaboration, 
engaged experts, and encouraged industry dialogue to integrate tourism 
resources and accelerate the development of the tourism sector.

環島亮點捲動國旅，帶動地方產業發展
Island-Wide Highlights Spur Domestic Tourism  
and Boost Local Industries

വ㵕薪طԆ氂ၚ㵕

വ皞Ԇ氂碟蝿

Promoting Thematic Tourism Events

Promoting Themed Tourism

奾ݳᒫ 1䌵̿薪ط犝讨糫̀糷糫౮ຎ牧ᛔ 113ଙ 11์蚏ᛗ 114

ଙ 10์硡ಋ 22㮆瑿ො硰଱വ㵕̿ݣ傀薪ط 100犝讨̀牧Ἡ玎

碟ਮྯ์蝣犝讨牏蝿ၚ㵕牏Ձ猻ణ牧䧒ሻ獊岄Ӟ碉ଙ牧癲㵕瑿

ො薪ط叨禂咳疻牐

വ㵕̿ݣ傀薪ط 100犝讨̀

Building on the success of the first Tourism Spotlights Award, the 
100 Tourism Spotlights of Taiwan" campaign will be carried out 
from November 2024 to October 2025 in partnership with 22 local 
governments. Visitors are encouraged to explore spotlight attractions, 
join events, and enjoy promotions each month, fostering year-round 
tourism and boosting local industries.

Promoting the "100 Tourism Spotlights of Taiwan"

– വ㵕̿獈ह薪ط瞺岉懯向̀硌य़୚ਮ物犥̿T2025ො礯 -皞೐

薪طਮრ懯向̀瞱媲വ㵕हक़մ禂㬵岄糫玎碟蝿牧113ଙଶوኩ

藶 165㿁ҁ懯夹 14,881Ո稞҂牧ݚ傶珅୚㾴褬碟ਮ櫝䎦薪ط牧

113ଙ 11์ 12෭狕懪̿വ㵕हक़۱秚碟ਮ㬵岄糫ۗᥝ讨̀牧

褔犵櫝䎦۱秚糫ۗ槹移牧വ㵕蟈斪薪ط牧碉ݳṛᵜ牏岄Ӿ缛 6

य़蟈斪჈ݗધӤ薪ط虻რ牧ڊ粚獊碝蟈斪ಋ㲘现砞殷牧ݚ瞱媲

വ㵕̿हक़蟈斪㬵岄糫ۗ̀现̿绚ၹ肥籧ҁFly-Cruise҂碟蝿糫

ۗ̀牧疰㾴褬蟈斪䕉覎现ྮ჈膠娄緡磪糫ۗ牧ٌӾहक़蟈斪糫

ۗ牧113ଙଶو磪9膠稞ኩ藶牧૪盵盋ዖ獮ҁ108ଙ҂ݶ๗夹7౮牧

㪔ෝ 113ଙ 7์ 10෭狕ྋ咳૲̿വ㵕㬵岄绚ၹ肥籧碟蝿糫ۗᥝ

讨̀牧疥㾴獉碟ᤈ禂羳獈糫ۗ䌘虡㪔墋玕ኩ藶窕纷牐

Ի蝢蟂薪طᗟԀ蝫 22㮆翻૱ݶوവ㵕ݣ傀薪ط 100犝讨
The Tourism Administration partnered with 22 counties and cities  
to promote the 100 Tourism Spotlights of Taiwan

2024蟂苽薪ࡱطଙ苉ᗟ裾膏ᛔᤈ敋螡ಋݳᆙ
The director-general of the Tourism Administration pictured  
with cyclists at the 2024 Indigenous Tourism Festival

വ㵕蟈斪薪ط牧碉ݳṛᵜ牏岄Ӿ 
缛 6य़蟈斪჈ݗધӤ薪ط 
Promoting cruise tourism and integrating 
shore excursion resources at six major ports 
including Kaohsiung and Taichungᛔኧᤈ碟ਮ㬵岄窞揲ᰂು糫ၚ㵕牧 

蝸 461苭Ո稞ጭ袅 
Over 4.61 million visitors registered for  

the FIT travel spending lottery campaign

岄傀薪ط櫕ଙ磓ၚ㵕者蝿ਮ碍蝸 8,469苭Ո稞
Over 84.69 million visitors attended Taiwan Tourism Calendar Events

7 8
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– 䁆ᤈ̿薪طว讨獍و螀蜍矑洌ො礯̀牧۱珀̿ݣ傀অᤈ猻玕๐

率̀现̿薪ط᪠ୁࣁ瑿磪脻矑洌๐率̀牧蝚螂纏㰷܎㰷猻ణ牏

ी樄紑稞牏碝ी螀蜍䁰ᒊᛗว讨现ว讨樌Ԁ蝿᪠娄牏ว讨೗޷

ᒊ粞ᣟ獈ว讨粬ᜋ缛ᶎݻ牧獊ᶎ൉ݣ܋傀অᤈ籧螀ߝ搡牧蝚螂

傀薪૬ݣ 2Ոݶᤈ 1Ոع揲牧൉࿆׀唰猻ణڥ׎碟蝿๐率牐

– 薪ط᪠ୁࣁ瑿磪脻矑洌๐率物ᛔ 112ଙ 7์ 1෭ᛗ 12์ 31

෭现 113ଙ 3์ 1෭ᛗ 12์ 31෭牧斔疩禂ᘏവڊ犋獤ଘ؃෭

傀薪૬ݣ 2Ո౮ᤈ 1Ոع揲猻ణၚ㵕牧113ଙଶݣ傀薪૬砇犔

Ո碍蝸 11.5苭Ո牧斃 112ଙ౮裾 133Ѿ牐

傀অᤈ砇犔ݣ傀অᤈ猻玕๐率物113ଙଶݣ – 565苭Ո稞牧斃

112ଙ౮裾 22.4Ѿ牐  

– Implementation of the Public Transport Shuttle Program for Tourist 
Attractions included enhancements to the Taiwan Tourist Shuttle and local 
shuttle services along tourism corridors. Half-price fares, increased service 
frequency, new stops at and between attractions, and themed stop signage 
improved service quality. In addition, the Taiwan Tour Bus offered a "2-for-1" 
travel promotion, improving travel affordability and convenience.

– In response to societal changes, the Regulations Governing Tour Guides 
and Regulations Governing Tour Managers were amended on October 16, 
2024. The Regulations Governing the Administration of Travel Agencies 
were also revised on December 27, 2024, to bring rules in line with 
industry practices and protect consumer rights.

– The Tourism Administration implemented the Guidelines of the 
Tourism Administration, Ministry of Transportation and Communications 
for Subsidizing the Enhancement of Accommodation Quality. The 
administration received over 1,409 applications for related projects, such 
as installing accessible facilities, introducing smart technologies, and 
promoting sustainable development. In 2024, subsidies were expanded 
to cover domestic and international sustainability, energy-saving, carbon-
reduction, and green certifications to encourage industry alignment with 
global trends.

– The administration continued to provide guidance to the amusement 
park sector in introducing innovative services, smart parks, safe tourism, 
age-friendly facilities, and green sustainability. In 2024, a total of 17 
operators received subsidies totaling NT$48.86 million, driving total 
investments of approximately NT$125 million.

– Local shuttle services along tourism corridors: From July 1 to December 
31, 2023, and from March 1 to December 31, 2024, operators were 
encouraged to offer "2-for-1" tickets on the Taiwan Tour Bus year-round. 
In 2024, the service carried over 115,000 passengers, marking a 133% 
increase from 2023.

– Enhancement of the Taiwan Tourist Shuttle service: In 2024, ridership 
reached 5.65 million passengers, a 22.4% increase over 2023.

– 䁆ᤈ̿薪ط獮縩ୌ戔懯向ҁ110-114ଙ҂̀物಑蝨䩚玖薫现਩

葦ၹધ牏ᄯ竝缛 6㮆㾴疑觓ว玟ᓕቘ蒂牧傶㾴褬諆ێว玟牧113

ଙ૪ਠ౮ն螈ᮘӾྋ؊敋䁰牏ᵏ槹ဉ偶๐率戔碞碉ୌ缛 12蒂犝

讨ૡ纷牐

– 䁆ᤈ̿᯿ᥝ薪طว讨ୌ戔Ӿ纷懯向ҁ113-116ଙ҂̀牧113ଙ

ਠ౮䩚玖薫现਩葦ၹધ㾴疑觓ว玟̿谍၏傀ၹ၇獍瑼ջ睑绚樌

籧蝨̀牏泷ᐙ㾴疑觓ว玟̿玖ᒖ暱 08硁讨๐率戔碞ୌᗝ̀缛 49

殻ૡ纷牐

– വ㵕̿薪ط獮縩玟ऒ碟蝿ߝ粞̀牧113ଙਠ౮笤蝿ઊၹ娄҆肞

苽牨裡螇牨ᛔᤈ敋諆ێ斕碟ୁ螇籧蝨牏玖秡硲Ԫ -薫礂ઊ薪ط䁰

ऒ缛 16蒂犝讨ૡ纷牐

– Under the Forward-looking Tourism Infrastructure Development Plan 
(2021–2025), six national scenic area administrations, including the 
Northeast and Yilan Coast, and Penghu, will be developed into world-
class destinations. Twelve landmark projects were completed in 2024, 
including the Ita Thau Zhongzheng Parking Lot and service facility 
upgrades at Aimen Beach.

– Under the Mid-term Plan for Construction of Major Scenic Sites (2024–
2027)," 49 projects were completed in 2024. They include the creation of 
leisure spaces at Longdong Bay Ocean Park in the Northeast and Yilan 
Coast National Scenic Area, and the establishment of service facilities at 
Beigan Township Stronghold 08 in the Matsu National Scenic Area.

– The Forward-looking Regional Tourism Brands initiative completed 16 
landmark projects in 2024, including the "Mountain-Sea Leisure Corridor" 
integrating villages, railways, and cycling, and the "Northern Cross-Island 
Story – Jiaobanshan Tourism Area."

– 旰ቘ薪ط叨禂Ո಍璢懺牧113ଙଶ璢懺碟ᤈ禂妿ቘՈ 407Ո

稞牏橕棎Ո಍璢懺 879Ո稞牏薪ط肬胼 e䋊ᴺ 4,488Ո稞牏ᑑ

੝承獨疩蝿戺ᰁ斔疩懺娞 124Ո稞牏疩蝿Ո㹓ࣁ肬懺娞 875Ո

稞牏疩蝿Ո㹓肬獮懺娞965Ո稞牏覿褧Ո㹓肬獮懺娞1,768Ո稞牧

懯و 9,506Ո稞牐

– 旰ቘ薪ط碟記现碟記禂Ӿ褩妿ቘՈ懺娞抓纷牧113ଙ憒㴟旰ቘ

8䁰稞Ԇ氂抓纷现 1䁰䌕氂抓纷牧و懯璢懺 452Ո稞牐

– ᪜蟂䨝疰禂甿ݳ୚಍牧斔疩疩蝿膏覿褧㶧䨝旰ቘՈ಍甿ݳ牧

113ଙ旰ቘ蝸 104䁰甿ݳ䨝牧蝸 2,065Ո稞㷢ے牐

– 旰ቘ̿愆ۗ碟ਾ禂绐ਧ矑盃㾴褬碟ਮ๐率ᰁ胼ො礯̀牧112ଙ

4์ 1෭ᛗ 113ଙ 9์ 30෭碟ਾ禂ᘏ碝ी肝猪瞆率现竃笰Ո㹓

懯و 2,811Ո牐

– In 2024, tourism workforce training programs trained 407 travel 
industry managers, 879 key personnel, 4,488 participants through the 
Tourism Career eLearning College, 124 tour guides in less common 
languages through evaluation and coaching, 875 tour guides through on-
the-job training, 965 tour guides in pre-employment training, and 1,768 
tour leaders in pre-employment training, totaling 9,506 participants.

– Eight thematic courses and one special course were held for tourism 
and hotel mid-level managers in 2024, providing training for 452 
participants.

– Cross-ministerial job matching and recruitment initiatives supported 
tour guide and leader associations in organizing over 104 matching events 
in 2024, with more than 2,065 participants.

– The Subsidy Program for Maintaining International Guest Reception 
Capacity supported the hiring of 2,811 new hotel housekeeping and 
cleaning staff between April 1, 2023, and September 30, 2024.

厚植產業人力質量，提升產業服務品質
Upgrading the Tourism Workforce to Improve Service Quality

打造多元特色景點，推動觀光旅遊區品牌
Creating Diverse Attractions and Promoting Tourism Area Branding

薪ط獮縩ୌ戔懯向 -ᰀື蝿ਮӾஞ戔碞猻玕
Forward-looking Tourism Infrastructure Development Plan 

 – Yeliu Visitor Center facility upgrades

The Taiwan Tourist Shuttle served 5.65 million  
passengers in 2024, up 22.4% from 2023

113ଙଶݣ傀অᤈ砇犔 565苭Ո稞牧
斃 112ଙ౮裾 22.4Ѿ 

愆ۗ薪ط蝿禼
17疑禂ᘏو 4,886苭ز 

Subsidies totaling NT$48.86 million  
were awarded to  

17 amusement park operators

便捷旅運服務，暢遊台灣好便利
Convenient Transport Services for Seamless Travel in Taiwan

– ෝ 113ଙ旰ቘ 4䁰稞࿞媲ፘ橕硽胍懺娞现 2䁰ऒմ禂㷢我牧

懯و 100疑碟ᤈ禂ᘏ牧320Ո稞㷢膏牧斔疩碟ᤈ禂࿞媲妿籧牐

䛑ᐒ䨝絑ह虋螠牧113ଙࢩ – 10์ 16෭狕ྋ咳૲̿疩蝿Ո㹓

ᓕቘ憒㳷̀现̿覿褧Ո㹓ᓕቘ憒㳷̀牧113ଙ 12์ 27෭狕ྋ

咳૲̿碟ᤈ禂ᓕቘ憒㳷̀牧藲螕匍ᤈဩ憒膏䋿率螀֢苽癩㪔狒

ᵑ窞揲ᘏ稗ፅ牐

– വ㵕̿Ի蝢蟂薪طᗟ糫玎碟ਾ禂ߝ搡൉܋愆ۗᥝ讨̀牧ݑቘ蝸

1,409կኩ藶ୌᗝ݋珿戔碞牏疩獈ฬ眻玕戔猋౲羬翄牏വ㵕࿞媲

咳疻缛ፘ橕殻ፓ牪113ଙी懪愆ۗ碟ਾ禂玲஑㾴獉क़࿞媲牏℄胼

仂繞现翑ᜋ絑狒缛ፘ橕藨挨牧Ἡ玎禂ᘏ矑敍㾴褬࿞媲撉玊牐

– 瞱媲斔疩薪ط蝿禼禂๖獺碝๐率牏ฬ眻瑼玟牏ਞஞ碟蝿牏獊请

咳疻牧113ଙ懯໐ਧݻ珿现翑ᜋ࿞媲ො݋ 17疑禂ᘏኩ藶牧愆ۗ

妿揲 4,886苭ز牧癲㵕碉誢ಭ虻ᰂ氃夹 1.25㱁ز牐

優化產業環境，輔導產業轉型
Optimizing the Tourism Industry Environment  
and Supporting Transformation

– In 2024, the Tourism Administration arranged four sustainability-related 
training sessions and two on-site corporate visits. During these events, 320 
participants from 100 travel companies received guidance on sustainable 
business practices.9 10
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– ୌᗝ㾴疑觓ว玟蝢አ碟蝿絑ह牧౼ᛗ 113ଙ૪ਠ౮ୌᗝ 178

蒂蝢አ篷ᵑ繸碟蝿ว讨牧㪔ਠ౮ 43礿篷ᵑ繸വ萃蝿纷牧൉݋׀

珿碟蝿絑ह牐

– 113ଙ౮缏 PMO䌕礯旰獍ਰ牧䌘ಅ蜑㾴疑觓ว玟ฬ眻玕蝱ᤈ

者誢憒㴟牧㪔ෝ 10์ਠ౮ว玟ฬ眻玕咳疻萠瑽牧വ㵕㾴疑觓ว

玟ฬ眻玕现薪ط叨禂碍֖玕牐

– 113ଙ薪طय़碍硁ଘ岄碝ी㾴疑觓ว玟襎㵕敋獅襎ᒊҁ䰏҂现

Ի蝢蟂螀蜍虻碘碉ݳ窕蝢๐率ଘ岄ҁTDX҂虻碘牪ݚ㶓獈̿㫎

窓埈凗૱䁰㾴疑ԏ獈ڊह碟ਮ碍硁̀现̿覮㾴૱䁰碟蝿襑穩碍

硁̀2殻क़蟂碍硁虻碘现ਠ౮ଘ岄ۑ胼猻玕牐

– 犥̿ᤈ㵕猻̀ض禊盢牧ୌᗝ̿ݣ傀薪ط虻懱翕̀犥 11圵承᥺

粚๜牏RWD段䛑ୗ翕殷牧൉׀螕瑿௔碟蝿眐䁭牏碟蝿๐率Ӿஞ

ҁ珀׵㺔ᒊ҂缛碟蝿׎ഠ玕๐率牧㪔疩獈 AI薪طฬ眻ੜ䒻ಋ碟

蝿ว讨礚ತ๐率牧ܨ碻൉׀碟蝿虻懱牐

– 斔疩禂ᘏ玲஑࿞媲藨挨牧113ଙ斔疩㾴疑觓ว玟蜑獉 14疑禂

ᘏ玲஑㾴褬 GTS翑ᜋ碟ᤈ秂ᒍ牧翑ᜋ碟蝿 2จҁ4疑҂牏翑ᜋ

碟蝿 1จҁ10疑҂牐

– 113ଙ 4์ 16෭狕ྋ࿜ऒ蝿睑ၚ㵕ᓕቘ旰ဩ牧碝ी̿ᛔኧ笴

࿜̀眲䰬牏ी懪癲ਮℂԪᛔኧ笴࿜ፘ橕憒ਧ牧狒ᵑ碟ਮၚ㵕ਞ

獊牐

– 碉ݳፘ橕蟂䨝౮缏Ӿ瓷秚橕襷籧ᓕቘ㶧藲肥ݳ፽疩ੜ奲牧፽

疩ፗ蜑૱牏翻ҁ૱҂硰଱苽䋿䁆ᤈ襷籧䁰ᓕቘ牧113ଙଶᛗ 114

ଙ 3์牧ݟو樄 4稞䨝捍牧斔疩襷籧䁰ኩ藶戔ᗝ牐

– 薪طᗟ碉ࣁݳ瑿薪ط奲而牏叨禂फ़֎牧᯿碝಑蝨玖牏Ӿ牏ܖ牏

䩚蟂现 3㮆櫝䎦ԏ 7㮆̿玟ऒ薪ط瑹ߝ粞̀牧ෝ 113ଙ 7์ 3

෭膐旰̿2024㾴疑觓ว玟薪ط瑹౮硳獤Ձ䨝̀牧蝚螂禂ᘏ妿涢

獤Ձے䔶᪜ऒԻ窕֢ݳ牏8์ 26෭旰ቘ̿2024玖薪ط玟ᒽኼ

ଷ藳䨝̀獟肞玖蟂薪ط๚㬵氎ว现ᒽኼොݻ牏12์ 11෭旰ቘ

̿2024㾴褬憙薫牨ܖ薪ط玟獤Ձ䨝̀肞ᆌܖ蟂薪ط氎ว膏㾴褬

ᤈ衴ᒽኼ牐㪔ෝ 10์ 25෭ᛗ 11์ 24෭牧旰ቘ玖牏Ӿ牏ܖ牏

䩚 4䁰̿薪ط玟૱褸෭̀ၚ㵕牧ྯ䁰磪 70疑ࣁ瑿猻搡ߝ粞煶肞

苉ઊ෈獺瑼玟牧䔶玕虻რԀ肥㪔筕咳瑿ො妿倉笴ێ牐

強化景區維護管理，滾動檢討景區活動法規
Strengthening Scenic Area Maintenance and Regularly  
Reviewing Event Regulations

導入科技與大數據，智慧觀光再升級
Leveraging Technology and Big Data to Smarten Tourism

– As of the end of 2024, 178 universally accessible tourist attractions and 
43 recommended accessible itineraries had been established in national 
scenic areas, providing a friendly travel environment.

– In 2024, a Project Management Office (PMO) was established to oversee 
smart development planning for national scenic areas. The office completed 
a smart tourism blueprint in October and promoted the development of 
smart scenic areas and digitalization of the tourism industry.

– In 2024, the new databases were integrated in the Tourism Big Data 
Platform, including data from EV charging stations in national scenic 
areas and the MOTC's Transport Data eXchange (TDX). External data sets 
were also added, covering inbound/outbound tourism statistics for Asian 
competitor countries and travel demand data for the Korean market, 
alongside platform upgrades.

– Under a "mobile first" concept, the Tourism Administration developed 
the Taiwan Tourist Information Website in 11 language versions and 
a responsive web design. The site offers localized travel information, 
details on visitor service centers (including information stations), and 
an AI-powered tourism assistant to provide real-time information on 
attractions.

– In 2024, the administration assisted 14 businesses within national scenic 
areas in obtaining the international Good Travel Seal (GTS). Four earned 
two-star certification and ten gained one-star certification.

– On April 16, 2024, the Regulations Governing Water Recreation 
Activities were amended to add "freediving" as a category and stipulate 
rules for guided freediving activities, enhancing visitor safety.

– A Central Government Joint Task Force on Campground Management 
was established to coordinate relevant ministries and supervise local 
governments in enforcing campground regulations. From 2024 to March 
2025, four meetings were held to provide guidance on campground 
permit applications.

– The Tourism Administration worked with local tourism organizations 
and industry partners to re-brand seven regional tourism brands in 
northern, central, southern, and eastern Taiwan and three outlying island 
areas. Key events in 2024 included the National Scenic Area Tourism Circle 
Achievement Showcase" (July 3) to enhance cross-sector collaboration 
through the sharing of industry experience; the Northern Tourism Zone 
Strategy Forum (August 26) to develop a future vision and strategic 
direction for northern tourism; and the Southern Tourism Zone: Sharing 
International Perspectives Meeting (December 11), to develop a vision and 
international marketing strategies for southern tourism. From October 25 
to November 24, four Tourism regional Market Days were held in northern, 
central, southern, and eastern Taiwan. Seventy local high-quality brands 
gathered at Huashan 1914 Creative Park during each event to strengthen 
resource integration and stimulate the local economy.

– 113ଙ疥̿AIฬ眻䲰ܨ̀ݣ碻ᘉ捌๐率疩獈ṛᵜ秚䁰牧碝ी

䩚ܖ㫎承羬ᘉ捌ۑ胼牧磪硳൉׀矑盃碝ݻܖ碟ਮ๐率ᰁ胼牐

– 113ଙ 12์ 3ᛗ 4෭旰ቘ̿2024薪ط叨禂碍֖玡薩䨝̀牧珅

୚ 41疑մ禂㷢膏疻薩牧疻纈蝸 70殻ᑀದ䛑አ叨ߝ牧᩻螂 5,603

Ո㷢膏牐

– 膐旰̿ሻ旉ᑀದԻ窕ᒊ̀牧獺ୌ薪ط禂ᘏ膏ᑀದ禂ᘏ甿ݳԻ窕

ଘݣ牪ݚ膐旰̿113ଙ薪ط緫 Open Data ἓਮ礁̀ၚ㵕牧蝚螂

埈搴ොୗ螩藶य़䌕ᴺ໊䋊ኞڥአ薪طᗟ൉׀ጱ樄硯虻碘牧蝱ᤈ

碍֖ے꧊䛑አ牐

– 薪طᗟ现ಅ痀㾴疑觓วᓕቘ蒂牏洛क़旰Ԫ蒂牧狅ٌ૱䁰玟ᵍ牧

妿籧و 70㮆ᐒᗭ甿誢牧蝚螂碍֖甿誢蒅䋿碉ݳᤈ衴岄傀牐

– In 2024, AI Smart Counter real-time translation services were 
introduced at Kaohsiung Airport. Southeast Asian languages were added 
to enhance services for New Southbound Policy markets.

– The 2024 Digital Transformation Expo for the Tourism Industry was 
held on December 3–4. The event attracted 41 companies and showcased 
over 70 tech applications to more than 5,603 participants.

– The Fun Tech Jam was launched to connect tourism and tech operators. 
In addition, the 2024 Tourism Open Data Hackathon invited university 
students to present value-added digital applications as competition 
submissions using open data from the Tourism Administration.

– The Tourism Administration, national scenic area administrations, and 
overseas offices managed 70 social media accounts targeted at specific 
markets, integrating online and offline channels to promote Taiwan.

– 臺䩚ᛔኧᤈ֘ਾ愆ۗ物113ଙ̿瞺岉臺荳襖盅糫玎碟蝿㮆獨碟

ਮ֘ਾ猻ణၚ㵕̀臺荳翻᩻螂 74苭瞆൉ڊኩ藶牧岄䩚翻᩻螂 24

苭瞆൉ڊኩ藶牐

– 臺䩚㿁誢碟蝿愆ۗ物౼ᛗ 113ଙ 12์皈ၚ㵕奾๳牧臺荳㿁ᔴ

懯ኩ藶 2,182㿁牧㷢㿁碟ਮ夹 5.2苭Ո稞牏岄䩚㿁ᔴ懯ኩ藶 1,790

㿁牧㷢㿁碟ਮ夹 4.9苭Ո稞牐

– വ㵕薪ط蝿禼禂獈瑼猻ణ牧113ଙ 10์ 7෭ᛗ 11์ 30෭ᔴ

懯ֵአ猻ణ獈瑼懯 10苭 4,534Ո稞牐

– 113ଙ 6์ 1෭ᛗ 12์ 31෭ྊ牧൉ݣ׀傀অᤈ਩臺䩚ֵአ

襎ৼ纏挨ع揲砇犔现ݣ傀薪૬਩臺䩚 2ರ猻ణ牧ݣ傀অᤈᔴ懯

20苭 6,704Ո稞ֵአ牪ݣ傀薪૬ᔴ懯 5苭 6,943Ո稞ֵአ牪ݚ

ᛔ 7์ 1෭ᛗ 11์ 30෭ྊവڊ Taiwan PASSݣ裡粚 2Ոݶᤈ

1Ոع揲褖ᰁ猻ణ牧ᔴ懯虵8,586ࠓ奲 (ྯ奲2皰牧17,172و皰 )牐

– ᛔ 113ଙ 7์ 1෭蚏ᛗ 12์ 31෭ྊ牧ے嘨糫ۗ汜膠ᛗ臺䩚

瑿玟秚䁰ԏहक़۱秚牧凗玲ๅग़㾴褬碟ਮ᩵臺䩚碟蝿牧113ଙو

凗玲᩻螂 20礍㾴褬۱秚ҁ窊㾴牏穵苟牏᩼ܖ牏詂჈҂牧೗䕱蝸

㾴褬碟ਮ牪㪔ᛔݷ1,500 8์ 1෭蚏ᛗ 12์ 31෭ྊ獤ူྦྷ硌य़

क़㾴㿁ਮ֘ਾ臺䩚ے嘨牧懯 312㿁ኩ藶糫ۗ牐

– Independent Travel Accommodation Subsidies: In 2024, the Post-
Earthquake Incentives for Individual Travelers' Accommodation Discounts 
to Revitalize Hualien campaign received over 740,000 room applications 
in Hualien County and over 240,000 in Taitung County.

– Group Travel Subsidies: By the end of the program in December 2024, 
Hualien had received applications from 2,182 groups with about 52,000 
members. Taitung received applications from 1,790 groups with about 
49,000 members.

– Amusement Park Admission Discounts: From October 7 to November 
30, 2024, 104,534 visits were made through the discounted admission 
program.

– From June 1 to December 31, 2024, the Taiwan Tourist Shuttle in the 
Yilan–Hualien–Taitung area offered free rides with e-tickets, and the Taiwan 
Tour Bus offered 80% fare discounts. These services attracted 206,704 and 
56,943 riders, respectively. From July 1 to November 30, the Taiwan PASS 
TRA Edition "2-for-1" limited offer sold 8,586 passes (17,172 tickets).

– Between July 1 and December 31, 2024, additional incentives were 
offered for international charter flights to airports in Hualien and Taitung 
to attract more international visitors to eastern Taiwan. Over 20 charter 
flights from Thailand, Brunei, Vietnam, and Hong Kong were arranged 
during this period, bringing in more than 1,500 international visitors. 
From August 1 to December 31, the incentive program for foreign tour 
groups staying in Hualien and Taitung was also expanded, with a total of 
312 groups applying for the benefits.

花東振興方案，加速花東旅遊復甦
Hualien–Taitung Revitalization Plan to Accelerate Tourism Recovery

嘨糫ۗ汜膠ᛗ臺䩚瑿玟秚䁰ԏहक़۱秚ے
Additional subsidies for international charter flights 
to Hualien and Taitung airports

2024薪ط叨禂碍֖玡薩䨝
2024 Digital Transformation Expo for the Tourism Industry

113 年觀光縮影 2024 Tourism Snapshot
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ኧ翑ᜋፓጱ瑿चᰂ䨝ҁGreen Destinations Foundation҂Ԇ旰
2024翑ᜋፓጱ瑿ጯय़硲Ԫ糫ෝ 12์ 11෭ෝฬڥ荲璼ᴨ襊ᕑේ
ҁPunta Arenas҂膐ᤈ牧Ի蝢蟂薪طᗟಅ痀 6㮆㾴疑觓ว玟ᓕቘ蒂
禛ጭጯय़ག㻌牧獤獨疻匍࿞媲碟蝿ࣁፓጱ瑿ᓕቘ牏ᛔ簁ว薪牏珶禂膏

ᤈ衴缛覿ऒጱ᩼ܓ౮硳牐

The 2024 Green Destinations Top 100 Stories Awards, organized by the Green 

Destinations Foundation, were held on December 11 in Punta Arenas, Chile. Six 

National Scenic Area Headquarters under the Tourism Administration, MOTC, 

were recognized on the Top 100 list, each demonstrating excellence in sustainable 

tourism across destination management, natural landscape preservation, 

operations, and marketing.

玖ၹધ䢐磪裾 50獍᯾ጱ猻聅ၹધ牧੷࿆狅ၹ姘ኞ牧ℂԪ膏ၹ၇ፘ橕ጱ妿倉ၚ㵕牧֕ࢩ傶䔶㵇ጱ䩚玖疄觓现࿱礕ᇔ矎硯牏ၹ窕缛ࢩᔰ牧

犋੝ၹ၇䔂祌ᇔञ坌ෝᐉટ牏ဉ偶牧悳䢗ၹ偶ኞ眲现妿倉ኞ叨ێ牧傶䋿擅᯾ၹ׶捍奾ݳ亣偶ၚ㵕牧ֵՈ觊膏窂ၹ絑ह蝛侅盵盋޾蘂橕

狌牧ୌ缏Ӟ㮆絑狒牏ਞ獊牏؋皐݋޾珿ጱ薪ط絑ह牏൉܋㾴褬捍氂胼憎ଶ牐玖ၹધ现薪ᶪઊ㾴疑觓ว玟ᓕቘ蒂螀አՈێ牏ᑀದ斔ٍ (ই

绚ೌ秚癧礚 )牧ഩൎၹ䔂獤૲眐୵牏൉ڊ竃ቘ懯向क़牧2018 ଙ౮缏絑ह硽胍䁰ऒ -̿ጮဉ傀ᛔ簁Ӿஞ̀苽䋿絑ह硽胍膏࿞媲咳疻ቘ盢牧

㪔咳蚏獍ᐺ㶧࿆ێ樌㷢膏̿ ౯眢亣偶 ၚ̀㵕牧硌य़亣偶ၚ㵕硳ፅ牐種क़牧犖ୌ缏ၹ䔂ࢧ硩ٚڥአ现藨挨秚ګ牧獺蝨ၹ䔂ٚኞ碘ԏ㰷꧊ (ই

ၹ䔂萬蔩獺֢ )牧୵यၹ䔂ٚኞ叨禂袽牧苽䋿盌絑妿倉牐

ੜᰀື蝿睑玟֖ෝݣ傀䩚ܖ蟂ጱݣ䩚૱੄䍫᯾牧犥੄䍫Ꮂટ޾ၹ蓇瑿ว股ݷಅࣁጱ੄䍫ᐒ玟牧ᶎ屷Ոݗक़窕膏聲玕牏螂᪠蝿ਮ悳䢗絑

ह缛㺔氂牐䩚ᓕ蒂犥ੜᰀື觓ว玟傶໐ஞ牧ෝ 2020ଙ౮缏̿䩚蟂ၹધ੄䍫瑿搡獍瑼̀牧犥狒虁俰窕ટ瑿搡牧㪔膏੄䍫ᐒ玟֢ݳ牧و

蝚螂ፓጱ瑿ᓕቘ牧䋿匍扗瑿玟ኞ眲牏ᐒ玟妿倉牏෈玕ጱଘᤍ牐蝚螂ኞ眲疩薩誢涢ҁইज़我ੜᰀື牏玉䵹懯向妔ੀ੷蔅Ӟ㮆疑҂牏വݶ

㵕ᰀືᛔ簁硽ਰ絑ह硽胍牏ᐒ玟盋岉现ᤈ衴ҁই੄䍫჈჈অ -玟ऒ薪ط瑹懯向牏ᐒ玟Ԇ疩现旰ቘ佟૱疩薩޾Օ奧ၹᐟ䓿מի缛ࣁ瑿෈

玕誢涢蝿纷҂牧犖ֵ׏覇ଙࢧ窕牧౮缏̿੄䍫჈჈অ̀薪ط瑹牧ᴻ೉蜱ᐒ玟੷࿆ጱ蚣櫝牧犖癲㵕ࣁ瑿薪ط叨禂牧ၚ妏瑿ො妿倉牧ࣳय

੄䍫瑿搡獍瑼౮傶䩚ၹધ粬ᜋว讨牐

Stretching 50 kilometers, the beautiful shores of the North Coast sustain communities whose livelihoods rely heavily on the sea. Yet strong northeast 
monsoons, pollutant discharges, and ocean currents have led to the accumulation of marine debris on reefs and beaches, affecting coastal ecosystems and 
local productivity. To advance the Satoumi Initiative, which promotes harmonious coexistence between people and coastal environments, the North Coast 
and Guanyinshan National Scenic Area Headquarters has integrated beach cleanup activities to restore this balance, creating an eco-friendly, safe, healthy, 
and welcoming destination while raising awareness of global sustainability challenges. In addition to mobilizing staff and technology, such as drone patrols, 
to monitor debris distribution and implement cleanup plans, the Baishawan Nature Center was established in 2018 to provide environmental education 
and promote sustainable development.  Public-private partnerships and community participation through the "I Love Beach Cleanups" campaign have 
amplified the impact of this initiative. The headquarters has also developed recycling, reuse, and certification mechanisms for marine waste, creating value 
for recovered materials (e.g., marine-waste art), creating an upcycling value chain and putting circular economy principles into action.

Located in Fugang Village, Taitung City, the Xiaoyeliu Recreation Area is renowned for its Fugang sandstone formations and sea-eroded landscapes. The 
community has faced challenges such as population outflow, an aging demographic, and environmental pressures from pass-through tourism. The East 
Coast National Scenic Area Headquarters, with Xiaoyeliu as its centerpiece, established the East Coast Fugang Geopark in 2020 to protect the area's turbidite 
geology while collaborating with the Fugang community to implement destination management that balances ecological preservation, local economic 
development, and cultural heritage.Initiatives include guided eco-experiences (such as night visits to Xiaoyeliu and the Shell Collection Project to provide 
homes for hermit crabs), the Xiaoyeliu Nature Classroom for environmental education, and community-driven revitalization and marketing programs -- 
including the Fugang Harbor Regional Tourism Circle Plan, fish market tours, and cultural itineraries introducing local traditions such as Sea God Temple 
worship. These efforts have encouraged young people to return, fostered stronger community connections, invigorated local tourism, stimulated the 
economy, and established Fugang Geopark as a signature attraction along the East Coast.

交通部觀光署北海岸及觀音山國家風景區管理處 
North Coast and Guanyinshan National Scenic Area Headquarters

交通部觀光署東部海岸國家風景區管理處 
East Coast National Scenic Area Headquarters

海洋「淨」行式 - 以白沙灣自然中心我愛淨灘實踐里海倡議  
A Cleansing Journey by the Sea—Baishawan Nature Center Advances 
the Satoumi Initiative through the "I Love Beach Cleanups" program

目的地管理 Destination Management

目的地管理 Destination Management

富岡地質公園：地質、環境與社區的再生旅遊  
Fugang Geopark—Fugang Geopark: Regenerative tourism of  
geology, environment, and community

參賽類別 Category故事主題 Theme

ጯय़硲Ԫጮဉ傀 Top 100 Story: Baishawan

ᐒ玟湂૱䁰薩疩 Community Fish Market Guided Tour

永續，遇見更好的台灣  Sustainability—Discovering a Better Taiwan
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ᄯ竝翻磭ਞ䎦֖ෝᄯ竝ᗭ䎦ܖො牧ྯଙ翑蔡谔绐ਧ၅჋ᛗဉ偶叨ܪ牧傶岄傀੝碍ጱ翑蔡谔叨ܪ瑿牐傶ԧਝ虁粧㮉ጱ祠瑿牧ᄯ竝ݱ秚橕㿁

誢ࣁ翑蔡谔ኞ眲狒胍牏祠瑿絑ह姘虁ᓕቘ牏ၹ၇ኞ眲硽胍വ皞᮷瞱媲ಭ獈ۘێ物ᄯ竝翻硰଱ෝ 1995ଙࣁ磭ਞ㴟ਧ 6蒂叨ܪ祠瑿狒虁玟牧

螨عဉ偶祠瑿کݑᏈ瓥牏ྯଙ 5-10์叨ܪ疄䋿碞ज़樌ᓕګ仂੝Ո傶ଗ硑牧㪔ಭ獈பૡ璢懺膏肝藶ࣁ瑿癧虁㹓ℂԪ祠瑿癧ਝ牪蜦禂蟂࿜叨

手涢ಅᄯ竝佟禂ኞᇔᎸ绗Ӿஞෝ 1997ଙ౮缏ၹ谔硶虁硩਻Ꮈ绗Ӿஞ牧ℂԪݑ㰁ၹ谔လ咅ૡ֢牪ᄯ竝㾴疑觓ว玟ᓕቘ蒂ෝ 2002ଙ珸አ獊

㾴ᒫӞଷ̿翑蔡谔薪ط狒胍Ӿஞ̀牧ࣁ記獉蝱ᤈ翑蔡谔ኞ眲狒胍牏Ո෈粬ᜋ薹藯വ皞牧㪔戔ᗝ訅虁羬翄㶧ۗݑ㰁ၹ谔ᑏ瑿盋؋ᆙ虁缛牪

磭ਞ㾴ੜ硽䋊㿁褧㳷ฎ憒㴟ၹ၇硽胍抓纷牧疥Ꭳၹ牏薥ၹ膏虁ၹ薪盢ℂੜ奝礬ෝࣁ瑿䋊ᒏஞӾ牐妿ኧݱ秚橕㿁誢ጱێۘݶو牧现ၹ၇絑

ह硽胍വ皞牧ᴻ虏य़唰ԧ薹狒胍ጱ᯿ᥝ௔क़牧萞ኧ磭ਞ粬ྛኞ眲虻რ膏ٍ眃ԋ稲ݥጱ臺疌肞苽ԏ狒ਂ牧珅୚蝿ਮጭ䎦矐ᔱ牧׏蝱ࣁ瑿妿

倉膏࿞媲盌絑牐

Wang'an Island, located south of the Penghu Archipelago, is one of Taiwan's few nesting grounds where Green Turtles return each year to lay eggs. To safeguard 
this habitat, agencies and civic groups across Penghu have long invested in turtle conservation, habitat management, and marine ecological education. In 1995, the 
Penghu County Government designated six protected nesting areas on Wang'an to prevent degradation of beach habitats, implemented night-time restrictions 
during the May–October nesting season to reduce disturbance, invested in volunteer training, and hired local rangers for patrols. In 1997, the Penghu Fisheries 
Research Center of the Fisheries Research Institute (Ministry of Agriculture) established a Sea Turtle Rescue and Shelter Research Center to treat injured turtles. 
Then in 2002, the Penghu National Scenic Area Headquarters opened Taiwan's first Green Turtle Tourism and Conservation Center, providing ecological and 
cultural interpretation and operating husbandry systems that support ex-situ rehabilitation. Wang'an Elementary School developed marine education courses to 
instill knowledge of, connections with, and stewardship of the ocean in local children from an early age. These joint efforts and sustained environmental education 
have raised public appreciation of the importance of conservation. The preservation of Wang'an's unique ecology and historic stone house settlement have further 
attracted visitors to explore the island, stimulating the local economy and circular sustainability.

交通部觀光署澎湖國家風景區管理處 
Penghu National Scenic Area Headquarters

自然與景觀 Nature and Landscape

守護忠實的海洋旅行者 - 澎湖望安綠蠵龜的幸福家園 
A Faithful Sea Traveler -  
The Happy Home of Wangan Green Turtle in Penghu
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交通部觀光署東北角及宜蘭海岸國家風景區管理處 
Northeast and Yilan Coast National Scenic Area Headquarters

融入沙丘地景的壯圍旅遊園區 
Zhuangwei Tourism Park- Integrating with Dune Landscape

自然與景觀 Nature and Landscape
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The Budai wetlands was developed as a salt farm in 1930. With the decline of traditional hand-harvested salt, sun-drying ended in 2001 and the fields fell into 
disuse. The area was subsequently beset by illegal dumping, unregulated resource extraction, and proposals for large-scale industrial development that sparked 
local opposition. By good fortune, the area is located along Taiwan’s southwestern waterbird migration and foraging corridor, making this an important breeding 
ground and providing a critical habitat for the globally endangered Black-faced Spoonbill. In 2007, the Budai Salt Fields were listed as a nationally important 
wetland, with the South Budai Wetland serving as an environmental education base. In 2020, juvenile horseshoe crabs were found in the restoration area. The 
headquarters conducts environmental monitoring and bird surveys on the Budai salt flats and designs elementary school curricula on the environment, ocean, and 
community to strengthen local environmental awareness. Aligning with tourism demand, it also promotes low-carbon eco-travel, combining cycling and ecological 
and birding resources to let visitors immerse in the area's rich biodiversity.

交通部觀光署雲嘉南濱海國家風景區管理處 
Southwest Coast National Scenic Area Headquarters

廢棄鹽田變身鳥類天堂，找回在地居民的希望 
Abandoned Salt Fields Transform into Bird Paradise,  
Restoring Hope for Local Residents

自然與景觀 Nature and Landscape

Following the GSTC Destination Guidelines, Sun Moon Lake National Scenic Area Headquarters sets an annual sustainability action agenda for Sun Moon Lake 
and encourages participation by area businesses. However, many stakeholders initially had only a partial understanding of sustainable tourism, and early initiatives 
often did not fully address their needs, resulting in mostly passive participation and limited impact. To broaden engagement and build shared purpose, the 
headquarters introduced a board-game format to help stakeholders understand and reflect on the SDGs, launched campaigns to reduce single-use waste (for 
example, promoting reusable cups and containers, and offering incentives to use e-ticketing or mobile payments on the Taiwan Tourist Shuttle), organized a 
consensus-based sustainable camp, and created partnership models with sustainable seed businesses. As a result, many stakeholders transitioned from passive 
involvement to proactively identifying challenges and proposing future actions. By building consensus and generating broad-based buy-in for a green destination, 
sustainability actions are taking root and flourishing across the region.
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交通部觀光署日月潭國家風景區管理處 
Sun Moon Lake National Scenic Area Headquarters

攜手日月潭：用集體智慧推動永續旅遊 
Join us! Harnessing Collective Wisdom  
to Promote Sustainable Tourism

商業與行銷 Business and Marketing

The Zhuangwei Dune Ecological Park stretches along Zhuangwei coast in Yilan. The park is characterized by dunes, marshes, and coastal grasses, adjacent to 
coastal forests and waterbird habitats in the Lanyang River estuary and nearby wetlands. The area faces challenges such as flooding and standing water due to 
poor drainage, and construction activities have posed risks of ecological disturbance and degradation, compounded by a harsh coastal environment that limits 
the range of suitable plant species. In 2008, the headquarters launched the Zhuangwei Dune Ecological Park Construction and Development Project to achieve 
balanced development between tourism and nature conservation. Guided by resource surveys and assessments, the plan established and implemented landscape 
and environmental planning principles, reduced the volume of major buildings, established protocols for regular maintenance and review of park landscaping, and 
arranged for flexible use of outdoor spaces for art performances. Integration of park facilities and the local landscape have reduced the intensity of tourism impact. 
Respecting both the site's landscape features and its rich biodiversity, Zhuangwei has gradually evolved into a key tourism and recreation hub in Yilan.

䄉瑻ဉӯ绚ೌ Aerial View of the Zhuangwei Dunes

ጯय़硲Ԫᆙ粙 Top 100 Story Photo ෭์ᄣ࿞媲و蘷籧 Sun Moon Lake Sustainable Consensus-based Camp

ᄯ竝磭ਞ翑蔡谔 Green Turtle in Wang'an, Penghu

永續，遇見更好的台灣  Sustainability—Discovering a Better Taiwan

參賽類別 Category故事主題 Theme
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和衷共濟 再現島東韌性 
United in Effort to Restore Eastern Taiwan's Resilience
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In the immediate aftermath of the quake, the Tourism Administration swiftly introduced 
subsidies for temporary lodging, providing short-term accommodation for displaced 
families while stabilizing revenues for licensed hotels and guesthouses. Soon after, in 
collaboration with the Ministry of Economic Affairs and the National Development 
Council, the “0403 Hualien Earthquake Guaranteed Loan Program” was launched, enabling 
hotels, travel agencies, amusement park operators, and other tourism-related businesses 
to secure funding to rebuild. To further support accommodation providers, the Tourism 
Administration revised the “Directions for Financing Credit Guarantees for Disaster-
Affected Hotels” to raise guarantee ratios for affected accommodation providers. On 
November 29 of the same year, the Hualien Tourism Revitalization Project Office was 
established as a key platform for coordinating central and local resources and addressing 
industry needs.

Reconstruction and relief proceeded in tandem. The East Rift Valley and East Coast National Scenic Area Administrations actively carried out repair projects 
at sites under their jurisdiction, completing in 2024 the restoration of trails, restrooms, pavilions, and parking facilities at Liyu (Carp) Lake, Linrong, Jiqi, Baqi, 
and Dashibi recreation areas. In addition, NT$85 million from the Hualien–Taitung Sustainable Development Fund was allocated to support the Hualien 
County Government's "Organic and Sustainable Tourism Transformation and Revitalization Integration Plan" and the Taitung County Government's "2024 
Tourism Revitalization Plan," laying the foundation for long-term, sustainable tourism development in Eastern Taiwan.

災後即刻行動：安置與融資並進
Immediate Response to the Disaster : Housing and Financing Support

景點建設升級：重建與永續並重
Upgrading Attractions : Balancing Reconstruction and Sustainability

य़Ꭺἲྍ螇硬珿ૡ纷 Dashibi Trail Improvement Project

改善前 Before Improvement 改善後 After Improvement

㶧ۗݱ薪ط禂ᘏ玲஑᯿ୌ虻ᰂ
Support for Tourism Operators in Accessing 

Reconstruction Financing

戔缏臺荳瞺岉薪ط禂䌕礯旰獍ਰ
Establishment of the Hualien Tourism Revitalization 

Project Office
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 覩௔ጱ磧֯դ᥺牐On the morning of April 3, 2024, a powerful earthquake struck eastern Taiwan, with Hualien at theط

epicenter suffering the heaviest damage. The disaster upended daily life and dealt a serious blow to the tourism industry. Yet 

in just over a year, the central and local governments worked hand in hand to launch a broad revitalization program spanning 

relief, reconstruction, marketing, and international outreach, helping Hualien and Taitung emerge from the disaster’s shadow.  

These efforts have injected fresh vitality into the region’s tourism sector and made Eastern Taiwan a leading symbol of resilience 

in Taiwan’s tourism.
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To boost tourism in Hualien, the Tourism Administration carried out the "80% Off Hualien Amusement 
Parks" campaign from October 7 to November 30, 2024. During the promotion, visitors to the county’s two 
amusement facilities, Farglory Ocean Park and Yiyuan Resort, enjoyed 80% off admission. The campaign 
attracted more than 100,000 visitors, boosted local foot traffic and business opportunities, and generated 
approximately NT$240 million in tourism revenue, successfully drawing travelers to Eastern Taiwan.
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The tourism revitalization strategy extended beyond the domestic 
market to attract overseas visitors. Just seven days after the earthquake, 
the Tourism Administration hosted a promotional event in Japan. In 
September, it released the video "On the Way to Eastern Taiwan: Travel 
Freely with Peace of Mind", followed in December by "Smiling Nanwan", 
highlighting the region’s safe environment, cultural richness, and natural 
attractions.

At the same time, the Tourism Administration promoted subsidies 
for international charter flights to Hualien and Taitung, as well as 
accommodation incentives for foreign tour groups. In 2024, under the 
Hualien–Taitung Charter Flight Incentive Program, funding was increased 
in the second half of the year to continue attracting international visitors. 
That year, more than 20 international charter flights arrived in the region, 
bringing over 1,500 international travelers.

Between August and December 2024, additional accommodation 
subsidies were granted, with 312 foreign tour groups applying.

復甦花東觀光：包機入境與行銷引客
Reviving Eastern Taiwan Tourism : Charter Flights and International Marketing
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In addition, by linking transportation discounts with tourism resources, 
the Tourism Administration launched free rides on Taiwan Tourist Shuttle 
routes with electronic tickets, an 80% off promotion on Taiwan Tour Bus 
package tours to Hualien and Taitung, as well as access to a limited-time 
"2-for-1" Taiwan PASS Taiwan Rail Edition offer. These measures generated 
more than NT$48 million in tourism benefits.
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旅客一訪再訪：補助與優惠齊發
Driving Visitor Growth : Subsidies and Special Offers

To restore visitor momentum, the Tourism Administration introduced 
a series of incentives including accommodation subsidies for individual 
travelers, group tour discounts, and transportation offers. The Individual 
Traveler Accommodation Subsidy Program supported more than 740,000 
room nights in Hualien and over 240,000 in Taitung, attracting over two 
million visits and generating more than NT$10 billion in tourism revenue. 
At the same time, group tour subsidies brought around 52,000 visitors to 
Hualien and 49,000 to Taitung, contributing an additional NT$670 million 
in output.

自由行住宿
Independent 

Traveler 
Accommodation

花蓮
Hualien

花蓮
Hualien

742,729 房
742,729 room nights

7 億 8,420 萬元
NT$784.2 million

2 億 4,232 萬元
NT$242.32 million

5,631 萬 1,823 元
NT$56,318,230

3,296 萬 3,500 元
NT$32,963,500

242,486 房
242,486 room nights

2,182 團
 2,182 groups 

約 5.2 萬人次 approx. 52,000 members

約 4.9 萬人次 approx. 49,000  members

1,790 團
 1,790 groups 

台東
Taitung

台東
Taitung

補助方案
Subsidy Program

累積申請數
Cumulative Applications

累積補助金額
Total Subsidy Amount

團體旅遊
Group Tours

Taiwan PASS ݣ裡粚 113ଙ 7์Ӥ᪠ 2Ոݶᤈ 1Ոع揲 
The "2-for-1" Taiwan PASS Taiwan Rail Edition launched in July 2024

 
The promotional video "On the Way to Eastern Taiwan :  
Travel Freely with Peace of Mind"

̿Ӟ᪠ݻ臺䩚 ਞஞ褰఺ᤈ̀ਯ㯽୽粙 

206,704 人次
206,704  trips

1,397 萬元
NT$13.97 million

4,136 萬元
NT$41.36 million 

2,404 萬元
NT$24.04 million

56,943 人次
56,943 trips

8,586 組
8,586 passes

17,172 份 17,172  riders

補助方案
Subsidy Program

台灣好行
Taiwan Tourist Shuttle 

台灣觀巴
Taiwan Tour Bus

Taiwan PASS 台鐵版
Taiwan PASS Taiwan Rail Edition

累積使用數
Total Users

累積補助金額
Total Subsidy Amount

和衷共濟 再現島東韌性 
United in Effort to Restore Eastern Taiwan's Resilience



薪طᗟ䩚蟂ၹધ㾴疑觓ว玟ᓕቘ蒂膏臺䩚婛ᨕ㾴疑觓ว玟ᓕቘ

蒂硡ಋ牧犥薪ط叨禂ୌ䯤肥ፑ禊盢牧碉ݳፘ橕叨禂޾虻რ牧಑

蝨̿East of Taiwan玟ऒ薪ط瑹ߝ粞̀ᤈ衴㾴褬牐ݶ碻牧蝚螂Ԇ

氂蝿纷Ԁ矑薪ط犝讨犥现ݱ殻薪طၚ㵕牧珅୚蝿ਮ洛᪃臺䩚牐

傶癲㵕臺荳瑿玟薪ط盋叫牧113ଙ 6์ 1෭ 2024Ӯኴᛔᤈ敋෭

段䛑ၚ㵕Ԇ䁰瑿讨Ḓ稞ᑏ䒍ᛗ臺荳溱湂ᄣ旰ቘ牧ኧԻ蝢蟂磷ਈ

蘉蟂裾覿浙牧獊岄獤46ྦྷ絑浙牧犥现8瑿翻૱段䛑牧獊岄夹7,000

訏Ոݶو㷢膏牧൉瞺臺荳薪ط叨禂ॊ穥牧㪔奾̿ݳ臺䩚薪ط瑹̀

૱褸വ皞ࣁ瑿叨禂牧傶臺荳吚瑿叨禂ဳ獈ၚ࿜牐ݶଙ 6์ 1෭

ᛗ 9์ 1෭犖疻樄̿2024ݣ傀լ瓲℄̀羬ڜၚ㵕牧വڊլ瓲䌌

䎦蒈牧୚覿蝿ਮ瓲疄ෝሳ᯾ᒊ现岄䩚ᒊ樌砇犔荑࿻箛敋牧വ皞

㪔珅୚碟ਮᛗ臺䩚碟蝿牐

薪طᗟ臺䩚婛ᨕ㾴疑觓ว玟ᓕቘ蒂犖വ㵕̿婛ᨕ碻ط秚̀牏̿婛

ᨕઊᰀᤈ̀牏̿婛ᨕ罡禼蝿̀牏̿婛ᨕܻ蝿䨝̀现̿எᤈ婛ᨕ̀

缛 5य़蝿纷牧犥硲Ԫᤈ衴ොୗ牧୚覿碟ਮᛗ臺䩚瑿玟窼ଶ誢涢

碟蝿牐

傶瞱媲瞺岉臺䩚瑿玟薪ط叨禂咳疻牧薪طᗟ犖疥瞱媲蝚螂̿愆

ۗ瑿ො硰଱വ㵕薪ط咳疻̀牏̿玖ࢧԏ䑟෪臊懯向 -盏ᒞܖ傀

in岄傀̀಑蝨碝岉碟蝿ว讨牏膐旰ग़زၚ㵕现䔶玕㾴獉क़ᤈ

衴牧疥臺䩚಑蝨傶㾴褬薪طਮḒ螡碟蝿ፓጱ瑿牧㪔瞺岉㾴碟૱

䁰咳疻牐

串聯區域品牌：亮點活動與主題遊程吸客
Building a Regional Brand :  
Spotlight Events and Themed Itineraries

The East Coast and East Rift Valley National Scenic Area Administrations 
collaborated to establish a tourism alliance, integrating related industries 
and resources to promote the "East of Taiwan" regional tourism brand 
internationally. At the same time, themed itineraries were used to 
connect key attractions with various tourism events, attracting visitors to 
explore Eastern Taiwan on a deeper level.

To stimulate tourism recovery in Hualien, the main venue for the 2024 
World Bicycle Day activity on June 1 was held for the first time at Liyu 
(Carp) Lake. Minister of Transportation and Communications Li Meng-
yen led the ride, with Taiwan divided into 46 cycling segments and 
participation from eight counties and cities, attracting about 7,000 
participants nationwide. The event boosted local industries and was 
integrated with the Hualien–Taitung Tourism Circle marketplace to 
promote local industries. From June 1 to September 1, the 2024 Solar 
Festival in Taiwan was held along with the debut of the Mid-Summer 
Formosa Train offering a seasonal train service between Yuli and Taitung.

In addition, the East Rift Valley National Scenic Area Administration 
launched five immersive travel programs—"East Rift Valley Time 
Machine," "Ancient-Trail Hiking in the East Rift Valley" "Rice-Themed 
Tours of the East Rift Valley," "East Rift Valley Festival," and "Slow Cycling 
Tours of the East Rift Valley. "Each program guided visitors through rich 
cultural and natural experiences with themed narratives.

Looking ahead, the Tourism Administration will continue to support 
local governments through tourism development subsidies, create new 
attractions under initiatives such as the Tropic of Cancer Summit Flagship 
Project – “Smiling Nanwan in Taiwan”, organizing a variety of events, and 
strengthen both domestic and international marketing. These efforts aim 
to position Hualien and Taitung as preferred destinations for international 
travelers while revitalizing Taiwan's domestic tourism market.

21 22

臺䩚薪ط瑹犝讨ମ疑๙෭ط෈෮润ᒊ蜦蝿誢涢蝿纷
Hualien–Taitung Tourism Circle Spotlight store :  
Sun Pomelo Farm

婛ᨕܻ蝿䨝 -蟂苽觬禼瑼褖ਧᰀ਷
East Rift Valley Festival - Tribal Food Paradise 
(Outdoor Picnic Feast)

East of Taiwan臺䩚薪ط瑹翕ᒊ
East of Taiwan Hualien-Taitung Tourism Circle Website

和衷共濟 再現島東韌性 
United in Effort to Restore Eastern Taiwan's Resilience

ℂ襖盅奇کࢯ瞺岉牧ℂࣁ瑿ک㾴褬牧臺䩚瞺岉ᤈ㵕犋ݝฎܧ秚蒂ቘ牧ๅฎӞ䁰薪ط㰷꧊ጱ᯿
ୌ牐犡෭ጱ臺䩚牧狅膑觓วই向牧㶴ๅ氥覩௔膏伩ଶ牧缛茐碟Ոٚ稞ڊ咳牏ٚ稞ፘ蝽牐From 
post-disaster relief to long-term revitalization, and from local initiatives to international engagement, the efforts 
in Hualien and Taitung go beyond mere crisis management, representing a full-scale reconstruction of tourism 
value. Today, Eastern Taiwan remains as picturesque as ever, yet exudes renewed resilience and warmth—ready to 
welcome visitors once again to the region.

լ瓲䌌䎦蒈物ሳ᯾ਮउ荑࿻箛敋
Mid-Summer Formosa Train :  

All Aboard in Yuli for a Nostalgic Rail Journey
2024Ӯኴᛔᤈ敋෭獊ݣ段䛑ၚ㵕

Nation-Wide Events During 2024 World Bicycle Day
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礬硁肥ݳ㾴薪ط奲而ҁUN Tourism҂翄懯牧 113ଙ皈㾴褬薪ط獈हՈ稞盵蜱Ԓ盋ᛗ 108
ଙҁዖ眐獮҂࿜伛牧褰茐ዖ盅碟蝿૱䁰盋叫牧2024ଙ㬵岄碟ਮ螈 785苭 7,686Ո稞牧碉
誢Ո稞斃 2023ଙीے 21.13%牐๚㬵疥瞱媲ग़ᶎݻ樄೐獊純᯿ᥝ现ٍṛଶ笴ێ㬵岄ਮრ૱
䁰牧緽胼傶岄傀獺蝨ๅग़ز࿞媲碟蝿珶秚牐

According to UN Tourism, by the end of 2024 international arrivals had nearly returned to 2019 (pre-pandemic) levels. 

As the market rebounded, Taiwan received 7,857,686 visitor arrivals in 2024, up 21.13% from 2023. Looking ahead, we 

will continue to develop key and high-potential source markets worldwide through multiple channels to create more 

diverse and sustainable tourism opportunities for Taiwan.

113 年國人國內旅遊重要指標統計表 Major Indices of Domestic Travel in 2024

殻ፓ
Items

112ଙ
2023

111ଙ
2022

113 ଙ膏 112 ଙ穉斃
2024 versus 2023

㾴Ո㾴獉碟蝿穉ሲ
Domestic travel rate 90.8% 90.00%    0.8㮆ጯ獤讨

       Up 0.8 percentage points

ଘ璂ྯՈ碟蝿稞碍
Average number of trips 
per person

10.46稞
10.46 trips

9.79稞
9.79 trips    0.67 稞 /trips

㾴Ո㾴獉碟蝿者碟稞
Total number of domestic 
trips by citizens

222,032,000碟稞
222,032,000 trips

206,747,000碟稞
206,747,000 trips    7.39% 

ଘ璂碟蝿ॠ碍
Average number of days 
per trip

1.39ॠ /稞
1.39 days

1.45ॠ
1.45 days

     0.06ॠ /稞
       Down 0.06 days

؃෭碟蝿穉ሲ
Travel taken during 
holidays and weekends

66.7% 67.70%    1㮆ጯ獤讨

       Down1 percentage points

碟蝿碉誢笕఺ଶ
Overall satisfaction level 98.8% 98.9%          0.1㮆ጯ獤讨

       Decreased by 0.1%

ྯ碟稞ଘ璂碟蝿ඪڊ
Average spending  
per trip

碝岄發 ز2,323
NT$2,323

72.35聅ز
US$72.35

碝岄發 ز2,396
NT$2,396

76.92聅ز
US$76.92      3.05%      5.94%

㾴Ո㾴獉碟蝿者ඪڊ
Total expenditure on 
domestic travel

碝岄發 5,158㱁ز
NT$515.8 billion

160.65㱁聅ز
US$16.065  billion

碝岄發 4,954㱁ز
NT$495.4 billion

159.04㱁聅ز
US$15.904 billion      4.12%      1.01%

  
戢物 • Source : 2024 Survey of Travel by R.O.C. Citizens; respondents were Taiwan citizens aged 12 and above

• The (     ) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference

• The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year

ż ๜蔭虻碘㬵რ傶 113ଙ̿岄傀碟蝿制丆藲礚䁭̀ޞ牧藲礚䌘虡傶ଙ笕 12䵇犥Ӥ㾴࿆
ż (     ) ᒧ蒈蔭纈ࣁ 5%氥茐࿜伛ӥ牧妿 t䲒ਧ盅篷氥茐癩吖
ż 㾴獉碟蝿穉ሲ狌瞲㾴࿆獊ଙᛗ੝้ࣁ㾴獉碟蝿 1稞ᘏጱܛ穉

臺灣旅遊市場 Taiwan Travel Market

113 年
2024

23

112 年
2023

旅遊市場
Travel Market

24
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主要觀光遊憩據點遊客到訪概況
Visitor Trends at Major Tourism Attractions

113 年 1 月至 12 月主要觀光遊憩據點遊客人次統計類型趨勢表
Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2024 (Jan-Dec)

วط蝿螡䢔䜛क़碟蝿牧螨樄Ոᄤ䢐䢦ԏ薪ڊዖ眐୽段牧㾴Ոݑ

讨牧Ӭࣁ๜ᗟ坌禅വ㵕ग़زԆ氂碟蝿ݱ殻ၚ㵕ӥ牧࿆唰蝛侅矑

牐܋蝿఺氎൉ڊ牧ਂو膏ዖ眐ݑ

ፘ斃 112ଙݱ觊ࣳԆᥝ薪ط蝿睑硁讨Ո稞牧113ଙग़螈 118蒂

硁讨傶ྋ౮裾牧౮裾撉玊夹ࣁ 0.79%~58.68%ԏ樌牐

13㮆㾴疑羷觓ว粬ਧ玟و懯 71㮆硁讨牧ٌӾྋ౮裾و懯 31蒂牧

揗౮裾و懯 40蒂牐ྋ౮裾磧ṛ傶૲蔽蝿睑玟牧ٌ稞᮷葦蝿睑玟

现珏螲瑿玟现玖槹烡禂蝿睑玟牐

Due to the impact of the pandemic, Taiwanese people are opting 
for outdoor tourism to avoid crowded tourist spots. The Tourism 
Administration has also actively promoted various themed travel 
activities that have helped the public to gradually accept coexisting with 
the pandemic and led to a greater willingness to travel.

In 2024, visitor numbers at 118 major tourism exceeded the 2023 level, 
growth ranging from approximately 0.79% to 56.68%.

In the 13 National Scenic Areas, a total of 71 sites were tracked; 31 
saw growth while 40 declined. The strongest growth was at the Budai 
Recreation Area, followed by the Dulan Recreation Area and its 
surrounding areas, and the Beimen Salt Industry Recreation Area.

猋戢物113ଙଶ碝ीԏ硁讨犋ڜ獈๜蔭翄懯 Note: New visitor sites added in 2024 are not included in the table

布袋遊憩區 
Budai Recreation Area

成長 1873.62%
+1,873.62%

113 年遊客人次正成長之主要觀光遊憩據點較 112 年增加 118 處 
 In 2024, the number of major tourist and recreation sites with year-on-year 

visitor growth increased by 118 compared with 2023

都蘭遊憩區 
Dulan Recreation Area

成長 1524.99%
+1,524.99%
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113ଙ㬵岄碟ਮ 785苭 7,686Ո稞牧斃 112ଙीے 21.13%牐

113ଙ獊ଙ㬵岄碟ਮ牧ೲ碟ਮ੷֘瑿獤牧犥෭๜ 131苭 9,592

Ո稞磧ग़牧ܛ 16.79%牪ٌ稞傶჈筏 131 苭 977 Ո稞ҁܛ

16.68%҂现覮㾴 100苭 3,086Ո稞ҁܛ 12.77%҂牐狅㬵岄ፓጱ

獤ຉ牧犥̿ 薪ط 5̀37苭6,199Ո稞磧ग़牧68.47ܛ%牧ٌ 稞傶̿ ٌ

犢 1̀47苭 872Ո稞牧ܛ 18.72%牪㬵岄碟ਮӾ磪 51.87%傶穇௔牧

ଙ请㳷犥 30-39䵇ᘏ磧ग़牧ܛ 23.13%牐

113ଙ㾴Ոڊ㾴و懯 1,684苭 9,683Ո稞牐狅ڊ㾴ፓጱ瑿獤ຉ牧

犥獮ஃ㫎窓瑿玟傶磧ग़牧懯 1,568苭 5,999Ո稞ҁܛ 93.09%҂牧

ٌ稞傶聅窓瑿玟 61苭 2,413Ո稞ҁܛ 3.63%҂牏稨窓瑿玟 35

苭 2,172Ո稞ҁܛ 2.09%҂牏य़၇窓瑿玟 19苭 3,191Ո稞ҁܛ

1.14%҂牐

狅㾴疑ҁ瑿玟҂獨獤ຉ牧᩵෭๜ 600苭 6,116Ո稞傶磧ग़牧ٌ

稞狅ଧ傶Ӿ㾴य़褢 277苭 284Ո稞牏覮㾴 142苭 9,398Ո稞牏

ܖ᩼ 126苭 3,352Ո稞牏詂჈ 120苭 3,821Ո稞牐

狅硁̿113ଙ㬵岄碟ਮ窞揲现㵕ݻ藲礚̀牧113ଙ㬵岄碟ਮ薪طඪ

夹傶ڊ 100.28㱁聅ز牧斃 112ଙीے 15.78%牐

狅硁̿113ଙ岄傀碟蝿制丆藲礚䁭̀ޞ牧113ଙ 12䵇犥Ӥ㾴Ո㾴

獉碟蝿夹傶 2.22㱁碟稞牧ྯՈྯ稞碟蝿ଘ璂ඪڊ夹傶 72.35聅ز牧

ଘ璂碟蝿ॠ碍夹傶 1.39ॠ牧വ֌㾴Ո㾴獉碟蝿者ඪڊ夹傶 160.65

㱁聅ز牧斃 112ଙीے 1.01%牐

㬵岄碟ਮ薪طඪڊ现㾴Ո㾴獉碟蝿ඪڊ者޾牧113ଙ懯夹傶 260.93

㱁聅ز牧ܛ吚ଙ GDPጯ獤穉傶 3.28%牐

來臺旅遊市場
Inbound Travel Market

國人出國觀光市場
Outbound Travel Market

來臺旅客觀光支出
Inbound Tourism Expenditure

國人國內旅遊支出
Domestic Tourism Expenditure

Taiwan received 7,857,686 visitor arrivals in 2024, a 21.13% increase 
over 2023.

By place of residence, Japan led with 1,319,592 visitors (16.79%), followed 
by Hong Kong and Macao with 1,310,977 (16.68%) and South Korea with 
1,003,086 (12.77%). By purpose of visit, “leisure” accounted for the largest 
share at 5,376,199 arrivals (68.47%), followed by “other” at 1,470,872 
(18.72%). Women comprised 51.87% of arrivals, and the largest age cohort 
was 30–39 years (23.13%).

in USD

In 2024, Taiwanese citizens made a total of 16,849,683 trips abroad. 
Among these trips, Asia was the primary destination, with 15,685,999 
trips, accounting for 93.09% of the total. This was followed by the 
Americas with 612,413 trips (3.63%), Europe with 352,172 trips (2.09%), 
and Oceania with 193,191 trips (1.14%).

Analyzing by country or region, the most visited destination was Japan, 
with 6,006,116 Taiwanese travelers, followed by Mainland China with 
2,770,284 visitors, South Korea with 1,429,398 visitors, Vietnam with 
1,263,352 visitors, and Hong Kong with 1,203,821 visitors.

According to the "2024 Annual Survey Report on Visitors Expenditure 
and Trends in Taiwan," the inbound tourism expenditure for visitors to 
Taiwan in 2024 was estimated to be approximately US$10.028 billion, 
an increase of 15.78% compared to 2023.

According to the "2024 Survey of Travel by R.O.C. Citizens," Taiwanese 
nationals aged 12 and above made approximately 222 million 
domestic trips in 2024. The average expenditure per person per trip 
was about US$72.35, and the average length of domestic trips was 
approximately 1.39 days. This resulted in an estimated total domestic 
tourism expenditure of about US$16.065 billion, reflecting an increase 
of 1.01% compared to 2023.

The total tourism revenue, which includes inbound tourism 
expenditure by visitors to Taiwan and domestic tourism expenditure 
by locals, was estimated to be approximately US$26.093 billion in 2024, 
accounting for 3.28% of GDP for that year.

113 年來臺旅遊市場重要指標
Key Indicators of Taiwan's Inbound Travel Market in 2024

觀光整體收入 
Tourism Revenue

1,310,977 人次 
Visitors

1,319,592 人次 
Visitors

1,003,086 人次 
Visitors

港澳
Hong Kong ѿ Macao

日本
Japan

韓國
South Korea

蚎螂 2023ଙጱ盪蝧盋叫๗牧2024ଙ獊純膠绚禂牏薪ط禂ࢧ稳ଉ

眲绐؋౮裾牧㪔Ӭ疻匍掘嘛౮ຎ牐礬硁 IATA碍硁牧2024ଙ獊純

膠绚ਮ螀ᰁ (PRK牧硩ፅ碟ਮ獍᯾碍 )犋㰍ݶ穉౮裾 10.4%牧螭᩻

᩼ዖ獮࿜ଘी裾 3.8%牧䌃ӥ碝ṛ夵袅牐薪ط碟蝿禂ොᶎ牧2024ଙ

獊純㾴褬碟ਮՈ稞螈 14㱁牧皃Ԓ缛ݶዖ獮࿜ଘ牐疻磭 2025ଙ牧

磪裭ෝ碟蝿碟蝿襑穩瞱媲ी裾牧膠绚ਮ螀ᰁ֌懯ݢ胼Ḓଶ᩻螂 50

㱁Ո稞牧ᘒ㾴褬碟ਮՈ碍毆懯疥斃 2024ଙ౮裾 3~5%牧膠绚牏薪

๗牐ݢ碟蝿禂咳疻盅玊ط

全球觀光業概況
Overview of the Global Tourism Market

After the rapid recovery in 2023, the global aviation and tourism 
industries in 2024 returned to stable and sustainable growth, 
achieving substantial results. According to IATA data, global air 
passenger traffic (measured in revenue passenger kilometers, 
RPK) in 2024 increased by 10.4% year-on-year and exceeded 
pre-pandemic levels by 3.8%, reaching a new record high.In 
the tourism sector, the number of international tourist arrivals 
reached 1.4 billion in 2024, nearly equivalent to the pre-pandemic 
level. Looking ahead to 2025, as travel demand continues to 
grow, global air passenger numbers are expected to surpass 5 
billion for the first time, while international tourist arrivals are 
projected to increase by 3–5% compared to 2024. The outlook 
for the aviation and tourism industries remains highly promising.

戢物๜蔭虻碘㬵რ傶 113ଙ̿㬵岄碟ਮ窞揲现㵕ݻ藲礚䁭̀ޞ Note : Sourceń2024 Annual Survey Report on Visitors Expenditure and Trends in Taiwan

in USD

殻ፓ
Items

111ଙ
2022

110ଙ
2021

113ଙ膏 112ଙ穉斃
2024 versus 2023

㬵岄碟ਮՈ稞
Number of visitor arrivals 
to Taiwan

785苭 7,686Ո稞
7,857,686 visitors

648苭 6,951Ո稞
6,486,951 visitors                  21.13%

㬵岄碟ਮଘ璂؊ኸज़碍
Average length of stay of 
visitors to Taiwan

6.98ज़
6.98 / nights

7.39 ज़
7.39 / nights                0.41 ज़ / nights

㬵岄碟ਮଘ璂ྯՈྯ෭
窞揲ᰂ氃
Average daily spending per 
person by inbound visitors

碝岄發 ز5,870
NT$5,870

182.83聅ز
US$182.83

碝岄發 ز5,628
NT$5,628

180.67聅ز
US$180.67

                1.20%
        碝岄發ीے 4.30%

                  $4.30% in NTD

㬵岄碟ਮ薪طඪڊ 
(犋珀㾴褬秚纏揲 )
Annual Amount of 
Inbound Tourism 
Expenditure (excluding  
international flight tickets)

碝岄發 3,220㱁ز
NT$322 billion

100.28㱁聅ز
US$10.028 billion

碝岄發 2,698㱁ز
NT$269.8 billion

86.61㱁聅ز
US$8.661 billion

                15.78%
        碝岄發ीے 19.34%

                  $19.34% in NTD

  

113 年
2024

112 年
2023

全球旅遊市場 
Global Travel Market

in USD

in USD
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亞洲觀光市場概況
Overview of Asian Tourism Markets

薪ط叨禂盋叫牧2024ଙ㫎窓ݱ薪ط૱䁰獈ह碟ਮՈ稞緡傶ྋ౮裾牐
Inbound visitor numbers rebounded in 2024 amid a broader tourism 
recovery.

2024 年亞洲各觀光市場入境旅客人次
Number of Inbound Visitors for Major Asian Tourism Markets in 2024

礬硁 UN Tourismמஞ瞲碍氥纈牧磪 50%薪ط䌕禂Ոॊ藨傶

2025ଙ㾴褬薪طጱ獮ว斃 2024ଙๅঅ牧ܨ౲ 2025ଙ獊純蝢

腝现ڥሲ毆֌疥绐ਧӥ褔牧瞺岉战ग़㾴疑ጱ窞揲襑穩牧֕㾴褬

薪ط叨禂Ֆᶎ屷玈㵕ێᎨ耬ጱ㺔氂牧ݚक़獊純妿倉牏瑿翣硰လ

现禅ᒒ穥狡缛牧疥瞱媲୽段螀蜍޾碟ਾ౮๜牐ݑ碉誢妿倉೴䜗

ӥ牧碟ਮ窞揲ᤈ傶㳷狳অᇔ᩻ಅ꧊牏櫝疑ๅ蜱ጱ碟ᤈ牧ࣁ碟蝿

毆ᓒ憒㴟Ӥ㳷ๅے挘ై牧㪔猻ضᘍᰁ叨ߝ㰷꧊޾揗砾胼ێ牧疨

ತ妿倉䋿ణጱ碟纷现碟蝿ፓጱ瑿牧᯿憙Ձݑ碟蝿誢涢㵛螂ᇔ搡牪

ଶ牧ݑ碟蝿ፓጱ瑿࿞媲ᓕቘቘ盢ጱ矑޾क़碟ਮ䌘ෝ࿞媲䋿擅ݚ

犖疥౮傶螡䢔碟蝿ፓጱ瑿ጱᘍᰁ礿կ牐

UN Tourism’s Confidence Index shows that 50% of industry professionals 
expect better prospects for international tourism in 2025 than in 2024. 
While global inflation and interest rates are projected to ease in 2025, 
boosting consumer demand in many countries, the sector still faces labor 
shortages. Macroeconomic conditions, geopolitics, and extreme weather 
will continue to affect transport and accommodation costs. In this 
environment, travelers favor value-for-money and closer-to-home trips, 
plan budgets more cautiously, and prioritize affordability and product 
value, seeking economical journeys and destinations and placing greater 
emphasis on experiences over material consumption. Acceptance of 
sustainable practices and destination-level sustainability management is 
also becoming a criterion in destination choice.

Source: Volume 23, Issue 1, Updated January 2025, UN Tourism World Tourism Barometer

          虻碘㬵რ物෭๜㾴褬薪ط瞺岉秚䯤牏詂჈碟蝿咳疻ੴ牏 
覮㾴薪ط獍ᐒ牏碝࣠ے碟蝿ੴ牏泷㬵ᥜ㫎薪طੴ

          Sources: Japan National Tourist Organization, Hong Kong Tourism Board,  
Korea Tourism Organization, Singapore Tourism Bureau,  
Malaysia Tourism Promotion Board

30.90%

4,450.3苭Ո稞
44,502,787 arrivals

香港
Hong Kong

21.42%

1,652.6苭Ո稞
16,526,297 arrivals

新加坡
Singapore

48.39%

1,637苭Ո稞
16,369,629 arrivals

韓國
South Korea

24.20%

2,501.7苭Ո稞
25,016,698 arrivals

47.09%

日本
Japan

3,687苭Ո稞
36,870,148 arrivals

21.13%

785.8苭Ո稞
7,857,686 arrivals

臺灣
 Taiwan

馬來西亞
Malaysia

人次 Arrivals 成長率 Change YoY
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強化品牌 3.0
Strengthening Brand 3.0

113ଙ 5์ 6෭薪طᗟ咳૲獊碝ݣ傀薪ߝط粞 3.0̿TAIWAN-

Waves of Wonder̀ҁ岄傀諆ێ牨詼ࡅ篷褖҂牧܋羷藗穩̿ݣ

傀傶磪ፓጱ瑿碟蝿̀牐ݱ૱䁰ᤈ衴懯向矑敍碝ߝ粞螀አ牧㪔ෝ

ଙݶ 10์ 28෭咳蔭獊碝ݣ傀薪ߝط粞㾴褬ਯ㯽୽粙牧犥 4य़

Ԇ氂̿SHARE (獤Ձ )牏DISCOVER (矐ᔱ )牏ENGAGE (蝫奾 )牏

ENJOY (Ձݑ ) 牧̀㯽螈ݣ傀ℂᛔ簁ว薪کग़ز෈玕ጱ加粬諆ێ牧

㪔蝚螂 CNN牏BBC牏Netflix缛ݱय़㾴褬甿誢现ᐒᗭଘݣ砮硯牧

硌य़ݣ傀薪ط㾴褬胼憎ଶ牐

113ଙ薪طᗟ䁆ᤈ᩻螂 500殻ᤈ㵕懯向牧

螩藶獊純甿誢现禂ᘏ 4,286Ո稞㬵ݣᘍ疗牐

വڊ獊碝薪طդ᥺Ո牧ֺই覮㾴૱䁰螩藶Ꭳݷ覮㿁 Super Junior

౮㹓ࣅ搙牪෭๜૱䁰螩藶Ꭳݷ୽ଂ甖ॢ๙肦牪泷㬵ᥜ㫎૱䁰螩

藶穇จ Nabila Razali(ূ穉೉•೉ಎڥ )牪玢疴૱䁰̿Ḓ֖̀薪ط

դ᥺ՈMikha Tambayong Mahenraҁ珘ܜ挹૬玄҂牪窊㾴૱

䁰螩藶窊㾴 Channel 3Ꭳݷካจ Teeradetch Metawarayutҁ൉

೉螈•螪粬絮೉胍牧ੜݷ Alek҂砾犨ݣ傀薪طդ᥺Ո牧䞹㵕ݣ傀

薪ط扖氂犋樌䥁牐

The Tourism Administration launched a new slate of tourism ambassadors 
by market: Kyuhyun of Super Junior for Korea; Satoshi Tsumabuki for Japan; 
Nabila Razali for Malaysia; Mikha Tambayong Mahenra as Indonesia's first 
Taiwan tourism ambassador; and Thailand's Channel 3 star Teeradetch 
Metawarayut (Alek). Their participation kept Taiwan front-and-center 
across these markets.

鎖定目標精準引客
Attracting Visitors with  
Targeted Outreach

In 2024, the Tourism Administration advanced more than 500 action 
plans and invited 4,286 media and industry representatives from around 
the world to Taiwan on familiarization tours.

On May 6, 2024, the Tourism Administration unveiled the new Taiwan Tourism Brand 3.0: "TAIWAN-Waves of Wonder," upgrading the brand to position Taiwan 
as a destination for purpose-driven travel. Market-specific campaigns were aligned to the new brand, and on October 28 a new international brand film was 
launched under four themes—Share, Discover, Engage, Enjoy—showcasing Taiwan's unique appeal, from natural landscapes to vibrant multicultural life. The 
film aired on CNN, BBC, Netflix and major social platforms, boosting Taiwan's global visibility as a travel destination.

年度觀光代言人強力曝光
Raising Visibility with Annual  
Tourism Ambassadors

粞ߝط傀薪ݣ 3.0̿TAIWAN-Waves of Wonder̀4य़Ԇ氂ၹ䁭 
Posters highlighting the four themes of Taiwan Tourism Brand 3.0 :  

"TAIWAN-Waves of Wonder"

෭๜Ꭳݷ୽ଂ甖ॢ๙肦砾犨ݣ傀薪طդ᥺Ո
Award-winning Japanese actor Satoshi Tsumabuki named 

Taiwan's tourism ambassador

玢疴Ḓ֖ݣ傀薪طդ᥺Ո - 珘ܜ挹૬玄
Mikha Tambayong, Taiwan's first tourism ambassador  

for Indonesia

國際行銷
International Marketing
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國㱤㑯㪟 
International Marketing

歐洲  Europe

北美  Northern America

1์ -糠犢碟疻牏臨ے珠碟疻牏羴夹现Ԅ֡碟蝿ٛ檺疻牪2์ -

၎๩繮牏澔ڄउ碟蝿ٛ檺疻牪3์ -伩珠苉牏膑ᰂઊ傀玟牏ڥےܜ牏

螈೉ේ碟蝿ٛ檺疻牪4์ -聅㾴獊純蟈斪疻牪9์ -၎๩繮碻䁭

聅觬疻牪10์ -聅窓㾴褬䨝捍磈糫玎碟蝿疻 (IMEX America)牪

11์ ೭य़茹粬䇚碟疻ے-

1์ -艰葦僂粬ڜ艌碟疻牏舣㾴㮖碄现磥盔ේ粬उ૱碟疻牏盓㾴

ේ瑽ے粬碟疻牪2์ -盓㾴眶疴ἓ窞揲ᘏ碟疻牪3์ -ຣ຋ ITB碟疻牪

5์ -ဩ葦ظᐰ獊純䨝捍磈糫玎碟蝿疻 (IMEX Frankfurt)牪7์ -

舣㾴搕澆碟蝿疻牪11์ -㮖碄WTM碟疻

2์ -Ԝ癥碟ᤈ玡薩䨝牪6์ -瓲疄玖褢瑿玟碟疻牏橕ᥜ绚჈碟疻牪

9์ -2024෭๜碟疻ҁTourism EXPO Japan҂

5์ -Ḓ凟㾴褬薪ط玡薩䨝牪9์ -ᰃઊ㾴褬碟疻

January – Utah Travel Expo; Chicago Travel and Adventure Show; New 
York and Denver Travel and Adventure Shows; February – Los Angeles and 
Phoenix Travel and Adventure Shows; March – Vancouver, San Francisco 
Bay Area, Calgary, and Dallas Travel and Adventure Shows; April – Seatrade 
Cruise Global (SCG); September – L.A. Times Food Bowl. October – IMEX 
America (IMEX). November – Montreal International Tourism & Travel 
Show (Salon International Tourisme Voyage, SITV)

January – Vakantiebeurs Utrecht (Netherlands); Destinations: The 
Holiday & Travel Show in London and Manchester (UK); CMT Stuttgart – 
The Holiday Exhibition (Germany). February – f.re.e Munich Consumer 
Travel Show (Germany); March – Internationale Tourismus-Börse (ITB) 
Berlin; May – IMEX Frankfurt (IMEX); July – Global Birdfair in the United 
Kingdom. November – World Travel Market (WTM) London

February – Kyushu Travel Expo; June – Hokuriku Summer Travel Expo 
and Kansai International Airport Travel Expo; September – Tourism 
EXPO Japan 2024 (TEJ)

May - Seoul International Travel Fair;  
September – Busan International Travel Fair (BITF)

歐美及澳洲  Europe, Americas & Australia

泰國  Thailand

越南  Vietnam

港澳  Hong Kong & Macao

新加坡  Singapore

印度  India

澳洲  Australia

馬來西亞  Malaysia

菲律賓  Philippines

印尼  Indonesia

日本  Japan

韓國  South Korea

亞洲地區  Asia

國際旅展行銷台灣
International Travel Exhibitions - Marketing Taiwan

2์ - IMM筏窓碟蝿甿誢疻牪10์ - TADA筏窓碟ᤈ禂ᘏ෭

2์ - OTM玢ଶڊह碟蝿૱褸牪9์ - ITB India玢ଶ㾴褬碟蝿

Իฃ䨝

3 ์ - ช疄 MATTA 碟疻牪7 ์ - MITM 㾴褬碟疻牪9 ์ - 纩疄

MATTA碟疻牪10์ -旰ቘ穵苟碟疻

3์ - NATASช疄碟疻牪8์ - NATAS纩疄碟疻牪 

10์ - ITB Asia㫎窓㾴褬碟蝿疻牏TTF碝࣠ے膠绚碟蝿疻 

March – National Association of Travel Agents Singapore (NATAS) Spring 
Travel Fair; August – NATAS Autumn Travel Fair; October – ITB Asia and the 
Singapore Airlines Time to Fly (TTF) Travel Fair

February – International Media Marketplace (IMM) Australia;  
October – Travel Agent Day Australia (TADA)

February – Outbound Travel Mart (OTM) India; 
September – ITB India

March – Malaysian Association of Tour and Travel Agents (MATTA) Spring 
Travel Fair; July – Malaysia International Travel Mart (MITM); September – 
MATTA Autumn Travel Fair; October – Brunei Travel Fair

2์ -苌஌搊 TTE碟疻牪7์ -苌஌搊 TME碟疻

2์ - ASTINDOช疄碟疻牪8์ -ASTINDO褷ے螈纩疄碟疻牪 

9์ - KOMPAS碟疻

1 ์ - 窊㾴㾴褬碟疻 TITF牪8 ์ - 窊㾴㾴褬碟疻竃螪ᒊ TITF 

North牏㫎ॡ碟ᤈ㶧䨝碟蝿Իฃ䨝 (PATA Travel Mart)

4์ -မ獉 VITM㾴褬碟疻牪9์ -胪பก૱ ITE㾴褬碟疻

6์ -詂჈㾴褬碟疻牪12์ - DRT詂჈㾴褬笴࿜磈ଶ؃薪ط疻

February – Travel Tour Expo (TTE), Philippines;  
July – Travel Madness Expo (TME), Philippines

February – ASTINDO Travel Fair (Spring); August – ASTINDO Travel Fair 
Jakarta (Autumn); September – Kompas Travel Fair

January – Thailand International Travel Fair (TITF); August – TITF North (Chiang 
Mai) and Pacific Asia Travel Association (PATA) Travel Mart

April - Vietnam International Travel Mart (VITM) in Hanoi;  
September - Ho Chi Minh City International Travel Fair (ITE)

June - Hong Kong International Travel Expo;  
December – Diving Resort Travel Expo Hong Kong

ૢ蚏物2024᩼ܖ胪பก૱ ITE㾴褬碟疻牏2024 ITB ASIA㫎窓㾴褬碟蝿疻碝࣠ے牏2024詂჈㾴褬碟疻牏2024㫎ॡ碟ᤈ㶧䨝碟蝿Իฃ䨝窊㾴磥ᨕ
From left: Ho Chi Minh City ITE 2024; ITB Asia 2024, Singapore; Hong Kong International Travel Expo 2024; PATA Travel Mart 2024, Bangkok

2024聅㾴獊純蟈斪疻  傀記ݣ-
Taiwan Pavilion at Seatrade Cruise Global 2024

2024၎๩繮碻䁭聅觬疻
L.A. Times Food Bowl 2024

TADA 2024筏窓碟ᤈ禂ᘏ෭
TADA 2024 Travel Agent Day Australia
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北美 Northern America

5์ -ෝ၎๩繮ॠֵ純䁰膐旰ݣ傀෭ၚ㵕牏㷢ے Passport to 

Taiwan(ݣ傀癧因෈玕萬蔩℄ )牏伩珠苉㾴褬泷೉礁螀㵕ኞၚ疻牪

6์ -ෝ玖聅ӣय़उ૱ҁ膑ᰂઊ牏၎๩繮现ᥜ褷瑽҂旰ቘ薪طവ

皞ၚ㵕牏㷢ے羴夹涠猓蝿ᤈ牏ݣ傀ے೭य़萬蔩෈玕℄牪7์ -㷢

伩珠苉ቊቐং艐℄牏膑ᰂઊ泷೉礁玡薩䨝牪8์ے -㷢ے膑ᰂઊ

㾴褬ᒏሻ℄牪9์ -ෝ羴夹旰ቘവ皞ၚ㵕牏膑ᰂઊ癨Ո褧膐旰ݣ

傀෭ၚ㵕牪12์ -㷢ے聅㾴 USTOAଙ䨝

3์ -ෝ艰葦ᴨঢේ粬Ԅ旰ቘݣ傀薪طവ皞ၚ㵕牏ෝ舣㾴㷢ے

2024 PATA Exchange现膐旰വ皞ၚ㵕牪8์ -ෝ㮖碄Ꭳݷ瑿秂

૬粬ᥜ咳襎ᒊ (Battersea Power Station)搳ᇔӾஞ皞䁰膐旰ݣ

傀薪ط碝ߝ粞̿TAIWAN-Waves of Wonder̀Ḓ䁰ၹक़ਯ㯽

ၚ㵕牪9์ -ෝ㮖碄旰ቘ禂ᘏവ皞䨝牪10์ -ෝဩ㾴૬讝旰ቘ

̿TAIWAN-Waves of Wonder : 秡᩼ݣ傀ࢥ疄ԏ碟 粬̀疻牪11์ -

Ḓଶෝታَේ盓珠凟砗旰ቘݣ傀薪طവ皞ၚ㵕

May – Taiwan Day at Angel Stadium (Los Angeles); participation in Passport to Taiwan Festival and the Vancouver International Marathon Health & Sports 
Expo. June – Taiwan tourism promotions in San Francisco, Los Angeles, and Seattle; participation in the NYC Pride March and TAIWANfest in Canada. July 
– Vancouver Bubble Tea Festival and San Francisco Marathon Expo. August – Kids'N Fun Festival in San Francisco. September – Promotion in New York and 
Taiwan Day with the San Francisco Giants. December – USTOA Annual Conference.

March – Taiwan tourism promotion in Amsterdam; participation in the 
2024 PATA Exchange and a promotion in the UK; August – First overseas 
showcase of the new brand "TAIWAN-Waves of Wonder" at the plaza of 
London's landmark Battersea Power Station. September – London trade 
seminar. October – special exhibition "TAIWAN-Waves of Wonder: A 
Journey Through Taiwan's Four Seasons" in Paris. November – first-ever 
Taiwan tourism promotion in Stockholm, Sweden.

歐洲  Europe

韓國 South Korea

6์ -ෝḒ凟膐旰ݣ傀薪طവ皞ၚ㵕牪9์ -ෝᰃઊ牏य़ᮕ旰ቘ

വ皞ၚ㵕牪10์ط傀薪ݣ -ෝḒ凟旰ቘ̿ࡂ簱ጱஞ氎ڜ敋̀盠

槼ମᤈ衴ၚ㵕

June – Taiwan tourism promotion in Seoul; September – Promotions in 
Busan and Daegu; October – "OhBear's Wish Train" pop-up marketing event 
in Seoul

April – Taiwan tourism promotion in Singapore

September – Taiwan tourism roadshows in Melbourne, Brisbane, and 
Auckland.

February – Tourism promotion in New Delhi; April – Promotions in Hyderabad 
and Bengaluru; September – Promotions in New Delhi and Mumbai

4์ -ෝ碝࣠ے瑿玟旰ቘݣ傀薪طവ皞ၚ㵕

9์ -ෝू凟๜牏૲᯾ේ๜膏羴ᥜ葦甂ظ葦旰ቘݣ傀薪طവ皞䨝

2์ -ෝ碝盓᯾旰ቘ薪طവ皞䨝牪4์ -ෝ玢ଶၹ盓೉૬牏紑ے

嬄凟膐旰薪طവ皞䨝牪9์ -ෝ碝盓᯾牏ਈ揮膐旰薪طവ皞䨝

新加坡  Singapore

紐澳  New Zealand & Australia

印度  India

辦理國際推廣活動
International Promotional Activities

歐美及澳洲  Europe, Americas & Australia

April – "2024 Taiwan Pavilion in Shibuya" roadshow in Tokyo; June – Taiwan tourism promotions across the Hokuriku region (summer), the 6th Taiwan Day at 
Hanshin Koshien, and West Japan promotions; August – Taiwan promotion at the 26th Manaka Festival; October – Participation in the 31st Railway Festival and 
a thousand-person sky lantern promotion.

日本 Japan

4์ -ෝ䩚Ղ膐旰̿2024ݣ蝿記 in笾ᨕ̀Roadshow ၚ㵕牪 

6์ -膐旰瓲疄玖褢瑿玟ݣ傀薪طਯ㯽വ皞ၚ㵕牏ᒫ 6䌵褐ᐟከ

ৼ瑼ݣ傀෭ၚ㵕牏ᥜ෭๜瑿玟薪طവ皞ၚ㵕牪8์ -ෝᒫ 26䌵

෭๜፥Ӿ纐๗樌旰ቘݣ傀薪طਯ㯽വ皞ၚ㵕牪10์ -膐旰ᒫ 31

䌵裡螇 festivalၚ㵕牏܉Ո硯ॠ籗വ皞ၚ㵕

亞洲地區  Asia

2024ଙ 6์羴夹涠猓蝿ᤈ
NYC Pride March, June 2024

2024ᥜ෭๜瑿玟薪طവ皞ၚ㵕
2024 Taiwan Tourism Promotion, West Japan

覮㾴Ḓ凟膐旰̿ࡂ簱ጱஞ氎ڜ敋̀盠槼ମၚ㵕
"OhBear's Wish Train" pop-up event in Seoul, Korea

粞ߝط傀薪ݣ 3.0㮖碄ၚ㵕ፐय़樄癷
Grand opening of the Taiwan Tourism Brand 3.0 event in London

羴ᥜ葦甂ظ葦膐旰ݣ傀薪طവ皞ၚ㵕
Taiwan tourism promotion held in Auckland, New Zealand

2024碝ݣ࣠ے傀薪طവ皞ၚ㵕岄傀դ蔭㿁
Taiwan delegation at the 2024 Singapore Taiwan Tourism Promotion

玢ଶ紑ے嬄凟薪طവ皞䨝
Taiwan tourism promotion in Bengaluru, India
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馬來西亞 Malaysia

泰國 Thailand

越南 Vietnam

菲律賓 Philippines

5์ -ෝݴᵇ࣠牏礖֡膐旰ݣ傀薪طവ皞䨝

1์ -ෝ竃螪旰ቘݣ傀薪طവ皞䨝牪9์ -ෝ磥ᨕ旰ቘݣ傀薪ط

Ԇ氂疻衴䨝现ݣ傀薪طവ皞䨝

4์ -ෝ᩼ܖမ獉膐旰ݣ傀薪طവ皞䨝牪7์ -ෝຳऌ疚ᰂ螲牏

੏㾴࿞ቊ旰ቘݣ傀薪طവ皞䨝牪9์ -ෝ胪பก૱旰ቘݣ傀薪ط

വ皞䨝

May – Taiwan tourism promotions in Kuala Lumpur and Johor Bahru

中國大陸 Chinese mainland

2์ -ෝࢥ૝౮᮷̿ᒫԫ䌵膌碇覇ช .蝛瓵ॠ଱჈筏ݣ෈玕ࡱଙ苉̀

旰ቘവ皞牏ෝᐰ癥蟴ݳ獋泷渟ز疐旰ቘᰂ泷ᄯ碟蝿വ皞ၚ㵕牪4์ -

ෝ玖Ղሴ଱Գ૶凟毉蟸ମ旰ቘ̿吚聲玖Ղ聅觬蝽Ӥݣ傀聅觬̀വ

皞ၚ㵕牪7์ -ෝ葍癥旰ቘݣ傀窼ଶ碟蝿誢涢䜛क़വ皞ၚ㵕牪9์ -

ෝ᯿睃碝طॠ瑿旰ቘ̿䌌䎦ņ浙Ň撪浙ᤈ蝍觓ԏ碟̀വ皞ၚ㵕牪10์ -

ෝᐰ癥膐旰̿ݣ傀聅觬蝰̀ၚ㵕വ皞ݣ傀聅觬碟蝿牪11์ -ෝ碲

ก̿ݣ傀觓眐疻̀旰ቘ薪طവ皞ၚ㵕牪12์ -ෝ皔槹膐旰ੜӣ蝢

碟蝿ᤈ衴ଷ藳䨝磈ݣ傀薪طԆ氂碟蝿വՕ䨝

3์ -จਜ膠绚筏槹ńݣӾḒ膠വ皞ၚ㵕牪4์ -裾禛膠绚詂჈ń

ṛᵜḒ膠വ皞ၚ㵕牪7์ -จਜ膠绚詂჈ńݣ玖娄Ḓ膠വ皞ၚ㵕牏

詂჈膠绚詂჈ńݣӾḒ膠വ皞ၚ㵕牪11์ -㷢ے Pinkoi Design 

Fest 2024独詂჈ᒊၚ㵕വ皞牏ෝ詂჈旰ቘݣ傀薥ৼ碟蝿വ皞䨝牪

12์ -ෝ詂჈旰ቘݣ傀ઊ脁薪طവ皞䨝牏㷢膏詂჈盠螀詂჈ń臺

荳Ḓ膠വ皞ၚ㵕

港澳 Hong Kong、Macao

2์ -ෝ泷疴೉牏ظ೉ظ旰ቘݣ傀薪طവ皞䨝牪3์ -ෝ泷疴೉牏

旰ቘݱظ೉ظ 1䁰禂ᘏ硽胍懺娞㪔ෝ泷疴೉㷢ےWorld Travel 

Fair 2024薪طവ皞ၚ㵕牪5์ -ෝ泷疴೉Market! Market! 珶䁰

膐旰 B2C薪طവ皞ၚ㵕牪7์ -ෝ螈࿿现ਾ襮ݱ旰ቘ 1䁰ݣ傀薪

വ皞䨝牪10์ط -ෝ泷疴೉膐旰 B2C薪طവ皞ၚ㵕

February – Taiwan tourism promotions in Manila and Clark; March – One 
trade training session each in Manila and Clark, plus participation in World 
Travel Fair 2024 in Manila; May – B2C promotion at Market! Market! in 
Manila; July – Promotions in Davao and Cebu; October – B2C promotion 
in Manila

January – Taiwan tourism promotions in Chiang Mai; September – Taiwan-
themed showcase and promotion in Bangkok

April – Taiwan tourism promotion in Hanoi; July – Promotions in Phnom 
Penh (Cambodia) and Vientiane (Laos); September – Promotion in Ho Chi 
Minh City

3์ -ෝ褷ے螈牏༆葦膐旰薪طവ皞䨝现ݣ傀薪طԆ氂疻衴䨝牪 

5์ -᩵૬窵䎦㷢ے玢疴ASITA㶧䨝̿ ᒫ13䌵2024ଙ獊㾴䨝捍 牪̀

6์ -ෝ褷ے螈膐旰ݣ傀薪طԆ氂疻衴䨝牪9์ -ෝӣ䌌瓦牏ါ

࿜膐旰薪طവ皞䨝牪10์ -㷢ے༆葦 MBT̿Table Top Medan 

& Padang̀现苭ᵇ AWJTM (Asita West Java Travel Mart)

印尼 Indonesia

March – Promotions and a Taiwan Fair in Jakarta and Medan; May – 
Participation in ASITA Indonesia's 13th National Conference on Batam Island; 
June – Taiwan Fair in Jakarta; September – Promotions in Semarang and 
Surabaya; October – Participation in MBT "Table Top Medan & Padang" 
(Medan) and ASITA West Java Travel Mart (AWJTM) in Bandung

February – Promotion at the 2nd "Salute to Youth: Dream-chasing in Tianfu" 
Hong Kong–Macao–Taiwan Cultural Carnival in Chengdu, Sichuan; Kinmen–
Matsu–Penghu tourism promotion in Fuzhou aligned with the Matsu–Mawei 
Lantern Festival; April – "Old Beijing Cuisine Meets Taiwan Cuisine" promotion 
at Hilton Beijing Wangfujing. July – outdoor promotion in Suzhou for in-
depth travel in Taiwan. September – "Cycling in Taiwan" promotion at Shin 
Kong Place, Chongqing. October – "Taiwan Food Week" in Fuzhou to promote 
culinary tourism. November – tourism promotion at the "Taiwan Culture 
Exhibition" in Kunming. December – Mini–Three–Links tourism marketing 
forum and Taiwan-themed tourism presentation in Xiamen

March – STARLUX Airlines Macau–Taichung inaugural flight promotion; April – EVA Air Hong Kong–Kaohsiung inaugural flight promotion; July – STARLUX Airlines 
Hong Kong–Taipei inaugural flight promotion and Hong Kong Airlines Hong Kong–Taichung inaugural; November – Participation in Pinkoi Design Fest 2024 (Hong 
Kong) and a Taiwan family travel promotion in Hong Kong; December – Taiwan mountain tourism promotion in Hong Kong and support for HK Express' Hong 
Kong–Hualien inaugural flight promotion

വ皞䨝ภ਷樄䁰蔭ᄍط傀薪ݣမ獉ܖ᩼ -ᐸӞ෈玕㯽瞚膚㿁
Opening performance by the Hoyi Dance Crew at the  

Taiwan tourism promotion banquet in Hanoi

2024 玢疴褷ے螈ݣ傀薪طԆ氂疻衴䨝
Taiwan Fair in Jakarta, Indonesia, 2024

2024玢疴苭ᵇ薪طവ皞䨝
Taiwan tourism promotion in Bandung, Indonesia, 2024

詂჈ Pinkoi Design Fest 2024 - ܻ࿆֘ᒓ萲翥而ૡ萬獤Ձ
Hong Kong Pinkoi Design Fest 2024 – Indigenous bamboo and  

rattan weaving demonstration

2024 泷㬵ᥜ㫎ݴᵇ࣠牏礖֡വ皞䨝
Taiwan tourism promotions in Kuala Lumpur and Johor 

Bahru, 2024

2024 苌஌搊ظ೉ݣظ傀薪طവ皞䨝
Taiwan tourism promotion in Clark,  

Philippines, 2024

2024窊㾴磥ᨕ旰ቘݣ傀薪طԆ氂疻衴䨝
Taiwan-themed showcase in Bangkok, Thailand, 2024
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持續推動「加速擴大吸引國際觀光客方案 
Continuing the "Accelerated and Expanded Inbound  
Tourism Promotion Program" 

2024 台北國際旅展 
2024 Taipei International Travel Fair

113ଙ瞱媲䁆ᤈ㿁ਮ糫ۗഷ碞现ᛔኧᤈ碟ਮು窞揲ᰂ ၚز5,000

㵕牧ے䔶㾴褬碟ਮ㬵ݣ藬ࢩ牧珅୚ 461苭Ո稞ጭ袅㷢ےᛔኧᤈ

碟ਮ㬵ݣ窞揲ᰂು糫ၚ㵕牧ٌӾ犥覮㾴牏詂჈牏෭๜牏泷㬵ᥜ

㫎牏窊㾴傶獮Բय़૱䁰牪ݚ㿁ਮ糫ۗኩ藶夹 3.7苭㿁牧㷢㿁Ո碍

夹 66苭Ո牐(113ଙ獊ଙ㿁ਮ糫ۗኩ藶夹 2.4苭㿁牧㷢㿁Ո碍夹

43苭Ո )

̿2024ଙݣ玖㾴褬碟疻̀ෝ 11์ 1෭ᛗ 4෭膐ᤈ牧螩藶獊純

懯و 16㾴牏83֖㾴褬揮疑㬵ݣ㷢ے牐ݣ傀記犥ݣ傀薪ߝط粞 3.0

珹߅玖㾴褬碟疻犝ፘ牧蜰搊蒂粬犥觓໒ݣ粞Ḓ稞ෝߝ咳牧䐔碝ڊ

記಑蝨觓໒̿׵㺔ᒊ̀(Information Station)牧ᴻ纨ݱڊ瑿碟蝿

諆ێ牧ๅ疻匍ݣ傀ᑀದय़㾴ێ螇牧犥᥃憙 3D悳䢗憙憽牧粁䢗࿆

唰䌘㾴疑記ጱమ猟牧㰆ێ硯蝑̿ TAIWAN-Waves of Wonder ݣ̀)

傀諆ێ·詼ࡅ篷褖 )牧㪔糷य़䨝毈咳̿磧֯疻記糫̀牐

In 2024, we continued group-tour incentives and the NT$5,000 spending 
lucky draw for free independent travelers (FITs) to strengthen demand 
for travel to Taiwan. The promotion attracted 4.61 million registrations, 
led by Korea, Hong Kong, Japan, Malaysia, and Thailand. There were 
about 37,000 applications in the group travel category covering 
approximately 660,000 participants. (For the full year 2024, group-tour 
incentives totaled about 24,000 applications and 430,000 travelers.)

The 2024 Taipei International Travel Fair (TITF) was held November 
1–4 and attracted 83 international buyers from 16 countries. The 
Taiwan Pavilion debuted the Brand 3.0 identity at the show and greeted 
visitors with a café-style "Information Station." Beyond showcasing 
regional travel highlights, the pavilion presented Taiwan's tech prowess 
with striking glasses-free 3D displays that redefined expectations for 
a national pavilion. The message "TAIWAN-Waves of Wonder" was 
delivered in full force, earning the show's Best Pavilion Award.

Held May 31, 2024 in Kaohsiung, the summit brought together more than 200 
participants from tourism authorities, local governments, travel and hospitality 
sectors, airlines, and rail operators from both Taiwan and Japan. Under the theme 
"New Charms of Taiwan–Japan Tourism in the Era of Sustainability," discussions 
explored using digital technologies to enhance destination digitalization and 
visitor experience, and embedding SDGs into transport and tour products. The 
two sides jointly issued the "Kaohsiung Declaration," committing to sustainable 
tourism and balanced two-way exchange, with an aim to surpass the pre-
pandemic benchmark of 7 million mutual visits.

The 37th Taiwan–Korea Tourism Exchange Meeting was held on April 25, 2024 in Chiayi County. More than 200 delegates from Taiwan and Korea 
participated in the event, which focused on "Creative Marketing x the Sustainability Wave" and "Toward 3 Million Two-way Visits." Discussions covered 
destination branding, current two-way travel trends, marketing to the MZ generation (Millennials and Gen Z), and practical approaches and visions for 
sustainable tourism on both sides.

Held October 22, 2024 in Taichung with around 110 participants, 
the conference reached consensus on multiple areas of cooperation: 
strengthening safety management mechanisms, promoting bilateral 
study tours, encouraging regional specialty tourism exchanges and visits, 
and advancing smart transformation in the tourism industry—working 
together to grow two-way travel.

強化國際交流
Strengthening International  
Exchange

113ଙ 4์ 25෭ෝࡱ嬝翻膐旰牧ݣ覮櫕ො᩻螂 դ蔭膏䨝牐ݷ200

朼䌘̿獺఺ᤈ衴 X࿞媲觓ᄤ̀犥现̿螪ݣݻ覮碟蝿԰我 300苭Ո

稞ፓ秂̀Ԇ氂牧獤Ձ಑蝨諆ێ碟蝿ፓጱ瑿牧疰ݣ覮薪ط԰我蜱丆

现朼䌘MZӮդጱ碟蝿ᤈ衴牧犥现䋿擅࿞媲碟蝿觓ᄤ牧獤Ձݣ覮

櫕ො䌘࿞媲碟蝿ጱ䋿褬֢傶现氎ว牐

113ଙ 10์ 22෭ෝݣӾ૱膐旰牧櫕ොو夹 110Ոڊଅ牐䨝捍Ӿ

螈౮ग़殻و֢ݳ蘷牧۱珀䔶玕ਞ獊ᓕቘ秚ګ牏വ㵕櫕螲狕䋊碟ᤈ牏

玟ऒ粬ᜋ薪طԻ窕԰我牧犥现׏蝱薪ط叨禂ฬ眻旉ࣳ缛牧硡ಋ悳

櫕螲碟蝿૱䁰牐گ

多元行銷全球引客
Diversified Marketing to Attract Global Visitors

113ଙ 5์ 31෭ෝṛᵜ૱膐旰牧褸奾ݣ෭櫕ො薪ط硰଱秚䯤牏翻

૱硰଱牏碟ᤈ禂牏碟ਾ禂牏膠绚獍ݪ牏裡螇禂ᘏ缛牧و懯᩻螂 200

Ո㷢ے牐๜稞Ԇ氂傶̿࿞媲觓ᄤӥጱݣ෭薪ط碝諆̀ێ牧櫕ො朼

䌘螀አ碍֖ᑀದ൉܋ว玟碍֖玕现碟蝿๐率誢涢牏SDGs࿞媲ፓ秂

苽䋿ෝԻ蝢螀ٍ砇犔现碟蝿叨ߝ缛捍氂Ի窕懵抷牧㪔ݶو咳蔭̿ṛ

ᵜਯ᥺̀牧犥咳疻࿞媲薪ط傶氎ว牧വ㵕ݣ෭؋皐ଘᤍԻ窕牧๖

櫕ො碟ਮ԰我᩻᩼ዖ眐獮 700苭Ո稞ፓ秂螪蝱牐2024 ITFݣ玖㾴褬碟疻 傀記樄癷㰽ୗݣ-
Opening ceremony of the Taiwan Pavilion at ITF 2024

ṛᵜ膐旰ࣁṛ痷抷䃧ط෭薪ݣ2024
2024 Taiwan–Japan Tourism Summit in Kaohsiung

嬝膐旰ࡱࣁԻ窕䨝捍ط覮薪ݣ2024
2024 Taiwan–Korea Tourism Exchange Meeting held in Chiayi

Ӿ膐旰ݣࣁ䨝捍֢ݳط薪᩼ݣ2024
2024 Taiwan–Vietnam Tourism Cooperation Conference in Taichung

糫ۗݣ蝧㿁ਮ㬵ے 113ଙᒫ 4疄ے嘨ഷ碞睱Ո۱
Incentives for inbound tour groups under the Accelerated and  

Expanded Inbound Tourism Promotion Program in 2024 Q4

         第 15 屆台日觀光高峰論壇
15th Taiwan–Japan Tourism Summit

         第 37 屆台韓觀光交流會議
37th Taiwan–Korea Tourism Exchange Meeting

         第 11 屆台越觀光合作會議
11th Taiwan–Vietnam Tourism Cooperation Conference

39
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強化海外據點服務量能
Expanding Overseas Services

推廣優質主題旅遊產品
Promoting High-quality Themed Travel Products

ၹक़૲ੴ犥獊純೐讨傶ᒽኼ牧ी戔㾴क़碟ਮ๐率硁讨牧蝚螂൉܋㾴褬୚ਮԏ๐率ᰁ胼现藉薫牧瞱媲硌य़薪ط૱䁰缏च牐ے蝧೐疻Ꭸ纷૱

䁰 (䩚玖㫎牏䩚ܖ㫎牏჈筏 )牧૲ੴ碝岉૱䁰 (玢ଶ牏玢疴牏羴筏 )牧㪔瞱媲稭蜰褢ਮ㬵ݣ牧113ଙ 2์ 7෭ෝ玢ଶਈ揮牧2์ 28෭ෝ

玢疴褷ے螈牧12์ 20෭ෝ苌஌搊泷疴೉౮缏ݣ傀薪ط๐率獤蒂 (TTIC)牧坌禅樄೐㾴褬ਮრ牐ݚ朼䌘裾纷૱䁰牧4์ 30෭ෝဩ㾴૬讝牧

10์ 2෭ෝے೭य़伩珠苉౮缏 TTIC牧窼玕稨窓现玖聅᯿讨उ૱牧樄咳笴ێ૱䁰牐

Following a global footprint strategy, the Tourism Administration expanded overseas customer service points to increase capacity and reach for international 
visitor acquisition. We accelerated efforts in short-haul markets (Northeast Asia, Southeast Asia, Hong Kong and Macau), built a presence in emerging markets 
(India, Indonesia, Australia, and New Zealand), and continued welcoming visitors from mainland China. In 2024, Taiwan Tourism Information Centers (TTICs) 
were opened in Mumbai (Feb 7), Jakarta (Feb 28), and Manila (Dec 20) to actively cultivate new visitor sources. For long-haul markets, TTICs were launched in 
Paris (Apr 30) and Vancouver (Oct 2) to deepen engagement in key European and North American cities and develop potential markets.

With MICE activity rebounding and international business travel 
returning, the Tourism Administration and the International Trade 
Administration relaunched the "En-route Tourism" subsidy program 
in 2024. The scheme encourages overseas business travelers attending 
conferences and exhibitions in Taiwan to extend their stays for leisure, 
boosting local tourism and spending.

獊純䨝疻叨禂ၚ妏牧㾴褬珶率碟ਮ侅ࢧ窕牧Ի蝢蟂薪طᗟ膏妿倉

蟂㾴褬揶ฃᗟෝ 113ଙ᯿珸֢̿ݳ殼螇薪̀ط愆ۗො礯牧Ἡ玎

㾴褬珶率ਮ㬵ݣ㷢ے㾴褬䨝捍膏疻薩ԏ褬牧皤裾؊ኸ碻樌殼我碟

蝿牧ၚ妏ࣁ瑿薪޾ط窞揲牐

推動「順道觀光」搶攻國際商務客
Promoting "En-route Tourism" to Attract  
International Business Travelers 穆斯林友善旅遊環境

Muslim-friendly Travel Environment

《臺灣米其林指南 2024》
Taiwan Michelin Guide 2024

Now in its seventh year, the Taiwan Michelin Guide announced on August 
27, 2024 that 49 restaurants across Taipei, Taichung, Tainan, and Kaohsiung 
earned stars: three with three stars, five with two stars, and 41 with one 
star. Le Palais (毚䋠 ) extended its record to seven consecutive years with 
three stars, and MINIMAL in Taichung became the world's first Michelin-
starred ice cream shop—proof of Taiwan's culinary creativity. The 2024 
guide reflects steady growth in Taiwan’s culinary scene, featuring 49 
starred restaurants, 126 Bib Gourmand selections, and 168 recommended 
restaurants, totaling 343 entries—including six Green Star restaurants. 
These include 157 in Taipei, 66 in Taichung, 59 in Tainan, and 61 in 
Kaohsiung. The breadth of styles reflects Taiwan's rich regional diversity 
and elevates urban tourism appeal, positioning Taiwan as a top choice for 
travelers worldwide. These accolades strengthen the competitiveness of 
Taiwan's tourism.

top three since 2019 and won "Most Inclusive Non-OIC Destination" at 
the 2022 Halal in Travel Awards—international recognition of Taiwan's 
welcoming environment for Muslim travelers. In Malaysia, the "Salam 
Taiwan" annual Muslim-friendly campaign drew 4,636 Muslim visitors to 
Taiwan in 2024.

The Tourism Administration continued to enhance Muslim-friendly services 
across Taiwan, reaching 381 Muslim-certified restaurants and hotels in 
2024. According to the Mastercard–CrescentRating Global Muslim Travel 
Index (GMTI) released in June 2024, Taiwan ranked third among non-
OIC destinations, behind Singapore and the UK. Taiwan has placed in the 

̽岄傀罡ٌ຋瞲̾ܖ螪獈ᒫ 7ଙ牧113ଙ 8์ 27෭獍૲ݣ玖牏ݣ

Ӿ牏ܖݣ现ṛᵜ 4ଷउ૱و磪 49疑訇皣糷จ羷牧۱ೡӣจ 3疑牏

ԫจ 5疑现Ӟจ 41疑牧ٌӾ̿毚䋠̀恘肥ӣจ 7蝫襹懿袅牧ݣݚ

ӾMINIMAL 㳷ฎ獊純Ḓ疑糷஑罡ٌ຋Ӟจ٩႞႟ମ牧疻匍ݣ傀

碘ቘ篷褖ݢ胼௔牐̽岄傀罡ٌ຋瞲ܖ 2024̾珊匍ڊ绐ਧी裾牧罡

ٌ຋จ羷訇皣 49疑牏஠穉ጭ 126疑现വ萃訇皣 168疑牧و磪 343

㮆訇皣獈螡̽罡ٌ຋瞲̾ܖҁٌӾ翑จ 6疑҂牧۱ೡݣ玖 157疑牏

Ӿݣ 66疑牏ܖݣ 59疑牏ṛᵜ 61疑牐碘ቘ圵觊窩荠ݱୗ觓໒牧疻

匍ݣڊ傀ݱ瑿碘ቘ圵觊ጱ羊᯻ग़ز牧ࣳयݣ傀ग़୸ग़甠ࢿ瑿ԏ聅

ጱ聅觬෈玕牧ๅ傶उ૱薪ےٚط꧊牧虏ݣ傀౮傶獊純ݑ稭蜰ጱ碟

蝿ፓጱ瑿ԏḒ螡牐犋㰍傶ݣ傀薪ط碟蝿现訇觶叨禂ጱ埈凗ێ൉׀

ྋᶎ胼ᰁ牧萞ኧ㾴褬蝿ਮ㬵ߝݣ瑛聅觬ጱݶ碻牧眤ݣݑ傀蝡璸ࢿ

瑿ጱّ਻㪔荚膏羊୸媤羸牐

瞱媲猻玕㾴獉ᑥේ຋݋珿絑ह牧113ଙᑥේ຋藨挨訇皣现碟

記碍ᰁ懯 381 疑牐礬硁苭Ԫ螈ܜ (Mastercard) 膏碝์戺缛

(CrescentRating) 113ଙ 6์肥ݳ咳蔭̿獊純ᑥේ຋碟蝿瞲碍

ҁGMTI҂̀ٚଶ疥ݣ傀戺傶覍նේ葦֢ݳ奲而碟蝿ፓጱ瑿 (non-

OIC destinations)ᒫ 傀ᛔݣ膏舣㾴牧࣠ے牧㰍稞ෝ碝ݷ3 108ଙ

樄ত緡ڜݷ獮 牧ๅ้ෝ̿2022竃፥碟蝿糫̀糷毈̿ଙଶ磧۱ݷ3

਻碟蝿ፓጱ瑿糫殻 -覍նේ葦֢ݳ奲而̀糫殻牧氥纈ݣ傀വ㵕݋珿

ᑥේ຋碟蝿کݑ㾴褬胋ਧ牧ݢ൉׀㾴褬ᑥේ຋碟ਮ㬵ݣ傀ਞஞ碟

蝿牐泷㬵ᥜ㫎旰ቘ Salam Taiwanᑥේ຋݋珿碟蝿ଙଶ蝑ਮ䌕礯牧

113ଙݳ懯珅୚ᑥේ຋碟ਮ螈 4,636Ո稞牐

2024罡ٌ຋糷จ羷訇皣य़ݳᆙ 
2024 Michelin-starred restaurants

113ଙ薪طᗟ膏㾴揶ᗟ᯿珸̿殼螇薪֢ݳ̀ط
The Tourism Administration and International Trade Administration 

relaunched "En-route Tourism" cooperation in 2024

ᑥේ຋翕夺㬵岄誢涢݋珿ᤈ纷
Muslim influencers experience Taiwan's Muslim-friendly itineraries

2024
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拓展觀光亮點 扶植地方活動
Expanding Tourism Highlights and Supporting Local Events

國內旅遊
Domestic Tourism

傶൉܋㾴碟૱䁰牏䞹㵕㾴碟扖氂牧皤媲 112ଙ膐旰ᒫ 1䌵薪ط

犝讨糫౮ຎ牧硡ಋ獊岄 22㮆翻૱硰଱വ萃 100蒂ว讨牧ݶوവ

㵕̿ݣ傀薪ط 100犝讨̀牐ᛔ 113ଙ 11์蚏褢媲വݣ̿ڊ傀ጯ

Waỳ犝讨盏ᒽ疻牏̿絑䎦์์ Partỳኧݱ翻૱斪窕吚Ԇ಑จ牏

̿犝讨褸碻禼̀襎ৼ褸ᒍು糫ၚ㵕牏̿ 觓໒碟蝿 Chill̀犝讨૱褸牏

̿絑䎦禼蝿 Trip!̀୽ᶪ瑽෈獺֢埈搴牏̿䄉蝿ஞ誢涢̀㾼瓵մ㴟

监褸缛 6य़ူྦྷ羬ڜၚ㵕牧Ἡ玎碟ਮྯ์蝣犝讨牏蝿ၚ㵕牏Ձ猻

ణ牧誢涢岄傀ݱ玟ऒࢥ疄觓眐牧䧒ሻ獊岄Ӟ碉ଙ牧癲㵕瑿ො薪ط

叨禂咳疻牐

To enhance the domestic tourism market and generate greater buzz, the 
Tourism Administration, building on the success of the first Tourism Spotlight 
Awards held in 2023, partnered with 22 local governments to recommend 
100 attractions and jointly promote the "Taiwan Tourism 100 Spotlights." 
Starting in November 2024, six major themed events were successively 
launched: "Taiwan 100 Ways" Micro-Curations, the "Island-Wide Monthly 
Party" featuring different counties and cities as headliners, the "Spotlight Fun 
Collection" e-stamp raffle, the "Chill Style Travel" Spotlight Market, the "Island 
Fun Trip!" Multimedia Contest, and the "Grand Tour Dream Experience" call for 
proposals. These experiences encouraged travelers to visit spotlight attractions, 
join monthly events, and enjoy special offers—experiencing the four seasons 
across Taiwan while boosting local tourism industries. 

舉辦「台灣觀光 100 亮點」活動
Hosting the "Taiwan Tourism 100 Spotlights" Campaign
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牏䩚现櫝䎦觓໒碟蝿ܖ玖牏Ӿ牏ڊ傀ጯWay盏ᒽ疻̀犥玟ऒ碟蝿疻ݣ̿
The "Taiwan Way" micro-curations showcase distinctive travel styles in northern, central, 
southern, and eastern Taiwan, plus the outlying islands

薪طᗟ憒㴟 6य़羬ڜၚ㵕䞹㵕㾴碟籆ᄤӞ碉ଙ
The Tourism Administration planned six major series of events to 

keep domestic travel excitement going year-round
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To attract visitors to theme parks in Taiwan, the Tourism Administration coordinated an integrated marketing program with operators under the "Taiwan 
Amusement Parks—Play for Points" banner, inviting creators to produce park-themed shows and promotional videos, organizing industry participation in 
two major travel fairs, and partnering with the Taiwan Amusement Park Association to stage the "Taiwan Amusement Parks" pavilion at the 2024 Taipei 
International Travel Fair (ITF). On-site stage activities and mini-games promoted fair-exclusive deals, showcased family-friendly itineraries for all ages, and 
elevated the overall image of Taiwan's amusement park industry.

拓展觀光遊樂業國民旅遊市場
Expanding the domestic market  
for theme parks

傶೐疻薪ط蝿禼禂㾴࿆碟蝿૱䁰牧䞹㵕࿆唰ᛗ獊岄Ԇ氂禼瑼蝿ሻ觓ᄤ牧薪طᗟവ㵕薪ط蝿禼禂碉ݳᤈ衴懯向牧奾ݱݳ薪ط蝿禼禂禂ᘏ

വݣ̿ڊ傀অ禼瑼蝿讨禼̀ၚ㵕牧ᴻ螩藶翕夺ೌ硢Ԇ氂禼瑼ፘ橕℄ፓ现ᤈ衴ਯ㯽୽粙ਯ㯽क़牧㪔螩藶禂ᘏݶو㷢膏 2䁰稞獊㾴௔碟疻牧

膏ݣ傀薪ط蝿禼玟㶧䨝ࣁ 2024岄玖㾴褬碟疻 (ITF)֢ݳ犥Ԇ氂禼瑼粬ᜋ಑蝨̿ݣ傀অ禼瑼̀Ԇ氂記牧蝚螂膚岄现ੜ蝿瞁԰㵕誢涢缛

匍䁰ၚ㵕牧വ皞禂ᘏ碟疻褖ਧ猻ణঅ皐ीے揮穥牧ਯ㯽禼瑼獊请ग़زԆ氂蝿纷牧൉܋薪ط蝿禼禂碉誢୵虡牐

/ 項 Item43 / 項 Item89

扶植觀光活動 品質提升事項
Supporting Tourism  
Activities

Quality Enhancement  
Projects
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Guidance and support were provided to local governments and civic 
groups for 43 events, including: the 2024 Miaoli Fire Dragon Festival; 2024 
Kaohsiung Lantern Festival; 2024 Taiwan Lantern Festival–Yanshui Beehive 
Fireworks; 2024 National Chi Nan University Cherry Blossom Season; 2024 
Kaohsiung Neimen Song-Jiang Battle Array; 2024 Yilan Green Expo; 2024 
Taichung International Dance Carnival; 2024 Lukang Dragon Boat Festival; 
2024 Yilan International Children's Folklore and Folkgame Festival; 2024 
Kinmen Lieyu Township Taro Festival; 2024 Nantou Starry Sky Season; 
2024 Kinmen Mid-Autumn Bo-Bing "Top Scholar" Event; 2024 Sanyi 
Woodcarving Art Festival; Art Taipei 2024; 2024 Keelung Mid-Summer 
Ghost Festival; 2024 Christmasland in New Taipei City; 2024 Taichung 
International Flower Carpet Festival; 2024 Pingtung Luo Shan Feng Arts 
Festival; 2024 Nantou Global Tea Expo; 2024 Chiayi Dancing of Light 
and Shadows Art Exhibition; 2024 Kaohsiung Zuoying Wannian Festival; 
2024 Taiwan's Rice Heaven—Tianzhong Marathon; and the 2024 Chiayi 
City International Band Festival, among others—carrying out 89 quality-
enhancement measures in total.

臺灣觀光雙年曆活動扶植計畫
Taiwan Tourism Biannual Calendar Support Plan

斔疩瑿ො硰଱౲࿆樌㿁誢旰ቘ̿ 2024舏礣    谍羬ڜၚ㵕 牏̀̿ 2024

ṛᵜ籗䨝̀牏̿2024ݣ傀睃ز疐 -烡࿜᢫箻羬ڜၚ㵕̀牏̿2024

磈य़䳨臺疄̀牏̿2024ṛᵜ獉槹ਟ࿯檋̀牏̿2024਩葦翑ᜋ玡

薩䨝̀牏̿2024岄Ӿ㾴褬᪴膚ࡱଙ苉羬ڜၚ㵕̀牏̿2024議჈

睃ᒒ檚羬ڜၚ㵕̀牏̿2024਩葦㾴褬ᒏሻ萬蔩℄̀牏̿2024ᰂ

槹翻篇癘暱臜毣疄羬ڜၚ㵕̀牏̿2024ܖಭจ绚疄̀牏̿2024

ᰂ槹Ӿ纩玡制ز訁ၚ㵕̀牏̿2024ӣ嬝๙褺萬蔩℄羬ڜၚ㵕̀牏

̿ART TAIPEI 2024ݣ玖㾴褬萬蔩玡薩䨝 牏̀̿ 2024灥罝Ӿز纐 牏̀

̿2024碝玖稭禼肍藫उ羬ڜၚ㵕̀牏̿2024岄Ӿ㾴褬臺穓℄̀牏

̿2024੽䩚苽ઊ觓萬蔩疄̀牏̿2024ܖಭӮኴ艐禂玡薩䨝̀牏

而୽膚ط૱嬝ࡱ2024̿ ୽萬蔩疻̀牏̿2024ṛᵜૢ籧苭ଙط-

疄̀牏̿ 2024岄傀罡狜ኦӾ泷೉礁̀牏̿ ̀℄嬝૱㾴褬ᓕ禼ࡱ2024

缛 43殻ၚ㵕牧旰ቘߝ搡൉܋Ԫ殻懯 89殻牐

2024岄傀睃ز疐 -烡࿜᢫箻羬ڜၚ㵕
2024 Taiwan Lantern Festival–Yanshui Beehive Fireworks

ಭӮኴ艐禂玡薩䨝ܖ2024
2024 Nantou Global Tea Expo

113ଙݣ傀薪ط櫕ଙ磓ၚ㵕瑿瑽
2024 Taiwan Tourism Events Calendar–Event Map

2024਩葦㾴褬ᒏሻ萬蔩℄
2024 Yilan International Children's Folklore and Folkgame Festival

ಭจ绚疄ܖ2024
2024 Nantou Starry Sky Season

ӥ瑽 Bottom

Ӥ瑽 Top

2024ITFݣ傀অ禼瑼記 -樄癷ݴᐣᇔय़ݳᆙ
Mascots at the opening of the "Taiwan Amusement Parks" pavilion at 2024 Taipei ITF
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䛑ዖ盅࿆唰碟蝿薪盢膏窞揲聜䙼ጱ硬虋牧皤媲വ皞լ瓲碟蝿疍ࢩ

碫牧᯿碝練碉獊岄瓲疄碟蝿虻რ牧᯿यၚ㵕ߝ粞傶̿ ℄傀լ瓲ݣ 牧̀

犥̿Ӥઊ窞า牏ӥၹ竃争̀傶ၚ㵕獉窩牧碉ݱݳ㾴疑觓ว玟膏翻૱

ԏ瓲෭粬ᜋ蝿睑ၚ㵕牧㪔膏叨禂᪜ኴ奾ፑ֢ݳ牧䞹㵕岄傀瓲疄薪ط

籆ᄤ牧癲㵕珏螲叨禂咳疻牧ࣳय岄傀瓲෭℄睃ၚ㵕碝ߝ粞牧珅୚㾴

獉牏क़蝿ਮࣁፐ瓲蝡㮆疄℄㬵ک岄傀碟蝿牧ၚ㵕珅୚ 670苭Ո稞

㷢薪牧叨꧊螈碝岄發 182㱁ز牐

Responding to changing post-pandemic travel habits, the "Solar Festival 
in Taiwan" refreshed Taiwan's summer travel resources around the theme 
"Cool off in the Mountains, Refresh by the Sea." The program integrated 
signature summer events across national scenic areas and localities, forming 
cross-industry partnerships to boost Taiwan's summer tourism momentum. 
The event aimed to spur the development of surrounding industries and 
establish a new brand for summer festival activities in Taiwan, attracting 
domestic and international tourists to visit Taiwan during the peak summer 
season. The event successfully drew 6.7 million visitors, generating an 
economic output of NT$18.2 billion.

2024 台灣仲夏節
2024 Solar Festival in Taiwan

四季特色活動 帶動在地旅遊風潮
Driving Local Travel with Special Seasonal Events

2024 台灣燈會
2024 Taiwan Lantern Festival

傀籗䨝̀糷ݣ̿ – Discovery毱螇圸战傶̿獊純磧֯睃َၚ㵕̀

ԏӞ牧Խฎ岄傀Ḓᥝጱ℄睃薪طၚ㵕牐̿2024ݣ傀籗䨝̀碻ᵍ

16ଙ᯿蜴岄ܖ膐ᤈ牧113ଙ 2์ 24෭ᛗ 3์ 10෭ෝṛ裡岄ܖ

ᒊ珏螲牏຋认產獍瑼牏ਞଘ蝿睑嘨毣现ਞଘ螀မ窂ધ缛䁰ऒ旰

ቘ牧૲疻ᶎ坌螈 50獍殹牧憒㴟̿ṛ裡籗玟̀现̿ਞଘ籗玟̀缛

2य़疻玟牧疻ڊ 300կ犥Ӥ֢ߝ牧ٌӾԆ籗̿谍㬵ݣ傀̀ๅ褲

珀稭蜰㾴褬碟ਮ᮷㬵岄傀ԏ๗盃牧者懯㷢薪Ո稞统Ꮘ 1,520苭Ո

稞牧獺蝨珏螲妿倉叨꧊᩻螂碝岄發 247㱁ز牐

– 傶蜰矑籗䨝๗樌㬵ݣԏ㾴褬碟ਮ牧虏㾴褬碟ਮ藨蘷岄傀ࣁ瑿㯽

翄࿆ח෈玕℄睃牧朼䌘 113ଙ 2์ 22෭ᛗ 24෭樌獈ह岄傀ԏ

ᛔኧᤈक़罕Ոॊ牧䚣虁ᆙ౲੷ኸ挨现吚෭獈ह䚣挨 (虁ᆙ瞂ᒍ౲

秚纏 )ᛗ໘瑼㾴褬秚䁰牏岄玖㾴褬膠绚ᒊ现ṛᵜ㾴褬膠绚ᒊ碟ਮ

๐率Ӿஞ牧ݢܨ覿玲̿2024ݣ傀籗䨝褖ᰁᐰ蔽̀1犩牧و懯咳

ڊ 1苭犩褖ᰁᐰ蔽牐ᐰ蔽獉珀ݣ傀籗䨝䌕痀̿ੜ谍۱̀ੜ൉籗

现谍ଙ夺۱क़牧螭磪螕ݳᛔኧᤈ碟ਮԏ̿Taiwan PASS㾴褬碟ਮ

猻ణԻ蝢纏ز500̀ڭ现̿Ԇ氂禼瑼̀300زರ㰷ݱڭ 1皰牧ᴻ

珅୚ᛔኧᤈ㾴褬碟ਮک我ݣ傀籗䨝牧㪔萞ኧ蚎我岄傀ݱ㮆ว讨牧

窼獈誢涢岄傀觓࿆ࢿ眐牐

– Hailed by Discovery Channel as one of the world's top celebrations, the 
Taiwan Lantern Festival is Taiwan's premier festive attraction. After 16 
years, the festival returned in 2024 to Tainan from February 24 to March 
10, with displays around THSR Tainan Station, Lin Mo Niang Park, Anping 
Recreation Wharf, and along the Anping Canal. Spanning 50 hectares, the 
two themed zones—THSR and Anping—featured more than 300 works. 
The main lantern, "The Dragon Comes to Taiwan," symbolically invited 
global visitors. Attendance topped 15.2 million, generating over NT$24.7 
billion in surrounding economic activity.

– To welcome international visitors and introduce Taiwan's folk traditions, 
10,000 limited "2024 Taiwan Lantern Festival Commemorative Gift Bags" 
were offered from February 22–24 to FIT travelers presenting a passport/
ARC and same-day entry proof at visitor centers in Taoyuan International 
Airport, Taipei Songshan Airport, and Kaohsiung International Airport. Each 
bag contained festival mini lanterns, Year-of-the-Dragon red envelopes, a 
NT$500 Taiwan PASS transport discount voucher for international visitors, 
and a NT$300 theme-park coupon—encouraging attendance at the festival 
and deeper exploration of Taiwan's attractions.

傀̀ݣ傀籗䨝Ԇ籗̿谍㬵ݣ2024
The main lantern at the 2024 Taiwan Lantern Festival :  
"The Dragon Comes to Taiwan."

傀籗䨝樄籗㰽ୗݣ2024
2024 Taiwan Lantern Festival lighting ceremony

Launch of the main lantern "The Dragon Comes to Taiwan"  
at the Taiwan Lantern Festival

傀̀蝨ࣳ咳蔭ၚ㵕ݣ傀籗䨝Ԇ籗̿谍㬵ݣ2024

傀籗䨝褖ᰁᐰ蔽ݣ2024
2024 Taiwan Lantern Festival limited Commemorative Gift Bag

傀լ瓲℄ਯ㯽୽粙ݣ Solar Festival in Taiwan promotional video

լ瓲㬵ԧߝ٩癧蝅敋 "Summer's Here" ice-treats roadshow
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113ଙ 8์ 2෭ᛗ 5෭ෝݣ玖Ӯ揶Ӟ記膐旰牧犥̿ݣሻ̀ޱ傶Ԇ

氂㷢疻牧㪔犥̿聅觬 +蝿纷̀傶ᒽ疻Ԇ數牧旰ቘ䓻萬硽ਰ牏ݷ

Ո拻ଷ牏蝿纷വ皞缛ၚ㵕牧᩻螂 10苭Ո稞㷢薪牧疻記甿誢䁭疩

蝸 28㳷牐

ᒫ 10䌵̿2024䩚ၹધय़瑿萬蔩℄̀獊㾴懿ᘏ䨝牧ෝ 113ଙ 4์

25෭ݣࣁ玖苉ઊMagic Box膐旰牧Ḓଶ犥䩚ၹધय़瑿Ԇ憙憽牏์

܋ၹᶎӤࣁط䩚ၹધ加磪์ࣁ碍֖ᑀದ֢傶绚樌戔懯牧ݳၹ奾ط

蚏向ᶎ傶萬蔩疄矮樄ଧ癷牐

๜稞萬蔩℄ਠ౮ 5կ洛瑿獺֢֢ߝ现 32䁰稞臺䩚萬෈ଘݣၚ㵕现

8䁰稞์طၹᶪ禼䨝牧珅୚᩻螂 2苭 ၹᶪط碟ਮ㷢膏์ݷ7,000

禼䨝牧磪硳Ԁ肥珏螲萬蔩薪ୁط癲牐

Held on August 2–5, 2024 at Taipei World Trade Center Hall 1, the 
"Taiwan Way" themed Taiwan Culinary Exhibition spotlighted "Cuisine + 
Travel" through chef workshops, celebrity talks, and tour promotions—
drawing over 100,000 visits and more than 28 media features.

The press conference for the 10th East Coast Land Arts Festival was held 
April 25, 2024 at Huashan's Magic Box in Taipei, featuring art direction 
centered on the East Coast landscape and a digital "moonlit sea" motif to 
open the season.

The program presented five on-site artworks, 32 East Taiwan arts-platform 
events, and eight Moonlit Sea concerts, with more than 27,000 concertgoers 
— strengthening the region's arts-tourism corridor. 
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台灣美食展
2024 Taiwan Culinary Exhibition

東海岸大地藝術節暨月光．海音樂會
East Coast Land Arts Festival  
and Moonlit Sea Concert

碻੢̀傶Ԇ氂牧ෝݘ傀অ仼̀犥̿盋ݣ2024-2025̿ 113ଙ 9

์ 14෭ෝ岄ܖ橕ৼ癗癗殸獍瑼ྋୗ珸㵕牧奾ݳ 19㮆伩ဣ玟现

瑿᩼㾴褬ጱ扖氂牧ࣁ伩ဣ玟猻ణၚ㵕牧಑蝨᩼ݱ瑿叨禂牧Ԁ蝫ࣁ

螩藶य़疑Ӟ蚏ፘ矬㬵ု仼牐

Launched September 14, 2024 in Tainan's Guanziling, the 2024–2025 
Taiwan Hot Spring & Fine-Cuisine Carnival adopted a "retro chic" 
theme, linking 19 hot-spring areas and local partners with special offers 
to create globally appealing, locally grounded experiences, inviting 
everyone to come together and enjoy the hot springs.

台灣好湯 - 溫泉美食嘉年華
Taiwan Hot Spring & Fine-Cuisine Carnival

Leveraging local tourism and transport resources, the Taiwan Cycling 
Festival promoted 10 marquee rides and events, including the Taiwan KOM 
Challenge, Formosa 900, Sun Moon Lake Come! Bikeday, Taichung Bicycle 
Carnival, Slow Cycling Tours of the East Longitudinal Valley, East Coast 
Mahengheng to Chenggong 168 cycling tour, Light Up Taiwan, Dapeng Bay 
Light One Bike, Penghu Island-Hopping 101, and Wonderland Siraya Cycling 
5 COOL—inviting cyclists from around the world to experience Taiwan's 
landscapes and local culture. 

臺灣自行車旅遊節
Taiwan Cycling Festival

奾ݱݳ翻૱薪ط膏Ի蝢虻რ牧旰ቘ̿岄傀ᛔᤈ敋碟蝿℄̀羬ڜ

ၚ㵕牧犥̿ݣ傀ᛔᤈ敋ጭઊሴҁKOM҂̀牏̿浙蝽ᐰ凟砗ဉ

900̀牏̿෭์ᄣ Come!Bikedaỳ牏̿岄Ӿᛔᤈ敋ࡱଙ苉̀牏

̿எᤈ婛ᨕ̀牏̿䩚ၹધ泷ک౮ۑ 168̀牏̿禅讨眸碟̀牏̿य़

瀍傀 Light One Bike㻌敋ၚ㵕̀牏̿ᄯ竝᪡䎦 101̀牧犥现̿ᥜ

೉褷 5 cool̀10य़ߝ粞ᤈ衴വ皞牧珅୚獊Ӯኴ碟ਮ现ᛔᤈ敋眢

অᘏӞݶ眤ݑ岄傀ग़ز膏ࣁ瑿ጱ෈玕粬ᜋ牐

傀聅觬疻ݣ2024 -者翄樄癷现癧䁰 2024 Taiwan Culinary Exhibition—President's opening and walk-through

2024岄傀ᛔᤈ敋碟蝿℄懿ᘏ䨝
2024 Taiwan Cycling Festival press conference

2024浙蝽ᐰ凟砗ဉ珸㵕㰽ୗ
2024 Formosa 900 kick-off ceremony

傀অ仼珸㵕㰽ୗݣ2024-2025
2024–2025 Taiwan Hot Spring & Fine-Cuisine kickoff ceremony

ၹ傶胙วط牧์ݣၹᶪ禼䨝犥य़瑿傶膚ط์
Moonlit Sea Concert: Nature as the stage, moonlit ocean  

as the backdrop
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「台灣好行」旅遊景區接駁公車服務

䛑㾴獉क़ᛔኧᤈ蝿ਮ砇犔य़唰ࢩᗟط傀অᤈ̀碟螀๐率傶薪ݣ̿

螀蜍蝱ᤈ㾴獉౲櫝䎦碟蝿ԏ襑穩牧ᛔ 99ଙ蚏斔疩ݱ翻૱硰଱现

㾴疑觓ว玟ᓕቘ蒂ಅവ㵕牧౼ᛗ 113ଙ懯磪 84礿ݣ傀অᤈ᪠娄

籧螀牧傶൉܋膏猻玕ݣ傀অᤈ๐率ߝ搡牧㪔蟴ݳവ㵕̿ᤈ硰ᴺ׏

蝱獍و螀蜍ֵአො礯̀殻ӥጱ̿薪طว讨獍و螀蜍矑洌ො礯̀牧

憒㴟ݣ傀অᤈ猻玕๐率牧ᛔ 112ଙ 5์ 20෭蚏ᛗ 114ଙ 10์

31෭വ̿ڊ瞱襎ৼ纏挨犔敋Ձ܎㰷猻ణ̀牐

䛑ࢩ 0403臺荳襖箣୽段牧瞺岉਩臺䩚瑿玟薪ط牧ෝ 113ଙ 6์

1෭ᛗ 12์ 31෭ྊ牧വڊ臺䩚瑿玟 6礿᪠娄ع揲牧㪔ᛔ 7์ 1

෭ᛗ 12์ 31෭ྊ牧਩葦瑿玟 4礿᪠娄ع揲牧113ଙ者砇犔ᰁ᩻

螂 565苭Ո稞牧斃 112ଙ౮裾 22.4%牧盵盋碟ਮ砇犔獍و螀蜍ڊ

蝿מஞ牧Ӭᛥ娓ݱว玟Ի蝢矑洌瓟ێ牐

The Tourism Administration launched the Taiwan Tourist Shuttle in 2010 to 
provide FIT travelers with convenient public transport access to attractions 
across Taiwan and its outlying islands. As of 2024, the service comprised 
84 routes. To enhance the shuttle services and align with the Executive 
Yuan's public-transport promotion program, a "half-fare with e-ticket" was 
introduced on May 20, 2023 and will run through October 31, 2025. 

Following the April 3, 2024 Hualien earthquake, free service was provided 
on six Taiwan Tourist Shuttle routes serving the Hualien–Taitung area (June 
1–December 31) and four Yilan routes (July 1–December 31) to stimulate 
regional tourism. Total ridership reached 5.65 million in 2024, up 22.4% 
year-on-year—restoring confidence in using public transport for trips and 
easing shuttle loads at major sites. 

Taiwan Tourist Shuttle services to 
scenic areas

The Taiwan Tourist Shuttle website
傀অᤈ碟蝿๐率翕ݣ

友善便利旅遊環境
A Friendly and Convenient 
Travel Environment

In 2024, 23 operators offered 85 Taiwan Tour Bus packages linking THSR/
TRA hubs and hotels to major attractions. A "two-travelers, one rides 
free" promotion ran July–December 2023 and March–December 2024 for 
both domestic and international travelers. 

As part of the revitalization of eastern Taiwan, the Taiwan Tour Bus 
offered 80%-off packages for the Hualien–Taitung area on June 1, 2024 
and for Yilan starting on July 1, 2024. By the end of 2024, Taiwan Tour Bus 
had partnered with 21 travel companies to offer a total of 79 discounted 
package tours, and partnered with 255 lodging providers for hotel pick-
up/drop-off and room bookings. Total passengers reached 115,341, up 
133.36% year-on-year. 

傀অᤈ਩葦瑿玟物䄉瑻ဉӯ娄ݣ
Taiwan Tourist Shuttle, Yilan :  
Zhuangwei Sand Dunes Line

「台灣觀巴」套裝旅遊行程
Taiwan Tour Bus Package Tours

斔疩碟ᤈ禂ᘏവݣ̿ڊ傀薪૬̀ॺ蕕碟蝿ᤈ纷牧113ଙ懯磪 23

疑禂ᘏ㷢膏牧വڊ 85礿ॺ蕕碟蝿ᤈ纷牧൉׀ṛ裡牏岄裡缛᯿ᥝ

䁰ᒊ现觵ମᛗ㾴獉ݱԆᥝ薪طว讨ԏ碟螀๐率牐㪔Ӭവڊ犋獤

㾴獉क़碟ਮ牏ଘ؃෭牧ᛔ 112ଙ 7์ 1෭ᛗ 12์ 31෭现 113

ଙ3์1෭ᛗ12์31෭牧ݣ傀薪૬2Ո౮ᤈ1Ոع揲猻ణၚ㵕牐

蟴ݳ臺䩚瞺岉ො礯牧Ἡ玎碟ਮڥአ獍و螀蜍㪔൉܋禂ᘏ籧螀婧

硳牧ᛔ 113ଙ 6์ 1෭蚏牪਩葦瑿玟ᛔ 113ଙ 7์ 1෭蚏വڊ

傀薪૬ॺ蕕蝿纷ݣ 2ರ猻ణၚ㵕牐̿ݣ傀薪૬̀౼ᛗ 113ଙ皈牧

者懯磪 21疑碟ᤈ禂ᘏ牧79礿猻ణॺ蕕碟蝿ᤈ纷牧㪔斔疩ݣ傀

薪૬膏 255疑碟ਾ禂ᘏ֢ݳ牧ᛔ֘ਾ瑿讨矑蝑碟ਮᛗว讨碟蝿

现դ懪֘ਾ牧൉׀碟ਮๅ猻ణڥ׎ጱ矑洌๐率牐113ଙ者蝿ਮ

ᰁ螈 11苭 5,341Ո稞牧斃 112ଙݶ๗౮裾 133.36%牐

Taiwan Tour Bus
傀薪૬ݣ

ज़૱Ӟ෭蝿ݗଘ䎦चᵇ䓿޾傀薪૬ॺ蕕ᤈ纷物眢蝿ݣ
Taiwan Tour Bus : Heping Island +  

Keelung Miaokou Night Market One Day Tour

玖瓲疄碟疻ݣ傀薪૬ݣ Taiwan Tour Bus at the Taipei Summer Travel Expo

傀অᤈ臺䩚瑿玟物ሳ裾掘倗娄ݣ
Taiwan Tourist Shuttle, Hualien–Taitung :  

Yuchang Fengbin Line

免費路線 免費路線
Free routes Free routes

/ 人次 Visits115,341 
較去年同期成長113 年總遊客量

Year-on-Year GrowthTotal passengers in 2024

133.36%
/ 人次 Visits5,650,000

較去年同期成長

113 年總搭乘量

Year-on-Year Growth

Total Ridership in 2024

22.4%
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通用設計概念提供無障礙旅遊環境
Making Tourism Accessible with Universal Design

傶籧蝨现硬珿ᤈ㵕犋׎ᘏ篷ᵑ繸碟蝿絑ह牧薪طᗟ粬戔蝢አ玕碟蝿絑हവ㵕ੜ奲牧

疩獈蝢አ戔懯禊盢㶧藲现碉ݱݳ㻌֖വ㵕蝢አ玕碟蝿絑हፘ橕禂率Ԫ਩牧ਠ౮ 43

礿篷ᵑ繸വ萃蝿纷现ୌᗝ 178蒂蝢አ (篷ᵑ繸 )碟蝿硁讨牧൉׀补誧碢牏蛪ஞᵑ繸

ᘏ缛݋珿篷ᵑ繸ጱ碟蝿絑ह牐

To create and improve an accessible travel environment for mobility challenged people, the Tourism Administration established a Universal Tourism 
Environment Promotion Taskforce. The taskforce advanced universal design and coordinated and integrated various units involved to promote accessible travel 
environment initiatives. A total of 43 recommended accessible travel itineraries were completed and 178 universal (accessible) travel locations established, 
providing a friendly and barrier-free travel environment for seniors and individuals with disabilities.

傶ے蝧硌य़珅୚㾴褬碟ਮ㬵岄牧㪔൉܋ᛔኧᤈ碟ਮࣁ岄Ի蝢ڥ׎

௔牧ෝ 113ଙ 1์ 1෭ྋୗവ۱ڊ珀ṛ裡牏4य़ഠ螀牏4礿ݣ傀

অᤈ缛螀ٍ纏ڭ碉ݳ叨̿ߝTaiwan PASS-ṛ裡粚̀牧ࠓ㰷碝岄

發 牧珅୚㾴क़ᛔኧᤈ碟ਮ㬵岄碟蝿牪113ଙز2,500 7์ 1෭വ

裡ݣ۱珀ڊ 5෭ڭ牏4य़ഠ螀牏4礿ݣ傀অᤈ缛螀ٍ纏ڭ碉ݳ叨

㰷碝岄發ࠓ裡粚̀牧ݣ-Taiwan PASS̿ߝ 牧珅୚㾴獉ز2,800

क़ᛔኧᤈ碟ਮֵአ牧113ଙଶݳ懯᩻ڊࠓ螂 2.4苭皰纏ڭ牐

To fast-track the growth of FIT arrivals to Taiwan and enhance travel 
convenience for independent travelers, the Tourism Administration 
launched the Taiwan PASS – High Speed Rail (HSR) Edition on January 1, 
2024. This integrated pass bundles the HSR, four major metro systems, 
and four Taiwan Tourist Shuttle routes, and was priced at NT$2,500 
to appeal to overseas independent travelers. On July 1, 2024, a Taiwan 
Railways Administration (TRA) edition of the pass was introduced for 
NT$2,800, combining a five-day TRA pass with the four major metro 
systems and four Taiwan Tourist Shuttle routes. More than 24,000 passes 
were sold in 2024.

Taiwan PASS Website
Taiwan PASS ਥො翕ᒊ

「Taiwan PASS- 高鐵版」及「Taiwan PASS- 台鐵版」產品
Taiwan PASS–High Speed Rail Edition and Taiwan PASS–Taiwan Railways Edition

厚植產業人才
Strengthening Tourism Talent

旅行業
Travel Agencies

– 113ଙ薪طᗟḒ稞旰ቘ疩蝿Ո㹓现覿褧Ո㹓戺ᰁ牧૶磭胼蝚螂

ᒧݳ૱䁰䋿率襑穩ጱ戺ᰁොୗ牧翕嬄ٍ疩覿Ո㹓䌕禂Ꭳ蘷牏ದ

胼牏承᥺胼ێԏ猻纨Ո಍牐113ଙ䁭ݷՈ碍懯磪 1苭 5,323Ո稞牧

ᒫӞ手執手و懯 3,235Ո稞现໒牧क़承疩蝿Ո㹓ᒫԫ手ݗ手牧懯

磪 692Ո䁭ݷ㷢介牧و懯 619Ո现໒牪113ଙو懯磪 3,047Ո

稞蝢螂疩覿戺ᰁ介涢牐

– 113ଙଶ૪璢懺薪ط叨禂Ո಍懯 9,506Ո稞牧۱ೡ疩蝿Ո㹓现

覿褧Ո㹓肬獮懺娞懯 2,733Ո稞ҁ疩蝿Ո㹓璢懺 965Ո稞牧覿

褧Ո㹓璢懺 1,768Ո稞҂牏疩蝿Ո㹓ࣁ肬懺娞 875Ո稞牏碟ᤈ

禂妿ቘՈ懺娞璢懺 407Ո稞牏薪ط叨禂橕棎Ո಍璢懺 879Ո稞牏

ᑑ੝承獨疩蝿戺ᰁ斔疩懺娞 124Ո稞现薪ط肬胼 e䋊ᴺ娄Ӥ抓

纷璢懺 4,488Ո稞牐

– 傶绐ਧ碟ᤈ禂Ոێ牧薪طᗟ斔疩疩蝿膏覿褧㶧䨝旰ቘՈ಍甿

牧113ଙଶ旰ቘ蝸ݳ 104䁰甿ݳ䨝牧蝸 2,065Ո稞㷢ے牐ݶ碻斔

疩碟ᤈ禂獍㶧䨝旰ቘࣁ肬懺娞牧ই碟蝿叨禂獺碝橕棎ێ肬胼璢

懺抓纷牏蟈斪㿁誢矑盃䋿率缛牧㶧ۗ禂ᘏ褔犵璢懺膏አՈ౮๜牐

– In 2024, the Tourism Administration introduced a new market-
aligned assessment for tour guides and tour leaders to recruit talented 
professionals with the knowledge, skills, and language abilities to meet 
market needs. Of 15,323 applicants, 3,235 passed the written test; among 
692 applicants for the foreign-language guide oral exam, 619 passed. In 
total, 3,047 candidates passed the assessments in 2024.

– A total of 9,506 trainees completed programs in 2024, including 2,733 
in pre-service training (965 tour guides; 1,768 tour leaders), 875 in in-
service guide training, 407 in travel-manager training, 879 in key-talent 
programs, 124 in rare-language guide coaching, and 4,488 through the 
Tourism Career eLearning College online courses.

– To stabilize the tourism workforce, more than 104 job-matching 
sessions for guides and tour leaders were held, drawing over 2,065 
participants. Trade associations were also supported to deliver in-service 
programs—such as innovation skills and cruise-group handling—helping 
firms reduce training and hiring costs.

ն螈ᮘӾྋ᪠؊敋䁰篷ᵑ繸敋໒
Accessible parking at Ita Thau Zhongzheng Road Parking Lot

࿜ᐒ嘨毣篷ᵑ繸܋褔ༀ
Accessible lift at Shuishe Pier

碟ᤈ禂奲㾴क़我䋊
Travel industry overseas study group

113ଙ覿褧肬獮懺娞㷢膏Ո㹓य़ݳᆙ
Pre-service training for tour leaders, 2024

53 54



國ሠἬ㣿 
Domestic Tourism

55 56

旅宿業

ݻ螪ط䛑ዖ盅叨禂咳疻撉玊膏窞揲ᘏᤈ傶秇ୗ硬虋牧犥现螈౮̿Tourism2025҆岄傀薪ࢩ 2025ො礯ҁ110-114ଙ҂̀ԏ̿薪ط蝿禼

禂ग़ز旉ࣳ懯向̀牧㶧ۗ薪ط蝿禼禂ग़ز猻玕膏碍֖旉ࣳፓ秂牧113ଙ懯磪 87֖Ӿ牏ṛ褩禂率Ԇᓕ现禂率ፘ橕Ո㹓㷢膏薪ط蝿禼禂

Ӿṛ褩ℂ禂Ո㹓懺娞牧ݶو൉܋獺碝妿籧ᓕቘ禊盢牧ୌᗝๅٍ埈凗猻玊ԏ蝿禼絑ह牐

In response to post-pandemic industry trends and changes in consumer 
behavior, as well as to achieve the goals of the "Tourist Amusement 
Enterprise Diversification and Transformation Plan" under the "Tourism 
2025 - Taiwan Tourism Towards 2025 (Year 2021-2025) Plan," efforts were 
made to assist the tourism and recreation industry in optimizing and 
digitally transforming its operations. In 2024, a total of 87 middle and 
senior-level business executives and related personnel participated in 
training for the tourism and recreation industry, collectively enhancing 
innovative management concepts and establishing a more competitive 
recreational environment.

Hotel Industry

觀光遊樂業
Tourist Amusement Enterprises

– 薪طᗟ甛蜃旰ቘ̿౯㾴碟ਾ禂Ոێ奾䯤现玈㵕ێ藲礚戺֌

礯̀牧蝚螂㺔ܫ藲礚膏ᆌ讨ଷ藳䨝缛ොୗ牧ԧ薹㾴獉碟ਾ禂ጱ

Ոێ虻რ憒㴟现螀አ膏Ոێ೗玉౮硳牐旰ቘ薪ط碟記现碟記禂

Ӿ褩妿ቘՈ懺娞抓纷牧ीے碟記ℂ禂Ո㹓现Ӿ褩妿ቘՈ肬䁰胼

牧113ଙਠ౮ێ 9䁰䋿誢抓纷牧者و璢懺 452Ո牐

䛑獊純࿞媲撉玊牧Ἡ玎碟ਾ禂࿞媲玕牧113ଙ碝ी̿࿞媲牏ࢩ –

℄胼仂繞౲翑ᜋ絑狒ፘ橕藨ҁ涢҂挨牏挨䨗౲秂ᒍ̀愆ۗ牧ी

獤殻ፓ牪Ḓ稞旰ቘ࿞ےจ羷碟記戺裬̿࿞媲咳疻ٍ誢ᤈ㵕̀ڜ

媲碟ਾଷ藳䨝膏圵ৼ璢懺牧䔶玕ፘ橕Ո಍璢胍牪犥碟ਾ翕֢傶

ᤈ衴വ皞Օᶎ牧膏Ի蝢螀蜍㻌֖牏碟ਾ禂㶧ێ୵य࿞媲碟ਾ牪 

വ㵕翑碟ਾ牧斔疩碟ਾ禂࿞媲妿籧牐֢ݳ᪜蟂䨝ݚ

– The Tourism Administration commissioned a study titled "Assessment 
of the Labor Structure and Workforce in Taiwan's Hospitality Industry" 
to understand the planning and utilization of human resources in the 
domestic hospitality sector, as well as the effectiveness of recruitment. 
This was carried out through surveys and focus group discussions. The 
administration also organized training courses for mid-level managers in 
the hospitality and hotel industries to enhance the workplace capabilities 
of hotel staff and mid-level managers. In 2024, a total of nine physical 
training sessions were completed, training 452 people.

– In line with global sustainability trends, the Tourism Administration 
provides subsidies to encourage the adoption of sustainable practices in 
the hospitality industry. In 2024, new subsidies for "sustainable, energy-
saving, carbon-reducing, or green environmental-related certifications, 
certificates, or labels" were introduced, along with an additional scoring 
item for "concrete actions for sustainable development" in the star-rated 
hotel evaluation. A sustainable hospitality forum and seed training were 
also held for the first time to strengthen the talent cultivation. Using 
the hospitality network as a marketing and promotion platform, the 
administration collaborated with transportation units and the hospitality 
industry to shape sustainable lodging practices. Furthermore, inter-
ministerial cooperation was initiated to promote green hospitality and 
assist the hospitality sector in achieving sustainable operations.

產業輔導升級
Industry Guidance and Upgrading

翎ݳ碟ᤈᐒ Consolidated ከ圵碟ᤈᐒ Class-A Ԛ圵碟ᤈᐒ Class-B 者懯 Total

ଙଶ
(Year)

者獍ݪ
HQ

獤獍ݪ
Branch

者獍ݪ
HQ

獤獍ݪ
Branch

者獍ݪ
HQ

獤獍ݪ
Branch

者獍ݪ
HQ

獤獍ݪ
Branch

111
(2022) 140 380 2,782 286 345 1 3,267 667

112
(2023) 144 381 2,856 298 358 1 3,358 680

113
(2024) 161 399 2,940 314 348 1 3,449 714

㻌֖物疑碍 Unit: No. of Travel Agencies

旅行業
Travel Agencies

旅行業經營概況 
Travel Industry Profile

推廣主題旅遊，樂齡遊程行銷及認證 
Promotion of Thematic and Senior-friendly Travel Marketing and Certification

– 懪ਧڄᰂ禼请碟蝿藨挨秚ګ物蝚螂䨗疛޾䌕疑疛礚牧戺໐毈咳

傶Ἡ玎禂ᘏኩ藶藨挨牧113ଙ૪旰ቘݚᰂ蝿纷̀牐ڄ̿ 5䁰硽胍

懺娞磈藯ก䨝牧㷢膏碟ᤈ禂ᘏ擝蛚牧懯 374Ո牐

– വ皞现ᤈ衴̿ڄᰂ蝿纷̀藨挨ᤈ纷物ෝ 113ଙ 9์ 25෭ᛗ

26෭膐旰甿誢蝿纷誢涢ၚ㵕牧൉ط฿܋ଶ牧ݚ㷢膏 8์ 2ᛗ 4

෭̿ᒫӞ䌵ṛ请؋皐叨禂玡薩䨝̀现 11์ 22ᛗ 24෭̿禼 爤篷

请玡薩䨝̀牧萞ኧ獊㾴௔य़ࣳ玡薩䨝牧൉܋Ꭳݷଶ牐

– Promotion and Marketing of Certified "Golden Years" Itineraries: The 
Tourism Administration arranged a media familiarization tour from 
September 25 to 26, 2024, to enhance exposure for the certified "Golden 
Years" itineraries. The administration also participated in the Healthy 
Ageing Tech Show from August 2 to 4 and the Healthy Ageing Expo 
from November 22 to 24 to increase the national visibility of the "Golden 
Years" offerings.

– A "Golden Years Travel" senior-friendly tour certification mechanism 
was established, with document and expert reviews awarding certified 
itineraries. Five training and briefing sessions drew 374 industry 
participants.

薪ط蝿禼禂Ӿṛ褩Ո಍璢懺
Advanced professional training 
— Amusement industry cohort

113ଙ疩蝿现覿褧Ո㹓戺ᰁ介涢 2024 on-site guide and tour-leader assessment

ᰂ蝿纷ၚ㵕憙憽ڄ Golden Years Travel campaign visuals
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創辦第 1 屆台灣觀光金獎，凝聚觀光產業向心力及榮譽感 
Inaugural Taiwan Tourism Gold Awards: Building Industry Solidarity and Pride

保障消費者權益 
Protecting Consumer Rights

優化產業人才，滾動檢討法規 
Building Talent, Reviewing Regulations

113ଙݑቘ窞揲凗捍礯կ现斔疩Ӿ苉࿆㾴碟ᤈ禂ߝ搡狒ᵑ㶧䨝藲

蒂ԏ碟蝿夳羸ኩ藗礯կو懯 1,783կ牧޾薹կ碍 1,210կ牧޾薹

ሲ 67.86%牐

– 傶猻玕叨禂Ոێ牧薪طᗟ瞱媲ಭ獈虻რ璢懺薪ط叨禂Ո㹓牧۱

珀疩蝿牏覿褧Ո㹓膏碟ᤈ禂妿ቘՈԏ䌕禂肬胼懺娞牏ݱ叨禂獨

ℂ禂Ո㹓璢胍抓纷牪ᴻ䋿誢抓纷क़牧蝚螂碍֖䋊聜ଘ岄ń薪ط

肬胼 e䋊ᴺ牧虏ℂ禂Ո㹓褰碻褰瑿珅硩叨禂碝Ꭳ牐
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禛牐113ଙ懯磪 50֖薪ط叨禂现ٌℂ禂Ո㹓஑糫牧㪔ෝ̿2024

薪ط℄睃ᐞय़䨝毈糫َ因̀蔭䟴牐

In line with the establishment of the Tourism Administration, annual 
recognition of outstanding achievements in the tourism industry and by 
industry professionals was elevated to the Taiwan Tourism Gold Awards. 
The new award symbolizes the industry's commitment to branding 
and quality enhancement, representing the highest honor pursued by 
professionals in the field. In 2024, a total of 50 tourism enterprises and 
their personnel were awarded. The recognition ceremony was held during 
the 2024 Tourism Festival Awards Ceremony. In 2024, a total of 1,783 consumer dispute cases and tourism complaints 

mediated by the Travel Quality Assurance Association of the Republic of 
China were accepted, with 1,210 cases settled, or 67.86% of the total.

– To enhance the tourism workforce, the Tourism Administration 
continued to invest resources in training personnel, including professional 
competency training for tour guides, group leaders, and travel agency 
managers , as well as development courses for various industry 
professionals. In addition to in-person courses, industry employees can 
access new industry knowledge anytime and anywhere through the 
Tourism Career eLearning College digital learning platform.

– To reflect post-pandemic realities, prevent gaps between current 
regulations and practical developments and protect consumers, 
amendments to the Regulations Governing Tour Guides and the 
Regulations Governing Tour Managers were promulgated on October 16, 
2024. Amendments to the Regulations Governing the Administration of 
Travel Agencies followed on December 27, 2024, taking effect January 1, 
2025.

旅宿業
Hotel Industry

旅宿業輔導與管理 
Hotel Industry Guidance and Oversight
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ҁ珀ݳဩ碟記 4,289疑稞牏覍ဩ碟記 302疑稞现෭ᑄॺ瞆 1,381

疑稞҂牪113ଙ瑿ො硰଱绅礚࿆ਾ懯 11,797疑稞ҁ珀ݳဩ࿆ਾ

11,116疑稞牏覍ဩ࿆ਾ 681疑稞҂牐
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禂ԏ埈凗ێ牐౼ᛗ113ଙ皈牧磪1,914疑࿆ਾ蝢螂অਮ࿆ਾ藨挨牐

Ongoing audits of the hospitality industry continue to ensure that local 
governments implement effective hospitality management measures 
and help them to improve management outcomes. In 2024, local 
governments inspected a total of 5,972 hotels (including 4,289 licensed 
hotels, 302 unlicensed hotels, and 1,381 short-term rental suites). During 
the same year, local governments inspected 11,797 B&Bs, including 11,116 
licensed and 681 unlicensed operators.

The administration continued efforts to strengthen the branding image 
of the hospitality sector, guiding the industry toward higher quality 
improvements to enhance competitiveness. By the end of 2024, a total of 
1,914 B&Bs were certified as Taiwan Host properties.

Ի蝢蟂ሴ㾴๭蟂裾砾犨ݣ傀薪طᰂ糫毈糫Ո
MOTC Minister Wang Kwo-tsai presents the Taiwan Tourism Gold Awards

 ޞਯ㯽皞ݷᰂ糫䁭ط傀薪ݣ
Taiwan Tourism Gold Awards: Call for entries

Ի蝢蟂ሴ㾴๭蟂裾现薪طᗟ珏࿞䦾ᗟ裾膏஑糫ᘏݳ୽
Minister Wang Kwo-tsai and Tourism Administration Director-General  
Chou Yung-hui with awardees

薪ط叨禂橕棎Ո಍璢胍懯向 -Ԇ氂秇奲抓纷
Key Talent Development Program for the Tourism Industry  

- Thematic Module Courses
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和解案件數

通過好客民宿認證

和解率
Number of Settlements

Certified Taiwan Host B&Bs

Settlement Rate
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觀光遊樂業
Tourist Amusement Enterprises

落實三級管理機制 
Implementing a Three-tier Management System 

拓展客源市場 
Expanding Visitor Source Markets 

協助旅宿業品質提升 
Assisting Quality Improvement in the Hotel Industry
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Based on the Regulations for the Management of Tourist Amusement 
Enterprises and the Guidelines for Business Operations, Safety 
Maintenance Inspections, and Supervisory Evaluation Competitions for 
Tourist Amusement Enterprises, a system of operator self-inspections 
quarterly, along with semi-annual inspections by local authorities. 
From July to September 2024, the Tourism Administration organized a 
supervisory assessment competition for tourist amusement enterprises 
to enhance safety measures and emergency response mechanisms for 
amusement facilities.

To assist operators in developing potential visitor source markets, a 
joint marketing campaign for the tourist amusement sector continued 
to target the New Southbound tourism market. Two rounds of 
promotional activities were conducted from November 16 to 17 and 
from November 30 to December 1, 2024, inviting young influencers from 
the Philippines, Thailand, Singapore, Malaysia, Indonesia, and Vietnam 
who possess social media marketing capabilities. Through social media 
platforms and word-of-mouth marketing, these participants promoted 
the unique highlights of Taiwan's amusement parks, aiming to attract 
both foreign groups and independent travelers to visit Taiwan.

In 2024, the 26 registered and operating tourist amusement enterprises 
in Taiwan welcomed approximately 18.77 million visitors and generated 
revenue of NT$15.4 billion. The Tourism Administration continued to 
help these operators to create high-quality amusement environments. In 
addition to implementing management measures to ensure a safe travel 
environment and protect tourists' rights, the administration continued 
to provide subsidies through the Quality Enhancement Subsidies for 
Amusement Operators. These subsidies support investments in new 
facilities, innovative services, and upgrades to digital hardware, while 
also assisting operators in developing potential visitor sources in New 
Southbound markets.

– On August 14, 2024, the Guidelines for Preferential Loans to Encourage 
the Upgrading of the Tourism Industry were revised and published, 
extending the application deadline for interest subsidies to December 
31, 2026. This initiative assists tourism industry operators in carrying 
out repairs or upgrades to facilities and services. The administration 
approved 282 applications for preferential loans amounting to NT$13.58 
billion, and 133 interest subsidies, with a total of NT$370 million 
disbursed.

– On September 24, 2024, the Guidelines of the Tourism Administration, 
MOTC for Subsidizing the Enhancement of Accommodation Quality 
were revised and published, introducing a new subsidy item for obtaining 
certifications, certificates, or labels related to sustainability, energy-saving, 
carbon reduction, or green environmental practices. The administration 
continues to assist operators in establishing visitor-friendly facilities, 
creating smart environments, and promoting sustainable development in 
the industry. In total, 164 cases were subsidized in 2024.

– To align with international hotel evaluation systems, the Tourism 
Administration actively solicited opinions from various sectors and 
regularly reviewed the evaluation system. In 2024, the Directions 
for Subsidies to the Hotel Industry to Stabilize Capacity for Serving 
International Visitors" were revised and published. Seven briefing sessions 
were held to encourage hotel operators to participate in the star-rated 
hotel evaluations, attracting a total of 394 participants. Various marketing 
channels were used to reinforce the message "If it has stars, it's a good 
hotel," elevating brand image and recognition of star-rated hotels, 
promoting domestic and international travelers' awareness of Taiwan's 
star-rated accommodations and driving quality improvements in the 
hospitality sector to maximize the benefits of the star-rated hotel brand.

– The Gold Quality "Taiwan Host" selection recognized 103 B&Bs across 
five themes—Nature & Ecology, Architectural Character, Cultural 
Exploration, Family and Pets, and Culinary Feasts. A total of 103 Taiwan 
Host Golden Quality Award winners were selected. This event fostered 
healthy competition among operators, optimized the services of Taiwan 
Host businesses, and highlighted unique themes to better meet the 
lodging needs of the public.

ᰂ搡̿অਮ࿆ਾ̀毈糫َ因
Gold Quality "Taiwan Host" awards ceremony

จ羷碟記 - 磪จ疰ฎঅ碟記
Star-Rated Hotels: "If it has stars, it's a good hotel."

113ଙ薪ط碟蝿禂፽疩ᘍ໐埈搴
2024 Supervisory Evaluation Competitions  

for Tourist Amusement Enterprises
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Scenic Area Operations

On March 4–5, 2024, the National Conference on Sustainable Development of Scenic Areas 2024 was held to refine scenic area planning, upgrade service 
quality, and drive tourism industry growth, enabling domestic and international visitors to travel safely and with peace of mind while experiencing Taiwan's 
distinctive appeal.

113ଙ 3์ 4෭ᛗ 5෭旰ቘ̿2024獊㾴ว玟࿞媲咳疻Ꮈ懵䨝̀
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ጱ碟蝿諆ێ牐

落實景區建設
Scenic Area Development
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推動觀光前瞻建設及營造六大魅力景區據點
Advancing Forward-looking Tourism Infrastructure  
and Creating Six Attractive International Scenic Focal Points

– Under the Forward-looking Tourism Development Plan, six National 
Scenic Area Headquarters – the Northeast and Yilan Coast, North Coast 
and Guanyinshan, Sun Moon Lake, Alishan, East Coast, and Penghu 
– were developed as scenic areas of international appeal. In 2024, key 
projects were completed successively, including the enhancement of 
the Yehliu Visitor Center; the creation of the Aomao Story Experience 
venue; the construction of the Ita Thau Zhongzheng Parking Facility; the 
improvement of recreation environments around the Fenqihu area; the 
establishment of an immersive experience zone at Duli Visitor Center; 
and the upgrading of traditional beach-seining facilities at Lintou.

– Through the Mid-term Plan for Construction of Major Scenic Sites 
(2024–2027), resources were integrated across sectors, diverse themes 
were combined, and local characteristics were deepened. In 2024, 
49 projects were completed across National Scenic Areas, including 
upgrades to facilities around the Wai'ao Service Area; refurbishment 
of the multimedia room at the Guanyinshan Visitor Center ; 
environmental enhancements at Baguashan East Outer Ring Dongfang 
Park; maintenance of the Checheng Wood Museum, and landscape 
improvements to nearby public restrooms; and improvements to viewing 
facilities at Qimei's Twin-Heart Stone Weir. These works effectively raised 
service standards at key sites and shaped world-class scenic focal points 
that attract domestic and overseas visitors.

– In collaboration with local governments, the Key Scenic Area 
Recreation Corridor Program used competitive grants to deliver 
landmark projects. In 2024, completed initiatives included Yunlin 
County's "1621 Footprints of Settlement–Yunxi Cultural Tourism 
Corridor, Miaoli County's Minghu Waterfront Recreation Corridor, 
Yilan County's Land-Sea • Rail • Cinque Terre, Chiayi County's Dapu 
Blue Highway, and Pingtung County's Reading the Hengchun Peninsula: 
Tracing the Langqiao Stories. These efforts shaped distinctive regional 
travel identities, created quality environments, and pursued sustainable 
development in tourism.

2024獊㾴ว玟࿞媲咳疻Ꮈ懵䨝
National Conference on Sustainable Development of Scenic Areas 2024

獌ܠઊ䩚क़絑䩚ො獍瑼珏螲絑ह猻玕ૡ纷
Baguashan East Outer Ring Dongfang Park–Surrounding  

Environment Enhancements

景區經營
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Centering on Sun Moon Lake, integrating three surrounding travel routes (Puli, Xinyi, and Jiji–Shuili), and incorporating diverse transportation options to 
improve access to key visitor sites and enhance the landscape, advancing the vision of Pearl in the Mountains–Sun Moon Lake 3.0]. The goal is to improve the 
quality of recreation facilities and shape diverse recreation themes, moving toward the vision of “Pearl in the Mountains—Sun Moon Lake 3.0”. Under Phase 4, 
highlight projects included the Puli Tourism Service Facilities Construction Project and the turnkey construction of Ita Thau Zhongzheng Parking Facility, as well 
as the establishment of a visitor information station to enhance tourism service quality and capacity. Parking capacity in the Ita Thau area was increased, traffic 
flow was improved, the parking facility was integrated with the landscape, and smart services were incorporated.
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瑿叨禂ጱ୽段牧咳疻苭ᰂᛔᤈ敋᪠翕牧矑ԀӾ薫傀ᛗᰀືࣁ

硁讨牧വ皞翑ᜋ碟蝿牐奾ݳ窂娄ࣁ瑿ᐒ玟ว薪憒㴟ջ睑℄讨牧

ਠ猋ᛔᤈ敋ୁ癲现᪠翕ଧڜ牧୚疩蝿ਮ窼獈ว玟牏؊ኸ牐

褷碟蝿๐率Ӿஞܖ – 113ଙଶ禛糷̿2024㾴疑᩼ܓୌ戔糫 ܓ-

᩼糫 -磧֯憒㴟戔懯觊̀牧ୌᇔ蝨ࣳᣟݳ吚瑿॰ટ఺虡现珏螲ઊ

ၹว翭牧憒㴟Ԁ肥蟠蜱ܖৼ玺ྍ螇缛ว讨牐

犥෭์ᄣ傶໐ஞ牧奾ݳ珏螲 3礿碟蝿ඪ娄ҁऌ᯾牏מ嬝牏褸褸࿜

᯾҂牧碉ݳग़ز螀ٍ牧硬珿᯿ᥝ碟蝿硁讨Ի蝢现ว薪牧൉܋ว玟

蝿睑戔碞๐率ߝ搡牧಑蝨ग़ز蝿睑Ԇ氂牧螪̿ݻઊӾกቐ -෭์

ᄣ 3.0̀牐獮縩 4๗ਠ౮̿ऌ᯾碟蝿๐率戔碞岉ୌૡ纷̀现̿ն

螈ᮘӾྋ؊敋䁰岉ୌ翄۱ૡ纷̀缛犝讨ૡ纷牧ਠ౮蝿ਮ虻懱๐率

ᒊ岉ୌ牧൉܋碟蝿๐率ߝ搡膏ᰁ胼牪ीےն螈ᮘ瑿玟؊敋਻ᰁ牧

൉ṛ㵕娄窕䧒௔牧؊敋䁰ว薪膏瑿วᣟݳ牧㪔羳獈ฬ眻玕๐率牐

– ̿ 谔ઊ䎦肞苽ᤋ玟觓ᨩ୵यૡ纷 糷̀毈ᒫ܈Ӟ䌵ݣ傀ว薪य़糫 -

觓ว蝿睑觊 -֢֯牧奾ݳ疻纈绚樌誢涢膏ࣁ瑿ኞၚ෈玕牧㪔蝚螂

᯿य肞苽ᤋ玟觓ᨩ疻ᄍڊ谔ઊ䎦加粬ኞ眲䎦癘觓ᨩ缛粬ᜋ牧狶

傶獮縩ୌ戔懯向咳疻Ԇ數牧碉ݳᤈ衴諆ێว玟牐

北海岸及觀音山國家風景區管理處 
North Coast and Guanyinshan National Scenic Area

– In 2024, completed the Yehliu Visitor Center Facility Optimization 
Project as part of the Forward-looking Tourism Infrastructure 
Development Plan. The project used universal design and accessible 
features to re-plan the visitor center’s spaces—including the i-Center travel 
service network, rest areas, exhibition zones, and retail display sections—
to enhance spatial comfort and strengthen visitor service functions. 

– In 2024, the Nanya Tourism Service Center received the FIABCI-Taiwan 
Real Estate Excellence Award - Excellence Award in the Best Planning and 
Design Category. The building's design blends the imagery of local rock 
formations with the surrounding mountains and sea, and connects to 
nearby attractions such as the Nanzilin Trail.

– The Guishan Island Streetscape Improvement Project earned an 
Honorable Mention in the Scenic Recreation category at the 11th 
Taiwan Landscape Awards. By integrating experiential display spaces 
with local cultural life and reshaping the settlement streetscape, the 
project showcases Guishan Island's distinctive identity as an ecological 
island. As a core element of the Forward-looking Infrastructure Plan, it 
supports integrated marketing for this captivating scenic area.

– In 2024, the concept and methods of Nature-based Solutions 
(NBS) were introduced to minimize impacts on the environment and 
local industries. The Wanli–Jinshan Bicycle Network was developed, 
connecting Zhongjiao Bay to Yehliu, to promote green tourism. Rest stops 
(nodes) planned in collaboration with local communities along the route 
completed the corridor and route network, inviting visitors to explore 
and linger in the scenic area.

東北角及宜蘭海岸國家風景區管理處 
Northeast and Yilan Coast National Scenic Area

日月潭國家風景區管理處 
Sun Moon Lake National Scenic Area

਩葦葦ၹ裡螇Բ佟๮ -褢Ӥ悳窚䁰
Yilan Land-Sea • Rail • Five Fishing Villages 

– On-land Surfing Park

嬝य़ऌ萠ᜋ獍᪠懯向ࡱ -紧炚菩記 
Chiayi Dapu Blue Highway Project 

– Qin-Ying Hall

褷碟蝿๐率Ӿஞ秇硈瑽ܖ
Nanya Tourism Service Center—Rendering

谔ઊ䎦肞苽ᤋ玟觓ᨩ୵यૡ纷
Guishan Island Streetscape Improvement Project 

ऌ᯾碟蝿๐率戔碞岉ୌૡ纷
Puli Tourism Service Facilities Construction Project

前瞻建設 - 國際魅力景區建設亮點 
Forward-Looking Development: Attractions with International Charm

64

ᰀື蝿ਮӾஞ
Yehliu Visitor Center
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黃金海岸旅遊線 
Gold Coast Tourism Route

體驗觀光生態地質景觀 
Experiencing Eco-geological Landscapes

林投隘門黃金海岸據點服務設施 
Lintou-Aimen Gold Coast Facility Services 

Penghu boasts a wealth of stunning tourism attractions, with Lintou and Aimen—famous for their golden sand beaches—serving as iconic symbols of its 
coastal charm. By linking events such as the Penghu Salty Smoke Art Festival’s themed performances, specialty food and cultural markets, and the Lintou 
traditional beach seine experience tour, the initiative aims to revitalize surrounding attractions, boost the local economy, and establish a signature coastal 
tourism corridor.

With world-class basalt geological landscapes and rich natural ecological resources, Penghu’s diverse tourism features are showcased through the "2024 
Penghu Four Seasons Travel: Autumn’s Spectacular Rock Season and Spring’s Tern-watching Season" tour promotions, attracting visitors to deeply experience 
Penghu’s eco-geological attractions and enhancing Penghu’s international tourism visibility.

The Lintou–Aimen Recreation Area boasts Penghu's longest golden shell sand beach, connecting the Lintou Park shoreline all the way to Longmen Harbor. 
Through the addition of tourism and recreation facilities, the area bolsters the promotion of the traditional Qian'gu (beach-seining) heritage, with the spatial 
layout newly optimized and circulation routes reconfigured. Restrooms, showers, and multi-purpose facilities have been added, as well as a scenic-viewing 
shop and a smart parking lot. These enhancements elevate the recreational environment and quality, creating a scenic spot with international appeal.

ᄯ竝䢐磪耆ग़聅讀薪زطᔰ牧຋ಭ牏ᵏ槹犥̿讙ᰂဉ偶̀ๅฎᄯ

竝薪ط諆ێդ蔭牧蝚螂Ԁ肥ᄯ竝烝࿜簔萬蔩疄Ԇ氂萬蔩蔭ᄍ牏粬

ᜋ聅觬 (෈獺ߝ )૱褸现຋ಭ切ᗗ誢涢ॺ蕕蝿纷缛ၚ㵕牧ၚ妏珏

螲ว讨现瑿ො妿倉牧籧蝨瞲秂௔ၹ傀碟蝿ୁ癲牐

ᄯ竝䢐磪Ӯኴ羷ሱྎટ瑿搡ว薪牧݈磪掘੄ጱᛔ簁ኞ眲虻რ牧ग़

䰬玕ጱ薪ط粬搡牧蝚螂̿2024ᄯ竝ࢥ疄碟蝿 -纩ԏ॰ટ疄现ชԏ

搕譕疄̀蝿纷വ皞牧珅୚碟ਮ窼ଶ誢涢ᄯ竝薪طኞ眲瑿搡ว薪现

൉܋ᄯ竝㾴褬薪ط胼憎ଶ牐

຋ಭᵏ槹蝿睑玟ࣖ䢐ᄯ竝磧裾ጱᰂ讙揔䵹ဉ偶牧Ԁ蝫຋ಭ獍瑼ဉ

偶ፗ螈谍槹჈牧萞ኧ薪ط蝿睑戔碞ୌᗝ䔶玕㯽翄̿切ᗗ̀Ո෈വ

疻牧᯿碝蟴ᗝ猻玕绚樌㵕娄㪔ी戔䓨ಅ牏႟ၸ现ग़ۑ胼戔碞牧碝

ୌ薪ว搚ମ现ฬ眻؊敋䁰牧൉܋蝿睑絑ह现ջ睑ߝ搡牧籧蝨㾴褬

諆ێว玟牐

澎湖國家風景區管理處 
Penghu National Scenic Area

In 2023-2024, Forward-Looking Development projects including 
construction of the Zhuqiao Marine Recreation Base, service-quality 
upgrades for inbound services at Green Island's Nanliao Harbor, and 
design/build of the East Coast immersive interactive experience space. In 
2025, Phase 2 enhancements at Nanliao Harbor will continue to upgrade 
inbound service facilities–further improving the "East Coast Paradise" 
Entryway Imagery and environment. 

獮縩ᒫ 4๗ਠ౮̿Ⴞ䱋ၹ၇蝿睑च瑿碝ୌૡ纷̀牏̿翑䎦ܖ

੏჈獈ह๐率ߝ搡൉܋ૡ纷̀现̿䩚蟂ၹધ穹窜԰㵕誢涢绚樌

戔懯ୌᗝ礯̀缛ૡ֢牐ݚ 114ଙ疥搘媲旰ቘ̿翑䎦ܖ੏჈獈

ह๐率ߝ搡൉܋ᒫԫ๗ૡ纷̀牧ਠ珿翑䎦ܖ੏჈獈䎦碟蝿๐率

戔碞牧猻玕ॠ璤䎦癘獈䎦绚樌఺虡膏絑ह牐

探索東海岸．天堂島嶼 Exploring the East Coast Paradise

東部海岸國家風景區管理處 
East Coast National Scenic Area

阿里山星動計畫 Polaris

Anchored in refined, in-depth, and niche tourism, the Polaris plan 
taps local culture, natural ecology, and distinctive features to offer "six 
themes in one" for a high-quality, moving visitor experience. In 2024, 
highlight works included the optimization of tourism service facilities and 
environment around Fenqihu, broader enhancement of the recreational 
environment in the Fenqihu area, and improvement of the Fenqihu 
Wooden Horse (Muma) Boardwalk and surroundings –integrating local 
nature, ecology, and cultural landscape features to create an attractive and 
distinctive tourism environment.

犥̿羊翭牏窼ଶ牏ੜ唰̀碟蝿֢傶薪ط咳疻Ԇ數牧咳യࣁ瑿෈

玕皈葏牏ᛔ簁ኞ眲虻რ现粬ᜋ牧硈ਧ̿6य़Ԇ氂 1稞笕᪃̀牧

൉׀蝿ਮṛߝ搡现眤㵕ጱ碟蝿誢涢牧113ଙ旰ቘ̿䅕蚏竝珏螲

碟蝿๐率戔碞絑ह猻玕ૡ纷̀牏̿䅕蚏竝瑿玟珏螲蝿睑絑ह猻

玕ૡ纷̀现̿䅕蚏竝๙泷䬾螇现珏螲絑ह硬珿ૡ纷̀缛ૡ纷牧

ୌᗝᣟݳ吚瑿ᛔ簁牏ኞ眲絑ह现Ո෈ว薪粬ᜋ牧籧蝨加粬௔现

珅୚ێԏ碟蝿絑ह牐

阿里山國家風景區管理處 
Alishan National Scenic Area

䅕蚏竝๙泷䬾螇现珏螲絑ह硬珿ૡ纷
Fenqihu Boardwalk and Surrounding  

Environment Improvements

᮷稲蝿ਮӾஞ穹窜誢涢绚樌
Duli Visitor Center–Immersive Experience Space

ᄯ竝຋ಭ切ᗗ
Lintou Traditional Beach-seining (Qiangu)

ᄯ竝讙ᰂၹધ -ᵏ槹ဉ偶
Penghu Gold Coast–Aimen Beach

2024ᄯ竝ࢥ疄碟蝿 -纩ԏ॰ટ疄
2024 Penghu Four Seasons–Amazing Rocks in Fall

2024ᄯ竝ࢥ疄碟蝿ชԏ搕譕疄
2024 Penghu Four Seasons–Tern-watching in Spring
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露營活動推廣、輔導 
Camping promotion and guidance

向海致敬 
Salute to the Sea

By 2024, 178 universally accessible tourist attractions and 43 recommended 
accessible itineraries had been completed.

Ten at Green Travel 1-Star and 4 at Green Travel 2-Star. 

傶ୌ缏蜦粩አ瑿现຋禂አ瑿Ӥ襷籧䁰ݳဩ戔ᗝ蝝䕩牧薪طᗟ蝚螂

̿斔疩秚ګୌ缏̀牏̿ଷ藳䨝捍̀牏̿㶧ۗ襷籧䁰ኩ藶綡嬝蘄扇̀

现̿፽疩瑿ොവ㵕䁆ᤈ̀缛ොୗ牧膏瑿ො硰଱֢ݳ獤ૡ牧坌禅斔

疩ᒧݳ襷籧䁰ኩ藶ᘏ玲஑ጭ懿牐

旰ቘݻၹ膌碇姘虁ၹધ懯向牧㶧藲瑿ො硰଱֢ݳݶو牧ୌ缏̿ਧ

๗竃̀牏̿缏ܨ竃̀现̿姴盪竃̀ጱ竃ቘ秚ګ牪113ଙଶو懯㵕

㹓 69,706Ո稞牏竃ቘ䔂祌ᇔ 5,283.3獍㽉牏竃ቘၹધ者裾 9,371.1

獍᯾牐

113ଙ૪ਠ౮ୌᗝ 178蒂篷ᵑ繸碟蝿ว讨牧现 43礿篷ᵑ繸

വ萃蝿纷牐

翑ᜋ碟蝿 1จҁ10疑҂现翑ᜋ碟蝿 2จҁ4疑҂牐

certified operators

certified operators

強化旅遊安全及品質管理

永續觀光景區品質

Strengthening Travel Safety and Quality Management

Sustainable Quality in Scenic Areas

– 113ଙ 4์ 16෭狕ྋ咳૲࿜ऒ蝿睑ၚ㵕ᓕቘ旰ဩ牧ी懪癲ਮℂ

Ԫᛔኧ笴࿜ፘ橕憒ਧ牧犥姘虁蝿ਮℂԪ࿜ऒ蝿睑ၚ㵕ਞ獊牐

– 旰ቘ碟ᤈᐒ禂率䲒礚牧㪔䨝ݶ獍᪠緳ቘ秚橕牧ෝݱԆᥝ薪طว

讨牏㾴螇ջ௳ᒊ现᪠䲒讨牧绅礚蝿薩敋ಅ矑盃碟ᤈ㿁牧113ଙو

懯礚໐ 471㿁稞牐

– 111ଙ 10์ 25෭౮缏̿Ӿ瓷秚橕襷籧ᓕቘ㶧藲肥ݳ፽疩ੜ

奲̀牧ᛗ 113ଙ皈ݟو樄 4稞̿Ӿ瓷秚橕襷籧ᓕቘ㶧藲肥ݳ፽

疩ੜ奲̀䨝捍牐

– 㶧藲ፘ橕蟂䨝硯疝褖ګ牧狕ྋ̿覍᮷૱ࢿ瑿ֵአᓕګ憒㳷̀硯

疝蜦瑿襷籧䁰戔碞ṛଶ褖ګኧ 3獍疳ीᛗ 4獍疳牧犥现ෝ襷籧

䁰ᓕቘᥝ讨ीڜ襷籧䁰஑ी戔肥妏蝢螇缛憒ਧ牧犥ڥ襷籧䁰禂

ᘏے蝧ኩ藶ጭ懿牐

營造國家風景區通用旅遊環境 
Building universally accessible environments in national scenic areas

輔導國家風景區 14 家業者取得國際 GTS 綠色旅行標章 
Helping 14 NSA operators earn Good Travel Seal (GTS) certification

家業者

家業者

10

4

– On October 25, 2022, the Central Government Interagency Joint 
Supervisory Task Force on Camping Management was established; by the 
end of 2024, a total of four committee meetings had been held.

– In coordination with relevant ministries, regulations were revised to 
ease restrictions: the “Regulations Governing the Utilization Control 
of Non-Urban Land” were amended to raise the height limit for 
campsite facilities on agricultural land from three to four meters ; and 
the “Campsite Management Guidelines” were revised to allow for the 
addition of connector paths in campsites, thus enabling campsite 
operators to accelerate the registration process.

– Inspections of travel agency operations were conducted. In 
cooperation with highway supervision authorities, tour buses serving 
travel groups were inspected at major tourist attractions, freeway service 
areas, and roadside checkpoints. In 2024, a total of 471 tour groups were 
inspected.

– On April 16, 2024, the Regulations Governing Water Recreation 
Activities were amended to add "freediving" as a category and stipulate 
rules for guided freediving activities, enhancing visitor safety.

Carried out the Salute to the Sea Coastal Maintenance Plan in 
collaboration with local governments; established mechanisms for 
"regular cleaning," "immediate cleaning," and "emergency cleaning." In 
2024, a total of 69,706 participants were mobilized to remove 5,283.3 
metric tons of debris and clean 9,371.1 kilometers of coastline. 

To establish legal pathways for the operation of campsites on 
agricultural, pastoral, and forestry land, the Tourism Administration 
has worked in partnership with local governments through the 
establishment of guidance mechanisms, forum meetings, assistance with 
campsite application inquiries, and supervision of local implementation, 
to actively guide eligible applicants through the registration process.

෭์ᄣն螈ᮘ嘨毣篷ᵑ繸ྍ螇
Ita Thau Pier Accessible Pathway, Sun Moon Lake

य़瀍傀ᓕቘ蒂亣偶ၚ㵕
Dapeng Bay National Scenic Area Headquarters

–Beach Cleanup 

磭ਞ碂瘆჈ෟၹ䔂竃ቘ
Marine Debris Cleanup near Sanqi Port, Wang'an

敋璚揦๙穰篷ᵑ繸ྍ螇
Checheng Wood Soaking Pond Accessible Pathway

ᰀື瑿搡獍瑼糷翑ᜋ碟ᤈ秂ᒍ糫
Yehliu Geopark–GTS Green Travel Seal Award
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岄傀薪ط虻რ掘੄牧妿籧ᓕቘࢩᤈ硰誢ګ牧獤ኧ犋ݶ秚橕Ԇ

硰牧ኧ薪طᗟಅ蜑 13㮆㾴疑觓ว玟ᓕቘ蒂牧膏ݱ羷秚橕֢ݳ

憒㴟牏狒胍牏ᓕ蜑玟ऒ獉ԏ薪ط虻რ牐

Taiwan is rich in tourism resources, and due to its administrative structure, 
the management and operation of these resources are overseen by various 
agencies. The Tourism Administration supervises 13 National Scenic Area 
administrations that collaborate with agencies at all levels to plan, conserve, 
and manage the tourism resources within their respective jurisdictions. 

• Enhanced greening and landscaping in the Fulong area : Plant 
requirements throughout the Fulong region and its jurisdiction were 
inventoried and reallocated; coastal climate-tolerant plants were 
introduced at service locations to enhance the landscape; plant health 
was assessed and optimization measures implemented to ensure 
recreation space safety and provide a high-quality tourism and leisure 
experience. 

• Under the Forward-Looking Plan's 'Attractive Scenic Nodes–
Internationally Charming Scenic Areas–Sand Dune Art Area,' the 
following were executed: Aomao Story Experience venue; circulation 
linkage at the Aomao Bay settlement gateway; Yongzhen Sunrise Hill; and 
planting works around Longmen Camping Area sites.

• Advanced site improvements using universal design concepts, 
completing the creation of leisure spaces at Longdong Bay Ocean 
Park and optimizing the spaces within Longdong Four Seasons Bay 
in 2024 .

東北角及宜蘭海岸國家風景區

• 

• 

• 

• 

• 

• 

ਯ㯽വ皞 Advertising and Promotion

വ㵕̿ᐰᵇኞၚ℄̀牏̿ 䄉瑻ኞၚ℄̀牏̿ 艟癗ݘ螇臢臺疄̀

现̿क़筏์ज़ 窚臺૱褸̀缛 4य़Ԇ氂ᤈ衴ၚ㵕牧碉ݳᛔ簁

ኞ眲虻რ现य़䩚玖薫薪ط瑹叨禂牧㪔疩獈ग़ز螀ٍ牧ࣁ瑿

粬ᜋ誢涢ၚ㵕വڊ 15礿笤蝿ੜ碟ᤈ蝿纷牐

犥ᐰᵇ傶໐ஞ牏ᛔᤈ敋碟纷傶Ԇ數牧奾ݳ㾴褬ဉ褺萬蔩疄牏

ᶪ禼䨝现ࣁ瑿粬ᜋ૱褸缛羬ڜၚ㵕牧碉ݳԀ肥ਯ㯽ᐰᵇ玟

ऒ薪ط牐

113ଙଶ犥̿౯氎ฎ֦ጱ觓ว̀傶Ԇ氂牧螩藶 3奲萬蔩疑

ᣟݳ瑿ว牏Ո෈زᔰ籧蝨絑ह穢瑻牧㪔瞱媲വ̿ڊ萬蔩肞

讨̀牧Ԁ肥਩葦膏䄉瑻瑿玟ጱ̿萬෈ૡ֢ਰ̀牏̿蜦Ԫ誢

涢̀牏̿ᛔᤈ敋斕碟ᤈ蝿纷̀缛羬ڜၚ㵕牧ෝ 6-8์๗樌

膐旰 5䁰稞̿ӯ .ၹࡣᶪ禼䨝̀牧萞ኧ羬ڜၚ㵕癲覿獊㾴࿆

唰ᣟ獈䄉瑻牏眤ࣁݑ瑿觓眐牐

വڊ葽ਁᏧ೐Ꮷ誢涢牏疩薩薹藯现ಋ֢疄誢涢牧㪔砇蟴ၚ

㵕Ի蝢ॺ纏现ࣁ瑿ੜ碟ᤈ牧奾ݳय़䩚玖薫薪ط瑹ጱ薪ط粬

ᜋ叨禂牧വࢥڊ疄Ԇ氂碟纷牧虏࿆唰眤ݑ䩚玖薫ࢥ疄聅অ

碟纷牐
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國家風景區建設與管理
National Scenic Area Development and Management

Northeast  
and Yilan Coast  
National Scenic Area

憒㴟ୌ戔 Planning and Construction
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• 
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• 

• 

• In 2024, ridership on the Taiwan Tourist Shuttle reached 88,956 
passengers on the Golden Fulong Line, 14,332 on the Zhuangwei Sand 
Dunes Line, and 31,144 on the Yilan–Northeast Coast Line. A total of 
ten ticket packages were launched to encourage ridership. 

• The "Zhuangwei Tourism Park—Integration with the Dune 
Landscape" was selected for the 2024 Green Destinations Top 100 
Stories, and has been shortlisted for the Green Destinations Story 
Awards at ITB Berlin 2025. 

113ଙ砇犔ݣ傀অᤈՈ稞物讙ᰂᐰᵇ娄懯 8苭 8,956Ո稞牧
䄉瑻ဉӯ娄懯 1苭 4,332Ո稞牧਩葦䩚玖薫ၹધ娄懯 3苭
1,144Ո稞牧㪔വڊ 10稠ॺ纏牧Ἡ玎蝿ਮ砇犔牐

̿ᣟ獈ဉӯ瑿วጱ䄉瑻碟蝿瑼玟̀糷̿2024獊純ጯय़翑ᜋፓ
ጱ硲Ԫ糫̀ҁ2024 Green Destinations Top 100 Stories҂牧
㪔獈瑻 ITBຣ຋碟疻 2025翑ᜋፓጱ瑿硲Ԫ糫ҁThe Green 
Destinations Story Awards҂牐
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ᐰᵇኞၚ℄ -॰ଝၹ၇觓堥纨 
Fulong Life Festival–Fantasy Ocean Kite Show

• Promoted four major marketing campaigns: the "Fulong Life Festival," 
"Zhuangwei Life Festival," "Sword Grass Season on the Caoling," and 
the "Romantic Series Activities." These initiatives integrated natural 
ecological resources with the Greater Northeast Coast tourism 
industry, introducing diverse transportation options and launching 
15 leisurely travel itineraries that featured local experiential activities. 

• Assisted approximately 200 businesses within the tourism circle in 
food, lodging, shopping, touring, and transportation sectors, while 
promoting Muslim-friendly environment standards and industry 
certifications. 

• With Fulong as the hub and cycling as the axis, a series of activities 
such as the International Sand Sculpture Festival, concerts, and 
local specialty markets were integrated to promote tourism in the 
Fulong area. 

• With the theme "Let's Explore," three artist groups blended 
landscape and culture to create ambiance; "art hubs" linked Yilan 
and Zhuangwei studios, farm experiences, and easy cycling trips; 
five "Hill and Sea Chill Concerts" were held from June to August, 
immersing visitors in Zhuangwei's local flavor.

• Rubbings at the Tiger Inscription Stele, guided tours, and seasonal 
craft experiences were combined with transport packages and local 
trips, aligning with the Greater Northeast Coast Tourism Circle's 
signature industries to launch four-season themed travel.

• Through markets and local industry participation, a place-brand 
was cultivated, with themed shows such as "Starry Moonlit Night" 
and "Fire Dance Moon Night" evoking distinct moonlit memories 
of the Northeast Coast and inviting visitors to share special Wai'ao 
summer nights.

筏硲Ԫ誢涢䁰ऒ籧蝨ૡ纷ܥ
Aomao Story Experience Venue development

क़筏์ज़ 窚臺૱褸
Wai'ao Moonlit Waves Market

䄉瑻ဉӯኞ眲瑼玟 (蚓ୌኞ硢 )
Zhuangwei Sand Dunes Ecological Park 

(Photo: Chao Chien-Sheng)
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•  Implemented the East Coast Sustainable Tourism Empowerment and Green 
Travel Destination Demonstration Project; conducted ecological surveys 
of the maritime and land areas ; provided capacity building for sustainable 
tourism; offered guidance for Green Destinations certification; shaped the 
highlights of tribal branding; and commissioned professional services to 
promote private sector participation in public works projects in the South 
Cape area of Green Island. The results serve as the basis for promoting 
future landscape planning and scenic area development in terms of 
ecological surveys, site optimization, industry upgrading, and sustainable 
development.

•  Completed upgrades to service facilities along the East Coast for the 
entire year, including Phase II of the facility upgrades, improvements to 
the parking lot and public restrooms at the Dashibi Recreation Area, and 
Phase I upgrades to the service facilities at the Green Island South Cape 
Hot Spring Eco-Resort, improving recreational service facilities. 

•  Organized ecological excursions such as "Nighttime Expeditions to 
Xiaoyeliu, Nighttime Exploration at Sanxiantai, Treasure Hunts on the 
Historic Cross-Mountain Trail, Green Island Crab Conservation Activities, 
Floral Discoveries on the East Coast, and Marine Environmental 
Education Tours," attracting 24,152 visitors to participate.

•  Promoted the "East Coast Rideshare" reservation carpooling platform, 
integrated with the Tourism Administration's "Feet on the Ground" 
local shuttle accommodation initiative, launching nine routes. 
Services also included electric bicycle rentals, Taiwan Tourist Shuttle, 
and Taiwan Tour Bus, offering diverse transport options to enhance 
accessibility and service quality in remote areas .

東部海岸國家風景區

• Launched the all-new "Deep Blue Ocean" chapter on the Explore 
Green Island platform, using virtual reality (VR) technology to lead 
visitors into Green Island’s underwater world, providing digital 
tourism services with strong international appeal.

• Integrated existing cameras in the jurisdiction, completed three 
smart public toilets and installed a people flow detection system at 
the Xiaoyeliu Visitor Center; real-time crowd analysis was conducted 
during the Moonlit Sea Concerts to optimize agency management 
performance.

• The 2024 East Coast Land Arts Festival and Hualien–Taitung Arts 
Platform delivered five in-residence installations, held eight Moonlit 
Sea Concerts, and hosted 22 open studio events—attracting over 
180,000 attendees.

• Organized the "Changbin King Kong Marathon" and "Xiuguluan River 
Rafting Triathlon," attracting about 3,000 participants; developed 
the Mahengheng to Chenggong 168 cycling travel route, linking 
with the Hualien-Taitung tourism revitalization scheme to connect 
surrounding tourism industries.

• The first-ever "Sea-Style Party—Autumn Chill" festival featured a two-
day, one-night "Kids Go Wild" family camp, a two-day, one-night 
"Love Bus" singles event, and 12 indigenous itinerary routes under the 
"Sea-Style Adventurer" brand, focusing on two-person group tours 
promoting niche, refined, and in-depth tribal tourism.

• Established eight major tourism circle brands, held 27 consensus-
building and discussion meetings, and one results-sharing session, 
strengthening cross-domain collaboration, optimizing the promotion 
of regional tourism brands, developing innovative regional tourism 
models, and continuously introducing e-commerce services. Also, in 
a cross-domain effort with the East Rift Valley National Scenic Area 
Headquarters, co-hosted the "2024 East of Taiwan Hualien–Taitung 
Tourism Circle Achievement Exhibition" to jointly market tourism in 
the Hualien–Taitung region.

• The "Smart East Coast: Holistic Integration of Online and Offline Tourism 
Experiences" project received the 2024 Transport Service Award, and 
for the fourth time represented the Ministry of Transportation and 
Communications as a finalist in the 7th Government Service Award (Digital 
Innovation and Value-Added category) 

• "Paradise Island: Eleven Gateways to Diving in Green Island" received 
Honorable Mention in the "2024 Taiwan Historica Publication Promotion 
Awards" (Promotional Literature Category) 

• "Fugang Geopark: Geology, Environment, and Community Regenerative 
Tourism" was awarded the "2024 Green Destinations Top 100 Stories 
Award" in the Destination Management category.

• 

• 

• 
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East Coast  
National Scenic Area

• 

• 

憒㴟ୌ戔 Planning and Construction 
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䩚ᓕ蒂࿞媲碟蝿糷㾴獉क़糫殻䋿婧物

• 
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International and local recognition for sustainable tourism :

Environmental education and eco-excursions :

Local transportation and shuttle service development :

• 

• 

• 

• 

• 

• 
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Land Arts Festival : Local Residents and Artists Collaborate

ၹ૱褸䔶藲࿞媲膏絑狒ط์
Moonlit Sea Market: Focus on Sustainability  

and Environmental Stewardship

2024䩚ၹધय़瑿萬蔩℄ -౮傶窕㵕ጱ螲ኴ
2024 East Coast Land Arts Festival  

: Becoming a Moving Boundary
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花東縱谷國家風景區
• The Public Restroom Service Quality Improvement Plan continued. 

In 2024, restrooms at Beinan Visitor Center and the Luye Highland 
Viewing Pavilion won the Taitung County EPA Gold and Silver Awards 
(central agency group), respectively. 6S+ management training 
sessions were conducted, introducing the 6S+ concept into daily 
management to enhance tourism and recreation service efficiency 
and quality.

• In conjunction with post-earthquake Hualien travel incentive 
programs, 3,700 “Liyu Lake Vouchers” were printed in collaboration 
with the Liyu Lake business district and distributed for use alongside 
economic stimulus vouchers issued by the Hualien County 
Government, boosting tourism spending and revitalizing the local 
tourism industry.

• In response to Earth Day and World Animal Day, activities such as the 
Liyu Lake "Forest CarbonQuest"" and "A New Era of Coexistence with 
Wildlife" were held. Additionally, in partnership with neighboring 
businesses, farms, and water recreation operators, the "Liyu Lake Bio-
Hunter: Catch 'Em All!" environmental education summer camp was 
organized, creating a new environmental education experience.

• A universal tourism design team was established to promote an 
accessible tourism environment. Professionals and association 
representatives were invited to experience and review barrier-free 
facilities, building a friendly and diverse travel environment.

• The East Longitudinal Valley Grand Camp combined camping and 
forest markets, eco and craft workshops, meadow concerts, and Great 
Eats of the Rift Valley, spurring continued investment in the Fenglin 
Ecological Recreation Area.

• Local resources and industrial strengths were integrated to organize 
the "2024 Liyu Lake Fireflies Festival – Firefly Watching Fun" and "2024 
East Longitudinal Valley hotspring," boosting tourism in the Hualien-
Taitung region.

• The "Slow Cycling Tours of the East Longitudinal Valley" cycling 
tourism brand promoted three diverse bicycle routes—Hualien 
Coastal Meander Route, Forest Hot Springs Route, and Rural 
Scenery Route —using the integration of cycling with train travel 
to connect local nature, culture, landscapes, and recreation. This 
also incorporated featured businesses, creating in-depth slow travel 
cycling experiences.

• With "healing" as a theme, the "2024 East Longitudinal Valley Festivals 
–Tribal Food Paradise" and the tribal tourism brand "East Longitudinal 
Valley Festivals – Taste of Native Cuisines The Tourney to Tribal Villaces" 
were implemented. Six new tribal products were developed: The Tree 
Hollow Dining Table, Giant Footprint Banquet Under The Moonlight, 
Red Glutinous Rice Outdoor Picnic Feast, Uninang Multicultural 
Workshop Hunting Culture Feast, Millet Swing Outdoor Picnic Feast, 
and Moonlight Harvest Table.

• The 2024 Tourism Circle Market Day–Eastern Taiwan Theme Day 
unified 14 tourism circles across food, lodging, travel, shopping, and 
transportation from the East Coast and East Longitudinal Valley.

East  
Longitudinal Valley
National Scenic Area

• 

• 

• 

• 
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蜑獉 3礿ग़زᛔᤈ敋᪠娄 (၅偞笤ူ娄牏祜຋伩ဣ娄牏ኦ瑼

觓ط娄 )牧犥獋裡 (ᛔᤈ敋牏箛敋 )֢傶斉ٍ牧Ԁ蝫吚瑿ᛔ簁牏

Ո෈牏ว薪膏蝿睑虻რ牧㪔奾ݳಅ斔疩ԏ薪ط玟犝讨禂ᘏ牧

಑蝨窼ଶ笤碟ጱᛔᤈ敋粬ᜋ碟蝿叨ߝ牐

犥̿咅緓̀傶Ԇ氂牧奾ݳ臺䩚瑿玟蟂苽牧旰ቘ̿2024婛ᨕ

ܻ蝿䨝 –蟂苽觬禼瑼̀现വ㵕蟂苽薪ߝط粞̿婛ᨕܻ蝿䨝 -

訇礰Ӥጱ蟂苽碟ᤈ̀牧斔疩樄咳̿์طӥ聹މ䰽၏訇礰̀牏

ӥᐙ覄᪃撪訇礰̀牏̿夺羥罡ኦᰀ訇礰̀牏̿糹Ոᰀط์̿
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礰̀و 6蟂苽ԏ碟蝿叨ߝ牐

ਯ㯽വ皞 Advertising and Promotion

臺䩚婛ᨕय़襷籧 East Longitudinal Valley Grand Camp

• Renovated the northwest lakeshore pier and sewage interception facilities 
at Liyu Lake using universal design, complemented by environmental 
education programs to solidify sustainable tourism. 

• In line with BOT investment and phased operations at the Fenglin 
Ecological Recreation Area, waterfront and planting-rich recreation 
environments were enhanced to attract private investment and 
participation. 

• In support of dual-rail and low-carbon tourism, the diverse bikeway 
network and station facilities were continually improved to ensure a safe 
cycling environment and comfortable rest stops, attracting both domestic 
and international visitors. 

• Taking into account the features and needs of the "East Longitudinal 
Valley Festival—Tribal Food Paradise," the environs around the Luoshan 
Recreation Area were enhanced with friendly services. A new nature 
trail was constructed, extending viewing stops from the visitor center to 
Luoshan Waterfall and creating a phytoncide-rich forest sanctuary that 
embodies the local satoyama landscape: an integrated social–ecological–
production environment where nature and culture exist in harmony. 

憒㴟ୌ戔 Planning and Construction 

• 

• 

• 

• 

蝚螂蝢አ戔懯碉ୌ溱湂ᄣᄣᥜ玖ྦྷ࿜ધ嘨毣现䷔࿜౼窕

戔碞牧㪔奾ݳ絑ह硽胍䁰ಅ抓纷ਯ疩牧甁च࿞媲碟蝿牐

蟴ݳ澔຋ኞ眲蝿睑玟 BOT೗珶现獤๗籧螀襑穩牧碉ୌ࿜

ધ牏༙໓ग़ز蝿睑絑ह牧珅୚࿆樌秚䯤㷢膏ಭ虻妿籧牐

段䛑櫕裡现犵繞碟蝿牧瞱媲猻玕ग़زᛔᤈ敋᪠翕现润ᒊ

戔碞牧಑蝨ਞ獊浙犔絑ह现൉׀ᛥ螕ջ睑硁讨牧珅୚㾴

獉क़蝿ਮک我牐

袽奾̿婛ᨕܻ蝿䨝 -蟂苽觬禼瑼̀粬ᜋ现襑穩牧籧蝨嬄ઊ

蝿睑玟珏螲絑ह๐率ԏ݋珿௔牧碝ୌᛔ簁ኞ眲ྍ螇牧皤

蝿ਮӾஞᛗ嬄ઊᅀ૲ԏ搕ว؊洛讨牧籧蝨祜຋臵ग़羊֐

ᑃह牧൉׀蝿ਮ誢匍ࣁ瑿̿᯾ઊ瑿ว̀(ᐒ䨝 -ኞ眲 -ኞ

叨瑿ว )ᛔ簁膏෈玕޾蘂وኞԏ穢瑻牐

澔຋ኞ眲蝿睑玟࿜ધୁ螇
Fenglin Ecological Recreation Area–Waterfront Corridor

溱湂ᄣ࿜ऒ蝿睑ၚ㵕篷ᵑ繸誢涢
Accessible Water Recreation at Liyu Lake

2024薪ط玟૱褸෭ -䩚玟Ԇ氂෭
Tourism Circle Market Day 2024 

–East Region Theme Day
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憒㴟ୌ戔 Planning and Construction 

•  Conducted safety training courses for "Grade C Snorkeling Instructor" 
and "Grade C Canoe Instructor," "Jet Ski Safety Education and Rescue 
Training," and "Open Water Lifeguard" ; a total of 154 participants 
were certified.

• Organized the "Tourism Safety and Traffic Safety Promotion 
MOU Signing Event," bringing together the Penghu County 
Water Recreation Business Association, tour bus operators, taxi 
operators, car rental industry associations, and other transportation 
associations to sign a cooperation declaration and jointly promote 
tourism and traffic safety.

•  Leased facilities at key tourism management locations—including 
Qimei Visitor Center, Caiyuan Floating Pier and service facilities, 
Nanhai Floating Pier, Nanhai Visitor Center information desk shop, 
Wang'an Tiantai Mountain shop, Twin Hearts Stone Weir Scenic Area 
shop, Aimen Water Recreation Service Facility and shop, Lintou Park 
service facilities, Qimei Longshi Longcheng stall, Wang'an Green Sea 
Turtle Tourism Conservation Center, Wang'an Tourism Information 
Station, Qimei Yueli Bay Recreation Area facilities, Beiliao Kuibishan 
Geopark Moses Shop, Jibei Sandspit shop, and others—to attract 
private investment and enhance service quality. 

• Co-organized five beach clean-up events with local residents, 
government agencies, communities, schools, and enterprises, 
drawing approximately 950 participants and collecting about 6.4 
metric tons of trash. 

• Promoted the Shanshui Marine Ecotourism Area—installed seven 
taichi-shaped ecological reefs at the east breakwater of Shanshui 
Fishing Harbor, and launched a model marine ecotourism itinerary. 

• Announced a restricted zone for "Non-Motorized Water Recreation 
Activities" demarcated by Magong Guanyin Pavilion's Rainbow Bridge.

• Xiaomen Geological Exploration Hall received the Ministry of 
Environment’s 2024 Top-Excellence Public Restroom Award (Tourism 
Recreation).

• The "2024 Penghu Wind Music and Light Festival—Light 
Environment" received the London Design Awards Platinum 
distinction. 

•  Guided three operators—Yurong Garden B&B, Pengcheng Hotel, and 
Rainbow Recreation Co., Ltd.—to obtain 2024 Good Travel Seal (GTS) 
certification. 

• The video "Exploring Penghu Nazca Lines ~ Guarding the Stone 
Weirs" received the Bronze Award for Sustainability Microfilm at the 
8th Taipei Golden Eagle Microfilm Festival (2024). 

• "A Faithful Sea Traveler - The Happy Home of Wangan Green Turtle 
in Penghu" was named among the 2024 Global Top 100 Destination 
Sustainability Stories.

ਠ౮ᵏ槹๐率戔碞碉ୌૡ纷 (ᒫӣ๗ )牧萞ኧ碝ୌ薪ว搚

ମ现珏螲絑ह聅玕牧൉܋蝿睑絑ह现ջ睑ߝ搡牐

ਠ౮犊聅櫕ஞᎪ笋蝿睑玟絑ह硬珿ૡ纷牧籧蝨蝿睑玟蝢አ

玕絑ह牧㪔旰ቘ膑磪桅ᶎ现ๅ碝碪磪薪ว戔碞硬珿牧猻玕

蝿睑๐率ߝ搡牐

ਠ౮໲練狡膫ਰ硬珿ૡ纷牧旰ቘ狡膫ਰ聅玕牏䓨ಅ戔猋猻

玕牏瑿搡虻懱ਰ碝戔缛硬珿ૡ纷牧籧蝨諆ێ碝硁讨牐

澎湖國家風景區

• A series of events–including the 2024 Gaillardia Island - Penghu 
Cross-sea Marathon, 2024 Penghu Island-Hopping 101K, 2024 
Penghu Four Seasons Travel, 2024 Penghu Wind Music and Light 
Festival, 2024 Penghu Salt Water Fireworks Art Festival, 2024 
Gaillardia Island - Penghu Cross-sea Marathon, and 2024 Penghu 
Local Specialty Tours: Chilling in Penghu —attracted over 115,000 
visitors.

Penghu  
National Scenic Area

•  Completed upgrades to the Aimen Beach service facilities (Phase 3), 
with the construction of a new observation shop and beautification 
of the surrounding area, thus enhancing the recreational environment 
and quality. 

•  Completed environmental improvement works at the Qimei Twin-
Heart Stone Weir Recreation Area, creating a universally accessible 
environment, including rehabilitation of older paving and renewal of 
existing observation facilities to optimize service quality.

•  Completed improvements to the Tongpan waiting room, including 
beautification, restroom upgrades, and the addition of a Geology 
Information Room, creating an attractive new hub. 

• 旰ቘ̿2024芫䎦ᄯ竝᪜ၹ泷೉礁 -ช疄磭ਞ᪡䎦܎泷ࡱଙ
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ਯ㯽വ皞 Advertising and Promotion

2024ᄯ竝烝࿜簔萬蔩疄 2024 Penghu Salt Water Smoke Art Festival

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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妿籧ᓕቘ Operations and Management
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羊蝱വ㵕ઊ࿜ၹ၇ኞ眲碟蝿玟
Enhancing the Shanshui Marine Ecotourism Area

ᵏ槹๐率戔碞ᒫӣ๗碉ୌૡ纷
Aimen Service Facilities–Phase 3 Upgrades
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•  Obtained ISO 9001:2015 Quality Management System certification to 
enhance the national scenic area's service functions, and launched a 
pilot program of office space carbon inventory to foster a green tourism 
environment.

•  The Nangan Environmental Education Classroom received the certification 
as a qualified Environmental education facilities and venue.

•  The Beigan Visitor Center received the 2024 i-Center Tourism Service 
System Visitor Center Service Innovation Award.

•  In response to National Ocean Day, a joint beach cleanup event was 
organized with the Lienchiang County Government and other related 
organizations, attracting more than 400 participants who cleaned up 
marine debris and the beach; through marine environmental education 
outreach and the ‘Love the Sea’ pledge, participants expressed their 
commitment to net-zero sustainable lifestyles, love for the ocean, keeping 
the ocean clean, and protecting the marine environment.

•  The "War and Peace Memorial Park Exhibition Center" received an 
Honorable Mention in the "2023 MOTC Public Construction Excellence 
Awards."

•  Completed construction of service facilities at Stronghold No. 8, 
enhancing the service capacity of recreational attractions in the Beigan 
area.

•  A new universally designed connection road was constructed at the 
entrance to the Beihai Tunnel in Nangan, improving accessibility for the 
Beihai Tunnel. 

•  Completed new public restrooms at Dongyin's Andong Tunnel, equipped 
with accessible toilets and care beds for all ages, enhancing convenience 
at the scenic spot.

玲஑̿ISO 9001物2015ߝ搡ᓕቘ羬翄̀藨挨牧൉܋㾴疑觓
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馬祖國家風景區
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• 

• 
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Matsu  
National Scenic Area

妿籧ᓕቘ Operations and Management

憒㴟ୌ戔 Planning and Construction 

• 

• 

• 

• 

• 

• 

• 

•  Organized the "2024 Glimmers in Matsu Series Event," bringing 
together 84 tourism businesses for events including Mazu in Matsu, 
Youth Island Carnival, laser tag survival, inter-island concerts, live-
action puzzle solving, and "Welcoming the Dawn 2025," attracting 
more than 10,260 visitors.

•  In cooperation with the Maritime and Port Bureau, Ministry of 
Transportation and Communications and Dongyin Township Office, 
organized the "120th Anniversary Series of Events for Tungyin Tao 
Lighthouse" Series of Activities to Promote Marine Tourism in Taiwan.

•  Organized the "2024 Matsu Tourism Circle Achievement Exhibition 
and Lightscape Project," which featured the Greater Beihai Recreation 
Area Lightscape Installation and Matsu Tourism Circle Marketplace 
Exhibition, inviting visitors to deeply experience integrated tourism 
circle results, enhancing the image of Matsu tourism, rooting in the 
domestic market, expanding international clientele, and creating a 
"landscape slow-travel vacation island chain."

•  Led the Matsu Tourism Circle Industry Alliance to participate in the 
2024 Taipei International Travel Fair (ITF), strengthening the Matsu 
brand’s visibility.

•  Partnered with the NTNU interdisciplinary regional governance 
research team (Departments of East Asian Studies, Geography, and 
English) for in-depth exchanges on Matsu tourism trends, local 
revitalization, and the return of youth engaged in tourism and 
recreation promotion.

•  Collaborated with 10 Matsu Tourism Circle businesses to attend 
the Singapore NATAS Holidays travel fair and Taiwan Tourism 
Promotion, representing Matsu in a delegation organized by the 
Taiwan Visitors Association (TVA), promoting Blue Tears, natural 
landscapes, battlefield relics, and Min-Dong culture—Matsu 
highlights that boost the island’s international reputation.

•  Worked with the Lienchiang County Government Industrial 
Development Department to invite 10 vendors of Matsu’s specialty 
souvenirs and foods to the "2024 Tourism Circle Marketplace Days" 
event. Among them, “Matsu Na Li” was awarded the Director-
General’s Prize for Best Souvenir in the North Region × Matsu 
Tourism Area.

•  In cooperation with domestic railway operators, set up a Matsu 
showcase at the Shengxing Station Old Mountain Line Rail Bike in 
Sanyi, Miaoli, promoting the "INSPIRED by MATSU" tourism brand.

•  Encouraged local tourism circle business operators to gradually 
implement sustainable tourism development policies, with guidance 
provided to seven travel agencies in 2024 to apply for the Bronze 
Environmental Travel Agency Mark, promoting sustainability in 
tourism development.

•  In line with the Executive Yuan's Salute to the Seas policy, nearly 9,777 
participants were mobilized for coastal cleanups, beach cleanups, 
and environmental education activities, cleaning 1,392 kilometers of 
coastline and removing 816 metric tons of marine debris.

•  In collaboration with local government agencies, schools, civil 
organizations, and industry, an Arbor Day event was held at the 
Guanmao Mountain 360-Degree Viewing Platform, attracting over 
200 participants and planting a total of 130 saplings: 71 Pittosporum, 
30 Chinese fringe trees, and 29 cherry blossom trees.

ਯ㯽വ皞 Advertising and Promotion
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ऒလቘᎸ绗㿁褧牧疰泷ᐙ薪ط咳疻撉玊牏瑿ො獺ኞ牏蜴暱覇

ଙ奾ݳ薪ط蝿睑വ疻缛Ԫ率窼ଶԻ窕牐

硡ಋ 10疑泷ᐙ薪ط瑹禂ᘏ᩵碝࣠ے㷢ےኧݣ傀薪ط㶧䨝

ҁTVA҂奲㿁ԏ碝࣠ے纩疄碟疻ҁNATAS Holidays҂膏ݣ

傀薪طവ皞䨝牧ᤈ衴萠縄窲牏ᛔ簁瑿ว牏䜗瑿螣䯤现樢䩚෈

玕缛泷ᐙ薪ط犝讨牧൉܋泷ᐙ㾴褬薪طᎣݷଶ牐

硡ಋ蝫࿯翻硰଱叨禂咳疻蒂牧螩藶泷ᐙ粬ᜋ֎ಋ因磈聅觬و

懯 10疑禂ᘏ牧㷢2024̿ے 薪ط瑹૱褸෭̀牧ٌӾ̿泷ᐙ羳

因̀禛糷̿玖玟 X泷ᐙ薪ط玟磧֯֎ಋ因̀ᗟ裾糫牐

硡ಋ㾴獉裡螇禂ᘏ牧ෝ舏礣翻ӣ嬝暱㵛岉敋ᒊ -膑ઊ娄裡螇

ᛔᤈ敋記戔ᗝ泷ᐙ䌕玟牧വ皞̿泷ᐙ癘唰犋̀ݶ薪ߝط粞牐

Ἡ玎ࣁ瑿薪ط瑹禂ᘏ蝛ྍ苽䋿࿞媲薪ط咳疻硰ᒽ牧113ଙ懯

斔疩 7疑碟ᤈ禂ᘏኩ藶柣羷絑狒碟ᤈ禂秂ᒍ牐

膏Ի蝢蟂膠჈ੴ牏蝫࿯翻䩚୚暱獍ಅݶو旰ቘ̿വ㵕౯㾴ၹ

၇薪طԏ䩚竤籗璼 120蝰ଙ羬ڜၚ㵕̀牐

奾ࣁݳ瑿硰଱秚橕牏䋊໊牏࿆樌㿁誢现叨禂牧ෝਥଌઊ 360

ଶว薪ଘݣ旰ቘ༙䰽℄ၚ㵕牧珅୚᩻螂 200Ո㷢膏牧懯圵༙

ၹ໡ 71໌牧窕葍 30໌牧䳨臺 و29໌ 130໌䰽舏牐

䩚竤籗璼 120蝰ଙ羬ڜၚ㵕 
120th Anniversary Series of Events for Tungyin Tao Lighthouse

硡ಋ泷ᐙ薪ط瑹禂ᘏ㷢ے碝࣠ے纩疄碟疻
Matsu Tourism Circle Businesses Participating  

in Singapore’s NATAS Holidays Fair
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• 

ਠ౮̿޾ଘ䎦蝿ਮӾஞୌᇔᴠ࿜膏碉狕ૡ纷 ,̀ ᯿֢੻殸牏

क़℃膏绯໛ᴠ࿜牧ྍݶ狕愆ୌᇔ蕈翿牧࿶矦क़℃Ԧ䟑Ꭺ

๭牧狒ኸୌᇔ讙ᜋᎲટक़薪زᔰ膏珏螲瑿搡ว薪޷䛑牧൉

௔牐ڥ׎搡膏姘虁ߝջ睑戔碞܋

旰ቘ̿ᰀືᎪط ज़我穇ሴ̀牏̿2024薪ᶪ薪炚禼ၚᤈ脻羬

ଘ䎦䎦癘ኞၚ℄̀牏̿玖ၹધ窚Ӟ瓲̀牏޾ၚ㵕̀牏̿ڜ

̿ᰂઊ᫊箛蝿纷വ皞̀牏̿ᐰ凟砗ဉ玖ၹધ萬蔩疄̀缛ᤈ

衴വ皞ၚ㵕牧׏蝱ࣁ瑿薪ط叨禂咳疻牐ٌӾ̿ᰀືᎪط ज़

我穇ሴ̀禛糷̿2024聅㾴窊࣢獺碝य़糫̀ၚ㵕獺碝ጮᰂ糫牏

̿2024聅㾴耈௏獺఺糫̀ၚ㵕觊ᰂ糫犥现̿2024ဩ㾴戔懯

糫̀䜛क़ᆙก膏ज़วᰂ糫牧傶㾴凗ط牐

旰ቘ̿2024禅讨眸碟 -禅玖讨੄揫薫籗璼浙蝿ၚ㵕̀വ皞

ᛔᤈ敋犵繞碟蝿现 16礿ग़زᛔᤈ敋᪠娄牧瞱媲ਯ㯽̿櫕傀

ᛔᤈ敋螇̀牏̿傀璼ᛔᤈ敋螇̀牏̿苭ᰂᛔᤈ敋螇̀现̿क़

๙ઊᛔᤈ敋螇̀牐

ਯ㯽വ皞̿ጳ٢ၹધ薪ط瑹̀牧113ଙ೗玉 40疑粬夹ମ疑牧

旰ቘ 5䁰稞斔疩懯向牧㪔㶧ۗ禂ᘏ疩獈ࢥ承牧獺蝨ጳ٢ၹ

ધ܈य़֎ಋ因监螡ᤈ衴വ皞ၚ㵕牧ीےጳ٢ၹધߝ粞㾴褬

胼憎ଶ牐

ਠ౮̿ᰂઊ᪡Ꭺ薪ၹ褫瑿ว薪硬珿ૡ纷̀牧硬珿Ո敋凗螇

眐୵牧婘仂碪磪؊敋䕉牧戔ᗝᛔᤈ敋牏Ոᤈوአ螇牧൉䥮

ᛔᤈ敋浙ᤈਞ獊牐

ਠ౮̿ࢥ承玕瞲秂粞纈̀ๅ碝牧ᰀື瑿搡獍瑼现޾ଘ䎦瑿

搡獍瑼懯向ᛔ 113ଙ蚏硬傶 4圵承粚 (Ӿ牏舣牏෭牏覮 )牧

凗玲㾴褬蝿ਮ㬵我牐

ਠ౮̿薪ᶪઊ蝿ਮӾஞग़甿誢ਰๅ碝礯̀牧蟴ݳ匍դֵአ

襑穩牧䟖蝢አ戔懯牧๖ݻ獊请ୗ绚樌䕃௔ֵአ牧ଷ֖ଅ硬

傶ࢴਧ膏ၚ㵕ଷ֖玟牧绚樌ֵአ现ၚ㵕憒㴟୵ୗๅ磪䕃௔牐

北海岸及觀音山國家風景區

ਯ㯽വ皞 Advertising and Promotion

North Coast and 
Guanyinshan 
National Scenic Area

憒㴟ୌ戔 Planning and Construction 

• 

• 

• 

• 

瞱媲旰ቘᰀື瑿搡獍瑼牏ᰀື磈珏螲؊敋䁰牏޾ଘ䎦獍瑼

缛 OT礯现ڊᑄො礯牧獺蝨硰଱硩獈牏൉܋ᛔ㱘ሲ牐

瞱媲വ㵕౯眢亣偶牏亣ઊၚ㵕牧113ଙଶ娄Ӥኩ藶亣偶 2苭

7,715Ո稞牏甛蜃竃ᴻၹ笖ᇔ 740.7獍㽉牐

౮缏̿ጳ٢ၹધ薪ط瑹̀牧犥̿Ԁ肥 x୵य xᤈ衴̀傶Ԇ數牧

蝚螂玟璸袽奾现珶禂秇ୗ蝱ᤈ叨禂碉ݳ牏ᤈ衴牏斔疩缛ഷ

碞牧螈ک൉܋薪ط๐率敟Ꮭ誢ߝ搡现觓໒୵य牧ݚਠ౮ 5

蟂Ԇ氂ਯ㯽୽粙牧ीےጳ٢ၹધߝ粞胼憎ଶ牐

犥ၹ၇̿亣̀ᤈୗ -犥ጮဉ傀ᛔ簁Ӿஞ౯眢亣偶ၚ㵕䋿擅

᯾ၹ׶捍牧糷̿2024獊純ጯय़ፓጱ瑿࿞媲硲Ԫ糫̀ҁ2024 

Top100 Green Destinations Sustainability Stories ҂牐

妿籧ᓕቘ Operations and Management

2024ᰀືᎪطज़我穇ሴ 
2024 Yehliu Night Tours: See the Queen's Head Illuminated at Night

• Completed the waterproofing and refurbishment project for the 
Heping Island Visitor Center, including new roofing, exterior wall, 
and window frame waterproofing, simultaneous crack repairs, 
replacement of exterior wall cladding, and preservation of yellow 
sandstone elements to harmonize with the surrounding geological 
landscape, improving the quality and maintenance convenience of 
recreation facilities. 

• Completed the Guanyinshan Visitor Center multimedia room 
renovation project, adopting universal design to meet modern usage 
needs, creating a flexible, all-age space, converting seating into a mix of 
fixed and movable seats, and offering greater flexibility in space use and 
activity planning. 

• Completed the Jinshan Jump Stone Scenic Area improvement project to 
address pedestrian–vehicle conflicts, by reducing existing parking bays 
and adding a shared bike–pedestrian path to enhance cycling safety. 

• Updated "Four-language Signage": As of 2024, Yehliu Geopark and 
Heping Island Geopark feature signage in four languages (Chinese, 
English, Japanese, and Korean) to attract international visitors. 

• OT projects and leasing plans for Yehliu Geopark, the Yehliu and 
surrounding parking lots, and Heping Island Park continued, 
generating government revenue and increasing self-liquidation rates.

• "I Love Beach Cleaning " and mountain cleaning activities continued: 
online applications for beach cleaning totaled 27,715, and 740.7 tons 
of marine debris were removed in 2024.

• The project "A Cleansing Journey by the Sea—Baishawan Nature 
Center Advances the Satoumi Initiative through the I Love Beach 
Cleaning' Activities " won the "2024 Global Top 100 Destination 
Sustainable Story Award."

• Established the "Crown Coast Tourism Circle," focusing on 
"connecting, shaping, and marketing." Through integration with 
blockchain and business models, measures for industry integration, 
marketing, and guidance were implemented to enhance the quality 
of tourism services and facilities as well as style shaping. Additionally, 
five promotional videos were completed to increase the visibility of 
the Crown Coast brand.

• Activities such as Yehliu Night Tours: See the Queen's Head 
Illuminated at Night, 2024 Hawk-Watching on Guanyinshan—
Guanyin LOHAS Walking Activity Series, Heping Island Life Festival, 
North Coast Summer Party, Jinshan Fireworks Tours, and Formosa 
North Coast Arts Season promoted local industry development. 
Yehliu Night Tours won the 2024 TITAN Innovation Awards 
(Platinum in Innovation in Campaign - Event Campaign), 2024 
MUSE Creative Awards (Event–Gold), and 2024 French Design 
Awards (Outdoor Lighting & Nightscape–Gold). 

• The 2024 Extreme Slow Travel: Fugui Cape Lighthouse Ride at the 
Northernmost Point promoted low-carbon cycling and 16 diverse 
routes, continuing to market the Double Bay Bikeway, Wanta Bikeway, 
Wanjin Bikeway, and Waimushan Bikeway. 

• Crown Coast Tourism Circle promotion in 2024 recruited 40 partner 
shops, held five guidance programs, assisted businesses in adopting 
four languages, and held a "Top Ten Souvenirs" selection and 
marketing campaign to raise international visibility. 

2024䎦癘ኞၚ℄ -眸ၚᶪ禼℄
 2024 Heping Island Life Festival–Slow Life Music Festival

2024獊純ጯय़ፓጱ瑿࿞媲硲Ԫ糫覿糫
2024 Green Destinations Top 100 Stories 

–Award Recognition

2024禅讨眸碟 -禅玖讨੄揫薫籗璼浙蝿
2024 Extreme Slow Travel: Fugui Cape Lighthouse Ride  

at the Northernmost Point
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• 

•   The outsourced Xiexin Teahouse earned eco-restaurant certification. 

•  Smart restroom services continued; Lishan Culture Museum outdoor 
restrooms received the Distinctive Public Restroom Award in the 
Ministry of Environment's 2024 Outstanding Public Restroom 
Appraisal. 

斔疩ᓕቘ蒂甛क़ڊᑄ妿籧ԏ̿稤ஞ艐䰠̀玲஑絑狒訇皣藨
挨牐

瞱媲旰ቘ獍䓨ฬ眻䓨樌๐率牧祅ઊ෈ᇔ檔ڜ記䜛क़獍䓨糷஑
絑ह蟂̿113ଙ婧猻獍䓨戺穉ၚ㵕̀-粬ᜋ獍䓨糫牐

旰ቘ劂毣ઊ̿2024ܖଢ臺܍℄̀牪祅ઊ̿ઊᨕ籗ط℄̀牪
獌ܠઊ̿2024獌ܠઊ搕炚ၚ㵕̀牐

旰ቘ̿ᒫӞ䌵 Taiwan Tourism Golf Friendship Cupݣ傀薪
抝搴̀牐݋緫ṛ凟ॢط

旰ቘ̿113ଙ劂毣ઊ觓ว玟؋ᤈߝ船̀ҁ珀ᶪ禼䨝现痲፠竝
艐ଅ҂ၚ㵕现㷢疻Ի蝢蟂薪طᗟ岄傀蟂苽薪ࡱطଙ苉牐

旰ቘ̿2024Ӿݣ傀ᑥේ຋ࡱଙ苉̀ၚ㵕牧൉܋Ӿݣ傀ᑥේ
຋碟蝿୵虡牧വ皞ፘ橕ԏᑥේ຋薪ط碟蝿݋珿絑ह现藨挨叨
现Ӿ蟂瑿玟碟ਮ㷢膏牐݋ᑥේ຋๏ݷ܉牧珅୚᩻螂ߝ

旰ቘᒫࢥ䌵̿2024ઊᨕ籗ط℄̀ၚ㵕牧犥獊ݣၹ瞪磧ṛጱ
肍藫䰽傶ਯ㯽牧㪔ෝᨕ橕伩ဣ獍瑼಑蝨肜藫Ԇ氂籗觽现จط
य़螇ᤈ衴祅ઊ觓ว玟牐

旰ቘ Ꙑ2024ܖଢ臺܍℄ ꙑ牧膏Ꭺॅ牏ݻॠ竝牏荲苟蟂苽֢ݳ
旰ቘܻ࿆萬蔩و獺牧珅୚ 5苭 5,000Ո稞蝨我牧獺蝨叨꧊螈
碝岄發 2,310苭ز牐

旰ቘ Ꙑ2024獌ܠઊ搕炚ၚ㵕̀牧珅୚᩻螂 1苭Ո稞㷢膏牐

旰ቘ̿2024㷢ઊ浙碟羬ڜၚ㵕̀牐

旰ቘ̿諆ێ艐萉 • م憽診਷ The Wonders of Summer : 
Cooling Tea Spà牐

參山國家風景區

•  Events included Lion's Head Mountain Nanzhuang Flower Festival 2024, 
Lishan Guguan Light Art Festival, and 2024 Free Buzzard in Mt. Bagua. 

•   The Wonders of Summer : Cooling Tea Spa.

•  The inaugural Taiwan Tourism Golf Friendship Cup. 

•   2024 Tri-Mountain Cycling Series. 

•  2024 Lion's Head Mountain Hiking with Tea event (with concert 
and Emei Lake tea service), and participation in the Tourism 
Administration's Taiwan Indigenous Tourism Carnival. 

•   The 2024 Central Taiwan Muslim Carnival promoted Muslim-friendly 
environments and certified products, drawing over 1,000 Muslim and 
regional visitors. 

•  The 4th Lishan Guguan Light Art Festival featured "Taiwan's highest 
Christmas tree," Christmas-themed lighting, and a starlit avenue at 
Guguan Hot Spring Park, marketing the Lishan Scenic Area. 

•  2024 Free Buzzard in Mt. Bagua drew over 10,000 participants. 

•   2024 Nanzhuang Flower Festival co-created indigenous arts with 
Shibi, Xiangtian Lake, and Penglai Tribes, drawing 55,000 visitors and 
generating NT$23.1 million. 

•  Eight facilities received safe-location certification, including the 
Administration headquarters, the Lishan Culture Museum, and visitor 
centers. 

•   Professional safety inspections and joint patrols were completed on 20 
suspension bridges to enhance safety. 

•  Eight tree-planting and mountain/street clean-ups were held. 

•   The 2024–2025 Lion's Head Mountain Muslim Tourism Environment 
Guidance Project certified 16 venues and 10 halal gifts, while extending 
prior certifications. 

•  Self-liquidating public-investment strategies advanced via PPPs and 
leasing; 13 facilities were outsourced or leased in 2024, generating over 
NT$12.14 million. 

• 

• 

• 

• 

• 

玲஑ᓕቘ蒂蒂๜蟂牏祅ઊ෈ᇔ檔ڜ記现ݱ蝿ਮӾஞ缛 8蒂

ਞஞ䁰ಅ藨挨牐

ਠ౮蜑獉 20ଷݵ䱋䌕禂ਞ獊䲒介现肥ݳ癧䲒牧൉܋碉誢

碟蝿ਞ獊牐

旰ቘ̿113-114ଙଶ劂毣ઊ觓ว玟ᑥේ຋碟蝿絑ह斔疩ୌ

ᗝ礯̀牧ਠ౮ 16蒂䁰ऒ藨挨现 10殻竃፥֎ಋ因藨挨磈

稲ଙ斔疩ମ疑皤媲藨挨牐

വ㵕獍وಭ虻ୌ戔ᛔ㱘௔ᒽኼ牧旰ቘ׏㷢౲戔碞ڊᑄ甛क़

妿籧牧犥现膏瑿ො硰଱֢ݳୌ戔牧113ଙ懯磪 13կ戔碞

旰ቘ甛क़妿籧౲ڊᑄ牧者硩獈硳ፅ᩻螂 1,214苭ز牐

旰ቘ 8䁰稞༙䰽现亣ઊ牏亣ᤋၚ㵕牐

妿籧ᓕቘ Operations and Management

•  Lion's Head Mountain Scenic Area : Revitalization of recreation facilities–
Huguang Village Historic House and environs upgrade; Emei Lake 
Huanhu Trail environment improvements (Zhimei Segment, Phase 4). 
Lishan Scenic Area: Tourism environment enhancements–New Kayo 
Tribe public service facilities and landscaping. Baguashan Scenic Area: 
Multiple recreation experiences–Dafeng Lane trail and lookout platform 
optimization in Yuanlin; environmental improvements at Dongfang Park 
in the Baguashan East Outer Ring; and improvements to public facilities 
along the Ershui bikeway. 

• ਠ౮劂毣ઊ觓ว玟蝿睑戔碞ၚ玕硬珿̿竝ط๮聲੻绚樌现

珏螲ว讨絑ह硬珿ૡ纷̀牏̿痲፠竝絑竝ྍ螇碟蝿絑ह硬

珿ૡ纷 (ᛗ聅ྦྷ 4๗ )̀牪祅ઊ觓ว玟൉܋碟蝿絑हߝ搡

̿祅ઊ觓ว玟碝֯檚蟂苽獍و๐率戔碞现珏螲絑ह翑聅玕

ૡ纷̀牪獌ܠઊ觓ว玟಑蝨ग़ز蝿睑誢涢̿୼玕翻㹓຋૱

य़痷૭ྍ螇磈ว薪ଘݣ猻玕ૡ纷̀牏̿獌ܠઊ䩚क़絑䩚ො

獍瑼珏螲絑ह猻玕ૡ纷̀牏̿ԫ࿜ᛔᤈ敋螇珏螲獍و๐率

戔碞硬珿ૡ纷̀缛薪ط蝿睑戔碞牐

憒㴟ୌ戔 Planning and Construction 

ਯ㯽വ皞 Advertising and Promotion

Tri-Mountain  
National Scenic Area

諆ێ艐萉牨م憽診਷  The Wonders of Summer : Cooling Tea Spa

襮痷 Wufeng 
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ᑥේ຋ᛗܖଢ蝿ਮӾஞ㷢ے疩薩
Muslim Visitors on a guided tour  

at Nanzhuang Visitor Center

2024㷢ઊ浙碟羬ڜၚ㵕
2024 Tri-Mountain Cycling Series
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日月潭國家風景區

• Join us! Harnessing Collective Wisdom to Promote Sustainable Tourism 
was selected as a Green Destinations Top 100 Story. 

•  On March 15, 2024, the Sun Moon Lake Tourism Safety Cross-domain 
Cooperation Memorandum was signed with 14 public–private partners 
(food, lodging, transport, etc.) to enhance safety resilience and quality. 

•  The water-recreation application platform was optimized to make 
participation more convenient: 2,070 applications were processed, 
totaling 21,793 participants. 

•  Puli, Xiangshan, Ita Thau, and Checheng visitor centers provided maps, 
information, Wi-Fi, and other services to over 67,000 visitors. 

• Sun Moon Lake Tourism Circle 3.0 advanced: 20 co-branded products; 
ten Star-Building Guidance Projects; three innovative itineraries; three 
certified tour products (Green Travel, Golden Years Travel, and Gold 
Quality Tourism); 17 events listed on the HSR "Fun at Sun Moon 
Lake" site; and a dedicated KKday Zone page with 117 products (sales 
NT$10.5 million). 

•  Exchanges were held in Japan's Gunma with the Oigami Onsen 
Association; promotions took place in Malaysia/Johor and at Hong 
Kong's Sports and Leisure Expo 2024. 

• Events such as the Cherry Blossom Season, Starlight Firefly Season, 
Come! Bikeday Cycling, Music & Fireworks Festival and Cycling 
Carnival, Sun Moon Lake Four Seasons GoBike Certification, and 
a New Year's Eve party drew 414,220 participants and generated 
NT$959,333,520. 

•  Multilingual official websites (Chinese/English/Japanese/Korean) 
publicized travel information and policy results; by the end of 2024, 
pageviews reached 2,209,969; Facebook had 135,383 followers; 425 
posts reached 4,464,437 people. 

• Taiwan Tourist Shuttle packages were marketed: ridership totaled 
810,063 (Sun Moon Lake Line), 18,614 (Checheng Line), 12,509 (Sun 
Moon Lake–Alishan Line), and 2,337 (Douliu–Zhushan Line). Nine 
package tickets were issued; an HSR joint ticket was co-launched, 
selling 19,390 paper sets and 1,421 e-sets. Eight local trips in Shuili and 
Checheng targeted families and seniors. 

•  Award of Excellence in the 2024 Taiwan Tourist Shuttle Service 
Management and Service Quality Optimization Project Award (general 
routes–implementing unit). 

•  The 10th anniversary of the Sun Moon Lake–Shimanami Kaido cycle 
route tie-up was celebrated, with Japanese guests joining the 2024 
Come! Bikeday International Exchange and Carnival events. 

• Accessibility-oriented works near Shuili Railway Station, Shuili Township 
Water Park, and the Zhongxing Parking Lot environs built a universal travel 
environment. 

•  Quality upgrades covered Hutoushan and recreation facilities, Tianzhi 
Temple Trail in Puli, public restroom environments around the lake, Maolan 
Mountain area recreation facilities, and maintenance of the Checheng 
Wood Museum and adjacent restroom landscaping. 

• Cycling linkages around Jiji Township were reinforced by improving 
bikeways near Jiji Railway Station. 

•  The Tourism Service Facilities Renovation by Jiji Railway Station project 
won the 2024 Net-Zero Building Design Award from the Architecture and 
Building Research Institute. 

• 

• 

• 

• 

̿硡ಋ෭์ᄣ物አ褸誢ฬ眻വ㵕࿞媲碟蝿̀獈螡獊純ጯय़翑

ᜋ碟蝿ፓጱ瑿硲Ԫ糫牐

113ଙ 3์ 15෭膏觶觬牏֘ਾ牏Ի蝢缛 14㮆獍ᐺ㻌֖牧墣

ᗟ̿෭์ᄣ碟蝿ਞ獊᪜ऒ֢ݳ猋盛袅̀牧ݶو൉܋෭์ᄣ碟

蝿ਞ獊覩௔膏ߝ搡牧಑蝨ๅ݋ے珿Ӭਞ獊ጱ碟蝿絑ह牐
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窕ၚ㵕牏㷢ے 2024ଙ泷㬵ᥜ㫎现礖֡瑿玟薪طവ皞ၚ㵕现

2024詂჈螀㵕ջ樋玡薩䨝ၚ㵕牐
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ṛ裡肥纏牧℅๜ॺ纏衴ࠓ 1苭 9,390ॺ牧襎ৼॺ纏衴ࠓ 1,421

ॺ牐ݚ疰㾴獉薥ৼ疑ସ现秙Ӯդ碢ᗭവڊ 8䁰稞࿜᯾牏敋璚

瑿ੜ碟ᤈ牐ࣁ

113ଙଶ̿ 搡猻玕֢禂礯ߝ傀অᤈ๐率ᓕቘ现๐率ݣ 戺̀穉牧

糷Ӟ膢᪠娄 -വ㵕㻌֖猻缛牐

旰ቘ෭์ᄣᛔᤈ敋螇膏෭๜箁䜛獉䎦ူၹ螇翢奾ᛔᤈ敋ণট
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෭์ᄣ Come!BikeDayᛔᤈ敋羬ڜၚ㵕̀ԏ̿㾴褬Ի窕വ皞

԰㵕ၚ㵕̀牧犥现̿2024෭์ᄣ Come!BikeDayᛔᤈ敋ࡱ

ଙ苉ၚ㵕̀牐

Sun Moon Lake  
National Scenic Area

• 

• 

• 

• 
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ว薪絑ह戔碞硬珿缛ૡ纷牧ୌ䯤篷ᵑ繸蝢አ碟蝿絑ह牐

旰ቘ葽毣ઊ珏螲絑ह现碪磪蝿睑戔碞硬珿牏ऌ᯾ॠ碫䋠ྍ

螇碉ୌ牏絑ᄣ碪磪獍䓨絑ह硬珿牏虭貾ઊ珏螲碪磪蝿睑戔

碞硬珿牏敋璚๙疻記戔碞姘虁磈珏螲獍䓨ว薪戔碞硬珿缛

ૡ纷牧൉܋碟蝿絑हߝ搡牐

䔶玕褸褸椆絑椆ᛔᤈ敋碟蝿㵕娄Ԁ肥牧旰ቘ褸褸箛敋ᒊ珏

螲碪磪ᛔᤈ敋螇硬珿ૡ纷牐

̿褸褸箛敋ᒊෟ碪磪碟蝿๐率戔碞碉ୌૡ纷̀糷஑獉硰蟂

ୌ缱Ꮈ绗ಅ 2024亣襉ୌ缱戔懯糫牐

憒㴟ୌ戔 Planning and Construction 

妿籧ᓕቘ Operations and Management

ਯ㯽വ皞 Advertising and Promotion

෭์ᄣ Come!Bikeday 臺箛ᶪ禼ࡱଙ苉 
Sun Moon Lake Come!BikeDay Music & Fireworks Festival

ᛔᤈ敋碟蝿拻ଷ
Cycling Tourism Seminar

褸褸箛敋ᒊ珏螲碪磪ᛔᤈ敋螇硬珿ૡ纷
Bikeway Improvements around Jiji Railway Station
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阿里山國家風景區

•  Completed : County Road 169 coach parking construction; recreation 
facility improvements in Shizi area and along County Road 169; trails and 
recreation facilities at Gongtian Xiding and Longmei; Guanghua Firefly 
Viewing Area optimization; and environs refurbishment at Chukou 
Administration Center and Wenfeng office space. 

•  Completed : Shanmei and Chashan Tribal Life and Culture Park facility 
upgrades; Leye viewing/recreation facilities; and Fushan Historic Trail 
environs enhancement. To extend the corridor and create signature 
highlights, additional works included Qingnian Ridge and Wild Ginger 
Flower Stream Trail environment optimization; Taiping–Taixing and 
Ruili tourism environment improvements; Yuantan Ecological Park 
optimization; and lighting and recreation upgrades at the Taiping 
Suspension Bridge. 

•   Free holiday shuttles ran Shizhao–Fenqihu during Lunar New Year 
(2,624 riders). 

•   Fifteen Taiwan Tourist Shuttle packages were launched; 2024 
ridership: Alishan A Line (HSR Chiayi–Alishan) 70,570; Alishan B Line 
(TRA Chiayi–Alishan) 122,785; Ruili Line (TRA Chiayi–Ruitai Info 
Station) 4,063; Taiping Line (TRA Dalin–Taiping Suspension Bridge) 
8,263. 

•   Five EV chargers were installed by lessee vendors at Yuantan 
Ecological Park and Wenfeng Visitor Center shops through public–
private collaboration. 

•   Through community interviews and elder consultations, planting 
presented the spirit of three-tribe harmony, re-creating native and 
legendary species, adding edible landscapes, and creating a tribal 
cultivation space–building the Chashan Living Culture Park. Guided 
tours promoted in-depth travel, boosting indigenous tourism. 

•   Site activation continued by leasing Niupuzi Recreation Area, vacant 
land in Fenqihu, and one other site to operators for various services. 

• 

• 

• 

• 

• 
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癲㵕蟂苽薪ط叨禂牐

瞱媲旰ቘ䁰ऒၚ玕ֵአ牧疥ᇍऌ՚蝿睑玟牏䅕蚏竝褫瑿缛 3

蒂牧ڊᑄ膏禂ᘏ妿籧ᓕቘ牧൉׀蝿ਮग़ز玕碟蝿๐率牐

Alishan  
National Scenic Area

• 

• 
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狕ૡ纷̀缛牐
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ह硬珿ૡ纷̀牪瞱媲಑蝨ࣁ瑿粬ᜋ犝讨现皤裾碟蝿ୁ螇牧

ਠ౮̿覇ଙ癗现ᰀ菲臺競ྍ螇现珏螲絑ह猻玕ૡ纷̀牏

̿ॡଘॡ岉现ታ᯾瑿玟薪ط絑ह猻玕ૡ纷̀牏̿㾼ᄣኞ

眲瑼玟猻玕ૡ纷̀现̿ॡଘ襇ༀ籗ط现珏螲蝿睑戔碞硬
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憒㴟ୌ戔 Planning and Construction 

妿籧ᓕቘ Operations and Management

笤ᤈ艟癗螨า蚕 -祜຋咅胍誢涢 
Strolling Caoling for a Cool Summer–Forest Therapy Experience

• 

• 

• 

വڊ 4ॺ絑ह硽胍抓纷牧懯 290Ո稞㷢膏抓纷誢涢牪膏ٌ犢

絑ह硽胍䁰ऒ蝱ᤈ抓纷现ၚ㵕ਞ矎ԏԻ窕牐

旰ቘ̿ᴨ᯾ઊ䵇碻ኞၚ℄̀牏̿2024ᐟ๙ӥ৒因羬ڜၚ㵕̀牏

̿ᴨ᯾ઊࢥ疄艐碟ၚ㵕̀牏̿ 2024ᴨ᯾ઊ߅珹ᤈ衴വ皞礯̀牏

̿113ଙᴨ᯾ઊ蟂苽薪طᤈ衴礯̀牏蟂苽暺ଙ睃牏䳨臺疄牏蓦

箛恝疄缛ᤈ衴വ皞ၚ㵕牧珅୚ 463苭Ո稞ጱ蝿ਮ蝨我牧獺蝨

碉誢薪ط叨꧊螈碝岄發 110㱁ز牐

̿ᴨ᯾ઊ玢虡牐肔肯ᛔ૩ጱஞ̀Impression of Alishan.Listen 

to your heart୽粙禛糷ᰂउ槹薪ط୽粙糫ኞ眲碟蝿觊ᰂ糫牐

ਯ㯽വ皞 Advertising and Promotion •   Four environmental education programs were offered (290 participants), 
with exchanges among education sites. 

•   Campaigns included Alishan Seasons of Life Festival, 2024 Wedding 
under the Divine Tree, Four Seasons Tea Tours, 2024 Alishan Coffee 
Tourism Promotion, 2024 Alishan Tribal Tourism Marketing, the Tsou 
New Year, cherry blossom, and firefly seasons–drawing 4.63 million 
visitors and generating NT$11 billion. 

•   Impression of Alishan. Listen to Your Heart won the Golden City Gate 
Tourism Film Awards–Gold (Ecotourism). 

ઊ聅现艐ઊ蟂苽ኞၚ෈玕瑼玟戔碞硬珿ૡ纷
Facility upgrades at Shanmei and Chashan Living Culture Park

ॡଘ襇ༀ籗ط现珏螲蝿睑戔碞硬珿ૡ纷
Taiping Suspension Bridge–Lighting and Recreation Upgrades

ᐟ๙ӥ৒因 -碝Ո揫搊य़ݳᆙ
Wedding under the Divine Tree –Group Photo
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•   The Tainan Crystal Church area was enhanced with a new attraction, 
"Walden; or, Life in the Woods," inspired by the classic literature (Walden) 
and ecology (Protecting the Black-faced Spoonbill), enriching the Beimen 
Visitor Center area. 

•   Additional rest facilities at Haomeili and Budai Salt Fields, wetland-
integrated bikeway beautification, and Southwest Coast bird-watching 
and recreation facility at South Budai Wetlands created a comfortable 
birding locale–strengthening node and route linkages and diversifying 
cycling choices. 

•   Social marketing was strengthened via a Facebook fan page (260,954 
followers in 2024) posting 20+ times monthly. 

•   Events included: 2024 Kunshen Wangye's Salt for Peace Festival (about 
40,000 participants); 2024 Taiwan Salt & Life- Salt Culture Carnival 
(140,000+); 2024 Light Up Taiwan: Guosheng Port Lighthouse Ride at the 
Westernmost Point ; 2024 Taiwan International Bird Watching Marathon; 
Road to Chenggong: Cosplay Street Parade × Cycling the Mountains to 
Sea National Greenway; and "Platinum Tracks" Wetland Salt-Sculpture 
Light Trips. 

•  The video "Voices of Salt–Sustaining and Passing on Salt Culture" won 
Silver at the 8th Taipei Golden Eagle Microfilm Festival (2024). 

•   Co-survival with Water-Mutually Beneficial of Southwest Coast Territory 
secured a Bronze Asia-Pacific Sustainability Action Award. 

•   Yunlin Kouhu's Dancing with Water - Wetlands and Water Control won 
First Prize (Nature & Landscape) at ITB Berlin's 2024 Green Destinations 
Story Awards. 

•   Chiayi South Budai Abandoned Salt Fields Transform into Bird Paradise, 
Restoring Hope for Local Residents was selected as a 2024 Green 
Destinations Top 100 Story. 

•   The Southwest Coast Tourism Circle's international development 
advanced: on-site guidance for 19 operators (operations and facility 
optimization), four site renovations, 30 businesses assisted to list 
600+ products on e-commerce, and a digital tourism passport 
linking food, lodging, touring, shopping, and transport. 

•   Participation in market days and travel fairs; Savory Southwest "The 
Savory Southwest" aprons, tablecloths, and "Salt-Worker Bento" 
models reinforced branding; the Southern Science Park market was 
tapped via starlight markets and labor welfare committee fam tours. 

•  Eight venues achieved Muslim-friendly certification; 30 halal 
products had certifications extended; a Muslim travel map/guide 
was produced. 

•   Sixteen leased operations generated over NT$160 million in revenue, 
driving local economic development. 

•   Green Destinations Bronze Award certification was earned. 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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㵕牧113ଙ懯 26苭 954Ո蝍擽Ӿ牧ྯ์揳෈蝸 20缰牐
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̿2024岄傀烡ኞၚ℄ -烡෈玕萬蔩ࡱଙ苉̀و懯᩻螂 14苭Ո

稞㷢膏牏̿2024禅讨眸碟 -禅ᥜ讨㾴肜჈籗璼磈襇ܖࡱᛔᤈ敋

ग़ز眸蝿ၚ㵕̀珅୚蜱 8,000Ո稞㷢膏牪㪔旰ቘ̿2024岄傀㾴

褬薪澆泷೉礁̀牏̿2024螪ݻ౮ۑԏ᪠ -COSPLAY᪴ᤋࡱଙ

苉�斪旉ઊၹࣉ 现̀̿ ጮᰂ浙撪倀瑿烡褺斕碟ᤈ 缛̀ᤈ衴ၚ㵕牐

雲嘉南濱海國家風景區

Southwest Coast  
National Scenic Area

• 

• 

ਠ౮岄ܖ࿜ส硽璤珏螲絑ह粬ᜋ籧蝨懯向牧犥妿َ෈䋊

̿竝倗碂懿 现̀ኞ眲夵袅̿ ਝ虁ἓᶎ紨炛 ಑̀蝨碝ว讨̿ 緽

玖槹蝿ਮӾஞ玟ऒጱ掘੄௔膏加粬܋ၹጱ蝡Ӟ螲̀牧൉ࣁ

௔牐

ෝ૲蔽অ聅᯾牏૲蔽烡ઊԫ蒂ी戔ջ睑戔碞牧奾ݳ倀瑿ኞ

眲㪔聅玕ᛔᤈ敋᪠娄牧ෝܖ૲蔽倀瑿಑蝨搕澆ᛥ螕ԏ䁰

ऒ -̿襇ܖࡱ倗ၹ搕澆蝿睑๐率戔碞̀牧䔶玕ݱ蒂硁讨膏

ग़ز᪠娄Ԁ肥牧ीے浙犔᪠娄螡䢔现蝿睑掘੄ଶ牐

憒㴟ୌ戔 Planning and Construction 

妿籧ᓕቘ Operations and Management

ਯ㯽വ皞 Advertising and Promotion

GD翑ᜋ碟蝿ፓጱ瑿柣搡糫
Green Destinations–Bronze Award

玖槹蝿ਮӾஞ獮皞䁰 -竟萠䢐಼蕕ᗝ萬蔩
Beimen Visitor Center Forecourt 
–Azure Embrace installation art

2024禅讨眸碟 -Գ՚脻絮練烡ኦว讨 
2024 Light Up Taiwan –Jingzaijiao Tile-paved Salt Fields

2024諮諦ሴଘਞ烡纐 -樄癷㰽ୗ
2024 Kunshen Wangye's Salt for Peace Festival 

–Opening Ceremony
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•   Six sites received AED Safe Place certification. 

•   The Hatta Yoichi Residential Compound was named a 2024 Tainan 
Cultural Asset Maintenance Demonstration Site. 

•   Guanziling's Hongye Park won a Ministry of Environment excellence 
award for environmental education facilities. 

•   Smart Fun at Guantian Visitor Center earned a special award in the 
2024 Smart Living Space Competition (Public Service, "Nest to the 
Future" group) by the Architecture and Building Research Institute of 
the Ministry of the Interior. 

•   A smart parking system with real-time space availability, flow statistics, 
and stall usage was installed to improve efficiency.

•   Participation in major travel fairs and matchmaking events; overseas 
group promotions; international KOL shoots; and four-language 
brochures were undertaken to promote the "Touching SIRAYA" 
brand via international sharing, dining-upgrade, and sustainable 
tourism forums. 

•   The "Ten Blessings Gift Box" launched exclusively at the Baihe Love 
local-revitalization park; 67 products were listed on the in-house 
shop generating nearly NT$40,000 in online sales. 

•   Eighteen itineraries on major e-commerce platforms exceeded 
NT$200,000 in sales; partnering with travel agencies, eight domestic 
and six international tours were launched, drawing over 1,000 
international and 700 domestic FITs and generating over NT$16.86 
million in revenue. 

•   Major events: Siraya Mountain-Sea Waterway – Dazhen Road 
Activities, Siraya Forest Festival, Siraya Summer Chill, 2024-2025 
Taiwan Hot Spring & Fine-Cuisine Carnival, Siraya Go CreCar, 
Zengwen Reservoir Gorge Concert, and Wonderland Siraya Cycling 5 
COOL–attracted 2.77 million visits, generating over NT$6.426 billion. 

•   "Touching SIRAYA" won a Travel Weekly Magellan Awards Gold 
(Advertising/Marketing) and Silver (Communication/PR Plan), 
cementing the Greater Siraya brand internationally. 

•   Industrial guidance and capacity-building for Siraya indigenous 
communities supported six tribes; two products were listed; two 
itineraries were developed; six craft experience classes and one 
showcase were held; 40 job placements were assisted; and 3,800 
tribal visitors were drawn.

•   Lingding Park parking lot in Guanziling was re-planned to add spaces 
for small cars, parking for women/children, and accessible users; 
a new bus bay improved the waiting environment–enhancing the 
convenience of car and bus travel. 

•   The Baihe Information Station building was improved: outdoor paths, 
platforms, and pavilions were adjusted; operations were outsourced to 
activate idle space. 

•   The NSA headquarters area was upgraded by re-landscaping the 
ecological pond and installing an entry landmark on Provincial 
Highway 1 to link nearby attractions and raise the regional landscape. 

•   The "Tabe! Tabe! Touching SIRAYA" installation at Guantian Visitor 
Center was the Silver Winner (Landscape Design - Sculpture Design) at 
the 2024 MUSE Design Awards. 

•   Hatta Yoichi Memorial Park was revitalized with improvements; 
guidance and markings on segments of the Lingbo-Guantian bikeway 
were adjusted to improve the cycling environment.

• 

• 

• 

• 

• 

• 

㷢膏ݱय़碟疻现വՕ甿ݳ䨝牏旰ቘၹक़奲㿁ᐒ牏螩藶㾴褬翕

夺ೌ硢蝿纷୽粙牏玢蕣玟獉ว讨Օ奧ಋ㲘ࢥ承෈ਯ牧膐旰

獤Ձ䨝ط羷ଷ藳䨝膏࿞媲薪܋玟㾴褬獤Ձ䨝牏訇觶ط薪ܖ

വ皞薪ط瑹蘷獨ߝ粞̿՟हᥜ೉褷 Touching SIRAYÀ牐

വ܈̿ڊ讑ईᐰ因ፋ̀ԻԨጮမԏ䜀瑿ො獺ኞ薥ৼջ睑瑼

玟加疑虵ࠓ牧ෝᛔ磪搳ᇔ翕Ӥ礍 67殻珶ߝ牧娄Ӥᔴ坌衴ࠓ

氃蜱 4苭ز牐

ෝᎣݷ襎珶Ӥ礍 18礿蝿纷牧ᔴ坌衴ࠓ碍ਁ蝸 20苭ز牧㪔

膏碟ᤈᐒ֢ݳവڊ 8礿㾴獉蝿纷牏6礿㾴褬蝿纷牧珅୚㾴褬

蝿ਮ蝸 1,000Ո牏㾴獉碂ਮ蝸 700Ո牐獺蝨蝸 1,686苭ز叨

꧊牐

旰ቘ̿ᥜ೉褷ઊၹ҆ࣉय़ࣉԏ᪠؋蚎ၚ㵕̀牏̿ᥜ೉褷祜

ၚ℄̀牏̿ᥜ೉褷瓲෭অ Chill羬ڜၚ㵕̀牏̿2024-2025

傀অ仼̀牏̿ݣ ᥜ೉褷蚕汜敋̀牏̿ ้෈࿜䓚痾ᨕᶪ禼䨝̀牏

̿絑浙 5COOLᛔᤈ敋ၚ㵕̀缛ၚ㵕牧珅୚蝿ਮ螈 277苭

Ո稞牧獺蝨蝸 64.26㱁ز叨꧊牐

̿Touching Sirayà禛糷̿變߽㮖糫 (Magellan Awards)̀

ጱ̿ᤈ衴ҁAdvertising/Marketing҂ᰂ糫̀膏̿獍橕വ皞

懯向ҁCommunication/PR Plan҂补糫̀櫕碘य़糫牧甁ਧ

य़ᥜ೉褷薪ط瑹㾴褬Ꭳݷଶच器牐

朼䌘蜑獉ᥜ೉褷碢蟂苽蝱ᤈ叨禂斔疩现薪ط璢ێ牧懯斔疩 6

㮆蟂苽牏2ୗ蟂苽叨ߝӤ礍牏樄咳 2ୗ蝿纷牏6䁰蟂苽ૡ萬

誢涢വ皞抓纷牏1䁰౮ຎ咳蔭䨝牧൉׀ 40㮆疰禂㶧ۗ牏珅

୚蟂苽薪ط蝿ਮᰁ螈 3,800Ո稞牐

西拉雅國家風景區

Siraya  
National Scenic Area

• 

• 

• 

• 

• 

᯿碝憒㴟橕ৼ癗癗殸獍瑼؊敋䁰牧൉ṛੜਮ敋牏甴ଞ牏篷

ᵑ繸؊敋֖碍ᰁ牧奇薹؊敋֖犋᪃ԏ眐୵牪戔ᗝ碝獍敋؊

覎玟牧硬珿狡敋絑हว薪牧൉܋樄敋౲砇犔獍敋碟蝿ጱ׎

௔牐ڥ

旰ቘጮမ虻懱ᒊୌᇔ硬珿ૡ纷牧藲碉䜛क़ྍ螇羬翄牏ջ睑

ଘݣ牏争Ճ缛戔碞൉܋碟蝿絑ह牧㪔甛क़妿籧ᓕቘ牧ၚ玕

樋ᗝ绚樌牐

旰ቘ̿ᥜ೉褷蒂๜蟂珏螲๐率戔碞硬珿ૡ纷̀᯿碝籧蝨ኞ

眲穰珏螲ว薪牪ෝݣӞ娄戔ᗝ獈ݗ఺虡牧Ԁ肥珏螲ว讨现

൉܋玟ऒጱว薪絑ह牐

ਥኦ蝿ਮӾஞ碝蕕ᗝ萬蔩 -̿Tabe! Tabe! ՟हᥜ೉褷̀禛

糷 2024聅㾴耈ේ㾴褬戔懯य़糫 (Muse Design Awards) 

ว薪戔懯 -褺य戔懯觊獨补糫

旰ቘ獌ኦ膏Ӟ夵盢瑼玟硬珿ૡ纷牧搝Ԩ瑼玟碝ጱኞ޸牪藲

碉现猻玕蟂獤苋ူਥኦᛔᤈ敋᪠娄疩୚秂娄牧൉܋ᛔᤈ敋

碟蝿絑ह牐

憒㴟ୌ戔 Planning and Construction 

• 

• 

• 

• 

• 

蜑玟蝢螂 AEDਞஞ䁰ಅ藨挨 6蒂牐

̿獌ኦ膏Ӟ硲੷ᗭ̀禛糷 113ଙଶ岄ܖ૱෈玕虻叨ᓕቘ姘

虁猻臑纈塅讨牐

̿橕ৼ癗夺茆獍瑼̀禛糷絑ह蟂 113ଙଶ絑ह硽胍戔碞䁰

ಅ现秚䯤戺裬猻吖糫殻牐

̿ਥኦ蝿ਮӾஞฬ蝿蚕̀牧禛糷獉硰蟂ୌ缱Ꮈ绗ಅ 113ଙ

̿獺఺ᇰమ ૠݻ๚㬵̀ฬ眻玕੷֘绚樌獺఺埈搴 -̿ૠݻ๚

㬵奲̀獍و๐率粬獨糫牐

ୌᗝฬ眻؊敋羬翄牧疩獈؊敋֖ܨ碻獵訏碍ᰁ牏Ո敋窕翄

懯牏敋໒ֵአ㵕眲缛牧൉ṛ؊敋硳ሲ牐

妿籧ᓕቘ Operations and Management

ਯ㯽വ皞 Advertising and Promotion

橕ৼ癗夺茆獍瑼禛糷 113ଙ絑ह硽胍戔碞䁰ಅ现秚䯤戺裬猻吖
Guanziling's Hongye Park was recognized for Excellence  

in Environmental Education Facilities in 2024 

2024ᥜ೉褷蚕汜敋
2024 Siraya Go CreCar

獌ኦ膏Ӟ硲੷ᗭ糷 113ଙଶ岄ܖ૱෈玕虻叨ᓕቘ姘虁猻臑纈塅讨 
Hatta Yoichi Residential Compound was selected as a 2024 Tainan Cultural 
Asset Maintenance Demonstration Site
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•  Two PPP ROT projects were advanced for Liangshan Camping Site 
(Majia Township, Pingtung County) and Saijia Recreation Area in 
Sandimen Township, Pingtung County. 

• Ten lease, operation, and management projects were advanced, 
including for the Tulong Bay Visitor Activity Service Area Office, Baolai 
Visitor Service Area, Xinwei Forest Park Recreation Spaces, Wutai 
Recreation Service Facilities, Maolin Visitor Center; Saijia Rest Area 
land, bike rental station at Xinwei Forest Park, new Maolin Visitor 
Service Center first-floor space; Liangshan South Management Station 
Office first-floor; and Shiba Luohan Mountain Service Area (Liugui, 
Kaohsiung). 

•  Nine operational tasks were implemented, including Analysis and 
Research of Purple Butterfly Populations and Habitat Maintenance; 
environmental cleaning and maintenance at Xinwei Forest Park, Laonong 
Water/Land Recreation systems, and northern Pingtung recreation 
systems; public liability insurance for the NSA; design/supervision of 
facility repairs at the NSA; open contracts for repairs/disaster response 
and for tree pruning/planting; and control of biting midges at Xinwei 
Forest Park. 

•  Five projects were completed, including Xinwei Administration Center 
Office and Visitor Space Expansion; Maolin Visitor Center Interior and 
Landscaping Improvement Project; Sandimen Township, Pingtung County 
Parking and Rest Area Improvement Project; and Laonong Visitor-facility 
Water Conservation Project. 

•  Commissioned services included the Xinwei Recreation Area "New 
Forest Life" Masterplan; Wanshan Indigenous Tourism Ambience and 
Guidance Commissioned Services Plan; Land-use Changes for Laonong 
Facilities Plan; Laonong River Left Bank Recreation Facilities Operation 
Plan and Land Reallocation Plan; Baolai Tourism and Leisure Park PPP; 
Liouguei Chenggong Cycling Station Operation Plan; Laonong Recreation 
Bikeway Facilities Operation Plan and Land Allocation; and Longtoushan 
Recreation Facilities Operation Plan. 

• 

• 

• 

• 

• 

• 

• 
旰ቘ̿ 羻෌蓘蓘丆藲礚Ꮈ绗獤ຉ薹藯现祠瑿姘虁ૡ֢ 牏̀̿ 碝

শ祜຋獍瑼絑ह竃笰姘虁ૡ֢̀牏̿艫策蝿睑羬翄࿜ (褢 )

ऒ絑ह竃笰姘虁ૡ֢̀牏̿੽玖蝿睑羬翄絑ह竃笰姘虁ૡ

֢̀牏̿㾴疑觓ว玟獍و఺क़揣犨狒檺̀牏̿㾴疑觓ว玟硁

讨戔碞碉狕ૡ纷甛蜃戔懯现緳蝨๐率̀牏̿㾴疑觓ว玟戔碞

狕耍ૡ纷磈箣疏砋狕砋檺樄ݗ瓼夹̀牏̿㾴疑觓ว玟㻊๙狕

獶现༙໓圵༙樄ݗ瓼夹̀现̿碝শ祜຋獍瑼ᴠလੜἓ蒔 (岄

傀株蔐 )̀缛 9殻妿籧ᓕቘૡ֢牐

• 

• 

旰ቘ̿੽䩚翻博疑暱争ઊ襷籧蝿睑玟࿆樌㷢膏硌 (碉 )ୌ籧

螀ᑏ旉 ROT礯̀牏̿੽䩚翻ӣ瑿槹暱搴ࡱ禼瑼襷籧玟࿆樌

㷢膏籧螀ᑏ旉 ROT礯̀缛 2կ׏㷢礯牐

旰ቘ̿ࢿ瓦傀蝿ਮၚ㵕๐率玟旰獍ਰڊᑄ妿籧ᓕቘ̀牏̿䌌

㬵蝿ਮ๐率玟ڊᑄ妿籧ᓕቘ̀牏̿碝শ祜຋獍瑼蝿睑绚樌ڊ

ᑄ妿籧ᓕቘ 牏̀̿ 襮岄ջ樋๐率戔碞ڊᑄ妿籧膏ᓕቘ 牏̀̿ 舯

຋蝿ਮӾஞڊᑄ妿籧ᓕቘ̀牏̿搴ࡱջ睑玟ࢿ瑿ڊᑄ妿籧ᓕ

ቘ 牏̀̿ 碝শ祜຋獍瑼ᛔᤈ敋ᑄ虹ᒊڊᑄ妿籧ᓕቘ礯 牏̀̿ 碝

舯຋蝿ਮ๐率ӾஞӞ䰠蟂獤绚樌ڊᑄ妿籧ᓕቘ̀牏̿争ઊܖ

ᓕቘᒊ旰獍ਰӞ䰠ڊᑄ妿籧ᓕቘ̀牏̿ṛᵜ૱م谔玟܈獌嬄

笠ઊ๐率玟ڊᑄ妿籧礯̀缛 10կڊᑄ礯牐

獊ᶎ猻玕薪ط碟蝿翕ᒊ牧碉ݳฬ眻ว玟ፘ橕羬翄 (ว讨ܨ碻

୽猟牏ฬ眻؊敋䁰牏薪ط԰㵕疩薩ଘݣ缛 )牧㪔玲஑篷ᵑ繸

秂ᒍ牧൉݋׀珿碟蝿๐率ଘݣ牐

旰ቘ̿2024-2025ଙ艫策競蝿睑娄窵疄蝿纷ᤈ衴വ皞̀ၚ

㵕牏̿ ၚ㵕ڜ傀舯຋羻蓘ଟᨕ櫕ଙ搕蓘疄羬ݣ2024-2025 牏̀

̿ᛔᤈ敋碟蝿羬ڜၚ㵕̀牏̿2024-2025䌌㬵犋聲伩ဣ碉ݳ

ᤈ衴甛蜃๐率礯̀牏̿叨禂衴ࠓ碉ݳ现ܻ࿆֘萬蔩വ皞礯̀

(ઊᮎ螲૱褸牏疄℄肥ݳ艐ଅ牏185ܻ暱萬蔩ૡ࣑誢涢蝿纷 )

缛羬ڜၚ㵕牐 

瞱媲വ㵕ṛᵜ薪ط瑹牧狵薪ط瑹膏蜑玟禂ᘏ㷢膏碟疻ᤈ衴牏

ၚአ Line@螀֢̿ṛᵜঅ蝣 (ಅ磪禂獨 )̀牏̿ ṛᵜঅሻ (蝿

纷蝢᪠ )̀牏̿ṛᵜঅ捷 (ଙଶ斔疩 20疑ߝ粞禂ᘏ )̀3䲆

肥ݳᤈ衴ၚ㵕牪㶧ۗ薪ط瑹䨝㹓 8疑禂ᘏ膏纏ڭଘ֢ݳݣ誢

涢ॺ纏牧懯Ӥ礍ᛔኧᤈ誢涢ᤈ纷 25䲆牧വਮ碍 541Ո牐

手旰 4ༀ稞盏ᒞܖ傀䌕氂蝿纷牪膏ݳဩ碟ᤈᐒ֢ݳӤ礍 10

礿蝿纷牧㿁ਮവਮ碍 481Ո牪甿ݳ㾴褬瑿矑碟ᤈᐒ (珀蟈

斪ਮ )വ㵕蝿纷牧懯๐率蝸 㾴褬瑿矑碟׀蝿ਮ牪൉ݷ1,744

ᤈᐒ 10礿വ萃ॺ蕕ᤈ纷牧വਮ蝸 牪旰ቘ㾴褬碟蝿ݷ2,634

KOL᪴娄 2䁰稞牐

旰ቘ 10ༀ稞অᇔ螡搳૱褸膏 1䁰ݣӾ润裡螇瑼玟ṛᵜ薪ط

瑹ࣁ瑿অᇔ૱褸 (吖瑿౮ຎവՕ )牪膏੽䩚薪ط瑹֢ݳ旰ቘ

ṛ੽蝿搳禼窞揲ು糫ၚ㵕 1䲆牪ෝ 2024薪ط玟૱褸෭ ܖ)

玟 �ᄯ竝 )旰ቘ肥ݳവՕ䨝牐

斔疩ӣ瑿槹暱ਞ࣠蟂苽叨禂फ़֎ԏ̿ਞ࣠蟂苽ᒏሻሴ㾴̀糷

2024TSAAݣ傀࿞媲ᤈ㵕糫殻ӥ覍籧ڥԪ禂奲 SDG8(疰禂

膏妿倉౮裾 )补糫胋ਧ牐斔疩ṛᵜ૱໘რ玟䌌ઊ蟂苽೭ฦ磪

秚艐瑼玲஑穉ڥ碻㾴褬觓ޱ戺裬ԫจ胋ਧ牐

茂林國家風景區

Maolin  
National Scenic Area

• 

• 

ਠ౮̿碝শᤈ硰Ӿஞ旰獍玟现蝿ਮ๐率绚樌硌ୌ̀牏̿舯

຋蝿ਮӾஞਰ獉蕕狕现珏螲絑ह硬珿翑聅玕ૡ纷̀牏̿੽

䩚翻ӣ瑿槹暱؊敋磈ջ睑绚樌硬珿懯向̀牏̿੽䩚翻ӣ瑿

槹暱؊敋磈ջ睑绚樌硬珿懯向̀牏̿艫策蝿ਮ๐率戔碞࿜

狒ૡ纷̀缛 5կૡ纷牐

ਠ౮̿碝শ蝿睑玟碝祜ၚ碉誢憒㴟甛蜃๐率礯̀牏̿苭

ઊ蟂苽薪ط叨禂絑ह穢瑻籧蝨磈叨禂斔疩懯向甛蜃๐率

礯̀牏̿艫策蝿ਮ๐率戔碞አ瑿虋ๅ礯̀牏̿艫策競ૢ

ધ蝿睑戔碞岉旰Ԫ禂懯向磈አ瑿䡿አ虋ๅ甛蜃๐率礯̀现

̿䌌㬵薪طջ樋瑼玟׏㷢ݢᤈ௔戺֌̀牏̿م谔౮ۑ㻌敋

润ᒊ岉旰Ԫ禂懯向甛蜃礯̀牏̿艫策蝿睑羬翄ᛔᤈ敋螇蝿

睑戔碞岉旰Ԫ禂懯向磈䡿አ̀现̿舯຋玟谍毣ઊ蝿睑戔碞

岉旰Ԫ禂懯向̀缛牐

憒㴟ୌ戔 Planning and Construction 

妿籧ᓕቘ Operations and Management

•  The NSA's official travel website was fully upgraded, integrating 
smart-scenic systems (live cams, smart parking, interactive guides) 
and earning accessibility certification, providing a user-friendly visitor 
service platform. 

•  Campaigns included off-season Laonong River recreation itinerary 
promotions (2024–2025), Maolin Purple Butterfly Valley Biennial 
Butterfly Watching Festival (2024–2025), Cycling Tourism series, 
Baolai "Ageless Hot Springs" integrated marketing campaign (2024–
2025), and Integrated Industry Sales and Indigenous Arts Promotion 
Campaign ( Market on the Other Side of the Mountain, Seasonal Tea 
Banquet, 185 Indigenous Arts Workshop Tour). 

•  The NSA continued to promote the Kaohsiung Tourism Circle with 
joint Line@ marketing: "Explore Kaohsiung" (all sectors), "Kaohsiung 
Fun" (tour channels), and "Awesome Kaohsiung" (20 guided brands). 
Eight members listed experience packages with ticketing platforms (25 
FIT experiences, 541 customers). 

•  Four pilot "Smiling South Bay" themed trips were arranged; and ten 
itineraries were listed with licensed agencies (481 group customers). 
International ground operators (incl. cruises) served over 1,744 
visitors; 10 recommended packages drew over 2,634 customers; two 
KOL fam tours were held. 

•  Ten "Good Goods" markets and one off-site Kaohsiung Tourism 
Circle market at Cultural Heritage Park near Taichung Railway Station 
were organized; a joint Kaohsiung–Pingtung tourism circle shopping 
lottery was held; and a joint presentation took place at the 2024 
Tourism Circle Market Days (Southern Taiwan + Penghu). 

•  Guidance was provided for the "Kingdom of Tribal Toys" event of 
the Anpo tribe in Sandimen which won Silver SDG 8 award in the 
non-profit category of the 2024 Taiwan Sustainability Action Awards 
(TSAA). The Baoshan Napu Indigenous Organic Tea Garden in 
Taoyuan District, Kaohsiung, earned Belgian iTQi recognition. 

ਯ㯽വ皞 Advertising and Promotion

 䎦碢ᗭ৒因 2024 Austronesian Weddingܖ2024

2024浙蝿舯຋斪旉ઊउᛔᤈ敋笤碟ၚ㵕 
2024 Maolin Mountain Cycling Tour

ṛॊ֡俘葦Ӥጱ羻෌蓘
Purple crow butterfly on Eupatorium clematideum  

var. gracillimum (Hayata)
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大鵬灣國家風景區

•  Water-environment improvements included dredging the tidal channel 
and bay, commissioned investigations/design for subsequent flow 
interception/diversion and water-quality works, Mangrove Wetlands 
Park enhancements, Bay Recreation Area upgrades, Dapeng Bay 
Visitor Center renovation, Oyster Shell Island repairs, and cycling route 
improvements–strengthening visitor facilities. 

•  Universal design upgrades and greenbelt landscaping at Dapeng Bay 
and improved parking facilities at the Dapeng Bay Bridge and Bay 
Marina Pier created a more comfortable visitor environment. 

•  "Salute to the Sea" water-access facilities at the Liuqiu Sand Pit were 
completed; the natural beachscape was restored; facility reductions/
aesthetic upgrades were made in the seaside resort area; and the "Let's 
Go for a Walk" Scenic Trail continued to be enhanced. 

•   Leasing and management at highlight sites–the Bicycle Pavilion, 
Seaside Chapel, West Tower, Speedway and GO-KART, shops, boat 
slips, and "scenic resort area on Xiaoliuqiu–provided quality dining, 
relaxation, sightseeing, night lake tours, water activities, and visitor 
information, strengthening capacity. 

•   Private participation in public construction via the Dapeng Bay BOT 
continued. 

•   Sixty wetland environmental education sessions (2,057 participants) 
promoted conservation and visitor friendly environments. 

•   With local government, island-wide plastic-reduction efforts 
included "No Plastic Island," a drinking fountain map, Xiaoliuqiu 
Love for Turtles Beach Cleaning, tableware rental, and raincoat reuse; 
intertidal electronic counters regulated numbers to protect ecology. 

•   In partnership with Liuqiu associations, eco-restaurant certifications 
and green sustainable itineraries were advanced alongside domestic/
international marketing to realize green travel on Xiaoliuqiu. 

• 

• 

• 

碉ݳ੽䩚觬牏ਾ牏蝿牏搳牏ᤈ薪ط虻რ牧犥̿ᤈ衴ضᤈ̀牏

̿斔疩㪔蝱̀傶വ㵕ܻ㳷牧螈ک൉܋薪ط๐率敟Ꮭ誢ߝ搡现

觓໒୵यፓ秂牧ୌ䯤叨禂԰愆ጱ猻玊牧犥೐疻ਮრ现硳ፅ牐

旱ቘ 2024य़瀍傀૴膫ኞၚ℄牏2024य़瀍傀ᛔᤈ敋羬ڜၚ

㵕牏ᒫԜ䌵ၹ偶虴發眢谔ၚ㵕牏2024य़瀍傀裡Ոӣ殻羬ڜ

搴牏2024य़瀍傀萬浙ᒏ禼ࡱଙ苉ၚ㵕牏2024覇窓傀窔䌘牐

瞱媲വ皞紘純觓ว玟ኞ眲࿞媲碟蝿絑ह牧ᴻവ㵕̿紘̀ᤈԏ

螇獤窕蝿ਮक़牧㪔蟴ݳ絑ह狒虁硰ᒽ牧വ㵕ኞ眲狒胍现絑ह

仂यቘ盢牧ࣳयੜ紘純傶ኞ眲䋊聜䎦癘牐

Dapeng Bay  
National Scenic Area

• 

• 

• 

硬珿傀ऒ࿜絑ह现ਠ౮य़瀍傀ᄤݗ膠螇现傀ऒ窗竍牏傀ऒ

౼疩窕硬珿甛蜃藲礚现戔懯憒㴟盅媲硬珿膏亣玕࿜搡ૡ

֢牏夺䰽຋倀瑿獍瑼絑ह硬珿牏倗傀蝿睑玟戔碞硬珿牏य़

瀍傀蝿ਮӾஞ碉狕牏ᢊ䵹䎦狕耍牏य़瀍傀ᛔᤈ敋᪠娄缛硬

珿ૡ纷牧൉܋碟蝿๐率戔碞秚胼牐

ਠ౮य़瀍傀蝢አ戔懯硬珿牏य़瀍傀翑癲༙໓翑聅玕牏᪜ၹ

य़䱋现倗傀嘨毣珏螲؊敋绚樌猻玕牧൉׀ᛥ螕蝿ਮջ睑絑

ह牐

ਠ౮ݻၹ膌碇薥࿜戔碞 -̿ 紘̀ဉ穰牏य蝨ၹ偶ܻত觓ᨩ牏

ၹวջ樋Ⴡ؃玟戔碞仂ᰁ现聅䋊硬珿牏瞱媲蝱ᤈ̿紘̀ᤈ

ԏ螇搕วྍ螇猻玕籧蝨ૡ纷牐

憒㴟ୌ戔 Planning and Construction 

• 

• 

• 

• 

• 

旰ቘ蜑玟犝讨䁰ऒ蟂獤绚樌̿㻌敋記̀牏̿ ၹӤ硽璤̀牏̿ ᥜ

璼̀ݣ牏̿搴敋䁰现 GO-KART̀牏搚ମ牏膫膨ଅ֖牏ੜ紘

純ၹวջ樋ଶ؃玟缛䁰ऒڊᑄ籧螀膏ᓕቘ牧൉׀蝿ਮ猻搡訇

觶牏ջ睑牏薪ว牏ज़樌蝿竝牏࿜Ӥၚ㵕现碟蝿蘄扇๐率牧䔶

玕䁰ऒ๐率ᰁ胼牐

瞱媲വ㵕࿆樌㷢膏य़瀍傀獍وୌ戔 BOT礯牧硡ಋ࿆樌و獺

ग़蚋牐

൉ṛ㾴Ո݋珿絑ह现狒胍薪盢牧വ皞 113ଙଶय़瀍傀倀瑿

ᗭ絑ह硽胍抓纷و 60ༀ稞牧懯 2,057Ո稞㷢膏牐

膏瑿ො硰଱ݶوവ㵕犋यԏ䎦牏觶࿜秚瑿瑽牏ੜ紘純眢谔亣

偶牏訇ٍᑄ׵现襁蔬紘茐አ缛絑狒ၚ㵕牧വ㵕䎦Ӥ仂यቘ盢牪

ୌᗝᄤ樌癲Ո碍襎ৼ፡礂牧ᓕګᄤ樌癲Ո碍牧狒虁ᄤ樌癲ኞ

眲絑ह牐

膏紘純暱ࣁ瑿㶧䨝֢ݳ斔疩絑狒訇皣藨挨牧㪔膏ࣁ瑿碟蝿叨

禂窼ଶ奾ݳ牧വ̿ڊ翑ᜋ࿞媲薪ط蝿纷̀牧现旰ቘ㾴獉现㾴

褬ᤈ衴ਯ㯽ૡ֢牧䋿匍ੜ紘純翑ᜋ碟蝿ጱፓ秂牐

妿籧ᓕቘ Operations and Management

•   Integrated tourism resources in Pingtung’s food, lodging, shopping, 
touring, and transportation sectors, following the principle of 
"marketing first" and "guidance in parallel," to enhance the quality 
of tourism services and facilities, and develop distinctive features, 
and build complementary advantages within the industry to expand 
visitor sources and benefits.

•   Events included: 2024 Dapeng Bay Sailing Life Festival, 2024 Dapeng 
Bay Cycling Series, 9th Beach Money Turtle Protection activity, 2024 
Dapeng Bay Ironman Triathlon, 2024 Dapeng Bay Children's Fun 
Carnival, and the 2024 Qingzhou Beach Party. 

•   Ecological sustainability in the Liuqiu Scenic Area continued to be 
promoted: beyond dispersing visitors via the "Let's Go for a Walk" 
Trail, conservation and plastic-reduction aligned with environmental 
policy–positioning Xiaoliuqiu as an ecological learning island. 

ਯ㯽വ皞 Advertising and Promotion

2024૴膫ኞၚ℄ 2024 Dapeng Bay Sailing Life Festival 

2024禅ܖ讨濾槒ἲ籗璼ᛔᤈ敋ၚ㵕
2024 Light up Taiwan - Southernmost Point  

Eluanbi Lighthouse Bike Tour

2024य़瀍傀萬浙ᒏ禼ࡱଙ苉ၚ㵕
2024 Dapeng Bay Children's Fun Carnival 

�� ChatGPT

2024覇癥傀窔䌘
2024 Qingzhou Beach Party 

2024य़瀍傀ᛔᤈ敋羬ڜၚ㵕
2024 Dapeng Bay Cycling Series 
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推動區域觀光圈 扶植在地產業
Advancing Regional Tourism Circles and Supporting Local Industries

– 傶瞱媲׏蝱ዖ盅薪ط盋叫ഷ碞硰ᒽਯ㯽现疻匍薪ط瑹౮ຎ牧

㪔硌य़ว玟妿倉硳ፅ牧螈̿ک玟ऒوঅ̀ፓ秂牧薪طᗟ 113

ଙ犥玖牏Ӿ牏ܖ牏䩚牏ᰂ牏泷牏ᄯ 7㮆玟ऒ薪ط瑹ߝ粞୵虡

碉ݳ玟ऒ獉 18㮆薪ط瑹薪ط虻რ牧಑蝨ݣ傀ग़ز粬ᜋጱ玟ऒ

碟蝿叨ߝ牧茐᯿蝱ᤈၹक़㾴褬ਯ㯽牐113ଙ蝚螂洛क़旰Ԫ蒂䔶

玕ᤈ衴薪ط瑹㾴褬૱䁰蝿纷牧㪔ෝ 10์ 25~11์ 24෭樌旰

ቘ 4䁰૱褸෭ၚ㵕牧珊匍玟ऒ薪ط䁆ᤈ౮ຎ牐傶獟肞薪ط叨

禂و蘷牧ෝ 7์ 3෭膐ᤈ̿2024㾴疑觓ว玟薪ط瑹౮硳獤Ձ

䨝̀牧蝚螂禂ᘏ妿涢獤Ձ牧䔶玕᪜ऒԻ窕膏֢ݳ牪8์ 26෭

膐旰̿2024玖薪ط玟ᒽኼଷ藳䨝̀牧獟肞玖蟂瑿玟薪ط๚㬵

氎ว膏ᒽኼොݻ牪12์ 11෭旰ቘ̿2024㾴褬憙薫牨ܖ薪ط

玟獤Ձ䨝̀牧肞ᆌܖ蟂薪ط咳疻氎ว现㾴褬ᤈ衴ᒽኼ牐

– 蝚螂薪ط瑹膏叨禂肥ፑොୗ膏Ӿ瓷ݱ蟂䨝֢ݳݶو虻რو

Ձ牧113ଙਠ౮ 110䁰叨ߝവՕ䨝牏و蘷䨝捍现甿ՕԻ窕䨝

缛ၚ㵕牧斔疩 150㮆ମ疑ਠ౮籧禂䁰ऒ觓໒୵य牧177㮆ࣁ

瑿粬ᜋ珶ߝ樄咳牧വڊ 365礿獺碝蝿纷牧1,068殻珶ߝ现 304

圵襎ৼॺ纏Ӥ礍衴ࠓ牪ݚ傶൉܋ਯ㯽硳ፅ牧ೌ硢 84蟂୽粙牏

旰ቘ48礿᪴娄ၚ㵕现106䁰౮ຎ咳蔭䨝牧癲㵕薪ط瑹ߝ粞ێ牐

– ෝ玖牏Ӿ牏ܖ牏䩚ࢥ䁰稞ጱ૱褸෭ၚ㵕ྍݶ膐ᤈ̿2024ଙ

薪ط玟૱褸෭ᗟ裾糫埈搴̀牧戺螡ڊय़䨝糫ጱ磧֯戔懯糫现

磧֯Ո穥糫牧犥现ᗟ裾糫ጱ磧֯聅ޱ糫牏磧֯֎ಋ因糫牏磧

֯࿞媲糫缛 16疑禂ᘏ牧㪔ኧ࿆唰纏螡 4疑磧֯Ո穥糫牐

– To sustain advocacy of post-pandemic recovery policies, showcase 
tourism circle achievements, and broaden economic benefits toward 
"shared regional prosperity," the Tourism Administration in 2024 integrated 
18 tourism circles into seven regional brands (North, Central, South, East, 
Kinmen, Matsu, and Penghu), creating diverse regional products with a 
focus on overseas promotion. Overseas offices strengthened marketing of 
circle itineraries; four Market Day events (Oct 25–Nov 24) presented the 
results of regional tourism promotion. To build consensus, an NSATourism 
Circles Achievement Presentation (July 3) featured industry case-sharing for 
cross-domain exchange. The Northern Tourism Zone Strategy Forum (Aug 
26) aligned vision and strategy; and the "Southern Tourism Zone: Sharing 
International Perspectives Meeting" (Dec 11) focused on southern Taiwan 
tourism development and international marketing.

– Resource sharing was promoted through tourism circles and industry 
alliances in collaboration with central ministries. In 2024, a total of 110 
product briefings/consensus/media exchanges were held; 150 businesses 
completed business styling; 177 local products were developed; and 365 
innovative itineraries, 1,068 products, and 304 e-ticket packages were 
listed. Promotional effect was boosted by producing 84 videos, conducting 
48 familiarization trips, and arranging 106 achievement presentations to 
strengthen the brand power of tourism circles.

– During the four regional Market Day events (North/Central/South/East), 
the 2024 Tourism Circle Market Day Director-General's Awards selected 
Best Design and People's Choice as overall awards, plus 16 Director-
General's Awards (Best Taste, Best Souvenir, Best Sustainability, etc.), with 
four People's Choice awards voted by the public.

玖薪ط玟૱褸෭物ࡂ簱膏獈ݗ఺虡
North Region Market Day  

–OhBear with Entry Landmark

Ӿ薪ط玟૱褸෭物窊褷ܻ膚ૡ࣑
Central Region Market Day 

–Atayal Indigenous Dance Workshop

玟૱褸෭物࿆唰擝蛚㷢膏ط薪ܖ
People thronged  

to the South Region Market Day

䩚薪ط玟૱褸෭物磪糫监ᒼၚ㵕
East Region Market Day 

–Prize Quiz

景區經營 
Scenic Area Management

• 㶧َۗ蠵疑觬ߝ牏夺ຎ㾴褬胂犩磪褖獍ݪ牏ഩӤกቐ 3樌禂ᘏ

ኩ藶蝢螂妿倉蟂珶禂๐率禂ฬ眻仂繞愆ۗ懯向牪斔疩禼碽෱܌訇

ମ牏ੜ޾觬ط斕觬記౮傶翑ᜋ訇皣牧ၹ傀傀࿆ਾ牏࿜傀傀࿆ਾ牏

ၹԏ䕩࿆ਾ౮傶翑ᜋ碟ମ牧֯๗碟ᤈᐒ玲஑柣羷絑狒碟ᤈ禂藨

挨牧萞ኧ碉ݳฬ眻ො礯വᤈ翑ᜋ叨禂牧磪ۗෝവ㵕ᄯ竝犵繞䎦୵

虡牧಑蝨翑ᜋ碟蝿ኞ眲袽牧傶ᄯ竝ᤈ衴ဳ獈獊碝ጱၚێ牧疻纈加

粬ጱ碟蝿諆ێ珅୚ๅग़蝿ਮ现֢ݳफ़֎牐

– വ㵕ᄯ竝薪ط瑹现叨禂肥ፑ物

• 奾ݳय़ࣳၚ㵕牧㶧ۗᑄ敋牏蝿纷牏࿆ਾ缛禂ᘏ蝱ᤈ吖禂奾ፑ牧

ॺ蕕ᤈ纷猻ణၚ㵕牧蝱ᘒ癲㵕ᑄ敋牏֘ਾ牏訇觶牏۱膫ڊവ֢ݳ

᪡䎦牏࿜Ӥ蝿睑ၚ㵕缛蝿纷ԏ衴ࠓ牧衴ࠓ氃懯螈 牪ز1,866,602

ڊ虻რ傶犝讨牧വط䎦薪ࢥ犥࿞媲碟蝿现玖ොݚ 2礿翑ᜋ獺碝蝿

纷牧㷢膏Ո碍و 105Ո牧衴ࠓ氃ᔴ懯螈 牐ز157,500

• 膏ࣁ瑿猻搡珶疑֢ݳ牧斔疩 45樌粬ᜋମ疑Ӥ礍ᛗ妿倉蟂Ӿੜ现

碝獺մ禂ᗟԏउ暱䎦蝿ଘط฿ݣ牧׏蝱उ暱Ի窕牧വ皞櫝䎦薪ط牪

Ӥ礍 92殻粬ᜋ叨ߝᛗ iOPEN MALL牏Klook牏KKday娄Ӥଘݣ

衴ࠓ牧㪔膏KKday֢ݳ旰ቘ娄Ӥᤈ衴ၚ㵕牧衴ࠓ氃懯螈 1,065,736

牧㪔膐旰ز 4䁰稞薪ط瑹碍֖च器璢ێ抓纷磈蝱褩䋿率ૡ֢࣑牧

硽ദ ChatGPT牏Canva缛 AIૡٍ牏԰㵕揳෈现 Reels现Ꭸ୽ᶪ

ದ蔩牧者懯㷢膏禂ᘏՈ碍螈 230Ո牐

• 褸奾禂ᘏ㷢2024̿ےଙ碝࣠ے纩疄碟疻现薪طവ皞ၚ㵕̀牏

̿2024薪ط玟૱褸෭ܖ玟 �ᄯ竝̀牏ITFݣ玖㾴褬碟疻牏觓໒碟

蝿℄牏禼篷请玡薩䨝牏অ觬℄ၚ㵕牧വ皞ᄯ竝粬ᜋ珶ߝ疻ࠓ牏̿ ᄯ

竝ࢥ疄碟蝿̀誢涢蝿纷现碟ਾ牏AIੜ䒻ಋ现অ觬℄ੜ因۱牧൉܋

ᄯ竝粬ᜋ叨ط฿ߝଶ牧ीے㾴獉क़蝿ਮ誢涢Ո碍牧ֵ׏ᄯ竝膏㾴

褬薪ط矑敍牐

• Assistance was provided to three businesses–Dianjiangjia Foods, 

Penghu Red Fruit Biotech Co., Ltd., and Changshang Mingzhu–to secure 
Ministry of Economic Affairs smart decarbonization subsidies. Brunch, 
Yünlin and Xiaohe Shiguang Café received guidance to become green 
restaurants; Hioneone Hostel, Hsu One One B&B, and Sea Path B&B 
were certified as green hotels; and Chia Chyi Travel Co earned a Bronze 
Environmental Travel Agency mark. Smart solutions integrate advanced 
green industries, supporting Penghu's low-carbon island image and a 
green tourism value chain–injecting new vitality and showcasing unique 
appeal to attract visitors and partners.

– Promoting the Penghu Tourism Circle and Industry Alliances：

• Leveraging major events, cross-industry alliances among car rentals, 

tour operators, and B&Bs launched package promotions–driving sales 
for car rentals, lodging, dining, chartered island-hopping, and water 
activities, with revenue generated totaling NT$1,866,602. Two innovative 
green tours featuring sustainability and the northern four islands drew 
105 participants and NT$157,500 in revenue.

• In partnership with high-quality local merchants, 45 specialty shops 

were listed on the MOEA's SME "Town–Countryside–Island Travel" 
platform to foster urban–rural exchange and promote outlying-island 
tourism; 92 products were listed on iOPEN MALL, Klook, and KKday, 
with a joint KKday online campaign (sales: NT$1,065,736). Four digital-
capacity workshops (basic and advanced) trained 230 businesses on AI 
tools (ChatGPT, Canva), interactive posts, Reels, and short videos.

• Operators jointly attended the 2024 Singapore NATAS Holidays and 

promotion events; the Tourism Circle Market Days (Southern Taiwan 
+ Penghu), Taipei ITF, Life in Style Festival, Elder Care Asia, Good Food 
Festival–promoting Penghu specialties, Penghu Four Seasons Travel 
experiential tours and stays, AI helpers, and festival gift sets to boost 
exposure, increase domestic/overseas participation, and align Penghu 
with international tourism.

ᄯ竝薪ط瑹猻搡禂ᘏෝ૱褸෭匍䁰疻ࠓ
Penghu Tourism Circle

–Quality Vendors at Market Day
ᄯ竝ࢥ疄碟蝿物芫䎦ᄯ竝᪜ၹ泷೉礁

Penghu Four Seasons–Penghu Cross-Sea Marathon

ᄯ竝ࢥ疄碟蝿物ᄯ竝蝍觓ᶪ禼籗ط℄
Penghu Four Seasons–Penghu Music Festival
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Scenic Area Operations
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觀光圈亮點成果 
Tourism Circles Achievement Highlights

景區經營 
Scenic Area Management
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113ଙ犥 7㮆玟ऒ薪ط瑹ߝ粞୵虡碉ݳ玟ऒ獉 18㮆薪ط瑹薪ط虻რ
In 2024, seven regional tourism circle brands integrated 

the resources of 18 tourism circles
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觀光產業數位轉型
Digital Transformation of the 
Tourism Industry

ෝ 113ଙ 12์ 3෭ᛗ 4෭旰ቘ̿2024薪ط叨禂碍֖玡薩䨝̀牧۱珀̿Ԇ氂抷䃧̀牏̿薪ط叨禂碍֖甿ݳ旉ࣳ̀现̿ฬ眻ᑀದ誢涢

疻玟̀୚覿薪ط叨禂๖̿࿞媲覩௔ X碍֖獺碝̀旉ࣳ牐疻䁰犥 AI蒅䋿碉ݳ穹窜ୗ誢涢疻樄ݣ傀絑䎦ԏ碟牧珊匍薪ط膏ᑀದ᪜ऒ奾ݳ

ጱ諆ێ牪̿Ԇ氂抷䃧̀螩褸叨牏ਥ牏䋊ኴݶو矐懵薪ط叨禂碍֖玕ԏ硰ᒽവ㵕牧䔶玕薪ط咳疻و蘷牪̿ฬ眻ᑀದ誢涢疻玟̀疻纈۱ೡ

AI猋ߝᛔ㵕虵搚秚牏ᛔۗ獈֘羬翄膏蝑訇秚瑊Ո޾൉ṛ๐率矑盃ߝ搡ԏ AIฬ眻ग़承疩薩羬翄缛ฬ眻ᑀದ䛑አ缛牪̿薪ط叨禂碍֖甿

懯珅୚و牏旉ࣳ蘄扇现ԧ薹獮縩撉玊牐ߝᑀದ叨ط禂ᘏ矐我薪׀襑穩牧൉ز叨禂ጱग़ط旉ࣳ̀狅硁薪ݳ 41疑մ禂㷢膏疻薩牧疻纈 65

殻ᑀದ䛑አ叨ߝ现蜱 70殻獺碝薹究ො礯牧獋෭㷢膏Ո窕螈 5,603Ո稞牐

傶വ㵕薪ط叨禂碍֖旉ࣳ牧薪طᗟവ㵕旰ቘ̿2024薪ط叨禂碍

֖玡薩䨝 牏̀̿ ሻ旉ᑀದԻ窕ᒊ 现̀̿ 薪ط緫Open Data ἓਮ礁̀

蝚螂叨牏ਥ牏䋊ኴێᰁ牧瞱媲୚覿薪ط叨禂๖̿࿞媲覩௔ X碍֖

獺碝̀旉ࣳ牐

Held on December 3–4, 2024, the Expo featured a Thematic Forum, Digital Matchmaking for Industry Transformation, and a Smart Tech Experience Zone, 
steering the tourism industry toward “Sustainable Resilience × Digital Innovation.” The show floor offered an AI-powered, immersive mixed-reality journey 
around Taiwan to showcase the appeal of cross-sector convergence between tourism and technology. The Thematic Forum brought together leaders from 
industry, government, and academia to discuss policies for sector-wide digitalization and build consensus for tourism development. The Smart Tech Experience 
Zone presented applications such as AI amenity vending machines, self check-in systems, food delivery robots, and AI multilingual guide systems that enhance 
guest services. The Digital Matchmaking and Transformation program addressed diverse industry needs, enabling operators to explore tourism tech products, 
receive guidance on transforming operations, and track emerging trends. The event drew 41 participating companies, with 65 technology applications and nearly 
70 innovative solutions on display and 5,603 visits over two days.

To accelerate digital transformation across the tourism sector, the Tourism 
Administration organized the 2024 Digital Transformation Expo for the 
Tourism Industry, the Fun Tech Jam, and the Tourism Open Data Hackathon. 
Harnessing the combined strengths of industry, government, and academia, 
these initiatives continued to steer the sector toward the twin goals of 
"Sustainability and Resilience × Digital Innovation."

「2024 觀光產業數位博覽會」
2024 Digital Transformation Expo for the Tourism Industry

雙軸轉型
Dual-Track Transformation

99

2024薪ط叨禂碍֖玡薩䨝
2024 Digital Transformation Expo for the Tourism Industry

̿薪ط緫 Open Dataἓਮ礁໊̀瑼埈搴  
Tourism Open Data Hackathon–Campus Competition
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犥̿薪ط䁰ऒڊ氂牧ᑀದ獺఺薹氂̀ጱ秚ګ牧蝚螂我藳肞ᆌ

ӣय़薪ط叨禂碍֖旉ࣳዳ讨牧ٚኧᑀದ禂ᘏ൉ڊ薹ො牐ֺই

ᑀದ獍ݪ戔懯繞᪃撪懯ᓒᓕቘଘێۗݣ碟ᤈ禂ᘏᓕቘ膏വ皞

࿞媲碟蝿牏碟記獍䨝㶧ێ虻懱皜珶牧朼䌘瑿襖箣疏毱㯽ԏ瑿

玟൉ڊ犥 PMS羬翄 (觵ମᇔ禂ᓕቘ羬翄 )傶च皈ԏ碟ਮܨ碻

箣疏䛑虋胼ᰁ牐܋硶箣㻌֖究ᒽ㷢ᘍ൉׀䁭羬翄牧ࢧ

113ଙḒଶ膐旰̿薪ط緫 Open Dataἓਮ礁໊̀瑼埈搴牧

螩藶獊㾴य़䌕໊ᴺ䋊ኞ螀አ螀አ薪طᗟ樄硯虻碘ҁOpen 

Data҂牧奾ݳ AI牏य़碍硁牏螕瑿௔ (LBS)牏憙憽蜣蘷缛ದ蔩牧

൉ڊ窩荠ฬ眻碟蝿牏犵繞࿞媲膏ݱୗ碍֖๐率۱ೡ碟蝿蠴咅

狒؋牏蟈斪ጭ褢ᤈ纷缛獺碝൉礯牐ၚ㵕珅୚ 46褧य़䌕ᴺ໊

䋊ኞ䁭ݷ牧18褧㷢搴褧շ蝱獈究螡牧疻匍䋊ኞ䌘碍֖獺碝膏

䋿率䛑አጱ猻纨胼ێ牧傶薪ط叨禂ဳ獈碝㵕胼牐

Under a "solving tourism challenges with tech innovation" model, this event identified three major pain points in the tourism digital transformation 
process through stakeholder interviews. Technology providers were invited to propose targeted solutions, such as a carbon-footprint calculation and 
management platform to help tour operators run and market sustainable travel, and a property management system (PMS) based real-time guest status 
reporting module for hotels in quake-prone areas to support emergency decision-making and strengthen disaster response.

Launched in 2024, the inaugural Tourism Open Data Hackathon was a campus competition inviting teams from universities across Taiwan to use the 
Tourism Administration's open datasets with AI, big data, location-based services (LBS), and computer vision to pitch innovations spanning smart travel, 
low-carbon sustainability, and new digital services—from travel health to cruise shore excursions. Forty-six teams registered, with 18 advancing to the 
finals, demonstrating strengths in digital innovation and practical application and injecting fresh momentum into the tourism sector. 

玩轉科技交流站
Fun Tech Jam

「觀光盃 Open Data 黑客松」
Tourism Open Data Hackathon

113ଙἓਮ礁 :䋊ኞ褧շ墋䁭 Student team presentations at the 2024 Hackathon

ᑀದ膏薪ط叨禂禂ᘏ甿ݳԻ窕
Tech and Tourism Matchmaking and Exchange

113ଙἓਮ礁 :究搴匍䁰
2024 Hackathon finals

 ᗟ坌禅വ㵕̿ฬ眻ว玟旉ࣳ̀ᒽኼ牧犥䋿匍̽Taiwanط羷襑穩牧薪܋咳疻撉玊膏㾴獉叨禂ط䛑獊純薪ࢩ

Tourism 2030 岄傀薪ط硰ᒽጮጼ䨗̾ಅ׶捍ጱ࿞媲牏獺碝膏ฬ眻လቘፓ秂牐113ଙ 5์ྋୗ戔缏̿ฬ眻ว

玟䌕礯旰獍ਰ̀牧獊ᶎ珸㵕ว玟碍֖旉ࣳૡ纷牧犥̿碍硁碉ݳ牏ದ蔩疩獈牏๐率獺碝̀傶Ԇ數牧肞ᆌ̿ฬ眻

ᓕቘ̀牏̿ฬ眻๐率̀牏̿ฬ眻ᤈ衴̀ӣय़䯤ᶎ牧癲㵕獊岄觓ว玟碍硁လቘ膏๐率蝱玕牐

智慧管理 Smart Management

䔶玕碍硁碉ݳ膏毆蘻羬翄牧൉܋လቘ硳胼牐ֺই玖ၹધጮဉ傀蝿

睑玟ၹ螲疩獈ṛ薹ຉଶܨ碻୽猟緳矒瑊牧蝚螂 AI୽猟蜣蘷㶧ۗ

碻Ո窕瞚斉ܨ䱋ݵ蘻牪眐Ո竝ޞਞ獊ᓕቘ܋䥁蝿ਮ֖ᗝ现൉ڣ AI

緳矒牧襎ৼ፡礂Խݢ൉蠣蝿ਮ૪Ӥ䱋Ո碍牐

智慧服務 Smart Services

വ㵕 PWAᤈ㵕碟๐膏 AI疩薩牧൉ܨ׀碻虻懱膏ᤈ纷ୌ捍牐ই

蝚螂 PWAᤈ㵕碟๐ଘݣ牧൉׀蝿ሻ䩚蟂ၹધ㮆Ո玕ܨ碻承ᶪ疩

薩膏വ萃ว讨᪠娄牧犥现ෝ෭์ᄣ敋璚蝿ਮӾஞ಑蝨̿ڜ敋憙

薫̀ጱ䋿ह敋䓩誢涢牧䔶玕碟蝿穹窜眤膏蚕ޱ௔牐

智慧行銷 Smart Marketing

咳疻୽ᶪ补ᤈ牧ඪൔ瑿ො獺ኞ膏薪ط瑹വ皞牧ইᴨ᯾ઊᓕቘ蒂വ

Ӟᒊୗ窞ڭ膏纏ߝ瑿珶ࣁ蝱׏牧ݣ襎珶ଘطEASY GÒ薪̿ڊ

揲牏櫝䎦വ̿ڊᄤᄯ蝿̀ߝ粞牧奾ݳ࿞媲碟蝿ቘ盢膏碍֖毆搳๐

率牧癲㵕薪ط瑹碉ݳ膏㾴褬玕牐

In step with global trends and industry upgrading in Taiwan, the Tourism Administration advanced a "Smart Scenic Area 
Transformation" strategy to realize the sustainability, innovation, and smart governance goals set out in the Taiwan Tourism 2030 
White Paper. In May 2024, a dedicated Project Management Office (PMO) was established to drive site-wide digital transformation 
centered on data integration, technology adoption, and service innovation—across smart management, smart services, and smart 
marketing—propelling data governance and service upgrades at scenic areas nationwide.

Strengthen data integration and early-warning systems to improve 
governance: For example, high-resolution live cameras with AI vision at 
Baishawan Beach (North Coast) help identify visitor locations and support 
safety alerts; real-time AI people-flow monitoring on the Lovers Lake 
Suspension Bridge informs digital signage to manage capacity and visitor 
safety. 

Roll out PWA-based mobile travel services and AI-guided tours to deliver 
real-time information and travel suggestions: The East Coast PWA provides 
personalized, real-time audio guides and route recommendations. At 
the Checheng Visitor Center in the Sun Moon Lake area, a "train-view" 
immersive carriage experience enhances engagement and immersion. 

Develop a media bank to support place-based revitalization and tourism-
circle promotion. The Alishan National Scenic Area Administration 
(NSA) launched the Easy Go tourism e-commerce platform for one-stop 
purchases of local goods and passes. In Taiwan's outlying island areas, 
the "Wave Penghu" brand integrates sustainable travel concepts with 
digital pre-purchase services to strengthen tourism-circle integration and 
international reach. 

智慧景區轉型：打造觀光數據治理服務新模式
Transforming Smart Scenic Areas: A New Model for Tourism 
Data Governance and Service

䩚ၹધ PWAᤈ㵕碟๐
East Coast PWA mobile visitor services

ᄯ竝薪ط瑹಑蝨碍֖薪ߝط粞物ᄤᄯ蝿
Digital brand of the Penghu Tourism Circle : 

Wave Penghu

智慧景區數位轉型
Digital Transformation of Smart Scenic Areas

敋璚蝿ਮӾஞ䋿ह敋䓩誢涢
Immersive train carriage experience at  

the Checheng Visitor Center

玖ၹધጮဉ傀ṛ薹ຉଶܨ碻୽猟
High-resolution live feed at  

Baishawan Beach, North Coast101
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自行車元宇宙體驗台灣之美

友善升級！ 113 年臺灣觀光重點發展 AI 即時翻譯服務

增加大數據平台資訊，掌握觀光產業輪廓

113ଙḒଶෝ෭์ᄣ膐旰ጱ̿絑ဩᛔᤈ敋೴䜗搴̀ෝ獊純Ꭳݷ

蒅硈浙犔ଘݣവڊ絑ဩ搴᪠娄ጱ娄Ӥ誢涢膏埈搴ၚ㵕牧萞ኧ娄

Ӥ娄ӥ碉ݳᤈ衴牧䔶玕ԧ浙犔ᘏጱ穹窜ୗ誢涢牧犥现൉ݣ܋傀

ᛔᤈ敋᪠娄ጱ㾴褬฿طଶ膏扖氂௔牧೐疻ݣ傀ᛔᤈ敋薪طጱ㾴

褬୽段ێ牐౼ᛗ 113ଙ牧ਠ౮ 16礿ग़ز粬ᜋ᪠娄ጱṛߝ搡୽猟

ೌ硢牧㪔ሲضӤ礍ٌӾ 10礿牧׀獊純አ䜛䋿褬誢涢ݣ傀ጱᛔ簁

觓ط膏ग़ز瑿ᨩ牐蝚螂ଘݣ羊伛疩窕膏扖氂籧蝨牧珅୚㾴褬浙

犔ᐒᗭፓط牧硌य़ݣ傀ෝ獊純蒅硈浙犔૱䁰Ӿጱߝ粞肨ᰁ牐

ᛔ 112ଙ蚏ሲضෝ岄玖礁ઊ秚䁰现໘瑼㾴褬秚䁰珸አ AIฬ眻ᘉ

捌๐率牧113ଙٚ硌疻ᛗṛᵜ㾴褬秚䁰牧ݚ傶ࢧ䛑犋ݶ㾴疑碟

ਮጱ襑穩牧ෝܻ磪ጱࢥ圵承᥺च器Ӥٚ碝ीԧ玢疴承现᩼ܖ承

缛獋圵承᥺牧಑蝨獺碝݋珿碟蝿蘄扇๐率牐

Since debuting at Sun Moon Lake in 2024, L'Étape by Tour de France offered online experiences and competitions of its certified routes via a world-
renowned virtual cycling platform. The integrated on-site/online campaign deepened rider immersion and heightened international visibility and 
buzz for Taiwan's cycling routes, expanding Taiwan's influence in global cycling tourism. By the end of 2024, high-quality footage had been completed 
for 16 distinctive routes, with 10 published for users worldwide to virtually experience Taiwan's diverse landscapes. Through precise audience 
targeting and storytelling, the initiative is drawing the international cycling community's attention and amplifying Taiwan's brand presence in the 
global virtual-cycling market.

Following the initial deployment at Taipei Songshan Airport and 
Taiwan Taoyuan International Airport in 2023, AI translation services 
were expanded to Kaohsiung International Airport in 2024. To better 
serve diverse visitors, Indonesian and Vietnamese were added to the 
original four languages served, enhancing friendly and accessible travel 
consultation for international arrivals. 

Experiencing Taiwan's Beauty through Virtual Cycling

Friendlier and Faster: Expanding AI Real-time Translation in 2024

Enriching the Tourism Big Data Platform

– 猻玕现瞱媲൉܋य़碍硁ଘݱݣ殻獤ຉۑ胼牧113ଙीے㶓獈㫎

窓埈凗૱䁰㾴疑ԏ獈ڊह碟ਮ碍硁牏覮㾴૱䁰碟蝿襑穩碍硁牧

懯㶓獈现Օ矑ݳ 28殻獉क़蟂碍硁虻碘牏236㮆虻碘褸牧夹 1㱁

3,000苭執虻碘牧樄咳 280㮆禂率翄懯獤ຉ๐率牐

– 犥碟ਾ禂籧螀य़碍硁傶໐ஞ牧碉ݳଘ岄匍磪ԏ薪ط叨禂瞲秂螀

ᓒ羬翄牧ਠ౮碟ਾ禂य़碍硁瞲秂螀ᓒ秇奲樄咳牧֢傶緳矒薪ط

膏碟ਾ叨禂ว穥牏究ᒽ斔ۗ膏叨禂獤ຉ䁭ޞ缛碍硁䛑አԏच器牐

– ਠ౮襎㵕敋獅襎ᒊ (䰏 )虻碘憒໒懪ਧ牧Օ矑 10㮆㾴疑觓ว

玟襎㵕敋獅襎ᒊ (䰏 )虻碘牧现瞱媲Օ矑 12㮆㾴疑觓ว玟؊敋

䁰ܨ碻獵訏敋֖虻懱牧Ӥ㯽Ի蝢蟂獍و螀蜍虻懱窕蝢๐率ଘ岄

(TDX)牧现ෝ㾴疑觓ว玟薪ط虻懱翕̿ฬ眻薪ط眐䁭ᒊ̀珊匍牧

൉׀碟ਮ碟蝿㵕娄憒㴟㷢ᘍ现猻搡؊敋虻懱๐率牐

– Continued optimization and enhancement of analytics: In 2024, the 
platform added data on inbound/outbound travelers for peer Asian 
markets and Korean market demand. In total, 28 internal/external data 
categories were integrated, covering 236 datasets and about 130 million 
records, supporting 280 business analytics services. 

– Centering on accommodation operations big data, a computation 
module for accommodation industry indicators was developed and 
integrated with existing tourism indicator systems—forming a foundation 
for monitoring tourism and lodging market conditions, decision support, 
and industry analysis.

– Completion of specifications for EV charging station data: Data for 
charging stations in 10 National Scenic Areas and real-time parking 
availability for 12 National Scenic Areas are being integrated and 
uploaded to the MOTC Public Transport Data eXchange (TDX) platform, 
and presented on the National Scenic Area website's Smart Tourism 
Information Station—supporting visitor route planning and providing 
high-quality parking information.

ୌᗝ̿薪ط襇̀ଘݣ牧碉ݳ碍硁补ᤈ膏୽ᶪ补ᤈ虻რ牧൉׀樄硯

ୗAPI膏ग़ز獉਻ᔰ๭牧׏蝱硰଱秚橕牏մ禂膏獺֢ᘏݶو㷢膏牧

വ㵕ฬ眻䛑አ獺碝膏碍֖獉਻ኞ叨牧䔶玕碉誢碟蝿誢涢㰷꧊牐

傶൉܋㾴疑觓ว玟क़承矑盃胼ێ牧磪硳瑿๐率क़罕碟ਮ牧ෝ礁ઊ

秚䁰碟蝿๐率Ӿஞ现玖ၹધ现薪ᶪઊ㾴疑觓ว玟獉ᰀື蝿ਮӾஞ

ਞ蕕̿AIฬ眻ᘉ捌๐率̀牧䟖አض蝱ጱ AIܨ碻ᘉ捌虻碘䓚牧蝚

螂櫕ᶎ蝚ก蓦癷奾ݳ 5G翕᪠牧൉׀窕ڥጱ舣承牏෭承޾覮承ܨ

碻承ᶪᘉ捌๐率牧䋿匍膏碟ਮᶎ䌘ᶎ篷翿传蝢ጱ硳ຎ牐

ෝ玖ၹધ现薪ᶪઊ㾴疑觓ว玟疩獈覍矑藉ୗՈ秚԰㵕碝ದ蔩ҁ᥃

憙 3D҂现蝚螂穹窜ୗ 3D蒅硈䋿ह牧蟴ݳಋ玊蝍擽Ո秚԰㵕ԏ碍

֖ᑀದ碉ݳ䛑አ牧൉޾׀ଘ䎦瑿搡ว薪԰㵕ଘ̽ݣ 3D矐ᔱ蒈 (̾3D 

EXPLORER)牧蝿ਮݢ萞ኧ碍֖ᑀದ碟蝿牧蜱蚣櫝 360s矐ᔱचᵇ誢

涢޾ଘ䎦瑿搡獍瑼Ӯኴ羷瑿ว牧ོ搕獊純磧聅෭ڊᴨ೉䌌傀觓ط牐

The Tourism Cloud platform integrates a data bank and media bank with 
open APIs and rich content assets. The platform engages public agencies, 
enterprises, and creators to foster innovation in smart applications and 
digital content production, enhancing overall visitor experience value.

To strengthen foreign-language reception and better serve international 
visitors, AI Smart Translation services were installed at the Songshan Airport 
Visitor Service Center and at the Yeliu Visitor Center in the North Coast and 
Guanyinshan NSA. Powered by an advanced real-time translation engine and 
a two-sided transparent display over 5G, the service delivers seamless, face-to-
face voice translation in English, Japanese, and Korean.

The North Coast and Guanyinshan National Scenic Area introduced 
contactless interaction with glasses-free 3D and immersive VR, combined 
with gesture-tracking interfaces. The "3D Explorer" platform allows visitors to 
digitally discover the world-class landforms of Heping Island Geopark in 360 
degrees, including the sunrise views at Alabao Bay, acclaimed as one of the 
world's most beautiful sunrise spots. 

數據共享，共創價值：觀光署「觀光雲」平台助力智慧旅遊發展

跟隨人工智慧的腳步—AI 智慧翻譯櫃台

導入非接觸式人機互動推動知性觀光

Sharing Data, Creating Value: The "Tourism Cloud" Platform

Keeping Pace with AI : Smart Translation Counters

Advancing Contactless Interaction for  
Discovery-led Tourism

2024 L'Étape絑ဩᛔᤈ敋೴䜗搴
2024 L'Étape by Tour de France 

ṛᵜ秚䁰ฬ眻ᘉ捌䲰ݣ AI Smart Translation Counter at Kaohsiung International Airport

礁ઊ秚䁰碟蝿๐率Ӿஞฬ眻ᘉ捌䲰ݣ 
AI Smart Translation Counter, Songshan Airport Visitor Service Center

̽3D矐ᔱ蒈̾޾ଘ䎦瑿搡ว薪԰㵕誢涢
"3D Explorer" interactive experience  

at Heping Island Geopark
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Dual-Axis Transformation
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推廣旅行業永續旅遊 
Advancing Sustainability in the Travel Trade

辦理觀光遊樂業優質化計畫補助
Quality Enhancement Subsidies  
for Amusement Operators

永續主題旅遊推廣
Promoting Sustainable Tourism

– 113ଙ 6์ 1෭旰ቘ̿2024Ӯኴᛔᤈ敋෭獊ݣ絑浙磈段䛑ၚ

㵕 牧̀വ皞ᛔᤈ敋碟蝿牪̿ 岄傀浙撪҆獊㾴ᛔᤈ敋㻌Ӟ者獈ݗ翕̀

൉׀獊岄ᛔᤈ敋ၚ㵕虻懱牏愆妔ᒊ牏珏螲ว讨牏碟ਾ牏訇觶牏

岄傀অᤈ现穥虡虻懱牧犥Ӟᒊୗොୗො࿆׎唰憒㴟ᛔᤈ敋蝿纷牐

㪔斔疩᩻螂 5,028疑碟ਾ禂禂ᘏے獈̿ᛔᤈ敋݋珿碟ਾ̀䔶玕ᛔ

ᤈ敋碟蝿蟴ॺ๐率牐

– 113ଙ 10์ 25෭ᛗ 11์ 24෭ෝ苉ઊ 1914෈玕獺఺叨禂瑼

玟旰ቘ 4䁰̿2024薪ط玟૱褸෭̀ၚ㵕牧犥 1珏 1玟ऒԆ氂牧

疻匍獊岄 7㮆玟ऒ薪ط瑹ጱߝ粞粬ᜋ现妿籧౮ຎ牐

– 113ଙ 11์ 29෭ᛗ 12์ 1෭و 3ॠ牧ෝ苉ઊ 1914෈玕獺

఺叨禂瑼玟旰ቘ̿2024ଙ岄傀蟂苽薪ࡱطଙ苉̀ၚ㵕牧疻匍蜱

ଙവ㵕蟂苽薪ط౮ຎ牧犥现岄傀ܻ࿆֘ 16 㮆碢ᗭݱᛔ加粬ጱՈ

෈觓᯻牐

蝱碟ᤈ禂ᘏ䌘࿞媲妿籧ᒽኼ现㾴褬藨挨׏䛑࿞媲碟蝿撉玊牧ࢩ –

ጱ藨蘷牧朼䌘碟ᤈ禂Ԇᓕ褩䍅౲妿籧ᘏ璢懺ፘ橕Ꭳ胼牧113ଙଶ

旰ቘ 4䁰稞硽胍懺娞现 2䁰ऒմ禂㷢我牧و懯 100疑碟ᤈ禂ᘏ牧

320Ո稞㷢膏牐

傶斔疩薪ط蝿禼禂๖獺碝牏࿞媲ොݻ咳疻牧狅硁̿Ի蝢蟂薪طᗟ愆

ۗ薪ط蝿禼禂猻搡玕䋿碞ᥝ讨̀现̿113ଙଶ薪ط蝿禼禂猻搡玕懯

向愆ۗኩ藶ဳ఺Ԫ殻 憒̀ਧ牧113ଙଶ犥̿ ࿞媲咳疻 傶̀硰ᒽፓ秂牧

䛑獊純亣襉撉玊现̿岄傀޷ 2050亣襉矎硯̀叨禂旉ࣳ牧愆ۗ薪ط

蝿禼禂ᘏ旰ቘኩ藶࿞媲藨挨牏絑ह狒虁ҁE牧environment҂牏ᐒ

䨝揣犨ҁS牧social҂޾獍ݪလቘҁG牧governance҂缛Ԫ殻牧୚疩

禂ᘏ๖࿞媲咳疻牧獺蝨૱䁰萠ၹ膏ᴫے㰷꧊牐113ଙ懯 17疑禂

ᘏ൉ڊ ESG࿞媲咳疻殻ፓ愆ۗኩ藶牧໐ਧ愆ۗ妿揲 4,886苭ز牧

愆ۗ殻ፓ懯磪伩ਰ穥誢練礚䁭ޞ䨗牏觓ط櫕敍㱪胼ୗ LED籗牏

ੜ箛敋礞ရ硬襎㵕୚砻牏胼რ緳矒羬翄 (ฬ眻襎袓 )牏Ӿ࿜现襁

࿜ࢧ硩ٚڥአ蒂ቘ羬翄缛牧癲㵕碉誢ಭ虻ᰂ氃夹碝岄發 1㱁 2,595

苭ز牐

– 113ଙଶ斔疩 3疑碟ᤈ禂ᘏ玲஑ GTS翑ᜋ碟ᤈ秂ᒍ牧㪔ෝ斔

疩藨挨ኩ藶๗樌ೌ硢斔疩夵袅粙犥ڥ盅媲硌य़വ皞牧Ἡ玎碟ᤈ

禂ᘏے獈࿞媲ᤈڜ牐

– On June 1, 2024, World Bicycle Day rides were held around Taiwan to 
promote cycling tourism. The Taiwan Cycling Trail–Taiwan Bike Portal 
provides one-stop access to events, rest stops, nearby attractions, lodging 
and dining, Taiwan Tourist Shuttle connections, and weather, making 
ride planning easy. More than 5,028 accommodation providers joined the 
Bicycle-Friendly Lodging program to strengthen cycling-support services.

– From October 25 to November 24, 2024, four Tourism Zone Market 
Days took place at Huashan 1914 Creative Park. Each week highlighted 
one regional theme, showcasing the brand strengths and operational 
achievements of Taiwan's seven regional tourism circles.

– The Taiwan Indigenous Tourism Festival was held from November 29 to 
December 1, 2024, at Huashan 1914 Creative Park. The event highlighted 
recent progress in indigenous tourism and the distinctive culture of 
Taiwan's 16 Indigenous peoples.

– To align with sustainable tourism trends and deepen understanding of 
sustainable management strategies and international certification, four 
training sessions and two site visits were conducted in 2024 for executives 
and owners. A total of 100 travel agencies and 320 participants took part.

The Tourism Administration supported local governments and national 
scenic area administrations in expanding the "i"-branded i-Center Travel 
Service System at major transport hubs and key recreation nodes within 
national scenic areas. The service system provides convenient access to travel 
information for domestic and international visitors. 

To steer the amusement park industry toward innovation and sustainability, subsidies in 2024 prioritized "sustainable development," aligning with global net-
zero trends and Taiwan's 2050 net-zero pathway. The program subsidized projects such as pursuing sustainability certifications; environmental (E), social (S), and 
governance (G) initiatives; greenhouse gas inventory reports; solar–wind dual-mode energy-storing LED lighting; conversion of mini-train engines from diesel to 
electric; energy-monitoring systems (smart meters); and graywater/rainwater recycling systems. In 2024, 17 enterprises applied for ESG-related subsidies. Approved 
subsidies totaled NT$48.86 million, catalyzing approximately NT$125.95 million in overall investment.

– Three travel agencies were assisted in earning the Good Travel Seal (GTS) 
in 2024. A documentary of the counseling and certification process was 
produced to support broader promotion and encourage more agencies 
to join the sustainability effort.

I-center 創新服務推廣
Promoting Innovative i-Center Services

斔疩瑿ො硰଱牏薪طᗟಅ痀㾴疑觓ว玟ᓕቘ蒂ෝ獊㾴ݱ瑿ԆᥝԻ

蝢䁰ᒊ现㾴疑觓ว玟獉᯿ᥝ蝿睑硁讨ୌᗝ̿ӂ̀秂扮ԏ i-center

碟蝿๐率誢羬牧㶧ۗ㾴獉क़碟ਮ胼׎ഠ玲஑ݱ觊薪ط碟蝿虻懱牐

狅玟֖粬௔现๐率௔搡牧ݱ൉׀犋ݶ๐率牧ᒫ 1䍅羷傶戔ᗝෝ໘

瑼牏ṛᵜ牏礁ઊ㾴褬秚䁰缛 3蒂碟ਮ๐率Ӿஞ牪ᒫ 2䍅羷傶斔疩

瑿ො硰଱戔ᗝෝ㾴獉᯿ᥝԻ蝢℄讨牧ই箛敋ᒊ牏ṛ裡ᒊ牏膠绚ᒊ牏

ഠ螀敋ᒊ缛 55蒂碟蝿๐率Ӿஞ牪ᒫ 3䍅羷傶薪طᗟಅ痀ᓕቘ蒂戔

ᗝෝ㾴疑觓ว玟獉᯿ᥝ蝿睑硁讨缛牧و懯 59蒂蝿ਮӾஞ牐

傶籧蝨猻搡݋珿碟蝿絑ह㪔咳䟴̿ፘ׵㺔̀ጱ岄ୗ籆眐牧犥叨禂

᪜ऒ֢ݳ秚ګ牧䢔猻斔疩࿆樌叨禂现獍ᐺ缏㻌֖戔ᗝ̿׵㺔ᒊ̀

๐率牧൉׀吚瑿碟蝿虻懱现蘄扇๐率牧౼ᛗ 113ଙ獊岄ਠ౮ 653

蒂׵㺔ᒊୌᗝ牐

Services are tiered by location and function: Tier 1: Three airport visitor service 
centers at Taiwan Taoyuan, Kaohsiung, and Taipei Songshan; Tier 2: 55 local-
government visitor information centers at key nodes (rail, THSR, airports, 
metro); Tier 3: 59 visitor centers at important recreation points within national 
scenic areas under the Tourism Administration.

To foster a welcoming travel environment that embodies Taiwan's "Ask 
Me" spirit, the administration has also formed cross-sector partnerships to 
selectively support Information Stations operated by private enterprises and 
public or private institutions to provide local tourism information and on-
site consultation. As of 2024, a total of 653 Information Stations had been 
established across Taiwan.

猻搡玕懯向愆ۗ - ૢ物ੜݡ㽊ᑀ䋊Ԇ氂禼瑼觓ط櫕敍㱪胼ୗ LED᪠籗  
物Ԝ碢෈玕๮ੜ箛敋礞ရ୚砻襎㵕玕ݦ Quality Enhancement Subsidies – Left :  
Dual-track wind–solar energy-storage LED streetlights at Little Ding-Dong Science 
Theme Park; Right : diesel-to-electric conversion of the miniature train at the Formosan 
Aboriginal Culture Village

2024薪ط玟૱褸෭ၚ㵕
2024 Tourism Zone Market Days  
at Huashan 1914 Creative Park

2024ଙ岄傀蟂苽薪ࡱطଙ苉
2024 Taiwan Indigenous Tourism Carnival

泷狕㻌敋ے獈岄玖૱׵㺔ᒊᤈڜ
MatthewBike joins Taipei City's Information Station network

愆ۗ癲㵕碉誢ಭ虻ᰂ氃夹碝岄發 1㱁 2,595苭ز
Subsidies catalyzed approximately NT$125.95 million  

in total investment



推展永續數位觀光產業 
Advancing a Sustainable, Digital Tourism Industry

Advancing a Sustainable, Digital Tourism Industry

展望 Outlook

螞ᆙ蚅者翄̿㾴疑૶磭ૡ纷̀ԏ㾴硰氎ว牧犥螪ݻ 2030ଙ薪ط叨禂傶زص叨禂牧皤媲̿薪ط缏㾴̀ፓ秂牧ಕݳ࿞媲膏

碍֖ԏ㾴褬咳疻撉玊牧奾ݳ犵繞螀蜍膏ࣁ瑿෈玕牧咳疻翑ᜋ碟蝿牧㪔螀አฬ眻ᑀದ奾ݳ薪ط犝讨膏ߝ粞ᤈ衴牧疻匍岄傀

加粬諆ێ牧犥䞹㵕㾴碟咳疻犥现㾴褬薪طਮ㬵岄牧蝛ྍ಑蝨薪ط叨禂౮傶زص叨禂牐

The Tourism Administration is advancing the vision of tourism as a key pillar of the national economy, in line with President Lai Ching-te's “National Project 
of Hope” policy blueprint, the goal of building a NT$1-trillion tourism industry by 2030, and international trends in sustainability and digital transformation. 
Realizing this vision will involve integrating low-carbon transport with local culture to expand green tourism, and leveraging smart technologies to enhance 
destination highlights and brand marketing. By showcasing Taiwan's unique appeal, the initiative will drive domestic tourism, attract more international 
visitors, and steadily develop tourism into a trillion-NT dollar industry.

坌禅വ㵕̿揘㿁ဩՈݣ傀薪طᎸ懺ᴺ̀墯戔ૡ֢牧๚㬵疥๖೐疻

薪ط硰ᒽ藲Ꮈ牏㾴褬Ի窕袽奾牏叨禂瑿ොᒽ蝱牏Ո಍璢胍藨挨ࢥ

य़໐ஞവ蝱牧犥螈ฬ䓚牏碍֖咳疻ۑ胼牐

疥玖ࢧ稳娄窂娄ว讨ᄯ竝牏ࡱ嬝牏ܖݣ牏ṛᵜ牏੽䩚牏ܖಭ牏臺

荳现ݣ䩚牧犥̿盏ᒞใ娄̀Ԁ肥ܖڊ岄傀碟蝿ᤈ纷牪㪔膏獉硰蟂

傀秡茐蚎牧፡磭ݣ̿ 23.5sNԏ聅 现̀෈玕蟂̿ 玖ࢧ稳娄෈玕᪠䕩̀

缛蟂䨝֢ݳ牧犥̿ Ḓ蟂ใ inࡱ嬝 牏̀̿ ԫ蟂ใ inᄯ竝牏ܖ傀 现̀̿ ӣ

蟂ใ in臺䩚牏ሳ᯾̀傶Ԇ數牧練讨數娄蝿睑虻რ牧碉ݳ玖ࢧ稳娄

數癲碝犝讨牐

The Tourism Administration is actively advancing the establishment 
of the Taiwan Tourism Development and Training Institute, which will 
focus on four core areas: expanding tourism policy research, enhancing 
international collaboration, promoting local industry development, and 
implementing talent cultivation and certification. The institute aims to 
serve as both a strategic think tank and a hub for digital advancement.

The administration will link destinations along the Tropic of Cancer—
including Penghu, Chiayi, Tainan, Kaohsiung, Pingtung, Nantou, 
Hualien, and Taitung—to create southern Taiwan itineraries shaped like 
a "smiling curve." In collaboration with the Ministry of the Interior's 
"Traveling Taiwan: Discovering the Beauty of 23.5°N" and the Ministry of 
Culture's "Tropic of Cancer Cultural Route," the Administration will map 
recreational resources along the axis and integrate new highlights along 
the Tropic of Cancer corridor.

觀光人才培訓，智庫數位多元發展

建構觀光亮點捲動國旅

Building Tourism Talent and a  
Digitally Driven Think Tank

Creating Scenic Area Highlights to Energize Domestic Tourism

推動「北回之巔旗艦計畫 - 微笑南灣 in 臺灣」 
Promoting the "The Northern Tropic of Cancer Flagship Project 
 - Smiling South Bay in Taiwan"

羊蝱ࢥ疄य़ࣳၚ㵕牧犥̿ݣ傀籗䨝̀奾ݳ࿞媲牏̿ݣ傀լ瓲℄̀

奾ݳ玖ࢧ稳娄牏̿岄傀ᛔᤈ敋碟蝿℄̀奾ݳ㾴褬搴Ԫ牏̿ݣ傀

অ仼̀奾ݳ獊岄伩ဣ仼玟缛牧犥๗݄᩻᩼ଙ㷢膏Ո稞牧犥 2024

ଙ̿ݣ傀籗䨝̀傶ֺ牧蝸 1,500苭Ո稞㷢膏牪瞱媲犥̿ݣ傀薪

ط 100犝讨̀牧膏蟂䨝现瑿ො硰଱֢ݳ牧ူྦྷᤈ衴വ皞㾴碟牧

Ἡ玎࿆唰蚎我ݱ瑿犝讨牧毆懯蝨我犝讨蝿ਮՈ稞ྯଙीے 5%牪

猻玕 Taiwan PASS牧ीےԻ蝢现ว讨Ԁ肥牧奾ݳ਩葦Ꭸॠ๗

TPASS现ṛᵜMeNGo牧൉܋窂娄ว讨叨ߝ碍ᰁ牧൉׀碟ਮग़

䰬螡䢔牧毆懯衴ࠓ螈 3,000皰牐

碉ݳ碪磪 18㮆薪ط瑹䁆ᤈ౮ຎ牧᯿碝಑蝨 7㮆̿玟ऒ薪ط瑹̀

傶֢ݳ䔶᪜ऒے粞牧犥㾴褬ว讨Ԁ肥珏螲牏疻匍玟ऒ粬ᜋ现ߝ

ܻ㳷牧蝚螂و蘷䨝捍牏蝿纷憒㴟牏ೌ硢ਯ㯽୽粙现膐旰૱褸෭

缛牧ے䔶玟ऒᤈ衴牧癲㵕ࣁ瑿叨禂牐

The administration will refine and expand large-scale seasonal events, 
including the Taiwan Lantern Festival with a sustainability focus, the Taiwan 
Summer Festival aligned with the Tropic of Cancer, the Taiwan Cycling 
Festival integrated with international competitions, and the Taiwan Hot 
Springs Festival connecting hot spring areas nationwide. This initiative aims 
to surpass last year’s participation levels. For example, the 2024 Taiwan 
Lantern Festival attracted over 15 million participants. Leveraging the “100 
Taiwan Tourism Highlights”, we will work with central and local governments 
to roll out phased marketing campaigns that promote domestic travel, 
encouraging visits to key attractions and targeting a 5% annual increase 
in visitors to these destinations. We will also upgrade the Taiwan PASS by 
strengthening transport–attraction connections, integrating the Yilan Short-
Term TPASS and Kaohsiung’s MeNGo, to increase product offerings along 
travel routes and provide visitors with more diverse options, with a sales 
target of 3,000 passes.

The administration is integrating the achievements of 18 existing tourism circles and rebrand them into seven “Regional Tourism Circle” brands. In line with 
the principle of linking international destinations with surrounding areas, showcasing regional character, and strengthening cross-regional collaboration, we 
will conduct consensus meetings, design itineraries, produce promotional videos, and host marketplace events to enhance regional marketing and stimulate 
local industries.

永續觀光景區亮點旗艦計畫 2.0 
Sustainable Tourism Scenic Area Highlights Flagship Project 2.0

觀光活動四季行銷捲動國旅熱潮 
Driving Domestic Travel through Four-Season  
Tourism Events and Marketing

打造區域觀光圈品牌 
Build Regional Tourism Brands

– 建設永續觀光景區亮點物犥㾴疑觓ว玟ᓕቘ蒂傶Ԇ牧硈ਧԆ氂

碟蝿ߝ粞牧ے䔶ፘ橕觓ว玟Ꮭ誢ୌ戔碉ୌ牧㪔斔犥ፘ橕വ皞ၚ

㵕牧ے䔶ߝ粞玢虡牧ইԀ肥玖ၹધ牏䩚玖薫牏चᵇ缛玟ऒ傶̿玖

ၹቊቐ̀翑ᜋ碟蝿ፓጱ瑿牐

– 構建智慧永續景區物ے䔶㾴疑觓ว玟ᓕቘ蒂虻懱๐率ۑ胼牧蝚

螂薪طᓕቘ膏๐率旉ࣳ牏಑蝨࿞媲犵繞薪ط秚ګ牧犥൉׀蝿ਮ

ग़׎زഠԏ碟蝿牐

– Develop sustainable scenic area highlights : Centered on the National 
Scenic Area Administrations, the Tourism Administration will create themed 
tourism brands, improve and renovate infrastructure in scenic areas, and 
reinforce brand identity through related promotional activities. For example, 
the North Coast, Northeast Coast, and Keelung will be integrated into the 
“Pearl of the North Coast” green tourism destination.

– Build smart and sustainable scenic areas : We will enhance information 
services at national scenic areas and, through management and service 
transformation, establish low-carbon, sustainable tourism mechanisms that 
offer visitors diverse and convenient travel options.

ᰂ槹薪ط瑹傶 7㮆玟ऒ薪ط瑹ߝ粞ԏӞ
The Kinmen Tourism Circle is one of the seven regional tourism brands

盏ᒞܖ傀物㾴缏ၹ၇ኞᇔ玡ᇔ記
Smiling South Bay : National Museum of 

Marine Biology and Aquarium

盏ᒞܖ傀物॰聅玡ᇔ記
Smiling South Bay : Chimei Museum

盏ᒞܖ傀物硲䋠ܖᴺ
Smiling South Bay : Southern Branch  

of the National Palace Museum
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傶段䛑㾴褬࿞媲碟蝿撉玊牧犥̿翑ᜋፓጱ瑿̀傶ᤈ衴Ԇ數牧蝛ྍ

൉܋㾴疑觓ว玟ጱ絑狒膏࿞媲咳疻秂伛牧㪔വ㵕ᓕቘ蒂玲஑翑ᜋ

碟蝿ፓጱ瑿藨挨 (GD)牐ݶ碻牧坌禅斔疩蜑獉薪ط禂ᘏ玲஑翑ᜋ

碟ᤈ秂ᒍ (GTS)牧嘦狒碟蝿๐率膏㾴褬翑ᜋ叨禂袽矑敍牧犥൉܋

岄傀翑ᜋ碟蝿ጱ㾴褬埈凗ێ牐

വ㵕玖ၹધ牏䩚玖薫牏෭์ᄣ牏ᴨ᯾ઊ牏䩚蟂ၹધ现ᄯ竝缛 6蒂

纈塅ฬ眻ว玟牧䛑አฬ眻ದ蔩牧൉܋ว玟ᓕቘ硳胼膏碟ਮ๐率ߝ

搡牪113ଙ૪౮缏ฬ眻ว玟碍֖旉ࣳ䌕礯旰獍ਰ (PMO)牧114ଙ

蚏疩獈翎ݳᓕቘଘ岄牧䕍碉ॠ穥牏Ո窕牏敋窕牏Ԫկ缛碍硁牧

蝱ᤈ虻碘㶓窕膏ܨ碻虻懱獤ຉ牧൉׀ๅ羊嘦ጱ究ᒽඪൔ膏碟ਮ๐

率牧಑蝨ฬ眻牏݋珿ጱ碟蝿誢涢牐

瞱媲വ㵕̿薪ط叨禂碍֖旉ࣳ玡薩䨝̀牧㪔ෝ 114ଙଶ旰ቘ岄玖牏

ṛᵜو 2䁰牧毆懯 7,000Ո稞㷢膏牧犥ے䔶斔疩薪ط叨禂疩獈碍

֖玕๐率牧盅媲Խ瞱媲膏碍֖蟂牏妿倉蟂缛蟂䨝֢ݳ牧螀አ AI

ದ蔩വ㵕碍֖薪ط牧୚疩禂ᘏ褔犵Ոێ౮๜牏൉܋๐率ߝ搡牏疩

獈懪㻌硳ፅ牏硌य़ᤈ衴฿ط牧㪔獺蝨ๅ֯ጱ碟蝿誢涢牧ے蝧叨禂

碍֖旉ࣳ牧൉܋㾴褬埈凗ێ牐

In response to international sustainable tourism trends, the Tourism 
Administration will use “Green Destinations” as the core marketing 
theme, progressively enhancing environmental protection and 
sustainability standards in national scenic areas, and promoting 
the acquisition of Green Destinations (GD) certification by local 
administrations. At the same time, we will actively assist tourism 
operators in obtaining the Good Travel Seal (GTS), aligning services 
with global green value chains and enhancing Taiwan's international 
competitiveness in green tourism.

The Tourism Administration is developing six pilot smart scenic areas—
the North Coast, Northeast Coast, Sun Moon Lake, Alishan, East Coast, 
and Penghu—by applying smart technologies to improve scenic area 
management efficiency and enhance visitor service quality. In 2024, a 
Smart Scenic Area Digital Transformation Project Management Office 
(PMO) was established. Beginning in 2025, an integrated management 
platform will be introduced to consolidate weather, crowd, traffic, and 
incident data for data integration and real-time analysis, providing 
more accurate decision-making support and better visitor services for a 
smarter, more user-friendly travel experience.

The Tourism Administration will continue to host the “Tourism Industry Digital Transformation Expo”, with two events scheduled in 2025 in Taipei and 
Kaohsiung, expected to attract 7,000 participants. In partnership with the Ministry of Digital Affairs, the Ministry of Economic Affairs, and others, we will 
continue to implement AI to advance digital tourism. These actions will help businesses to reduce labor costs, improve service quality, increase booking 
efficiency, expand marketing exposure, and deliver better travel experiences, thereby accelerating the digital transformation of the industry and enhancing 
international competitiveness.

取得國際認證 
Obtaining International Certifications

打造國家級智慧景區 
Building National-level Smart Scenic Areas

辦理觀光產業數位轉型博覽會 
Hosting the Digital Transformation Expo for the Tourism Industry

推動智慧科技景區
Promoting Smart Tech Scenic Areas

粞ߝط傀薪ݣ 3.0 ń̿TAIWAN-Waves of Wonder(ݣ傀諆ێ 爤

詼ࡅ篷褖 )̀蝚螂碟疻牏വ皞䨝牏娄ӥ皞ޞ牏娄Ӥਯ㯽牏ᐒᗭ甿

誢缛ग़زᓕ螇Բ᪠煶樄ᤈ衴ਯ㯽牧ই羴夹碻䁭皞䁰क़℃皞ޞ牏

窊㾴य़唰螀蜍牏苌஌搊䜛क़皞ޞ牏෭๜ JR敋ᒊ皞ޞ现Ղ盪牏࿯

ԏ襎ڜ敋୸媑皞ޞ缛牧㪔൉׀ Taiwan PASS猻ణ牏ṛ裡揮Ӟ蝑

Ӟ缛׏衴藬ࢩ牐

奾ݳ෭๜य़褐Ӯኴ玡薩䨝വ㵕̿Ӟ纷ग़ᒊ̀牧蝚螂猻玕ع揲܎

෭蝿ᤈ纷牧ीعے揲㬵ࢧ秚ഠڭො礯牏ग़ز玕܎෭蝿獈हො礯牧

坌禅凗玲螂ह碟ਮ獈ह牪蝚螂䨝疻牏ṛ凟ॢၚ㵕现蠴咅薪ط牧

珅୚ṛᒒਮᗭ牪蝚螂य़ࣳ㾴褬ၚ㵕牧ই絑ဩᛔᤈ敋೴䜗搴牏Ӯ

ኴ搕澆玡薩䨝现Ӯኴ襷籧य़䨝缛牧硌य़珅୚碟ਮ㬵岄牐瞱媲旰

ቘݣ෭牏ݣ覮现᩼ݣ薪ط䨝捍牧犥现ݣ窊薪طՈ಍Ի窕牧瞱媲

窼玕櫕螲橕狌牐

瞱媲凗玲疥玢ଶਈ揮̿ݣ傀薪ط๐率獤蒂 (TTIC)̀܋羷傶旰Ԫ

蒂牧㪔ी戔襃祅牏ᴨঢේ粬Ԅ现ᥜ褷瑽缛 3㮆 TTIC牧裾๗瞱媲

樄೐ग़ز૱䁰羊伛ᤈ衴牧ी戔๐率硁讨牧毆懯 117ଙ獊純疥ݢ

螈 18㮆旰Ԫ蒂牏9㮆 TTIC牐

Under the "TAIWAN-Waves of Wonder" banner, the Tourism Administration 
will implement promotions through multiple channels—travel fairs, trade 
briefings, offline ads, online campaigns, and social media. Key placements 
include billboard advertising in New York’s Times Square, ads on Thailand’s 
public transportation, outdoor media in the Philippines, and promotional 
campaigns at JR stations as well as Keikyu and Enoden train wraps in Japan. 
To boost appeal, special offers will be launched, such as Taiwan PASS 
discounts and High Speed Rail buy-one-get-one deals.

At Expo 2025 Osaka, the Tourism Administration will promote "one trip, 
multiple stops" by enhancing free half-day tours, introducing free round-trip 
vouchers for the Taoyuan Airport MRT, and diversifying half-day inbound 
tour options to encourage transit passengers to enter Taiwan.  We will 
target premium segments through MICE, golf, and medical tourism, while 
attracting more visitors via large-scale international events such as L’Étape 
by Tour de France, the World Birdwatching Expo, and the World Camping 
Gatherings. We will continue tourism meetings between Taiwan and Japan, 
Korea, and Vietnam, as well as talent exchanges with Thailand to deepen 
bilateral cooperation.

The Tourism Administration will continue efforts to upgrade the Taiwan 
Tourism Information Center (TTIC) in Mumbai into a full office, while 
establishing three new TTICs in Sydney, Amsterdam, and Seattle.  Through 
sustained market diversification and precise marketing, we plan to expand our 
global presence to 18 offices and nine TTICs worldwide by 2028.

優化觀光品牌引客來臺
Strengthening the Tourism Brand to Attract Visitors to Taiwan

行銷臺灣觀光品牌 3.0 
Marketing the Taiwan Tourism Brand 3.0

強化推廣主題遊程及交流 
Enhancing Themed Itineraries and Exchanges

強化海外服務據點量能 
Expanding Overseas Services Capacity

坌禅Ἡ玎薪ط禂ᘏ蝚螂膏ṛ裡牏岄裡֢ݳ牧奾ݳ犵繞螀ٍ膏碟ਾ

禂ᘏ牧വ皞犵繞碟蝿秇ୗ牧㪔蝛ྍവ㵕ว玟繞練礚牏仂繞牧蝚螂

ว玟ኩ藶㾴褬讙ᰂ秂伛 (GS)繞戢衴挨ก牧䋿擅犵繞碟蝿牐

The Tourism Administration will actively encourage tourism operators 
to partner with Taiwan High Speed Rail and Taiwan Railways to 
combine low-carbon transport with accommodation providers, 
promoting low-carbon travel models. We will also gradually implement 
carbon inventories and reduction measures in scenic areas, and support 
applications for Gold Standard (GS) carbon retirement certificates to 
realize low-carbon tourism.

促進綠色旅遊發展
Advancing Green Tourism

接軌綠色低碳旅遊 
Integrating Low-Carbon Tourism

薪طᗟ犥碍֖玡薩䨝傶碟蝿叨禂୚覿籆ᄤ
The Tourism Administration's Digital Transformation Expo  

is building momentum in the travel industry

114ଙ毆懯碝ीݣ傀薪ط๐率獤蒂 (TTIC)
New Taiwan Tourism Information Centers (TTIC)  

planned for 2025

113ଙ ጭ夹ږ㮖碄瑿裡ᒊࣁ9-10์ 1㮆์ጱݣ傀薪طਯ㯽皞ޞ
Taiwan tourism ads ran on the London Underground for about one month  
in September–October 2024

襃祅 Sydney

ᴨঢේ粬Ԅ Amsterdam

ᥜ褷瑽 Seattle
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推展永續數位觀光產業 
Advancing a Sustainable, Digital Tourism Industry
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附錄 Appendices

大事紀 Major Events

1์ January 

1์ 3෭   January 3 

4์ 2෭   April 2

5์ 15෭   May 15

5์ 31෭   May 31

6์ 1෭   June 1

6์ 1෭   June 1

6์ 24෭   June 24

4์ 16෭   April 16

4์ 30෭   April 30

5์ 6෭  May 6

2์ February

2์ 5෭ February 5

2์ 7෭ February 7

2์ 22෭ February 22

2์ 24෭ February 24

2์ 28෭ February 28

Unveiled the main lantern "The Dragon Comes to Taiwan" and the hand-held mini lantern "Little Dragon Bao" for the 2024 
Taiwan Lantern Festival

Opening of the 2024 Fulong Life Festival and the Northeast and Yilan Coast NSAA's 40th-anniversary celebration

The Northeast and Yilan Coast NSAA's Nanya Tourism Service Center New Construction Project won the Best Planning and Design category at the 
2024 FIABCI-Taiwan Real Estate Excellence Awards

Amended and promulgated the Regulations Governing Water Recreation Activities

Established a Taiwan Tourism Information Center in Paris, France

Launched the new Taiwan tourism brand 3.0: "TAIWAN-Waves of Wonder."

Held the Tourism Day 2024 Celebration and the inaugural Taiwan Tourism Gold Awards ceremony

Established a Taiwan Tourism Information Center in Mumbai, India

傀̀磈ੜ൉籗̿ੜ谍۱̀蝨ࣳ咳蔭ݣ傀籗䨝̀Ԇ籗̿谍㬵ݣ2024̿

Held a press conference promoting the 2024 Solar Festival in Taiwan series of events
℄傀լ瓲ݣ2024̿ Solar Festival in Taiwaǹ羬ڜၚ㵕ਯ㯽懿ᘏ䨝

̿2024ᐰᵇኞၚ℄̀樄癷㰽ୗ磈䩚玖薫ᓕቘ蒂̿40珏ଙ蒂睃̀ၚ㵕

Taiwan Tourist Shuttle: Free rides (with e-tickets) on six routes in the Hualien–Taitung area
傀অᤈ̀臺䩚瑿玟ݣ̿ 6礿᪠娄瞱襎ৼ纏挨犔敋Ձع揲猻ణ

2024 Taiwan Summer Festival activities in Chiayi: "Niupuzi Love Prairie" and the "2024 Alishan Four Seasons Tea Tour — Summer Tea 
Gathering."

嬝ࡱ ℄傀լ瓲ݣ2024̿ 爤ᇍऌ՚眢眐य़艟ܻ̀&̿2024ᴨ᯾ઊࢥ疄艐碟瓲疄艐䨝̀Ԇ氂ၚ㵕

Taiwan Tour Bus: 80% off on Hualien–Taitung tour packages
傀薪૬̀臺䩚ॺ蕕蝿纷ݣ̿ 2ರ猻ణ

Signed a Memorandum of Understanding on Marine Tourism and Conservation with the Ocean Conservation Administration, 
Ocean Affairs Council

膏ၹ၇甛㹓䨝ၹ၇狒胍ᗟ墣ᗟ̿ၹ၇薪ط膏狒胍֢ݳ猋盛袅 (MOU)̀

Held 2024 World Bicycle Day events and island-wide rides
膐旰̿2024Ӯኴᛔᤈ敋෭̀现獊岄絑浙ၚ㵕

Launched the Post-Earthquake Tourism Revitalization Implementation Plan for Hualien—offering FIT lodging discounts in Hualien and subsidies 
for group tours in Hualien–Taitung

珸㵕̿瞺岉臺荳襖盅薪ط叨禂䋿碞懯向̀-臺荳ᛔኧᤈ֘ਾ猻ణၚ㵕现臺䩚㿁誢碟蝿愆ۗ

Ի蝢蟂薪طᗟ䩚玖薫现਩葦ၹધ㾴疑觓ว玟ᓕቘ蒂̿ܖ褷碟蝿๐率Ӿஞ碝ୌૡ纷̀禛糷 2024㾴疑᩼ܓୌ戔糫 +磧
֯憒㴟戔懯觊 糫᩼ܓ-

狕ྋ咳૲̿࿜ऒ蝿睑ၚ㵕ᓕቘ旰ဩ̀

๐率獤蒂ط傀薪ݣဩ㾴૬讝౮缏ࣁ

咳㬙獊碝ݣ傀薪ߝط粞 3.0粚̿TAIWAN-Waves of Wonder̀(ݣ傀諆ێ 爤詼ࡅ篷褖 )

̿2024薪ط℄睃ᐞय़䨝̀(珀̿ᒫ 1䌵ݣ傀薪طᰂ糫̀)毈糫َ因

๐率獤蒂ط傀薪ݣ玢ଶਈ揮౮缏ࣁ

䩚玖薫现਩葦ၹધ㾴疑觓ว玟ᓕቘ蒂ጱय़ᐰ薪ၹෳ෭ଘݣ禛糷獍وୌ缱ว薪觊̿2023ଙୌ缱瑼ٮ糫̀牧種ྛ禛஑者
翄莞舣෈ጱ矑憎
The Dafu Sunrise Viewing Platform at the Northeast and Yilan Coast National Scenic Area Administration (NSAA) won the 2023 Yuan Ye Awards 
(Public Architecture and Landscape category); representatives were received by President Tsai Ing-wen

113ଙ 5์ 16෭෭๜䋠उ翻ኧ芫瑿ణӞ捍㹓薥ᛔሲ 25Ո奲㿁 (۱珀෭๜䋠उ翻捍䨝牏翻硰଱现穥՟ဝ૱裾牏ጭ罡
૱裾牏य़瘆૱裾牏䩚礁䎦૱裾现๮ኦክ裾缛౮㹓 )㬵ݣ牧蝱ᤈ窵葦㾴疑翑螇膏෭๜䋠उ翻؍㬵ྍ螇翢奾傶㾴褬݋抝
ྍ螇㰽ୗ牧5์ 17෭ෝ螐磭ࣗ薥࿜獍瑼 (艟癗ݘ螇獈ݗ蒂 )膐旰෭๜䋠उ翻؍㬵ੜ泷秂扮戔缏㰽ୗ牧傶㾴褬݋抝Ի
窕樄珸碝缰ᒍ
On May 16, Miyagi Prefectural Assembly Member Keiichi Kikuchi led a 25-member delegation (from the Miyagi Prefectural Assembly and 
Government, joined by the mayors of Kesennuma, Tome, Osaki, Higashimatsushima, and Murata Town) to Taiwan for a ceremony designating 
the Danlan National Greenway and the Miyagi Olle Trail as International Friendship Trails. On May 17, a Miyagi Olle pony symbol was installed at 
Yuanwangkeng Riverside Park (entrance to the Caoling Historic Trail), opening a new chapter in international friendship exchanges

Ի蝢蟂薪طᗟ䩚玖薫现਩葦ၹધ㾴疑觓ว玟ᓕቘ蒂犥̿笤碟䩚玖薫 -臺န牐裡螇盏碟 (Northeast Coast Slow 
Travel - Huamo. Railway Slow Travel)̀୽粙牧禛糷 2024盓㾴ຣ຋㾴褬碟疻ҁITB҂ᰂउ槹糫ҁThe Golden 
City Gate : Tourism Multimedia Awards҂牧薪ط玟ऒ觊补จ糫 (Silver Star)
The Tourism Administration, MOTC's Northeast and Yilan Coast NSAA won a Silver Star in the Destinations category of The Golden City Gate 
(Tourism Multimedia Awards) at ITB Berlin 2024 for its video "Northeast Coast Slow Travel – Huamo. Railway Slow Travel."

Ի蝢蟂薪طᗟ䩚玖薫现਩葦ၹધ㾴疑觓ว玟ᓕቘ蒂犥̿ݘ肞苽敎Ԫኞ眲䎦 -谔ઊ䎦෈玕瑿ว୵यૡ纷̀㷢2023̿ے
ଙݣ傀ว薪य़糫̀觓ว蝿睑觊牧禛糷̿2023ଙݣ傀ว薪य़糫҆觓ว蝿睑觊 -֢֯̀
The Northeast and Yilan Coast NSAA's "Guishan Island (Turtle Island) Cultural Landscape Shaping Project—Historic Settlements and Military 
Eco-Island" received an Honorable Mention in the Landscape and Recreation category at the 2023 Taiwan Landscape Awards

Held the lighting ceremony for the 2024 Taiwan Lantern Festival

Established a Taiwan Tourism Information Center in Jakarta, Indonesia

膐ᤈ̿2024ݣ傀籗䨝̀樄籗㰽ୗ

๐率獤蒂ط傀薪ݣ螈౮缏ے玢疴褷ࣁ

䋿碞̿ݣ傀薪૬ 2Ոݶᤈ 1Ոع揲̀猻ణ׏衴ഷ碞
Implemented the "Taiwan Tour Bus – Two For One Free" promotional offer

Ḓ裾ଷ藳䨝ط樄ᒫԫ䌵薪ݟ
Held the second Tourism Leaders Roundtable

膐旰 2024獊㾴ว玟࿞媲咳疻Ꮈ懵䨝
Hosted the 2024 National Scenic Areas Sustainable Development Symposium

Ḓ稞旰ቘ̿疩蝿Ո㹓现覿褧Ո㹓戺ᰁ介涢̀
Administered the first Assessment Examination for Tour Guides and Tour Leaders

3์ March

3์ 1෭   March 1 

3์ 4෭   March 4

3์ 6෭   March 6

3์ 9෭   March 9

3์ 4෭ – 3์ 5෭ 
March 4 – March 5

3์ 16෭ – 3์ 17෭ 
March 16 – March 17

5์ 16෭ – 5์ 17෭ 
May 16 – May 17

6์ 1෭ – 12์ 31෭ 
June 1 – December 31

6์ 1෭ – 12์ 31෭ 
June 1 – December 31

6์ 22෭ – 6์ 23෭ 
June 22 – June 23

4์ April

6์ June

7์ July

膐旰̿2024㾴疑觓ว玟薪ط瑹౮硳獤Ձ䨝̀
Held the 2024 National Scenic Area Tourism Circles Achievement Presentation

㷢ے 玖㾴褬瓲疄碟疻ݣ2024
Participated in the 2024 Taipei Summer Travel Expo

7์ 1෭ – 12์ 31෭ 
July 1 – December 31

7์ 3෭ 
July 3 

7์ 1෭ – 12์ 31෭ 
July 1 – December 31

7์ 18෭ – 7์ 21෭ 
July 18 – July 21

Taiwan Tourist Shuttle: Free rides (with e-tickets) on four routes in the Yilan area
傀অᤈ̀਩葦瑿玟ݣ̿ 4礿᪠娄瞱襎ৼ纏挨犔敋Ձع揲猻ణ

Taiwan Tour Bus : 80% off on Yilan tour packages
傀薪૬̀਩葦ॺ蕕蝿纷ݣ̿ 2ರ猻ణ

旰ቘ薪ط蝿禼禂፽疩ᘍ໐埈搴
Conducted the Amusement Park Supervision and Evaluation Competition

7์ 22෭ – 9์ 13෭ 
July 22 – September 13

5์ May

7์ 23෭ 
July 23 

㷢ઊ㾴疑觓ว玟ᓕቘ̿痲፠竝絑竝ྍ螇碟蝿絑ह硬珿ૡ纷̀现䩚玖薫现਩葦ၹધ㾴疑觓ว玟ᓕቘ蒂̿ܖ褷碟蝿๐率
Ӿஞ̀禛糷̿2024㾴疑᩼ܓୌ戔糫̀磧֯憒㴟戔懯觊ᰂ搡糫现᩼ܓ糫
The Tri-Mountain NSAA's Emei Lake Loop Trail Tourism Environment Improvement Project and the Northeast and Yilan Coast NSAA's Nanya 
Tourism Service Center received the Gold Award and an Excellence Award, respectively, in the Best Planning and Design category at the 2024 
FIABCI-Taiwan Real Estate Excellence Awards

8์ August

珸㵕岄䩚ᛔኧᤈ֘ਾ猻ణၚ㵕

朼䌘क़㾴㿁ਮ֘ਾ臺䩚൉ے׀嘨糫ۗ

Launched a Taitung FIT lodging discount program

Provided additional incentives for foreign tour groups staying in the Hualien or Taitung area.

8์ 1෭ 
August 1 

8์ 1෭ – 12์ 31෭ 
August 2 – December 31

Conducted the "Supervisory Evaluations on Operations, Management, and Safety Maintenance for National Scenic Areas."
旰ቘ̿㾴疑羷觓ว粬ਧ玟妿籧ᓕቘ膏ਞ獊姘虁፽疩ᘍ໐̀5์ 9෭ – 12์ 3෭ 

May 9 – December 3
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11์ November

12์ December

9์ September

10์ October

旰ቘ薪ط蝿禼禂Ӿṛ褩ℂ禂Ո㹓懺娞

Ḓ裾ଷ藳䨝ط樄ᒫӣ䌵薪ݟ

Conducted training for mid- and senior-level professionals in the amusement park industry

Convened the third Tourism Leaders Roundtable

膐旰̿2024-2025ݣ傀অ仼̀珸㵕㰽ୗ
Held the launch ceremony for "2024-2025 Taiwan Hot Springs" season

狕ྋ咳૲̿Ի蝢蟂薪طᗟ糫玎碟ਾ禂ߝ搡൉܋愆ۗᥝ讨̀
Revised and promulgated the Guidelines of the Tourism Administration, MOTC on Subsidies  
to Incentivize Quality Improvements in the Hotel Industry

๐率獤蒂ط傀薪ݣ೭य़伩珠苉౮缏ےࣁ

珸㵕岄傀ᛔᤈ敋碟蝿℄Ԇ數ၚ㵕 -̿浙蝽ᐰ凟砗ဉ (Formosa 900)̀

Established a Taiwan Tourism Information Center in Vancouver, Canada

Kicked off the main activities for the Taiwan Cycling Festival: Formosa 900

膐旰 113ଙ̿অਮ࿆ਾ̀ᰂ搡糫毈糫َ因
Held the 2024 Taiwan Hosts Gold Quality Awards ceremony

狕ྋ咳૲̿疩蝿Ո㹓ᓕቘ憒㳷̀现̿覿褧Ո㹓ᓕቘ憒㳷̀
Amended and promulgated the Regulations Governing Tour Guides and the Regulations Governing Tour Managers

臺荳অ禼瑼 2ರ猻ణ
Hualien Fun Parks 80%-off promotion

膐旰̿ڄᰂ蝿纷̀甿誢᪴娄ၚ㵕
Hosted a "Golden Years Travel" media familiarization tour

9์ 4෭ – 9์ 5෭ 
September 4 – Septembert 5

9์ 9෭ 
September 9

9์ 14෭ 
September 14

9์ 24෭ 
September 24

10์ 2෭ 
October 2

10์ 5෭ 
October 5

10์ 8෭ 
October 8

10์ 16෭ 
October 16

10์ 16෭ 
October 16

10์ 25෭ 
October 25

10์ 28෭ 
October 28

12์ 11෭ 
December 11

12์ 20෭ 
December 20

12์ 23෭ 
December 23

12์ 27෭ 
December 27

12์ 11෭ 
December 11

10์ 29෭ 
October 29

9์ 11෭ – 9์ 12෭ 
September 11 – Septembert 12

9์ 25෭ – 9์ 26෭ 
September 25 – Septembert 26

10์ 7෭ – 11์ 30෭ 
October 7 – November 30

10์ 25෭ – 10์ 27෭ 
October 25 – October 27

11์ 1෭ – 11์ 4෭ 
November 1 – November 4

11์ 27෭ 
November 27

11์ 8෭ – 11์ 10෭ 
November 8 – November 10

11์ 15෭ – 11์ 17෭ 
November 15 – November 17

11์ 22෭ – 11์ 24෭ 
November 22 – November 24

11์ 29෭ – 12์ 1෭ 
November 29 – December 1

12์ 3෭ – 12์ 4෭ 
December 3 – December  4

薪طᗟ螩藶翑ᜋፓጱ瑿चᰂ䨝茙Ԫ磈ේ၎姘疴㫎դ蔭 Jana Apih㬵岄蚎我糷獊純ጯय़ፓጱ瑿硲Ԫ糫ԏ㾴疑觓ว玟ᓕ
ቘ蒂ว讨牐ෝ䩚玖薫现਩葦ၹધ㾴疑觓ว玟㷢我谔ઊ䎦牏膑艟癗褯螇絑制ᛔᤈ敋螇牏ܥ筏佟๮缛้糷糫ԏ࿞媲妿籧
ว讨牧现斔疩玲஑翑ᜋ碟ᤈ秂ᒍ禂ᘏ牧۱珀毣उջ樋蜦䁰现ᐉ競Ԝ蒈߅珹
The Tourism Administration invited Green Destinations Foundation Board Director and Slovenia representative Jana Apih to visit National Scenic 
Area sites recognized in the Green Destinations Top 100 Stories. In the Northeast and Yilan Coast NSAA, visits included Guishan Island (Turtle 
Island), the Old Caoling Tunnel Bikeway, and Mao'ao Fishing Village—along with guidance for Green Travel Seal businesses such as Toucheng 
Leisure Farm and No. 9 Café in Jiaoxi

2024獊純翑ᜋፓጱ瑿ጯय़硲Ԫ糫ෝฬڥ荲璼ᴨ襊ᕑේ膐ᤈ牧ኧ薪طᗟ၎๩繮旰Ԫ蒂դ蔭覿糫

玖薪蒂̿ၹ၇́亣͂ᤈୗ -犥ጮဉ傀ᛔ簁Ӿஞ౯眢亣偶䋿擅᯾ၹ׶捍̀牏䩚ᓕ蒂̿੄䍫瑿搡獍瑼物瑿搡牏絑ह膏ᐒ
玟ጱٚኞ碟蝿̀牏䩚玖薫ᓕቘ蒂̿ᣟ獈ဉӯ瑿วጱ䄉瑻碟蝿瑼玟̀牏襇ܖࡱᓕቘ蒂̿䔂祌烡ኦ虋蛪澆觊ॠ璤牧ತࢧ
瑿੷࿆ጱ૶磭̀牏ᄯᓕ蒂̿ਝ虁ம䋿ጱၹ၇碟ᤈᘏࣁ -ᄯ竝磭ਞ翑蔡谔ጱଛᐰ疑瑼̀现෭์ᄣᓕቘ蒂̿硡ಋ෭์ᄣ物
አ褸誢ฬ眻വ㵕࿞媲碟蝿̀糷毈̿2024獊純翑ᜋፓጱ瑿ጯय़硲Ԫ糫̀
NSAAs were recognized in the 2024 Green Destinations Top 100 Stories, including the North Coast and Guanyinshan NSAA's "A Cleansing Journey 
by the Sea—Baishawan Nature Center Advances the Satoumi Initiative through the "I Love Beach Cleanups" program"; East Coast NSAA's "Fugang 
Geopark—Fugang Geopark: Regenerative tourism of geology, environment, and community"; Northeast and Yilan Coast NSAA's "Zhuangwei 
Tourism Park- Integrating with Dune Landscape"; Southwest Coast NSAA's "Abandoned Salt Fields Transform into Bird Paradise, Restoring Hope for 
Local Residents"; Penghu NSAA's A Faithful Sea Traveler - The Happy Home of Wangan Green Turtle in Penghu Category: Nature and Landscape; 
and Sun Moon Lake NSAA's "Join us! Harnessing Collective Wisdom to Promote Sustainable Tourism."

The 2024 Green Destinations Top 100 Stories event was held in Punta Arenas, Chile; the Tourism Administration's Los Angeles Office accepted the 
award on Taiwan's behalf

膐旰̿2024ݣ傀 KOMᛔᤈ敋ጭઊሴ೴䜗̀

咳蔭獊碝ݣ傀薪ߝط粞㾴褬ਯ㯽୽粙

旰ቘ̿䩚蟂Ԇ氂෭̀薪ط玟૱褸෭

Held the 2024 Taiwan KOM Challenge

Released the new international promotional video for the Taiwan tourism brand

Organized the "Eastern Taiwan" themed scenic area market day

旰ቘ̿2024㾴褬憙薫牨ܖ薪ط玟獤Ձ䨝 ̀

๐率獤蒂ط傀薪ݣ苌஌搊泷疴೉౮缏ࣁ

旰ቘ 113ଙଶ̿ݣ傀অᤈ̀๐率ᓕቘ现๐率ߝ搡猻玕֢禂礯毈糫َ因磈౮ຎ獤Ձ䨝

狕ྋ咳૲̿碟ᤈ禂ᓕቘ憒㳷̀

Held the Southern Tourism Zone: Sharing International Perspectives Meeting

Established a Taiwan Tourism Information Center in Manila, Philippines

Held the 2024 Taiwan Tourist Shuttle Service Management and Service Quality Optimization Project Award Ceremony and Results Presentation

Amended and promulgated the Regulations Governing the Administration of Travel Agencies

ط傀薪ݣ 100犝讨羬ڜၚ㵕珸㵕懿ᘏ䨝
Held the kickoff press conference for the "Taiwan Tourism 100 Spotlights" series of events

膐旰 2024岄玖㾴褬碟疻
Held the 2024 Taipei International Travel Fair

膐旰࿞媲碟ਾଷ藳䨝
Held the Sustainable Hotels Roundtable

旰ቘ̿ܖ玟޾ᄯ竝̀ઊၹ՟ह癘֦ᄤ蚏㬵Ԇ氂૱褸෭
Hosted the "Southern Taiwan and Penghu" themed market day

旰ቘ̿Ӿ玟޾ᰂ槹̀ઊ຋稠盃Ԇ氂૱褸෭
Hosted the "Central Taiwan and Kinmen" themed market day

旰ቘ̿玖玟޾泷ᐙ̀禅玖ᄤ碟਩笤蝿Ԇ氂૱褸෭
Hosted the "Northern Taiwan and Matsu" themed market days

旰ቘ̿2024ଙݣ傀蟂苽薪ࡱطଙ苉̀ၚ㵕

旰ቘ̿2024薪ط叨禂碍֖玡薩䨝̀

Held the 2024 Taiwan Indigenous Tourism Festival

Hosted the 2024 Digital Transformation Expo for the Tourism Industry

狕ྋ咳૲̿Ի蝢蟂薪طᗟ愆ۗ碟ਾ禂绐ਧ矑盃㾴褬碟ਮ๐率ᰁ胼䋿碞ᥝ讨̀
Revised and promulgated the Directions for Tourism Administration, MOTC Subsidies to the Hotel Industry to Stabilize Capacity for Serving 
International Visitors

狕ྋ咳૲̿糫玎薪ط叨禂܋羷猻ణ揯稠ᥝ讨̀
Revised and promulgated the Guidelines for Preferential Loans to Encourage the Upgrading of the Tourism Industry

旰ቘ̿2024玖薪ط玟ᒽኼଷ藳䨝̀
Held the 2024 North Coast and Guanyinshan National Scenic Area Strategy Roundtable

8์ 12෭ 
August 12 

8์ 14෭ 
August 14 

8์ 26෭ 
August 26

8์ 9෭ 
August 9 

磷ਈ蘉蟂裾㷢薪̿2024㫎ॡ࿞媲玡薩䨝̀Ի蝢蟂疻玟牧疻玟犥̿亣襉翑ၚ ࿞媲翑蝝̀傶Ԇ氂牧۱珀獍᪠獍و螀蜍懯
向牏TPASS蝢۪์纏牏Taiwan PASSԻ蝢襎ৼ纏ڭ牏ଛᐰ૬ॊ牧糷獊純ጯय़ፓጱ瑿硲Ԫ糫ጱ 6蒂㾴疑觓ว玟牏ᛔᤈ
敋ग़ز᪠娄牏禼ၚ穥虡 APP牧现Ἡ玎翑ᜋ蝢۪ጱմ禂㹓ૡ蝢۪᪃撪碍֖練礚缛
Minister Li Meng-yen visited the MOTC pavilion at the 2024 SDG Asia Exhibition. The pavilion, themed "Net-Zero Green Living, Sustainable 
Progress," featured the Highway Public Transportation Program, the TPASS Commuter Monthly Pass, Taiwan PASS transport e-tickets, the Happy 
Bus, six National Scenic Areas recognized in the Green Destinations Top 100 Stories, diverse cycling routes, the Happy Life Weather app, and a 
digital audit of corporate employee commuting footprints to encourage green commuting

ෝ̿2024ݣ傀聅觬疻̀戔ᗝ̿ݣሻ̀ޱԆ氂記牧疻ڊ岄傀ݱ瑿玟ጱ粬ᜋว讨现聅觬
Hosted the "Taiwan Way" theme pavilion at the 2024 Taiwan Culinary Exhibition, showcasing distinctive regional attractions and foods from 
across Taiwan

8์ 2෭ – 8์ 5෭ 
August 2 – August 5
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交通部觀光署國家風景區管理處
National Scenic Area Headquarters

෭์ᄣ㾴疑觓ว玟ᓕቘ蒂
Sun Moon Lake National Scenic Area Headquarters

ಭ翻湂穰暱࿜ᐒ๮Ӿઊ᪠ܖ 555203  599蒈
 No. 599, Zhongshan Rd., Yuchi Township, Nantou County 

555203, Taiwan, R.O.C.

 +886  49-285-5668

 www.sunmoonlake.gov.tw

䩚玖薫现਩葦ၹધ㾴疑觓ว玟ᓕቘ蒂
Northeast and Yilan Coast National Scenic Area Headquarters

 228001碝玖૱揙੏玟ᐰᵇ᯾岉ᵇᤋ 36蒈
 No. 36, Xinglong St., Fulong Village, Gongliao Dist.,  

New Taipei City 228001, Taiwan, R.O.C.

 +886  224991115

 www.necoast-nsa.gov.tw

襇ܖࡱ倗ၹ㾴疑觓ว玟ᓕቘ蒂
Southwest Coast National Scenic Area Headquarters

 727008岄ܖ૱玖槹玟玖槹᯾膑璚 119蒈
 No. 119 Jiucheng, Beimen Village, Beimen Dist., Tainan City, 

727008, Taiwan, R.O.C.

 +886  6-786-1000

 www. swcoast-nsa.gov.tw

臺䩚婛ᨕ㾴疑觓ว玟ᓕቘ蒂
East Longitudinal Valley National Scenic Area Headquarters

 978004 臺荳翻ታᑧ暱灕䍫๮ 17蟠岉灕᪠ԫྦྷ 168蒈
 No. 168, Sec. 2, Xinghe Rd., Neighborhood 17, Hegang Village, 

Ruisui Township, Hualien County 978004, Taiwan, R.O.C.

 +886  3-887-5306

 www.erv-nsa.gov.tw

泷ᐙ㾴疑觓ว玟ᓕቘ蒂
Matsu National Scenic Area Headquarters

 209004蝫࿯翻ܖᒖ暱Ռ眢๮ 95-1蒈
 No. 95-1, Renai Village, Nangan Township, Lianjiang County 

209004, Taiwan, R.O.C.

 +886  836-25631

 www.matsu-nsa.gov.tw

舯຋㾴疑觓ว玟ᓕቘ蒂
Maolin National Scenic Area Headquarters

 844002 ṛᵜ૱م谔玟碝শ᯾碝শ 171蒈
 No. 171, Xinwei, Liugui Dist., Kaohsiung City 844002, Taiwan, 

R.O.C.

 +886  76871234

 www.maolin-nsa.gov.tw

ᴨ᯾ઊ㾴疑觓ว玟ᓕቘ蒂
Alishan National Scenic Area Headquarters

๮敋璚ݗ嬝翻綛᪠暱藉ࡱ 602037  51蒈
 No. 51, Checheng, Chukou Village, Fanlu Township, Chiayi 

County, 602037, Taiwan, R.O.C.

 +886  5-259-3900

 www.ali-nsa.net

䩚蟂ၹધ㾴疑觓ว玟ᓕቘ蒂
East Coast National Scenic Area Headquarters

 961004 岄䩚翻౮ۑ椆מ嬝᯾碝๮᪠ 25蒈
 No. 25 Shintsuen Rd., Chenggong Town, Taitung County ,961004, 

Taiwan, R.O.C

 +886  89841520

 www.eastcoast-nsa.gov.tw

ᄯ竝㾴疑觓ว玟ᓕቘ蒂
Penghu National Scenic Area Headquarters

 880026ᄯ竝翻泷獍૱ط苉᯾ 171蒈
 No. 171, Guanghua Village, Magong City, Penghu County 

880026, Taiwan, R.O.C.

 +886  6-921-6521

 www.penghu-nsa.gov.tw

ᥜ೉褷㾴疑觓ว玟ᓕቘ蒂
Siraya National Scenic Area Headquarters

 720007 岄ܖ૱ਥኦ玟ਥኦ᯾ᐰኦ᪠ 99蒈
 No. 99, Futien Rd., Guantian Dist., Tainan City 720007, Tai-

wan, R.O.C.

 +886  66900399

 www.siraya-nsa.gov.tw

玖ၹધ现薪ᶪઊ㾴疑觓ว玟ᓕቘ蒂
North Coast and Guanyinshan National Scenic Area Headquarters

 253409 碝玖૱Ꭺ槹玟盓舯᯾ӥ㹓ࣗ 33-6蒈
 No. 33-6, Xiayuankeng, Demao Village, Shimen Dist., New 

Taipei City 253409, Taiwan, R.O.C.

 +886  2-8635-5100

 www.northguan-nsa.gov.tw

य़瀍傀㾴疑觓ว玟ᓕቘ蒂
Dapeng Bay National Scenic Area Headquarters

 928009 ੽䩚翻䩚჈椆य़ᄣ᪠ 169蒈
 No. 169, Datan Rd., Donggang Township, Pingtung County 

928009, Taiwan, R.O.C.

 +886  8-833-8100

 www.dbnsa.gov.tw

㷢ઊ㾴疑觓ว玟ᓕቘ蒂
Tri-Mountain National Scenic Area Headquarters

 413415岄Ӿ૱襮痷玟Ӿྋ᪠ 738蒈                                                                           +886  4-2331-2678

 No. 738, Zhongzheng Rd., Wufeng Dist., Taichung City 413415, Taiwan, R.O.C.            www.trimt-nsa.gov.tw

交通部觀光署行政機關組織系統表
Organization of the Tourism Administration

ᗟ裾
Director General

Ԇ犨ᑃ䨗
Chief Secretary

ᗟ裾ۅ
Deputy Director General

ᗟ裾ۅ
Deputy Director General

碟蝿๐率Ӿஞ
Taipei Travel Service Center 

獍橕ਰ
Public Relations Department 

岄傀໘瑼㾴褬秚䁰碟ਮ๐率Ӿஞ
The Tourist Service Center in Taiwan 

Taoyuan International Airport

ṛᵜ㾴褬秚䁰碟ਮ๐率Ӿஞ
The Tourist Service Center in Taiwan 

Kaoshiung International Airport

䩚玖薫现਩葦ၹધ㾴疑觓ว玟ᓕቘ蒂
Northeast and Yilan Coast National Scenic Area Headquarters

㷢ઊ㾴疑觓ว玟ᓕቘ蒂
Tri-Mountain National Scenic Area Headquarters

෭์ᄣ㾴疑觓ว玟ᓕቘ蒂
Sun Moon Lake National Scenic Area Headquarters

䩚蟂ၹધ㾴疑觓ว玟ᓕቘ蒂
East Coast National Scenic Area Headquarters

臺䩚婛ᨕ㾴疑觓ว玟ᓕቘ蒂
East Longitudinal Valley National Scenic Area Headquarters

ᄯ竝㾴疑觓ว玟ᓕቘ蒂
Penghu National Scenic Area Headquarters

泷ᐙ㾴疑觓ว玟ᓕቘ蒂
Matsu National Scenic Area Headquarters

玖ၹધ现薪ᶪઊ㾴疑觓ว玟ᓕቘ蒂
North Coast and Guanyinshan National Scenic Area Headquarters

ᴨ᯾ઊ㾴疑觓ว玟ᓕቘ蒂
Alishan National Scenic Area Headquarters

襇ܖࡱ倗ၹ㾴疑觓ว玟ᓕቘ蒂
Southwest Coast National Scenic Area Headquarters

ᥜ೉褷㾴疑觓ว玟ᓕቘ蒂
Siraya National Scenic Area Headquarters

舯຋㾴疑觓ว玟ᓕቘ蒂
Maolin National Scenic Area Headquarters

य़瀍傀㾴疑觓ว玟ᓕቘ蒂
Dapeng Bay National Scenic Area Headquarters

膑ᰂઊ San Francisco

碝࣠ے Singapore

ᵇ࣠ݴ Kuala Lumpur

羴夹 New York

၎๩繮 Los Angeles

Ḓ凟 Seoul

ᰃઊ Busan

य़褐 Osaka

䩚Ղ Tokyo 磥ᨕ Bangkok

Ӥၹ (ᐰ癥 )Shanghai (Fuzhou)胪பก૱ Ho Chi Minh City ဩ葦ظᐰ Frankfurt

詂჈ Hong Kong

玖Ղ Beijing

㮖碄 London

碟蝿വ皞奲
Domestic Travel  

Promotion Division

ว玟咳疻奲
Tourism Site  

Development Division

碟ਾ奲
Hotel & Lodging  

Division

碟ᤈ禂奲
Travel and Training 

Division

㾴褬奲
International Affairs 

Division

մ㴟奲
Planning and Research 

Division

ᑃ䨗ਰ
Secretariat

ՈԪਰ
Personnel Office

Ԇ懯ਰ
Accounting Office

硰觓ਰ
Civil Service Ethics Office

虻懱ਰ
Information Management 

Office

洛क़旰Ԫ蒂 Overseas Offices

13蒂㾴疑觓ว玟ᓕቘ蒂 13 National Scenic Area Headquarters
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交通部觀光署駐外單位 Overseas Branch Offices

洛ဩ葦ظᐰ旰Ԫ蒂
Taipei Tourism Office, Federal Republic of Germany 

 Bleichstraße 52, 60313 Frankfurt am Main, Germany

 +49-69-610-743

 +49-69-624-518

 www.taiwantourismus.de

 info@taiwantourismus.de

洛㮖碄旰Ԫ蒂 /Ի蝢蟂薪طᗟ洛㮖碄旰Ԫ蒂
Taiwan Tourism Administration, London Office

 5F, 29 Wilson Street, London EC2M 2SJ, UK

 + 44-20-80752577

        info@taiwantourism.co.uk

德國 Germany

英國 U.K.
洛Ḓ凟旰Ԫ蒂 㶧䨝Ḓ凟Ԫ率ಅط傀薪ݣ/
Taiwan Visitors Association, Seoul Office

 Rm. 902, 9F, Kyungki Building, 115 Samgak-Dong,  
Chung-Ku, Seoul, Korea

 +82-2-732-2358

 +82-2-732-2359

 www.taiwantour.or.kr

  taiwan@tourtaiwan.or.kr

洛ᰃઊ旰Ԫ蒂 㶧䨝ᰃઊԪ率ಅط傀薪ݣ/
Taiwan Visitors Association, Busan Office

 Lobby, Dongwon industrial Building, 70, Jungang-daero, 
Jung-gu, Busan, Republic of Korea

 +82-51-468-2358

 +82-51-468-2359

 www.taiwantour.or.kr

 busan@tourtaiwan.or.kr

韓國 South Korea

洛碝࣠ے旰Ԫ蒂 旰Ԫ蒂࣠ے㶧䨝碝ط傀薪ݣ/
Taiwan Visitors Association, Singapore Office

 10 Collyer Quay #06-03, Ocean Financial Center, Singapore 049315

 +65-6223-6546

 +65-6225-4616

 ttasg@singnet.com.sg

洛胪பก૱旰Ԫ蒂 /洛胪பก૱岄玖妿倉෈玕旰Ԫ蒂薪ط奲
Tourism Division, Taipei Economic and Cultural Office  
in Ho Chi Minh City

 336 Nguyen Tri Phuong St., District 10, Ho Chi Minh City, Vietnam

 +84-28-383-49160~65#3105

 +84-28-392-74996

 www.taiwan.net.vn

        follow@taiwan.net.vn

新加坡 Singapore 越南 Vietnam

洛玖Ղ旰Ԫ蒂 碟蝿㶧䨝玖Ղ旰Ԫ蒂ط傀ၹ痾獋ધ薪ݣ/
Taiwan Strait Tourism Association, Beijing Office

 玖Ղ૱๖檚玟ୌ㾴槹क़य़ᤋԚ ৼଷय़貀ᥜ璼݌㶓Ղݩ12 2901ҁ蟈硰翥蒈物100022҂
 Room 2901,  29F, West Tower, The Exchange Twin Towers, B12 Jianguomenwai Avenue, 

Chaoyang District, Beijing, PR China 100022

 +86-10-6566-4100

 +86-10-6566-9682

         www.tsta-bj.com            tsta5@tsta-bj.com

洛Ӥၹ旰Ԫ蒂 碟蝿㶧䨝Ӥၹ旰Ԫ獤蒂ط傀ၹ痾獋ધ薪ݣ/
Taiwan Strait Tourism Association, Shanghai Branch Office

 Ӥၹ૱鎑ၳ玟ᥜ萢Ӿ᪠ 168蒈᮷૱者蟂य़䰠 1002㻌زҁ蟈硰翥蒈物200001҂
 Suit 1002, 10F, The Headquarters Building, No. 168 Xizang Middle Road, Shanghai, PR China, 200001

 +86-21-6351-0909

 +86-21-6351-0696

         www.tsta-bj.com            taiwan@tlhsh.org

洛Ӥၹ旰Ԫ蒂 碟蝿㶧䨝Ӥၹ旰Ԫ獤蒂ᐰ癥旰獍ਰط傀ၹ痾獋ધ薪ݣ/
Taiwan Strait Tourism Association, Shanghai Branch Fuzhou Office
 ᐰୌ፜ᐰ癥૱Ἡ䰠玟Բࢥ᪠ 82蒈 18䍅 06㻌زҁ蟈翥物350000҂
 Room 1806, 18F, Rongdu International Building No. 82 Wusi Road, Fuzhou, PR China, 350000

 +86-591-6333-5018

 +86-591- 6333-5017

         www.tsta-bj.com            fuzhou@tlhsh.org

中國大陸 China 䩚Ղ

詂჈

㮖碄

碝࣠ے

य़褐
Tokyo

Hong Kong

London

Singapore

Osaka

洛䩚Ղ旰Ԫ蒂 㶧䨝෭๜䩚ՂԪ率ಅط傀薪ݣ�
5BJXBO�7JTJUPST�"TTPDJBUJPO
�5PLZP�0GGJDF

 3F., Kawate Bldg., 1-5-8 Nishi-Shinbashi, Minato-Ku, Tokyo 105-0003 Japan

 +81-3-3501-3591

 +81-3-3501-3586

 http://jp.taiwan.net.tw/

 tyo@go-taiwan.net

洛य़褐旰Ԫ蒂 㶧䨝෭๜य़褐Ԫ率ಅط傀薪ݣ�
5BJXBO�7JTJUPST�"TTPDJBUJPO
�0TBLB�0GGJDF

 6F., Resorttrust Midousuji Building, 4-14-3, Nishitemma, Kita-Ku Osaka 
530-0047, Japan

 +81-6-6316-7491

 +81-6-6316-7398

 http://jp.taiwan.net.tw/

 osa@go-taiwan.net

洛ݴᵇ࣠旰Ԫ蒂 ᵇ࣠旰Ԫ蒂ݴ㶧䨝ط傀薪ݣ/
Taiwan Visitors Association, Kuala Lumpur Office

 Suite 25-01, Level 25, Wisma Goldhill, 67, Jalan Raja 
Chulan, 50200, Kuala Lumpur, Malaysia

 +60-3-2070-6789

 +60-3-2072-3559

 www.taiwan.net.my/ms牏taiwantourism.id

 tourism@taiwan.net.my

日本 Japan

馬來西亞 Malaysia

洛詂჈旰Ԫ蒂 /岄傀薪ط㶧䨝詂჈旰Ԫ蒂
Taiwan Visitors Association, Hong Kong Office

 詂჈Ԝ谍੠ဉ޹皞䩚螇 30蒈碝჈ӾஞᒫӞଷ
612ਰ 
Room 612, 6F,  Silvercord Tower 1, 30 Canton Road, 
Tsim Sha Tsui,  Kowloon, Hong Kong 

 +852-2581-0933

 +852-2581-0262

 info@ttahk.hk

香港 Hong Kong

洛磥ᨕ旰Ԫ蒂 /洛窊㾴岄玖妿倉෈玕旰Ԫ蒂薪ط奲
Tourism Representative, Travel Section, Taipei 
Economic and Culture Office in Thailand

 Unit 13-14, 12th Floor, No.319, Chamchuri Square, 
Phayathai Road, Pathumwan, 10330 Bangkok, 
Thailand

 +66-2-068-6866

 info@taiwantourism.org 

泰國 Thailand

洛羴夹旰Ԫ蒂 /洛羴夹岄玖妿倉෈玕旰Ԫ蒂薪ط奲
Tourism Division, Taipei Economic and Cultural Office 
in New York

 1 East 42nd St., 9th Fl., New York, NY 10017, U.S.A.

 +1-212-867-1632

 https://eng.taiwan.net.tw/

 ttany@tad.gov.tw

洛膑ᰂઊ旰Ԫ蒂 /洛膑ᰂઊ岄玖妿倉෈玕旰Ԫ蒂薪ط奲
Tourism Division, Taipei Economic and Cultural Office 
in San Francisco

 345 4th St., San Francisco, CA, 94107

 +1-415-989-8677

 +1-415-989-7242

 https://eng.taiwan.net.tw/

 info.visittaiwansf@gmail.com

洛၎๩繮旰Ԫ蒂 /洛၎๩繮岄玖妿倉෈玕旰Ԫ蒂薪ط奲
Tourism Division, Taipei Economic and Cultural Office 
in Los Angeles

 4401 Wilshire Blvd, Los Angeles, CA 90010, USA

 +1-213-389-1158

 +1-213-389-1094

 https://eng.taiwan.net.tw/

 taiwantourismla@gmail.com
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