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Foreword from the Director-General
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Cultivating New Values in Taiwanese Tourism through Culture and Sustainability

TAIWAN

WAVES OF WONDER
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In 2024, Taiwan's tourism faced numerous challenges, including
changing travel patterns, the ongoing recovery of airline services, fierce
regional competition, geopolitical shifts, and the impact of natural
disasters like the earthquake in Hualien. These factors motivated us to
rethink and rejuvenate our approach to tourism. We believe tourism
should not be just about numbers. We need to encourage visitors to
stay longer, explore more deeply, and engage with the warmth and
richness of Taiwanese culture.

Through strong government-industry partnerships, the number of
visitors to Taiwan rose by over 21% in 2024. Inbound travel from Japan,
Hong Kong-Macao, and South Korea rebounded to pre-pandemic levels,
while European and American markets continued to grow. We deployed
innovative marketing strategies to widely promote Taiwan through
global media and digital channels. Our outreach efforts extended to
North America, Muslim markets, Indonesia, and India, strengthening
international exchanges and increasing visitor numbers. We established
a presence in emerging markets such as Jakarta, Mumbai, Paris, and
Vancouver. After the devastating earthquake, we swiftly launched
revitalization plans in the Hualien and Taitung areas, turning challenges

into opportunities for tourism renewal.
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We also noticed a trend in domestic travel towards "shorter, more
frequent, and lighter trips." To promote balanced tourism development
across regions, we launched various marketing campaigns under "Taiwan
Tourism 100 Spotlights.” The campaigns highlighted rich thematic
tourism to encourage visitors to stay for multiple days to enjoy a variety of
experiences at each destination. This led to both longer stays and higher

visitor satisfaction, while also showcasing an in-depth view of Taiwan.

"Sustainable resilience” and "digital innovation” are central to Taiwanese
tourism. The Tourism Administration helped the hospitality sector to
adopt smart technologies and obtain sustainability certifications. We
provided training for tourism professionals to enhance their capabilities.
We also advanced smart tourism with the launch of the Taiwan Tourist
Information Website and Al-powered service counters, improving travel
service convenience and aligning Taiwan with global digital tourism trends.

These efforts have earned Taiwan recognition on the international stage.
Honors include nine Green Travel Destination certifications, along with
the Top 100 Sustainability Stories Award and the Asia-Pacific Sustainability
Action Award. In the Global Muslim Travel Index (GMIT), we ranked
third among non-Islamic Organisation of Islamic Cooperation countries,
demonstrating our competitive advantage in creating a diverse and

welcoming tourism environment.

"Culture is the heart of tourism, and tourism is a stage for culture.” Looking
ahead, we will continue to refine our policies to deepen public appreciation
of the value of Taiwan, drive industry transformation and economic activity,
and enhance Taiwan's international tourism image to elevate the value of
Taiwanese tourism. We will continue to bring Taiwan into the spotlight
through our actions, attract more people with warmth, and provide
experiences that help visitors fall in love with Taiwan.

This publication highlights the significant achievements of our tourism
policies in 2024 and brings together a range of information to present a
unique perspective on Taiwan tourism to our readers. We welcome your
valuable feedback.
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Tourism Administration Anniversary —
Ushering in a New Era of Sustainable Tourism
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Taiwan Sustainable Tourism Summit Forum

The Tourism Administration was officially inaugurated in September 2023. On September 15, 2024, it celebrated the first anniversary of its transformation from
the Tourism Bureau. To mark the occasion, the Administration hosted the 2024 Taiwan Sustainable Tourism Summit Forum at the GIS MOTC Convention
Center, alongside the themed exhibition “Glorious Taiwan: Sustainable Tourism, Connecting with the World.” The exhibition highlighted the past, present, and
future of Taiwan’s tourism. From the Tourism Bureau to the Tourism Administration, the baton has been passed with excellence at every stage, bringing together
industry leaders and the public, both at home and abroad, to join hands in shaping a new era for Taiwan’s tourism.
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Turning Challenges into Opportunities : Expanding Visitor Sources and Boosting Economic Value
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In response to international tourism trends and changes after the pandemic, Taiwan is advancing along the twin pillars of "Sustainability, Resilience, and Digital
Innovation," as outlined in the "Tourism 2025 — Toward 2025" program, with the aim of achieving sustainable tourism development by 2030. This effort is
aligned with national policies such as the Special Act for Enhancing Economic and Social Resilience and Public Sharing of Economic Achievement in the Post-
pandemic Era (including measures to accelerate the attraction of international tourists and improve public transportation to tourist sites), developing key and
forward-looking tourist attractions, and advancing the 0403 Hualien Earthquake Tourism Revitalization Plan. Furthermore, in line with the Executive Yuan's
directive passed on May 30, 2024, to “enhance tourism highlights and drive a trillion-dollar industry,” the strategy integrates sustainability, resilience, and digital
innovation as key principles to further attract international visitors to Taiwan.
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Launch of Taiwan Tourism Brand 3.0 and New International Promotional Videos in 2024
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Inbound Tourism Rebounds Over 21% on Steady Recovery
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In 2024, Taiwan welcomed 7,857,686 inbound visitors, up 21.13% from 2023
(6,486,951), showing steady and sustained growth. The Japan, Hong Kong—

10

Macau, and South Korea markets each exceeded one million visitors. The
European and American markets also recovered strongly, with the US market
performing particularly well—up 7.64% compared to pre-pandemic levels—

showing a solid recovery of inbound tourism.
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Taiwan Tourism Information Centers (TTICs)
Established in 2024
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— Flexible promotion under a new tourism brand: On May 6, 2024, the
Tourism Administration launched the Tourism Brand 3.0: TAIWAN-
Waves of Wonder. Image advertisements were broadcast intensively in
various city markets to promote Taiwan's tourism image. In Q4 2024, a
new international promotional video was released, pairing the 3.0 brand
with influential media channels in major source markets (including
BBC in the UK, CNN in the US, outdoor screens in New York's Times
Square, and digital platforms such as Netflix, Google, and YouTube).
New annual tourism ambassadors were also introduced in the Japan,
Korea, Malaysia (Muslim), Indonesia, Thailand, and Philippines markets,
featuring prominent stars such as Japanese actor Satoshi Tsumabuki,
South Korean Kyuhyun of Super Junior, Malaysian actress Nabila Razali,
Indonesian superstar Mikha Tambayoung Mahenra, Thai actor Teeradetch
Metawarayut, and Philippine celebrities Gabbi Garcia and Khalil Ramo.
These campaigns and representatives generated buzz about Taiwan

tourism to drive visitor growth.

- Expanding Taiwan's international presence and further developing new
markets: In 2024, the Tourism Administration successively established
Taiwan Tourism Information Center (TTIC) offices in Jakarta, Mumbai,
Paris, Vancouver, and Manila. It also drew up plans to progressively add
TTICs in Sydney, Amsterdam, Seattle, and other cities to develop future

source markets.
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Over 4.61 million entries
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Over 4.61 million visitors registered for

the FIT travel spending lottery campaign

- Attracting Visitors through the Inbound Tourism Revitalization
Plan: Under the "Tourism 2025 — Broadening Tourism Source Markets
Plan," incentives were provided for overseas companies to send tour
groups to Taiwan, with 165 groups (approximately 14,881 visitors)
applying in 2024. To encourage international visitors to explore Taiwan's
outlying islands, on November 12, 2024, the Guidelines on Subsidies for
International Charter Flights to Taiwan were revised to lower eligibility
thresholds for island-bound charters. Cruise tourism promotion
involved integrating shore excursion resources at six major cruise ports
including Kaohsiung and Taichung, and publishing a new cruise guide
and brochure. Subsidy programs for inbound cruises and "Fly-Cruise"
packages continued, supporting both port-of-call visits and homeport
itineraries. In 2024, nine cruise voyages applied for subsidies, recovering
to about 70% of the pre-pandemic (2019) level. On July 10, 2024, the
Fly-Cruise subsidy guidelines were revised to include domestic travel

agencies as eligible applicants and simplify application procedures.

— Five-Pronged Approach to Accelerate International Visitor Growth:
The Tourism Administration actively promoted the "Accelerated and
Expanded Inbound Tourism Promotion Program” to boost both free
independent traveler (FIT) and group arrivals starting in May 2023.
In 2024, more than 4.61 million people participated in the FIT travel
spending lottery campaign, while over 24,000 tour groups, totaling
more than 430,000 members, applied for group travel subsidies. The
five-pronged approach included participating in overseas travel fairs
in target markets, hosting seminars and promotional events, running
digital video advertisements, placing out-of-home (OOH) advertising,
and inviting key opinion leaders (KOLs) to visit Taiwan as part of

integrated social media marketing efforts.

- Integrating Resources and Expanding Inter-Agency Cooperation to
Accelerate Tourism Development: The Vice Premier held monthly inter-
ministeria Project Meetings on Promoting Tourism Travel to Taiwan,
with 16 sessions held in 2024. Each meeting set target visitor numbers
for specific markets and coordinated efforts across government agencies
to attract international travelers. The Executive Yuan also established
the Tourism Industry Revitalization Advisory Council, chaired by the
Vice Premier. These meetings fostered inter-ministerial collaboration,
engaged experts, and encouraged industry dialogue to integrate tourism

resources and accelerate the development of the tourism sector.
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Promoting cruise tourism and integrating
shore excursion resources at six major ports
including Kaohsiung and Taichung
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The Tourism Administration partnered with 22 counties and cities
to promote the 100 Tourism Spotlights of Taiwan
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The director-general of the Tourism Administration pictured
with cyclists at the 2024 Indigenous Tourism Festival
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Over 84.69 million visitors attended Taiwan Tourism Calendar Events

Promoting Thematic Tourism Events

- Six flagship events were promoted—the Taiwan Lantern Festival, Solar
Festival in Taiwan, Taiwan Cycling Festival, Taiwan Hot Spring Fine-
Cuisine Festival, Taiwan Culinary Exhibition, and East Coast Moonlit
Sea Concert—to attract domestic and international visitors to Taiwan.
In November 2024, the Taiwan Tourism 100 Spotlights campaign was
launched in partnership with local governments and other ministries to

continue driving the domestic tourism market.

- Bicycle tourism was promoted through events such as the Tour de
France Challenge in Taiwan on November 30, 2024, which attracted 2,500

international participants.

— Indigenous tourism was promoted through the 2024 Taiwan Indigenous
Tourism Festival, held from November 29 to December 1, 2024. The
festival showcased achievements in developing indigenous tourism and
highlighted the cultural uniqueness of Taiwan's 16 indigenous peoples.

Promoting Themed Tourism

— Senior-friendly tourism branding and promotion: In 2024, five "Golden
Years" training and briefing sessions were held, with a total of 374 travel
industry participants. A media familiarization tour in September 2024
further enhanced brand exposure.

— The Taiwan Tourism Events Calendar featured 108 selected events
(40 international-level and 68 national-level). In 2024, total attendance
exceeded 84.69 million visits, generating NT$113.8 billion in economic

benefits.
Promoting the "100 Tourism Spotlights of Taiwan"

Building on the success of the first Tourism Spotlights Award, the
100 Tourism Spotlights of Taiwan" campaign will be carried out
from November 2024 to October 2025 in partnership with 22 local
governments. Visitors are encouraged to explore spotlight attractions,
join events, and enjoy promotions each month, fostering year-round

tourism and boosting local industries.
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Convenient Transport Services for Seamless Travel in Taiwan
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— Implementation of the Public Transport Shuttle Program for Tourist
Attractions included enhancements to the Taiwan Tourist Shuttle and local
shuttle services along tourism corridors. Half-price fares, increased service
frequency, new stops at and between attractions, and themed stop signage
improved service quality. In addition, the Taiwan Tour Bus offered a "2-for-1"

travel promotion, improving travel affordability and convenience.
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@ Optimizing the Tourism Industry Environment

and Supporting Transformation
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— In 2024, the Tourism Administration arranged four sustainability-related
training sessions and two on-site corporate visits. During these events, 320
participants from 100 travel companies received guidance on sustainable
business practices.
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The Taiwan Tourist Shuttle served 5.65 million
2023 passengers in 2024, up 22.4% from 2023
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— Enhancement of the Taiwan Tourist Shuttle service: In 2024, ridership

reached 5.65 million passengers, a 22.4% increase over 2023.

— Local shuttle services along tourism corridors: From July 1 to December
31, 2023, and from March 1 to December 31, 2024, operators were
encouraged to offer "2-for-1" tickets on the Taiwan Tour Bus year-round.
In 2024, the service carried over 115,000 passengers, marking a 133%

increase from 2023.
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Subsidies totaling NT$48.86 million
were awarded to
17 amusement park operators
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- In response to societal changes, the Regulations Governing Tour Guides
and Regulations Governing Tour Managers were amended on October 16,
2024. The Regulations Governing the Administration of Travel Agencies
were also revised on December 27, 2024, to bring rules in line with

industry practices and protect consumer rights.

— The Tourism Administration implemented the Guidelines of the
Tourism Administration, Ministry of Transportation and Communications
for Subsidizing the Enhancement of Accommodation Quality. The
administration received over 1,409 applications for related projects, such
as installing accessible facilities, introducing smart technologies, and
promoting sustainable development. In 2024, subsidies were expanded
to cover domestic and international sustainability, energy-saving, carbon-
reduction, and green certifications to encourage industry alignment with

global trends.

— The administration continued to provide guidance to the amusement
park sector in introducing innovative services, smart parks, safe tourism,
age-friendly facilities, and green sustainability. In 2024, a total of 17
operators received subsidies totaling NT$48.86 million, driving total

investments of approximately NT$125 million.

113 FERSCHERE 2024 Tourism Snapshot

BEEXANES ' RAERRSmE

'* Upgrading the Tourism Workforce to Improve Service Quality

- PEBECERAT IS 113 FEIFIIRITREEEA 407 A
R~ BARATIEAN 879 AR ~ BUSCHHAE e B2fk 4,488 AR ~ 7%
> En U%L.ﬁzﬁﬁ%uﬂl 124 A\R - BBASEBIIR 875 A
R B N BRIRIFIGR 965 AR ~ BR A BBEIEIR 1,768 AR
5t 9,506 AR

- PHEBCIREE RIREE F PRI AGNIGRERTE - 113 FREPHE
8 JREERIER 1 HEBERIE » HFHEI 452 AR

- BEEMEERSS|T > HESHHEERGEREBEATES
113 FHFEEE 104 I5E S S » 38 2,065 AR ©

- R TR EBEEGERREREEESER] 1125
4A1THZE13E9 B30 HIRBESMEEERERBEREAS
H:t 2,811 A -

- In 2024, tourism workforce training programs trained 407 travel
industry managers, 879 key personnel, 4,488 participants through the
Tourism Career eLearning College, 124 tour guides in less common
languages through evaluation and coaching, 875 tour guides through on-
the-job training, 965 tour guides in pre-employment training, and 1,768

tour leaders in pre-employment training, totaling 9,506 participants.

— Eight thematic courses and one special course were held for tourism
and hotel mid-level managers in 2024, providing training for 452

participants.

— Cross-ministerial job matching and recruitment initiatives supported
tour guide and leader associations in organizing over 104 matching events

in 2024, with more than 2,065 participants.

— The Subsidy Program for Maintaining International Guest Reception
Capacity supported the hiring of 2,811 new hotel housekeeping and
cleaning staff between April 1, 2023, and September 30, 2024.
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Creating Diverse Attractions and Promoting Tourism Area Branding
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— Under the Forward-looking Tourism Infrastructure Development Plan
(2021-2025), six national scenic area administrations, including the
Northeast and Yilan Coast, and Penghu, will be developed into world-
class destinations. Twelve landmark projects were completed in 2024,
including the Ita Thau Zhongzheng Parking Lot and service facility

upgrades at Aimen Beach.

— Under the Mid-term Plan for Construction of Major Scenic Sites (2024—
2027)," 49 projects were completed in 2024. They include the creation of
leisure spaces at Longdong Bay Ocean Park in the Northeast and Yilan
Coast National Scenic Area, and the establishment of service facilities at
Beigan Township Stronghold 08 in the Matsu National Scenic Area.

— The Forward-looking Regional Tourism Brands initiative completed 16
landmark projects in 2024, including the "Mountain-Sea Leisure Corridor"
integrating villages, railways, and cycling, and the "Northern Cross-Island

Story — Jiaobanshan Tourism Area."
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Forward-looking Tourism Infrastructure Development Plan
— Yeliu Visitor Center facility upgrades
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Reviewing Event Regulations
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Strengthening Scenic Area Maintenance and Regularly
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Leveraging Technology and Big Data to Smarten Tourism

— As of the end of 2024, 178 universally accessible tourist attractions and
43 recommended accessible itineraries had been established in national

scenic areas, providing a friendly travel environment.

— In 2024, the administration assisted 14 businesses within national scenic
areas in obtaining the international Good Travel Seal (GTS). Four earned
two-star certification and ten gained one-star certification.

— On April 16, 2024, the Regulations Governing Water Recreation
Activities were amended to add "freediving" as a category and stipulate
rules for guided freediving activities, enhancing visitor safety.

— A Central Government Joint Task Force on Campground Management
was established to coordinate relevant ministries and supervise local
governments in enforcing campground regulations. From 2024 to March
2025, four meetings were held to provide guidance on campground

permit applications.

— The Tourism Administration worked with local tourism organizations
and industry partners to re-brand seven regional tourism brands in
northern, central, southern, and eastern Taiwan and three outlying island
areas. Key events in 2024 included the National Scenic Area Tourism Circle
Achievement Showcase" (July 3) to enhance cross-sector collaboration
through the sharing of industry experience; the Northern Tourism Zone
Strategy Forum (August 26) to develop a future vision and strategic
direction for northern tourism; and the Southern Tourism Zone: Sharing
International Perspectives Meeting (December 11), to develop a vision and
international marketing strategies for southern tourism. From October 25
to November 24, four Tourism regional Market Days were held in northern,
central, southern, and eastern Taiwan. Seventy local high-quality brands
gathered at Huashan 1914 Creative Park during each event to strengthen

resource integration and stimulate the local economy.

— In 2024, a Project Management Office (PMO) was established to oversee
smart development planning for national scenic areas. The office completed
a smart tourism blueprint in October and promoted the development of
smart scenic areas and digitalization of the tourism industry.

— In 2024, the new databases were integrated in the Tourism Big Data
Platform, including data from EV charging stations in national scenic
areas and the MOTC's Transport Data eXchange (TDX). External data sets
were also added, covering inbound/outbound tourism statistics for Asian
competitor countries and travel demand data for the Korean market,

alongside platform upgrades.

— Under a "mobile first" concept, the Tourism Administration developed
the Taiwan Tourist Information Website in 11 language versions and
a responsive web design. The site offers localized travel information,
details on visitor service centers (including information stations), and
an Al-powered tourism assistant to provide real-time information on

attractions.
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2024 Digital Transformation Expo for the Tourism Industry

113 FERSCHERT 2024 Tourism Snapshot

— In 2024, Al Smart Counter real-time translation services were
introduced at Kaohsiung Airport. Southeast Asian languages were added

to enhance services for New Southbound Policy markets.

— The 2024 Digital Transformation Expo for the Tourism Industry was
held on December 3-4. The event attracted 41 companies and showcased
over 70 tech applications to more than 5,603 participants.

— The Fun Tech Jam was launched to connect tourism and tech operators.
In addition, the 2024 Tourism Open Data Hackathon invited university
students to present value-added digital applications as competition

submissions using open data from the Tourism Administration.

— The Tourism Administration, national scenic area administrations, and

overseas offices managed 70 social media accounts targeted at specific

markets, integrating online and offline channels to promote Taiwan.
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Additional subsidies for international charter flights
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to Hualien and Taitung airports
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Hualien—Taitung Revitalization Plan to Accelerate Tourism Recovery
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- Independent Travel Accommodation Subsidies: In 2024, the Post-
Earthquake Incentives for Individual Travelers' Accommodation Discounts
to Revitalize Hualien campaign received over 740,000 room applications

in Hualien County and over 240,000 in Taitung County.

— Group Travel Subsidies: By the end of the program in December 2024,
Hualien had received applications from 2,182 groups with about 52,000
members. Taitung received applications from 1,790 groups with about
49,000 members.

— Amusement Park Admission Discounts: From October 7 to November
30, 2024, 104,534 visits were made through the discounted admission

program.

— From June 1 to December 31, 2024, the Taiwan Tourist Shuttle in the
Yilan—Hualien-Taitung area offered free rides with e-tickets, and the Taiwan
Tour Bus offered 80% fare discounts. These services attracted 206,704 and
56,943 riders, respectively. From July 1 to November 30, the Taiwan PASS
TRA Edition "2-for-1" limited offer sold 8,586 passes (17,172 tickets).

— Between July 1 and December 31, 2024, additional incentives were
offered for international charter flights to airports in Hualien and Taitung
to attract more international visitors to eastern Taiwan. Over 20 charter
flights from Thailand, Brunei, Vietnam, and Hong Kong were arranged
during this period, bringing in more than 1,500 international visitors.
From August 1 to December 31, the incentive program for foreign tour
groups staying in Hualien and Taitung was also expanded, with a total of

312 groups applying for the benefits.
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The 2024 Green Destinations Top 100 Stories Awards, organized by the Green
Destinations Foundation, were held on December 11 in Punta Arenas, Chile. Six
National Scenic Area Headquarters under the Tourism Administration, MOTC,
were recognized on the Top 100 list, each demonstrating excellence in sustainable
tourism across destination management, natural landscape preservation,

operations, and marketing.
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North Coast and Guanyinshan National Scenic Area Headquarters
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5)) A Cleansing Journey by the Sea—Baishawan Nature Center Advances
the Satoumi Initiative through the "l Love Beach Cleanups" program
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Stretching 50 kilometers, the beautiful shores of the North Coast sustain communities whose livelihoods rely heavily on the sea. Yet strong northeast
monsoons, pollutant discharges, and ocean currents have led to the accumulation of marine debris on reefs and beaches, affecting coastal ecosystems and
local productivity. To advance the Satoumi Initiative, which promotes harmonious coexistence between people and coastal environments, the North Coast
and Guanyinshan National Scenic Area Headquarters has integrated beach cleanup activities to restore this balance, creating an eco-friendly, safe, healthy,
and welcoming destination while raising awareness of global sustainability challenges. In addition to mobilizing staff and technology, such as drone patrols,
to monitor debris distribution and implement cleanup plans, the Baishawan Nature Center was established in 2018 to provide environmental education
and promote sustainable development. Public-private partnerships and community participation through the "l Love Beach Cleanups” campaign have
amplified the impact of this initiative. The headquarters has also developed recycling, reuse, and certification mechanisms for marine waste, creating value

for recovered materials (e.g., marine-waste art), creating an upcycling value chain and putting circular economy principles into action.

KRB CERNEFERESEEER

East Coast National Scenic Area Headquarters
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Fugang Geopark—Fugang Geopark: Regenerative tourism of
geology, environment, and community
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Located in Fugang Village, Taitung City, the Xiaoyeliu Recreation Area is renowned for its Fugang sandstone formations and sea-eroded landscapes. The
community has faced challenges such as population outflow, an aging demographic, and environmental pressures from pass-through tourism. The East
Coast National Scenic Area Headquarters, with Xiaoyeliu as its centerpiece, established the East Coast Fugang Geopark in 2020 to protect the area's turbidite
geology while collaborating with the Fugang community to implement destination management that balances ecological preservation, local economic
development, and cultural heritage.Initiatives include guided eco-experiences (such as night visits to Xiaoyeliu and the Shell Collection Project to provide
homes for hermit crabs), the Xiaoyeliu Nature Classroom for environmental education, and community-driven revitalization and marketing programs --
including the Fugang Harbor Regional Tourism Circle Plan, fish market tours, and cultural itineraries introducing local traditions such as Sea God Temple
worship. These efforts have encouraged young people to return, fostered stronger community connections, invigorated local tourism, stimulated the

economy, and established Fugang Geopark as a signature attraction along the East Coast.




Tourism Report 2024

#EEFERE Theme 2E487 Category

"

REPHENERILARERSFERESEEEE

Northeast and Yilan Coast National Scenic Area Headquarters
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Zhuangwei Tourism Park- Integrating with Dune Landscape

AL D Fr ZE4H Aerial View of the Zhuangwei Dunes

B/REESER Nature and Landscape
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The Zhuangwei Dune Ecological Park stretches along Zhuangwei coast in Yilan. The park is characterized by dunes, marshes, and coastal grasses, adjacent to
coastal forests and waterbird habitats in the Lanyang River estuary and nearby wetlands. The area faces challenges such as flooding and standing water due to
poor drainage, and construction activities have posed risks of ecological disturbance and degradation, compounded by a harsh coastal environment that limits
the range of suitable plant species. In 2008, the headquarters launched the Zhuangwei Dune Ecological Park Construction and Development Project to achieve
balanced development between tourism and nature conservation. Guided by resource surveys and assessments, the plan established and implemented landscape
and environmental planning principles, reduced the volume of major buildings, established protocols for regular maintenance and review of park landscaping, and
arranged for flexible use of outdoor spaces for art performances. Integration of park facilities and the local landscape have reduced the intensity of tourism impact.

Respecting both the site's landscape features and its rich biodiversity, Zhuangwei has gradually evolved into a key tourism and recreation hub in Yilan.
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Southwest Coast National Scenic Area Headquarters

BEERESREXE  KEEERNGE
Abandoned Salt Fields Transform into Bird Paradise,
Restoring Hope for Local Residents

B AN/ Top 100 Story Photo

‘ EI#RBEAS#R Nature and Landscape
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The Budai wetlands was developed as a salt farm in 1930. With the decline of traditional hand-harvested salt, sun-drying ended in 2001 and the fields fell into
disuse. The area was subsequently beset by illegal dumping, unregulated resource extraction, and proposals for large-scale industrial development that sparked
local opposition. By good fortune, the area is located along Taiwan’s southwestern waterbird migration and foraging corridor, making this an important breeding
ground and providing a critical habitat for the globally endangered Black-faced Spoonbill. In 2007, the Budai Salt Fields were listed as a nationally important
wetland, with the South Budai Wetland serving as an environmental education base. In 2020, juvenile horseshoe crabs were found in the restoration area. The
headquarters conducts environmental monitoring and bird surveys on the Budai salt flats and designs elementary school curricula on the environment, ocean, and
community to strengthen local environmental awareness. Aligning with tourism demand, it also promotes low-carbon eco-travel, combining cycling and ecological
and birding resources to let visitors immerse in the area's rich biodiversity.
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Penghu National Scenic Area Headquarters
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A Faithful Sea Traveler -
The Happy Home of Wangan Green Turtle in Penghu

B SAE=#] Nature and Landscape -3 e . T E R 4EIE SR Green Turtle in Wang'an, Penghu
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Wang'an Island, located south of the Penghu Archipelago, is one of Taiwan's few nesting grounds where Green Turtles return each year to lay eggs. To safeguard
this habitat, agencies and civic groups across Penghu have long invested in turtle conservation, habitat management, and marine ecological education. In 1995, the
Penghu County Government designated six protected nesting areas on Wang'an to prevent degradation of beach habitats, implemented night-time restrictions
during the May—October nesting season to reduce disturbance, invested in volunteer training, and hired local rangers for patrols. In 1997, the Penghu Fisheries
Research Center of the Fisheries Research Institute (Ministry of Agriculture) established a Sea Turtle Rescue and Shelter Research Center to treat injured turtles.
Then in 2002, the Penghu National Scenic Area Headquarters opened Taiwan's first Green Turtle Tourism and Conservation Center, providing ecological and
cultural interpretation and operating husbandry systems that support ex-situ rehabilitation. Wang'an Elementary School developed marine education courses to
instill knowledge of, connections with, and stewardship of the ocean in local children from an early age. These joint efforts and sustained environmental education
have raised public appreciation of the importance of conservation. The preservation of Wang'an's unique ecology and historic stone house settlement have further

attracted visitors to explore the island, stimulating the local economy and circular sustainability.
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Sun Moon Lake National Scenic Area Headquarters
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Join us! Harnessing Collective Wisdom
to Promote Sustainable Tourism

‘ EEEER1TEH Business and Marketing
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Following the GSTC Destination Guidelines, Sun Moon Lake National Scenic Area Headquarters sets an annual sustainability action agenda for Sun Moon Lake
and encourages participation by area businesses. However, many stakeholders initially had only a partial understanding of sustainable tourism, and early initiatives
often did not fully address their needs, resulting in mostly passive participation and limited impact. To broaden engagement and build shared purpose, the
headquarters introduced a board-game format to help stakeholders understand and reflect on the SDGs, launched campaigns to reduce single-use waste (for
example, promoting reusable cups and containers, and offering incentives to use e-ticketing or mobile payments on the Taiwan Tourist Shuttle), organized a
consensus-based sustainable camp, and created partnership models with sustainable seed businesses. As a result, many stakeholders transitioned from passive
involvement to proactively identifying challenges and proposing future actions. By building consensus and generating broad-based buy-in for a green destination,
sustainability actions are taking root and flourishing across the region.
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FEFERNERER ST o On the morning of April 3, 2024, a powerful earthquake struck eastern Taiwan, with Hualien at the

epicenter suffering the heaviest damage. The disaster upended daily life and dealt a serious blow to the tourism industry. Yet
in just over a year, the central and local governments worked hand in hand to launch a broad revitalization program spanning
relief, reconstruction, marketing, and international outreach, helping Hualien and Taitung emerge from the disaster’s shadow.
These efforts have injected fresh vitality into the region’s tourism sector and made Eastern Taiwan a leading symbol of resilience

in Taiwan'’s tourism.
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United in Effort to Restore Eastern Taiwan's Resilience
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Immediate Response to the Disaster : Housing and Financing Support
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BB EBARENBERES
Support for Tourism Operators in Accessing
Reconstruction Financing

In the immediate aftermath of the quake, the Tourism Administration swiftly introduced

subsidies for temporary lodging, providing short-term accommodation for displaced

families while stabilizing revenues for licensed hotels and guesthouses. Soon after, in

collaboration with the Ministry of Economic Affairs and the National Development / e
Council, the “0403 Hualien Earthquake Guaranteed Loan Program” was launched, enabling ] g >
hotels, travel agencies, amusement park operators, and other tourism-related businesses gfé/

to secure funding to rebuild. To further support accommodation providers, the Tourism i *
Administration revised the “Directions for Financing Credit Guarantees for Disaster- " o<

Affected Hotels” to raise guarantee ratios for affected accommodation providers. On s
November 29 of the same year, the Hualien Tourism Revitalization Project Office was M L_\» =
established as a key platform for coordinating central and local resources and addressing

industry needs. A ﬁ

RUCERBENAEERMAE
Establishment of the Hualien Tourism Revitalization
Project Office
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Upgrading Attractions : Balancing Reconstruction and Sustainability
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Reconstruction and relief proceeded in tandem. The East Rift Valley and East Coast National Scenic Area Administrations actively carried out repair projects
at sites under their jurisdiction, completing in 2024 the restoration of trails, restrooms, pavilions, and parking facilities at Liyu (Carp) Lake, Linrong, Jiqi, Baqi,
and Dashibi recreation areas. In addition, NT$85 million from the Hualien-Taitung Sustainable Development Fund was allocated to support the Hualien
County Government's "Organic and Sustainable Tourism Transformation and Revitalization Integration Plan" and the Taitung County Government's "2024

Tourism Revitalization Plan,” laying the foundation for long-term, sustainable tourism development in Eastern Taiwan.

KA E 53BN T 52 Dashibi Trail Improvement Project 18
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Driving Visitor Growth : Subsidies and Special Offers
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In addition, by linking transportation discounts with tourism resources,
the Tourism Administration launched free rides on Taiwan Tourist Shuttle
routes with electronic tickets, an 80% off promotion on Taiwan Tour Bus
package tours to Hualien and Taitung, as well as access to a limited-time
"2-for-1" Taiwan PASS Taiwan Rail Edition offer. These measures generated

more than NT$48 million in tourism benefits.
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The "2-for-1" Taiwan PASS Taiwan Rail Edition launched in July 2024
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Cumulative Applications

742,729 room nights

242,486 room nights

#9 5.2 B AR approx. 52,000 members
#3 4.9 B AR approx. 49,000 members

To restore visitor momentum, the Tourism Administration introduced
a series of incentives including accommodation subsidies for individual
travelers, group tour discounts, and transportation offers. The Individual
Traveler Accommodation Subsidy Program supported more than 740,000
room nights in Hualien and over 240,000 in Taitung, attracting over two
million visits and generating more than NT$10 billion in tourism revenue.
At the same time, group tour subsidies brought around 52,000 visitors to

Hualien and 49,000 to Taitung, contributing an additional NT$670 million

in output.
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Total Subsidy Amount

742,729 B 7128,420 &t

NT$784.2 million

242,486 B 2{84,232&7%

NT$242.32 million

2,182

2,182 groups 5,631 E; 1,823 7T

NT$56,318,230

1,790

1,790 groups 3,296 Fﬁ 3,500 JT

NT$32,963,500
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United in Effort to Restore Eastern Taiwan's Resilience
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Subsidy Program

N
REERH

Total Users

ES il

Total Subsidy Amount

AMF
Taiwan Tourist Shuttle

206,704 A%
206,704 trips

1,397 BT
NT$13.97 million

Taiwan PASS &&hRk

=5l 56,943 AR 4,136 BT
Taiwan Tour Bus 56,943 trips NT$41.36 million
8,586 fH

8,586 passes

HIRREEE I BOEEN 113 F 10 87 BE 11 B 30 Bt R BUCHSEE TEEFHEE 2

2,404 Bt
NT$24.04 million

NT$240,000,000

wEE EE EPHARETTEM 2 RECBRE (EREFAE - 1MERERN ) > BIZFI
F2IFESE > IR5IHBE 10 BARAE » FENEHAMBEH > B354 2 15 4,000 BTEE -

BRING | ERI{EERBRAREE

To boost tourism in Hualien, the Tourism Administration carried out the "80% Off Hualien Amusement C

Parks" campaign from October 7 to November 30, 2024. During the promotion, visitors to the county’s two

amusement facilities, Farglory Ocean Park and Yiyuan Resort, enjoyed 80% off admission. The campaign
attracted more than 100,000 visitors, boosted local foot traffic and business opportunities, and generated
approximately NT$240 million in tourism revenue, successfully drawing travelers to Eastern Taiwan.

SE{CREDS | BEARETHEIE

Reviving Eastern Taiwan Tourism : Charter Flights and International Marketing

EROBNRRAERTEETS - ORERNEERERE - 5
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The tourism revitalization strategy extended beyond the domestic
market to attract overseas visitors. Just seven days after the earthquake,
the Tourism Administration hosted a promotional event in Japan. In
September, it released the video "On the Way to Eastern Taiwan: Travel
Freely with Peace of Mind", followed in December by "Smiling Nanwan",
highlighting the region’s safe environment, cultural richness, and natural
attractions.

At the same time, the Tourism Administration promoted subsidies
for international charter flights to Hualien and Taitung, as well as
accommodation incentives for foreign tour groups. In 2024, under the
Hualien-Taitung Charter Flight Incentive Program, funding was increased
in the second half of the year to continue attracting international visitors.
That year, more than 20 international charter flights arrived in the region,

bringing over 1,500 international travelers.

Between August and December 2024, additional accommodation
subsidies were granted, with 312 foreign tour groups applying.

r—RR@E{ER ZLHERIT) SE%
The promotional video "On the Way to Eastern Taiwan :
Travel Freely with Peace of Mind"
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Building a Regional Brand :
Spotlight Events and Themed Itineraries

BAERNEFERASREEEREERMAEZFAREEE
BEF > MBRAXEXZBHMEBEMS  BSHERAEENER 171
& TEast of Taiwan B CEME 1THEIR - @Y > B@E
BB BB R AR BIRBOES) > REIBEHETCR -

AHEEICEBRENER - 11356 B 1 H 2024 R B1TEH
EEREDESHBEREMECEELENE  ARENRFL
EERER - 229 46 ERIRET - AR 8 HIRATHEE » 2 2497,000
HRAHFEZHE - BIRTEEHCEF LR > UWES TERBIEL
MEREEMESR > [EEEHERIAFK-BF6R1H
£9 A1 BUER 2024 82(hEE RIED > EHHMEE
5t SIRHEEFTNERIRERIAMBRFZINE » #E
AR5 kB ETERAREE

2024 tHRBTERZLREETED

Nation-Wide Events During 2024 World Bicycle Day

The East Coast and East Rift Valley National Scenic Area Administrations
collaborated to establish a tourism alliance, integrating related industries
and resources to promote the "East of Taiwan" regional tourism brand
internationally. At the same time, themed itineraries were used to
connect key attractions with various tourism events, attracting visitors to
explore Eastern Taiwan on a deeper level.

To stimulate tourism recovery in Hualien, the main venue for the 2024
World Bicycle Day activity on June 1 was held for the first time at Liyu
(Carp) Lake. Minister of Transportation and Communications Li Meng-
yen led the ride, with Taiwan divided into 46 cycling segments and
participation from eight counties and cities, attracting about 7,000
participants nationwide. The event boosted local industries and was
integrated with the Hualien—Taitung Tourism Circle marketplace to
promote local industries. From June 1 to September 1, the 2024 Solar

Festival in Taiwan was held along with the debut of the Mid-Summer

Formosa Train offering a seasonal train service between Yuli and Taitung.

HMEESR  FEFWEKE
Mid-Summer Formosa Train :
All Aboard in Yuli for a Nostalgic Rail Journey

20AHRETERSLARESWED 7~ -

World Bicycle Day in Taiwan

Aeq@ aj2Ad18 plom
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BAZCRMABERRREEERE LT Mar ~ T
BT ~ THEREE) - THABREZ) R THRTHS
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F 5Kl > MMBTHAN  SIBREEEREERERR
fixids

SHETERETCRITERAERZRE  BASUREESEE H
B BSHEBE R © TIEmZEEERT S - KR
in 2% TEMERERE BERSTEBRBEBEAIT
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TERECB RBER A B Y X BBt R I Re itz
Hualien-Taitung Tourism Circle Spotlight store :
Sun Pomelo Farm

MBRES - BERLBERETE
East Rift Valley Festival - Tribal Food Paradise
(Outdoor Picnic Feast)

e

East of Taiwan {EERER Y B 41N

East of Taiwan Hualien-Taitung Tourism Circle Website
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In addition, the East Rift Valley National Scenic Area Administration
launched five immersive travel programs—"East Rift Valley Time
Machine," "Ancient-Trail Hiking in the East Rift Valley" "Rice-Themed

non

Tours of the East Rift Valley,” "East Rift Valley Festival,” and "Slow Cycling
Tours of the East Rift Valley. "Each program guided visitors through rich

cultural and natural experiences with themed narratives.

Looking ahead, the Tourism Administration will continue to support
local governments through tourism development subsidies, create new
attractions under initiatives such as the Tropic of Cancer Summit Flagship
Project — “Smiling Nanwan in Taiwan”, organizing a variety of events, and
strengthen both domestic and international marketing. These efforts aim

to position Hualien and Taitung as preferred destinations for international

travelers while revitalizing Taiwan's domestic tourism market.
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/

welcome visitors once again to the region.

RERSEEIRE » {EEMBIERE > ERRETEAAZRKER > BER—5EAEENE
) 2 - SHNER > BRSNS > AEEHMERE > FERABRLE - BRIBE - From
post-disaster relief to long-term revitalization, and from local initiatives to international engagement, the efforts

in Hualien and Taitung go beyond mere crisis management, representing a full-scale reconstruction of tourism
value. Today, Eastern Taiwan remains as picturesque as ever, yet exudes renewed resilience and warmth—ready to

~
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IRIBBSEBCESE (UN Tourism) 45t 113 FERBEFHRAEABARKEFEE 108
F (EIERN) K& BERBIRETISEER > 2024 FRERTE 785 5 7,686 AR » B
REAZKEL 2023 180 21.13%  RERGFHESHRFAERERRASEENREFTRET
15 » MAEAEERIEE ST KENRTE R

According to UN Tourism, by the end of 2024 international arrivals had nearly returned to 2019 (pre-pandemic) levels.
As the market rebounded, Taiwan received 7,857,686 visitor arrivals in 2024, up 21.13% from 2023. Looking ahead, we
will continue to develop key and high-potential source markets worldwide through multiple channels to create more

diverse and sustainable tourism opportunities for Taiwan.

o

113 .’EEA Wﬁﬁig;gtﬁ%ﬁ%‘l‘% Major Indices of Domestic Travel in 2024

= |

BB A kLR

Domestic travel rate

T8 AREERE
Average number of trips
per person

[EAPNE AN
Total number of domestic
trips by citizens

FIhREERE
Average number of days
per trip

iR B kit =R

Travel taken during
holidays and weekends

o YR
IREFEREEREE
Overall satisfaction level

BikRHIRES
Average spending
per trip

EPNEA)i i s

Total expenditure on
domestic travel

- (%) TIEREIRIE 5% BBBKET » 4
- BRRELERFIEEREFEE

B o vmg i spe
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90.8%

10.46 2%

10.46 trips
222,032,000 HkZK

222,032,000 trips

139K/ R
1.39 days

66.7%

98.8%

72.35 5T
US$72.35

FEWE 5158187 | 160.65 BT
NT$515.8 billion

US$16.065 billion

AEHRAER 12 U LER
=8

B EEIAREE 1 REMSEE

ij}g— Taiwan Travel Market

90.00%
9.79 I}

9.79 trips
206,747,000 FRR

206,747,000 trips

1.45 K

1.45 days

67.70%

98.9%
M= 2396 7T | 7692 ETT
NT$2,396 US$76.92

FEWE 4954 8T | 159.04 =TT

NT$495.4 billion

US$15.904 billion

e S‘@Q
Travel Market @

113 B 112 FLEE

2024 versus 2023

A (.8 @E=5%
Up 0.8 percentage points

A (.67 =/trips
A 7.39%
v 0.06 /=

Down 0.06 days

v | EEsw
Down1 percentage points

v (0.1 @E5% oo
Decreased by 0.1% ¢x

¥ 3.05% ¥5.94%
A412% A1.01%

« Source : 2024 Survey of Travel by R.O.C. Citizens; respondents were Taiwan citizens aged 12 and above
« The (¢ ) symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference

« The domestic tourism ratio refers to the ratio of Taiwan nationals who made at least one domestic trip during the year
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Budai Recreation Area

EJZE 1873.62%

1.873.62% Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2024 (Jan-Dec)
+ (]

8111241 B - 12 B1BLE YoY (Jan-Dec)

f]RE HEIRRABN(1E)

Site Category Total sites BEARIEINZ BB BEARNE 2B BEARHD 2B

Sites with More Visits Sites with no change Sites with Fewer Visits

®E (@ | HH | HE (@) HH E (@) S
¢

Sites % of total) Sites (% of total) Sites (% of total)

ERAE
‘ National Parks 38 5 13.16 0 - 33 86.84
E1s %]ﬂ% 55
RS S SRR A |7 n | es e e
Visitor Trends at Major Tourism Attractions
HETRK(TH RER
BER
. - Designated scenic areas at 18 5 27.78 0 - 13 72.22
SRETE  EARERIEA IR - BRABREZRER che municpal o councy
> BEAEZREBEHZATERESBEH T > BREEHE
N— P Vi
SERIEHTE - HBEEFEREA - grest Recreation Areas 19 0 : 0 : 19 100.00
y A\ s REREERRERS
BB FERBERERBERBUMAR > 13ESE 118 E Rec?e’;_;ional Agri;lﬁre 6 1 16.67 0 - 5 83.33
BUAERE > REBHTE 0.79%~58.68% 2 - oy 2 Recreacions!
= Bt B
13 @%?&Elﬁ%# ]“__"-'/ \n+ 71 1@;’;%5 EFIEE«QF/ \n+ 31 E 4 Tourist Areas 13 4 30.77 0 9 69.23
EEE'F/\E‘I- 40 JﬁﬁL" °© IEHEE %*ﬁ /u\E ’ E ,}\_'%BE% n_.\ kel B
s 1BYEE Museums 39 22 56.41 0 - 17 43.59
kEBMERIFIEEERR -
RIS
;;,igious S 13 8 61.54 0 - 5 38.46
Due to the impact of the pandemic, Taiwanese people are opting Hith
' . . . orher 124 42 33.87 0 82 66.13
for outdoor tourism to avoid crowded tourist spots. The Tourism
Administration has also actively promoted various themed travel ffgj:—l o e 460 i i o T

activities that have helped the public to gradually accept coexisting with

the pandemic and led to a greater willingness to travel.
HEE 0 113 EEIME BB ARTIAL RS Note: New visitor sites added in 2024 are not included in the table
In 2024, visitor numbers at 118 major tourism exceeded the 2023 level,

growth ranging from approximately 0.79% to 56.68%.

In the 13 National Scenic Areas, a total of 71 sites were tracked; 31
saw growth while 40 declined. The strongest growth was at the Budai
Recreation Area, followed by the Dulan Recreation Area and its
surrounding areas, and the Beimen Salt Industry Recreation Area.

ial & (o 4
CEPE . rew

HEEE 3 BE1524.99% 13 FE URERRZ B CERIME 112 F120 118 12
Dulan Recreation Area +1,524.99% In 2024, the number of major tourist and recreation sites with year-on-year

visitor growth increased by 118 compared with 2023
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Inbound Travel Market

113 EREHRE 785 B 7,686 AR » 8 112 FIEHN 21.13% °

1B EZERERE » IRIKREFFEihSD > LA 131 & 9,592
ARRZ 5§1679%; ERXRAHBR1B1EII7AR (4
16.68%) KEEEN 100 & 3,086 AR (& 12.77%) - {kREEMN
DT LA TERYE) 537 86,199 ARERZ - (568.47% » HR A TH
ity 147 B 872 AR » 518.72% ; REIREFH 51.87% BLIE
FHRAIM 30-39 HE RS > 523.13% °

113 FREMEHIZERISE

Key Indicators of Taiwan's Inbound Travel Market in 2024
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Japan Hong Kong & Macao South Korea
1,319,592 AiR 1,310,977 AR 1,003,086 AR
Visitors Visitors Visitors

Taiwan received 7,857,686 visitor arrivals in 2024, a 21.13% increase
over 2023.

By place of residence, Japan led with 1,319,592 visitors (16.79%), followed
by Hong Kong and Macao with 1,310,977 (16.68%) and South Korea with
1,003,086 (12.77%). By purpose of visit, “leisure” accounted for the largest
share at 5,376,199 arrivals (68.47%), followed by “other” at 1,470,872
(18.72%). Women comprised 51.87% of arrivals, and the largest age cohort
was 30-39 years (23.13%).

113 B 112 B8

2024 versus 2023

REIREAR , 785 & 7,686 AR 648 B 6,951 AZR A 21.13%
L\lougib\:;nd visitor arrivals 7,857,686 visitors 6,486,951 visitors . (V]
REREFEEBRH
6.98 ® 7391% .
Average length of stay of 698 / nights 739 ighs v 0.47 &/ nighes
REHRETHSASE | _ _ . _ B A 1.20% inusb
HEDE FIEME 5,870 T | 182.83 %7 FIEME 5,628 7T | 180.67 =TT
Average daily spending per | NT$5,870 US$182.83 NT$5,628 US$180.67 FrE=HEEIN 4.30%
person by in{)ound visitors
$4.30% in NTD

REREEH S .
(FRERS=E ) - _ . - - e A 15.78% inusp
i ¢ =R 322018 | 100.28 =TT FhE=E 2,698 87T | 86.61 83T

nnua mount o . e e e R ES itz et 0,
Inbound Tourism NT$322 billion US$10.028 billion | NT$269.8 billion US$8.661 billion FREEEIENN 19.34%
Expenditure (excludinE
international flight tickets) $19.34% in NTD

i ARERRRER 113 F REBFHERDEAERS)  Note : Source—2024 Annual Survey Report on Visitors Expenditure and Trends in Taiwan
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Outbound Travel Market

113 EEA L BT 1,684 B 9,683 A o {kHiE B DT »
IABTEENE AR S » 511,568 B 5,999 AR (& 93.09%) -
HRABEME 61 & 2413 AR (4 3.63%) ~ BUMiHE 35
B 2172 AR (52.09%) ~ KiFMHE 19 & 3,191 AR (&
1.14%)

ER (&) BloiT » #EHZA 600 & 6,116 AREBHRS » H
RIKFEHREIARE 277 B 284 AR ~ §EH 142 & 9,398 AR ~
#UET 126 B 3,352 AR ~ B 120 & 3,821 AR ©

In 2024, Taiwanese citizens made a total of 16,849,683 trips abroad.
Among these trips, Asia was the primary destination, with 15,685,999
trips, accounting for 93.09% of the total. This was followed by the
Americas with 612,413 trips (3.63%), Europe with 352,172 trips (2.09%),
and Oceania with 193,191 trips (1.14%).

Analyzing by country or region, the most visited destination was Japan,
with 6,006,116 Taiwanese travelers, followed by Mainland China with
2,770,284 visitors, South Korea with 1,429,398 visitors, Vietnam with
1,263,352 visitors, and Hong Kong with 1,203,821 visitors.

ERCEEREUTA
Tourism Revenue

REREE T KB ABA GRS SZ HAEF - 113 F5149% 260.93
BZET > 5% GDP A EEA 3.28% -

REREEN T

Inbound Tourism Expenditure

g M3 EREREHERDIOASE) 113 FREREFEH I
Hi49% 100.28 f83=7T » B 112 1850 15.78% ©

EIPANE )i v

Domestic Tourism Expenditure

IE M3 FEEREATAERS) > 113 F 12 BULEAE
AREEA % 2.22 BIRR - BABRIRETIIZ A% 72.35 %78
FIIRBER AR 1.39 K » HEHE AR IRERSZ 494 160.65
B3ETT > B 112 F180 1.01% »

715

EERERSCERR N

Overview of the Global Tourism Market

EiB 2023 FHEREHE - 2024 F2RMTE - BINERRE
RBREEmE TERREERR - 1RIE IATA 85 > 2024 £2IK
MZEEEE (PRK  KBREAERH ) NMERLERE 10.4% > B
HERIK ISR 3.8% » B T Act: - BICHRIEESE - 2024 &
ZIREIFREARE 148 > LEFERRAIKTF - BE 2025 F »
BEMRERETRGEER  MERESMTUAEEERB 50
BAR > MEIRRE ABTETIFE 2024 FHE 3~5% > iz~ 8
FIRBEEREETH -

fiRibE 35

Travel Market

The total tourism revenue, which includes inbound tourism
expenditure by visitors to Taiwan and domestic tourism expenditure
by locals, was estimated to be approximately US$26.093 billion in 2024,
accounting for 3.28% of GDP for that year.

According to the "2024 Annual Survey Report on Visitors Expenditure
and Trends in Taiwan," the inbound tourism expenditure for visitors to
Taiwan in 2024 was estimated to be approximately US$10.028 billion,
an increase of 15.78% compared to 2023.

According to the "2024 Survey of Travel by R.O.C. Citizens," Taiwanese
nationals aged 12 and above made approximately 222 million
domestic trips in 2024. The average expenditure per person per trip
was about US$72.35, and the average length of domestic trips was
approximately 1.39 days. This resulted in an estimated total domestic
tourism expenditure of about US$16.065 billion, reflecting an increase
of 1.01% compared to 2023.

After the rapid recovery in 2023, the global aviation and tourism
industries in 2024 returned to stable and sustainable growth,
achieving substantial results. According to IATA data, global air
passenger traffic (measured in revenue passenger kilometers,
RPK) in 2024 increased by 10.4% year-on-year and exceeded
pre-pandemic levels by 3.8%, reaching a new record high.In
the tourism sector, the number of international tourist arrivals
reached 1.4 billion in 2024, nearly equivalent to the pre-pandemic
level. Looking ahead to 2025, as travel demand continues to
grow, global air passenger numbers are expected to surpass 5
billion for the first time, while international tourist arrivals are
projected to increase by 3-5% compared to 2024. The outlook
for the aviation and tourism industries remains highly promising.
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R#E UN Tourism (/08B » B 50% B BEEA LR A UN Tourism’s Confidence Index shows that 50% of industry professionals NI =N Rl 1= *E%:
2025 FEIRE BT S8 2024 £ BT > BISg 2025 E2E expect better prospects for international tourism in 2025 than in 2024. EIJ‘HEE)IE m iﬁ IR

Overview of Asian Tourism Markets

While global inflation and interest rates are projected to ease in 2025,

AN HiSTE  IREIEFZBEAPHEE K » (BE
W R ARG The - IREFF SERIHEFRR - BER boosting consumer demand in many countries, the sector still faces labor - ) ) ]
BANEFDERS S HERNBE > SR - tEB0R shortages. Macroeconomic conditions, geopolitics, and extreme weather S ERER » 2024 EOWREBENLTISABREARNEATRE ° Inbound visitor numbers rebounded in 2024 amid a broader tourism
EiBiERIES » BiSESEBHANRBHA - SEREEKBHE; will continue to affect transport and accommodation costs. In this recovery.
S = o s /= N environment, travelers favor value-for-money and closer-to-home trips,

T IFHETANRIFWEBME - BREINRTT > EikE 3 BESe==1E A R

= " = plan budgets more cautiously, and prioritize affordability and product 2024 EEI’J‘H%E&%miﬁAtﬁ,EﬁﬁA;ﬂ H - oz

= s == O e - A AR Arrivals M\ FY SR Change YoY
FEERE FRIEMEE  UELEEEREENSIESREN > & value, seeking economical journeys and destinations and placing greater Number of Inbound Visitors for Major Asian Tourism Markets in 2024
WS BIRE M IRTE B9 - ERESZ RIS EYE emphasis on experiences over material consumption. Acceptance of
BOMNREH N KEE RSB N K ESIRESHIESE sustainable practices and destination-level sustainability management is .

also becoming a criterion in destination choice.

s pl A iEE bR B AR E SR -

EIRE (SEAR) FIEBRL S (%) B
(@15 Visits (Millions) YoY Increase (%) Japan

Region

N

2 3,687 BAX 150 S d 31 e

36,870,148 arrivals

£ K Global
E R 5K ARE Adyanced economies 715 782 9.3 A 47.09% Ezkphon
FhFAE 5 RE Emerging economies 591 683 15.7 Hong Kong _ Malay5|a
ERM th[& Europe 710.2 755.7 6.4 * 4,450.3 B AR R * 2,501.7 EAXRX
44,502,787 arrivals e 25,016,698 arrivals
1t ER Northern Europe 79.0 85.2 8.0
F8[ER Western Europe 207.9 215.7 3.8 A 30.90% a24 20%
71 / SRR Central / Eastern Europe 114.8 124.5 8.4
FARR / st (R
Southern Europe / Mediterranean Region Sk U3 =
TN Asia-Pacific 237.4 317.5 33.8
B ]t83 Northeast Asia 94.9 144.9 52.6
EE a0 Southeast Asia 97.5 121.4 24.4
FAAXFFMIE South Pacific 129 14.4 115
f a2 South Asia 31.9 36.8 15.3
== sy=
EMM[E The Americas 200.2 216.6 8.2 FThN3R = pe
Jt3E North America 126.6 137.3 8.4 Slngapore Taiwan
° i _’_, e -
InEh LB [E Caribbean 282 29.9 5.9 1,652.6 SAR § 785.8 BEAXR
16,526,297 arrivals 7,857,686 arrivals
A ZE Central America 11.5 12.9 12.1 S h
outh Korea
& 3E South America 33.8 365 7.9 A21.42% A 2113%
I AR 2 1,637 B AR
JEM Hh[E Africa 65.1 73.9 13.5 16:369,629 sl
1t 3E North Africa 26.9 313 163
FRAR - AARERERCREEE - EBRERER - o
JRAPERI[E Sub-Saharan Africa 38.2 426 11.6 e R 4 48.39%
Sources: Japan National Tourist Organization, Hong Kong Tourism Board,
q:liiﬂ:!lg Middle East 93.4 101.2 83 Korea Tourism Organization, Singapore Touris%:

Source: Volume 23, Issue 1, Updated January 2025, UN Tourism World Tourism Barometer
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International Marketing

In 2024, the Tourism Administration advanced more than 500 action

plans and invited 4,286 media and industry representatives from around

BATIKERRREE 4,286 ARREER -

550 113 FEHHEWNTER 500 IHTHE

the world to Taiwan on familiarization tours.

%% 58 banh# 3.0

Strengthening Brand 3.0

113F 5 A6 BHRAZEEREZHEEE MM 3.0 TTAIWAN-
Waves of Wonder) (ZE% - BEER) » ARFK A
EAB BN - STHISTHASENTREER IR
R 10 B 28 BRESHALBHRMMARS BT A - M4 X share NOW
58 TSHARE (5= ) ~ DISCOVER (%) - ENGAGE (i#45) - i
ENJOY (E%)) BE/REMRBEASHEZ T ERNBERGS

6l PR 17 3H

o 2 A63%E3B CNN ~ BBC ~ Netflix £ & ABPRIFBE R+ BE T Q1B » BEEX M 3.0 TTAIWAN-Waves of Wonder) 4 XEREEIR
n a r n a I 0 n a a r e I n . Posters highlighting the four themes of Taiwan Tourism Brand 3.0 :
L i ;Ej(é;%gﬁ% B%fﬁ%%};‘ ° "TAIWAN-Waves of Wonder"

w

On May 6, 2024, the Tourism Administration unveiled the new Taiwan Tourism Brand 3.0: "TAIWAN-Waves of Wonder," upgrading the brand to position Taiwan
as a destination for purpose-driven travel. Market-specific campaigns were aligned to the new brand, and on October 28 a new international brand film was
launched under four themes—Share, Discover, Engage, Enjoy—showcasing Taiwan's unique appeal, from natural landscapes to vibrant multicultural life. The
film aired on CNN, BBC, Netflix and major social platforms, boosting Taiwan's global visibility as a travel destination.

AAMBR T ERNBREISEEAEA
Award-winning Japanese actor Satoshi Tsumabuki named
TAIWAN Taiwan's tourism ambassador
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Raising Visibility with Annual
Tourism Ambassadors

{ Ymamen
J ene

TAIWAN

HWHEFECNSA - FINEE T I5EE A5 E Super Junior
FREEXE ; BANSBHFEABRTERAR ; BRADHISE
B2 & Nabila Razali( #tEh- A7 ) 5 ENE™IH TEfL
= A Mikha Tambayong Mahenra (BKE:BEE) ; HZE™
1585526 Channel 3 #1825 & Teeradetch Metawarayut (12
REBREALE » /& Alek) EBESEBENXAEA > BEIEE

‘ ' = B EERE AR -
n n 2 g I y The Tourism Administration launched a new slate of tourism ambassadors
. by market: Kyuhyun of Super Junior for Korea; Satoshi Tsumabuki for Japan;

Nabila Razali for Malaysia; Mikha Tambayong Mahenra as Indonesia's first

BUilding a tourism brand that draws ViSitorS from around the World Taiwan tourism ambassador; and Thailand's Channel 3 star Teeradetch

. Metawarayut (Alek). Their participation kept Taiwan front-and-center

BEEMAEIEREA - FRES
Mikha Tambayong, Taiwan's first tourism ambassador
for Indonesia

across these markets.
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International Travel Exhibitions - Marketing Taiwan A ;
! ¢

ERZER BN Europe, Americas & Australia

@b% Northern AmericeD
1B -JthiRE ~ 2

MEE s MAORAHIREERE: 2 A -

’ﬁﬁﬁ%\ﬁt@iﬁﬁﬁﬁ EfR;3 A-msE ERUWER FmF
FENFREERE 4 B - ZEEZXERE ; 9 B - BLEER

EBE; 10 ﬁ EME PR 2EEEZEIRER (IMEX America) ;
11 B - MERREERE

BN Europe

1R - alSEIARE - RERBRSHEEHFHNHIRE 56
HREINSIRE 2 B - BERERHEEIRE:3 B - AN ITBIRE:

- FRREEIREREEEKER (IMEX Frankfurt) ; 7 B -
EEERKER ; 11 B - ®RBEAWTM IkE

BN Australia

2 B - IMM BNIRIEIEEERE 5 10 B - TADA BIRITRE R

January — Utah Travel Expo; Chicago Travel and Adventure Show; New
York and Denver Travel and Adventure Shows; February — Los Angeles and
Phoenix Travel and Adventure Shows; March — Vancouver, San Francisco
Bay Area, Calgary, and Dallas Travel and Adventure Shows; April — Seatrade
Cruise Global (SCG); September — L.A. Times Food Bowl. October — IMEX
America (IMEX). November — Montreal International Tourism & Travel

Show (Salon International Tourisme Voyage, SITV)

January — Vakantiebeurs Utrecht (Netherlands); Destinations: The
Holiday & Travel Show in London and Manchester (UK); CMT Stuttgart —
The Holiday Exhibition (Germany). February - f.re.e Munich Consumer
Travel Show (Germany); March - Internationale Tourismus-Borse (ITB)
Berlin; May — IMEX Frankfurt (IMEX); July — Global Birdfair in the United
Kingdom. November — World Travel Market (WTM) London

February — International Media Marketplace (IMM) Australia;
October — Travel Agent Day Australia (TADA)

" P TN
2024 EERIRIEHE - &E4
Taiwan Pavilion at Seatrade Cruise Global 2024

2024 EBCHEFHRERRE
L.A. Times Food Bowl 2024

TADA 2024 Travel Agent Day Australia

)

TADA 2024 BMIR1TREH )

2 B- AMIRITIEE S ; 6 B - EFItREMERE  BAZEEIRE
9 A -2024 BHARE (Tourism EXPO Japan)

@E South KoreaD
5 A - EWERFRLEES ; 9 A - 2ILEIRIRE

February - Kyushu Travel Expo; June — Hokuriku Summer Travel Expo
and Kansai International Airport Travel Expo; September — Tourism
EXPO Japan 2024 (TEJ)

May - Seoul International Travel Fair;

September — Busan International Travel Fair (BITF)

@ﬁ}]ﬂiﬁ Singapore)

3 B - NATAS EZIRE ; 8 H - NATAS MEIRE ;
10 B - ITB Asia So B BRARIEERE ~ TTF SNz ikiEERE

2 B - OTM ENERIEIREETE ; 9 B - ITB India EN EEIFEHRE

R5E

C%;EEEE Malaysia)

3A-HEZEMATTARE; 7BE-MTMEBBRRE; 9B - =
MATTA BRE ; 10 B - B GEIRE

@‘E&E Philippines)
2B -EEBTTERR ; 7 B - 3H2E TME KB

2 B -ASTINDOEZJRE ; 8 B -ASTINDO HIEMFIRE ;
9 B - KOMPAS fikiE

Z=E# Thailand

1B -ZEERKRETITF; 8 B - ZEBERIKE BB TITF
North » EXIRITHEIRFER B E (PATA Travel Mart)

4 B -5aA VITM BFEHRE 5 9 B - $A7508™ ITE B RE

C,%;Eﬂ Hong Kong & Macaa

6 A - BBEEIRE ; 12 A - DRT HEEREKEERENLE

? -f t ¥
7ATLTAY P,

WAVES OF WON DER

BT8R

International Marketing

March — National Association of Travel Agents Singapore (NATAS) Spring
Travel Fair; August — NATAS Autumn Travel Fair; October — ITB Asia and the
Singapore Airlines Time to Fly (TTF) Travel Fair

February — Outbound Travel Mart (OTM) India;
September — ITB India

March - Malaysian Association of Tour and Travel Agents (MATTA) Spring
Travel Fair; July — Malaysia International Travel Mart (MITM); September —
MATTA Autumn Travel Fair; October — Brunei Travel Fair

February — Travel Tour Expo (TTE), Philippines;
July — Travel Madness Expo (TME), Philippines

February — ASTINDO Travel Fair (Spring); August — ASTINDO Travel Fair
Jakarta (Autumn); September — Kompas Travel Fair

January — Thailand International Travel Fair (TITF); August — TITF North (Chiang
Mai) and Pacific Asia Travel Association (PATA) Travel Mart

April - Vietnam International Travel Mart (VITM) in Hanoi;
September - Ho Chi Minh City International Travel Fair (ITE)

June - Hong Kong International Travel Expo;

December — Diving Resort Travel Expo Hong Kong

/

AR ¢ 2024 HEIHATSRA T ITE BBRARE ~ 2024 ITB ASIA o EIFRIREERBFTINE ~ 2024 FEERIRE ~ 2024 TAKRITHERBERZEREES

From left: Ho Chi Minh City ITE 2024; ITB Asia 2024, Singapore; Hong Kong International Travel Expo 2024; PATA Travel Mart 2024, Bangkok
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International Promotional Activities

ERZERBN Europe, Americas & Australia

2024 F 6 RARHBBRUETT
NYC Pride March, June 2024

& :It;"é Northern America

5 ﬁ MRELEBRERKISEHRESE B IEE « 20 Passport to
Taiwan( &K STE 48N ) R EREBRAVEENLTERE ;
6 B -RitE=KE™H (B - BB RAKE) ?Jﬁﬂgﬁ.ﬁ‘lﬂﬁ
BIEE) « 2MABNEEFEET  SBINEREMXEE ;7 B -
IURSHEER IR - ESILBRMEEE 8 A - %*ﬂl]géﬁlll
BIRREDEN ; 9 B - RABAMIRREES - €I UEAKBHRS
BHEE) s 12 B - 2h01%EE USTOA 8

May - Taiwan Day at Angel Stadium (Los Angeles); participation in Passport to Taiwan Festival and the Vancouver International Marathon Health & Sports
Expo. June — Taiwan tourism promotions in San Francisco, Los Angeles, and Seattle; participation in the NYC Pride March and TAIWANfest in Canada. July
- Vancouver Bubble Tea Festival and San Francisco Marathon Expo. August — Kids'N Fun Festival in San Francisco. September — Promotion in New York and

Taiwan Day with the San Francisco Giants. December — USTOA Annual Conference.

BN Europe

3 B - RIEGERIS AT AR QBB ERE) - RERZM
2024 PATA Exchange BRI EIEE) ; 8 A - RABA BT
B4 3 E i (Battersea Power Station) IR O EISE RS
BB mhE TTAIWAN-Waves of Wonder; Ei585 5 &
EE O R-NRBMIERERES ;10 A - RMERERME
FTAIWAN-Waves of Wonder : #&#&ENZE 2 ik 45811 8 -

March - Taiwan tourism promotion in Amsterdam; participation in the
2024 PATA Exchange and a promotion in the UK; August — First overseas
showcase of the new brand "TAIWAN-Waves of Wonder" at the plaza of
London's landmark Battersea Power Station. September — London trade
seminar. October — special exhibition "TAIWAN-Waves of Wonder: A
Journey Through Taiwan's Four Seasons” in Paris. November - first-ever

Taiwan tourism promotion in Stockholm, Sweden.

BEERGHNETHENESEE RS
W #HB New Zealand & Australia )
September — Taiwan tourism roadshows in Melbourne, Brisbane, and
FWA - MEARAREREREINES R CEES Auckland.

BB mE 3.0 REEBRARE

Grand opening of the Taiwan Tourism Brand 3.0 event in London

AT R R R R B EEE

Taiwan tourism promotion held in Auckland, New Zealand

BT8R

International Marketing

2024 FE A AHE B ETEED
2024 Taiwan Tourism Promotion, West Japan

DMIE[E Asia

peEe ””

g B japan

4B -TAERTEEP 12024 A% in M S 1 Roadshow iEF8) ;

6 B - BMEFIENESZECEGREEY - 5 6 ERMHE
FTERERERY BHAMEE CHETRS 8 B -RE 26 F

HAERRIFEMMEQEBEASEIRETRE ; 10 B - 2% 31
[E 3538 festival JEE) ~ F ABMKIEHEEED

April - "2024 Taiwan Pavilion in Shibuya" roadshow in Tokyo; June — Taiwan tourism promotions across the Hokuriku region (summer), the 6th Taiwan Day at
Hanshin Koshien, and West Japan promotions; August — Taiwan promotion at the 26th Manaka Festival; October — Participation in the 31st Railway Festival and

a thousand-person sky lantern promotion.

‘a™
& B2[&] South Korea

6 B-REWENQBECHERS ;9B -NREW ~ KEEHHEE
SEBCHEEE ; 10 B - REWHHE NERMORIIE] R
PIIE1TEHEED

June - Taiwan tourism promotion in Seoul; September — Promotions in
Busan and Daegu; October — "OhBear's Wish Train" pop-up marketing event
in Seoul

BEEWEN TREANOMRIIE) REIEES

"OhBear's Wish Train" pop-up event in Seoul, Korea

'/

Vel

e 03 Singapore
4 B - IRFrNi it E e & BB E R ED

April - Taiwan tourism promotion in Singapore

AN

%‘ EQE India

2 B -RAREMEBCEES ;4 B - RENEBSAE - ¥
ERBERBCHEES ;9B - INHEE SERNECERS

February — Tourism promotion in New Delhi; April - Promotions in Hyderabad

and Bengaluru; September — Promotions in New Delhi and Mumbai

2024 AN &R CEEE RERE

Taiwan delegation at the 2024 Singapore Taiwan Tourism Promotion

EIEMNERB HES

Taiwan tourism promotion in Bengaluru, India
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@‘ E5ZRPaE Malaysia

5 B -NEEK - ZHERMaEBAHES

',\) JEFRZE Philippines

2 B-REEH - RARHBERBEHCHES 3 B -RNEEh -
TR SR 115 EERB IR BB HIZ N World Travel
Fair 2024 B ¢HEER 5 5 B - REEHL Market! Market! 15
B B2C BINHERD ; 7 B - REAREZSIE 115812E
FEES ; 10 B - REEHIEH B2C By HEEEED

2024 BRFEDEEE « RHBHES

Taiwan tourism promotions in Kuala Lumpur and Johor
Bahru, 2024

e Z=[E#] Thailand

1R -REEMESEHNEREDS ;9B - RESHERIEE
TERHERAEEHEES

January — Taiwan tourism promotions in Chiang Mai; September — Taiwan-
themed showcase and promotion in Bangkok

2024 ZEISBIHESEBCEEREE

Taiwan-themed showcase in Bangkok, Thailand, 2024

o g Vietnam

4 B-RERIASKEEBRCERES ;7R - RRBFEE
REKDWIEREEIEES ; 9 B - RASIHMEQEEY
HEE

April - Taiwan tourism promotion in Hanoi; July — Promotions in Phnom
Penh (Cambodia) and Vientiane (Laos); September — Promotion in Ho Chi
Minh City

May - Taiwan tourism promotions in Kuala Lumpur and Johor Bahru

February - Taiwan tourism promotions in Manila and Clark; March — One
trade training session each in Manila and Clark, plus participation in World
Travel Fair 2024 in Manila; May — B2C promotion at Market! Market! in
Manila; July — Promotions in Davao and Cebu; October — B2C promotion

in Manila

2024 FFRERNU BB NEES
Taiwan tourism promotion in Clark,
Philippines, 2024

A awWan

TAIWAN TOURISM WORKSHOP

HREYTASEECHEERERISRE - R—XbEXEE
Opening performance by the Hoyi Dance Crew at the
Taiwan tourism promotion banquet in Hanoi

e E[f@ Indonesia

3 A -REME - BEERBCHERERAEEATERIES ;
5B -EERESIENE ASITARE M5 1382024 FREEE,
6 B -REMERRERATERHEE ;98 -N=8BE N
IKEHWERICHERES ; 10 A - 20488 MBT [Table Top Medan
& Padang| K ERE AWJTM (Asita West Java Travel Mart)

2024 ERHMELHBREERNE

Taiwan Fair in Jakarta, Indonesia, 2024

e HA[E# APE Chinese mainland

2 B-ROUNIAE ME_EBREE . BERMERASUEREE)
HHEHE  RENEEWERETE IS B REEEES 4 B -
RIEREFAEBRGENE EZILRERBLSEER) #
[EEE) ; 7 B - RENIHELERE R IMEREE ;9 B -
REBFCRIIHE TEE R IRTER Mk #HEE;10A -
REMNENR TeEERE) FHHELEERRE 11 B -RE
BB reZmiERE) MEBCEEEE ; 12 B - REFEN=8
IR THEXEE QBB CEBIREENE

«

—

Vg

<

w &8 Hong Kong » Macao

3R - EFMERM—aTEMERED; 4 B - REMZEEE—
SHREMKEEEY ;7 B - EFMERE—QItBREMEREEE
BEEMEBTRE—OTEMMEEIEE ; 11 B - 210 Pinkoi Design
Fest 2024 - HFRUNEENHEE - REEMEQERFIREHESD ;
12 B -REEMESZILRBCHES - SHRFTBRERE
EEMEREE

b

BT8R

International Marketing

March - Promotions and a Taiwan Fair in Jakarta and Medan; May -
Participation in ASITA Indonesia’s 13th National Conference on Batam Island;
June — Taiwan Fair in Jakarta; September — Promotions in Semarang and
Surabaya; October — Participation in MBT "Table Top Medan & Padang"
(Medan) and ASITA West Java Travel Mart (AWJTM) in Bandung

2024 ENE BB RS

Taiwan tourism promotion in Bandung, Indonesia, 2024

February — Promotion at the 2nd "Salute to Youth: Dream-chasing in Tianfu"
Hong Kong—-Macao-Taiwan Cultural Carnival in Chengdu, Sichuan; Kinmen—
Matsu—Penghu tourism promotion in Fuzhou aligned with the Matsu—Mawei
Lantern Festival; April — "Old Beijing Cuisine Meets Taiwan Cuisine" promotion
at Hilton Beijing Wangfujing. July — outdoor promotion in Suzhou for in-
depth travel in Taiwan. September — "Cycling in Taiwan" promotion at Shin
Kong Place, Chongging. October — "Taiwan Food Week" in Fuzhou to promote
culinary tourism. November — tourism promotion at the "Taiwan Culture
Exhibition" in Kunming. December — Mini-Three—Links tourism marketing

forum and Taiwan-themed tourism presentation in Xiamen

& Pinkoi Design Fest 2024 - RIERMBHFEETIES =

Hong Kong Pinkoi Design Fest 2024 — Indigenous bamboo and
rattan weaving demonstration

March - STARLUX Airlines Macau-Taichung inaugural flight promotion; April — EVA Air Hong Kong—Kaohsiung inaugural flight promotion; July — STARLUX Airlines
Hong Kong-Taipei inaugural flight promotion and Hong Kong Airlines Hong Kong-Taichung inaugural; November — Participation in Pinkoi Design Fest 2024 (Hong
Kong) and a Taiwan family travel promotion in Hong Kong; December — Taiwan mountain tourism promotion in Hong Kong and support for HK Express' Hong

Kong—Hualien inaugural flight promotion
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Diversified Marketing to Attract Global Visitors 4

FHEEE) TINEREXRS PRSI E RS

Continuing the "Accelerated and Expanded Inbound
Tourism Promotion Program"”

113 FRHEPTEFEERR B BTREHEEE 5000 TTiE
8 MEBERKRERSFER > K3l 461 BARERZINB BT
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2024 aitEFRikE

2024 Taipei International Travel Fair

1024 FAILEERKRE) K11 B1HE 4 BE1T BHERIK
Hit 16 ~ 83 UEIRERREL21NN - EEUAEER MM 3.0
HE > SRR ERNEItERRESE - B RS AR ARG
EEFTIEAAE TER3UL. (Information Station) » FRFE & ith ki
%1 BRIRAEEISTAENE - MIEHE 3D BRRE  BER
FEERENTEG - EHEEE TTAIWAN-Waves of Wonder (&
EH - BERR ) UWEAEMEE TRERERE) -

2024 ITF R1tEIRRIRRE - 22EREER

Opening ceremony of the Taiwan Pavilion at ITF 2024
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INEEEREEZE 113 F5 4 FBEREAER

Incentives for inbound tour groups under the Accelerated and
Expanded Inbound Tourism Promotion Program in 2024 Q4

In 2024, we continued group-tour incentives and the NT$5,000 spending
lucky draw for free independent travelers (FITs) to strengthen demand
for travel to Taiwan. The promotion attracted 4.61 million registrations,
led by Korea, Hong Kong, Japan, Malaysia, and Thailand. There were
about 37,000 applications in the group travel category covering
approximately 660,000 participants. (For the full year 2024, group-tour
incentives totaled about 24,000 applications and 430,000 travelers.)

The 2024 Taipei International Travel Fair (TITF) was held November
1-4 and attracted 83 international buyers from 16 countries. The
Taiwan Pavilion debuted the Brand 3.0 identity at the show and greeted
visitors with a café-style "Information Station." Beyond showcasing
regional travel highlights, the pavilion presented Taiwan's tech prowess
with striking glasses-free 3D displays that redefined expectations for
a national pavilion. The message "TAIWAN-Waves of Wonder" was
delivered in full force, earning the show's Best Pavilion Award.

VA &nm%.!

s LIP3

L Strengthening International
Exchange

@ & E 37 BREERREE

37th Taiwan—Korea Tourlsm Exchange Meeting

113 F 4 B 25 BRBEZMEN > QBEEHEBE 200 aARHAE -
FHE TRISATES X KER Uk NERARIRELR 300 BA
RER TE > PEITERAOIREBNM > MERECEHER
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International Marketing

2024 ERBNARMEHREREEM
2024 Taiwan—Korea Tourism Exchange Meeting held in Chiayi

The 37th Taiwan—Korea Tourism Exchange Meeting was held on April 25, 2024 in Chiayi County. More than 200 delegates from Taiwan and Korea

participated in the event, which focused on "Creative Marketing x the Sustainability Wave" and "Toward 3 Million Two-way Visits." Discussions covered

destination branding, current two-way travel trends, marketing to the MZ generation (Millennials and Gen Z), and practical approaches and visions for

sustainable tourism on both sides.

@ ¢ % 15 @A A8 S ERE

15th Taiwan-Japan Tourism Summit

113§ 5 B 31 HRSHEMEN - FEBEHBCBIRHE - /&
BT © BRAT5H © IRESR - MEQS  MEFRES > HEH8E 200
ABI - AREER DKERF TR BBCHBEHL » €55t
HERBURREASEEACRIREE RIS - SDCs XEBR
BENRBEBEAERMNEERSHEZMW > THERR 'S
BE51 > MERKESCARS  HPSBRETERR > &
LR REEHEHEEIER 700 EARBIZEE

PO 11 BABBLEESE
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Held May 31, 2024 in Kaohsiung, the summit brought together more than 200
participants from tourism authorities, local governments, travel and hospitality
sectors, airlines, and rail operators from both Taiwan and Japan. Under the theme
"New Charms of Taiwan-Japan Tourism in the Era of Sustainability,” discussions
explored using digital technologies to enhance destination digitalization and
visitor experience, and embedding SDGs into transport and tour products. The
two sides jointly issued the "Kaohsiung Declaration,” committing to sustainable
tourism and balanced two-way exchange, with an aim to surpass the pre-

pandemic benchmark of 7 million mutual visits.

11th Taiwan-Vietnam Tourism Cooperation Conference

1135 10 B 22 HREHRHEH - HHN 110 AHE - GEF
ERNZIASELS - 2B LT EBEH  HENEBEBIRIT
EBEFEBRARMED  MRIEEBCEEXSEBLE  BFF
BRI -

2024 BN SIE

2024 Taiwan—Japan Tourlsm Summit in Kaohsiung

RIBTES ER

Held October 22, 2024 in Taichung with around 110 participants,
the conference reached consensus on multiple areas of cooperation:
strengthening safety management mechanisms, promoting bilateral
study tours, encouraging regional specialty tourism exchanges and visits,
and advancing smart transformation in the tourism industry—working

together to grow two-way travel.

“ = e
Ve Ll TAIWAN

VIET SAM VA TIAI LOAN LA THU 11

i

2024 BB CRIFEHRELPEM
2024 Taiwan-Vietnam Tourism Cooperation Conference in Taichung
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Expanding Overseas Services

BIMBUEIIRR AR » EREIINRERBGIER > EBRABERSIEZRFEARBERS - FERABATIHZIE - ERARERD
15 (SR1ESE ~ BREgEE B ) EMEMS (NE e - MR ) BHERUEERS - 113F2 87 BRNEZE 2 A28 R
ENEMINEE - 12 B 20 HRIFFREBRAIRIISEENRBOE (TTIC) - BISHRERER - SHERETS > 4 B 30 BRNEEER
10 A 2 BRMEXBFEMIL TTIC » SREBUMRILEERMT » RHEHTIE -

Following a global footprint strategy, the Tourism Administration expanded overseas customer service points to increase capacity and reach for international
visitor acquisition. We accelerated efforts in short-haul markets (Northeast Asia, Southeast Asia, Hong Kong and Macau), built a presence in emerging markets
(India, Indonesia, Australia, and New Zealand), and continued welcoming visitors from mainland China. In 2024, Taiwan Tourism Information Centers (TTICs)
were opened in Mumbai (Feb 7), Jakarta (Feb 28), and Manila (Dec 20) to actively cultivate new visitor sources. For long-haul markets, TTICs were launched in

Paris (Apr 30) and Vancouver (Oct 2) to deepen engagement in key European and North American cities and develop potential markets.

A8 Mumba #o0iR Jakarta

Promoting High-quality Themed Travel Products PR

HEE) TEBEERS, EXNEIREIEE :
Promoting "En-route Tourism" to Attract
International Business Travelers

m%: HEEE S FREhcE —-———

With MICE activity rebounding and international business travel
returning, the Tourism Administration and the International Trade
Administration relaunched the "En-route Tourism” subsidy program

EREREFRER  BEIREHIREHELR » @B 8IS
HMEREZEN 113 FEMSIF NEEHYC) #EH R E
BEREBERESMEREREREZR - EREERFHEIEDIK
i TEBTEHEBCAIHE -

in 2024. The scheme encourages overseas business travelers attending
conferences and exhibitions in Taiwan to extend their stays for leisure,

boosting local tourism and spending.

The Tourism Administration and International Trade Admmlstratlon
relaunched "En-route Tourism" cooperatlon in 2024

113 EBNEHREREE NEEEL & )

N

(Z=EKXHEMIER 2024)

Taiwan Michelin Guide 2024

(B KEMIGRE) BAE7E - 113FE8 27 HAKAL &
P ERREE 4 ERTHRE 49 REBEER > BFE=E3F
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International Marketing

Now in its seventh year, the Taiwan Michelin Guide announced on August
27, 2024 that 49 restaurants across Taipei, Taichung, Tainan, and Kaohsiung
earned stars: three with three stars, five with two stars, and 41 with one
star. Le Palais ([BES ) extended its record to seven consecutive years with
three stars, and MINIMAL in Taichung became the world's first Michelin-
starred ice cream shop—proof of Taiwan's culinary creativity. The 2024
guide reflects steady growth in Taiwan’s culinary scene, featuring 49
starred restaurants, 126 Bib Gourmand selections, and 168 recommended
restaurants, totaling 343 entries—including six Green Star restaurants.
These include 157 in Taipei, 66 in Taichung, 59 in Tainan, and 61 in
Kaohsiung. The breadth of styles reflects Taiwan's rich regional diversity
and elevates urban tourism appeal, positioning Taiwan as a top choice for
travelers worldwide. These accolades strengthen the competitiveness of
Taiwan's tourism.

2024 KREMEERREBEAER

2024 Michelin-starred restaurants
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Muslim-friendly Travel Environment

FEELEANBHMARERE 13 EBRIMABEZRERIK
EHEZ:T381FK RIEE FE K (Mastercard) B1 3 BT &
(CrescentRating) 113 F 6 A& KX T2 IKBE MR H

(GMTI) | BERSEIAIFFIESFAMIRE B/ (non-
OIC destinations) 28 3 & - (BRI EIEE - 5728 108 &F
FIRERTIAI 3B - EEN 2022 BERNE, BE (FERE
Ak EAHIZIE - IEFPIE SRS 218 - BRagRakE
BRMREZIEFRSTE - JiREBERBIHMIRERSEL DK

5 o BRI Salam Taiwan BIiMMRESRBEEEAEERE
113 FEFHRE I BEIMIREE 4,636 AR

The Tourism Administration continued to enhance Muslim-friendly services
across Taiwan, reaching 381 Muslim-certified restaurants and hotels in
2024. According to the Mastercard—CrescentRating Global Muslim Travel
Index (GMTI) released in June 2024, Taiwan ranked third among non-
OIC destinations, behind Singapore and the UK. Taiwan has placed in the

T
GLENLIVET

top three since 2019 and won "Most Inclusive Non-OIC Destination” at
the 2022 Halal in Travel Awards—international recognition of Taiwan's
welcoming environment for Muslim travelers. In Malaysia, the "Salam
Taiwan" annual Muslim-friendly campaign drew 4,636 Muslim visitors to
Taiwan in 2024.

BHRMEARERRAETE

Muslim influencers experience Taiwan's Muslim-friendly itineraries
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Expanding Tourism Highlights and Supporting Local Events .

Lhe 435 12 = 3 e / .
Q Bt TEEEY 100 =8, &8
HESE 6 KRERZRVEE » SEEIRESARSE - #5558 =8

Hosting the "Taiwan Tourism 100 Spotlights” Campaign 4 o*
B BREEIEHNFRE > BEE—BE > THHAHBN

Domestic Tourism

To enhance the domestic tourism market and generate greater buzz, the

ARABENRTES - BEIEIRERE - EE 112 FRWE 1 BEN
SHENR BFERE 22 ARTBUTIER 100 ERE - HEH
B TREEY 1003 - B 1134 11 BiEEEHRLY T8E

Way| 2R - MEEAA Party) HESHMWAREEITE
MRBhEERFSt ) EFESMIES - TREIREE Chill) EHE -
MRS Triph FEEXAIERE - Mo BEEE

Tourism Administration, building on the success of the first Tourism Spotlight
Awards held in 2023, partnered with 22 local governments to recommend
100 attractions and jointly promote the "Taiwan Tourism 100 Spotlights."
Starting in November 2024, six major themed events were successively
launched: "Taiwan 100 Ways" Micro-Curations, the "Island-Wide Monthly
Party" featuring different counties and cities as headliners, the "Spotlight Fun
Collection” e-stamp raffle, the "Chill Style Travel" Spotlight Market, the "Island
Fun Trip!" Multimedia Contest, and the "Grand Tour Dream Experience” call for
proposals. These experiences encouraged travelers to visit spotlight attractions,
join monthly events, and enjoy special offers—experiencing the four seasons

across Taiwan while boosting local tourism industries.

raEE Way MR MEERERLIL - F - B RRESEEIRE
The "Taiwan Way" micro-curations showcase distinctive travel styles in northern, central,
southern, and eastern Taiwan, plus the outlying islands

BOtEHE 6 KRIEBHBBERIE—BF
The Tourism Administration planned six major series of events to
keep domestic travel excitement going year-round
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Taiwan Tourism Biannual Calendar Support Plan

SIS S BUR S R ERSHEE 12024 EEEERERTIEEN ~ 12024
EEEE) ~ 12024 BEBETE - BKIEWAIESE) ~ 2024
KIBIEF) ~ N2024 SHEAPIRIIME) ~ 2024 HRSZEE
Bg, ~ 024 EFERKEEFERINES) ~ N024 EE
Binl5 R7EE) ~ 12024 EHEEIREGEME - 12024 &
PIRAZUBDFERF R TIER) ~ N2024 EEIREZTEZE ~ 2024
EPIPRIEARTEES) (2024 =B ABRBMETRIES -
TART TAIPEI 2024 S 1EEIRFZEE S ~ 12024 FBFEP TR
12024 FrACERSLER R PR, ~ 12024 EhEBIEBEER -
024 REEILEEMST, « N024 FMRERAREFEG, -
024 EETMNBEEETE - KLEMB) ~ N4 SHRELERF
F) ~ N4 SEREHRPBARAN ~ M2024 ZHTHEIPRELLE
% 431REE) > WERERA SR 89 1H

il 15

2024 Taiwan Tourism Events Calendar—-Event Map
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Supporting Tourism Quality Enhancement
Activities Projects

43 /I8 Item 89 [ 1B Item

Guidance and support were provided to local governments and civic
groups for 43 events, including: the 2024 Miaoli Fire Dragon Festival; 2024
Kaohsiung Lantern Festival; 2024 Taiwan Lantern Festival-Yanshui Beehive
Fireworks; 2024 National Chi Nan University Cherry Blossom Season; 2024
Kaohsiung Neimen Song-Jiang Battle Array; 2024 Yilan Green Expo; 2024
Taichung International Dance Carnival; 2024 Lukang Dragon Boat Festival;
2024 Yilan International Children's Folklore and Folkgame Festival; 2024
Kinmen Lieyu Township Taro Festival; 2024 Nantou Starry Sky Season;
2024 Kinmen Mid-Autumn Bo-Bing "Top Scholar” Event; 2024 Sanyi
Woodcarving Art Festival; Art Taipei 2024; 2024 Keelung Mid-Summer
Ghost Festival; 2024 Christmasland in New Taipei City; 2024 Taichung
International Flower Carpet Festival; 2024 Pingtung Luo Shan Feng Arts
Festival; 2024 Nantou Global Tea Expo; 2024 Chiayi Dancing of Light
and Shadows Art Exhibition; 2024 Kaohsiung Zuoying Wannian Festival;
2024 Taiwan's Rice Heaven—Tianzhong Marathon; and the 2024 Chiayi
City International Band Festival, among others—carrying out 89 quality-

enhancement measures in total.

2024 B FE R E DT E

2024 Yilan International Children's Folklore and Folkgame Festival

2024 FREZEF
2024 Nantou Starry Sky Season

B
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2024 ZEETE - EKEBEATEY

2024 Taiwan Lantern Festival-Yanshui Beehive Fireworks

2024 EIRHRREEES
“F[& Bottom
2024 Nantou Global Tea Expo

M R ER 60 82 5 B R bk 562 o 155
Expanding the domestic market
for theme parks
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To attract visitors to theme parks in Taiwan, the Tourism Administration coordinated an integrated marketing program with operators under the "Taiwan
Amusement Parks—Play for Points" banner, inviting creators to produce park-themed shows and promotional videos, organizing industry participation in
two major travel fairs, and partnering with the Taiwan Amusement Park Association to stage the "Taiwan Amusement Parks" pavilion at the 2024 Taipei
International Travel Fair (ITF). On-site stage activities and mini-games promoted fair-exclusive deals, showcased family-friendly itineraries for all ages, and

elevated the overall image of Taiwan's amusement park industry.

0N

2024ITF SEIFREE - HESHEMASR

Mascots at the opening of the "Taiwan Amusement Parks" pavilion at 2024 Taipei ITF
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2024 Taiwan Lantern Festival
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2024 BB ERERER
2024 Taiwan Lantern Festival limited Commemorative Gift Bag

2024 EIBEEE TRERAE) BRERTEY
Launch of the main lantern "The Dragon Comes to Taiwan"
at the Taiwan Lantern Festival

Driving Local Travel with Special Seasonal Events

{E it hfxibz 158

- Hailed by Discovery Channel as one of the world's top celebrations, the
Taiwan Lantern Festival is Taiwan's premier festive attraction. After 16
years, the festival returned in 2024 to Tainan from February 24 to March
10, with displays around THSR Tainan Station, Lin Mo Niang Park, Anping
Recreation Wharf, and along the Anping Canal. Spanning 50 hectares, the
two themed zones—THSR and Anping—featured more than 300 works.
The main lantern, "The Dragon Comes to Taiwan,” symbolically invited
global visitors. Attendance topped 15.2 million, generating over NT$24.7

billion in surrounding economic activity.

— To welcome international visitors and introduce Taiwan's folk traditions,

10,000 limited "2024 Taiwan Lantern Festival Commemorative Gift Bags"

were offered from February 22-24 to FIT travelers presenting a passport/
2024 BB TRERAN)

The main lantern at the 2024 Taiwan Lantern Festival :
"The Dragon Comes to Taiwan."

ARC and same-day entry proof at visitor centers in Taoyuan International

Airport, Taipei Songshan Airport, and Kaohsiung International Airport. Each

bag contained festival mini lanterns, Year-of-the-Dragon red envelopes, a

ZREER
2024 Taiwan Lantern Festival lighting ceremony

NT$500 Taiwan PASS transport discount voucher for international visitors,
and a NT$300 theme-park coupon—encouraging attendance at the festival

and deeper exploration of Taiwan's attractions.

2024 &&=

2024 Solar Festival in Taiwan
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Responding to changing post-pandemic travel habits, the "Solar Festival
in Taiwan" refreshed Taiwan's summer travel resources around the theme
"Cool off in the Mountains, Refresh by the Sea.” The program integrated
signature summer events across national scenic areas and localities, forming
cross-industry partnerships to boost Taiwan's summer tourism momentum.
The event aimed to spur the development of surrounding industries and
establish a new brand for summer festival activities in Taiwan, attracting
domestic and international tourists to visit Taiwan during the peak summer

season. The event successfully drew 6.7 million visitors, generating an

economic output of NT$18.2 billion.

( S EEIE{E82 R Solar Festival in Taiwan promotional video )
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Taiwan Cycling Festival
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2024 BB EHMEDREIER

2024 Formosa 900 kick-off ceremony
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Taiwan Hot Spring & Fine-Cuisine Carnival
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2024-2025 TSI ER
2024-2025 Taiwan Hot Spring & Fine-Cuisine kickoff ceremony
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Leveraging local tourism and transport resources, the Taiwan Cycling
Festival promoted 10 marquee rides and events, including the Taiwan KOM
Challenge, Formosa 900, Sun Moon Lake Come! Bikeday, Taichung Bicycle
Carnival, Slow Cycling Tours of the East Longitudinal Valley, East Coast
Mahengheng to Chenggong 168 cycling tour, Light Up Taiwan, Dapeng Bay
Light One Bike, Penghu Island-Hopping 101, and Wonderland Siraya Cycling

5 COOL—inviting cyclists from around the world to experience Taiwan's

landscapes and local culture.

2024 EERBATHIRBEHTES

2024 Taiwan Cycling Festival press conference

Launched September 14, 2024 in Tainan's Guanziling, the 2024-2025
Taiwan Hot Spring & Fine-Cuisine Carnival adopted a "retro chic"
theme, linking 19 hot-spring areas and local partners with special offers
to create globally appealing, locally grounded experiences, inviting

everyone to come together and enjoy the hot springs.

LHEAR

2024 Taiwan Culinary Exhibition
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2024 Taiwan Culinary Exhibiﬁdn

B A9 ficodz

Domestic Tourism

Held on August 2-5, 2024 at Taipei World Trade Center Hall 1, the
"Taiwan Way" themed Taiwan Culinary Exhibition spotlighted "Cuisine +
Travel" through chef workshops, celebrity talks, and tour promotions—

drawing over 100,000 visits and more than 28 media features.

2024 8B EBE - 24t % & 315 2024 Taiwan Culinary Exhibition—President's opening and walk-through
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Moonlit Sea Concert: Nature as the stage, moonlit ocean
as the backdrop
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East Coast Land Arts Festival
and Moonlit Sea Concert
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The press conference for the 10th East Coast Land Arts Festival was held
April 25, 2024 at Huashan's Magic Box in Taipei, featuring art direction
centered on the East Coast landscape and a digital "moonlit sea” motif to
open the season.

The program presented five on-site artworks, 32 East Taiwan arts-platform
events, and eight Moonlit Sea concerts, with more than 27,000 concertgoers
— strengthening the region's arts-tourism corridor.
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IFEI:- A Friendly and Convenient
Travel Environment
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Taiwan Tourist Shuttle services to
scenic areas
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TOURIST SHUTTLE The Taiwan Tourist Shuttle website
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113 SF4E¥EEE  Total Ridership in 2024

oy 5,650,000

M BIEFEIHARLE  Year-on-Year Growth
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The Tourism Administration launched the Taiwan Tourist Shuttle in 2010 to
provide FIT travelers with convenient public transport access to attractions
across Taiwan and its outlying islands. As of 2024, the service comprised
84 routes. To enhance the shuttle services and align with the Executive
Yuan's public-transport promotion program, a "half-fare with e-ticket" was
introduced on May 20, 2023 and will run through October 31, 2025.

Following the April 3, 2024 Hualien earthquake, free service was provided
on six Taiwan Tourist Shuttle routes serving the Hualien-Taitung area (June
1-December 31) and four Yilan routes (July 1-December 31) to stimulate
regional tourism. Total ridership reached 5.65 million in 2024, up 22.4%
year-on-year—restoring confidence in using public transport for trips and

easing shuttle loads at major sites.

REIRR

Free routes
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Taiwan Tourist Shuttle, Hualien—Taitung :
Yuchang Fengbin Llne &
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Taiwan Tour Bus Package Tours
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Taiwansfour Bus : Heping Island +
Keelung Miaokou Night Market One Day Tour
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Taiwan Tour Bus
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Total passengers in 2024

115,341

BREFRBME

Year-on-Year Growth

133.36%

In 2024, 23 operators offered 85 Taiwan Tour Bus packages linking THSR/
TRA hubs and hotels to major attractions. A "two-travelers, one rides
free” promotion ran July-December 2023 and March—December 2024 for

both domestic and international travelers.

As part of the revitalization of eastern Taiwan, the Taiwan Tour Bus
offered 80%-off packages for the Hualien-Taitung area on June 1, 2024
and for Yilan starting on July 1, 2024. By the end of 2024, Taiwan Tour Bus
had partnered with 21 travel companies to offer a total of 79 discounted
package tours, and partnered with 255 lodging providers for hotel pick-
up/drop-off and room bookings. Total passengers reached 115,341, up
133.36% year-on-year.

&8 P4 15E ZjRE Taiwan Tour Bus at the Taipei Summer Travel Expo
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Taiwan PASS—-High Speed Rail Edition and Taiwan PASS-Taiwan Railways Edition
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Making Tourism Accessible with Universal Design
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To fast-track the growth of FIT arrivals to Taiwan and enhance travel

Taiwan PASS E 5 #8i4
Taiwan PASS Website

convenience for independent travelers, the Tourism Administration
launched the Taiwan PASS - High Speed Rail (HSR) Edition on January 1,
2024. This integrated pass bundles the HSR, four major metro systems,
and four Taiwan Tourist Shuttle routes, and was priced at NT$2,500
to appeal to overseas independent travelers. On July 1, 2024, a Taiwan
Railways Administration (TRA) edition of the pass was introduced for
NT$2,800, combining a five-day TRA pass with the four major metro
systems and four Taiwan Tourist Shuttle routes. More than 24,000 passes
were sold in 2024.

To create and improve an accessible travel environment for mobility challenged people, the Tourism Administration established a Universal Tourism

Environment Promotion Taskforce. The taskforce advanced universal design and coordinated and integrated various units involved to promote accessible travel

environment initiatives. A total of 43 recommended accessible travel itineraries were completed and 178 universal (accessible) travel locations established,

providing a friendly and barrier-free travel environment for seniors and individuals with disabilities.

FPERPIEREEIGRERER

Accessible parking at Ita Thau Zhongzheng Road Parking Lot
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Accessible lift at Shuishe Pier
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Strengthening Tourism Talent
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Travel Agencies
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- In 2024, the Tourism Administration introduced a new market-
aligned assessment for tour guides and tour leaders to recruit talented
professionals with the knowledge, skills, and language abilities to meet
market needs. Of 15,323 applicants, 3,235 passed the written test; among
692 applicants for the foreign-language guide oral exam, 619 passed. In

total, 3,047 candidates passed the assessments in 2024.
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Travel industry overseas study group
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Pre-service training for tour leaders, 2024

— A total of 9,506 trainees completed programs in 2024, including 2,733
in pre-service training (965 tour guides; 1,768 tour leaders), 875 in in-
service guide training, 407 in travel-manager training, 879 in key-talent
programs, 124 in rare-language guide coaching, and 4,488 through the
Tourism Career eLearning College online courses.

— To stabilize the tourism workforce, more than 104 job-matching
sessions for guides and tour leaders were held, drawing over 2,065
participants. Trade associations were also supported to deliver in-service
programs—such as innovation skills and cruise-group handling—helping

firms reduce training and hiring costs.

o
o

AT (j;} reRGENLENT

7 i thnliore Sosmmation Ameioried



Tourism Report 2024

55

Taiwan

THE HEART OF ASIA

( 113 FE 5 K EK A B 72 88% 2024 on-site guide and tour-leader assessment )
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Hotel Industry
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Tourist Amusement Enterprises

— The Tourism Administration commissioned a study titled "Assessment
of the Labor Structure and Workforce in Taiwan's Hospitality Industry”
to understand the planning and utilization of human resources in the
domestic hospitality sector, as well as the effectiveness of recruitment.
This was carried out through surveys and focus group discussions. The
administration also organized training courses for mid-level managers in
the hospitality and hotel industries to enhance the workplace capabilities
of hotel staff and mid-level managers. In 2024, a total of nine physical

training sessions were completed, training 452 people.

— In line with global sustainability trends, the Tourism Administration
provides subsidies to encourage the adoption of sustainable practices in
the hospitality industry. In 2024, new subsidies for "sustainable, energy-
saving, carbon-reducing, or green environmental-related certifications,
certificates, or labels” were introduced, along with an additional scoring
item for "concrete actions for sustainable development” in the star-rated
hotel evaluation. A sustainable hospitality forum and seed training were
also held for the first time to strengthen the talent cultivation. Using
the hospitality network as a marketing and promotion platform, the
administration collaborated with transportation units and the hospitality
industry to shape sustainable lodging practices. Furthermore, inter-
ministerial cooperation was initiated to promote green hospitality and
assist the hospitality sector in achieving sustainable operations.
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In response to post-pandemic industry trends and changes in consumer
behavior, as well as to achieve the goals of the "Tourist Amusement
Enterprise Diversification and Transformation Plan" under the "Tourism
2025 - Taiwan Tourism Towards 2025 (Year 2021-2025) Plan," efforts were
made to assist the tourism and recreation industry in optimizing and
digitally transforming its operations. In 2024, a total of 87 middle and
senior-level business executives and related personnel participated in
training for the tourism and recreation industry, collectively enhancing
innovative management concepts and establishing a more competitive

recreational environment.

Bl P e bE A 1S
Advanced professional training
— Amusement industry cohort
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Industry Guidance and Upgrading
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Travel Agencies
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Travel Industry Profile
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Branch Branch HQ Branch
(2101212) 140 380 2,782 286 345 1 3,267 667
(2093) 144 381 2,856 298 358 1 3,358 680
(205%) 161 399 2,940 314 348 1 3,449 714
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Promotion of Thematic and Senior-friendly Travel Marketing and Certification
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— Promotion and Marketing of Certified "Golden Years" Itineraries: The
Tourism Administration arranged a media familiarization tour from
September 25 to 26, 2024, to enhance exposure for the certified "Golden
Years” itineraries. The administration also participated in the Healthy
Ageing Tech Show from August 2 to 4 and the Healthy Ageing Expo
- EERTHE TEEER) RBTR - RN113F9A25HE from November 22 to 24 to increase the national visibility of the "Golden
26 HE MRS HIZICERIEE) > IRFARNE > RBH8H2E 4
H 'F—EskRREEXBEE, R1MB2E240 -8

REEEZ, > EHEEMAREHEET > RANBE -

Years" offerings.

— A "Golden Years Travel" senior-friendly tour certification mechanism
was established, with document and expert reviews awarding certified
itineraries. Five training and briefing sessions drew 374 industry

participants.

B £ 255812 Golden Years Travel campaign visuals

B
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Inaugural Taiwan Tourism Gold Awards: Building Industry Solidarity and Prlde
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GOLDEN TOURISM
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Taiwan Tourism Gold Awards: CaII for entries
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In line with the establishment of the Tourism Administration, annual
recognition of outstanding achievements in the tourism industry and by
industry professionals was elevated to the Taiwan Tourism Gold Awards.
The new award symbolizes the industry's commitment to branding
and quality enhancement, representing the highest honor pursued by
professionals in the field. In 2024, a total of 50 tourism enterprises and
their personnel were awarded. The recognition ceremony was held during

the 2024 Tourism Festival Awards Ceremony.
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MOTC Minister Wang Kwo-tsai presents the Taiwan Tourism Gold Awards

RBEHEIEMBERBAERXEZERABEESY
. Minister Wang Kwo-tsai and Tourism Administration Director-General

Chou Yung-hui with awardees
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Building Talent, Reviewing Regulations
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— To enhance the tourism workforce, the Tourism Administration
continued to invest resources in training personnel, including professional
competency training for tour guides, group leaders, and travel agency
managers, as well as development courses for various industry
professionals. In addition to in-person courses, industry employees can
access new industry knowledge anytime and anywhere through the

Tourism Career eLearning College digital learning platform.
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Protecting Consumer Rights
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In 2024, a total of 1,783 consumer dispute cases and tourism complaints
mediated by the Travel Quality Assurance Association of the Republic of
China were accepted, with 1,210 cases settled, or 67.86% of the total.
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Hotel Industry
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Hotel Industry Guidance and Oversight
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— To reflect post-pandemic realities, prevent gaps between current
regulations and practical developments and protect consumers,
amendments to the Regulations Governing Tour Guides and the
Regulations Governing Tour Managers were promulgated on October 16,
2024. Amendments to the Regulations Governing the Administration of
Travel Agencies followed on December 27, 2024, taking effect January 1,
2025.
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Key Talent Development Program for the Tourism Industry
- Thematic Module Courses
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Number of Settlements Settlement Rate

1,210 67.86%
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Ongoing audits of the hospitality industry continue to ensure that local

«
A

2

governments implement effective hospitality management measures
and help them to improve management outcomes. In 2024, local
governments inspected a total of 5,972 hotels (including 4,289 licensed
hotels, 302 unlicensed hotels, and 1,381 short-term rental suites). During
the same year, local governments inspected 11,797 B&Bs, including 11,116

licensed and 681 unlicensed operators.

The administration continued efforts to strengthen the branding image
of the hospitality sector, guiding the industry toward higher quality
improvements to enhance competitiveness. By the end of 2024, a total of

1,914 B&Bs were certified as Taiwan Host properties.

~
‘ ’ LL&;%E r.vun
Certified Taiwan Host B&Bs
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Assisting Quality Improvement in the Hotel Industry
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— On August 14, 2024, the Guidelines for Preferential Loans to Encourage
the Upgrading of the Tourism Industry were revised and published,
extending the application deadline for interest subsidies to December
31, 2026. This initiative assists tourism industry operators in carrying
out repairs or upgrades to facilities and services. The administration
approved 282 applications for preferential loans amounting to NT$13.58
billion, and 133 interest subsidies, with a total of NT$370 million
disbursed.

TAWAN
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Gold Quality "Taiwan Host" awards ceremony
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— On September 24, 2024, the Guidelines of the Tourism Administration,
MOTC for Subsidizing the Enhancement of Accommodation Quality
were revised and published, introducing a new subsidy item for obtaining
certifications, certificates, or labels related to sustainability, energy-saving,
carbon reduction, or green environmental practices. The administration
continues to assist operators in establishing visitor-friendly facilities,
creating smart environments, and promoting sustainable development in

the industry. In total, 164 cases were subsidized in 2024.

— To align with international hotel evaluation systems, the Tourism
Administration actively solicited opinions from various sectors and
regularly reviewed the evaluation system. In 2024, the Directions
for Subsidies to the Hotel Industry to Stabilize Capacity for Serving
International Visitors" were revised and published. Seven briefing sessions
were held to encourage hotel operators to participate in the star-rated
hotel evaluations, attracting a total of 394 participants. Various marketing
channels were used to reinforce the message "If it has stars, it's a good
hotel," elevating brand image and recognition of star-rated hotels,
promoting domestic and international travelers' awareness of Taiwan's
star-rated accommodations and driving quality improvements in the

hospitality sector to maximize the benefits of the star-rated hotel brand.

— The Gold Quality "Taiwan Host" selection recognized 103 B&Bs across
five themes—Nature & Ecology, Architectural Character, Cultural
Exploration, Family and Pets, and Culinary Feasts. A total of 103 Taiwan
Host Golden Quality Award winners were selected. This event fostered
healthy competition among operators, optimized the services of Taiwan
Host businesses, and highlighted unique themes to better meet the

lodging needs of the public.
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Star-Rated Hotels: "If it has stars, it's a good hotel."
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Tourist Amusement Enterprises
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Implementing a Three-tier Management System
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In 2024, the 26 registered and operating tourist amusement enterprises
in Taiwan welcomed approximately 18.77 million visitors and generated
revenue of NT$15.4 billion. The Tourism Administration continued to
help these operators to create high-quality amusement environments. In
addition to implementing management measures to ensure a safe travel
environment and protect tourists' rights, the administration continued
to provide subsidies through the Quality Enhancement Subsidies for
Amusement Operators. These subsidies support investments in new
facilities, innovative services, and upgrades to digital hardware, while
also assisting operators in developing potential visitor sources in New
Southbound markets.

Based on the Regulations for the Management of Tourist Amusement
Enterprises and the Guidelines for Business Operations, Safety
Maintenance Inspections, and Supervisory Evaluation Competitions for
Tourist Amusement Enterprises, a system of operator self-inspections
quarterly, along with semi-annual inspections by local authorities.
From July to September 2024, the Tourism Administration organized a
supervisory assessment competition for tourist amusement enterprises
to enhance safety measures and emergency response mechanisms for

amusement facilities.

To assist operators in developing potential visitor source markets, a
joint marketing campaign for the tourist amusement sector continued
to target the New Southbound tourism market. Two rounds of
promotional activities were conducted from November 16 to 17 and
from November 30 to December 1, 2024, inviting young influencers from
the Philippines, Thailand, Singapore, Malaysia, Indonesia, and Vietnam
who possess social media marketing capabilities. Through social media
platforms and word-of-mouth marketing, these participants promoted
the unique highlights of Taiwan's amusement parks, aiming to attract

both foreign groups and independent travelers to visit Taiwan.

113 FEYCIRE RS BS503R
2024 Supervisory Evaluation Competitions
for Tourist Amusement Enterprises
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Scenic Area Operations
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National Conference on Sustainable Development of Scenic Areas 2024

On March 4-5, 2024, the National Conference on Sustainable Development of Scenic Areas 2024 was held to refine scenic area planning, upgrade service

quality, and drive tourism industry growth, enabling domestic and international visitors to travel safely and with peace of mind while experiencing Taiwan's

distinctive appeal.
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Advancing Forward-looking Tourism Infrastructure _
and Creating Six Attractive International Scenic Focal Points
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Baguashan East Outer Ring Dongfang Park-Surrounding
Environment Enhancements

— Under the Forward-looking Tourism Development Plan, six National
Scenic Area Headquarters — the Northeast and Yilan Coast, North Coast
and Guanyinshan, Sun Moon Lake, Alishan, East Coast, and Penghu
— were developed as scenic areas of international appeal. In 2024, key
projects were completed successively, including the enhancement of
the Yehliu Visitor Center; the creation of the Aomao Story Experience
venue; the construction of the Ita Thau Zhongzheng Parking Facility; the
improvement of recreation environments around the Fengihu area; the
establishment of an immersive experience zone at Duli Visitor Center;

and the upgrading of traditional beach-seining facilities at Lintou.

— Through the Mid-term Plan for Construction of Major Scenic Sites
(2024-2027), resources were integrated across sectors, diverse themes
were combined, and local characteristics were deepened. In 2024,
49 projects were completed across National Scenic Areas, including
upgrades to facilities around the Wai'ao Service Area; refurbishment
of the multimedia room at the Guanyinshan Visitor Center;
environmental enhancements at Baguashan East Outer Ring Dongfang
Park; maintenance of the Checheng Wood Museum, and landscape
improvements to nearby public restrooms; and improvements to viewing
facilities at Qimei's Twin-Heart Stone Weir. These works effectively raised
service standards at key sites and shaped world-class scenic focal points

that attract domestic and overseas visitors.

— In collaboration with local governments, the Key Scenic Area
Recreation Corridor Program used competitive grants to deliver
landmark projects. In 2024, completed initiatives included Yunlin

e n

County's "1621 Footprints of Settlement-Yunxi Cultural Tourism
Corridor, Miaoli County's Minghu Waterfront Recreation Corridor,
Yilan County's Land-Sea ¢ Rail « Cinque Terre, Chiayi County's Dapu
Blue Highway, and Pingtung County's Reading the Hengchun Peninsula:
Tracing the Langgqiao Stories. These efforts shaped distinctive regional
travel identities, created quality environments, and pursued sustainable

development in tourism.

62



Tourism Report 2024

EEAHEEARIE-ZEEE
Chiayi Dapu Blue Highway Project
- Qin-Ying Hall
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Yilan Land-Sea « Rail « Five Fishing Villages
- On-land Surfing Park
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Forward-Looking Development: Attractions with International Charm \‘
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North Coast and Guanyinshan National Scenic Area
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— In 2024, completed the Yehliu Visitor Center Facility Optimization
Project as part of the Forward-looking Tourism Infrastructure
Development Plan. The project used universal design and accessible
features to re-plan the visitor center’s spaces—including the i-Center travel
service network, rest areas, exhibition zones, and retail display sections—

to enhance spatial comfort and strengthen visitor service functions.
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— In 2024, the concept and methods of Nature-based Solutions
(NBS) were introduced to minimize impacts on the environment and
local industries. The Wanli-Jinshan Bicycle Network was developed,
connecting Zhongjiao Bay to Yehliu, to promote green tourism. Rest stops
(nodes) planned in collaboration with local communities along the route
completed the corridor and route network, inviting visitors to explore
and linger in the scenic area.

"
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Yehliu Visitor Center

Scenic Area Operations

— In 2024, the Nanya Tourism Service Center received the FIABCI-Taiwan

FitAREREFEREREEIERE

Northeast and Yilan Coast National Scenic Area Real Estate Excellence Award - Excellence Award in the Best Planning and
Design Category. The building's design blends the imagery of local rock

formations with the surrounding mountains and sea, and connects to
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nearby attractions such as the Nanzilin Trail.

— The Guishan Island Streetscape Improvement Project earned an
Honorable Mention in the Scenic Recreation category at the 11th

Taiwan Landscape Awards. By integrating experiential display spaces
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with local cultural life and reshaping the settlement streetscape, the
project showcases Guishan Island's distinctive identity as an ecological
island. As a core element of the Forward-looking Infrastructure Plan, it

supports integrated marketing for this captivating scenic area.
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Guishan Island Streetscape Improvement Project
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Nanya Tourism Service Center—Rendering
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Sun Moon Lake National Scenic Area
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Puli Tourism Service Facilities Construction Project

Centering on Sun Moon Lake, integrating three surrounding travel routes (Puli, Xinyi, and Jiji—Shuili), and incorporating diverse transportation options to
improve access to key visitor sites and enhance the landscape, advancing the vision of Pearl in the Mountains—Sun Moon Lake 3.0]. The goal is to improve the
quality of recreation facilities and shape diverse recreation themes, moving toward the vision of “Pearl in the Mountains—Sun Moon Lake 3.0”. Under Phase 4,
highlight projects included the Puli Tourism Service Facilities Construction Project and the turnkey construction of Ita Thau Zhongzheng Parking Facility, as well
as the establishment of a visitor information station to enhance tourism service quality and capacity. Parking capacity in the Ita Thau area was increased, traffic
flow was improved, the parking facility was integrated with the landscape, and smart services were incorporated.
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Alishan National Scenic Area

PIERILEENFHEE Polaris
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East Coast National Scenic Area
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In 2023-2024, Forward-Looking Development projects including
construction of the Zhugiao Marine Recreation Base, service-quality
upgrades for inbound services at Green Island’s Nanliao Harbor, and
design/build of the East Coast immersive interactive experience space. In
2025, Phase 2 enhancements at Nanliao Harbor will continue to upgrade
inbound service facilities—further improving the "East Coast Paradise”
Entryway Imagery and environment.

Anchored in refined, in-depth, and niche tourism, the Polaris plan
taps local culture, natural ecology, and distinctive features to offer "six
themes in one" for a high-quality, moving visitor experience. In 2024,
highlight works included the optimization of tourism service facilities and
environment around Fengihu, broader enhancement of the recreational
environment in the Fengihu area, and improvement of the Fenqgihu
Wooden Horse (Muma) Boardwalk and surroundings —integrating local
nature, ecology, and cultural landscape features to create an attractive and
distinctive tourism environment.

EEWAERERBERERETLR
Fengihu Boardwalk and Surrounding
Environment Improvements
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Duli Visitor Center—Immersive Experience Space
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Penghu National Scenic Area
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Gold Coast Tourism Route
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Scenic Area Operations
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Penghu Gold Coast—Aimen Beach

Penghu boasts a wealth of stunning tourism attractions, with Lintou and Aimen—famous for their golden sand beaches—serving as iconic symbols of its

coastal charm. By linking events such as the Penghu Salty Smoke Art Festival’s themed performances, specialty food and cultural markets, and the Lintou

traditional beach seine experience tour, the initiative aims to revitalize surrounding attractions, boost the local economy, and establish a signature coastal

tourism corridor.
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Experiencing Eco-geological Landscapes
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2024 Penghu Four Seasons—Amazing Rocks in Fall

With world-class basalt geological landscapes and rich natural ecological resources, Penghu’s diverse tourism features are showcased through the "2024

Penghu Four Seasons Travel: Autumn’s Spectacular Rock Season and Spring’s Tern-watching Season” tour promotions, attracting visitors to deeply experience

Penghu’s eco-geological attractions and enhancing Penghu’s international tourism visibility.
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Lintou-Aimen Gold Coast Facility Services
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Lintou Traditional Beach-seining (Qiangu)

The Lintou—Aimen Recreation Area boasts Penghu's longest golden shell sand beach, connecting the Lintou Park shoreline all the way to Longmen Harbor.

Through the addition of tourism and recreation facilities, the area bolsters the promotion of the traditional Qian'gu (beach-seining) heritage, with the spatial

layout newly optimized and circulation routes reconfigured. Restrooms, showers, and multi-purpose facilities have been added, as well as a scenic-viewing

shop and a smart parking lot. These enhancements elevate the recreational environment and quality, creating a scenic spot with international appeal.
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2024 Penghu Four Seasons—Tern-watching in Spring
—
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Building universally accessible environments in national scenic areas
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By 2024, 178 universally accessible tourist attractions and 43 recommended
accessible itineraries had been completed.
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Ita Thau Pier Accessible Pathway, Sun Moon Lake
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Checheng Wood Soaking Pond Accessible Pathway
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Helping 14 NSA operators earn Good Travel Seal (GTS) certification
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Ten at Green Travel 1-Star and 4 at Green Travel 2-Star.
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Yehliu Geopark-GTS Green Travel Seal Award

Scenic Area Operations
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Camping promotion and guidance

To establish legal pathways for the operation of campsites on
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agricultural, pastoral, and forestry land, the Tourism Administration
has worked in partnership with local governments through the
establishment of guidance mechanisms, forum meetings, assistance with
campsite application inquiries, and supervision of local implementation,
to actively guide eligible applicants through the registration process.

— On October 25, 2022, the Central Government Interagency Joint
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Supervisory Task Force on Camping Management was established; by the

end of 2024, a total of four committee meetings had been held.

— In coordination with relevant ministries, regulations were revised to

ease restrictions: the “Regulations Governing the Utilization Control
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of Non-Urban Land” were amended to raise the height limit for
campsite facilities on agricultural land from three to four meters ; and
the “Campsite Management Guidelines” were revised to allow for the
addition of connector paths in campsites, thus enabling campsite
operators to accelerate the registration process.
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Salute to the Sea

Carried out the Salute to the Sea Coastal Maintenance Plan in
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A o metric tons of debris and clean 9,371.1 kilometers of coastline.

collaboration with local governments; established mechanisms for

"regular cleaning," "immediate cleaning,” and "emergency cleaning." In
2024, a total of 69,706 participants were mobilized to remove 5,283.3

RS EIE R FHEE
Dapeng Bay National Scenic Area Headquarters
—Beach Cleanup
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Strengthening Travel Safety and Quality Management
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Marine Debris Cleanup near Sangi Port, Wang'an
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— On April 16, 2024, the Regulations Governing Water Recreation
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Activities were amended to add "freediving"” as a category and stipulate

rules for guided freediving activities, enhancing visitor safety.

— Inspections of travel agency operations were conducted. In
cooperation with highway supervision authorities, tour buses serving
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HEWZ 471 B -

travel groups were inspected at major tourist attractions, freeway service
areas, and roadside checkpoints. In 2024, a total of 471 tour groups were
inspected.
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National Scenic Area Development and Management

Taiwan is rich in tourism resources, and due to its administrative structure,
the management and operation of these resources are overseen by various
agencies. The Tourism Administration supervises 13 National Scenic Area
administrations that collaborate with agencies at all levels to plan, conserve,

and manage the tourism resources within their respective jurisdictions.
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« Advanced site improvements using universal design concepts,
completing the creation of leisure spaces at Longdong Bay Ocean

Park and optimizing the spaces within Longdong Four Seasons Bay
in 2024 .

Enhanced greening and landscaping in the Fulong area : Plant
requirements throughout the Fulong region and its jurisdiction were
inventoried and reallocated; coastal climate-tolerant plants were
introduced at service locations to enhance the landscape; plant health
was assessed and optimization measures implemented to ensure
recreation space safety and provide a high-quality tourism and leisure
experience.

Under the Forward-Looking Plan's 'Attractive Scenic Nodes—
Internationally Charming Scenic Areas—Sand Dune Art Area,’ the
following were executed: Aomao Story Experience venue; circulation

linkage at the Aomao Bay settlement gateway; Yongzhen Sunrise Hill; and

planting works around Longmen Camping Area sites.
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Aomao Story Experience Venue development
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Zhuangwei Sand Dunes Ecological Park
(Photo: Chao Chien-Sheng)
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In 2024, ridership on the Taiwan Tourist Shuttle reached 88,956
passengers on the Golden Fulong Line, 14,332 on the Zhuangwei Sand
Dunes Line, and 31,144 on the Yilan—-Northeast Coast Line. A total of
ten ticket packages were launched to encourage ridership.

The "Zhuangwei Tourism Park—Integration with the Dune
Landscape” was selected for the 2024 Green Destinations Top 100
Stories, and has been shortlisted for the Green Destinations Story
Awards at ITB Berlin 2025.

Promoted four major marketing campaigns: the "Fulong Life Festival,"
"Zhuangwei Life Festival," "Sword Grass Season on the Caoling," and
the "Romantic Series Activities." These initiatives integrated natural
ecological resources with the Greater Northeast Coast tourism
industry, introducing diverse transportation options and launching
15 leisurely travel itineraries that featured local experiential activities.
Assisted approximately 200 businesses within the tourism circle in
food, lodging, shopping, touring, and transportation sectors, while
promoting Muslim-friendly environment standards and industry
certifications.

With Fulong as the hub and cycling as the axis, a series of activities
such as the International Sand Sculpture Festival, concerts, and
local specialty markets were integrated to promote tourism in the
Fulong area.

With the theme "Let's Explore,” three artist groups blended
landscape and culture to create ambiance; "art hubs" linked Yilan
and Zhuangwei studios, farm experiences, and easy cycling trips;
five "Hill and Sea Chill Concerts" were held from June to August,
immersing visitors in Zhuangwei's local flavor.

Rubbings at the Tiger Inscription Stele, guided tours, and seasonal
craft experiences were combined with transport packages and local
trips, aligning with the Greater Northeast Coast Tourism Circle's
signature industries to launch four-season themed travel.

Through markets and local industry participation, a place-brand
was cultivated, with themed shows such as "Starry Moonlit Night”
and "Fire Dance Moon Night" evoking distinct moonlit memories
of the Northeast Coast and inviting visitors to share special Wai'ao

summer nights.

INERR RIETE
Wai'ao Moonlit Waves Market
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« Implemented the East Coast Sustainable Tourism Empowerment and Green

Travel Destination Demonstration Project; conducted ecological surveys
of the maritime and land areas ; provided capacity building for sustainable
tourism; offered guidance for Green Destinations certification; shaped the
highlights of tribal branding; and commissioned professional services to
promote private sector participation in public works projects in the South
Cape area of Green Island. The results serve as the basis for promoting
future landscape planning and scenic area development in terms of
ecological surveys, site optimization, industry upgrading, and sustainable
development.
Completed upgrades to service facilities along the East Coast for the
entire year, including Phase Il of the facility upgrades, improvements to
the parking lot and public restrooms at the Dashibi Recreation Area, and
Phase | upgrades to the service facilities at the Green Island South Cape
Hot Spring Eco-Resort, improving recreational service facilities.

International and local recognition for sustainable tourism :

«  The "Smart East Coast: Holistic Integration of Online and Offline Tourism
Experiences” project received the 2024 Transport Service Award, and
for the fourth time represented the Ministry of Transportation and
Communications as a finalist in the 7th Government Service Award (Digital
Innovation and Value-Added category)

« "Paradise Island: Eleven Gateways to Diving in Green Island” received
Honorable Mention in the "2024 Taiwan Historica Publication Promotion
Awards" (Promotional Literature Category)

»  "Fugang Geopark: Geology, Environment, and Community Regenerative
Tourism" was awarded the "2024 Green Destinations Top 100 Stories

Award" in the Destination Management category.
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: Becoming a Moving Boundary

IS
R[EEE
Scenic Area Operations

Environmental education and eco-excursions :

Organized ecological excursions such as "Nighttime Expeditions to
Xiaoyeliu, Nighttime Exploration at Sanxiantai, Treasure Hunts on the
Historic Cross-Mountain Trail, Green Island Crab Conservation Activities,
Floral Discoveries on the East Coast, and Marine Environmental

Education Tours," attracting 24,152 visitors to participate.

Local transportation and shuttle service development :

Promoted the "East Coast Rideshare" reservation carpooling platform,
integrated with the Tourism Administration's "Feet on the Ground"
local shuttle accommodation initiative, launching nine routes.
Services also included electric bicycle rentals, Taiwan Tourist Shuttle,
and Taiwan Tour Bus, offering diverse transport options to enhance

accessibility and service quality in remote areas .

Launched the all-new "Deep Blue Ocean" chapter on the Explore
Green Island platform, using virtual reality (VR) technology to lead
visitors into Green Island’s underwater world, providing digital
tourism services with strong international appeal.

Integrated existing cameras in the jurisdiction, completed three
smart public toilets and installed a people flow detection system at
the Xiaoyeliu Visitor Center; real-time crowd analysis was conducted
during the Moonlit Sea Concerts to optimize agency management
performance.

The 2024 East Coast Land Arts Festival and Hualien-Taitung Arts
Platform delivered five in-residence installations, held eight Moonlit
Sea Concerts, and hosted 22 open studio events—attracting over
180,000 attendees.

Organized the "Changbin King Kong Marathon" and "Xiuguluan River
Rafting Triathlon," attracting about 3,000 participants; developed
the Mahengheng to Chenggong 168 cycling travel route, linking
with the Hualien-Taitung tourism revitalization scheme to connect
surrounding tourism industries.

The first-ever "Sea-Style Party—Autumn Chill" festival featured a two-
day, one-night "Kids Go Wild" family camp, a two-day, one-night
"Love Bus" singles event, and 12 indigenous itinerary routes under the
"Sea-Style Adventurer" brand, focusing on two-person group tours
promoting niche, refined, and in-depth tribal tourism.

Established eight major tourism circle brands, held 27 consensus-
building and discussion meetings, and one results-sharing session,
strengthening cross-domain collaboration, optimizing the promotion
of regional tourism brands, developing innovative regional tourism
models, and continuously introducing e-commerce services. Also, in
a cross-domain effort with the East Rift Valley National Scenic Area
Headquarters, co-hosted the "2024 East of Taiwan Hualien-Taitung
Tourism Circle Achievement Exhibition” to jointly market tourism in

the Hualien—Taitung region.

By MK ERIR R
Moonlit Sea Market: Focus on Sustainability
and Environmental Stewardship
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Fenglin Ecological Recreation Area—Waterfront Corridor
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Renovated the northwest lakeshore pier and sewage interception facilities
at Liyu Lake using universal design, complemented by environmental
education programs to solidify sustainable tourism.

In line with BOT investment and phased operations at the Fenglin
Ecological Recreation Area, waterfront and planting-rich recreation
environments were enhanced to attract private investment and
participation.

In support of dual-rail and low-carbon tourism, the diverse bikeway
network and station facilities were continually improved to ensure a safe
cycling environment and comfortable rest stops, attracting both domestic
and international visitors.

Taking into account the features and needs of the "East Longitudinal
Valley Festival—Tribal Food Paradise,” the environs around the Luoshan
Recreation Area were enhanced with friendly services. A new nature
trail was constructed, extending viewing stops from the visitor center to
Luoshan Waterfall and creating a phytoncide-rich forest sanctuary that
embodies the local satoyama landscape: an integrated social—-ecological—

production environment where nature and culture exist in harmony.

8 Bk R R B R R T RS B

Accessible Water Recreation at Liyu Lake

@%%Iﬂ Operations and Management

- FEEE TARRBRERARSE)  BREEETORERF
SaEMEA AR DEEE 113 FERBIRIFEREREE
ARFFLERAIEAR - BEAREE  SREZEIR ; BF T6S+
BEHFNGR - FeS+ MBI ANBEERE  RABE
RERRTFRAERME °

- EEREEERRERKEL R  SREREDBENR M8
RIBZ) 3,700 5k » HEEICEMBUNTRIT 2B RESER
RIRIEREDEEVCHENE  (REMHBIEREEEE -

- B MURIkE) Rk MEREBWEL o PHE TELEHRM
WRAT ~ TEAFEEMHFOMSN FE8) > EiFE
BERR  RERKEESEDEESHEIEE MEREEY
BAMER | | RIEHEESE  ITEREHEMER -

- BIIBAIREREHVEBBERRIKERE - FRFEFEA
I HEBRSSHERERERIEEZRMR » B8RS

SRR

‘ ‘ Eﬁ;ﬁ% Advertising and Promotion

- BARMBERERMER B B B 1714 EEE
mhg > P 12024 BCE™ER - REEXER) -

- BEBERKIKTE  ERRFEER  EHERE MBS
FREERE - 8l ERMAAEE) - RERMERER
BRRERE -

- BEEMERERRERRGE > PHE 12024 ERBEES -
BEXER) © THEES FIEEY > THEREER
FERRE -

- BB TR TS BITEREREEE > THEBERMS
A 3 RZTETERE CIRERE - FWERE - AE
RFEHAR) AR ( BTE KB ) FRHEEA - SEEHBEN
AX ~ SBEBERER - WGSBS RRES
TEREERNBETERBREEMR °

- M TR RAEE GETERMERR - IE 12024 §5
R - SR RRE) RESEFECmE THERET -
ER ERENERT) - BHERE TAXTHERRER) -

TEXATHEENER) « IR RETER) - HAF
BER ~ TAXATIKBMBER k TAXTREBKE
=1 HeEbEzhiEEmR -

«  The 2024 Tourism Circle Market Day—Eastern Taiwan Theme Day

unified 14 tourism circles across food, lodging, travel, shopping, and

transportation from the East Coast and East Longitudinal Valley.
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Scenic Area Operations

The Public Restroom Service Quality Improvement Plan continued.
In 2024, restrooms at Beinan Visitor Center and the Luye Highland
Viewing Pavilion won the Taitung County EPA Gold and Silver Awards
(central agency group), respectively. 65+ management training
sessions were conducted, introducing the 65+ concept into daily
management to enhance tourism and recreation service efficiency
and quality.

In conjunction with post-earthquake Hualien travel incentive
programs, 3,700 “Liyu Lake Vouchers” were printed in collaboration
with the Liyu Lake business district and distributed for use alongside
economic stimulus vouchers issued by the Hualien County
Government, boosting tourism spending and revitalizing the local
tourism industry.

In response to Earth Day and World Animal Day, activities such as the

Liyu Lake "Forest CarbonQuest™ and "A New Era of Coexistence with
Wildlife" were held. Additionally, in partnership with neighboring
businesses, farms, and water recreation operators, the "Liyu Lake Bio-
Hunter: Catch 'Em All!" environmental education summer camp was
organized, creating a new environmental education experience.

A universal tourism design team was established to promote an
accessible tourism environment. Professionals and association
representatives were invited to experience and review barrier-free

facilities, building a friendly and diverse travel environment.

The East Longitudinal Valley Grand Camp combined camping and
forest markets, eco and craft workshops, meadow concerts, and Great
Eats of the Rift Valley, spurring continued investment in the Fenglin
Ecological Recreation Area.

Local resources and industrial strengths were integrated to organize
the "2024 Liyu Lake Fireflies Festival — Firefly Watching Fun" and "2024
East Longitudinal Valley hotspring,” boosting tourism in the Hualien-
Taitung region.

The "Slow Cycling Tours of the East Longitudinal Valley" cycling
tourism brand promoted three diverse bicycle routes—Hualien
Coastal Meander Route, Forest Hot Springs Route, and Rural
Scenery Route —using the integration of cycling with train travel
to connect local nature, culture, landscapes, and recreation. This
also incorporated featured businesses, creating in-depth slow travel
cycling experiences.

With "healing” as a theme, the "2024 East Longitudinal Valley Festivals
—Tribal Food Paradise” and the tribal tourism brand "East Longitudinal
Valley Festivals — Taste of Native Cuisines The Tourney to Tribal Villaces"
were implemented. Six new tribal products were developed: The Tree
Hollow Dining Table, Giant Footprint Banquet Under The Moonlight,
Red Glutinous Rice Outdoor Picnic Feast, Uninang Multicultural
Workshop Hunting Culture Feast, Millet Swing Outdoor Picnic Feast,
and Moonlight Harvest Table.

2024 B ETER - REERER
Tourism Circle Market Day 2024
—East Region Theme Day
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Aimen Service Facilities—Phase 3 Upgrades
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Completed upgrades to the Aimen Beach service facilities (Phase 3),
with the construction of a new observation shop and beautification
of the surrounding area, thus enhancing the recreational environment
and quality.

Completed environmental improvement works at the Qimei Twin-
Heart Stone Weir Recreation Area, creating a universally accessible
environment, including rehabilitation of older paving and renewal of
existing observation facilities to optimize service quality.

Completed improvements to the Tongpan waiting room, including
beautification, restroom upgrades, and the addition of a Geology

Information Room, creating an attractive new hub.
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Enhancing the Shanshui Marine Ecotourism Area

%“Z%%IE Operations and Management

o IR TRAEEBEZSL - TEARRARESGL - TKEET
B2 EBREIIG Kk TRRISESERES ) 221
LRERTE > HET 154 (BN BEUSEI8EE -

o 1B TREREREBEZEZTESEEQZEEY) » REY
MK R EREA T HEEEEE (HEEE
BE N\ EEHEXSENENTREANFEES  HEEE
IRBELZERBLE

o PR EBEORISRIE - ZEIFENIEEE M RFSERAE « F
EFENEE  mENEPOMERSE ERRAILEE &
DRERSESE - PI/KEHE RIS REREE - MMIRA
ERRFEERNE « TERMREIREN - ERGEBBNEST RO
L LRITE MULERHE R T PR MR E AR T - bR |
WEABREREREE SR EERERESIEEIRT
B SIARRIRE » 1IRAREME -

- FEEMERBAEMELR  HE BERREERBEIHES 15
TRFHTE)  BINABEEETL 950 A » BIENIREAET 64 A
Mg o

o HWEILKEFERBRER - RILIGRBRIERE 7 BEXiRS
RUARERE » MTHELE R ARIRIE R EB AR ©

- AEMBABESRARIEAR 8158 TIEE) KT HEEE
&y [RFIEEE -

o UN\PIhEFRER) SSEIBIEES 113 FEYLERE - BEA
RJEZ o

o 024 BRI B REICE - IR REMBEGETENS

. BEIRES (BBRIEERE  FERE  RIBURHE
FRAT] ) BUS 2024 4 EBIRITIZEREE ©

o TR RE~TERE) FREE 2024 F/\ERL

o TFERENEERITE ~ THERREBNZERE) &
¥ 2024 ZIRE K BRIHKERSS -

‘ ‘ = {EIEE Advertising and Promotion

© MR 024 HEHMEBBAN - EFELLTUEFERTF
)~ N024FMBITEREEFE) « 12024 FHUER
Wy~ 2024 RBRELMEET ~ 12024 EPEIKIEE
i) ~ 2024 HEEHEBHBRAN) ~ DEREH B
B2 - 41 Chill 15181 FRFVMETEE > REIBB 1N E
5,000 AZRIEEHEM ©

IS
R[EEE
Scenic Area Operations

Conducted safety training courses for "Grade C Snorkeling Instructor”
and "Grade C Canoe Instructor,” "Jet Ski Safety Education and Rescue
Training," and "Open Water Lifeguard” ; a total of 154 participants
were certified.

Organized the "Tourism Safety and Traffic Safety Promotion
MOU Signing Event,"” bringing together the Penghu County
Water Recreation Business Association, tour bus operators, taxi
operators, car rental industry associations, and other transportation
associations to sign a cooperation declaration and jointly promote
tourism and traffic safety.

Leased facilities at key tourism management locations—including
Qimei Visitor Center, Caiyuan Floating Pier and service facilities,
Nanhai Floating Pier, Nanhai Visitor Center information desk shop,
Wang'an Tiantai Mountain shop, Twin Hearts Stone Weir Scenic Area
shop, Aimen Water Recreation Service Facility and shop, Lintou Park
service facilities, Qimei Longshi Longcheng stall, Wang'an Green Sea
Turtle Tourism Conservation Center, Wang'an Tourism Information
Station, Qimei Yueli Bay Recreation Area facilities, Beiliao Kuibishan
Geopark Moses Shop, Jibei Sandspit shop, and others—to attract
private investment and enhance service quality.

Co-organized five beach clean-up events with local residents,
government agencies, communities, schools, and enterprises,
drawing approximately 950 participants and collecting about 6.4
metric tons of trash.

Promoted the Shanshui Marine Ecotourism Area—installed seven
taichi-shaped ecological reefs at the east breakwater of Shanshui
Fishing Harbor, and launched a model marine ecotourism itinerary.
Announced a restricted zone for "Non-Motorized Water Recreation
Activities” demarcated by Magong Guanyin Pavilion's Rainbow Bridge.
Xiaomen Geological Exploration Hall received the Ministry of
Environment’s 2024 Top-Excellence Public Restroom Award (Tourism
Recreation).

The "2024 Penghu Wind Music and Light Festival—Light
Environment” received the London Design Awards Platinum
distinction.

Guided three operators—Yurong Garden B&B, Pengcheng Hotel, and
Rainbow Recreation Co., Ltd.—to obtain 2024 Good Travel Seal (GTS)
certification.

The video "Exploring Penghu Nazca Lines ~ Guarding the Stone
Weirs" received the Bronze Award for Sustainability Microfilm at the
8th Taipei Golden Eagle Microfilm Festival (2024).

"A Faithful Sea Traveler - The Happy Home of Wangan Green Turtle
in Penghu" was named among the 2024 Global Top 100 Destination

Sustainability Stories.

A series of events—including the 2024 Gaillardia Island - Penghu
Cross-sea Marathon, 2024 Penghu Island-Hopping 101K, 2024
Penghu Four Seasons Travel, 2024 Penghu Wind Music and Light
Festival, 2024 Penghu Salt Water Fireworks Art Festival, 2024
Gaillardia Island - Penghu Cross-sea Marathon, and 2024 Penghu
Local Specialty Tours: Chilling in Penghu —attracted over 115,000

visitors.
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The "War and Peace Memorial Park Exhibition Center" received an
Honorable Mention in the "2023 MOTC Public Construction Excellence
Awards."

Completed construction of service facilities at Stronghold No. 8,
enhancing the service capacity of recreational attractions in the Beigan
area.

A new universally designed connection road was constructed at the
entrance to the Beihai Tunnel in Nangan, improving accessibility for the
Beihai Tunnel.

Completed new public restrooms at Dongyin's Andong Tunnel, equipped
with accessible toilets and care beds for all ages, enhancing convenience
at the scenic spot.

Obtained ISO 9001:2015 Quality Management System certification to
enhance the national scenic area's service functions, and launched a
pilot program of office space carbon inventory to foster a green tourism
environment.

The Nangan Environmental Education Classroom received the certification
as a qualified Environmental education facilities and venue.

The Beigan Visitor Center received the 2024 i-Center Tourism Service
System Visitor Center Service Innovation Award.

In response to National Ocean Day, a joint beach cleanup event was
organized with the Lienchiang County Government and other related
organizations, attracting more than 400 participants who cleaned up
marine debris and the beach; through marine environmental education
outreach and the ‘Love the Sea’ pledge, participants expressed their
commitment to net-zero sustainable lifestyles, love for the ocean, keeping

the ocean clean, and protecting the marine environment.
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Matsu Tourism Circle Businesses Participating
in Singapore’s NATAS Holidays Fair
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In line with the Executive Yuan's Salute to the Seas policy, nearly 9,777
participants were mobilized for coastal cleanups, beach cleanups,
and environmental education activities, cleaning 1,392 kilometers of
coastline and removing 816 metric tons of marine debris.
In collaboration with local government agencies, schools, civil
organizations, and industry, an Arbor Day event was held at the
Guanmao Mountain 360-Degree Viewing Platform, attracting over
200 participants and planting a total of 130 saplings: 71 Pittosporum,

30 Chinese fringe trees, and 29 cherry blossom trees.

Organized the "2024 Glimmers in Matsu Series Event,” bringing
together 84 tourism businesses for events including Mazu in Matsu,
Youth Island Carnival, laser tag survival, inter-island concerts, live-
action puzzle solving, and "Welcoming the Dawn 2025," attracting
more than 10,260 visitors.

In cooperation with the Maritime and Port Bureau, Ministry of
Transportation and Communications and Dongyin Township Office,
organized the "120th Anniversary Series of Events for Tungyin Tao
Lighthouse" Series of Activities to Promote Marine Tourism in Taiwan.
Organized the "2024 Matsu Tourism Circle Achievement Exhibition
and Lightscape Project,” which featured the Greater Beihai Recreation
Area Lightscape Installation and Matsu Tourism Circle Marketplace
Exhibition, inviting visitors to deeply experience integrated tourism
circle results, enhancing the image of Matsu tourism, rooting in the
domestic market, expanding international clientele, and creating a
"landscape slow-travel vacation island chain."

Led the Matsu Tourism Circle Industry Alliance to participate in the
2024 Taipei International Travel Fair (ITF), strengthening the Matsu
brand’s visibility.

Partnered with the NTNU interdisciplinary regional governance
research team (Departments of East Asian Studies, Geography, and
English) for in-depth exchanges on Matsu tourism trends, local
revitalization, and the return of youth engaged in tourism and
recreation promotion.

Collaborated with 10 Matsu Tourism Circle businesses to attend
the Singapore NATAS Holidays travel fair and Taiwan Tourism
Promotion, representing Matsu in a delegation organized by the
Taiwan Visitors Association (TVA), promoting Blue Tears, natural
landscapes, battlefield relics, and Min-Dong culture—Matsu
highlights that boost the island’s international reputation.

Worked with the Lienchiang County Government Industrial
Development Department to invite 10 vendors of Matsu'’s specialty
souvenirs and foods to the "2024 Tourism Circle Marketplace Days"
event. Among them, “Matsu Na Li” was awarded the Director-
General’s Prize for Best Souvenir in the North Region x Matsu
Tourism Area.

In cooperation with domestic railway operators, set up a Matsu
showcase at the Shengxing Station Old Mountain Line Rail Bike in
Sanyi, Miaoli, promoting the "INSPIRED by MATSU" tourism brand.
Encouraged local tourism circle business operators to gradually
implement sustainable tourism development policies, with guidance
provided to seven travel agencies in 2024 to apply for the Bronze
Environmental Travel Agency Mark, promoting sustainability in

tourism development.
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2024 Green Destinations Top 100 Stories
—Award Recognition

EE 1L Guanyinshan

Completed the waterproofing and refurbishment project for the
Heping Island Visitor Center, including new roofing, exterior wall,
and window frame waterproofing, simultaneous crack repairs,
replacement of exterior wall cladding, and preservation of yellow
sandstone elements to harmonize with the surrounding geological
landscape, improving the quality and maintenance convenience of
recreation facilities.

Completed the Guanyinshan Visitor Center multimedia room
renovation project, adopting universal design to meet modern usage
needs, creating a flexible, all-age space, converting seating into a mix of
fixed and movable seats, and offering greater flexibility in space use and
activity planning.

Completed the Jinshan Jump Stone Scenic Area improvement project to
address pedestrian—vehicle conflicts, by reducing existing parking bays
and adding a shared bike—pedestrian path to enhance cycling safety.
Updated "Four-language Signage": As of 2024, Yehliu Geopark and
Heping Island Geopark feature signage in four languages (Chinese,

English, Japanese, and Korean) to attract international visitors.

2024 SURAEE - 12)E ST AR
2024 Heping Island Life Festival-Slow Life Music Festival
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OT projects and leasing plans for Yehliu Geopark, the Yehliu and
surrounding parking lots, and Heping Island Park continued,
generating government revenue and increasing self-liquidation rates.
"I Love Beach Cleaning " and mountain cleaning activities continued:
online applications for beach cleaning totaled 27,715, and 740.7 tons
of marine debris were removed in 2024.

The project "A Cleansing Journey by the Sea—Baishawan Nature
Center Advances the Satoumi Initiative through the | Love Beach
Cleaning' Activities " won the "2024 Global Top 100 Destination
Sustainable Story Award."

Established the "Crown Coast Tourism Circle,” focusing on
"connecting, shaping, and marketing." Through integration with
blockchain and business models, measures for industry integration,
marketing, and guidance were implemented to enhance the quality
of tourism services and facilities as well as style shaping. Additionally,
five promotional videos were completed to increase the visibility of

the Crown Coast brand.

Activities such as Yehliu Night Tours: See the Queen's Head
Illuminated at Night, 2024 Hawk-Watching on Guanyinshan—
Guanyin LOHAS Walking Activity Series, Heping Island Life Festival,
North Coast Summer Party, Jinshan Fireworks Tours, and Formosa
North Coast Arts Season promoted local industry development.
Yehliu Night Tours won the 2024 TITAN Innovation Awards
(Platinum in Innovation in Campaign - Event Campaign), 2024
MUSE Creative Awards (Event-Gold), and 2024 French Design
Awards (Outdoor Lighting & Nightscape-Gold).

The 2024 Extreme Slow Travel: Fugui Cape Lighthouse Ride at the
Northernmost Point promoted low-carbon cycling and 16 diverse
routes, continuing to market the Double Bay Bikeway, Wanta Bikeway,
Wanjin Bikeway, and Waimushan Bikeway.

Crown Coast Tourism Circle promotion in 2024 recruited 40 partner
shops, held five guidance programs, assisted businesses in adopting
four languages, and held a "Top Ten Souvenirs" selection and

marketing campaign to raise international visibility.
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Lion’s Head Mountain

LW Lishan
g Wufeng

Lion's Head Mountain Scenic Area : Revitalization of recreation facilities—
Huguang Village Historic House and environs upgrade; Emei Lake
Huanhu Trail environment improvements (Zhimei Segment, Phase 4).
Lishan Scenic Area: Tourism environment enhancements—New Kayo
Tribe public service facilities and landscaping. Baguashan Scenic Area:
Multiple recreation experiences—Dafeng Lane trail and lookout platform
optimization in Yuanlin; environmental improvements at Dongfang Park
in the Baguashan East Outer Ring; and improvements to public facilities

along the Ershui bikeway.

Eight facilities received safe-location certification, including the
Administration headquarters, the Lishan Culture Museum, and visitor
centers.

Professional safety inspections and joint patrols were completed on 20
suspension bridges to enhance safety.

Eight tree-planting and mountain/street clean-ups were held.

The 2024-2025 Lion's Head Mountain Muslim Tourism Environment
Guidance Project certified 16 venues and 10 halal gifts, while extending
prior certifications.

Self-liquidating public-investment strategies advanced via PPPs and
leasing; 13 facilities were outsourced or leased in 2024, generating over
NT$12.14 million.
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Muslim Visitors on a guided tour
at Nanzhuang Visitor Center

Scenic Area Operations

The outsourced Xiexin Teahouse earned eco-restaurant certification.
Smart restroom services continued; Lishan Culture Museum outdoor
restrooms received the Distinctive Public Restroom Award in the
Ministry of Environment's 2024 Outstanding Public Restroom

Appraisal.

Events included Lion's Head Mountain Nanzhuang Flower Festival 2024,
Lishan Guguan Light Art Festival, and 2024 Free Buzzard in Mt. Bagua.
The Wonders of Summer : Cooling Tea Spa.

The inaugural Taiwan Tourism Golf Friendship Cup.

2024 Tri-Mountain Cycling Series.

2024 Lion's Head Mountain Hiking with Tea event (with concert
and Emei Lake tea service), and participation in the Tourism
Administration's Taiwan Indigenous Tourism Carnival.

The 2024 Central Taiwan Muslim Carnival promoted Muslim-friendly
environments and certified products, drawing over 1,000 Muslim and
regional visitors.

The 4th Lishan Guguan Light Art Festival featured "Taiwan's highest
Christmas tree,” Christmas-themed lighting, and a starlit avenue at

Guguan Hot Spring Park, marketing the Lishan Scenic Area.

2024 Free Buzzard in Mt. Bagua drew over 10,000 participants.

2024 Nanzhuang Flower Festival co-created indigenous arts with
Shibi, Xiangtian Lake, and Penglai Tribes, drawing 55,000 visitors and
generating NT$23.1 million.

2024 ZILERATES .
2024 Tri-Mountain Cycling Series
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Sun Moon Lake Come!BikeDay Music & Fireworks Festival
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Accessibility-oriented works near Shuili Railway Station, Shuili Township
Water Park, and the Zhongxing Parking Lot environs built a universal travel
environment.

Quality upgrades covered Hutoushan and recreation facilities, Tianzhi
Temple Trail in Puli, public restroom environments around the lake, Maolan
Mountain area recreation facilities, and maintenance of the Checheng
Wood Museum and adjacent restroom landscaping.

Cycling linkages around Jiji Township were reinforced by improving
bikeways near Jiji Railway Station.

The Tourism Service Facilities Renovation by Jiji Railway Station project
won the 2024 Net-Zero Building Design Award from the Architecture and
Building Research Institute.

Join us! Harnessing Collective Wisdom to Promote Sustainable Tourism
was selected as a Green Destinations Top 100 Story.

On March 15, 2024, the Sun Moon Lake Tourism Safety Cross-domain
Cooperation Memorandum was signed with 14 public—private partners
(food, lodging, transport, etc.) to enhance safety resilience and quality.
The water-recreation application platform was optimized to make
participation more convenient: 2,070 applications were processed,
totaling 21,793 participants.

Puli, Xiangshan, Ita Thau, and Checheng visitor centers provided maps,

information, Wi-Fi, and other services to over 67,000 visitors.
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Sun Moon Lake Tourism Circle 3.0 advanced: 20 co-branded products;
ten Star-Building Guidance Projects; three innovative itineraries; three
certified tour products (Green Travel, Golden Years Travel, and Gold
Quality Tourism); 17 events listed on the HSR "Fun at Sun Moon
Lake" site; and a dedicated KKday Zone page with 117 products (sales
NT$10.5 million).

Exchanges were held in Japan's Gunma with the Oigami Onsen
Association; promotions took place in Malaysia/Johor and at Hong
Kong's Sports and Leisure Expo 2024.

Events such as the Cherry Blossom Season, Starlight Firefly Season,
Come! Bikeday Cycling, Music & Fireworks Festival and Cycling
Carnival, Sun Moon Lake Four Seasons GoBike Certification, and
a New Year's Eve party drew 414,220 participants and generated
NT$959,333,520.

Multilingual official websites (Chinese/English/Japanese/Korean)
publicized travel information and policy results; by the end of 2024,
pageviews reached 2,209,969; Facebook had 135,383 followers; 425
posts reached 4,464,437 people.

Taiwan Tourist Shuttle packages were marketed: ridership totaled
810,063 (Sun Moon Lake Line), 18,614 (Checheng Line), 12,509 (Sun
Moon Lake-Alishan Line), and 2,337 (Douliu-Zhushan Line). Nine
package tickets were issued; an HSR joint ticket was co-launched,
selling 19,390 paper sets and 1,421 e-sets. Eight local trips in Shuili and
Checheng targeted families and seniors.

Award of Excellence in the 2024 Taiwan Tourist Shuttle Service
Management and Service Quality Optimization Project Award (general
routes—implementing unit).

The 10th anniversary of the Sun Moon Lake-Shimanami Kaido cycle
route tie-up was celebrated, with Japanese guests joining the 2024
Come! Bikeday International Exchange and Carnival events.

2 SEXFHEEREBRTHEENEIRE

Bikeway Improvements around Jiji Railway Station

84



Tourism Report 2024

S

A oy
O L RER ATtk oy

4

StrollingiCaoling for a¥Codl Summer~Forest TiﬁerapyA Exper

2
4

- SR M MEAREFEEEMMELR, « T+3Fih
BRK 169 BB LR HHERENETR) ~ TAAKRER
EEMESERFEHERETIR - TLEEEEE
{EI2) &k MBOTHAORNIERATEFEEEE
BIfE) % -

o SR NUERRLSELEEVEERRENEIR)
MRy EBsREREIR &k MBLETERFER
BHETR ; FETEEHSERURERIRERE -
TR (EFEERBECESERBERBEE(CIR
TREXRERGEMMERAREELEIE - TEELE
EEEELEIR R TKEEMENLRBEHRREN
EI1] %F-

$R 1|32 5% Planning and Construction

RNPEMRESARBBERREAETIE

Taiping Suspension Bridge—Lighting and Recreation Upgrades

85

Completed : County Road 169 coach parking construction; recreation
facility improvements in Shizi area and along County Road 169; trails and
recreation facilities at Gongtian Xiding and Longmei; Guanghua Firefly
Viewing Area optimization; and environs refurbishment at Chukou
Administration Center and Wenfeng office space.

Completed : Shanmei and Chashan Tribal Life and Culture Park facility
upgrades; Leye viewing/recreation facilities; and Fushan Historic Trail
environs enhancement. To extend the corridor and create signature
highlights, additional works included Qingnian Ridge and Wild Ginger
Flower Stream Trail environment optimization; Taiping-Taixing and
Ruili tourism environment improvements; Yuantan Ecological Park
optimization; and lighting and recreation upgrades at the Taiping

Suspension Bridge.

IERKRILEEEFE X EERRELETIE

Facility upgrades at Shanmei and Chashan Living Culture Park
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Free holiday shuttles ran Shizhao-Fenqgihu during Lunar New Year
(2,624 riders).

Fifteen Taiwan Tourist Shuttle packages were launched; 2024
ridership: Alishan A Line (HSR Chiayi—Alishan) 70,570; Alishan B Line
(TRA Chiayi-Alishan) 122,785; Ruili Line (TRA Chiayi—Ruitai Info
Station) 4,063; Taiping Line (TRA Dalin-Taiping Suspension Bridge)
8,263.

Five EV chargers were installed by lessee vendors at Yuantan
Ecological Park and Wenfeng Visitor Center shops through public-
private collaboration.

Through community interviews and elder consultations, planting
presented the spirit of three-tribe harmony, re-creating native and
legendary species, adding edible landscapes, and creating a tribal
cultivation space-building the Chashan Living Culture Park. Guided
tours promoted in-depth travel, boosting indigenous tourism.

Site activation continued by leasing Niupuzi Recreation Area, vacant

land in Fengihu, and one other site to operators for various services.

Four environmental education programs were offered (290 participants),
with exchanges among education sites.

Campaigns included Alishan Seasons of Life Festival, 2024 Wedding
under the Divine Tree, Four Seasons Tea Tours, 2024 Alishan Coffee
Tourism Promotion, 2024 Alishan Tribal Tourism Marketing, the Tsou
New Year, cherry blossom, and firefly seasons—drawing 4.63 million
visitors and generating NT$11 billion.

Impression of Alishan. Listen to Your Heart won the Golden City Gate

Tourism Film Awards—Gold (Ecotourism).

WARTIEE - MABEREGR

Wedding under the Divine Tree ~Group Photo
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Beimen Visitor Center Forecourt
—Azure Embrace installation art

The Tainan Crystal Church area was enhanced with a new attraction,
"Walden; or, Life in the Woods," inspired by the classic literature (Walden)
and ecology (Protecting the Black-faced Spoonbill), enriching the Beimen
Visitor Center area.

Additional rest facilities at Haomeili and Budai Salt Fields, wetland-
integrated bikeway beautification, and Southwest Coast bird-watching
and recreation facility at South Budai Wetlands created a comfortable
birding locale-strengthening node and route linkages and diversifying

cycling choices.
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Scenic Area Operations

The Southwest Coast Tourism Circle's international development
advanced: on-site guidance for 19 operators (operations and facility
optimization), four site renovations, 30 businesses assisted to list
600+ products on e-commerce, and a digital tourism passport
linking food, lodging, touring, shopping, and transport.

Participation in market days and travel fairs; Savory Southwest "The
Savory Southwest” aprons, tablecloths, and "Salt-Worker Bento"
models reinforced branding; the Southern Science Park market was
tapped via starlight markets and labor welfare committee fam tours.
Eight venues achieved Muslim-friendly certification; 30 halal
products had certifications extended; a Muslim travel map/guide
was produced.

Sixteen leased operations generated over NT$160 million in revenue,
driving local economic development.

Green Destinations Bronze Award certification was earned.

Social marketing was strengthened via a Facebook fan page (260,954
followers in 2024) posting 20+ times monthly.

Events included: 2024 Kunshen Wangye's Salt for Peace Festival (about
40,000 participants); 2024 Taiwan Salt & Life- Salt Culture Carnival
(140,000+); 2024 Light Up Taiwan: Guosheng Port Lighthouse Ride at the
Westernmost Point ; 2024 Taiwan International Bird Watching Marathon;
Road to Chenggong: Cosplay Street Parade x Cycling the Mountains to
Sea National Greenway; and "Platinum Tracks" Wetland Salt-Sculpture
Light Trips.

The video "Voices of Salt—Sustaining and Passing on Salt Culture” won
Silver at the 8th Taipei Golden Eagle Microfilm Festival (2024).
Co-survival with Water-Mutually Beneficial of Southwest Coast Territory
secured a Bronze Asia-Pacific Sustainability Action Award.

Yunlin Kouhu's Dancing with Water - Wetlands and Water Control won
First Prize (Nature & Landscape) at ITB Berlin's 2024 Green Destinations
Story Awards.

Chiayi South Budai Abandoned Salt Fields Transform into Bird Paradise,
Restoring Hope for Local Residents was selected as a 2024 Green

Destinations Top 100 Story.

2024 IREA T FRER - REREN

2024 Kunshen Wangye's Salt for Peace Festival
—-Opening Ceremony
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Guanziling's Hongye Park was recognized for Excellence
in Environmental Education Facilities in 2024

Lingding Park parking lot in Guanziling was re-planned to add spaces
for small cars, parking for women/children, and accessible users;
a new bus bay improved the waiting environment-enhancing the
convenience of car and bus travel.

The Baihe Information Station building was improved: outdoor paths,
platforms, and pavilions were adjusted; operations were outsourced to
activate idle space.

The NSA headquarters area was upgraded by re-landscaping the
ecological pond and installing an entry landmark on Provincial
Highway 1 to link nearby attractions and raise the regional landscape.
The "Tabe! Tabe! Touching SIRAYA" installation at Guantian Visitor
Center was the Silver Winner (Landscape Design - Sculpture Design) at
the 2024 MUSE Design Awards.

Hatta Yoichi Memorial Park was revitalized with improvements;
guidance and markings on segments of the Lingbo-Guantian bikeway

were adjusted to improve the cycling environment.

2024 FERIFEBARE

2024 Siraya Go CreCar
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Scenic Area Operations

Six sites received AED Safe Place certification.

The Hatta Yoichi Residential Compound was named a 2024 Tainan
Cultural Asset Maintenance Demonstration Site.

Guanziling's Hongye Park won a Ministry of Environment excellence
award for environmental education facilities.

Smart Fun at Guantian Visitor Center earned a special award in the
2024 Smart Living Space Competition (Public Service, "Nest to the
Future" group) by the Architecture and Building Research Institute of
the Ministry of the Interior.

A smart parking system with real-time space availability, flow statistics,

and stall usage was installed to improve efficiency.

Participation in major travel fairs and matchmaking events; overseas
group promotions; international KOL shoots; and four-language
brochures were undertaken to promote the "Touching SIRAYA"
brand via international sharing, dining-upgrade, and sustainable
tourism forums.

The "Ten Blessings Gift Box" launched exclusively at the Baihe Love
local-revitalization park; 67 products were listed on the in-house
shop generating nearly NT$40,000 in online sales.

Eighteen itineraries on major e-commerce platforms exceeded
NT$200,000 in sales; partnering with travel agencies, eight domestic
and six international tours were launched, drawing over 1,000
international and 700 domestic FITs and generating over NT$16.86
million in revenue.

Major events: Siraya Mountain-Sea Waterway — Dazhen Road
Activities, Siraya Forest Festival, Siraya Summer Chill, 2024-2025
Taiwan Hot Spring & Fine-Cuisine Carnival, Siraya Go CreCar,
Zengwen Reservoir Gorge Concert, and Wonderland Siraya Cycling 5
COOL-attracted 2.77 million visits, generating over NT$6.426 billion.
"Touching SIRAYA" won a Travel Weekly Magellan Awards Gold
(Advertising/Marketing) and Silver (Communication/PR Plan),
cementing the Greater Siraya brand internationally.

Industrial guidance and capacity-building for Siraya indigenous
communities supported six tribes; two products were listed; two
itineraries were developed; six craft experience classes and one
showcase were held; 40 job placements were assisted; and 3,800

tribal visitors were drawn.
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Scenic Area Operations

Two PPP ROT projects were advanced for Liangshan Camping Site
(Majia Township, Pingtung County) and Saijia Recreation Area in
Sandimen Township, Pingtung County.

Ten lease, operation, and management projects were advanced,
including for the Tulong Bay Visitor Activity Service Area Office, Baolai
Visitor Service Area, Xinwei Forest Park Recreation Spaces, Wutai
Recreation Service Facilities, Maolin Visitor Center; Saijia Rest Area
land, bike rental station at Xinwei Forest Park, new Maolin Visitor
Service Center first-floor space; Liangshan South Management Station
Office first-floor; and Shiba Luohan Mountain Service Area (Liugui,
Kaohsiung).

The NSA's official travel website was fully upgraded, integrating
smart-scenic systems (live cams, smart parking, interactive guides)
and earning accessibility certification, providing a user-friendly visitor
service platform.

Campaigns included off-season Laonong River recreation itinerary
promotions (2024-2025), Maolin Purple Butterfly Valley Biennial
Butterfly Watching Festival (2024-2025), Cycling Tourism series,
Baolai "Ageless Hot Springs" integrated marketing campaign (2024—
2025), and Integrated Industry Sales and Indigenous Arts Promotion
Campaign ( Market on the Other Side of the Mountain, Seasonal Tea
Banquet, 185 Indigenous Arts Workshop Tour).

The NSA continued to promote the Kaohsiung Tourism Circle with
joint Line@ marketing: "Explore Kaohsiung" (all sectors), "Kaohsiung
Fun" (tour channels), and "Awesome Kaohsiung" (20 guided brands).
Eight members listed experience packages with ticketing platforms (25
FIT experiences, 541 customers).

Four pilot "Smiling South Bay" themed trips were arranged; and ten
itineraries were listed with licensed agencies (481 group customers).
International ground operators (incl. cruises) served over 1,744
visitors; 10 recommended packages drew over 2,634 customers; two
KOL fam tours were held.

Ten "Good Goods" markets and one off-site Kaohsiung Tourism
Circle market at Cultural Heritage Park near Taichung Railway Station
were organized; a joint Kaohsiung—Pingtung tourism circle shopping
lottery was held; and a joint presentation took place at the 2024
Tourism Circle Market Days (Southern Taiwan + Penghu).

Guidance was provided for the "Kingdom of Tribal Toys" event of
the Anpo tribe in Sandimen which won Silver SDG 8 award in the
non-profit category of the 2024 Taiwan Sustainability Action Awards
(TSAA). The Baoshan Napu Indigenous Organic Tea Garden in

Taoyuan District, Kaohsiung, earned Belgian iTQi recognition.

2024 B5E A EREE LK B 1T IR IR E)

2024 Maolin Mountain Cycling Tour
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2024 Dapeng Bay Cycling Series

Xiaoliugiu

Water-environment improvements included dredging the tidal channel
and bay, commissioned investigations/design for subsequent flow
interception/diversion and water-quality works, Mangrove Wetlands
Park enhancements, Bay Recreation Area upgrades, Dapeng Bay
Visitor Center renovation, Oyster Shell Island repairs, and cycling route
improvements—strengthening visitor facilities.

Universal design upgrades and greenbelt landscaping at Dapeng Bay
and improved parking facilities at the Dapeng Bay Bridge and Bay
Marina Pier created a more comfortable visitor environment.

"Salute to the Sea" water-access facilities at the Liugiu Sand Pit were
completed; the natural beachscape was restored; facility reductions/
aesthetic upgrades were made in the seaside resort area; and the "Let's

Go for a Walk" Scenic Trail continued to be enhanced.

2024 1BE R R S EIE BITHIEY
2024 Light up Taiwan - Southernmost Point
Eluanbi Lighthouse Bike Tour
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2024 Dapeng Bay Children's Fun Carnival
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Scenic Area Operations

Leasing and management at highlight sites—the Bicycle Pavilion,
Seaside Chapel, West Tower, Speedway and GO-KART, shops, boat
slips, and "scenic resort area on Xiaoliugiu—provided quality dining,
relaxation, sightseeing, night lake tours, water activities, and visitor
information, strengthening capacity.

Private participation in public construction via the Dapeng Bay BOT
continued.

Sixty wetland environmental education sessions (2,057 participants)
promoted conservation and visitor friendly environments.

With local government, island-wide plastic-reduction efforts
included "No Plastic Island,” a drinking fountain map, Xiaoliugiu
Love for Turtles Beach Cleaning, tableware rental, and raincoat reuse;
intertidal electronic counters regulated numbers to protect ecology.
In partnership with Liugiu associations, eco-restaurant certifications
and green sustainable itineraries were advanced alongside domestic/

international marketing to realize green travel on Xiaoliugiu.

Integrated tourism resources in Pingtung’s food, lodging, shopping,
touring, and transportation sectors, following the principle of
"marketing first" and "guidance in parallel,” to enhance the quality
of tourism services and facilities, and develop distinctive features,
and build complementary advantages within the industry to expand
visitor sources and benefits.

Events included: 2024 Dapeng Bay Sailing Life Festival, 2024 Dapeng
Bay Cycling Series, 9th Beach Money Turtle Protection activity, 2024
Dapeng Bay Ironman Triathlon, 2024 Dapeng Bay Children's Fun
Carnival, and the 2024 Qingzhou Beach Party.

Ecological sustainability in the Liugiu Scenic Area continued to be
promoted: beyond dispersing visitors via the "Let's Go for a Walk”
Trail, conservation and plastic-reduction aligned with environmental
policy—positioning Xiaoliugiu as an ecological learning island.

2024 FMEIRE
2024 Qingzhou Beach Party
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North Region Market Day
—OhBear with Entry Landmark
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Central Region Market Day
—Atayal Indigenous Dance Workshop

- To sustain advocacy of post-pandemic recovery policies, showcase
tourism circle achievements, and broaden economic benefits toward
"shared regional prosperity,” the Tourism Administration in 2024 integrated
18 tourism circles into seven regional brands (North, Central, South, East,
Kinmen, Matsu, and Penghu), creating diverse regional products with a
focus on overseas promotion. Overseas offices strengthened marketing of
circle itineraries; four Market Day events (Oct 25-Nov 24) presented the
results of regional tourism promotion. To build consensus, an NSATourism
Circles Achievement Presentation (July 3) featured industry case-sharing for
cross-domain exchange. The Northern Tourism Zone Strategy Forum (Aug
26) aligned vision and strategy; and the "Southern Tourism Zone: Sharing
International Perspectives Meeting" (Dec 11) focused on southern Taiwan

tourism development and international marketing.

— Resource sharing was promoted through tourism circles and industry
alliances in collaboration with central ministries. In 2024, a total of 110
product briefings/consensus/media exchanges were held; 150 businesses
completed business styling; 177 local products were developed; and 365
innovative itineraries, 1,068 products, and 304 e-ticket packages were
listed. Promotional effect was boosted by producing 84 videos, conducting
48 familiarization trips, and arranging 106 achievement presentations to

strengthen the brand power of tourism circles.

— During the four regional Market Day events (North/Central/South/East),
the 2024 Tourism Circle Market Day Director-General's Awards selected
Best Design and People's Choice as overall awards, plus 16 Director-
General's Awards (Best Taste, Best Souvenir, Best Sustainability, etc.), with

four People's Choice awards voted by the public.
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East Region Market Day
—Prize Quiz
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People thronged
to the South Region Market Day
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Penghu Four Seasons—Penghu Music Festival
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Penghu Four Seasons—Penghu Cross-Sea Marathon
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— Promoting the Penghu Tourism Circle and Industry Alliances :

« Assistance was provided to three businesses—Dianjiangjia Foods,
Penghu Red Fruit Biotech Co., Ltd., and Changshang Mingzhu-to secure
Ministry of Economic Affairs smart decarbonization subsidies. Brunch,
Yiinlin and Xiaohe Shiguang Café received guidance to become green
restaurants; Hioneone Hostel, Hsu One One B&B, and Sea Path B&B
were certified as green hotels; and Chia Chyi Travel Co earned a Bronze
Environmental Travel Agency mark. Smart solutions integrate advanced
green industries, supporting Penghu's low-carbon island image and a
green tourism value chain—injecting new vitality and showcasing unique

appeal to attract visitors and partners.

« Leveraging major events, cross-industry alliances among car rentals,
tour operators, and B&Bs launched package promotions—driving sales
for car rentals, lodging, dining, chartered island-hopping, and water
activities, with revenue generated totaling NT$1,866,602. Two innovative
green tours featuring sustainability and the northern four islands drew

105 participants and NT$157,500 in revenue.

« In partnership with high-quality local merchants, 45 specialty shops
were listed on the MOEA's SME "Town-Countryside-Island Travel”
platform to foster urban-rural exchange and promote outlying-island
tourism; 92 products were listed on iOPEN MALL, Klook, and KKday,
with a joint KKday online campaign (sales: NT$1,065,736). Four digital-
capacity workshops (basic and advanced) trained 230 businesses on Al
tools (ChatGPT, Canva), interactive posts, Reels, and short videos.

« Operators jointly attended the 2024 Singapore NATAS Holidays and
promotion events; the Tourism Circle Market Days (Southern Taiwan
+ Penghu), Taipei ITF, Life in Style Festival, Elder Care Asia, Good Food
Festival-promoting Penghu specialties, Penghu Four Seasons Travel
experiential tours and stays, Al helpers, and festival gift sets to boost
exposure, increase domestic/overseas participation, and align Penghu
with international tourism.
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Penghu Tourism Circle
—Quality Vendors at Market Day
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Digital Transformation of the
Tourism Industry
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To accelerate digital transformation across the tourism sector, the Tourism

I Administration organized the 2024 Digital Transformation Expo for the

Tourism Industry, the Fun Tech Jam, and the Tourism Open Data Hackathon.

Harnessing the combined strengths of industry, government, and academia,

2 # these initiatives continued to steer the sector toward the twin goals of

‘Dual-Track Transformation_

( "E5% Open Data BEH MERE )

Tourism Open Data Hackathon—-Campus Competition

r2024 B EFHMIBEET

2024 Digital Transformation Expo for the Tourism Industry
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Held on December 3-4, 2024, the Expo featured a Thematic Forum, Digital Matchmaking for Industry Transformation, and a Smart Tech Experience Zone,
steering the tourism industry toward “Sustainable Resilience x Digital Innovation.” The show floor offered an Al-powered, immersive mixed-reality journey
around Taiwan to showcase the appeal of cross-sector convergence between tourism and technology. The Thematic Forum brought together leaders from

industry, government, and academia to discuss policies for sector-wide digitalization and build consensus for tourism development. The Smart Tech Experience

Zone presented applications such as Al amenity vending machines, self check-in systems, food delivery robots, and Al multilingual guide systems that enhance

guest services. The Digital Matchmaking and Transformation program addressed diverse industry needs, enabling operators to explore tourism tech products,
- receive guidance on transforming operations, and track emerging trends. The event drew 41 participating companies, with 65 technology applications and nearly
s E 70 innovative solutions on display and 5,603 visits over two days.
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2024 Digital Transformation Expo for the Tourism Industry
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Fun Tech Jam
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Tech and Tourism Matchmaking and Exchange

Under a "solving tourism challenges with tech innovation" model, this event identified three major pain points in the tourism digital transformation

process through stakeholder interviews. Technology providers were invited to propose targeted solutions, such as a carbon-footprint calculation and

management platform to help tour operators run and market sustainable travel, and a property management system (PMS) based real-time guest status

reporting module for hotels in quake-prone areas to support emergency decision-making and strengthen disaster response.
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Tourism Open Data Hackathon

M3 FEHEEN T8 JE Open Data BEWN ) REH
FEBEARERRZEERERBCERMER (Open
Data) KRGS Al REUE i (LBS) ~ RE B F Rl -
1R R E B Bk  RECKAE S B AR TS B HE T s B8 R
Ri2 - BWEFEITESFAIIRE < FERS| 46 BRERKR
BARE > 18 FBBERMENRE  RIFBAHHIAIFE
BEREANESEEN  BEICEFREANIEE -

113 FREN RERG
2024 Hackathon finals

Launched in 2024, the inaugural Tourism Open Data Hackathon was a campus competition inviting teams from universities across Taiwan to use the

Tourism Administration's open datasets with Al, big data, location-based services (LBS), and computer vision to pitch innovations spanning smart travel,

low-carbon sustainability, and new digital services—from travel health to cruise shore excursions. Forty-six teams registered, with 18 advancing to the

finals, demonstrating strengths in digital innovation and practical application and injecting fresh momentum into the tourism sector.

N - BBA B (R B 2R Student team presentations at the 2024 Hackathon
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Digital Transformation of Smart Scenic Areas _
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Transforming Smart Scenic Areas: A New Model for Tourism
Data Governance and Service
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In step with global trends and industry upgrading in Taiwan, the Tourism Administration advanced a "Smart Scenic Area
Transformation” strategy to realize the sustainability, innovation, and smart governance goals set out in the Taiwan Tourism 2030
White Paper. In May 2024, a dedicated Project Management Office (PMO) was established to drive site-wide digital transformation

centered on data integration, technology adoption, and service innovation—across smart management, smart services, and smart

#ies OO
Dual-Axis Transformation
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East Coast PWA mobile visitor services
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marketing—propelling data governance and service upgrades at scenic areas nationwide.
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Strengthen data integration and early-warning systems to improve
governance: For example, high-resolution live cameras with Al vision at
Baishawan Beach (North Coast) help identify visitor locations and support
safety alerts; real-time Al people-flow monitoring on the Lovers Lake
Suspension Bridge informs digital signage to manage capacity and visitor

safety.

Roll out PWA-based mobile travel services and Al-guided tours to deliver
real-time information and travel suggestions: The East Coast PWA provides
personalized, real-time audio guides and route recommendations. At
the Checheng Visitor Center in the Sun Moon Lake area, a "train-view"

immersive carriage experience enhances engagement and immersion.

Develop a media bank to support place-based revitalization and tourism-
circle promotion. The Alishan National Scenic Area Administration
(NSA) launched the Easy Go tourism e-commerce platform for one-stop
purchases of local goods and passes. In Taiwan's outlying island areas,
the "Wave Penghu" brand integrates sustainable travel concepts with
digital pre-purchase services to strengthen tourism-circle integration and

international reach.
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High-resolution live feed at
Baishawan Beach, North Coast

BHIEEEROERERERE
Immersive train carriage experience at
the Checheng Visitor Center

EHBCBITERB Mg - e
Digital brand of the Penghu Tourism Circle :
Wave Penghu
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2024 L'Etape BIEBTEHIEE
2024 L'Etape by Tour de France
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Experiencing Taiwan's Beauty through Virtual Cycling
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Since debuting at Sun Moon Lake in 2024, L'Etape by Tour de France offered online experiences and competitions of its certified routes via a world-
renowned virtual cycling platform. The integrated on-site/online campaign deepened rider immersion and heightened international visibility and
buzz for Taiwan's cycling routes, expanding Taiwan's influence in global cycling tourism. By the end of 2024, high-quality footage had been completed
for 16 distinctive routes, with 10 published for users worldwide to virtually experience Taiwan's diverse landscapes. Through precise audience
targeting and storytelling, the initiative is drawing the international cycling community's attention and amplifying Taiwan's brand presence in the

global virtual-cycling market.
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Friendlier and Faster: Expanding Al Real-time Translation in 2024 ‘
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Following the initial deployment at Taipei Songshan Airport and
Taiwan Taoyuan International Airport in 2023, Al translation services
were expanded to Kaohsiung International Airport in 2024. To better
serve diverse visitors, Indonesian and Vietnamese were added to the
original four languages served, enhancing friendly and accessible travel

consultation for international arrivals.

SIS E EHIZEHE S Al Smart Translation Counter at Kaohsiung International Airport

IBMABIEESEN ' EREHCEFRER

Enriching the Tourism Big Data Platform
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Dual-Axis Transformation

— Completion of specifications for EV charging station data: Data for
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Sharing Data, Creating Value: The "Tourism Cloud” Platform

charging stations in 10 National Scenic Areas and real-time parking
availability for 12 National Scenic Areas are being integrated and
uploaded to the MOTC Public Transport Data eXchange (TDX) platform,
and presented on the National Scenic Area website's Smart Tourism
Information Station—supporting visitor route planning and providing

high-quality parking information.

The Tourism Cloud platform integrates a data bank and media bank with

BE THAE) ¥Fa - r BERBRITHETIRITER  RHERK
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open APIs and rich content assets. The platform engages public agencies,
enterprises, and creators to foster innovation in smart applications and

digital content production, enhancing overall visitor experience value.
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Keeping Pace with Al : Smart Translation Counters vo'
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visitors, Al Smart Translation services were installed at the Songshan Airport
Visitor Service Center and at the Yeliu Visitor Center in the North Coast and
Guanyinshan NSA. Powered by an advanced real-time translation engine and
a two-sided transparent display over 5G, the service delivers seamless, face-to-

face voice translation in English, Japanese, and Korean.
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Advancing Contactless Interaction for
Discovery-led Tourism
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contactless interaction with glasses-free 3D and immersive VR, combined

with gesture-tracking interfaces. The "3D Explorer" platform allows visitors to

MRS EAER > RENTEMMESEEHTAE (3DFEME) (3D
EXPLORER) - ##%& o] #EHE R ARE - ITIEBE 360" 1R R E £

digitally discover the world-class landforms of Heping Island Geopark in 360

degrees, including the sunrise views at Alabao Bay, acclaimed as one of the
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— Continued optimization and enhancement of analytics: In 2024, the
platform added data on inbound/outbound travelers for peer Asian
markets and Korean market demand. In total, 28 internal/external data
categories were integrated, covering 236 datasets and about 130 million

records, supporting 280 business analytics services.

— Centering on accommodation operations big data, a computation
module for accommodation industry indicators was developed and
integrated with existing tourism indicator systems—forming a foundation
for monitoring tourism and lodging market conditions, decision support,

and industry analysis.

BRANFESHEAEE RS - IRERIRGER LA EZRE

world's most beautiful sunrise spots.

FALLFEIS IR AR 75 OB B EIEE S

Al Smart Translation Counter, Songshan Airport Visitor Service Center

(3D HRZRR) NESHERBEHER
"3D Explorer” interactive experience
at Heping Island Geopark
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[=] Promoting Sustainable Tourism
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2024 BB THERE
2024 Tourism Zone Market Days
at Huashan 1914 Creative Park
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Advancing Sustainability in the Travel Trade
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— On June 1, 2024, World Bicycle Day rides were held around Taiwan to
promote cycling tourism. The Taiwan Cycling Trail-Taiwan Bike Portal
provides one-stop access to events, rest stops, nearby attractions, lodging
and dining, Taiwan Tourist Shuttle connections, and weather, making
ride planning easy. More than 5,028 accommodation providers joined the

Bicycle-Friendly Lodging program to strengthen cycling-support services.

— From October 25 to November 24, 2024, four Tourism Zone Market
Days took place at Huashan 1914 Creative Park. Each week highlighted
one regional theme, showcasing the brand strengths and operational

achievements of Taiwan's seven regional tourism circles.

— The Taiwan Indigenous Tourism Festival was held from November 29 to
December 1, 2024, at Huashan 1914 Creative Park. The event highlighted
recent progress in indigenous tourism and the distinctive culture of

Taiwan's 16 Indigenous peoples.

2024 FEREREBNARFE

2024 Taiwan Indigenous Tourism Carnival

— To align with sustainable tourism trends and deepen understanding of
sustainable management strategies and international certification, four
training sessions and two site visits were conducted in 2024 for executives

and owners. A total of 100 travel agencies and 320 participants took part.

— Three travel agencies were assisted in earning the Good Travel Seal (GTS)
in 2024. A documentary of the counseling and certification process was
produced to support broader promotion and encourage more agencies

to join the sustainability effort.
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Quality Enhancement Subsidies
for Amusement Operators
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Subsidies catalyzed approximately NT$125.95 million
in total investment

—_—
Zm ~
“r\.)
oo
v O
3O
at
dl

RSB CEREIRRINT  KEAMERE - KiE RBHEER
BB SEEELLEREN & 13 FEBRLIFEEEE(LE
SHERETEEIE HE 113EEM TKERE) BEREE
WERIKFTEBER (222050 FTHH EXEE > HEEX
PR EEPIBRFKERE - IRIRRE (E - environment) ~
BEE (S social) FIASAIE (G > governance) 1B » 5| &
FERKELRRE > AIETISESHEMMEE - 113 FeH 17 RFE
FRH ESG KB RIFEMBIRGE - R EMBIEE 4,886 BT >
WHIEEA A RERBEREREE  AALNMHEXLED E -

NKEEHESIE  EREREAR (BEERK)  FKRE

BE(CETEMED - &£ - ITIERIE E BUE E I FHEER LED BBE
A ESXAER VK EEEE 5 | 22 EE){L Quality Enhancement Subsidies — Left :

Dual-track wind-solar energy-storage LED streetlights at Little Ding-Dong Science

KEINBANARERARSE  FTHEERERBAMEE 1182,595
Theme Park; Right : diesel-to-electric conversion of the miniature train at the Formosan

Bt Aboriginal Culture Village

To steer the amusement park industry toward innovation and sustainability, subsidies in 2024 prioritized "sustainable development,” aligning with global net-
zero trends and Taiwan's 2050 net-zero pathway. The program subsidized projects such as pursuing sustainability certifications; environmental (E), social (S), and
governance (G) initiatives; greenhouse gas inventory reports; solar-wind dual-mode energy-storing LED lighting; conversion of mini-train engines from diesel to
electric; energy-monitoring systems (smart meters); and graywater/rainwater recycling systems. In 2024, 17 enterprises applied for ESG-related subsidies. Approved

subsidies totaled NT$48.86 million, catalyzing approximately NT$125.95 million in overall investment.
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The Tourism Administration supported local governments and national
scenic area administrations in expanding the "i"-branded i-Center Travel
Service System at major transport hubs and key recreation nodes within
national scenic areas. The service system provides convenient access to travel

information for domestic and international visitors.
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MatthewBike joins Taipei City's Information Station network

=1 Promoting Innovative i-Center Services 7%

Services are tiered by location and function: Tier 1: Three airport visitor service

centers at Taiwan Taoyuan, Kaohsiung, and Taipei Songshan; Tier 2: 55 local-
government visitor information centers at key nodes (rail, THSR, airports,
metro); Tier 3: 59 visitor centers at important recreation points within national

scenic areas under the Tourism Administration.

To foster a welcoming travel environment that embodies Taiwan's "Ask
Me" spirit, the administration has also formed cross-sector partnerships to
selectively support Information Stations operated by private enterprises and
public or private institutions to provide local tourism information and on-
site consultation. As of 2024, a total of 653 Information Stations had been

established across Taiwan.
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Advancing a Sustainable, Digital Tourism Industry
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The Tourism Administration is advancing the vision of tourism as a key pillar of the national economy, in line with President Lai Ching-te's “National Project
of Hope” policy blueprint, the goal of building a NT$1-trillion tourism industry by 2030, and international trends in sustainability and digital transformation.
Realizing this vision will involve integrating low-carbon transport with local culture to expand green tourism, and leveraging smart technologies to enhance
destination highlights and brand marketing. By showcasing Taiwan's unique appeal, the initiative will drive domestic tourism, attract more international

visitors, and steadily develop tourism into a trillion-NT dollar industry.

The Tourism Administration is actively advancing the establishment

BFRAT AN EEHUZSTHERE

Building Tourism Talent and a
Digitally Driven Think Tank

of the Taiwan Tourism Development and Training Institute, which will
focus on four core areas: expanding tourism policy research, enhancing
international collaboration, promoting local industry development, and
implementing talent cultivation and certification. The institute aims to
serve as both a strategic think tank and a hub for digital advancement.

E5HEE TMEIEASEE IR BRIF > KKK BHR
BOCBUERERM « BIFR3MEAS - ERMARE - ATIEERE

RRODEE - DUEEE - BISERINGE

I

g

BigEyc =R el E ik

Creating Scenic Area Highlights to Energize Domestic Tourism

#EE) TbOZz ERpEAEETE - TSR in EE

Promoting the "The Northern Tropic of Cancer Flagship Project

- Smiling South Bay in Taiwan"
The administration will link destinations along the Tropic of Cancer—

including Penghu, Chiayi, Tainan, Kaohsiung, Pingtung, Nantou,
FtERRERREEEN  BR  6F S# BR FER 1
ERAR M KR SEHEEaRETRE ; 1HEABED
FEEEEE  FE 235N Z2E) REER MEEIFRAR X EHE
EHEEME U TEEfMinER) ~ T8l in & Mg k=
ERER in fE5R ~ BB AEH - BRMAERER > BAILEER
BT SRR ©

Hualien, and Taitung—to create southern Taiwan itineraries shaped like
a "smiling curve." In collaboration with the Ministry of the Interior's
"Traveling Taiwan: Discovering the Beauty of 23.5°N" and the Ministry of
Culture's "Tropic of Cancer Cultural Route,” the Administration will map
recreational resources along the axis and integrate new highlights along
the Tropic of Cancer corridor.

MREE - M=k
Smiling South Bay : Southern Branch
of the National Palace Museum

ESESEEYL]

MR
Smiling South Bay : Chimei Museum

HRMEBUEESR

Advancing a Sustainable, Digital Tourism Industry

MREE - B8 F YIS
Smiling South Bay : National Museum of
Marine Biology and Aquarium

KIBECRERRIERERTE 2.0

Sustainable Tourism Scenic Area Highlights Flagship Project 2.0
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Driving Domestic Travel through Four-Season
Tourism Events and Marketing
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Build Regional Tourism Brands
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— Develop sustainable scenic area highlights : Centered on the National
Scenic Area Administrations, the Tourism Administration will create themed
tourism brands, improve and renovate infrastructure in scenic areas, and
reinforce brand identity through related promotional activities. For example,
the North Coast, Northeast Coast, and Keelung will be integrated into the

“Pearl of the North Coast” green tourism destination.

— Build smart and sustainable scenic areas : We will enhance information
services at national scenic areas and, through management and service
transformation, establish low-carbon, sustainable tourism mechanisms that

offer visitors diverse and convenient travel options.

The administration will refine and expand large-scale seasonal events,
including the Taiwan Lantern Festival with a sustainability focus, the Taiwan
Summer Festival aligned with the Tropic of Cancer, the Taiwan Cycling
Festival integrated with international competitions, and the Taiwan Hot
Springs Festival connecting hot spring areas nationwide. This initiative aims
to surpass last year’s participation levels. For example, the 2024 Taiwan
Lantern Festival attracted over 15 million participants. Leveraging the “100
Taiwan Tourism Highlights”, we will work with central and local governments
to roll out phased marketing campaigns that promote domestic travel,
encouraging visits to key attractions and targeting a 5% annual increase
in visitors to these destinations. We will also upgrade the Taiwan PASS by
strengthening transport—attraction connections, integrating the Yilan Short-
Term TPASS and Kaohsiung’s MeNGo, to increase product offerings along
travel routes and provide visitors with more diverse options, with a sales

target of 3,000 passes.

HiAs
i X,
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EMBXES 7 BRIE B mEZ—

The Kinmen Tourism Circle is one of the seven regional tourism brands

The administration is integrating the achievements of 18 existing tourism circles and rebrand them into seven “Regional Tourism Circle” brands. In line with

the principle of linking international destinations with surrounding areas, showcasing regional character, and strengthening cross-regional collaboration, we

will conduct consensus meetings, design itineraries, produce promotional videos, and host marketplace events to enhance regional marketing and stimulate

local industries.
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Advancing Green Tourism

BB iR B (i hesks

Integrating Low-Carbon Tourism

BISEEBCEEERRSHE EHSHF > BSSERERLRTE
FE > HERERKREER - TERSHBRERBSE - #ik > B8
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Obtaining International Certifications

SERERKEREESE > N GERth KTHEH  BS
RAEZRESENRAREKEERTE  THEHNEZENGGRE
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HEEEMNRE

Promoting Smart Tech Scenic Areas

TEERRESRE

Building National-level Smart Scenic Areas

HEILEF  RitA - BRE  WEWL - REPBFRRZIHNE 6 &
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HHEBRCERVERIEET

Hosting the Digital Transformation Expo for the Tourism Industry

Frigits) TBCERRUBREBES, - TN 114 FERESL
SIS 2 15 > TRt 7,000 ARZE > MINBHERLCEESEAY
1ERRTS » BREMFERABAIE  EENEHEEIE > ER A
AT B - SIEEBERBANRE - BABRBRE &

ARTER i ~ ImAITIHIRE - MRS B ENIREESER - IEERE
HAEBE > RABRBRFESD -

The Tourism Administration will actively encourage tourism operators
to partner with Taiwan High Speed Rail and Taiwan Railways to
combine low-carbon transport with accommodation providers,
promoting low-carbon travel models. We will also gradually implement
carbon inventories and reduction measures in scenic areas, and support
applications for Gold Standard (GS) carbon retirement certificates to

realize low-carbon tourism.

In response to international sustainable tourism trends, the Tourism
Administration will use “Green Destinations” as the core marketing
theme, progressively enhancing environmental protection and
sustainability standards in national scenic areas, and promoting
the acquisition of Green Destinations (GD) certification by local
administrations. At the same time, we will actively assist tourism
operators in obtaining the Good Travel Seal (GTS), aligning services
with global green value chains and enhancing Taiwan's international
competitiveness in green tourism.

-
(-

The Tourism Administration is developing six pilot smart scenic areas—
the North Coast, Northeast Coast, Sun Moon Lake, Alishan, East Coast,
and Penghu—by applying smart technologies to improve scenic area
management efficiency and enhance visitor service quality. In 2024, a
Smart Scenic Area Digital Transformation Project Management Office
(PMO) was established. Beginning in 2025, an integrated management
platform will be introduced to consolidate weather, crowd, traffic, and
incident data for data integration and real-time analysis, providing
more accurate decision-making support and better visitor services for a

smarter, more user-friendly travel experience.

BAENBMBEEAIREERES| AR

The Tourism Administration's Digital Transformation Expo
is building momentum in the travel industry

The Tourism Administration will continue to host the “Tourism Industry Digital Transformation Expo”, with two events scheduled in 2025 in Taipei and

Kaohsiung, expected to attract 7,000 participants. In partnership with the Ministry of Digital Affairs, the Ministry of Economic Affairs, and others, we will

continue to implement Al to advance digital tourism. These actions will help businesses to reduce labor costs, improve service quality, increase booking

efficiency, expand marketing exposure, and deliver better travel experiences, thereby accelerating the digital transformation of the industry and enhancing

international competitiveness.

BB mhEs|ZRE

Strengthening the Tourism Brand to Attract Visitors to Taiwan

1THHEEEY mE 3.0

/\/\arketlng the Taiwan Tourism Brand 3.0

BB YRR 3.0 — TTAIWAN-Waves of Wonder( &7/ -
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Enhancing Themed Itineraries and Exchanges
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Expanding Overseas Services Capacity
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113 £ 9-10 AERBBIETIEN 1 HANSEBRAEERES
Taiwan tourism ads ran on the London Underground for about one month
in September-October 2024

HRXEBBICESR

Advancing a Sustainable, Digital Tourism Industry

TAIWAN

WAVES OF WONDER
& 82BN EESER

Under the "TAIWAN-Waves of Wonder" banner, the Tourism Administration
will implement promotions through multiple channels—travel fairs, trade
briefings, offline ads, online campaigns, and social media. Key placements
include billboard advertising in New York’s Times Square, ads on Thailand’s
public transportation, outdoor media in the Philippines, and promotional
campaigns at JR stations as well as Keikyu and Enoden train wraps in Japan.
To boost appeal, special offers will be launched, such as Taiwan PASS
discounts and High Speed Rail buy-one-get-one deals.

At Expo 2025 Osaka, the Tourism Administration will promote "one trip,
multiple stops" by enhancing free half-day tours, introducing free round-trip
vouchers for the Taoyuan Airport MRT, and diversifying half-day inbound
tour options to encourage transit passengers to enter Taiwan. We will
target premium segments through MICE, golf, and medical tourism, while
attracting more visitors via large-scale international events such as L'Etape
by Tour de France, the World Birdwatching Expo, and the World Camping
Gatherings. We will continue tourism meetings between Taiwan and Japan,
Korea, and Vietnam, as well as talent exchanges with Thailand to deepen
bilateral cooperation.

The Tourism Administration will continue efforts to upgrade the Taiwan
Tourism Information Center (TTIC) in Mumbai into a full office, while
establishing three new TTICs in Sydney, Amsterdam, and Seattle. Through
sustained market diversification and precise marketing, we plan to expand our
global presence to 18 offices and nine TTICs worldwide by 2028.

114 FIEFHME REEICRB D E (TTIC)

New Taiwan Tourism Information Centers (TTIC)
planned for 2025

N |

@

EF! Sydney
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1H3H January3

2 B 5 H February s

2 B 7 B February 7

2 A 22 H February 22

2 A 24 H February 24

2 A 28 H February 28

3HA1H March1

3 A4 H March4

3B4H-3B5H
March 4 — March 5

3 H6H Marché

3H9H March9

3B16H-38B17H
March 16 — March 17

4HB2H April2

4 B 16 B April16

4 B30H April30

5H6H Mayé
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*5,%3 Major Events

2024 B8ES) £IE MEEREE) BRE VR ERER
Unveiled the main lantern "The Dragon Comes to Taiwan" and the hand-held mini lantern "Little Dragon Bao" for the 2024
Taiwan Lantern Festival

2 H February

RIEAREFESFERASREERENAEEBEATEREAHRESEE 2023 FRERGE, - IEFRREGE
REENAER

The Dafu Sunrise Viewing Platform at the Northeast and Yilan Coast National Scenic Area Administration (NSAA) won the 2023 Yuan Ye Awards
(Public Architecture and Landscape category); representatives were received by President Tsai Ing-wen

FEEVEE BRI AR R

Established a Taiwan Tourism Information Center in Mumbai, India

024 BAEEBRAE) (2 TH 1 EEEBRIE ) jRiZag

Held the Tourism Day 2024 Celebration and the inaugural Taiwan Tourism Gold Awards ceremony

247 2024 2EEE) FEREN

Held the lighting ceremony for the 2024 Taiwan Lantern Festival

FEENEHEINZRIL 28 B CIRTE D R

Established a Taiwan Tourism Information Center in Jakarta, Indonesia

3 H March

Bit TRBEE 2 ABT1 ARE) EREHER

Implemented the "Taiwan Tour Bus — Two For One Free" promotional offer

BRS_ERCEREXE

Held the second Tourism Leaders Roundtable

29 2024 ZEISEKEBRIATE

Hosted the 2024 National Scenic Areas Sustainable Development Symposium

REBPBEAERILAREHSFEARASEBEEEMN DERERIMA - 13K - #EMIK (Northeast Coast Slow
Travel - Huamo. Railway Slow Travel)) 5 - 5% 2024 ZEEHEMEZEIKRE (ITB) £ FI2E (The Golden
City Gate : Tourism Multimedia Awards) - BiYtEiF 48R 24E (Silver Star)

The Tourism Administration, MOTC's Northeast and Yilan Coast NSAA won a Silver Star in the Destinations category of The Golden City Gate
(Tourism Multimedia Awards) at ITB Berlin 2024 for its video "Northeast Coast Slow Travel — Huamo. Railway Slow Travel."

QLEBEEt%‘%itﬁ&E%EJ—I%H BEERN EEEEFLRS - BILSLMSFETRE) 240 12023
BESBAE) RRENE 8 12023 FREREAE - RS R - £

The Northeast and Yilan Coast NSAA's "Guishan Island (Turtle Island) Cultural Landscape Shaping Project—Historic Settlements and Military

Eco-Island” received an Honorable Mention in the Landscape and Recreation category at the 2023 Taiwan Landscape Awards

BRHHE TEBABRERASTERER

Administered the first Assessment Examination for Tour Guides and Tour Leaders
4 R April

SR EBEREEEE NEERAEREAEHESE (MOU))
Signed a Memorandum of Understanding on Marine Tourism and Conservation with the Ocean Conservation Administration,
Ocean Affairs Council

EIESEA DKIERESEEIA,

Amended and promulgated the Regulations Governing Water Recreation Activities

EAE B AR SR B RTE D R

Established a Taiwan Tourism Information Center in Paris, France

5 H May

BRI AEE @S 3.0 iR TTAIWAN-Waves of Wonder ( &&% 1 - B=HER )
Launched the new Taiwan tourism brand 3.0: "TAIWAN-Waves of Wonder."

5A9H-12A3H
May 9 — December 3

5H15H May1s

5H16H-5R17H
May 16 — May 17

5H 31 H May31

6 H1H June1

68 1H June1

6H1H-12A31H

June 1 — December 31

6H1H-12A31H

June 1 — December 31

6H22H-6H23H
June 22 - June 23

6 B 24 H June24

7B1H-12H831H
July 1 — December 31

7B1H-12H31H
July 1 — December 31

7B3H
July 3

7H18H-7A21H
July 18 — July 21

7H22H-9AH13H
July 22 — September 13

7H23H
July 23

8A1H
August 1

8H1H-12H31H
August 2 — December 31

Mﬂfi Appendices ﬁ

g TERGESFEECEERERREMEEEER

Conducted the "Supervisory Evaluations on Operations, Management, and Safety Maintenance for National Scenic Areas.”

12024 &&{PE & Solar Festival in Taiwan) RIFEENISELES

Held a press conference promoting the 2024 Solar Festival in Taiwan series of events

1M3%5 [ 16 HEAERMBAN S —FEERAEX 25 A.%HI (BEEAEHMEE  MBUTRFMBHE « BX
TR KFH&K - RRETRENEINREME ) RE » ETRBERGE R B AR ZIHMB RS EFESERERE
HEREN 5 B 17 AREENRKAE (EEHE }\IZIJE ) B AR EHMRERNSRERILER - BERRER
REBEE

On May 16, Miyagi Prefectural Assembly Member Keiichi Kikuchi led a 25-member delegation (from the Miyagi Prefectural Assembly and
Government, joined by the mayors of Kesennuma, Tome, Osaki, Higashimatsushima, and Murata Town) to Taiwan for a ceremony designating

the Danlan National Greenway and the Miyagi Olle Trail as International Friendship Trails. On May 17, a Miyagi Olle pony symbol was installed at
Yuanwangkeng Riverside Park (entrance to the Caoling Historic Trail), opening a new chapter in international friendship exchanges

2024 fEELEH REEXBRIEAEER 40 BEEE) EF

Opening of the 2024 Fulong Life Festival and the Northeast and Yilan Coast NSAA's 40th-anniversary celebration

6 H June

2t 12024 HRB1ITER RESREEY

Held 2024 World Bicycle Day events and island-wide rides

FE) NRETCERRBCEXBRE - TEARTEBERESRICR BRI

Launched the Post-Earthquake Tourism Revitalization Implementation Plan for Hualien—offering FIT lodging discounts in Hualien and subsidies
for group tours in Hualien-Taitung

TREIFT) ERHE 6 FRGRETRERTZZREET

Taiwan Tourist Shuttle: Free rides (with e-tickets) on six routes in the Hualien-Taitung area

reEBE) TREXERE 2 TESR

Taiwan Tour Bus: 80% off on Hualien-Taitung tour packages

024 22MEH 25 - FHFEFAER & 2024 MELNNFREEFRE) EEE

2024 Taiwan Summer Festival activities in Chiayi: "Niupuzi Love Prairie” and the "2024 Alishan Four Seasons Tea Tour — Summer Tea
Gathering."

REMEAERIEARENESFERASEEERE TRMERERSE T OMEIR K% 2024 R EHERE + &
ERBIERATR - s

The Northeast and Yilan Coast NSAA's Nanya Tourism Service Center New Construction Project won the Best Planning and Design category at the
2024 FIABCI-Taiwan Real Estate Excellence Awards

7 B July

a7 ERtE 4 RRGREFREREZREER

Taiwan Tourist Shuttle: Free rides (with e-tickets) on four routes in the Yilan area

Te2EE) EHEERRE 2 ITER

Taiwan Tour Bus : 80% off on Yilan tour packages

2t 12024 ARASEHABRRYSZEE]

Held the 2024 National Scenic Area Tourism Circles Achievement Presentation

2102024 B1tEBREZFRE

Participated in the 2024 Taipei Summer Travel Expo

WHEE M B EENRE

Conducted the Amusement Park Supervision and Evaluation Competition

ZLERRREBERE NEEHRPSERBRREIELR) RRILAREEEFERAREBEER TRBRERS
by R 12024 BRSWERE SERBRTEESERREHE

The Tri-Mountain NSAA's Emei Lake Loop Trail Tourism Environment Improvement Project and the Northeast and Yilan Coast NSAA's Nanya
Tourism Service Center received the Gold Award and an Excellence Award, respectively, in the Best Planning and Design category at the 2024
FIABCI-Taiwan Real Estate Excellence Awards

8 H August

FEEREBITEEEREE

Launched a Taitung FIT lodging discount program

FHEHMNE B TR E SRR NG5 228

Provided additional incentives for foreign tour groups staying in the Hualien or Taitung area.
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8H2H-8HA5H
August 2 — August 5

8H9H
August 9

8H 12 H
August 12

88 14 H
August 14

8H26H
August 26

9B4H-9R5H

September 4 — Septembert 5

9R89H

September 9

9B1MH-9H812H

September 11 — Septembert 12

9814 H
September 14

9H24H
September 24

9A25H-9KH26H
September 25 — Septembert 26

1082H
October 2

10H85H
October 5

10A7H-11H30H
October 7 - November 30

10A88H
October 8

10816 H
October 16

R 12024 8EERE) RE Tahlk £EE > BHEESHENFERERER
Hosted the "Taiwan Way" theme pavilion at the 2024 Taiwan Culinary Exhibition, showcasing distinctive regional attractions and foods from
across Taiwan

FREMRSE 2024 TRKEHES) RBERE > BEN NFEE KR A8 B8 BAHER
2 TPASS BEIRE ~ Taiwan PASS RBEFERH ~ EREL - BEKBEABNMNEREN 6 REREARE - BT
BHZTHEG - BERZAPP > REBGEBHNEERE T B EMBAUEES

Minister Li Meng-yen visited the MOTC pavilion at the 2024 SDG Asia Exhibition. The pavilion, themed "Net-Zero Green Living, Sustainable
Progress," featured the Highway Public Transportation Program, the TPASS Commuter Monthly Pass, Taiwan PASS transport e-tickets, the Happy

Bus, six National Scenic Areas recognized in the Green Destinations Top 100 Stories, diverse cycling routes, the Happy Life Weather app, and a
digital audit of corporate employee commuting footprints to encourage green commuting

EIEEA MRBEMECE MRS R R ERFRERRE RIS EE B =R
Revised and promulgated the Directions for Tourism Administration, MOTC Subsidies to the Hotel Industry to Stabilize Capacity for Serving
International Visitors

EIESEHm MEREBRCERFRETERER

Revised and promulgated the Guidelines for Preferential Loans to Encourage the Upgrading of the Tourism Industry

IR 12024 IEB R E RIS

Held the 2024 North Coast and Guanyinshan National Scenic Area Strategy Roundtable

9 H September

PHEB SR RS PR A B

Conducted training for mid- and senior-level professionals in the amusement park industry

BEE=ERNERENE

Convened the third Tourism Leaders Roundtable

BAESASeENtESSEEBIMEHEREENRE Jana Apih REESHEZIREABNMRNEEZERASES
BERESE RNRIAREHEFERERESHEILS EEREBEBRNBTES  INRENSEBEE 2 KEKE
FB o RBENGHBRTREERSE  S2ENREREREZE ARG

The Tourism Administration invited Green Destinations Foundation Board Director and Slovenia representative Jana Apih to visit National Scenic
Area sites recognized in the Green Destinations Top 100 Stories. In the Northeast and Yilan Coast NSAA, visits included Guishan Island (Turtle

Island), the Old Caoling Tunnel Bikeway, and Mao'ao Fishing Village—along with guidance for Green Travel Seal businesses such as Toucheng
Leisure Farm and No. 9 Café in Jiaoxi

8% 12024-2025 27E1F5) BENME

Held the launch ceremony for "2024-2025 Taiwan Hot Springs” season

EIESEA RBENEE = SRR R mE R T BN E e
Revised and promulgated the Guidelines of the Tourism Administration, MOTC on Subsidies
to Incentivize Quality Improvements in the Hotel Industry

i TRSHRE) RISRREE

Hosted a "Golden Years Travel" media familiarization tour

10 B October

EMERBFERIZECRTE D R

Established a Taiwan Tourism Information Center in Vancouver, Canada

FEEEBTHEREE EHIEE - TBBEmMEY (Formosa 900)1

Kicked off the main activities for the Taiwan Cycling Festival: Formosa 900

TEEFELE 2 EE

Hualien Fun Parks 80%-off promotion

8113 F rERE) SHERERE

Held the 2024 Taiwan Hosts Gold Quality Awards ceremony

EIESEHm BB ASEERA Kk EERASEIERA

Amended and promulgated the Regulations Governing Tour Guides and the Regulations Governing Tour Managers

10816 H
October 16

10 A25H
October 25

10A258-10HF27H
October 25 - October 27

10 H28 H
October 28

10A29H
October 29

MB1H-11A4H

November 1 — November 4

1MA8SH-11A10H

November 8 — November 10

MBE15H-11HF17H

November 15 — November 17

1MB22H-11824H

November 22 — November 24

11 B27H

November 27

1MA29H-12KB1H

November 29 — December 1

12B3H-1284H

December 3 — December 4

128118

December 11

2B 118

December 11

12H20H

December 20

12H823H
December 23

12H27H
December 27
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18R NEF NFy T - UEWEERTOREFEERESEHR  RER TERMELAR - #E - RIBHEM
EBNBLERE  RIESEEER TRAVEHSTERERR,  ERHEEE BEREEEFREXRE > #E
AERNFE) - FER TETENEFIRTE - ¥HERGEEN=ERE) RAREEER HBFHRE:
RSB KERE #IR 12024 2IGE BB AHER)

NSAAs were recognized in the 2024 Green Destinations Top 100 Stories, including the North Coast and Guanyinshan NSAA's "A Cleansing Journey
by the Sea—Baishawan Nature Center Advances the Satoumi Initiative through the "l Love Beach Cleanups” program"; East Coast NSAA's "Fugang
Geopark—Fugang Geopark: Regenerative tourism of geology, environment, and community"; Northeast and Yilan Coast NSAA's "Zhuangwei
Tourism Park- Integrating with Dune Landscape”; Southwest Coast NSAA's "Abandoned Salt Fields Transform into Bird Paradise, Restoring Hope for
Local Residents"; Penghu NSAA's A Faithful Sea Traveler - The Happy Home of Wangan Green Turtle in Penghu Category: Nature and Landscape;
and Sun Moon Lake NSAA's "Join us! Harnessing Collective Wisdom to Promote Sustainable Tourism."

24 12024 572 KOM BITEE L EHkEL
Held the 2024 Taiwan KOM Challenge

Mg TREPERER. BXEMER

Organized the "Eastern Taiwan" themed scenic area market day

BREMOEBRCRIEEREER

Released the new international promotional video for the Taiwan tourism brand

BIZEE 100 THARIEHHMETES

Held the kickoff press conference for the "Taiwan Tourism 100 Spotlights” series of events

11 H November

2% 2024 EILEEIRE

Held the 2024 Taipei International Travel Fair

W2 TRERMEE LSREREEREERER

Hosted the "Southern Taiwan and Penghu" themed market day

IR ThEFAEPY MRS EENER

Hosted the "Central Taiwan and Kinmen" themed market day

M2 MEEMSHE) SiREEBEETER

Hosted the "Northern Taiwan and Matsu" themed market days

S EIRTE X E

Held the Sustainable Hotels Roundtable

IR 12024 FREEEENAEFE FY

Held the 2024 Taiwan Indigenous Tourism Festival

12 H December

HHE 12024 BCERBUBES

Hosted the 2024 Digital Transformation Expo for the Tourism Industry

IR 12024 ERRAE - BEAESZS |

Held the Southern Tourism Zone: Sharing International Perspectives Meeting

2024 EHGEEMNMBANZENETEENBNRET > HEASECHEPSRAREE
The 2024 Green Destinations Top 100 Stories event was held in Punta Arenas, Chile; the Tourism Administration's Los Angeles Office accepted the
award on Taiwan'’s behalf

EIFRERRNMISEERFDE

Established a Taiwan Tourism Information Center in Manila, Philippines

IR 113 FE T883FT) REEERRFREERFEREEHEERRS =S

Held the 2024 Taiwan Tourist Shuttle Service Management and Service Quality Optimization Project Award Ceremony and Results Presentation

ISR THRITHREERA

Amended and promulgated the Regulations Governing the Administration of Travel Agencies
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Public Relations Department
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Organization of the Tourism Administration
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Director General

BER

Deputy Director General
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Deputy Director General
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Chief Secretary
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The Tourist Service Center in Taiwan
Taoyuan International Airport
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The Tourist Service Center in Taiwan
Kaoshiung International Airport
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Taipei Travel Service Center
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EXSMIEEE R Overseas Offices \
@ = Tokyo ; 274 Bangkok % 449 New York :\; E\: f&%X London
@ KPR Osaka FG: ) FrhNig Singapore g &R Los Angeles },’g‘ & Hong Kong
{@, B Seoul g HIEH Kuala Lumpur % E & |1] San Francisco e 1E3R Beijing
:.: Z 1| Busan . #AZSAAT Ho Chi Minh City 0 SERE 748 Frankfurt * 38 (48 M )Shanghai (Fuzhou)
13 REIZESEEEEE 13 National Scenic Area Headquarters \
RtAREHESFERAREEEE HREEZEZRRA=ZEEEE
Northeast and Yilan Coast National Scenic Area Headquarters m Sun Moon Lake National Scenic Area Headquarters

REBREREREEER

East Coast National Scenic Area Headquarters

MELBRREREEEE

Alishan National Scenic Area Headquarters

East Longitudinal Valley National Scenic Area Headquarters Southwest Coast National Scenic Area Headquarters

TEMAEREEEEER % EEEEsERASEEER
==

EHERRREEER

Penghu National Scenic Area Headquarters

PR R E R EEIE R

Siraya National Scenic Area Headquarters

FHEERAREEERE

Matsu National Scenic Area Headquarters

EMEREREEER

Maolin National Scenic Area Headquarters

EEFREFLERESEEERE

North Coast and Guanyinshan National Scenic Area Headquarters

A EERE S EEERE

Dapeng Bay National Scenic Area Headquarters

2IUERRREBEER

Tri-Mountain National Scenic Area Headquarters
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National Scenic Area Headquarters

-

~
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Northeast and Yilan Coast National Scenic Area Headquarters

9 228001 #AtHERE1EE R EEH 36 5%
No. 36, Xinglong St., Fulong Village, Gongliao Dist.,
New Taipei City 228001, Taiwan, R.O.C.

. +886 2-2499-1115

% Wwww.necoast-nsa.gov.tw

N
-

N

R EFERASEERRE

East Coast National Scenic Area Headquarters

9 961004 ZERFAHMINAEER BT 25 57
No. 25 Shintsuen Rd., Chenggong Town, Taitung County ,961004,
Taiwan, R.O.C

«,  +886 89-841-520

% Www.eastcoast-nsa.gov.tw

-

TERGFERAREEERER

East Longitudinal Valley National Scenic Area Headquarters

o 978004 EERIRTEAPES AT 17 HREAESRE — ER 168 %
No. 168, Sec. 2, Xinghe Rd., Neighborhood 17, Hegang Village,
Ruisui Township, Hualien County 978004, Taiwan, R.O.C.

s +886 3-887-5306
S

WWWw.erv-nsa.gov.tw

&
4

N

EHEREASEEERRE

Penghu National Scenic Area Headquarters

o 880026 F B AT /ER 171 5%
No. 171, Guanghua Village, Magong City, Penghu County
880026, Taiwan, R.O.C.

«,  +886 6-921-6521
Q‘O www.penghu-nsa.gov.tw

-

N

SHEREASEEER

Matsu National Scenic Area Headquarters

o 209004 T FHE-EF 95-1 5%
No. 95-1, Renai Village, Nangan Township, Lianjiang County
209004, Taiwan, R.O.C.

A, +886 836-25631

% Www.matsu-nsa.gov.tw

-
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North Coast and Guanyinshan National Scenic Area Headquarters

9 253409 FAEHAFREEXE TR 33-6 5k

No. 33-6, Xiayuankeng, Demao Village, Shimen Dist., New
Taipei City 253409, Taiwan, R.O.C.

A, +886 2-8635-5100

% www.northguan-nsa.gov.tw

-

HREERASEEER

Sun Moon Lake National Scenic Area Headquarters

Q 555203 Egf A RIMAKAEAT LB 599 SR
No. 599, Zhongshan Rd., Yuchi Township, Nantou County
555203, Taiwan, R.O.C.

«,  +886 49-285-5668

% www.sunmoonlake.gov.tw

AV

MELBERESEEEE

Alishan National Scenic Area Headquarters

Q 602037 ZHEMBILIEOHIEIE 51 5%
No. 51, Checheng, Chukou Village, Fanlu Township, Chiayi
County, 602037, Taiwan, R.O.C.

,  +886 5-259-3900

% www.ali-nsa.net

EFRESERAREERR

Southwest Coast National Scenic Area Headquarters

.% N
Q 727008 Ef@mILFIEILPIREEIE 119 5§

No. 119 Jiucheng, Beimen Village, Beimen Dist., Tainan City,
727008, Taiwan, R.O.C.

s +886 6-786-1000
S

WWW. swcoast-nsa.gov.tw

&
4

N

BREERASEEER

Siraya National Scenic Area Headquarters

Q 720007 EFMEHEEHEEHEEE 99 5%
No. 99, Futien Rd., Guantian Dist., Tainan City 720007, Tai-
wan, R.O.C.

,  +886 6-690-0399

@@ WWwWw.siraya-nsa.gov.tw

-

N

ENERASEEIERR

Maolin National Scenic Area Headquarters

9 844002 B /NEBEMEI RN 171 5%
No. 171, Xinwei, Liugui Dist., Kaohsiung City 844002, Taiwan,
R.O.C.

X, +886 7-687-1234

% www.maolin-nsa.gov.tw

-

N

A ZERASEEER

Dapeng Bay National Scenic Area Headquarters

Q 928009 FERMEREIHAIEL 169 5%
No. 169, Datan Rd., Donggang Township, Pingtung County
928009, Taiwan, R.O.C.

A,  +886 8-833-8100
0\@ www.dbnsa.gov.tw

-

ZUBREASEERRE

Tri-Mountain National Scenic Area Headquarters

413415 EHMEIEEFIER 738 57

No. 738, Zhongzheng Rd., Wufeng Dist., Taichung City 413415, Taiwan, R.O.C. % WWW.trimt-nsa.gov.tw

. +886 4-2331-2678
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ﬁﬁﬁﬂ&sﬁ%gﬁi%ﬁﬁi Overseas Branch Offices Ofx{0)
B

82 5| So ore
EERRMER / 8SBIHE B ARREHR 0o cees
0ose 232 s EEENER / OSBAhEEEEER Taiwan Visitors Association, Tokyo Office ° e
o [ H Taiwan Visitors Association, Seoul Office Q 3F, Kawate Bldg, 1-5-8 Nishi-Shinbashi, Minato-Ku, Tokyo 105-0003 Japan
22 U.K. Q Rm. 902, 9, Kyungki Building, 115 Samgak-Dong, §, +81-3-3501-3591
Chung-Ku, Seoul, Korea =
_ . . N & +81-3-3501-3586 e e oo
HRBMEE /| RBEREAERRBINER N +82-2-732-2358 http: ip.caiwannet.ow/ -+ oo
Taiwan Tourism Administration, London Office & 182-2-732-2359 2 tyop@')gip;:iw:n ;]eet . g
@ SF 29 Wilson Street, London EC2M 25), UK E KT R e T orkr ) °%e
+ 44-20-80752577 3 oo ; ; o4 g . e
: A A ‘ > 22,8 N4 taiwan@tourtaiwan.or.kr o B RFRINER / LB IHE H A KIREFSET 4 H
M info@taiwantourism.co.uk s vee 0000 006 Taiwan Visitors Association, Osaka Office . oo
1t EXZIIMEE /| 8B e LS Q 6F, Resorttrust Midousuji Building, 4-14-3, Nishitemma, Kita-Ku Osaka ° 4% ¢ e°
° Taiwan Visitors Association, Busan Office 530-0047, Japan °
§ Lobby, Dongwon industrial Building, 70, Jungang-daero, s +81-6-6316-7491 e °
R oo Jung-gu, Busan, Republic of Korea & +81-6-6316-7398 : HH
London & o oo = d b +82-51-468-2358 Qo http://jp.taiwan.net.tw/ o N ‘e 2oee
1 H 8 +82-51-468-2359 N osa@go-taiwan.net e, ° O
E?ﬁg?ﬁﬁ%glﬂ‘ - S www.taiwantour.orkr hos
Taipei Tourism Office, Federal Republic of Germany 2 DO h Ot e ek +5°° 3
Q Bleichstrafe 52, 60313 Frankfurt am Main, Germany °
§, +49-69-610-743 H 00000000
& +49-69-624-518 22222222 N
Q Www.taiwantourismus.de B:E;T;Ig EZ21 . ooe
N info@taiwantourismus.de ) San Francisco oo o IS S
- aal B
e =i Los Angeles e \
/- |Shanghai I” e
o
vv”a
EHERMEBRE /| 2 BEMEERREREILRINERE °s *eoce
Taiwan Strait Tourism Association, Beijing Office e H
1 = . o Ee " o oo ° £ O Bl) Ny
Q LETHBEREPHIALZ 12 SERNFEABEE 2901 (SEMEH © 100022) . slssinaNey] HAGRER/BBOBLEARCRERRLE
Room 2901, 29F, West Tower, The Exchange Twin Towers, B12 Jianguomenwai Avenue, ° %% Hong Kong A ourism Divigiey, lalpel Economic an ultura ice
Chaoyang District, Beijing, PR China 100022 in New York
A, +86-10-6566-4100 133 Thﬁ' } BESHER ELELEEENER e @ 1 East 42nd St,, 9th Fl, New York, NY 10017, US.A.
& +86-10-6566-9682 aran Taiwan Visitors Association, Hong Kong Office & +1-212-867-1632
Qo www.tsta-bj.com W tsta5@tsta-bj.com Q ??g’ﬁél SDIRREERIE 30 SEEEROE — B S https://eng.taiwan.net.tw/
1

M ttany@tad.gov.tw

Room 612, 6F, Silvercord Tower 1, 30 Canton Road,
Tsim Sha Tsui, Kowloon, Hong Kong

1 HEOBNHER/ aZBRmFERCRERS LBRED R

Taiwan Strait Tourism Association, Shanghai Branch Office

Q LIBMEBEABAE 168 SR THARIAIE 1002 855 (FREURSR - 200001)
Suit 1002, 10F, The Headquarters Building, No. 168 Xizang Middle Road, Shanghai, PR China, 200001

o +86-21-6351-0909
& +86-21-6351-0696
Qo www.tsta-bj.com N taiwan@tlhsh.org

HESIIMEE / HEES LEIEEENERESE
N +852-2581-0933 Tourism Division, Taipei Economic and Cultural Office
& +852-2581-0262 in San Francisco

M info@ttahk.hk Q 345 4th St., San Francisco, CA, 94107
\ +1-415-989-8677
& +1-415-989-7242

’:ﬁ'j% Thailand Q https://eng.taiwan.net.tw/

M info.visittaiwansf@gmail.com

|

B EBIMEBR / SLBRmEBARERE LSHESREMNHAZE
Taiwan Strait Tourism Association, Shanghai Branch Fuzhou Office

HEAMSRE / HRESILEE SRR E

Q R aENmRiER A I 82%’% 18 @ 96 B @Mﬁf 350000) . Tourism Representative, Travel Section, Taipei EECHNER / EETHEIEE RS ERAE
Room 1806, 18F, Rongdu International Building No. 82 Wusi Road, Fuzhou, PR China, 350000 Economic and Culture Office in Thailand Tourism Division, Taipei Economic and Cultural Office

& +86-591-6333-5018
& +86-591- 6333-5017

S www.tsta-bj.com W fuzhou@tlhsh.org

. . in Los Angeles
Q Unit 13-14, 12th Floor, No.319, Chamchuri Square,

Phayathai Road, Pathumwan, 10330 Bangkok, Q 4401 Wilshire Blvd, Los Angeles, CA 90010, USA

Thailand «, +1-213-389-1158
A +66-2-068-6866 & +1-213-389-1094

&4 info@taiwantourism.org % https://eng.taiwan.net.tw/

N taiwantourismla@gmail.com

R PHEn Malaysia

EEAEEATINER / BB E LB N E R B A HEEENER / SBARESEERSRE

|

¥ N3 Singapore

EERTIMRANEER /| SILB R E IR EER

Taiwan Visitors Association, Singapore Office Tourism Division, Taipei Economic and Cultural Office Taiwan Visitors Association, Kuala Lumpur Office f;;

Q 10 Collyer Quay #06-03, Ocean Financial Center, Singapore 049315 in Ho Chi Minh City Q ?ﬁ 25-5012. Levleél 25 YVisma G;\)/I\dlhill,‘67, Jalan Raja

«, +65-6223-6546 @ 336 Nguyen Tri Phuong St,, District 10, Ho Chi Minh City, Vietnam N ulan, 50200, Kuala Lumpur, Malaysia

S +65-6225-4616 \ +84-28-383-49160~65#3105 +60-3-2070-6789

= o = & +60-3-2072-3559

M ttasg@singnet.com.sg © +84-28-392-74996
Qo www.taiwan.net.vn S www.taiwan.net.my/ms * taiwantourism.id
M follow@taiwan.net.vn N4 tourism@taiwan.net.my
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