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Special Issue of Taiwan Modern Tourism Journal—
Muslim-Friendly Tourism: A New Normal Perspective

Objective

According to a research report by Future Market Insights Inc., by 2025,
the global Muslim-friendly tourism industry is expected to reach
approximately $301.9 billion, and further expand to $548.1 billion by 2035,
with a compound annual growth rate of 6.1% during the forecast period
from 2025 to 2035. This highlights the promising future of the global Halal
or Muslim-friendly tourism market. Taiwan, following this tfrend, has also
received international recognition for improving its Muslim-friendly
environment, consistently ranking among the top three non-OIC
(Organization of Islamic Cooperation) tourist destinations in the Global
Muslim Travel Index (GMTI). However, beyond hardware improvements
and certifications, there is sfill room for research on issues such as market
analysis, consumer behavior, human resources, cultural differences, and
sustainable development in Muslim-friendly  tourism. This issue
encourages all sectors to conduct research and discussion from the
perspective of the new normal, providing references for the
advancement of Taiwan's academia and industry in Muslim-friendly
tourism. Submissions can be case studies or statistical analyses, and both
English and Chinese are acceptable.

Submission Deadline: October 31, 2025

Topics:

- Tourism behavior of Muslim groups

- Comparative studies on Muslim-friendly tourism from a cross-cultural
perspective

- Muslim-friendly tourism and regional sustainable development

- New forms of Muslim-friendly tourism

- Innovations and future directions of Muslim-friendly tourism

- Practical certifications for Muslim-friendly tourism facilities

- The role of dining in enhancing the value of Muslim-friendly tfourism
- Human resources issues in the Muslim-friendly tourism industry

- Market and industry analysis of Muslim-friendly tourism

- Marketing issues in Muslim-friendly tourism

- Other issues related to Muslim-friendly tourism



Editorial Office of Taiwan Modern Tourism Journal
Guest Editor Dr. Che-Jen Su, Fu Jen Catholic University, Taiwan
Editorial Email;: timt@tad.gov.tw; 040084@mail.flu.edu.tw



mailto:tmt@tad.gov.tw
mailto:040084@mail.fju.edu.tw

