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A total of 3,716,067 international travelers visited
Taiwan in 2007, for an increase of 5.58% over the year
before. Of that total, 44.36%, or 1,648,407, came for
purposes of tourism; this was the highest ratio in the past
10 years, and it indicated a growth of 89.28% from the
870,929 travelers who came for this purpose in 2001—prior
to the implementation of the "Doubling Tourist Arrivals" Plan.
This near doubling of tourist arrivals reflects the successful
creation of a favorable image of Taiwan as a tourist
destination.

The Tourism Bureau continued its efforts to achieve an
overall rectification of Taiwan's tourism enviornment under
the "package tour" concept in 2007. Our national scenic
area administrations took the lead in directing the general
planning, construction, and operation of package tour routes
under the "Doubling Tourist Arrivals" plan, and interagency
coordination was used to carry out the development of
major scenic sites and peripheral facilities, the rectification
of highway landscaping and signage systems, and the
establishment of visitor centers. Thanks to the improved
quality of the travel environment and and facilities, the
volume of travelers using package tour routes climbed from
21,160,000 in 2002 to 37,270,000 in 2007; this was a growth
of 76.14%, and it generated a production value of NT$74.5
billion.

We also continued the development of a friendly,
customer-oriented service network. We supervised
operators in providing Taiwan Tour Bus services to more
than 350,000 travelers; we guided local governments
and related agencies in establishing 81 travel service
centers with the unified "i" logo at transportation nodes; we
cooperated with Chunghwa Telecom in providing service
to over 70,000 callers in Chinese, English, Japanese, and
Korean through a 24-hour toll-free tourist information call
center; we subsidized and guided 444 general hotels in
upgrading their accommodation service quality; and we
carried out training for tourism workers in professional skills
and service concepts. We also moved to take advantage
of the opportunities of the opening of Taiwan to mainland
Chinese tourists by reinforcing the management mechanism
for mainland tourists; in addition to technical negotiations
through the Taiwan Strait Tourism Association, we also
carried out preparatory work in the areas of carrying
capacity evaluation, travel purchase assurance, training of
reception personnel, and mediation service consultation.

To promote the brand image of Taiwan as a friendly,
high-quality tourist destination in the international arena
more effectively, the Tourism Bureau has moved away from
its past marketing methods and adopted pluralistic and

innovative means for the marketing of Taiwan's tourism
products. To this end we are integrating existing resources
with popular trends by utilizing popular movie plots and
inviting spokespersons to produce films and posters, in-
depth travel reports and films, placement advertising, and
cooperation with prominent international TV channels and
book collections to expand the depth and breadth of our
tourism promotion. At the same time, we are increasing
the scope and amount of incentives and subsidies for
charter flights, calls by cruise ships, and incentive tour
groups. Thanks to these efforts, we achieved double-digit
growth for visitors from such markets as Singapore, Hong
Kong, Malaysia, and Korea in 2006. We even managed a
0.42% growth in visitors from Japan—at a time when that
country's overall outbound travel was suffering negative
growth. These achievements show that the Tourism
Bureau's efforts to promote the island's tourism image and
upgrade its service quality over the years have paid off. In
its November 2007 issue, the National Geographic Traveler
said that Taiwan "---may be Asia's best-kept secret." This is
a powerful affirmation of the efforts that the government has
put into the promotion of Taiwan's tourism industry in recent
years, and the results that those efforts have achieved.

The Tourism Bureau is more than just a professional
administrative organization; we charge ourselves, in fact,
with being a sales and marketing team. In 2008 we instituted
the "Tour Taiwan Years 2008-2009" Plan with the aim of
strengthening our packaging of innovative products with
unique characteristics and providing friendly human-oriented
travel services; and, with concerted efforts by the central
and local governments and the public and private sectors,
of building Taiwan into one of the prime tourist destinations
in asia so that its beauties and its charm can be shared with
the whole world.

This Annual Report provides an overview of the
achievements of the Tourism Bureau's efforts in 2007. We
welcome your comments and suggestions on how we can
do a better job of developing and promoting the tourism
industry in Taiwan.

Director General
Tourism Bureau
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Major Achievements of Tourism Administration in 2007

1. Arrivals Reach New High; Ratio of Arrivals for Tourism Grows Substantially

In the intensely competitive international tourism market of 2007, cooperation and continued efforts by
the Tourism Bureau and other government agencies, together with the ongoing promotion of international
advertising and promotion, brought Taiwan's visitor arrivals to a new record high of 3,716,063 (up 5.58% over
2006). Within that total, visitors who arrived for the purpose of tourism amounted to 1,648,507, accounting for
44.36% percent of the overall figure and representing an increase of 89.48% over the 870,000 (33.19% of the
total amount) who came for tourism prior to the implementation of the "Doubling Tourist Arrivals" plan. This
achievement reflects the strengthening of Taiwan's image for the attraction of tourists.

2. Formulation of the "Tour Taiwan Years 2008-2009" Plan, and Building of
Taiwan into One of Asia's Major Tourist Destinations

In view of the fact that 2008 and 2009 are the years for
acceptance of the results of the "Doubling Tourist Arrivals" Plan
and the "First Stage Three-year Sprint Program of the Economic
Development Vision for 2015," respectively, and in response to the
holding of the Beijing Olympics in 2008 as well as the Kaohsiung
World Games and Taipei Deaflympics in 2009, the Tourism Bureau
followed up on the successful holding of "Visit Taiwan Year 2004" by
planning the "Tour Taiwan Years 2008-2009" Plan. The aim of this
Plan is to bring together the resources and strengths of the public and
private sectors in offering concrete incentive and marketing measures

for domestic and foreign travel operatorsand travelers, introducing travel products with unique characteristics,
reinforcing international promotion, creating a friendly travel envrionment, and upgrading the service quality
of tourism workers so as to attract international tourists to travel in Taiwan and heighten their degree of

satisfaction.

The vision of this plan is, externally, to make Taiwan into a major Asian tourist destination; and, internally,
to consolidate a consensus among the people of Taiwan and integrate public and private resources to create a
friendly travel envioronment in which all of Taiwan's people are friendly and hospitable hosts.

The plan's targets are based on Taiwan's visitor arrivals in 2007 and, considering the 5% annual global
growth projected by the World Travel and Tourism Council, set an annual average increase of 7% with arrivals
totaling 4.0 million and 4.25 million (not including Type 1 tourists from mainland China) for 2008 and 2009,
respectively. Tourism receipt targets for those years are NT$180.0 billion and NT$192.1 billion.

3. Use of Innovative Marketing Methods to Attract the World's Attention

Extraordinary results have been achieved in recent years by inviting spokespersons to promote Taiwan
tourism in target Asian markets. This year the Tourism Bureau moved to bring knowledge and understanding of
Taiwan to even more people, and to emerge on top in the intensively competitive travel market, by aggressively
seeking out Taiwan's unique tourism elements and using cross-industry cooperation to expand promotional

results, create a new image of Taiwan, and create a new wave of tourism to Taiwan.

819
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Major Achievements of Tourism Administration in 2007

(1) International branding and joint marketing of Taiwan: Cooperative efforts with the National Geographic
and Discovery channels made use of their outstanding international brand images and trademarks, their
high visibility, and their global promotional channels for the cooperative organizing of travel product printed
materials, internet activities, and television advertising aimed at enhancing the image of travel in Taiwan

and stimulating the willingness of travel operators and tourists to visit Taiwan.

(2) The Glory of Taiwan: The story of the development of the baseball pitcher Wang Chien-min was produced
and broadcast in cooperation with ESPN, and Taiwan and the development of sports on the island were
introduced against the background of Wang's growth and outstanding achievement in the U.S. Major
Leagues in 2006 as a means of promoting sports tourism in Taiwan.

(3) Creation of an Asian film and TV Mecca, and arousal of a Taiwan pop-star frenzy: The popularity of
Taiwanese pop stars and quality pop films in the Asian area was used to promote Taiwan tourism by
showing off authentic Taiwanese cuisine and outstanding scenic spots, thus stimulating opportunities to
market spinoff products and increasing foreign-currency tourism receipts.

(4

~

Marketing of wedding photography and promotion of honeymoon travel: Taiwan already holds the position
of top location for wedding photography and honeymoon travel for the people of Southeast Asia. To take
advantage of this position, the Tourism Bureau pinpointed the island's top-10 wedding photography sites
and, in cooperation with domestic and overseas wedding photo companies, invited international travelers to

create indelible happy memories by having their wedding photos shot in Taiwan.

(5) World's tallest building, | love Taiwan: The Taipei 101 tower has become an international landmark, and its
Chinese New Year's Eve fireworks attract attention from CNN and other major international media every
year. The Tourism Bureau cooperates with the Taipei 101 operating company in organizing this, and also
invited Chen Chun-liang, winner of France's Savignac award (the so-called "Oscar" of poster design), to
design the tower's "I 9 Taiwan" lighting so that people from all over the world could feel Taiwan's warmth

and hospitality.

(6) Persuading cruise liners to call at Taiwan's ports: The cruise-ship vogue has swept from Europe and
America to Asia in recent years; and Taiwan, located at the intersection of Northeast and Southeast Asia,
has become a hub for Asian cruise routes. This location, plus the fad for Oriental cultures and the warm
hospitality shown to cruise-ship passengers by the local people, has attracted major international cruise
lines to include Taiwan in their Asian ports of call. The number of cruise passengers visiting Taiwan has

grown year by year, increasing 45.3% in 2007 alone to reach 23,740.

4. Integration of Resources for the First Taiwan Hot Spring and Cuisine
Carnival

Taiwan has a multi-polar culinary culture, an important part of which is hot-spring cuisine. The combination
of hot springs, dining, unique tourist sites, and related leisure activities can enrich travel experiences and create
a new "Dining in Taiwan" type of tourism industry. It can also become one of the key points in marketing Taiwan
to international tourists.

The Taiwan Hot spring and Cuisine Carnival kicked off in the fourth quarter of 2007. This was the first
integrated marketing campaign of its kind; it involved 11 counties and cities, 16 hot spring areas, and 212
related operators. Based on the effective combination of local resources, the Tourism Bureau carried out
integrated marketing in combination with international advertising and promotion activities through various
channels (special news sections, the Web, press conferences, seminars, media events) to publicize Taiwan's
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Major Achievements of Tourism Administration in 2007

hot springs, cuisine, and unique tourist destinations with the aim of enriching the Taiwan hot spring travel
experience, enhancing the operating effectiveness of hot-spring operators, and adding more diversity to the
travel experience. This effort was also designed to upgrade the standards of Taiwan's hot-spring cuisine tourism
and create more brand value for Taiwan's hot springs so as to spur the development of the local tourism

industry.

5. Calling on the Public to Share Taiwan's Beauty and Friendliness, and
Holding of "Tour Taiwan, Tell Your Own Story"

A total of 300 scenic spots with unique characteristics in four categories, recommended by government
agencies and county and city governments, were selected for the establishment of a complete databank on
those spots as well as a special website for related activities so as to provide information that the public can
use in planning travel itineraries. In addition, for the first time, the travel stories of prominent personalities were
integrated in packaging tourist sites with unique characteristics; also, the private travel-destination stories of
30 such personalities were compined and published in a "Touring Taiwan — Prominent Personalities Tell Their
Own Stories" collection, and lectures were given to inform the public of their in-depth and diversified travel
experiences. All of the royalty proceeds from the sale of the books were used to pay for tours of Taiwan by
children from remote areas. To expand public participation, 10 travel-image postcards were designed for a
drawing for which members of the public wrote their own travel experiences on nearly 100,000 of the cards
and mailed them in. In addition, a print media and Internet blog travel story competition was held to encourage
the public to write down their own travel experiences. This activity was aimed at discovering the unique
characteristics of local areas in Taiwan through in-depth, cultural, leisurely travel so that the public will feel
the beauties of Taiwan through travel.

6. Enhancing Travel Quality for Mainland Chinese Groups and
Upgrading Travel Safety Measures

To achieve the policy goal of high-quality travel, the Tourism Bureau worked with
travel industry groups in promoting the upgrading of travel quality for mainland
Chinese groups and implementation of the travel safety maintenance program and

related measures. This effort included the following items:

(1) Establishment of a self-discipline contract and a minimum daily tour-group
charge of US$80 per person for travel agencies so as to upgrade the quality

of travel for tour groups.

(2) Dispatching of personnel on a scheduled basis to inspect the handling of
mainland Chinese tour groups at major tourist sites; and, under the direction
of the Ministry of Transportation and Communications, conducting of
interministerial inspections of major tourist destinations.

(3) Organizing of a Mainland Chinese Tourism Quality Monitoring Task Force in
cooperation with the ROC Travel Agents Association and the Travel Quality
Assurance Association.

(4) Assurance of the quality of tourist purchases through the establishment of
a mechanism for return, exchange, and compensation in regard to items

purchased.
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Major Achievements of Tourism Administration in 2007

7. Protection of Consumer Interests Through Implementation of
Travel Transaction Security Auditing

In view of the severe harm caused to the interests of more than 100 travelers by the malicious
bankruptcy of several travel agencies prior to the 2007 Chinese New Year holiday, the following
actions have been taken to protect the interests of travelers and avoid the reoccurrence of similar

incidents in the future:

(1) The "Guidelines for the Auditing of Travel Transaction Security" were promulgated on Apr. 25,
2007.

(2) The Travel Agent Association of R.O.C., Travel Quality Assurance Association, and other
organizations were called together to establish the "Travel Transation Security Auditing
Committee" to discuss issues related to transaction security.

(3) Standard operating procedures and an auditing chart for the auditing of travel agency

transaction security were established to facilitate auditing work.

(4) Travel agencies with low-price mass marketing advertisements, explosive increases in card
consumption, frequent changes in representative person or personnel, and similar situations
were screened and inspected with the aim of preventing the occurrence of abnormal

operation conditions and reducing indicents that threaten transaction security.

(5) Coordination was carried out with the Travel Quality Assurance Association for the holding
of travel agency bankruptcy simulation exercises so as to boost the familiarity of the Tourism
Bureau and travel associations with the handling of such incidents.

(6) The Tourism Bureau guided the Travel Quality Assurance Association and the Taipei
Association of Travel Agents in establishing a media and Internet advertising monitoring
committee aimed at uncovering abnormal information.

(7) The Police Radio Network was commissioned to produce a "Group Travel Treasurey"

program for intensive airing in its programs.

(8) The "Consumer Protection Page" was incorporated in the Tourism Bureau's website to

provide a complete range of news and publicity.

8. Creation of a Friendly Travel Environment and Provision of
Considerate Travel Services

Guidance was provided to bus companies for operation of the Taiwan Tour Bus system linking
metropolitan areas with neighboring scenic spots; discussions with operators on the revision of
routes was continued in 2007, and the routes now cover all of Taiwan's major scenic destinations.
The ratio of international travelers using this service reached 42%. Guidance was also provided
to local governments and related agencies in establishing 36 visitor information centers and
45 visitor centers, and in expanding the erection of tourist map boards. The Tourism Bureau
cooperated with Chunghwa Telecom in operating a 24-hour toll-free tourist hotline (0800-011-
765); by the end of 2007 this hotline had served over 70,000 callers, more than 15,000 of which
required foreign-language service. More functions and languages were added to the Taiwan
Tourism Information Website, which now serves international travelers in Chinese, English,

Japanese, Korean, German, and French.
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Major Achievements of Tourism Administration in 2007

9. Preparation of Tourism Resources and Restoration of High-Quality Scenic
Spots

Tourist facilities were developed along 12 package tour routes
included in the "Doubling Tourist Arrivals Plan" and renovation,
construction, and improvement work was carried out in the 13
national scenic areas. The scope of the Northeast Coast National
Scenic Area was expanded to include the Yilan coastal area; it
was renamed as the Northeast and Yilan Coast National Scenic
Area, and began formally operating under that name on Dec. 25,
2007 with strengthened follow-up planning, construction, and
management to facilitate resource integration and sustainable
operation.

The "Building a Beautiful Taiwan — The Rebirth of Glory (Development of Tourism and Recreational
Facilities) Plan" was formulated, around the core principles of developing a beautiful island and restoring the
quality of the tourism and recreational environment, with the aim of helping local governments to construct
public facilities in scenic spots. This plan calls for the systematic development of tourist and recreational
facilities in local scenic spots, tourist sites, and travel belts during the period of 2008-2011, and for the provision
of assistance to local governments in upgrading facility and service standards in tourist sites and tour routes
frequently utilized by international and domestic tourists, as well as for the upgrading of the overall quality of
surrounding environments. The goal is to mold high-quality tourist destinations that will attract the attention of
tourists and concentrate their travel plans, thus stimulating domestic tourism and attracting international tourists

as well.

10. Helping Operators Break Through Barriers; Revitalization of Private
Investment

To encourage private investment in tourism construction, the Tourism Bureau actively assisted businesses
in breaking through barriers to investment. In addition to clarifying station water conservation, environmental
assessment, urban planning review, and other issues regarding the Sun Moon Land-Formosan Aboriginal
Culture Center BOO cable car project, the Bureau also facilitated approval of the environmental assessment
for the Dapeng Bay BOT project. Barriers to both projects were successfully overcome, and construction is to

begin soon.

The private sector takes a positive view of the government's efforts to develop tourism and is continuing to
become involved in tourism projects. On Oct. 5, 2007 the Bureau successfully brought the first "Private-sector
Application for Self-planned Construction and Operation of the Fenglin Recreation Area" BOT+ROT project to
fruition, attracting NT$120 million in private investment. In the continued promotion of commissioned private
participation in recreation area visitor centers, the privately proposed "Chishang Recreation Area Operation" OT
project contract was signed on Aug. 22, 2007; the contract for the "Baisha Township North Sea Visitor Center
— Commissioning of Retail Outlets to Private Participation in Operation"” OT project in Penghu was signed on
Jan. 26, 2007; and the contract for the "Liugui Service Area Commissioned Private Operation" project in the
Maolin National Scenic Area was signed on Dec. 12, 2007. The goal is for private participation to revitalize the
functioning of visitor centers while saving governing outlays on labor, cleaning, etc., thus achieving a win-win-

win situation for the government, private business, and travelers.
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Chapter 1 Tourism Market

Chapter 1: Tourism Market

I. Global Travel Market

1. The Global Tourism Industry

The latest statistics released by the World Tourism Organization (WTO) show that in the environment of
global growth the number of visitor arrivals worldwide rose 52 million in 2007 to reach 898 million, achieving
a growth of over 6%--and, in developing countries, 8%. The total increase of 52 million included 19 million in
Europe (up 4%), 17 million in the Asia-Pacific region (an increase of 10%), 6 million in America (a growth of
5%), 3 million in Africa (up 8%), and 5 million in the Middle East (an improvement of 13%). The global growth of
visitor arrivals from 2000 through 2007 was expected to exceed 32%. Countries all over the world—especially
in the Asia-Pacific area, the Middle East, Africa, and South America—are sparing no effort to invest in economic
development and the enhancement of their international image as a means of boosting tourism. The WTO
predicts that under the influence of high oil prices and economic uncertainty, worldwide visitor arrivals will

increase at an annual rate of almost 4.1% from 2007 to 2020.

The latest data published by the Pacific Asia Travel Association (PATA) indicates that visitor arrivals in the
Asia-Pacific region in 2007 reached approximately 361.75 million, a growth of 7.9% over the year before. Of
this total, South Asia received 204 million and Southeast Asia recorded the highest rate of growth at 12%. Of
the major Asian countries, Japan and Indonesia achieved growth rates of almost 13.7%, followed by Hong
Kong with 11.6%; arrivals in China and Singapore grew around 5.5%, while in Taiwan the increase was 4.9%.

2. The Asian Tourism Market
(1) Japan (Source: Japan National Tourist Organization)
Outbound visitors from Japan in 2007 were estimated at 17,298,000, down 1.3% over 2006.

Inbound arrivals in Japan reached approximately 8,346,900, a growth of 13.8% over the year before. The
major source countries (or areas) were Korea (which accounted for 2,600,694 arrivals), Taiwan (1,385,255),
mainland China (942,439), the United States (815,882), and Hong Kong (432,042). Arrivals from Mexico grew
at the most rapid rate (38.4%), followed by Thailand (33.2%) and Singapore (31.1%). Arrivals from Taiwan grew
5.8%.

(2) Hong Kong (Source: Hong Kong Tourism Board)
Hong Kong residents made a total of 80,681,674 trips abroad in 2007, for an increase of 6.4% over 2006.

A total of 28,169,293 visitors arrived in Hong Kong in 2007, 11.6% more than in 2006. Excluding those from
mainland China (15,485,789), arrivals grew 8.8% to 12,683,504. By country (or area) of residence, the most
important sources of these visitors were mainland China (with 15,485,789), Taiwan (2,238,731), and Japan
(1,324,336). In terms of arrivals growth the Middle East topped the list of sources (at 23.7%), followed by South
Korea (21.9%) and the Philippines (21.8%). Visitors from Taiwan increased 2.82%.
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(3) South Korea (Source: Korea Tourism Organization)

Visitor arrivals in South Korea numbered 6,448,240 in 2007, up 5.11% over the year before. The main
source countries were Japan with 2,335,963 visiters, mainland China with 1,068,925, the United States with
587,324, and Taiwan with 335,224 visitors to Korea. In terms of market growth Brazil was first with an increase
of 37.2%, followed by Vietnam with 30.8% and South Africa with 27.2%. Visitors from Taiwan decrease 0.9%.

(4) Singapore (Source: Singapore Tourism Board)

International arrivals in Singapore reached 10,275,094 in 2007, a growth of 5.4% over 2006. The main
source countries (or areas) were, in descending order, Indonesia (which supplied 1,953,511 arrivals), China
(1,112,650), and Australia (768,391). Visitors from Taiwan totaled 207,951. Visitors from Egypt achieved
the highest rate of growth (at 60.4%), followed by Iran (52.2%) and Myanmar (38.8%). Visitors from Taiwan
declined by 5.2%.

(5) Malaysia (Source: Tourism Malaysia)

Malaysia received a total of 20,972,822 foreign visitors in 2007, for an increase of 19.5% over 2006. The
major sources of these visitors were Singapore with 10,492,692, Thailand with 1,625,698, and Indonesia with
1,804,535. Taiwan supplied 201,311 visitors. In terms of growth rate Jordan was on top with an increase of
95.4%, followed by Finland with 71.4% and Oman with 58.8%. Taiwanese visitors to Malaysia were up 10.7%.

(6) Mainland China (Source: China Travel website)

A total of 131,873,287 international visitors arrived in China in 2007, up 5.47% over the year before.
Foreign nationals accounted for 26,109,668 of that total, for a growth of 19.85%. The biggest source of the
foreign arrivals (by residence) was Hong Kong (which supplied 77,948,908), followed by Macao (23,186,830)
and Taiwan (4,627,881). In terms of growth rate Kazakhstan was in first place with an increase of 62.29%,
followed by the Kyrgyz Republic with 32.36% and New Zealand with 32.09%. Visitors from Taiwan grew by
4.86%.

II. Taiwan's Inbound Market

A total of 3,716,063 international travelers visited
Taiwan in 2007, a growth of 5.58% compared with the year
before. Foreign nationals accounted for 2,988,815 of
that number, up 133,186 for a growth of 4.66%;
overseas Chinese made up 727,248, up 63,050
or 9.49%. Arrivals from Malaysia exhibited the
most outstanding performance for the year, with
the Tourism Bureau's strong advertising and
promotion along with vigorous participation and
promotion by local Malaysian travel agents
substantially strengthening the willingness
of Malaysians to visit Taiwan. Arrivals from
Korea and Hong Kong also grew by more
than 13%.
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The largest source of arrivals in Taiwan was Japan, with 1,166,380 visitors accounting for 31.39% of the
total; this was an increase of 0.42% over 2006. Hong Kong was second with 491,437, accounting for 13.22%
I6FREIRFFEMMDITE and representing a growth of 13.79%. This was followed by the United States with 397,965, 10.71% of the total,
Visitor Arrivals by Residence, 2007 up 0.80%; Korea with 225,814, 6.08% of the total, up 15.06%; Singapore with 204,494, 5.50% of the total, up

11.04%; and Malaysia with 141,308, 3.80% of the overall figure, up 22.66%.

Analysis by purpose of visit shows that the largest number of arrivals came for tourism; these visitors
numbered 1,648,507, making up 44.36% of the total—the highest percentage in 10 years. The second largest

P ?f?i‘:u)i;pe &8 HKkorea number came for business purposes: 930,775, accounting for 25.05% of the total. Males made up 57.76% of
ABBAR
saz A iﬁ;?‘”\m total arrivals. Those aged 30-39 accounted for the largest age group, with 24.07% of the total. The average
- By \\ . °
: o S, ¢®\ B Japan length of stay was 6.52 nights.

ESEITENY [ \m1166,380A%

1377?;5)\1 - [ 31.39% According to the Tourism Bureau's "2007 Annual Survey Report on Visitors Expenditure and Trends in
.71% ’: 2

Hong Kong Macao Taiwan," most of the visitors (41.24%) organized their own trips and did not use local travel agents to arrange

491,437 AR
13.22% L " their activities. Those who came on package itineraries arranged by travel agencies made up 32.90% of the
‘A total. The main factors attracting visitors to Taiwan were scenery and cuisine, and their major activities on the
:ﬁiﬁ * island were shopping, visiting night markets, and observing historic sites. The most visited sites in Taiwan
ﬂdioum%ﬁ;ﬂwz | were night markets, with 63 out of each hundred partaking in this activity. Following, in order, were the National

Singapore | Palace Museum (45 out of 100), Taipei 101 (39), Taiwan Democracy Memorial Hall (Chiang Kai-shek Memorial
204494AR | smsEpE
1.04% W Australia and New Zealand

61,802AR Taiwan again, and the overall satisfaction ratio with their Taiwan experience was 86%.
1.66%

Hall) (35), and the Martyrs' Shrine (29). Ninety-eight percent of all visitors said that they would consider visiting

REHAE Grand Total: 3,716,063 AZX
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International arrivals, up 5.58%
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Foreign-currency tourism receipts, up 1.52%
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Average spending in Taiwan per person per day, up 2.06%
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Travel for tourism purposes, up 9.16%
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Average daily spending by each tourist visitor, up 0.01%
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Travel for business purposes, down 2.01%
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Average daily spending by each business visitor, up 5.51%
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Overall satisfaction ratio for visitors to Taiwan, down 3 percentage points
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Willingness of travelers to visit Taiwan again, same as 2006
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Source: 2007 Annual Survey Report on Visitors Expenditure and Trends in Taiwan.
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Visitors to Taiwan in 2007 spent an average of US$215.21 per day (an increase of 2.06% over 2006). This
amount was spent, in order, on hotels (44% of the total), shopping (27%), outside-hotel dining (11%), domestic
travel (8%), entertainment (8%), and miscellaneous (2%). This resulted in estimated foreign-currency receipts
for the year of US$5.214 billion (a growth of 1.52%).

III. Taiwan's Outbound Market

Taiwan citizens made a total of 8,963,712 overseas trips in 2006; this was 292,337 more than the year
before, for a growth of 3.37%. Their top area of destination (based on the first stop of their flights) was Asia,
with 7,442,577 trips accounting for 83.03% of the total. The American area followed with 675,033 trips,
accounting for 7.53%; Europe was third with 244,497, making up 2.73%; and Oceania was fourth with 121,340,
or 1.35%. Other areas accounted for 480,264 trips, or 5.36% of the total.

Ranked by country or area, the most popular destination for Taiwan's outbound travelers was Hong Kong
with 4,227,081 arrivals, followed by Japan with 1,280,853, the United States with 587,872, Korea with 457,095,
and Thailand with 353,439.
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SHIBEAE [HEREISFE AMRERTRAERS | FEREDT - 96FRR
HEF BRI, TEYEIRES | RENERS(H60%) » HRIKFR EH1 (4
25%) ~ BREDRE R (5 12%) ~ FRHRAE ISR (H2%) - EFHEEAVIRRA - Ik
WL PELA T2 INERSNRLE ~ BEISIAFIRGE | (H42%)RT » AERIKFER &
SEMRITHACHBR D HEREIE Y (536%) ~ [BEBERITRSMEINETE) (&
14%) ~ TRZFCIRTTILANH » ZEE1TLHE (H8%) « MEDCEMIRSHEE
ERAR BREK ~ 135 > BREERG) - HEEE - HgE7)
=

96 FE A LEEZAZRFIICERITEME48,227TT(FNK4.1%) » HEEEF
B ERAR ISR ST HARFT =184, 32318 IT(ANERT7.7%) °

HUUET BRI

96 F =AM E 295 R ER YRR E E = L5 1154,978586,910 AN » ZXREYMS
AEiEE ABEISRUT -

According to the "2007 Survey of Travel by R.O.C. Citizens," most of Taiwan's
outbound travelers in 2007 traveled for tourism purposes (accounting for 60% of the total),
followed, in order, by business (25%), visiting friends and relatives (12%), and overseas
study (2%). The largest portion of this outbound travel was on group tours, incentive tours,
or hosted tours (42%), followed by partial arrangement by travel agencies (36%), free
individual travel or air ticket plus hotel itineraries (14%), and completely self-arranged
travel (8%). Those traveling for tourism purposes did so mainly in response to invitations
by friends and relatives, curiosity about things foreign, and relief from pressure.

Each outbound traveler in 2007 spent an average of NT$48,227 (up 4.1%), resulting
in extimated total spending on outbound travel of NT$432.3 billion (up 7.7%).

IV. Taiwan's Domestic Travel Market

A total of 149,786,910 travelers visited 295 tourist and recreation spots in Taiwan in
2007. The five most-visited destinations in each category of destination are shown below:

BABEREEZEFMRETR

Major Outbound Tourism Indices

bi=t = 96F
Index 2007

B AR

o,
Ratio of Overseas Travel ek
B A BRI AZ 8,963,712 AR
Total Outbound Trips 8,963,712 trips

FIE ABEZE _
0.39X

Average Number of Overseas 0.39 tri
Trips Per Person ’ P
FIISBRE 9.8
Average Length of Stay 9.8 nights

T 25 R —
FI9EASRIREEE RTEM548,2277T

Average Spending Per (SE521,4667T)
Person Per Tri N2
P (US$1,466)
i =4 32318TT
EEE ST L bt e
Total Spending on Overseas (X52131.42187T)
pending NT$432.3 billion

Travel

(US$13.142 billion)

it 1. EBRRR - PEREISHFREAMKERTHERE -

955
2006

17.9%

8,671,375 AKX
8,671,375 trips

0.38%X
0.38 trip

10471
10.4 nights

EM%46,3077T
(ES1,4217T)
NT$46,307
(US$1,421)

=4 015(87T
(E£123.26{87T)
NT$401.5 billion
(US$12.326 billion)

2. TRABER] RIEEFELBEBIRAORSBAOSZEDLL -

3. I ABERE = A BERAR - REtER AL -

Notes: 1. Source: 2007 Survey of Travel by R.O.C. Citizens.

£—5 BBt
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96 FEd95 T LR
Change

11 .5E =D Eh
+1.5 percentage points

B £3.4%
+3.4%

18700.012X
+0.01

BD0.67%
-0.6 night

¥TEM : giR4.1%
(ZE=F : BiiR3.2%)
NTS: +4.1%

(US$: +3.2%)

=M - BNR7.7%
(ZEF : Bii=6.6%)
NTS: +7.7%

(US$: +6.6%)

2. "Ratio of Overseas Travel" refers to the percentage of persons in the total population who traveled overseas at least once

during the year.

3. "Average Number of Overseas Trips Per Person" equals the total number of overseas trips divided by the total population

of Taiwan.
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ERMEEZFIBREBEZT AN

Visitors to Major Tourist Sites in Taiwan in 2007

-] BB EE BEAREFBRI5E
Class Scenic Sports Number of Visitors

EXRFESENEEEE
National Scenic and Recreation
Areas

BRAREREIsFEE
Tourism and Recreation Areas
in National Park

NEENE
Government Sites

BhREREER
County / City Scenic Areas

IEEINE
Lion's Head Mountain Scenic Area

NHUBRRE
Mt. Bagua Scenic Area

HEERSE
Sun Moon Lake Scenic Area

TR E AR ES AL
Travel Information Service Fulong Tourist Center

P 8 LI ZR AR B 2 [
Alishan National Forest Recreation Area

[lEN

Yangmingshan National Park

SNRERSEHE

The Provincial Highway 9 Scenic Areas

E\RARSEHE
The Provincial Highway 8 Scenic Areas

BB EY)EYE

National Museum of Marine Biology and Aquarium

ABREEIRQREZHI)
Taroko National Park Tourist Center

HUSERECTE
National Taiwan Democracy Memorial Hall

MIEYE
Taipei City Zoo

U BEARIZEYE

National Museum of Natural Scienc

B =E B

National Palace Museum
BHE

Lotus Lake

DIEERM
Wufongci Waterfall

NERSE
Neiwan Scenic Area

BEEIRRE
Gangnan Coastal Scenic Area

INERASHTERE
Jhihben Hot Spring Scenic Area

HE
Orchid Lake

352&8,817 AKX
3,527,717 Visitors

3458511 AKX
3,450,511 Visitors

10587,302 AR
1,057,302 Visitors

88E7,918 A
887,918 Visitors

8482,251 A
842,251 Visitors

23284,000 AR
2,324,000 Visitors

2268871 A
2,260,871 Visitors

16083,827 A
1,603,827 Visitors

12988,490 AX
1,298,490 Visitors

6484,135 AKX
644,135 Visitors

742E6,855 AX
7,426,855 Visitors

337E215 A\
3,370,215 Visitors

33656,965 AKX
3,366,965 Visitors

2658551 AR
2,650,551 Visitors

199% 1,000 AR
1,991,000 Visitors

25484495 A\
2,544,495 Visitors

198%3,235 AKX
1,983,235 Visitors

9684,000 AX
964,000 Visitors

BAET,TT5 AR
647,775 Visitors

5781,983 A
571,983 Visitors

i

ERCTiSHER
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i) B BEEE BEAREBRI5E
Class Scenic Sports Number of Visitors

RN
Forest Recreation Areas

KBS
Beaches

REBXE

Amusement Theme Sites

FE ~ DR BRERYRERM
Temples, Historic Sites, and
Other Areas

RTER LR
Sitou Forest Recreation Area

fI 2B RAF ML E

Alishan National Forest Recreation Area

AFEUBRRHELE

National Mt. Taiping Forest Recreation Area

B ER AR

Ten-chih National Forest Recreation Area

B TERHMLELE

Kending National Forest Recreation Area

SN
Cijin Beach

BEREBE
Fulong Beach

SRMETELE
Greenbay Beach
BEBNES
Tongsiao Beach
FEUREYNGS
Toacheng Beach

EI018R=

Taipei 101 Observatory
aALLER

Janfusun Fancyworld

e TR
Leofoo Village Theme Park

REBLHR
Yamay Resort

NABEELR

Window on China Theme Park

FREREG RIS

Daitian Temple at Nankunshen

Bl PN
Chaotian Temple at Beigang

MR

Daitian Temple at Madou
KINEBIKF

Golden Shore at Danshuei

NELERE
Left Bank Park at Bali

10454,883 A
1,044,883 Visitors

8482,251 A
842,251 Visitors

37584,086 AKX
374,086 Visitors

2584,560 AR
254,560 Visitors

2389,877T AR
239,877 Visitors

669,300 A
669,300 Visitors

5084,397 AR
504,397 Visitors

208699 AKX
200,699 Visitors

587,764 A\
57,764 Visitors

388,460 AX
38,460 Visitors

13182,832 A X
1,312,832 Visitors

12583,291 A
1,253,291 Visitors

948577 AR
940,577 Visitors

91E80 AKX
910,080 Visitors

7188,351 AKX
718,351 Visitors

1,00982,300 AR
100,092,300 Visitors

568&6,100 AKX
5,686,100 Visitors

301&3,930 AKX
3,013,930 Visitors

278B AR
2,780,000 Visitors

2488 AKX
2,480,000 Visitors
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KiE TRERBISTFRANMKERTRERS | FERED » 96FH
A1 ABAREEREIR5.57X » HEHI6TF 1255 KR A B A BAINR
DHBRBEHKIR 11,025 B EIRR(ANEFR2.5%) : FIIBABRNIREX R
1.52K : B AZSFREERNEMRMIESENIRDE(558%) » HREFF
FEH(E25%) ~ BERE(E17%) : RREBIMNAVIRES VA B8R

FETHREITIEIRE ] (589%) ' HEFRBIERZERBERL [ REIE
x| BB HRKER IFeofk) ~ TR&8EN] ~ NEEERT
REARME | 55 : IRSEPTEIBRYEENERIEREE7R96% °

96 FRM ABANIKEZ ABRFIICERFIE=M1,989T (MK
-4.7%) : [EEMIBIKFRIEE (525%) ~ BERE(H24%) ~ BYE(S
21%) ~ EBE (L 16%) ~ REB(LH7%)REMB(57%) : HEOEFE
ABIA R B3 HEH B ST RFT=1E2,193(8IT (AR -2.2%) °

R LREE BB MEmEBNREZIET - LUIRMISEEEEIRY
S8y > FRHARN RAREETISIS EINEES - MEEINGHEH ©

According to the "2007 Survey of Travel by R.O.C. Citizens", each Taiwan
resident made an average of 5.57 domestic trips in 2007. The total number of
domestic trips by all residents aged 12 and above is estimated at approximately
110,250,000, a growth of 2.5% over the year before, and each trip lasted an
average of 1.52 days. Most of this domestic travel (58%) was carried out on
weekends, followed by ordinary weekdays (25%) and national holidays (17%).
Most of the domestic trips (89%) consisted of self-planned itineraries; major
factors in choice of destination included, in descending order, scenic beauty,
visiting friends and relatives, convenience of transportation, distance, and length
of holiday. The overall ratio of satisfaction with destinations visited was 96%.

The average spending per person per trip for domestic travelers in 2007
was NT$1,989 (down 4.7%). In descending order, this spending was on
transportation (25% of the total), dining (24%), shopping (21%), accommodation
(16%), entertainment (7%), and others (7%). The total amount spend on

domestic tourism for the year is estimated at NT$219.3 billion (down 2.2%).

With the significant enhancement of the quality of government and privately
operated tourist and recreation sites, along with the organizing of local festival
activities, the domestic tourist market is expected to become more lively and the

BABRREEZEFMRETR

Major Domestic Tourism Indices

B A B AR5 ER
Domestic Travel Ratio

SR EEYNISUESE N
Average Trips Per Person

B PN N)incdliEs &SN
Total Number of Domestic
Trips

SEIIEIFHIERAEL

Average No. of Destinations
Visited

FIHEBRE

Average Stay

FRERLELEH]

Ratio of Travel on Holidays

R EEEE MRS
Overall Satisfaction

FIEBABHKRETEE
Average Daily Spending Per
Per Person

FIOB ABRIRBEEE
Average Spending Per Person
Per Trip

B0 A B AR R TE B
Total Spending on Domestic
Tourism

5.57R
5.57 trips

1{81,025 B KK
110.25 million

1.641E
1.64 places

E=M%1,3097T
(E4£39.797T)
NT$1,309
(US$39.79)
E5%1,9897T
(Z23£60.477T)
NT$1,989
(US$60.47)
EHE2 1931877
(Z2£66.67127T)
NT$219.3 billion
(US$6.667 billion)

5.497%
5.59 trips

1E754B KK
107.54 million

1.661E&
1.66 places

FTE=81,2497T
(ZE538.347T)
NT$1,249
(US$38.34)
=22 0867T
(£64.037T)
NT$2,086
(US$64.03)
=22 243(F T,
(£%:68.85187T)
NT$224.3 billion
(US$6.885 billion)
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96 5FEE95TFELER

Change

IEIN3.1{ER D Es

+3.1 percentage points
18700.08 X

+0.08 trips

iR2.5%
+2.5%

¥

No change

BAD0.15K

-0.15 day
EIN1E = D3

+1 percentage point
A

No change

P2 : pliR4.8%
(ZE=E : R3.8%)
NTS$: +4.8%

(US$: +3.8%)
=1 - BRR4.7%
(== : BAlER5.6%)
NT$: 4.7%

(US$: 5.6%)

=N - BRR2.2%
(E=E : BifE3.2%)
NTS$: -2.2%

(US$: -3.2%)

5 1. EBERIR - RERESTF I AMRBEARTAE RS

AEHSB12RU LEE -

2. T ABIAIREEER | RIEEFEDBIREHAREIRAOBSBAOSEZEDL

3. “FF” RINES5%REEINET

IETIREREREEEE -

Notes: 1. Source: 2007 Survey of Travel by R.O.C. Citizens; limited to travelers age 12 and above
2. "Domestic Travel Ratio" refers to the percentage of domestic residents who traveled at least once during the year.
3. "No change" indicates no significant change, following T verification, within the significant statistical standard of 5%.

satisfaction ratio is expected to rise. el
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Fore N 7% N FEISTFEZTHMETTR
BhAl BUCHEIRE o (B mER) ?’iurisisExpenditures for 2003-2006

6 TFHIRHENNCREIRSTE » TERMBISTF IR » WIKIBERTZH

07 : = BT
Unit: NT$ 100Million

92tF 93%F 945F 95%F

STEUERER - (E1E88FEMAF BN EIZEIRTK - BRI EIERAMAEN 2003 2004 2005 2006
ZHRTFET B mEHE  £F ~ 280~ i\ ~ [EBELHE -~ IRIJARF Ik {E78 Accommodation 351.33 394.78 392.96 438.45
@\ EYEREMENESS - WEEALE - BARANRRSIREE ‘&®Dining 04366 | 132208 | 116739 |  1,256.07
ST DRI I SEE 2 B - 558 Transportation | 136218 | 174443 | 181220 |  2,030.60
IRISERC A ZIRAVIRE - 0SB STHLEHT SE5,601 52(85T - Hrh F.E28 Land Transport 547.84 680.67 630.39 744.55
BN EIPREEN S B » FEEIRE SN » A R - | WZE Air Transpot | 81434 | 106376 | 118181 | 128602
RS IRE A BB - REIRE S A TS - 05E 8 SSEWE CarRental | 7426 | 7765 |  e221| 9335
1 933.571%773 , BROATFIBINGT BT » SBO5FE A EIPIARIEEREA I R Travel Services | 10651 | 14460 | 15367 | 169.77
DRI%2,283.84{8TTR21,384.12{87T » IRMAFRS - O5FEZE N ER URERFE Entertainment | 25096 | 35552 | 25581 | 301.15
I—Eﬁﬁﬁﬁg FIROATHIRIN - AFSIEEMDARBIESIH BRAIRE - 5 YR B Shopping and Others | 112009 | 121354 | 120597 | 131214
0% » RISERBMENBR25% - RIRUS22% - (EAT(EE% [ e vansn | saes|  swon | seors
SSEMRIECDPATHIMNR 5487 - (SMESMODP 22.26% - g | DAEEOubound | todek | z2ame| 27 2471
5%§Bﬁﬁ§ﬂ§§2@ﬂﬁ£§l)\§i%26%641A » HA DI B EE R E LEmZE 2 Ratio, by B9 A B Domestic 51.57% 48.16% 39.45% 40.77%
BAMEABRS » EBERBRIRITREIBERS - e REIRE Inbound | 2897% | 2067% | 35.78% | 34.52%

N22FEISFEHNZBENEEESE

Tourism GDP, 2003-2006
BE1] : FTE=ME BT
Unit: NT$ 100Million

V. Effect of Tourism on the Economy (Tourism Satellite Account)

ERJ¢GDP EROCGDPRYRE (EEpI—IFLEER) ERSCGDP{S#EGDPLESI

The compilation of the tourism satellite account (TSA) in 2007 included primarily the accounts for 2006 Tourism GDP | Tourism GDP Growth (on previous year) Share of Tourism in Overall GDP

and revision of the TSA for 1999 through 2005 in accordance with updated statistical figures and data. Tourism 92%F 2003 2.218.11 - 211%
expenditures in the TSA encompass accommodation, dining, transportation, car rental, travel Services, 1
entertainment, shopping, and others. Tourism expenditures within Taiwan are calculated in three categories: 93352004 77777777777 2 65197 7777777777777777777777777777777777777777777777777777 1956% 240%
outbound travelers, domestic travelers, and inbound travelers. 944 2005 2,524 .44 -4.81% 2.20%

As calculated by the TSA, tourism expenditures in Taiwan in 2006 amounted to NT$560.152 billion; 95%F 2006 2,684.03 6.32% 2.26%

the largest portion was contributed by domestic travelers, followed by inbound travelers and then outbound
travelers. With the increase in international visitor arrivals, spending by inbound travelers in Taiwan hit a
record high of NT$193.357 billion in 2006, an improvement of NT$8.7 billion over 2005. Spending in Taiwan
by domestic and outbound travelers in 2006 reached NT$228.384 billion and NT$138.412 billion, respectively,
both higher than the year before. All categories of tourism spending showed increases in 2006; the largest
portion of total spending was on transportation, at 36%, followed by shopping and others at 23%, dining at
22%, and accommodation at 8%.

Taiwan's tourism GDP in 2006 amounted to approximately NT$268.4 billion, accounting for 2.26% of overall
GDP. Total full-time job creation by tourism during the year was 260,641. The largest portions of the jobs were
provided by dining and land transportation, followed by accommodation and travel services.
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Chapter 2: International Tourism Advertising and
Promotion

I6FEISELCEBRRUTEMERTE - BEIRBERRMATEE  ERBEREIIBET - &
BEABRBESEARBH - RERBERERTH - BEAMTHEES - REFFAZIAEHES
FERIFTTE - EIIERER > Bis)ll TR B » IIESENRMITEEMSUCFEE
HFHHIE » WiIsECEMEEED - BEKE - (Z2IRITHE) - LS eEmR - BAECESZE
HURE > IRSIIREREE W IESEBEEX -

i HI>

The Tourism Bureau's international tourism advertising in 2007 broke away from the
traditional mold to adopt innovative methods such as the combining of existing resources with
popular trends in the use of popular dramatic program plots, the inviting of spokespersons to
shoot promotional films and posters, in-depth travel reports and films, placement advertising,
and cooperation with internationally known TV channels and book collections. The aim was to
carry out integrated promotion and create a "Taiwan fad" in Asia, molding Taiwan into a new
landmark where popular and traditional cultures co-exist in harmony. This promotion was carried
out alongside the provision of subsidies for charter flights, incentive travel, and study travel, with
the offering of new kinds of unique products and expansion of the depth and breadth of tourism

promotion to attract tourists to Taiwan and increase the ratio of repeat visitors.

BFRE L EERE

Taiwan's International Tourism Promotion Strategy

BBt

Area

#z
Target Audience

FE HEBCEEHEER

Chapter 2 International Tourism Advertising and Promotion

RS
Strategy

eI
Entire World

SEN

Japan

CEJE
Korea

BER
Hong Kong,
Singapore,
Malaysia

(eSS
Europe and
America

CERl S =l e =

Those who like to travel in Asia

L EIER

IRENE

IRITBUSH

Female office workers
Senior citizens

Travel aficionados

2035 L IEERH AL
Women aged 20-35 and business
travelers

305X 2395 fa L hxilE &

40X B4R K ER S IRiEE

30 to 39-year-old travelers with
companions

40 to 49-year-old family travelers

35 LA LIRS
505 A CEREETR
(EEBEEEEEEM » BT
RIEBZ AL » SIMRT > NEE—
REE > MEHENIEE—ERE
EERH)
Travelers aged 35 and over
Senior citizens aged 50 and over
(Those who live in major cities
in the target countries and
have relatively good economic
power, who like travel, who are
not traveling abroad for the first
time, and who have a certain
understanding of Asian culture.)

EE R Z ERENBENIKIBEES » fllgDiscovery
[Thirsty Traveler] ~ National Geographm;ﬁ%"—f@ﬂﬁﬁ
H -~ ESPN - Travel In TaiwanZX ¥ SHBEEH BT
HEFEEFHES © Taiwan JournalfdTaiwan Review ' {5
EZEEFR/TIHEAEER - EHERMT - EHEE
Topics# 5= FRINKIBEEE -
Cooperation with internationally prominent TV programs
and travel publications such as Discovery's "Thirsty
Traveler", a series of Taiwan programs on the National
Geographic Channel, ESPN, the "Travel in Taiwan"
English-language bimonthly and Japanese-language
monthly, the Government Information Office's "Taiwan
Panorama", "Taiwan Journal”, and "Taiwan Review", the
Overseas Compatriots Affairs Commission's magazines,
the Taiwan External Trade Development Council's
"Taiwan Products" magazine, and the American
Chamber of Commerce's "Topics" magazine.

PIF473H ~ B#IE(KE A » [Wish to see you in
Taiwan] 7REEXH - U= EESI IS EHE25
560 DiE 2 %19';§U?‘EIZEEEEEEI*P@£E$i}§m iz
FMEREATEIRINNEIUBIRE s RAREFTS
TGEITERESMHTRES » 85 F%iﬁj 2@%& ®

Use of the F4 pop group as spokespersons and "Wish
to see you in Taiwan" as a slogan in the shooting of 25
60-minute pop shows at flagship destinations in Taiwan
for airing on major TV channels in Japan and Korea.
Also, the use of spokespersons in integrated marketing
campaigns featuring pop shows, press conferences, fan
meetings, and other such methods to create a "Taiwan
fad."

UEKMEISEREEDBIMERNEA - 85
[Welcome 2 Taiwan] $THIEERIE - ATETR L
SERFTEERET) » PHEATROR B A ESE) ~ &S H1N
K& s R NEMI3SKEEE ~ =S 4§EE??=ED2=TKIE}Z
B UEHR ~ T/ - 88 - i - SRAWFENT
WHEEE -
Use of Jolin Tsai and Wu Nien-chen as spokespersons
in the Southeast Asian market, together with the new
"Welcome 2 Taiwan" promotion strategy to present the
fresh allure of Taiwan with both new and old features.
Holding of the " Romance 99" activity, airing of three
Taiwan travel programs on a Singapore TV channel,
production of publicity materials based on themes of the
four seasons, and promotion using TV, print, Internet,
subway, freeway, and other media.

PREE TR RIESPNAE [ TERHEFHHEE » LUEH
E,“H/%%L IS EENIREEEE » #E M8
IBIRF79TTAEBRIEBERE ) E5H) » UEHR ~ FE ~
B ~ BFEERSITITROT\HIESE -

Interview with Chien-Ming Wang on ESPN so as to
enhance Taiwan's image, cooperation with airline
companies and domestic hotels in introducing US$79-
per-night transit packages in Taiwan, and carrying out
of integrated promotional campaigns through TV, print
media, the internet, and light boxes.
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Touch Your Heart

B8 ZocRlrE{E Tk I. Multiple Innovative Promotions

N el el . 1. Use of Pop Stars as Spokespersons to Create a "Taiwan Fad"” in Asia
— ~ PUBBAXNE RS » Bl &) el

The entertainment industry has flourished in the Asian region in recent years, and Taiwan has been

AR EBIREEEZEZIEE » SERRIEEBERE  EXERERHT - 1£i especially successful with its filming of quality pop shows and movies. The presenting of these productions
NS EIBEIRE - %ﬁ\jj—ﬁﬁ?{("é’d\rﬁﬁﬁ’g Ef) [EE » EREEEYEETRKE—EESZER around Asia has created a strong "Taiwan fad" and has brought the island a wave of tourism receipts. The
ERLINA - ASERLFESES S  SESEZREASBENAS  HINEENRE Tourism Bureau has used this new promotional tool in a new-age way by inviting prominent Taiwanese pop

. . P idols to serve as spokespersons for Taiwan tourism and marketed" chase the stars" itineraries.
LTHER B EHIERE -
(1) Japan Market
(—) BFXmM%
? Accurately assessing the high popularity of the F4 pop group in Japan and Korea, and the "Taiwan fad",

EMFATHENS ASE &7 B » ABEERIBFERET %;,g&ﬁﬁ‘ﬁj(fﬁ T the Tourism Bureau invited F4 to serve as Taiwan tourism ambassadors in the Japanese and Korean markets,
. o R — - P held two international fan meets in Taiwan for Japanese and Koreans, filmed advertisements, and produced
E/gﬁﬂiﬁlﬁtﬁEﬁaﬁaﬂﬁ%ﬁ - BREERESER - RIFF4RMS ~ F85R ~ Tl ~ IRRFEER

promotional brochures and posters for travel agents. F4 also hosted culinary and shopping programs on

XEEEHEEHEER - WIRHAETHETBSE ¥E§T§B§F4EE}%ZE EIEYIENR - io&

Japan's Fuji and TBS channels, press conferences were held with about 300 reporters participating in each

SHEEEFIZHIB00A  2EHREHES1ES ARKEZSHE BT ARBIB TS one, and two fan meets attracted more than 10,000 travelers to Taiwan to "chase the stars". This generated
101_\7-5&%1(31,&7\ » REWEE A - 12BFEHAEIREZSRE FL¥E§%EE§J BIMS2E5ERN A tourism receipts in excess of NT$1 billion for Taiwan, providing astonishing proof of the effectiveness of this
S PIZREERENEIZ I » BRIASEHIRN MEEZEEEEE | BEFM » MiELtE= effort. The pop show "Wish to see you again", screened in Japan for the first time in December, was shot at

— - 0, N P scenic spots that attracted fans to Taiwan on pilgrimages to visit them. The Tourism Bureau's "Travel in Taiwan
AER > e EMABEAZENSERBEREIRETSE » IZRMMIKREEESS » K3

K o with pop idols" Celebrity Tour Handbook is based on the scenes used in that show, combined with scenic spots
MIREEME » WESEIIHSHR -

seen in other interntionally popular pop films and movies; this provides a good reference for those coming to
Taiwan to "chase the stars", attracting fans and heightening the rate of repeat visitors.
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AEBEBERAMEITEHEBEEREA - CUBARZEA
BRI B ERTLEENFEHD - HET=EHER
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(2) Southeast Asian Market
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The Tourism Bureau invited Jolin Tsai and Wu Nien-chen to act as its spokespersons in this market

and serve as guides showing off the fresh allure of Taiwan's new and old attractions, and introducing

the new "Welcome 2 Taiwan" concept, so as to develop the FIT, repeat, youth, and family travel groups.

In July the two spokespersons joined press conferences held in Hong Kong, Singapore, and Malaysia,

where they shared their Taiwan travel experiences with more than 100 reporters and local oprators of

Taiwan tours. An advertising video shot by the famous movie director Hou Hsiao-hsien was aired by TV

stations in those three places at the same time, and advertisements were placed in various kinds of media

as part of an all-out multi-channel promotional offensive bolstered
by the marketing of salon and wedding photography in Taiwan.
The result was a double-digit growth in arrivals in Taiwan from

those markets.

2. Cooperation with Prominent International
TV Programs in the Successful Marketing of
Taiwan's Tourism Image

The success or failure of advertising efforts is closely related
to media channels. Traditional advertising relied mainly on print
advertising and special reports; with the development of the
Internet and electronic media in recent years, however, tourism

promotion no longer is subject to borders and time zones.
(1) Japanese Market

"Magic Restaurant"”, the highly popular program aired daily
in the Kansai region of Japan, was brought to Taiwan in April to
visit Taiwanese restaurants; after the first airing of the resulting
program, 300 travelers were brought to Taiwan. The popular
Japanese Pomelo group and the prominent Kadokawa Magazines
cooperated in shooting a special program in Taiwan in August,
creating a media value of NT$35 million. Introduction through
Japanese TV advertising and popular stars, together with the
marketing of related itineraries by travel agents, greatly increased
the willingness of Japanese travelers to visit Taiwan.

(2) Southeast Asian Market

Singapore's Channel 8 produced a three-part "Welcome to
Taiwan" travel series, which was aired in Singapore during the
autumn NATAS travel fair there. Two prominent Singaporean
program hosts helped guide viewers through the fresh face of
the tourist scene in northern, central, and southern Taiwan, with
introductions by Taiwan's tourism spokesperson Wu Nien-chen.
The programs proved highly popular among the people of that

area.
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(=) BR=mim (3) European and American Markets

a. In the weekend travel section of its Feb. 18 issue, San Francisco's top newspaper, the "San Francisco

1 EFTUWUE—KRREFZWHEER (San Francisco

Chronicle", featured the "treasures of Taiwan" as its cover story. The section used color photos of Taiwan

Chronicle) 2818H B FIAVERIR ISR » AHIEE scenery with lengthy reports of the island's urban and natural landscapes, fine dining, and aborigine
BEIRE =8ISR Bl a=8200EE » K peoples as well as praise for Taiwan's unparalleled cuisine. The CNBC channel from the U.S. also
IBREE ST EREN ZEREFRIESE® - sent a production team to Taiwan in September to shoot two programs: "Karma Trekkers", focusing on

aborigine festivals and scenic landscapes, and "Let's Shop", introducing Taiwan's unique local products

WHEEF=E [HEBAVDNPAEEZEREEAREH
A1 o EFICNBCERENBERIFNEINIKEFoFM including Canada, Japan, Korea, England, Italy, and the nations of the Middle East, and the contents
SRE2EMRIBEHEEEE | KARMA TREKKERSEA they covered were packaged and marketed as tour itineraries.

RERXICEHREE EZEEIRESERDEEN

A ~ LET'S SHOPRITTIAZE R BRI £ m G

BicERERSTEBYIEL - BNERINEX ~ 3

A RE > RE - EANRARMEFISERHKR A

ERVSEBEET BERMNITIEIRE -

and shopping areas combined with entertainment possibilities. The programs were aired in 45 countries,

2 ~ Discovery$8i8 —@E¥mrh/\EARK : EJ61 BREUM
RoIMEHLET50ZEERKEL » BAIREHS=E
EPSERYRERE - IS IRAI B IR D iR E Lonely
PlanetZ2{IAEIEDVD » {ERFITIRE R EIKEE
B ARAFHESILHIEERNMRE ~ 2
KIE ~ MHanfd] ~ RERZFEBERRR o b » 32488
FIRZMRBEETE Thirsty Traveler) TIR3BKRE=E
MR > DL 'Made In Taiwan| 5 » TTHREE1S
B~ TP RRIEERBEDE - FRER ~ 2 ~ 2128
BEXETZIHER10XEIEMEL T CIEN » EE
WESRS -

b. The Discovery channel broadcast a program on Taipei in more than 50 countries in Europe and Asia,

3~ National Geographic TravelerB = @OlREE 20 greatly burnishing Taiwan's international tourism awareness. The "Lonely Planet" published a DVD of
JRERBEEN | » RE S IRSERIEA SR the program to serve as an in-depth guide for FIT travelers. The program provided deep introductions to
/ 1= X34 Papy/ e UEs RR A/JIE

aspects of Taipei's heritage, including hand-puppet opera, the Pingsi Heavenly Lanterns, Fortune Tellers'

—TFURERR - #BE [EREBLVESE
HARSENWAEBREARIEL - EEINSRKLE -
FEANBEHTED ~ I LD XIEFZIKFNZFBE
PIRERHEBE T ARIEERE -

Street, and indigenous peoples. The "Thirsty Traveler" program, produced by the same channel, also
visited Taiwan in March to film the island's beer, Kinmen Kaoliang spirits, and Puli's Shaohsing wine in
a program themed "Made in Taiwan" that was aired on major channels in 12 European, American, and

Asian countries as well as on flights operated by 10 international airlines.

c. The "National Geographic Traveler" voted Taiwan as one of the most worth visiting of Asia's islands,
and a British travel insurance company, after surveying more than 1,000 British citizens, listed Taiwan's

Taroko Gorge as the fifth among 10 must-visit spots throughout the world, along with the Sydney bridge

and the Venice canals.
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= EEESEAREMN - OEEEE 3. Marketing the Pride of Taiwan to the World
(—) EJt 101 KiZEFEVESHRERNESENRE=FEE » ASEAES (1) The New Year's Eve fireworks display at the Taipei 101

tower is an excellent tool for bringing the attention of

ERATIRBEFRERESI 101 KBBEES - BEIBEFHMERES » I
FEECIS T 188 M AVRIMIENEBUEE) » OEFRERE - JE=E TVBS »

the world to Taiwan. On that occasion the Tourism

Bureau and Chunghwa Telecom jointly purchased

EFBIRERME CNN ~ BBEL ~ EHitt - HEANHK ERE=ERETEZS the building's wall for lighting advertising for a New
VEFTEERE  EHREENE - Year's Eve international promotion in conjunction
with the 188-second fireworks performance that
(Z) EHESPN &1F > BEBSEBIXTIER IELKESFH - BEREESHR 8 was broadcast by Taiwan's TVBS, America's CNN,
£5iE - HAESBERE » REEIE ESPN tRESHINZERE H Reuters, Japan's NHK, and Hong Kong's TV-TVB
2R REA1ER  WRETRREHBSHRK 6 523 AR 6 A Jade for the whole world to enjoy.

29 HYE==EEithE ESPN Baseball Tonight SEBESHEFENT - (2) The Tourism Bureau cooperated with the ESPN channel to

produce and air an eight-part series featuring Taiwan's baseball

(=) BEEEEEFEEREREFHBTFREACSEBITER »
MNEBETEESHEZEEERNZIES - B2 ESPNIEES
F» IR BLEBERIRUBEZIOINEL » BEEEEL
B » B ARRIREE R ARYERA] -

star Chien-Ming Wang. The series was sponsored exclusively by the Tourism Bureau.
There were two broadcasts per week for a month by ESPN's Taiwan-area world sports
center. Portions were also broadcast on the ESPN Baseball Tonight program, in

coordination with Wang's baseball games, on June 23 and 29.

(3) The Tour de Taiwan and the Taiwan bicycle exhibition were used to show off Taiwan's
scenic beauty along with the bike competition. The Tourism Bureau cooperated with
ESPN in broadcasting the route of each stage of the race to bring Taiwan's beautiful

scenery to the eyes of the world.
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Advertising and Promotional Activities in 2007

BHZHE IREE
Japan Area Korean Area

BEESRN RE BEELR RE
Method of Promotion Content of Promotion Method of Promotion Content of Promotion

- N - . - ERES PA SRR EEHZR - DRIKEERMKBS2 » MBC ~ SBSERSBLERES -
== = N _ Q27| =% > [ Y= 185, B 5H ALz = %
LS Rl e e e e TV Commercials TV commercials were aired on Korea's KBS2, MBC, and SBS TV stations, with office
TV Commercials SEENHRTE - DRITRRER= - HEERE  IRERE - SERE - BEHRE workers as the major target.
RE  EFERR - SHRHGE  EGE ~ WERGE ~ BAERGR - EBRGE ~ JbkEE
B2 ~ NUNESEE R IR S EHE BRSNS ES - FEES E2Film 2.0 » Ceci ~ Sure ~ Cine21 ~ AB Road * Tour de Monde - Friday Travie * Golf

Print Reporting DigestZF# it S (FHIESEIRBEES -
Taiwan tourism advertisements were placed in the Film 2.0, Ceci, Sure, Cine21, AB
Road, Tour de Monde, Friday Travie, and Golf Digest magazines.

The primary market was young women aged 25-35 and male office workers aged 50
and above. Taiwan image advertising was carried out on the Tokyo, Tokai, Sapporo,

Miyagi, Fukuoka, Iwate, Aomori, Akita, Yamagata, Asahi, Hiroshima, Hokoriku Asahi,

Kyushu Asahi, and Fukuoka TV in coordination with the activities of the Taiwan BraEs 1. REBRIZIRAL ~ BRI - =5 Terminalif ~ Z=U « JREESINEE55 A HAESE
Light Boxes B2 I E{TTSBIREETNIEFEES -

tourism spokespersons, the F4 pop group. 2 RZLl (BEXCO) EESEIEPIRITSE S A BISTaEE -

1. TSB revolving light ads were installed at five Seoul subway stations with dense

FEES 1. FARMMEUFEE LR EEZEZR - fEEMore ~ Crea Traveller ~ Orange Page®#:t concentrations of people.
Print Reporting EEE - 2. A large light-box ad was installed in front of the main entrance to the BEXCO

exhibition hall in Pusan.

2 FFAMELIREZR/SEIEZREE - DRIREENE ~ ILEFTEZF IR MRS L B2 55
HEES - EiRRE RHMERAEFNITHmE)FERE - BREIER - Living TV » SBS » KBS » MBCEFE
1. Young women were targeted for advertising in the Kanto area, with advertising in TV Reporting HREMBRESEIRBEAR -

Information and administrative assistance was provided to TV stations, including

More, Crea Traveller, and Orange Page magazines. o ) ) :
Living TV, SBS, KBS, and MBC, which reported Taiwan travel news as part of their

2.Senior citizens were targeted in the Kansai area, with advertising in nine

programs.
newspapers and "Mountains and Streams" magazine.
EIRENE IRHMRIE S TR A F3R AL - BIRITHTE ~ Ik1TMedia ~ EUHEK - BEEE
. N e —pe ==s . TV P % N IREF6OZX LA =T SHMESEIRBEAR ©
TR RLALATV DSBS RICE L C~858 ) B - regrams AR » FRAREFFO0SULE P EIRIEH S SRR o
Information and administrative support was provided to more than 60 print media for
TV Programs A series of "Love of Travel — Taiwan" programs was broadcast on Lala TV.

reporting on travel in Taiwan.
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Hong Kong/Singapore/Malaysia Areas

ERES

TV Commercials

EREEE

TV Serial Programs

AR S
Newspaper and
Magazine Advertising

EEES
Radio Advertising

B ES

Internet Advertising

FHNES
Radio Advertising

BESN RE
Method of Promotion Content of Promotion

IR¥TIN3E Channel 8K Channel UK SS2FAEAstro ~ TV3 ~ NTV7 ~ 8TV ~ HBTV-TVB
JadeFERBEMES -

Commercials were aired on Singapore's Channel 8 and Channel, Malaysia's Astro,
TV3, NTV7, and 8TV, and Hong-Kong's TV-TVB Jade.

ERZTIN Channel 85 FRUE3E [HEIE=EWelcome to Taiwan | [RiSEEE o
The Tourism Bureau cooperated with Singapore's Channel 8 in producing a three-
part "Welcome to Taiwan" series.

RBEFMEThe Straits Times ~ BES i « TODAY ~ 23] ~ EIHE® ~ AR -
Feminine » Women's Weekly * New Icon For Him » BB75H# » am730 - JEFIHIR
FTEREA ~ U MagazineFHi ~ #HTIETFAZEETEESRERRETS °

Print ads themed on the four seasons were placed in The Straits Times, United
Morning News, Today, Sing Pao, Sing Chou Daily, China, Feminine, Women's
Weekly, New Icon For Him, Oriental Daily, am730, Macau Daily, New Holiday, and U
Magazine.

1. IRESZRPEEEMy FM ~ 988E=IEMEEE L RES -

2. BEEFHERER20072HISZHAR » RHERAEMEMy FMESERES -

1. Taiwan tourism image commercials were broadcast on the My FM and 988
stations in Malaysia.

2. Commercials were aired on My FM in Malaysia in line with Summer promotional
activities and the Taiwan Lantern Festival.

RBESEYahoo ~ MSNTIEHERESEEEE) -
Internet ads were placed on Yahoo and MSN in the Hong Kong/Singapore/Malaysia
areas.

REFTIIESMRTHSER HAF4Z=EREES ©

RERATEEREREABES » EEEEERES -

REBHIRMEBREAE4IZEEES -

. Ads themed on the four seasons were installed in Singapore's SMRT system.

. Ads were installed at six overpasses on Malaysia's national highway to promote
Taiwan's tourism image.

. Ads themed on the four seasons were installed on the Central District section of
the Hong Kong subway.

N = WN =

w

BREIhEE
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Europe/America Areas

SEREY)
Production of
Promotional Materials

ZRELSTV Advertising

EREE

TV Serial Programs

TEES
Print Advertising

B ES

Internet Advertising

RiBES
Transportation
Advertising

Bl ]
North American
Website

NEEED
Public Relations
Activities

B5EEN RE
Method of Promotion Content of Promotion

EF7IEERIRBERET ©

The US$70 stopover and simple travel programs were produced.

E=FECNNEHES -
Ads were placed on CNN in the U.S.

EARYPRA1= EEFRENE S FDiscovery [MZERR N1 ~ National Geographic Channel ([
SOIBSEE) BIEA(F

Programs were produced in cooperation with the Discovery Channel's "The Thirsty
Traveler" and with the National Geographic Channel.

1. ’RZERTime ~ Travel Age West ~ Travel Weekly - USTOAS #HH ESEES -

2. BUMTFI S IRIEEZE#EE > WTravel Talk ~ FVW ~ Travel One ~ Conde Nast
Traveler ~ Sunday Times Travel ~ La'Figaro * L'Express/% EE B2 EEUN{EBEIEES
ExL - mEHEEERS -

1. Promotional ads were placed in Time, Travel Age West, Travel Weekly, and
USTOA.

2. Ads were placed in European travel media including Travel Talk, FVW, Travel One,
Conde Nast Traveler, Sunday Times Travel, La'Figaro, and L'Express, as well as
on vehicle bodies such as Germany's trolleys and buses and London's taxis.

Business week.com ~ TravelAgeWest.com ~ expedia.com ~ TravelWeekly.com > Blog
#2E& - Tour Operator List °

Internet ads were placed on Business week.com, TravelAgeWest.com, expedia.com,
TravelWeekly.com, Blogs, and Tour Operator List.

EFEHNETEE%ES - REFITRES - EEAERRESTISMISETHES -
Airport light box ads were placed at Kennedy Airport in New York, Heathrow Airport in
England, and Frankfurt Airport in Germany.

go2taiwan.netdt =BG HE X BT ©
Special reports were updated monthly on the go2taiwan.net website in North
America.

1. Travel Age WestZEE FEFHEE -

2. EHASMATER « IRHEMMSEIEFREREIR « i) B R R RATR I
BRES  EEE - (BIHEF - BT RCE/FEESSHSHREEEESIE -

1. Participation was provided in the Travel Age West culinary activity.

2. Press releases were issued on a regular basis; press clippings were taken of
Taiwan travel reports; press conferences, presentations, and marketing activities
were held to help establish relationships with travel operators; and assistance was
provided in arranging fam tours for mainstream reporters and travel operators.
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B b EERR e ErERE II. Omnibearing Expanding of International Promotion
Channels

—  FRSEFEMIES - HFRIRRFIR

1. Development of Emerging Markets and Cultivation of Top-end

(—) RS Tourist Sources

REDHTEMBEYCHRBENRBZEER - AEERIEREZESFRE(E » RIIBEHE (1) Emerging Markets in Southeast Asia
EEEEHEERSSE - FIATFEEZR24/)\IFERFEIEEANC News Channel ~ 7T#3H The travel consumption power of emerging Southeast Asian markets is receiving
FRERERABZREE CETEE Executive Class ] &24/)\FFEMIRIEEZSE8the Living increasing attention, and the Tourism Bureau has strengthened its cooperation with travel
Asia Channel®5 2R = RUEE SR EEIR ; RES RN > JEEE2 KHEE #R#tPhilippine Star operators and has worked hard to invite major media and travel agency representatives

there to visit Taiwan. The 24-hour ANC News Channel in the Philippines, the "Executive

PHILSTAR Daily&the Philippine Daily Inquirer#Rtt » INREBEFREERKIBT TIAEEIRBEEE -

Class" program that introduces top-end global leisure activities, and the 24-hour Living Asia

(7)) thEamis Channel that broadcasts travel programs exclusively all came to Taiwan to produce travel
programs. In addition, the Philippine Star (the Philippines' second-largest English-language
ANEBENDEEINEENENEHRE » THEEMFERIONELL EIRiEEZIRESSE, » 1 newspaper), Philstar Daily, and the Philippine Daily Inquirer all published lengthy reports on
SEABIRIEEENR XS 2 ENE » TS R R SR S IR B IR - B E N BN BRI R R Taiwan travelin their weekend leisure sections.
[BfREIRZ SR - The Tourism Bureau cooperated with the overseas offices
of the Ministry of Economic Affairs in inviting travel operators
— N an 4 from Dubai and Abu Dhabi to visit Taiwan, and Arabic-language
3 HEEY I
> N\ 9 l_l
;EE’J%TEBEJ&TET\ﬂ % E'J x JETTG promotional materials were produced in order to penetrate
B EEIRBEMROMME SRR LN - AR ITIERIAZE » ISR HEFZERITETRRE - &% the Middle Eastern market for Taiwan tourism. The Middle
EAASER - SEZaER RN SES UEEES » TAET e » BB EIS Eastern tourism operators highly praised Taiwan's scenic

attractions and friendly people; if necessary measures can

TERSMBITERARMZEE] -

be accomplished—the simplification of visa procedures, the
provision of accreditation for Moslem restaurants—Taiwan
can be expected to attract top-level tourists from the

Middle East.

2. Promotion of Diversified Travel —
Visiting Taiwan Once Is Not Enough

Tourists in Taiwan can enjoy more than exquisite scenery; thanks to
the island's mixture of different cultures, they can also experience many theme itineraries
with varied characteristics. During this year Japanese ladies' groups, Hong Kong culinary
groups, and Austrian high-value mountain-climbing groups visited Taiwan one after the
other, bringing with them countless business opportunities and proving that Taiwan's unique
themes and high-quality itineraries offer tremendous market opportunities.

EARFEERN - RRUEBLFRBAEREHROHNEZRRESEREE - JERS|IFRERNE (2) The Middle Eastern Market
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(—) & THEAXZ2EN BERFRRESABSEREFHEIREE » ¥ 15 BRESE
S~ FEHFRMNE ~ EEIR - MERREREEFR - ABBDREMNZT » BE
JTB Ix1J#E3E1T2 MIIEBHSRIFR | T 19 FREH - BEU 2ESHE ) /E
ER7EEEAX > MESESEZRENCIE > HMEHTBERRSE - TERR

(1) Following a visit to Taiwan by a "Japanese Cultural Age" columnist to shoot a special collection on a Taiwan
round-the-island railway tour, and the compilation of a 15-page report on Taiwan's high-speed rail, the
Alishan forest railway, the Jiji Line, the South Link Railway, and the East Coast trunk line, thanks to efforts
by the Tourism Bureau the "Railroad Timetable" published by the Japanese travel agency JTB broke a 19-
year tradition and, for the first time, introduced Taiwan's high-speed rail with a cover and seven color pages,

12 B 28 HHIBEE MR SCSINEETE CK124 $#3E
IR ~ SEEX R IREESS = -

IREMRAGREE) - &S 300 BEE

assuring travel to Taiwan by Japanese railway fans. On Dec. 28 the Tourism Bureau organized a trial ride
with the national treasure-class steam locomotive CK124, attracting 300 Japanese tourists, railroad fans,
and media representatives to Taiwan.

(D) B%IE)%:“%EMEL*&UJERJ_EQEXBR BN RNEIMERELERIEY - BEREY R
fEhRis ~ Z2BIRTT ~ EBENFER - BRI EZ T2 BERIREREEDT -

(2) In addition to promoting incentive travel, mountain-climbing tours, and railway tours, the Tourism Bureau
also introduced honeymoon and wedding photo tours, agricultural tourism, health tourism, educational
tours, and sports tourism, among other products, with the aim of attracting a more diversified range of

international tourists to Taiwan.

3. Opening Europen and American Sales Channels and Introducing Preferential
Itineraries

(1) European Market

After years of labor the Tourism Bureau succeeded
in gaining entry into the sales channels of the ninth
largest travel agency in England, the fourth largest in
France, and the third largest in Germany, thus boosting
Taiwan's market share in those countries. In the

development of products, Germany's third-largest travel
agency, Meier's Weltreisen, encompasses 16,000 retail
travel agencies under its banner; it has increased the

= ITEMEREEE - HEZIEEBERITE
(—) BRNFIS

number of pages devoted to Taiwan in its autumn/winter
tour catalogue from two to four and has added Kending
to its Taiwan itineraries. This indicates that Taiwan has

B EFE - FENIITAREAION - EEAI4 AR RS A FHITH 2 B |
I EBRIEAZENTISGER - TEMARTOE - fBEE3XIK{TttMeier's Weltreisen 3
R RIS 186, 000RUEHIR(TH » EEREAME ERRIRT - DISEETREERE |
47 > WIEBETRIBEE TR - BRSSO EBEEES (Stop-over) HEBIKISE |
140 (Tourist Destination) » ERIITE SR RUR MBS -

evolved from a stopover point to a tourist destination,
thereby adding to length of stay and amount of money
spent on the island.

(2) American Market

To encourage the million American travelers who
(7)) Z=EFHE visit Southeast Asia each year to choose Taiwan as
o a stopover point, the Tourism Bureau worked with

international airline companies and domestic hotels

RIRSIERBFRIEREEA BT RESEMRBIREME - FESEEMERE
MERERE - #E THESE - EE1RERZ79T) ZEBESE - IEE@%&%’E%W%E%E
BRMZEATZERESTEDRE - RIEENEREREHEDEARAINE

in offering a "stop over in Taiwan for US$79 per night"
program. The program was advertised in the media and
marketed through airline agents, stimulating growth in
the consumption and number of visitors from America.
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4. Incentives for Cruise Ships and Charter Flights to Expand Means of Visiting
Taiwan

Taiwan is an island country, superior to neighboring countries in geographic location, climate, and cultural
resources and with harbors having great potential for the development of cruise tourism—a type of tourism
that can generate tremendous peripheral economic effect. The cruise ship "Princess" called at Taiwan for the
first time in 2002 and regularly each year thereafter, bringing large numbers of travelers and a growing number
of foreign tourists. To welcome this kind of high-consumption cruise-ship traveler, the Tourism Bureau worked
out a set of welcoming programs and harbor-fee incentives that helped bring in 19 cruise ships with a total of
23,727 travelers in 2007. With Taiwan's position in the Asian cruise market becoming more important all the
time, the Royal Caribbean International cruise line, the third-largest cruise-ship operator in the world, will call
at Keelung and Kaohsiung harbors on its Hong Kong-Okinawa route in February 2008, bringing in about 2,500
passengers each time. This will bring huge business opportunities to Taiwan's tourism-related industries.

To improve Taiwan's accessibility for international travelers, the Tourism Bureau also worked to develop
scheduled passenger flight service to Taiwan. The Singapore carrier Silk Air inauguraged Singapore-Kaohsiung
flights on May 25, 2007, and the Tourism Bureau cooperated with that airline in inviting 20 Singaporean travel
operators and media representatives to accompany the inaugural flight and inspect new tour itineraries in
southern Taiwan. A seminar was also arranged so that the Singaporean visitors could exchange opinions with
representatives from hotels, the leisure agriculture association, tourist farms, the Kaohsiung City Government,
and inbound operators from southern Taiwan. United Airlines inaugurated a San Francisco-Taipei flight on June
9 that year, and the Tourism Bureau cooperated with travel agencies under the UA banner, such as Majestic
Vacations (Western America's third-largest seller of Asian tours), in marketing 7-day, 5-night UA holidays. Visits
by members of the American Automobile Association (AAA) were developed, and a travel writer for the UA
in-flight magazine "Hemispheres" was invited to Taiwan to introduce the island via an article entitled "Three
Perfect Days" . This was highly effective in promoting Taiwan outside the Asian area, and it helped enhance
Taiwan's visibility on the world stage.

In addition to developing scheduled passenger flights, the Tourism Bureau also provided incentives for
charter flights to encourage Japanese and Korean operators to introduce charter-flight tour itineraries. This
attracted 109 charter flights carrying 13,625 passengers to Taiwan during the year.

5. Participation in International Tourism Activities to Expand Taiwan's Territory
in the International Tourism Arena

The Tourism Bureau, its overseas branches,
the Taiwan Visitors Association, and the overseas
offices of the different ministries and commissions
jointly carried out a tourism promotion plan focused
on various target groups. Missions were organized
to participate in eight major international travel fairs,
four large international conferences and exhibitions,
and big American and European cruise-ship exhibits
with the aim of marketing Taiwan tourism products to
important buyers, international groups, travel operators,
and consumers in order to expand Taiwan's territory in
the international tourism arena and open up different
sources of tourists. In addition to major travel shows, the
Tourism Bureau also participated in tourism seminars,
special promotional activities, and street performances
in various places around the world to market Taiwan's
new tourism products.

54155



£=E HERIKE

%
‘ l ‘ :&j ANNUAL REPORT ON TOURISM 200 - Chapter 3 Domestic Travel

Touch Your Heart

= BRI

s Hi HEB)ORTIGHEHG E)

—  BESEFERENESERRERETE

EEERBE > AR AR BR 5K
RESHMRE > RUERMBAVERBUL - 161896
FE—EARIKE (UXRRXNE) BRES
EEVESIEEB2ERYE » MEREHRS
RERBWESIAFWEREEMRS > 21 =
K R SIREE BB BES - RE
SESEERE N CSENERERFC/HSEH
9 RITERS INBIRERBENER - SBSHE
HERSRRREEENERRAARENESE
Ko iSRS DER) R T£8) MABNXERES
RE [RERRERREE ) F > BHESES
ESRREEINER  HEARESRFEEE
SEBERAE  #HERRE AT EMERINE - 12
R REIBREEPIE - ULINEXESE
CEEEREISERRIREREFISR - EifeE
RAEHER -

(—) EENERLL - IJRUESHEPNRRETIFGD - EEBRERDA » RERESEER
EREMm AEHHESITHEE WENREEHESERNS 1ESRZERKHEE (B
BE BT RPEERMERERKE) EEFEERR ERRFEIRBRE  EESERR
EBERCIAEEERE -

(D) EEEAE - H96 F 10 B 13 HE 97 F 1 B 31 HIE » BEBE 4 @A -

(=) %EEU@I DIERREERMBERIRRERE | EENEBERERVRRE - RIRESRE
BHIDNA » 22HET 11 @R ~ 16 BEIERER 212 RECEEE °

168D - TWEBE ~ Jbix ~ BHELL (E/IEL) ~ 3k ~ iR -
FRER - AR~ =L - ELRERIE -
FOED : BE3RE  ER AT WER -

ERED : WRiE NP SIEANY

Chapter 3: Domestic Travel

I. Promotion of Major Festival Activities

1. Integration of Resources for the First Taiwan Hot Spring and Cuisine
Carnival

Taiwan is uniquely blessed with many types of mineral springs--cold springs, hot springs, mud springs, and
seawater springs—making it a world-famous hot-spring destination. The island's hot-spring culture now has a
history of 112 years since the first hot-spring hotel (Tiangouan, in Beitou) was built in 1896, and in recent years
hot-spring operators have infused new health concepts into their traditional hot-spring offerings—hot-spring
aquatherapy, swimming pools, sauna, massage pools, hot-spring gyms—and these innovations, combined
with cuisine that is so well known throughout the world, have become major factors attracting foreign travelers
to Taiwan. This year the Tourism Bureau combined the healthy characteristics of hot springs with the needs of
modern man for healthy dining, bringing together the two important tourism resources of hot springs and fine
dining into the Hot Spring and Cuisine Carnival. This event integrated hot-spring resources with advertising and
promotion channels, along with guidance to hot-spring operators in upgrading the quality of recreation in hot-
spring areas and offering "one night and two meals" to give tourists a unique hot-spring health experience. This
increased the production value of the tourism industry and established a new image for the Taiwan hot-spring
tourism brand, thereby facilitating its sustainable operation.

(1) Description: In view of the dispersed nature of hot-spring promotional resources utilized by different areas
in the past, the Tourism Bureau integrated the marketing channels for Taiwan's hot springs and fine dining
and combined them with its interntional advertising and promotion campaigns. Taiwan's hot springs, fine
dining, and unique tourist sites were promoted through special reports, websites, press conferences,
seminars, and the media to enrich the tourist experience in the island's hot-spring areas.

(2) Carnival dates: The Carnival lasted four months, from Oct. 13, 2007 to Jan. 31, 2008.

(3) Carnival scope: The focus was primarily on hot-spring areas with concentrations of accommodation and
dining facilities. Areas with fewer such facilities, but with enthusiasm for the activities, were invited to join.
The Carnival encompassed 16 hot-spring areas in 11 counties and cities, with 212 operators participating.

Northern Taiwan: Jinshan/Wanli, Beitou, Yangmingshan (including Shamao Mountain), Wulai, Jiaosi
Central Taiwan: Guguan, Taian, Lushan, Dongpu
Southern Taiwan: Guanzihling, Baolai, Bulao, Sihchongsi

Eastern Taiwan: Rueisuei, Antong, Jhihben
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SEED SEENEHA
Activity Dates

SEHRREREFEEHEN
Inaugural ceremony for the Taiwan Hot Spring
and Cuisine Carnival

2007FERRE
2007 Nantou Hot-spring Festival

20077EERRE TUIEHE ) BREFE
2007 Hualien Hot-spring Festival

2007 F2LRRE
2007 Taipei Hot-spring Festival

BRASE (BIRETSR)
Guguan Hot-spring Fest (Discovering the Century
of Guguan)

SRMIRS

Hot-spring Festival

FUBERRZE

Jinshan/Wanli Hot-spring Festival

2007 2 ERSRRZE
2007 Winter Love Yilan Hot-spring Festival

U EEE RERZ=RIEED
Mountain Town and Flower Talk Hot-spring
Activities

Z FRI578

In Love with Guanzihling

RENMEL-mEEE KAV

Sihchongsi Breezes — Warming the Family Hearts

96.10.13
Oct. 13, 2007

96.10.13~96.10.21
Oct. 13-21, 2007

96.10.15~96.11.15
Oct. 15-Nov. 15, 2007

96.10.25~96.11.30
Oct. 25-Nov. 30, 2007

96.11.3~97.1.31
Nov. 3, 2007-
Jan. 31, 2008

96.11.9~97.1.31
Nov. 9, 2007-
Jan. 31, 2008

96.11.10~97.1.20
Nov. 10, 2007-
Jan. 20, 2008

96.11.16~96.12.15
Nov. 16-Dec. 15, 2007

96.12.7~97.1.27
Dec. 7, 2007-
Jan. 27, 2008

97.1.11~97.1.20
Jan. 11-20, 2008

96.11.9~97.1.31
Nov. 9, 2007-
Jan. 31, 2008
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2. Holding of "Tour Taiwan, Tell Your Own Story — Seeking the Beauty and
Feeling of Taiwan"

Attractions with tourist value and requisite conditions were recommended by the related ministries
and commissions along with county and city governments, and 300 of them were selected for their special
characteristics in four categories: nature, local features, culture, and activities. A complete databank of

information on these attractions was constructed for travelers to use in planning their trips.

Prominent personages were used to share their special travel experiences. A total of 200 such personages,
including Stanley Yen and Chang Hsun, were invited to share their verbal and written travelers' tales on the
website, and 30 of them were chosen for the compilation of their favorite private tourist spots in a book entitled
"Touring Taiwan — Prominent Personalities Tell Their Own Stories." A series of lectures was also held throughout
Taiwan, with the personalities sharing their experiences with the public face to face. All of the royalty income
from the book went to pay for a program of travel around the island for children from remote areas.

To encourage the public to travel throughout Taiwan, 10 postcards with special travel image designs
were produced and members of the public were asked to write their travel experiences on
the postcards and mail them in. AImost 100,000 of the postcards were received within four
months. A travel story contest was held through the print media and Internet blogs to ecourage
the public to write down their own travel experiences and share their travel stories with more

people.
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Chapter 3 Domestic Travel

This activity was designed to promote in-depth, cultural, and leisurely travel, and the discovery of
Taiwan's unique local attractions. The aim was for the people to enjoy the beauty of Taiwan through
travel, and to invite domestic and foreign travelers to seek out the beauty and the feeling of Taiwan.

3. "Smiles of Taiwan's 319 Townships" Travel Activity

The Tourism Brueau cooperated with "Commonwealth" magazine in organizing the "Smiles of
Taiwan's 319 Townships" travel activity. One million "Smiles of 319 Townships Passports" were printed
and given free to people around Taiwan, and along with Internet activities were used to create a travel
fad. A national travel card was also issued to encourage civil servants to use their vacation time to travel
around Taiwan.

I1. Measures to Create a Friendly Travel Environment

The Tourism Bureau worked to make it easier for domestic and international travelers to obtain all
kinds of travel information and assistance, to gain a deep understanding of major domestic tourist sites
and resolve transportation problems involved in travel, and thus to create a high-quality and friendly
tourism environment and enhance Taiwan's international image. The concrete efforts undertaken to this

end are as follows:

1. Establishment of Travel Service Centers

(1) The functions of the existing Visitor Information Centers at Taoyuan and Kaohsiung international
airports were strengthened so as to reinforce service quality for international travelers.

(2) A corporate identity system (CIS) for Travel Service centers was established and assistance was
provided to local governments for setting up new Visitor Information centers or visitor centers at
major domestic transportation hubs, major cities with large numbers of tourists, major gateways to
package tour routes, and scenic areas.

(3) Assistance was provided to local governments operating and managing Visitor Information centers.
(4) Training was provided for service personnel.

(5) Supervision and monitoring of Visitor Information centers was strengthened in order to enhance
service quality.

2. Establishment of a Travel Information Call Center

The 24-hour toll-free Travel Information Call Center (0800-011-765) was manned by service
personnel fluent in Chinese, English, Japanese, and Korean offering immediate professional travel
information services. The Call Center provided information on transportation, travel and emergency
contact telephone service, as well as other related matters, to domestic and foreign travelers throughout

Taiwan.
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Chapter 3 Domestic Travel

Travel service systems set up by national scenic areas, national parks, forest recreation areas (including

university experimental forests), national farms, and county and city governments were integrated so as

to provide a friendly tourism environment. The Travel Information Call Center (0800-011-765) was used to

establish a "holiday tourist retail service mechanism" to provide the immediate handling of environmental

cleanliness issues caused by the large numbers of travelers during holiday periods.

3. Installation of Tourist Guide Map Signs

Assistance was provided to Kaohsiung City, Keelung City, Hsinchu City, Nantou County (Puli Town), Chiayi

County (Singang Township), and Changhua County (Lugang Town) in the planning and installation of street

guidemap signs in locations with dense concentrations of tourists.

4. Establishment of the Taiwan Tour Bus System

(1) Operators were given assistance in developing Taiwan Tour Bus products featuring service quality,

@)

3)

(4)

()

(6)

operating standards, and brand image. The system currently includes a total of 33 routes in northern,

central, southern, and eastern Taiwan. More than 40,000 foreign tourists and 49,000 domestic travelers—

over 89,100 in all—utilized the system in 2007, generating direct tourism receipts in excess of NT$91.5

million. From its inauguration in 2004 the system has served more than 350,000 travelers, of which more

than 150,000 were foreigners (approximately 42% of the total) and over 200,000 were locals (about 58%),

and has generated more than NT$360 million in tourism receipts.

The Guidelines for Tourism Bureau Subsidies for Taiwan Tour Bus Advertising and Marketing, and for

Enhancement of Service Quality were implemented to facilitate the provision of assistance to operators.

A unified corporate identity system for the Taiwan Tour Bus was established, a Taiwan Tour Bus website

(http://taiwantourbus.com.tw) was set up, and a product manual, posters, bus image stickers, and service

personnel vests were produced so as to strengthen marketing and mold the Taiwan Tour Bus brand image.

Promotion was strengthened in cooperation
with government agencies, TV stations, the
Internet, newspapers, magazines, radio

stations, and other media.

Travel operators were encouraged to
participate the marketing of the Taiwan Tour
Bus program at domestic and overseas travel

fairs.

Taiwan Tour Bus service personnel training
was carried out and a multi-language
audiovisual guide information databank was
established in order to enhance service

quality.
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Chapter 3 Domestic Travel

5. Traffic Alleviation Measures at Tourist Spots During Holiday Periods,
Providing Safe, Smooth, and Happy Holidays

(1) Coordination was carried out with the central and local government agencies in regard to joint efforts to
alleviate traffic congestion and parking problems around tourist sites during the Chinese New Year holiday.

(2) Shuttle bus services were promoted at key destinations, along with accompanying traffic management

measures.

(3) National "Taiwan Tourist Transportation Network" brochures and regional "Northern, Central, Southern, and
Eastern Taiwan Tourist Map" brochures were published, and 16 transportation brochures were produced by
national scenic area administrations as needed and provided to the public free of charge at visitor centers.

II1. Promotion of the Travel Card

To coordinate with the "Domestic Tourism Development Program" and carry out the regulations on holiday
subsidies for compulsory vacations by civil servants, beginning Jan. 1, 2003 the government implemented
the National Travel Card measure that, in addition to incorporating the preferential rates provided by travel
operators, includes amended rules for purchases by civil servants engaging in leisure travel during off-peak
periods at contract stores within the scope of the travel industry. The purpose is to stimulate travel by the
people of Taiwan during non-holiday periods and revitalize the domestic tourism industry.

Approximately 590,000 Travel Cards were circulating in 2007, and compulsory vacation subsidies
amounting to about NT$7.0 billion were provided to civil servants. About 61% of that amount (NT$4.3 billion)
was used with tourism-related industries, stimulating another NT$23.1 billion in spending in other industries.

To revitalize the domestic tourism industry while considering the consumption interests of civil servants,
beginning on July 1 the scope of utilization of the National Travel Card was extended from the original contract
store screened by the Ministry of Economic Affairs and the Tourism Bureau in business districts and tourist
night markets. Now, civil servants on holiday who rent domestic accommodation or participate in domestic
group tours lasting for at least a half-day need not limit their consumpition to other than their home areas and

may use their subsidized Travel Cards during vacation days as well as the days preceding and following them.
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Chapter 4: Tourism Resources

I. Preservation and Development of Tourism Resources

1. Development and Management of Tourism Resources

Tourism resources can generally be divided into two categories, cultural and natural, and what is usually
referred to as tourism resources puts the emphasis on natural resources. Taiwan is rich in natural tourist
resources which, under the island's system of administration, are managed by different agencies: the Ministry
of the Interior, Ministry of Transportation and Communications, Council of Agriculture, Veterans Affairs
Commission, and local governments. These agencies carry out overall planning and conservation of tourism

resources within their jurisdictions via cooperative methods.
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Scenic Areas
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National Parks
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The Tourism Bureau
together with county and
city governments carried out
assessment in accordance
with the "Statute for the
Development of Tourism" and
the "Regulations Governing the
Administration of Scenic Areas"
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Established by the Ministry of
the Interior in accordance with
the "National Park Law"
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1. National scenic areas: Thirteen scenic areas are
administered by national scenic area administrations
under the Tourism Bureau: Northeast and Yilan Coast,
East Coast, Penghu, Dapeng Bay, East Rift Valley,
Matsu, Sun Moon Lake, Tri-Mountain, Alishan, Maolin,
North Coast and Guanyinshan, Southwest Coast, and
Siraya.

2. Provincial scenic areas: Four scenic areas were
previously announced by the Taiwan Provincial
Government: Shihmen Reservoir, Cheng Cing Lake,
Wulai, and Green Lake.

3. County and city scenic areas: There are four county
and city scenic areas: Cingcaohu, Danshuei, Jiaosi,
and Wushe.

4. County and city grade scenic areas: Fourteen scenic
areas have been announced by county and city
governments: Cising Lake, Shihfen Waterfall, Little
Wulai, Lunar World, Dongshan River, Mingde Reservoir,
Inner Jhihben Hot Springs, Jhihben Hot Springs, Taian
Hot Springs, Meihua Lake, Rueifang, Phoenix Valley,
Wucifong at Jiaosi, and Tiejhan Mountain.

5. Unevaluated: Planning has been carried out for 17
scenic areas that have not yet been assessed as to
grade level: Dahu, Jhonglun, Renyi Lake, Butterfly
Valley at Liouguei, Tianwei Horticultural Area, Shihgang
Dam, Wufong Temple, Lalashan, Dongpu Hot Springs,
Jhongjheng Lake at Meinong, Caoling, Cingcyuan,
Sitou Forest Recreation Area, Cueifong, Longtan Lake,
Lushan Hot Springs, and Lantan.
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Seven national parks have been established by the
Ministry of the Interior and are administered by national
park headquarters set up by the Ministry: Kenting,
Yushan, Yangmingshan, Taroko, Shei-Pa, Kinmen, and
Pratas Islands. The Executive Yuan approved the plan for
the Pratas Islands National Park in February 2004; the
national park was officially established on Jan. 17, 2007;
and the marine national park administration was formally
established on Oct. 4, 2007.
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Established by the Council of
Agriculture under the "Forestry
Act" and "Regulations
Governing the Establishment
and Management of Forest
Recreation Areas, and by
the Ministry of Education
in accordance with the
"University Act"
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Affairs Commission in
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Veterans Assistance Act"
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Established by the Council
of Agriculture and Ministry
of Economic Affairs in
accordance with the "Cultural
Heritage Preservation Law"
and "Wildlife Sanctuary Act"

FHAERE = E MR ~ SRR
RER#ES

Developed and established
by central or local government
agencies, or by the private
sector

RE
Content
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1. National forest recreation areas: Eighteen of these
were established by the Council of Agriculture
and are administered by the Forest Administration
Division of the Council's Forestry Bureau:
Taipingshan, Alishan, Dasyueshan, Kending,
Dongyanshan, Manyueyuan, Neidong, Mt. Hehuan,
Wuling, Basianshan, Aowanda, Shuangliou,
Tengjhih, Jhihben, Fuyuan, Chihnan, Guanwu, and
Siangyang.

2. Agricultural and forestry agencies under the
Veterans Affairs Commission: Two forest recreation
areas, Cilan and Mingjhih, are administered by the
forestry conservation office of the Veterans Affairs
Commission.

3. University experimental forests: Two experimental
forests, Sitou and Hueisun, have been established
and are administered by National Taiwan University
and National Chung Hsing University, respectively.

EERE -ESWL - BR Bl -ZE - ERE - TBE
SHRFLE > HRXREERBENEE -

Eight national farms are administered by their
respective farm units: Wuling, Fushoushan, Cingjing,
Changhua, Chiayi, Pingtung, Hualien, and Taitung.

BEZEFEYEIRNEIMS 2 RERE » RBEELEREE
KHeEEER » HFBRT19EBERREBE - 17EFEE
MIRER  I0RFEHNEZERIRIZER6EENIRE
Reserves for important plants and animals, and for
unique geological features, are vital resources for the
development of ecotourism. There are a total of 19
nature reserves, 17 wildlife preserves, 32 important
wildlife habitats, and six nature preserves.

HERKBEIRECE X BREERE - NMKBIEEE - KNEE
%~ REIRQE - BE ~ U5 - BRES -

These include tourist and recreation areas such as
tourist agricultural areas, tourist farms, large parks, fruit
orchards, dairy farms, and amusement parks.
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Il. Key Points of Tourism Resource Planning and
Establishment

(1) Implementation of the "Doubling Tourist Arrivals" Plan — Preparation

of Package Tour Routes

From the time the "Doubling Tourist Arrivals" plan was inaugurated
in 2002 to its completion in 2007, the Tourism Bureau worked under
a customer-oriented thinking and the principles of waste reduction,
ecological preservation, the environment first, international standards,
and traveler convenience in making effective use of resources to improve
hardware and software facilities so as to build up package travel routes
with international allure. The planning of the routes was based primarily
on national scenic areas, while also integrating national parks and
other internationally attractive scenic areas, forest recreation areas,
and privately operated tourist spots to serve as the framework for the
development of tourism resources and improvement of the environment
around the routes. This effort encompassed the tourism resources of all
Taiwan in five existing package travel routes (the North Coast, Sun Moon
Lake, Alishan, Hengchun Peninsula, and Hualien-Taitung) along with
seven new routes (Lanyang/Northern Cross-Island Highway, Taoyuan/
Hsinchu/Miaoli, Southwest Coast, Kaohsiung/Pingtung Foothills, Central
Mountain Range, Penghu, and Matsu) in the work of overall planning,
construction, and operation. This effort has yielded the following results

over the past six years:
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a. Completion of facilities at 410 major scenic spots and rectification and beautification of 194 idle spaces.

b. Completion of underpasses for 15 trunk roads, widening or scenic improvement of 67 roads, and
removal of 1,640 illegal constructions. In addition, installation of 2,855 bilingual signs along travel routes
and around tourist sites, thus improving the scenery and providing clear directions.

c. Construction of 19 new visitor centers and improvement of interpretive service facilities at 42 visitor
centers so as to provide friendly travel services.

b. Improvement or construction of 166 parking lots (with about 4,176 parking spaces) and installation of
367 public toilets so as to create a convenient travel environment.

e. Improvement of 16 tourist fishing harbors and wharf facilities so as to create a safe coastal recreation
environment.

f. Building of 17 hiking trails (totaling about 188 kilometers in length) and 27 bikeways (totaling around 150
kilometers) so as to promote the popularity of hiking and biking.

g. Scenic and environmental improvement at 27 settlements so as to mold a new face for the countryside.

h. An increase of 76.14% in the number of people utilizing package travel routes (from 21.16 million in
2002 to 37.27 million in 2007), generating a tourism production value of about NT$74.5 billion.

Subsidizing of Local Governments for the Construction of Public Facilities in Scenic Areas

a. Subsidies were provided to 24 county and city governments, including Taipei, Keelung, Miaoli, Taichung,
Taitung, Hualien, Yunlin, Changhua, and Nantou, for carrying out 128 construction and reconstruction of
public facilities projects in scenic areas.

b. A subsidy was provided for the Kaohsiung Travel Route plan, with improvements to scenic routes at
Kaohsiung Harbor's Cihou Lighthouse and the Cihou Fortress.

c. The "Building a Beautiful Taiwan — Restoration of Glory (Development of Tourist and Recreation
Facilities)" plan was formulated to concentrate efforts and assist in the construction of scenic areas
by local governments. This plan calls for the systematic construction of facilities in local scenic areas,
tourist sites, and tourist belts over the next four years so as to recover the past memories of travelers
and restore the glory of the past. The plan also includes the upgrading of facility and service standards,
and of the quality of surrounding environments, at scenic spots and routes in which local governments
have already invested and which are visited frequently by domestic and international tourists. The goal is
to attract tourists, promote domestic travel, and draw international tourists through the formation of high-
quality tourist sites.

Continuous Renovation of Hot-spring
Areas and Provision of Management
Guidance

a. The renovation and development
of hot-spring areas was continued
in accordance with the "Hot-spring
Development and Management
Program" and "Overall Development
Plan for Hot-spring Tourism".

b. Environmental quality improvement

was carried out at the Wulai,
Dongpu, and Lushan hot-
spring areas, and assistance was
provided for implementation of the

Jiaosi,

"Sustainable Hot-spring Operation
and Assistance Plan for Aborigine
Areas".
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lll. Key Points of Tourism Resource Operation and Management

(1) Formulation of "Public Safety Management White Paper's Implementation Plan" for the Maintenance of

Safety

The "Supervision Plan for the Safety Management of Amusement Facilities in Tourist Areas" portion of
the White Paper asks the agencies in charge of and local governments responsible for tourist and recreation
areas to thoroughly implement the strategies included in the Supervision Plan, in regard to such items as
the establishment of standard operating procedures for disaster prevention and rescue, and the setting up of
supervision and inspection mechanisms, so as to strengthen safety maintenance work in tourist and recreation

areas.
(2) Promotion of Ecotourism Activities

Implementation of the ecotourism management mechanism, strengthened training of ecotourism personnel,

and promotion of ecotourism concepts and activities:

a. Ecotourism seminars were held for travel agencies, the Yeliou Eco-Park area of the North Coast was
chosen for the planning of ecotourism itineraries, and neighboring spots with the most representative
ecotourism elements were selected for inclusion in a "Travel Agents' Seminar Manual for the Operation
of Ecotourism" that combines the ocean, islands, landscapes, communities, and other factors, along with
ecotourism operating methods. The manual, which includes itinerary design, map drawing, interpretation,
pre-departure preparations, and other detailed operating procedures and rules, was provided for the

reference of travel agencies.

b. The first session of basic training for ecotourism guides was held to enhance the ecotourism know-how

of guides and interpreters.

(3) Promotion of Water Recreation

a. Jet-ski and canoe safety seminars were held to promote water recreation activities and management
systems. Practical directions and safety demonstrations were given for the operation of jet-ski activities,
and the "Water Recreation Management Regulations and Policies" were publicized.

b. In response to the need for management of existing water recreation activities, four of the Tourism
Bureau's national scenic area administrations—East Coast, Penghu, East Rift Valley, and Tri-Mountain—
announced "Regulations Governing Water Recreation Activities" for application to hand-rowed water

craft.
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~ N 1. Establishment and Management of National Scenic Areas
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(—) BItBEEREBFREREASRE http://www.necoast-nsa.gov. tw

(1) Northeast and Yilan Coast National Scenic Area (http://www.necoast-nsa.gov. tw)

This area includes unique world-class scenery, a complete range of recreation resources, and a richness

AEHSEXEECEEREEE HREES s R s D of coastal scenes and cultural attractions. Implementation of key tasks regarding the "North Coast Tour Route"
- _ . - 2 SR was continued in 2007 and the private sector was assisted in investment with the aim of developing the
L ’ il BB EIK] Iy o ’ 3 =zt . . . . . . . . .
AR OCTFEIFHAIEE) MLAlBFIREHR BRTIF - HERH 24 Northeast Coast and Yilan into a coastal tourist destination with international appeal. The key results of this
BED(SEE - BERIEREFEMNSEBEBISE#MD OB BIRIERIE - EET work are as follows:
TERESRAT - a. Planning and Construction
1~ 3B EIERED (a) Construction of bikeway facilities at the Old Caoling Tunnel and addition of tourist spots there, thus
==1 R.

stimulating the development of the tourism industry in the Fulong area.

(1) HEZESERERIJBEBERMIE - IBIINESE - FETEME

(b) Completion of the Waiao Visitor Center and linked facilities, and, together with Wushih Harbor,

EECEFRRE - development of land, sea, and air recreation, thus stimulating the development of the local homestay
(2) FTERMNBRBERBHINVREZESRERM  SEROBRERRE and tourism industry.
B~ 3~ ZOiSEESEE) » AEE T RIS AR - (c) Community environmental improvement in the Longdong Bay and Maoao areas, with due consideration

for the environment, the communities, and tourists, thereby adding to the leisure and scenic functions of

(3) REEIRIZ ~ B  BEEER » THEDE - INRIESFHEIRIT
o= - BN R ERSEFIEE -

the areas.

(d) Continued improvement of recreation facilities and the environments of surrounding settlements, under

(4) LUBERE - FHEIHIEE2R F BB IEREEE R EERRIRIE the principle of waste reduction, along the primary corridor of Provincial Highway 2.

N=ZE - (e) Implementation of other scattered projects to form belt-type tourist sites, enrich the content of recreation,
(5) EEE S T2 » sEEA R REE R E) , B EaapE » 1275 and enhance the quality of the overall travel environment.

B e IS S S o b. Operation and Management

(a) To integrate and manage local tourism resources effectively, and bring opportunities of

2~ IEEEIR local economic transition, on Dec. 25, 2007 the Executive Yuan approved the extension

(1) REBERBUEEMISENER » WO EIBEIZ2E - R96
F123250 =TI E EE R =& E I 2 B R R IE

of the national scenic area to Nanfangao's Neibei Beach in Yilan County (a total area,
including sea and land, of 3,411 hectares) and the change of its name to Northeast and

Yilan Coast National Scenic Area. Interpretation and education, information and travel

TOEAIEEEH (BFEEESETIEINMNI4M1MAE) » TERS services, and the development of ecotourism were strengthened.
RILEEEMBFEREARE] » LGREFFRAE - EFHEMK (b) Assistance for the public sector's investment in and management of the Fulong Coastal
WEAR 75 % B R A RETR 0 © Hotel Area ROT+BOT project was continued. The ROT renovation was completed in

@) o L S A L S B TR [ S R EEEEROT+BOT= » ROT June 2006, and the BOT portion is scheduled for completion by the end of March 2010.

BETEFNMRISTF6HTA - BOTENDTEET99F3HERIFT °
(3) FERN MNEBREBE®IERE ] KEEBIFEE -

(c) Operation and management guidelines for the Gangao Coastal Recreation Area were

completed.

(d) The Turtle Mountain Island ecotourism management mechanism was implemented,

(4) BRELBUSEREIRISEIEHRE - SR AMREE - and guidance was provided for recreational fishing boat operators.

(5) PSS BERRIBERSS » 06 F s8] IEBUIESEEIRIBIFXESEE (e) Ecotourism concepts were strengthened with the revision of the "Ecotourism Management Guidelines
By | IR TR e S B R N e T S S IR S8 for Turtle Mountain Island" in 2007. The Joint Inspection of the Operation of Recreational Fishing Boats
n ’ Pia=2o VS i[=N=} puba=) [LN=]

= r e and Traveler Safety Management in the Waters Around Turtle Mountain Island was carried out, and a
K i P So=e= °
81 R ToeFERISHAERRE "2007 Turtle Mountain Island Management Seminar" was held.

(6) IFEHRMARFEEREEEERLZ BT ES » I E (f) The Northeast and Yilan Coast National Scenic Area placed third in the Tourism Bureau's national

TEERERIESEIR - scenic area management and safety maintenance supervisory Evaluation in 2007.
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(a) Competitive marketing activities were held, including the 2007 Turtle Mountain Island Cruise and the

(1) EAERPREER - HHE T2007ELUSEHESMI « (RILBIELCKEB-ESRELB8178E )
SHRITIEE) - 6 F R EFBEEIEIBEAN » MEFMERAII% © national scenic area attracted 3.38 million visitors in 2007, an increase of about 3% over the year before.

(2) NIEFEEERERIENE - IHIE TILENEFIRISIRE B S AR P S 1 = ¥ B 511 R (b) Guidance Training for the Upgrading of Service Quality in the Restaurant Industry Along the North Coast
R TILES IR ERE R BRSNS F5F -

(3) HIRITEBSFHLERIRIEITE > PHE EENETTEE] 58 > STHsE AXS
B, WSS AR TEESeFEER, « [EMEEfHRERE, « EmARERH (c) Package tour itineraries were introduced in cooperation with travel operators and the Caoling Historic

PN Trail Silver Grass Festival was held, with about 50,000 participants. Cultural activities were also held,

E1 FBSCEE -

(4) ERETREMRBEEFHEE > IEREEIEBRBES - LERKFERN - IHESITITRHEE -
IEFWERERE -

(5) WHEREIRG TSN ~ FERE ~ 3RIB ~ BRRADERELZZEYL > WiSENFESRIRERE TIE
FlEt56 A » Fe D ERHEERREFENH

Northeast Coast Circuit — Gongliao-Shuangsi Bicycle Race, to accord with international trends. The

Tour Route, and North Coast Tour Route Industry Alliance Seminar were held to enhance restaurant
service standards within the area.

including a "Looking Back on Six Years of the Silver Grass Festival Exhibition", "Aolinbasih Photo
Exhibition", and "Dough Sculpture Exhibit and Teaching" activities.

(d) A friendly travel information web page was designed to provide a rich variety of multi-lingual travel
information. The page is updated when necessary and used together with multi-faceted marketing and
promotion to upgrade the exposure of reporting.

(e) Volunteer interpreter training, seminars, recognition presentations, and evaluation were carried out, and
a manpower databank was established. Fifty-six persons participated in the eighth session of volunteer

4~ RIREEEERE
(1) RENMBEESEEEERMISEE - SET r%E%%F’aﬁ%é@ﬁRJ_% BRMHNEI R
MR EERDRIEFRIESMNG | ZEREIRSTERESRITRER » ULEEEE
EBHEDCEIR « ##EEREX L TR - LIFRIEREZER -

(2) ZEESWRRERISF 1 BRMNAZTERITR » BERAERREIRBEELEL » TWSIE
BITRBET ZIRBERRERAZEIRAE - EEBRESREEIIRSEERESTEMAE
ANIMERTIC RFE¥ R - LUFREBEMRBIEREEITREE 2% - ASLARERER

s, EASEERERE SN HESEEST . DEEM S SNBSS  EsEE (b) In response to the changes in form of recreation and routes of travel following the opening of the
N . . . Syueshan Tunnel to passenger buses in November of 2007, the previous travel form and transportation
ZhRiE » PUESRILENRDE Z KIEHRE -

interpreter training, thereby augmenting the use of social resources and professional know-how.
d. Future Development

(a) With the expansion of the national scenic area to Neibei Beach in Yilan, two outsourced projects—
Overall Scenic Spot Improvement in the Wushih Harbor-Lanyang River Tourist Belt and Overall Scenic
Spot Improvement in the Lanyang River-Nafangao Tourist Belt—will be carried out so as to assure the
proper management of their tourism resources and maintain their natural and cultural integrity as well as
to facilitate follow-up planning and construction.

route survey will be extended so as to gain a true understanding of countermeasures that are needed
in response to the route changes that are taking place along Provincial Highway 2 as well as the
psychological pressures exerted on highway users by the presence of heavy vehicles. The results
of the survey will be used as a reference in future itinerary planning and marketing. Fulong will be
pinpointed as the flagship tourist destination, and Yilan, Keelung, Jinguashih, and Jioufen will be
included in integrated regional marketing aimed at stimulating destination travel and achieving the goal

of sustainable development of tourism on the Northeast Coast.

(D) REBFEZRESE http://www.eastcoast-nsa.gov.tw (2) East Coast National Scenic Area (http://www.eastcoast-nsa.gov.tw)

This national scenic area boasts the majestic scenery and rich natural

ENEESESEY: nB/ET'—‘HﬂEHI ELLIZKREERBEMRER - B ERIEE UK =R E
X1t - BEEZA 8BS  BK ERSIHRITEEET] > B—EUSEERVRERT - 96FE
FIIEHES) TTEERMREEHR E...EIVE B2 T(FRRAT -

ecology of Taiwan's East Coast, as well as unique prehistoric archaeological
sites and the traditional culture of the Amis tribespeople. It offers rafting, hot-
spring bathing, scuba diving, whale-watching, and a multitude of other activities,
making it a destination worth visiting all year round. The results of continued

implementation of the "Hualien-Taitung Tour Route" in 2007 are as follows:
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a. Planning and Construction

1~ FREEER

Fourteen construction projects in five major systems were carried out at Jici, Shihti-Siouguluan,

MIEIE - GRS EE - NII=E - #MRAEFSARMIERST144H T2 » SSREHTEE
BIRIFNE - AINIEKEE S RIFE ~ NFHEEBREEFEERIRENE » /N BFIBEFHIMNESR
EEIFEE ~ IBERMBERIVRIEF IR  ciEERRPERMT - EFBEBIKERPRE -

Chenggong-Sansiantai, Dulan, and Green Island, with the completion of surrounding environmental
improvement at Shihtiping, scenic outlook and greening at Chenggong, environmental improvement for the
parking lots and shops at Siao Yeliou, hardware and software for the display room at the Siao Yeliou Visitor

Center, and renovation of the ecology center on Green Island. These projects improved recreational service

2 EEEE

(1) ERBELZE  HEFMERRAREHE - BE/KNBERESZEERE - BEERK
EEEEEIEREPIERGEERE T -

(2) ERIEHEFEEIE - PIEEERIFHEBRRMHER © GISERRMEEEFRMRIEEEE
FEE  BREIIEEEENETSHERTRESTIIF -

() RIRERE(L : MEERRIFERSHBNE - PITEEREERESFEF I F -

(4) ERHMEER : PHE=IZMREEBOTE ~ IXEHHRREERMBHNREEEROT
FERAIE(FR ~ FERERERIEENDE - ZFERERBEERBRFLAF -

H

facilities and upgraded the overall quality of travel services.
b. Operation and Management

(a) Upgrading of travel safety: Traffic alleviation was carried out during the Chinese New Year holiday and

water activity operators were supervised in carrying out life-saving exercises.

(b) Management of facilities maintenance: Area-wide environmental and facilities maintenance, GIS
recreational facilities management information system graphic data updating, and inspections of
autonomous operation and safety maintenance at tourist spots were carried out.

(c) Environmental cleanliness: The outsourcing of labor for environmental cleaning was carried out and and

the national clean home plan was implemented.

(d) Utilization of social resources: The Sansiantai hotel area BOT project; Jhaorih Hot Springs, ecology
=
3 HEEER center, and preliminary work on the campground ROT project on Green Island; the rental of recreational

(1) EEHPHIBESEEFEEE: & ESNNEREFRIMESESE  sEOEEETIXRENE - 7H 3 facilities at tourist sites; and the "adoption" of tourist sites by the private sector were carried out.
{0 BWENEZ ERYOES) ~ 7TRORBFEIFERE « 7-8BHEIEESEES) ~ 7-856 . Advertising and Promotion
EREFSOEE  10RRFERSED - NBOREBFEFRSIUMES -

(2) BEERMARELES) . AESHHE2007=2ILEHIRIEREBENEAETSZEEE  2007=/2E¢ HEE
&\ 9657 « 8ATEEME N AEEE « EER6E10TER }
EMEDSE)

(3) HENEEEMEMRREIE : 5] MIERBBRCEKLEE
B EERtE ] - BIN2007FRBFMAER NRAXIE
) WEEERRARILR B R EE - |

(a) Major scheduled annual activities: These activities included the Jialulan Hand-
craft Market in spring and summer, East Coast Bamboo Raft Competition in May,
tourist rafting on the Siouguluan in July, international East Coast surfing contest
in July, community walks in July and August, Amis harvest festivals in July and
August, East Coast swordfish festival in October, and East Coast roller blading

marathon in November.

(b) Coordination with large-scale activities: The national scenic area administration
cooperated with the 2007 Taipei international gift and stationery spring show,
2007 Taiwan Tourism Expo, Hualien County Starlight Boulevard activities in July and August, and
Hualien County Stone Sculpture Festival in October.

4 ~ ARIREEFERTL
(1) HEFERENEFEREMECEEENASEHEANER » BEE
(2) REEABRERRIHRIE » (S ERBPERCIRES R SERGT
FEARSERRE BR8] -
(3) FRARUNTHIBHFRERSYCIERS - ESERIRAVER e -
(4) DNEEEDCERIEMTSES ~ MSHEIES - IBEMSNEE -

(c) Promotion of Amis folk culture: An "Amis Fishing Culture Hall Operation and Traditional Musical
Instrument Promotion Plan" was formulated, the 2007 East Coast Amis "Fishermen's Culture Week" was
held, and the operation of the Amis Folk Center and Moonlight Hall wa outsourced.

d. Future Development

(@) The overall natural landscape and cultural resources of the East Coast and Green Island will be
preserved, and the sustainable development of resources promoted.

(b) The people of Taiwan will be provided with a superior travel environment and the development of tourism
enterprises on the East Coast will be promoted in order to alleviate pressure on scenic areas in western
Taiwan.

(c) New international tourist sites will be created and international-class tourist characteristics will be
developed.

(d) The integration of tourism development with local industries with local communities will be strengthened

so as to increase local incomes.
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(3) Penghu National Scenic Area (http://www.penghu-nsa.gov.tw)

The Penghu archipelago is rich in basalt geology, ancient cultural sites, and traditional folk
culture resources. It can serve as a model for the promotion of water activities and marine eco-
tourism. The results of continued implementation of the "Penghu Tour Route" in 2007 are as

follows:
a. Planning and Construction

(a) Penghu National Scenic Area graded tourism resource system survey planning was
carried out so as to determine the categories and grades of scenic spots within the

scenic area.

(b) Integrated planning was carried out for the Husi Gold Coast Resort and Recreation Belt,

providing an overall development strategy for Penghu's longest gold-sand beach area.

(c) Six quality public toilets at Magong, Baisha, Cimei, and other sites were reconstructed to
provide quality human-oriented service facilities.

(d) The streetscape in front of the Siaomen Geology Museum was improved, making this

) &3 ¥ = EmE . _
(=) BHEIRERE http://www.penghu-nsa.gov.tw the site in Penghu with the highest ratio of visitors.

EIBEEFEENRRENE «  BERRANAN LISEERREB]ILEE » O{ESHT) (e) Preliminary construction of the Caiyuan Tourist Fishery Area was carried out to promote
N = BN = . the recreational fishing experience.
TN SRS R FEBR O IR BHTAZERED - O6EERHEHS) DT MMEIRR ) S TIF - = 9exp
ST IEREAT (f) Floating docks at Tongpan and Jibei were renovated, the dock at Sianjiao Islet was
improved, the North Sea Visitor Center dock ws extended, and the floating dock
1~ {BZ|ZED gangway at Shagang was lengthened to provide tourists with easy boarding and

= — deboarding.
(1) PIETPEXASEFENCEREEERAERE - BEURASEARASREBITDER

PEE R E -

(g) Scenic improvement at the Hujing fishing village was improved and the environments
around the Tongpan round-the-island trail, Longma on Jubei, the Siaomen Recreation

(2) PEHAESER S BERBREFEZIEIERERE » REIRRZESEREDEHR Area, and the Citou Recreation Area were improved to enhance the service quality at
S RREEERER - those scenic sites.

b. Operation and Management

(3) BERAN B9~ CEFBRMEBBLHIGKE - BUAMCESRFERMM
“4) RIR/)\PIMEEERIEIR - REMESRIRIRRSSR, - Cleanliness Plan" was mapped out to bring together environmental protection agencies
(5) MIBXENREAFXELZPEIEES - HEEREREREES - 2T I5RE88EE - at all levels, environmental protection groups, the residents of local communities, and
6) WIBBERESFHBEEE | BIEESENEZEEEHE - LSBT schools in the spirit of community development and the joint effort to clean up beaches
on (=] / moHTEINZ > PRRIER g 2= = E5 ) P SUEE= 7
ENNSEEAE LR ~ VOB FENRTERHES B ER - IBHISE L TR RERFSIIEE -
(7) MEEHENARSENE - BBRIREELE - SERSOREFEERIRNE - /)\FIilE
REFEEZEIRIRNE « EEBREEZEIRIENS - BERERFPBmEBRTS -

(@) Environmental improvement: The "Penghu National Scenic Area Environmental

and improve the environment so that Penghu will present a clean and beautiful face to

travelers at all times and create a quality travel environment for them.

I\)
H’ﬂ

O =gt

(1) RIREE-BRE : BE NEHRRXEASRBRIZEEMBFTE] » BESRIER
B - RRERE  BEfutERR - 2R » SAMEZSHEM - XEMEFEH - RIS
BB - BEAERLUSFREAENIIEES - BiSEERBIRIE -
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(b) Facilities maintenance: Old prohibition and warning signs were inventoried and reviewed, and
then renewed and improved. Bilingual warning and direction signs were installed to provide
internationalized signage and upgrade safe recreation service facilities. To prevent trash from
garbage cans in coastal areas from being blown about in the strong northeasterly monsoon
winds, more wooden outdoor garbage containers were produced and old garbage cans
throughout the scenic area were maintained, and lids were added to them, in May of 2007. The
"recyclable garbage" and "general garbage" bin signs were redesigned, thereby providing a
cleaner environment.

(c) Management of water activities:

Guidance was provided for the legalization of water recreation operators, random inspections
of passenger boats were carried out and seminars as well as training were held, so as to

(2) ERIEBHENZ : PHEE BRI - BEEFIZMETEEEERET - LIENNE - REEHELZ

B (5) ~ERES - BEESEKE TEE%EEﬁ: PR FSERNE - SRS

BEMERSEERILZE » MIRENZIIREREXMRIE - R6F5FREIPIEEER,
ﬂ*%tﬂ&ﬁi‘“%&%ﬁiﬂ&ﬁ%ﬁ%ﬁ% DUERRER I -

(3) KIEBEENEIE
SRS NEBEREESEEE T AL - BRSNS HERZIEEERAE - 3l
R IBHEREME - EEEETE -
BEEMEERNEEEFEEREARBME - MREEBIRITR|E 25 - QEDER
RIS - SHeFER AR BIZKSE S MERIARFSEL R - FAMEREESHEEEREIEZERT
EE’E%KWEu@ﬁE%Eﬁmm:%EﬁO

enhance the quality of recreation and maintain safety for tourists.

Guidance was provided to water activity businesses on Jibei in upgrading their service
quality, and structures that affected the environment and the scenery were removed so as
to restore beaches to their natural appearance. Water activity service facilities were planned
for Sikanshan, where the operators organized a self-discipline management committee
for autonomous management. These efforts are expected to produce a brand-new water
recreation environment there in 2008.

c. Advertising and Promotion
(a) Development of Tourist Markets

Mainland China: Chinese tourists from Fujian were attracted to visit Penghu via the "three
mini links." The first group of 105 arrived on Sep. 28 and a total of 1,090 mainland Chinese
visited Penghu in 2007, adding to the number of arrivals during the low season and

3 HESE

(1) FERRMS
KEEERD + SEUAREREMEBERE S/ =BEE MRS » BHE=105A1R98
28HIKEIMA - 96TF5TH 1,090 AZURENRILS - 1A EMRED R ZRBEANH - [BEE
EEBMEAIIEE
B PREREREDD - SPHNEEEWMAATE T [ RIFE 5?@5@%5"7%45 EEEH
1,100 BZEMUENR - 96TFEHEMITA4MN » R RSIAMRIHET - (EETREDS
2B -

(2) HEELFEE
QIJFKF*EPEE ?EgEE%ET%ﬁE%E““UWE%ETé%ﬁU%H5)\;Tﬁﬁ&“ﬁi§35ﬁﬂﬁ§ﬁ » BEIISIKES|
KEALTER [N\=81 BINACERICIRILE - (EEEMEDEIERE -
- BEIZHERE The Sunday ExpressH#R ~ The Travel Magazinel[RiisEts0E R ==
B~ &1 (Voice of America) X ERRIEEL BRIV DRI TE M EREHHRE - 1BINE)
B IRNE -

bolstering the tourism industry.

International cruise-ship passengers: A cruise ship of the Star line sailed from Keelung to
Penghu for the first time on July 4, bringing 1,100 passengers and inaugurating a rich one-
day itinerary. Cruise ships called at Penghu a total of four times in 2007, bringing a new
tourism model and stimulating the development of tourism in the islands.

(b) Media PR

To take advantage of the opening of the "mini three links" between mainland China and
Penghu, arrangements were made for program host Zhang Quanling to lead a team of
five people from China's Central TV to visit Penghu. The resulting program will encourage
Chinese viewers to visit Penghu through the "mini three links."

The national scenic area administration helped make arrangements for inviting reporters
from England's "The Sunday Express", "The Travel Magazine", and Taiwan correspondent
Liu Li-po of the Voice of America's Chinese-language service, as well as domestic media, to
visit Penghu. Their reports will attract domestic and international tourists to make Penghu
their first choice of tourist destination.
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(c) Advertising and Promotion

- The national scenic area administration participated in The Eighth Cross-straits Economic and Trade

Exchange in Fuzhou on May 18-22. A "Penghu-Fujian Exchange Cooperation Seminar" was held,
along with a Penghu tourism marketing meeting, to boost travel to Penghu by residents of Fujian

Province.

(d) Production of Promotional Materials

Printed materials: The "Beauty of Penghu" brochure, "Romance of the Gaillardia Islands" pictorial
and Guide brochures covering the entire Penghu area were also produced and distributed to the
Tourism Bureau's visitor centers as well as domestic and international airports for tourists to take free
of charge.

Multimedia materials: A film was shot for a DVD on Penghu's geology to promote the beauty of the
islands' basalt formations.

(e) Tourist Festival Activities

Folk activities: Assistance was provided for the "2007 Lantern Festival Turtle Blessing and Protection
of All Creatures" religious activity.

Tourism marketing: Assistance was provided for holding the "2007 Penghu County National New
Year Rock Fishing Contest", "2007 Penghu Fireworks on the Sea Festival", "2007 Pengu Stone Weir
Culture Festival", "2007 Gaillardia Islands Seafood Festival", and "Double Hearts, Romance of Cimei"
activities. Besides attracting media attention, these activities also elicited a strong response from

tourists.

- Ecotourism activities: Ten sessions of the "Green Sea Turtle Camp" were held to provide tourists with

an understanding of Penghu's rich marine ecology. Six sessions of the "2007 Penghu Stone Weir
Culture Festival" tourist promotion were held on Jibei. The aim was to enrich the tourist experience

by transforming the traditional stone weir fishing industry into a tourist fishing experience.

d. Future Development

(a) Establishment of Penghu's International Resort Islands Brand

Penghu's rich and diversified tourist attractions—sun, sand, cacti, gaillardia flowers, wind power,
basalt columns—were used to strengthen the islands' tourism image, and such means as new
product packaging, new embellishment of tourist sites, molding of new topics of tourism, and
development of new tourist sites were used to develop water recreation and recreational fishing, and
thus to inject new energy into the development of tourism. At the same time, efforts were made to
upgrade the quality of tourism in Penghu and establish the islands as a hot destination for tourists
from mainland China, Hong Kong, Macau, and Southeast Asia.

(b) Promotion of Private Investment

Plans were made for the Penghu Tourism Promotion Center, Lintou Visitor Center, and water
recreation OT projects.

- Assistance was provided for the Wuwong Island Resort Area BOT project to obtain preparation and

construction permission for an international tourist hotel.
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(FO) KESEBZRESIE http://www.tbnsa.gov.tw (4) Dapeng Bay National Scenic Area (http://www.tbnsa.gov.tw)

g + = — N e A e S T N This national scenic area sports natural and cultural riches including a lagoon, mangrove forests, and coral
AEBEERNR - MRS EF CEEBRANSH - RESERRBIRIER S0 1E

coastlines. Implementation of the "Hengchun Peninsula Tour Route" program was continued in 2007 with the

AT BiERBLENEREREM - O6FERHBES) EEHXBMRBIR] SR T(F EETFMN aim of creating an ecotorism environment and multifaceted recreational content, thus molding a popular marine
==Y/l resort destination. The results of this effort are as follows:

a. Planning and Construction

1~ FREIER

(a) Improvement of water quality in Dapeng Bay was continued. Three wetlands parks were completed—

(1) FFBHIEBEXISE/NEBIELE » TMAE - MEXBFG Datan, Linbian Channel Stone Shore, and Pengcun Farm—along with first-stage dredging of the bay.
FIENESSEIRENANRRENEREEE1ET (b) Work continued on the scenic round-the-bay road.
2o (c) Work was carried out on the area's infrastructure, with completion of public water pumping and a round-

the-bay bikeway.
(2) FHEMEENIRESEERMEL - (d) Construction of the Liouciou Scenic Area continued, with completion of surface renewal on the Shanfu

3) WIEENERED SR AR IEEE T - section of the round-the-island Road.
4) FERERINESERE » TNIRECIEREREBEREZ
TiE -

b. Operation and Management

Contract performance management for the Dapeng Bay National Scenic Area BOT project was carried
out, BOT review meetings were held regularly, and first-stage land transfer was completed. Operation of visitor
centers, Oyster Shell Island, the Cingjhou Coastal Recreation Area, and the Liouciou Eco Campground will be

2 EEEE
outsourced to save manpower and increase income while providing recreational services, travel information,

(1) WIEBEXEEEKEASEBOTEENEIR » W EHZ B and traveler leisure, scenic, accommodation, and camping facilities.
BOTEIZFTEZE » EENE1HEARMEZE - c. Advertising and Promotion
o, & == e i EE B2 It S N =n
(2) BB ADRIEINWAE SR BESENEE AL ~ TR (a) A "Run to Taiwan — 2007 Hengchun Peninsula 113-kilometer Inernational
E - SiERBEEERMIKEREREESESZNECEEIE » IBHIBERBAS - IKisF55E Triathlon" was held jointly with the Taiwan triathlon association, and a "2007
EEEAEE  EHE (FE B o Bluefin Tuna Culture and Tourism Festival" and "Hengchun Peninsula Art Festival"
were planned together with the Pingtung County Government.
3IHEEEE (b) The scenic area administration participated in travel fairs in Kaohsiung, Taichung,
(1) EEEBiEE A\ S ERe L EIE (S — 20075 EE113 A EEIREA =15 and Taipei in cooperation with the "Hengchun Peninsula Doubling Tourist Arrivals
— T T Industrial Alliance", jointly marketing the Hengchun Peninsula Tour Route so as to
ez | °
A e R RS S [ B EINE | B [ EESEE accelerate implementation of the "Doubling Tourist Arrivals" Plan.
2 FRENSE58) 12007 REBRSUEERYEZ | NEHESBEMBEE) ) -
= _Tf ! c in ver Sihchongsi Hot-spring Fun" event was held in coordination with the aiwan Hot
) (c) "A Wind O Sihch i H ing Fun" held i dinati ith the 2007 Tai H
3) BiE NEEHEEFCEEIREERKEE ) XS5 - &2 ~ SILERIRE » HXE1758 Spring and Cuisine carnival.
NEEXBEIRBERE] - IREDHCEEIGETSE 2R - (d) Activities were held to inaugurate the round-the-bay bikeway, combining exercise with leisure activity
N o o e B T Y= R and aggressively marketing Dapeng Bay.
(4) B2& M2007BSARESTTE | - WE (RBNSLSTHURM 2558 - % Y 9 Zapeng Bay
. o . . _ o (e) "In Love with Liouciou at Night" and "Love for Siao Liouciou" activities were held to market Siao Liouciou
(5) PBIBEETEESEAEE  SEBERNEES 5 BITRANRE - stand.
(6) WIE NBLERWMERL ~ TBEEIRER) F558) » ERITHEHER/)IRER - d. Future Development

(a) Private investment will be promoted in Dapeng Bay National Scenic Area BOT development projects

4~ ARIREEFEERE

so as to bring about the joint development, together with the public sector, of Dapeng Bay into a multi-

(1) BEREBSEAIGSERKEAREREBOTSE » fHEARPIRFEIRZANSEREIER 2 functional resort destination.
HEEE SRR E RS | - (b) Man-made wetlands will be used to create a diversified biological habitat.

R e s o e c) "coral reef eco-learning island" will be established, the recreational environment of the Siao Liouciou
(2) FIFRATR - SIS SEIEREE - (©) “cora rlearning ety | .

Scenic Area will be improved, and yachting linkages will be employed to develop Dapeng Bay into a
(3) EYIIMEAEEREZEEE » NS/ NIKEASEIEIRIE - WEEBHREE) BB XIS EEE twin-core recreation belt.

AN EERZINNEE RS
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() TEEMHBSEIZRRARE http://www.erv-nsa.gov.tw
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(5) East Rift Valley National Scenic Area (http://www.erv-nsa.gov.tw)

This area is situated on the plains of a long, thin valley between the Central Mountain Range and the
Coastal Mountain Range in Eastern Taiwan. The green corridor between the mountain ranges is filled with rice
paddies, exquisite scenery, rich cultures, and abundant agricultural production, serving up a spiritual feast that
brings harmony to body and mind. Implementation of the "Hualien-Taitung Tour Route" was continued in 2007,
producing the following major results:

a. Planning and Construction

(a) The "General Plan for the East Rift Valley Scenic Corridor" was completed in accordance with the "East
Rift Valley Sustainable Development Plan" and overall marketing strategy, and the Directorate General
of Highways, Forestry Bureau, Hualien and Taitung county governments, and town and township officers
were invited to participate in the joint implementation of the different plans and follow-up tasks.

(b) The constructin of Bifengtang at Liyu Lake, scenic improvement at Tannan Wharf, and a round-the-lake
bikeway were completed with the aim of developing the lake into an international-class water recreation
resort.

(c) Improvement of Luoshan Waterfall facilities and renovation of the Luoshan Ranger Station and Visitor
Center were completed, and the rest pavilion at Lioushihdan Mountain was improved with the aim of
developing the Luoshan Recreation Area and Lioushihdan Mountain into an international-class eco-
resort.

(d) The Luye Ranger Station was renovated and a new parking lot on Luye Plateau was built as part of the
effort to develop an "international and paragliding resort".

(e) Improvements were completed at the Dafong, Rueisuei, and Chihke Mountain recreation areas, and
scenic improvement for the bikeway system at Guangfu's Mataian Wetlands and the Yuchang Highway

was carried out.

(f) Environmental improvement was carried out in the indigenous villages of Wunlan in Sioulin Township,
Hongye in Wanrong, and Fumin in Hongye.
b. Operation and Management

(a) In the revitalization and reuse of recreational facilities, the operation of the Liyu Lake Campground,
Phoenix Villa, Luntian Recreation Area, and Pinan Visitor Center was outsourced; the private
participation in the Chihshang Recreation Area Campground project was completed, and a contract was
signed for the building and operation of the Fonglin Recreaion Area.

(b) Improvement of the signage system was reinforced with the successive installation of bilingual

transportation sign systems so as to provide accurate travel information.
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(c) The "National Clean Home Movement — Detailed Implementation Plan" was worked out to
strengthen the maintenance of cleanliness at tourist sites within the national scenic area.

(d) The "Implementation Plan for the Strengthening of Traveler Safety Education," "Standard
Operating Procedures for the Handling of Disasters", and "Instructions for Participating in

Rafting Activities" were formulated, and safety education and training was carried out.

(e) A geological information system was established to follow through with the maintenance and
management of recreational facilities and gain an understanding of the status of land use.

c. Advertising and Promotion

(a) Production of promotional materials and revision of website: An East Rift Valley guidebook
was printed, the "East Rift Valley National Scenic Area Introductory DVD" was republished,
and the tourism website was revised to provide travelers with a rich and complete range of

travel information.

(b) The East Rift Valley International Invitational Super Marathon, international bicycle race,
international triathlon, dragon boat racing carnival, paragliding activities, and national bicycle
championship were held.

(c) The 2007 Taiwan Hot Spring and Cuisine Carnival activities were held, combining hot
springs, cuisine, and unique tourist sites, enriching the tourist travel experience and creating
a new form of tourism at such places as Antong and Rueisuei. The national scenic area
administration also cooperated with the Council of Agriculture and the county governments of
Hualien and Taitung in promoting the East Rift Valley sea-of-flowers corridor.

d. Future Development

(a) Hardware and software facilities will be improved so as to develop a popular destination for
water, land, and air recreational activites, and to promote local economic prosperity.

(b) An East Rift Valley scenic corridor will be created and marketed in line with the "East Rift
Valley Sustainable Development Plan for Eastern Taiwan," continuous scenic corridor work
will be carried out, and the image of a major gateway will be molded.

(c) Private participation in tourism and recreational construction will be promoted, assistance will
be provided to integrate the resources of related government sectors, and cooperation with
the tourism industry will be devoted to the effort to upgrade the quality of tourism services
nation-wide and expand the effects of marketing and promotion.
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(6) Matsu National Scenic Area (http://www.matsu-nsa.gov.tw)

The Matsu archipelago has long enjoyed the sobriquet "Pearls of Eastern Fujian", and its unique
geographic location, historical background, fantastic sea-eroded landscapes, battleground culture, traditional
stone houses, and other cultural features of Eastern Fujian have made it known as "a paradise on the sea".
Work on the "Matsu Tour Route" was continued in 2007, with the following major results:

a. Planning and Construction

(@) The "Matsu Key Tourist Site Preliminary Investment Promotion Consultant Project" was carried out to

study the feasibility of promoting private participation in the operation of key tourist areas.

(b) Reconstruction of the Dachiou round-the-island trail was carried out, third-stage basic facilities
construction of the Wusha Recreation Area at Banli was implemented, scenic facilities were improved in
the Dongjyu area, and tourist sites with ecological landscapes were maintained and renovated to provide

travelers with the experience of getting close to nature.

(c) Third-stage construction of basic facilities was carried out in the Matsu Religion Park on Nangan, with

(7\) EiEBERESE http://www.matsu-nsa.gov.tw _ _ . .
a focus on the Matsu Lingsyue, and surrounding landscapes and basic facilities were renovated to

FASERE (MEIK) 28 BFHRNEIBRELS S - MUREAXMAEIETS | promote Matsu culture-themed tourism.
ST LR EGEENEE AR » B4 DELEE] - O6EESIFEHS) [ SEsERS (d) Peripheral scenery at the theme hall in the Peace Memorial Park and facilities in the North Sea Tunnel

on Nangan were improved, and sites released from military control were renovated for reuse, so as to

#R1 BEITAF » EETIERERWT :

manifest the romance of the Matsu battleground.
1~ {H2IEEE (e) Second-stage renovation of entrance images of the five islands was carried out so as to mold entrance
(1) 2 [FHEEMBAENEERFREAER @ (BERBRESHEFHEEREEEE
BT -
(2) MEBXIRIRSLEERE « IREF VIR =FAIERRIMT - REMMERERRMONE > #E

images for Jhongjhu, Cingfan, Mengao, and other islands and welcome arriving travelers with Matsu's
unique natural and cultural sights.

b.Operation and Management

(a) Under the principle of low-density development for sustainable operation, existing tourist sites are

BEBESREIMSISEC S8, » IBHBEEFHOEARZ RIS - renovated year by year and public facilities are improved and maintained so as to strengthen the
(3) MWIRFIFISARNEEE = HERRE  LSHEEARDL » BREESERERS recreational systems of the five islands.
> HESNUERSTL SRS - (b) The first Matsu Tourism Industry Upgrading Summit was held jointly with the Lienchiang County

Government, with experts and scholars being invited from both sides of the Taiwan Straits to "take the

(4) EHFN TS LAREBEEZSREHLE  EFIUBIERNE - iSEEIERRMEEL

pulse" of Matsu's tourism industry and provide an important reference for ongoing tourism development.

A - SEBEBMESS - (c) Touism operators were provided guidance in upgrading their visibility and service quality, assistance was
(56) YHEMMEABEALERERETERZE2HAITIE » BEHMHE ~ BN ~ IBERBZFERLZEFIEA provided in improving community environments, and volunteer interpreters were trained so as to bring in
=% > DEARSENER - AYSE8S1S T 98508555555 - the strength of the private sector for the creation of a quality travel environment and the enhancement of
service quality.
2 EEEE
(1) UKIBREERIEBERZRRE - ZTHBEREEESE - UESHELHRE - =M

T SWRERHAE -
(2) EETRBITHEENERE [FHECEFANSIERE] » SEMFE_EREEN
A7RBEECEREIR - (FRREFIIHERIEESS -

(3) HEBEEEBRMARBEREFME » M ERIEER - IFlBERE LT > faREIDE
HEITSEERBRIE - IBARBRE -
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(d) A bilingual guidance and interpretation system was constructed throughout the national scenic area and

(4) B EREEBCLEEREH RN  REAISHESIRANEEH - BEREERERZIKER
1% BRERBEEEREREE -

(5) PWHELERREERRSZHEIKE - HEEBERRRABTES  WMAREEHRNFONNEERSL
F » ERZERCBERZIERIR -

3 HEEE
(1) EAEREEEURRYHESNEEEICOEH)
fEaEMBNRERREEELE - FEE

multilingual promotional information was provided so as to build up a friendly and obstacle-free travel

environment and expand the scope of services to international travelers.

(e) Tern-watching and other eco-tours were carried out with the incorporation of guidance interpretation
and educational publicity, and total-volume controls and other methods were used to realize the work of

conservation and achieve the sustainable use of tourism resources.
c. Advertising and Promotion
(@) Theme Tourism Activities Carried Out Jointly with Related Organizations

Incorporation with local art and traditional folk-culture festivals: Matsu Art Festival

M= —BIEREFE -
HHERENARMECERIRIEES) » BEREN
NilFEERE « 2007 FHHEERESEES -

Introduction of the most representative ecotourism activities to concentration the attention of domestic
and foreign tourists: 2007 Matsu Tern-watching

Use of the slogan "Mazu on Matsu" to attract tourists from the two sides of the Taiwan Straits: Mazu

Returns Home and Mazu Ascends to Heaven on Matsu Festival

J/L( MSEESE] 7RIRE - RS F=1thils
CISEEIRRK ~ IBIEEFERRERINE

@j o

HEEIRESERE AR  240BIRKRE

F > cREREFEIB - BHIEBIBIIK -

HEFHEEE I ITRYEBEERNKE « 200718

WA ER National Taiwan Normal University, participation in the "Travel in Life" exhibition, "2007 Austronesian
A ° ;

Introduction of visits to Military Hall, frogman exercises, and 240 cannon exercises: Battlefield Code
Tours

Promotion of Matsu coastal ecotours: 2007 Short Necked Clam Festival
Promotion of healthy, zero-pollution water activities — canoeing: Canoeing Around Beigan

(b) Promotional activities were carried out jointly with related organizations so as to enhance the visibility

of Matsu tourism among different groups, including the "Offshore Islands Week" promotional activity by

Wedding Activities", and Matsu marketing activity at Hsinchu Science Park.

HERER  SERKEAEEE BN

(c) Cooperation with the media to boost exposure, including the United Daily, Liberty Times, China Times,

A3 s AL o and other print media; Public TV, Eastern News, Formosa TV, TVBS, and other TV stations; and the
(2) EEREENEEHIERIEHETE - LIRS E : Central Broadcasting news website, United news website, and others, resulting in more than 30 media

IR R IEREZ BERE - EIEETIANE A S § reports.
BESE ) EFEE - TREKREI 2E 3
M2007F SXREHIEIZRIEE ) - ARTIRHE
NTIEFH ‘ o _ -
3 the five islands, Chinese crested tern commemorative pin contest, and
3) EEEEIEYXR » EFEHEWR - BHFR - PESRETEERE » QSR - =125 Introduction of the Matsu National Scenic Area, all designed to publicize
F’EEJ s B~ TVBSHFERIREE » RAAENER - BiSHERE- - SHI0ERMFIREHE - 3
(4) XE -~ foRmBIsERAF > @Tﬁ%%‘ﬁ%‘ﬁﬂﬂﬁiﬁZﬁﬁDVD - BEtSE-ERDGER - SHEEXRER

EEEsEEE  2F3F INAES I EEES . B E OEREEL SHE C EEESE (a) Under the precondition of sustainable development, Matsu will be
SEETTS » SEEREISE : developed into into a "paradise on the sea" containing ecological sights,
=g yi=i=| = MY 3 < ©

(d) Publicity materials and souvenirs were developed and produced, including
a "Matsu Battleground Tunnel Tour" DVD, "Playing Around Matsu — Tourist
Passport", Matsu National Scenic Area guide brochure, guide maps for

the special features of Matsu.

d. Future Development

Mazu culture, traditional settliements, and battlefield romance.
4 ~ RICZZREERL
(1) LUKIBERRERAIRE - T EFENRFELERIMS ~ I5HEE ~ EHMRE ~ BtAIBZ
MELCPEIR) -
(2) TEHIEFEERBRRFBNE  BHRERE - 22
(3) FHBHEENEELIRIBRIE » NREARPRZR -

(b) Recreational quality and service standards will be upgraded across the
board so as to provide a friendly, safe, and high-quality travel environment.

(c) A bilingual travel environment will continue to be implemented so as to

boost linkage with the international community.

BB IRIHRIE -
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(5) BAEZBZxXESE http://www.sunmoonlake.gov.tw (7) Sun Moon Lake National Scenic Area (http://www.sunmoonlake.gov.tw)

Sun Moon Lake is Taiwan's largest lake, with a southern portion that resembles a crescent moon and a
northern side that looks like the disk of the sun. It is being developed around the two cores of the alpine lake

HEBREEFE1KIHA - ERAN - Jbzal8Em - B TSWiEE ) B TERRSIE ) 7RmK

ST EH > AR IN ~ [EIESEE) - SBEMAEME ~ IIEIEEVIREIE N IEEEEEESE - 96 FE EFFiEH and Thao culture, with water and land activities being combined together to provide a highquality, diversified
resort experience. Implementation of the major tasks of the "Sun Moon Lake Tour Route" was continued in
) HRERE Sﬁj BRLIF  ER LIFRSRAT - 2007, witt‘: the foIIowinz results: J
1~ $B=|ED a. Planning and Construction
(a) Work continued on public recreational construction in the Sun Moon Lake National Scenic Area,
(1) }%%}Eﬁﬂgﬁ5§§@% E/NILERREES - AKFT ~ BHEASR ERIEE K EIRE SERCY including scenic improvement in the Shueishe, Ita Thao, and Checheng areas, construction of the
VB ESERT-NEOENSG ETE C SINEIERE FANEEETIES - Jioulongkou Waterside Trail of the round-the-lake trail system, water treatment plant, and sewerage
construction.
(2) HEETWATERIN (BBERIL) - KEREFEFEREE SR (b) International competitive bidding was carried out for the Siangshan Administrative Center (including a
(3) FEKERMETRESHEREDDE NEUIEERMBOORE visitor center) and Shueishe Park projects.
(c) Implementation continued on construction of the self-designed private Sun Moon Lake-Formosan
(4) REPPHEHBEQER S IREEBOTR R EIZEARNERREEOTSE ° Aboriginal Culture Village cable car BOO project.

(d) Planning was carried out for the Siangshan Tourist Hotel BOT Project and the Checheng Logging
Industry Exhibition Hall OT project.

(1) REURIRRIE : PIERERSRTRESERIBNENE - ERRBRIENRERE - b. Operation and Management
- s " o (a) Scenic environment improvement: Rectification and improvement were carried out
IS IERR I S B ~ oL S ETFE . ER z ) ] )
(2) REIRERIE : ISR ENRAR - MEESRRIBRGEENE TR SRR at sites of poor scenery along travel routes so as to upgrade the scenic quality of
PHIEEEEERR LR - BB TIHER BERIAS BIKEENEOBRMARKBIRENS - the travel environment.
s , = b) Improvement of the visual environment: The investigation and removal of itinerant
3 T B S TR S B2~ 7 A2 (
(3) RFERLERME  IREBCERET ERL TR TR KRS vendors was strengthened, planting and beautification were carried out at major
s EEE (RERRE) -~ g - %E%E#%Eﬁ:%%@ﬁ%“kﬁ)\ﬁﬁggﬁinﬁ 23 tourist sites, and fence separation was implemented on tourist roads. The thinning
i o of trees to improve views along the Shueishe-Jioulongkou section of the round-
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, the-lake trail was continued.
3\ HEESTE (c) Upgrading of travel safety and quality: Tourist site operation and safety maintenance demonstrations
_ N 3 were held, together with water rescue training and the training of accommodation (hotel and home stay),
(1) FRE ~ PUTEEERCEFREE) : PHE2007HHAENIEETE boating, restaurant, and souvenir shop personnel.
KRVESE) - HAEEFE  HAEEZERE - c. Advertising and Promotion
. PN s . N Planning and implementation of annual tourism activities: The 2007 Sun Moon Lake-Formosan
2 CERS LA 2 AR TSRS - R AEA ®
(2) }Eiib%ﬁjt S_Z“:%mmZF’J%ﬁijﬁ?ﬁE?ﬁmn MR EE Aboriginal Culture Village Cherry Blossom Festival, Sun Moon Lake Carnival, and Sun Moon Lake
FEEBEIBFESE - 2007 HHEEMSIEE ~ RIBHAE Culinary Festival were held.
SR EET&~2007H B B EEEIEEMTERIEE) - (b) Implementation of the innovative tourism and culture integrated marketing and promotion strategy: The
L R . Sun Moon Lake Thao Music and Dance Expo, 2007 Lakeside Lighting Project, Sun Moon Lake New
(3) FITRAMUKEEA L ZRZERCZ BB IAF : IR EERMN Poetry Contest, and 2007 Sun Moon Lake New Year's Eve activities were held.
KEANTRESECIFHIBEHAEMEE L ERITIHEEESR (c) Preparations for the opening of Taiwan to tourists from mainland China: The "Sun Moon Lake Tourism
St . SHEREEIRREES - Industry Marketing and Promotion Project for the Opening of Taiwan to Tourists from Mainland China"
was carried out, with the production of written promotional materials and the planning of night activities.
4) EHFTNIRAE TR EREHRAE —SESEHIGERINE - RIBEIRAE TR » BHET (d) Completion of a round-the-lake bus system and Sun Moon Lake-Wurih High Speed Rail shuttle bus
REBEKRBEHAE » TEHEEEZETHHBE ==l mEEYIES - system: The round-the-island bus system has been completed, providing travelers the means to visit
sites around the lake, and the Nantou Bus Co. is now operating a shuttle service between Sun Moon
4~ EESSEEET Lake and the Wurih station of the High Speed Rail.
32 il

d. Future Development

(1) EREABEUSWIHHRESTEVCEFRR BN MM < BSRHARERE -

(@) Sun Moon Lake will be developed into an alpine international-class lakeside resort area centered on a

) MSERRRRS 2 | (EA « SRS T RIS » DUES BN IRE - diversified tourism industry and unique cultural characteristics.
- oo (b) An internationalized, friendly, convenient, comfortable, and safe travel environment will be created to
(3) E*T =] / u&g “’J\UEE EIZE Kﬁt‘m@&ﬁ E,&ERJEZB%-E ﬁ % © attract foreign tourists.

(c) The target markets will be Europe, America, Japan, and mainland China, as well as international
travelers engaged in ecotourism.
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(5) HHEISTFECHEBEEN WIMESTE -
(6) PHESFE NEFREETREETE ) WRIRIDERHEETL(IF -
3 HEEE
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(8) Tri-Mountain National Scenic Area (http://www.trimt-nsa.gov.tw)
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The three scenic areas within this national scenic area—Lion's Head Mountain, Lishan, and Mt. Bagua—

contain a rich variety of alpine resources, majestic mountgains, seas of clouds, geologic landscapes, century-

old historic sites, and aborigine, Fujianese, and Hakka cultures, giving them a strong appeal to tourists. Work

continued in 2007 on the "Taoyuan-Hsinchu-Miaoli tour route" and "Central Mountain Range tour route" tasks,

with the following major results:

a. Planning and Construction

(a) Fourteen public recreational facility construction projects were completed along the Taoyuan-Hsinchu-

Miaoli Tour Route, including the Luchang public facilities project in the Lion's Head Mountain Scenic

Area, and three preliminary plans were completed, including the "Planning and Design of Public Facilities

at Recreational Sites along the Taoyuan-Hsinchu-Miaoli Tour Route".

(b) Twenty-two public recreational facilities construction projects on the Central Mountain Range Tour Route

were completed, including the "Construction of Dalingsiang Mountain Trail Public Facilities at Huatan

Township, Changhua County in the Mt. Bagua Scenic Area" and "Renovation of Shaolai Trail at Guguan

in the Lishan Scenic Area". Planning and design was completed for seven projects, including "Planning

and Design for the Construction of Public Facilities at Tourist Sites on the Central Mountain Range Tour

Route".

(c) The ROT method was to be used to bring private participation into
the operation of the Lishan Hostel in accordance with the provisions
of the Act for the Promotion of Public Participation in Infrastructure
Projects; but several bids failed, and careful evaluation in
accordance with the market mechanism was carried out to
determine how the project should proceed. The establishment of
basic charts for the hostel's structure, evaluation of the structure's
earthquake resistance, and other preliminary tasks were carried

out.

b. Operation and Management

(a) The outsourcing of the operation of the Baozang Temple Recreation Area in the Mt. Bagua Scenic Area

to the Fenyuan Township Office in Changhua County was completed.

(b) Instructions were formulated for filling out facilities cards, maintenance record cards, and other related

forms, carrying through with safety and cleanliness management of public facilities and recreational

sites.

(c) The "2007 National Scenic Area Management and Safety Maintenance Implementation Plan" was

formulated, and coordination was provided for the Tourism Bureau's 2007 national scenic area

management and safety maintenance supervisory evaluation as well as routine supervisory inspections.

(d) The 2007 Emergency Disaster Rescue Training seminar for front-line rescue personnel was carried out.

(e) The 2007 Chinese New Year traffic alleviation plan for tourist destinations was carried out.

(f) The work of maintaining environmental cleanliness was carried out under the 2007 "National Clean

Home Movement plan".

c. Advertising and Promotion

(a) Tourism promotion activities: Major tourism promotion activities carried out either solely or jointly, or with

sponsorship by the national scenic area administration, included the following:
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Lion's Head Mountain Scenic Area: The "2007 Nanjhuang Toirism Service Quality Seminar", "Snow
on the Mountains in May — Nanjhuang Ancian Activity", "Saisiat Basihdayi Festival", "Nanjhuang
Saisiat-Atayal-Hakka Festival", and "Nanjhuang Tile Green Culture Festival".

Lishan Scenic Area: The "Lishan Yayata Eco-fest" activities, "14th Lishan Marathon", "Discover
Guguan — A Century of Hot Springs", and "2007 Guguan Drum Arts Festival".

Mt. Bagua Scenic Area: The "2007 Eagles over Bagua — National Eagle-watching", "2007 Taiwan
Running Water Festival", and "2007 Bagua Range Merida Cup Bicycle Carnival".

(b) Production of promotional materials: DVD's introducing he black-faced spoonbill and travel in Guguan,
Chinese- and English-language brochures on the Lion's Head Mountain trail network, brochures on the
Songboling Scenic Area trail and bikeway networks, and 2008 Tri-Mountain souvenirs and cards were
produced.

(c) Volunteer training: Forty-one volunteer interpreters were trained, and volunteer interpreter services were
added at the Lishan, Guguan, and Songboling visitor centers. The offering of interpreter training courses
was continued so as to upgrade the quality of interpreter services.

(d) Internet marketing: Public-convenience services on the tourism information website were strengthened
with the provision of online application for interpretative services, a bulletin board, and home-page
mailbox, as well as the opening up of government information. Information security publicity was
strengthened, and information hardware and software were procured so as to provide secure and
convenient 24-hour online tourism information services.

4. Future Development

(a) Lion's Head Mountain Scenic Area: The Lion Mountain area will be developed into a religious culture
site, the Nanjhuang area will become a recreation area with culture, cuisine, and homestays, and the
Lion's Head Mountain Scenic Area will be developed into an international tourist destination.

(b) Lishan Scenic Area: The Lishan area will be developed into an alpine "Switzerland in the mountains
resort, and the Guguan area will become a recreation resort with hot-spring bathing and fine cuisine.

(c) Mt. Bagua Scenic Area: This area will be developed into a leisure and health resort with eagle-watching,

hiking, and bicycle riding.
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(9) Alishan National Scenic Area (http://www.ali.org.tw)

The Alishan National Scenic Area is being operated under the principles of ecological preservation and
low-density development, with marketing emphasis on education, feeling, and quality. The aim is to achieve
the co-existence of nature and tourism, and service to both travelers and the ecology. Work on the tasks of the
"Alishan Tour Route" continued in 2007, with the following results:

a. Planning and Construction

(a) Scenery along Provincial Highway 18: Improvement work was completed on the entrance image, lawn
landscaping in the Nioupuzai Nature Park at Chukou, and the Dijiou Suspension Bridge at Chukou.

(b) Tsou culture and recreation system: Work was completed on the entrance image for the Tsou area on
Provincial Highway 18; handicraft exhibit halls at Dabang, Sinmei, and Laiji; Miyang Stream Trail at
Leye; and improvement of facilities at Chashan.

(c) Shihjhuo-Fencihu recreation system: Improvement was completed on the "green hedge corridor" at
Fencihu, the surface of Fuhua road, and entrance images for Fuhua Trail and Longtou Longding Trail.

(d) Northeastern corridor recreation system: Work was completed on the Yuantan Natural Ecology Park,
guidance displays at Yuantan Visitor Center, Taiping Way of Tea facilities, Taising recreational facilities,
and Taiping-Dajian Mountain Trail.

b. Operation and Management

(a) The traffic alleviation plan was carried out during the Chinese New Year and cherry-blossom seasons
and the public was provided with shuttle services so as to relieve traffic bottlenecks and congestion, thus
enhancing the satisfaction of visitors.

(b) The Fencihu and Rueili communities were assisted in organizing environmental cleanliness committees,
and the "adopting" and cleanliness maintenance of seven tourist sites by the people of local communities
was implemented.

(c) Inspections of stores and travel operators on Provincial Highway 18 were carried out together with the
county government and price gouging was cracked down on so as to establish a high-quality travel
environment.

(d) The national scenic area won an Outstanding Award in the 2007 Quality Bilingual Living Environment
awards, and a first place for environmental cleanliness in the Ministry of Transportation and
Communication's 2007 "National Clean Home Movement" for subsidiary agencies.

c. Advertising and Promotion

(a) Ecotourism resource surveys were carried out in the Dabang, Laiji, and Guanghua areas and
14 community ecotourism public forums were held, thus following through with the ecommunity
environmental resource monitoring mechanism and sharing ecotourism experiences.

(b) Four seasonal festivals were held to attract tourists: the "2007 Tsou Dancing with You", "2007 Alishan
Dancing with Fireflies and Action Travel Fair", "2007 Walking Alishan's Trails", and "2007 Wedding Under
the Sacred Tree".

(c) The third session of volunteer guide selection and training was held and the first and second sessions of
advanced volunteer guide training were carried out to strengthen the skills of volunteer interpreters and
upgrade the quality of travel services.

d. Future Development

(a) Scenery along Provincial Highway 18 was improved to provide a fresh travel environment.

(b) The overall appearance of Tsou villages was improved so as to strengthen recreational service facilities
in the northwestern corridor.

(c) Ecotourism and tourism with unique features were promoted to upgrade the quality of travel services.
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(10) Maolin National Scenic Area (http://www.maolin-nsa.gov.tw)

This national scenic area offers outstanding valley scenery, a unique geological environment, natural hot-
spring resources, diverse cultures, rich plant and animal ecologies, and places suitable for exciting outdoor
activities. Work on the key tasks of the "Kaohsiung-Pingtung Foothills Tour Route" continued in 2007, with the
introduction of private investment in tourism enterprises and the development of the national scenic area into a
destination with international allure. Major achievements during the year include the following:

a. Planning and Construction
(a) A presentation was held on the results of implementation of the plan to develop ecotourism in the Wutai
Recreation Area.
(b) Third-stage improvement of public facilities at recreation sites in Sandimen Township was completed.
(c) Construction of the Laonong Riverside View Park was completed.
(d) Water drainage facilities and environmental improvement were completed at Liangshan Waterfall.
(e) Improvement of public facilities on the Meinong scenic access roads in the Kaohsiung-Pingtung Foothills
Tour Route was completed.
(f) Outer-loop trail improvement in the Sinwei Forest Park was completed.
(g) The improvement of road signage on the Kaohsiung-Pingtung Foothills Tour Route was completed.
(h) Renovation of the Taluoliou River Green Trail was completed.
(i) Construction work on the Sinwei Bridge was continued.
b. Operation and Management
(@) The "Cessation of Toll Payment at the Main Entrance on County Highway 132 in Maolin Township,
Kaohsiung County" was formulated, approved in July 2007 by the Maolin Township Office, representative
council, and aborigine villages within the township, and implemented on Jan. 1, 2008. This move
will boost the willingness of travelers to enter the township for tourism purposes, and the number of
visitors is projected to increase from more than 170,000 in 2006 to 400,000 in 2008. This will boost the

township's tourism production value by about NT$50 million per year, attract private investment in hotels,
and stimulate the development of the tourism industry in Maolin Township.

(b) The OT outsourcing of the Liouguei service area was completed, with a six-year contract being signed
on Dec. 12, 2007. The contract calls for the investment of NT$5.92 million in restaurant, retail sales, and
other tourism and recreation operations; it will stimulate the development of local peripheral industries,
reduce government expenditures, increase government income, and provide jobs.

(c) With the introduction of high-quality service facilities, from January 2007 service income in Saijia Park
totaled NT$705,817; besides reducing outlays from the government budget, this also increases service
income and upgrades service functions and efficiency.

(d) The Majia Museum was originally listed by the Public Construction Commisison as idle space, but
following the introduction of revitalization measures in 2007 it has been transformed into the Majia Visitor
Center. This releases it from designation as idle space while providing travelers in northern Pingtung
with travel information services and traveler relaxation on Highway 185.

c. Advertising and Promotion

(a) In coordination with the Taiwan Hot Spring and Cuisine Carnival, the national scenic area administration
worked with the Kaohsiung County tourism and transportation bureau in bringing Liouguei's hot-spring
operators together in organizing the "Mountain Town Flower Talk Hot-spring Festival", marketing Baolai
and Bulao hot-spring resources and providing travelers a place to go during the Chinese New Year
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(2) 2R ITEIFRSHEFEFRIRBEREES ) « TRERIKE) - R ERRE]  FBIkRE holiday.
ITHEERUBRBREE SR EESE - (b) Travel fairs were used to market the tourist sites and activities along the Kaohsiung-Pingtung Foothills

Tour Route, with participation in the China Times Kaohsiung International Travel Exhibition, Min Sheng

(3) r2006/2007E§EEM§%7ﬁ§U/§§B (EEH- M RIRUEE RS - 3/ SBEE RS
&x/}ﬁ%@%é) | }EH:IJE%E & _ﬁ/ﬁéb

Pao Travel Fair, and Taichung Travel Fair.

(c) The 2006/2007 Butterfly-watching activities were held (Maolin Purple Butterfly Valley Butterfly-watching

4) E IS EBRBT R ER MU KEBA=ZIEBEERMERLZANEE) ) - S MIBIRIESE Festival, Liouguei Colored Butterfly Valley/Meinong Yellow Butterfly Festival), with butterfly-watching and
RERVBAEE (KR BHRERZMA=IE) - FEWITE  RIBEEYNE - EE—1BN ecological interpretation activities.
SR OIS NS KRRV R ERIEESSEE) (d) The Triathlon and Laonong River Rafting event was held jointly with the Kaohsiung County Government,

(5) WP [EEEEISTEEE | - S RISEAE T S EE S e R B with the triathlon based on the geography (running, biking, and rafting) and filled with freshness,

TRREROREZERER - RERHFERRAIKES » KIBFREANANTSEERRE
R - EEEPHE2FRZN T B eI F -

excitement, and challenge in a healthy activity for all ages.

(e) "Austronesian Wedding" activities were held, with the focus on weddings of indigenous peoples
and package itinerary planning that encompassed nearby tourist sites along with the marketing of
honeymoon suites in aborigine stone-slab houses, aborigine souvenirs, and local cuisine. These

4 ~ ARIREEFERL

activities, which allowed travelers from Taiwan and abroad to experience Taiwan's aborigine culture,

(1) NS FUUBIRERZIEREE QA HER - BRSEHREL - BRI RETEN have been held two years in a row and have won plaudits from outsiders.
= o d. Future Development

(2) BERERBBIRIE » I2HBEEMRE » BB BERIEFEMRAVGFIZEITIBERE » IRSIE (a) The strengthening of hardware and software public facities along the Kaohsiung-Pingtung Foothills Tour
BRER S SR Route will continue, with highway beautification and improvement of tourist sites and streets.

(b) A friendly English environment will be created and the quality of recreation upgraded, and the

(3) BEETIFEREFKBHIEBHRAS « Fmik > HEIESECERRINGEEEITIH > 78
HeESEEERIMEEXEEEE - AISRERBIVER - , , _ o , _ , ,
(c) Assistance will provided through working circles and industry alliances to Kaohsiung and Taitung

(4) FRETO8FE AN B AR EEEERE - FRSHFUREIMKSIRA BB < B counties, in line with tourism construction and the strengthening of operation and management, in

development of new travel products and marketing strategies will be used to attract international tourists.

the creation of a win-win situation for the private sectors and the
governments through strong operations and the holding of major festival
activities.

(d) The scheduled opening of the Sinwei Bridge in 2009 will resolve the
problem of linking transportation lines on the Kaohsiung-Pingtung
Foothills Tour Route.

(+—) ItEFERESLUBEZFZR=EE http://www.northguan-nsa.gov.tw (11) North Coast and Guanyinshan National Scenic Area (http://www.northguan-nsa.gov.tw)

The North Coast, Yeliou, and Mt. Guanyin areas of northern Taiwan feature exquisite mountains and
waters, blue skies and deep seas, beautiful scenery, and numerous historic sites, providing unparalleled

tEFE -~ BUIRESFUNESEILED - UK » XEBXR - BRI - HIEMIL > RFRE

BER=ER - BREFRESE - @Wﬂﬂlﬁ%i@ o 52K - EEMREIS B HINERE « =2l opportunities for experiencing natural scenery, hot-spring resources, history, art, and culture. The reconstruction
RN SEIRIBISIENE )EISIESENE SEBEEETEERSYIEREEIRISEE( L of the Guanyinshan Visitor Center, construction and environmental improvement at the Sanjhih Visitor Center

e o _ and Cianshuei Bay parking lot, scenic improvement of the Baisha Bay environment, and environmental
FEEBIZWNETLIER - 6FERFEHED) [LENBFIRER ) BRTIF » E2LIFRRUT

beautification along the Jinshan-Bali Bikeway and at the Yeliou Recreation Area were all completed within the

2320 past five years. Work on the key tasks of the "North Coast Tour Route" continued in 2007, with the following
1~ FREIEE major results:

(1) PHEFUNEFHRIBERE (JLAEESRIMBARAONE) 112 - a. Planning and Construction
(a) Construction was carried out at the Ocean World Recreation Area in Yeliou (parking lot at the northern
edge of the area and improvement of the entrance of the Geo-Park).
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(b) Scenic improvement was carried out at Lion's Head Mountain and surrounding environment and the
Stone Arch Recreation Area and surrounding environment.

(c) Scenic improvement was carried out at tourist sites along Provincial Highway 2 in Wanli and Jinshan,
dangerous slopes were improved, and scenic and beautification improvement on the Yongsing section
were accomplished.

(d) Slope fixing was carried out at the scenic pavilion in front of the 2™ nuclear power station and the railings
along the Wanli-Jinshan wooden bicycle path were improved.

(e) Construction of the Baisha Bay Exhibition and Administration facilities, and outdoor facilities, was carried
out.

(f) Improvement work was completed on public facilities around Lingyun Temple and the Shenggongma
parking lot and surroundings.

(g) Engineering for the reuse of the Chihtuci army camp and existing tunnel at Bali was completed.

b. Operation and Management

(a) Operation and management strategy: Hardware and software recreational facilities were augmented
and human-centered services and the internationalization of facilities were strengthend with a customer-
oriented thinking so as to create a friendly and safe travel environment that makes visitors feel at home.

(b) Maintenance and management of tourism resources: Patrol boxes and cleanliness maintenance forms
were set up at public facilities and recreational sites within the national scenic area's jurisdiction;
personnel are designated to patrol their areas every day, and to report and request repair or
improvement whenever damage or malfunction is discovered. Personnel are also dispatched to carry out
random supervision to assure that recreational facilities are kept safe and clean.

(c) Safety maintenance: The provisions of the "Public Safety White Paper — Safety Management Strategies
and Measures for Amusement Facilities in Tourist Areas" were implemented so as to carry out safety
management and training, to upgrade disaster rescue capabilities, and to strengthen the maintenance of
traveler safety.

c. Advertising and Promotion

(@) North Coast and Guanyinshan interpretive brochures were produced and tourist information and services
were provided so that travelers could gain a deep understanding of the area's rich tourism resources.
The brochures were written in Chinese, English, Japanese, and Korean so as to provide information on
the cultural, natural, educational, and ecological sites within the national scenic area.

(b) Domestic and overseas media were invited to visit, and their reports and media introductions manifested
the cultural and ecological beauties of the North Coast and Guanshan National Scenic Area, boosting
the exposure of the area's tourism resources. Promotion that integrated the North Coast tour bus routes
and hot-spring resources attracted travelers to make the North Coast and Guanuinshan their priority
choice of destination for tourism and hot-spring bathing, stimulating the development of tourism in the
area.

(c) Tourism activities were held, including "Eagle-watching at Guanyinshan", "Shihmen International Kite
Festival", "North Coast Wedding Photo" tours, "Jinshan/Wanli Hot-spring Festival", "Cianshuei Bay
Sunset Concert", and "North Coast Fam Tour for Travel Agents from Central and Southern Taiwan".
These activities had a substantial effect in promoting the development of the tourism industry.

(d) "North Coast Wedding Photo" tours were expanded to attract couples from Singapore, Malaysia,
and other areas for wedding photos, second honeymoons, and family photos, and for package tour
itineraries.

d. Future Development

(a) The internationalization of the Yeliou Geo-Park will be promoted.

(b) The area will be transformed from a breeze-by type of recreation area into a destination for the “relaxed
living, set point, and in-depth” travel destination.
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(12) Southwest Coast National Scenic Area (http://www.swcoast-nsa.gov.tw/)

This national scenic area is divided into three major recreational systems: Yunjia, Nanying, and Taijiang.
The key sites in the Yunjia system are wetlands, fish markets, shoals, and ancient temples. The key sites in
the Nanying system are salt pans, lagoons, water areas, and the black-faced spoonbill. In the Taijiang system,
the key tourist spots are historic ruins, historic sites, and mangrove ecologies. In 2007 the national scenic area
administration continued work on the key tasks of the "Southwest Coast Tour Route" with the aim of building
the area into an international-class coastal wetlands ecology park containing wetland water fowl ecologies,
inner sea water recreation, and human culture, and to enhance its international exposure. The key results of
this effort are as follows:

a. Planning and Construction

(a) A digital simulation analysis plan for the Chengsi tourist parking area — Zengwun Estuary river section

was carried out.
(b) A Beimen salt coast wetlands improvement and restoration survey was planned.

(c) Planning was carried out for the establishment of a model for traveler orientation and tourist arrivals
forecasting for the Southwest Coast National Scenic Area.

(d) Commissioned design and construction monitoring for the improvement of peripheral landscapes and
public facilities in the Yunjia area was carried out.

(e) Improvement of peripheral landscapes and recreational facilities in the Haomeiliao area was
accomplished.

(f) The eastern breakwater trail at the Budai marina was completed.
(9) The peripheral landscaping and public recreational facilities at Mashagou were improved.

(h) Bird-watching facilities and peripheral landscaping at the Aogu Wetlands Sea-viewing pavilion were

improved.
(i) Leisure facilities at the Jingzaijiao Salt Fields were improved.
(j) Landscaping around the Beimen Administration Park was improved.
(k) Landscaping was improved on the eastern side of the Siliao Community in Cigu.

(I) Public facilities at the parking lot on the west side of Provincial Highway 17 in Nankunshen were
completed.

(m) Landscaping was improved at Luermen Plaza.



EME ENER

AL REPORT ON TOURI - Chapter 4 Tourism Resources

2~ pRemEsIs b. Operation and Management

(1) REE B S ELY1,300 A E T i B i2E;5558 (a) People were sent to patrol about 1,300 hectares of land and recreational sites in the

coastal area to prevent illegal occupation and use of land. Commissioned personnel
1L B TMERERRIGA - I ya)
= WERRE RENARD were distributed to the different recreational sites to strengthen environmental

Bo = 2ZBRAIERG - MSEB IR R BRIRRIRIRE preservation along the coast and at recreational sites.

FEHERE - (b) A liaison mechanism connecting four counties and cities was set up for the negotiation
(2) BYIMOERMOEEEE) » R RIBER IR RS of issues related to tourism construction and management.

E=i={ (c) The Cigu Ranger Station was established to protect tourism facilities in the nearby Cigu

area and upgrade the quality of recreation.

(3) RRIITAEIRLL » FLLHEE TRMEER NS -

(d) Existing facilities in the Mashagou Coastal Recreation Area were rebuilt so as to
IEFBEREmME -

promote water recreation.

SEYGIG R =L , 3588 . . . .
4) EEFVSEBERERTERME - #EKLER (e) Good use was made of the area's unique natural ecology, historic sites from the early
SEE © development of Taiwan, and the salt industry, and special coastal ecology tours and
(5) EAENISECEREE BEPEDEREE cultural tourism encompassing lagoons, wetlands, mangrove forests, and cultural

experiences were developed.

£, BRBIM R AT CRRRRSFEIA
HYERAERRIRE R S ERBERYCES)

c. Advertising and Promotion

(a) The "2007 Living Ocean — Joy at Mashagou" and "2007
3 HEESEE Kunshen King Salt of Peace Festival" were held.

(1) E23 [20075E77585% — BV5S:058 | 2 2007 (b) Subsidies were provided to the management committee
/| 7 mJ /=27
of the Luermen Queen of Heaven Temple in holding the
EREA TP EE | JEED -

"2007 Mazu Tourism and Culture Festival", the Orthodox

2 WHEmEmEEMPMXE=ESEEEZEEEIHIE Luermen Holy Mother Temple in holding the "2007 Mazu
2007 T X UBEHITHEERYEIESR ) &8 ~ 1B Culture and Tourism Festival", and the Tainan County
EEEPIECBIERIRIE 2007 B AL EINET ] & Environmental Protection Alliance in organizing the "2007

R = A — s Black-Faced Spoonbill Road Run".
ISEENR =M RIRIRREMEEIHIE 20078 EE

R (c) The "2007 Touring Luermen and Taijiang" and "Guarding
IR | RYEE) -

Mashagou" activities were organized jointly with the

3) HEmMPBUSHEBE S 2007XEEEFT Tainan City Government, and the "Sea Summer Festival" was held jointly with the Chiayi
EESTH - [T SEE - 108 ,,E%L% County Goverment.
WEEEE TE2EZ | 58 - (d) The third session of guide interpreter and volunteer training was held.
(4) EENMEIHIEERMRINASES TIHEHHR - - Future Dovelopment
The Southwest Coast National Scenic Area will be developed into an international-class
4 ~ RKIRESFEEE, coastal wetlands ecology park with wetland waterfowl ecology, inner sea water recreation,
BN EEEEIEASESLIRNESLEE - and industrial culture providing the primary allure.
5574 R E07ny o
7Kg RS ~ AN EE LR EEM ]2 EERE
RIMERENRE o
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(13) Siraya National Scenic Area (http://www.siraya-nsa.gov.tw)

This area contains the unique gray-stone landscape of Lunar World, geothermal geology,
traditional Siraya Tribe buildings, and the special Night Sacrifice ceremony, creating an international
tourist destination featuring ecology, industry, and native Taiwanese characteristics. Implementation of
the key tasks of the "Yunlin-Chiayi-Tainan Tour Route" was continued in 2007, with the following major
results:

a. Planning and Construction

(a) Environments and landscapes at tourist sites were improved to provide a high-quality travel
environment. Improvement of the entrance image and Old Hot-spring Street landscaping at
Guanzihling were improved, the Hongye Park there was renovated, the landscape of Lovers'
Park and arched bridge area was improved, the line of movement in the fossil museum and
the environment of the Wushan Formosan Rock Monkey Preserve in the Zuojhen Recreational
System were improved, landscaping and beautification at the Jhuzihjian Wushan Mountain
Trail in Nanhua Township and the Green Tunnel environment in Baihe Town were improved,
and the Hatsuta Yoichi Memorial Park landscape was improved.

(b) Travel service facilities were remodeled to create a friendly travel environment. Projects
completed included remodeling and beautification of the Meiling area travel service facilities,
the Meiling parking lot in Nanhua Township, first-stage remodeling of the parking lot at the
Ancient Jiang Family Residence, and remodeling of the Siangong Temple parking lot in
Dongshan Township.

(c) To provide a Siraya cultural experience and upgrade the image of Siraya aboriginal culture,
the entrance area and entrance image of the Siraya Life Experience Park were improved, the
Art Plaza and surrounding environment in the same park were improved, and surrounding
environmental improvement was carried out at the Pingpu Museum at the Night Sacrifice plaza.

(d) To provide travel information, enrich travel itineraries, and deepen the travel experience, the
Lingding Park and visitor information station at Guanzihling were completed, the interior of the
Zengwun Ranger Station in Dapu Township was renovated, and advertising light boxes for
tourist sites in the Siraya National Scenic Area were produced.

b. Operation and Management

(a) Joint inspection of water recreation activities and boat management within the national scenic
area was carried out together with reservoir management agencies, boat administration
agencies, and local governments with the aim of upgrading traveler safety.

(b) "Guidelines for Disaster Prevention and Relief, Emergency Response, and Reporting"
were established, and a disaster prevention and rescue response team was included in the
organizational structure and a mission division-of-labor chart was established. A channel
of communication was set up with the southern emergency operations center (EOC) of
the Department of Health with the aim of maintaining a grasp of disaster reporting within
the national scenic area, enabling the immediate acquisition of accurate information, and
maintaining a grasp of the rescue resources of responsible hospitals within the scenic area.
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(3) 12 IR ESERBISIERMEBERE ) = » (KAESEERRZBIEZERRIET (c) A "General Plan for the Traffic Signage System in the Siraya National Scenic Area" was mapped out.
(EERBEiE R , A ESBETESDEMNEEE « R R SRS RINESKES The contents of the plan include the selection of locations for the installation of traffic signs, suggestions
IE = =11 7N = T~ 5 \E. 1= 5= A Bl0

=g i J— in regard to size and form, and land registration surveying, along with the demand that the language and

N MEBREBTAE AR SEBRME - €550 - symbols on traffic signs should be bilingual and conform to international standards.
(4) KIEBITHIRIRIBERES EEXREEREFETE ) RRBEEDHE BExREE=REE (d) A detailed plan for the maintenance of cleanliness was formulated in accordance with the Department
SHEUMIEEHITETE | ST R RS T e R L S T HR IR RS S R R - of Health's "National Clean Home Movement Plan" and the Tourism Bureau's "National Clean Home
i Movement — Detailed Implementation Plan" and regular environmental cleanliness inspections were

(5) FEERFE - IEES M EMEERIESLETIE - RURRSNES A SERE carried out accordingly.

EZFEN » WEFERPRUSEENIEHENRIZERE R (e) A mountain clean-up hike was organized together with local groups. The participants were given an

(6) STEMESHE » INEH - AEHRESBES » SREBAXZEALBMmRT - =215 understanding of the local tourism industry through interpretation, and the clean-up strengthened the

R IEEBERERSEHNREEERENFICERMRAIFRSE  LMEBEEZE » #7

consciousness of environmental conservation within the national scenic area.

(f) A patrol plan was mapped out, providing for scheduled, unscheduled, and joint supervision to maintain

BEREAR TS mE - an understanding of the state of public facilities, environmental cleanliness, the maintenance of natural
landscapes, and violations of the Statute for Development of Tourism within the area, so as to protect
=
3 HEEEE the safety of tourists and upgrade the quality of recreational services.
(1) MIEBARAEERERINEE) - BB EE - SBLEE - ERAAME > BB AER C. Advertising and Promotion
= RESTENTE  REEEIR -« BEFNTE > REEESIEHS > SEANEES (a) A variety of press activities was held to promote the traditional culture of the Siraya people, including

visits to the Tazu Night Sacrifice at Toushe and tours to experience Siraya culture.
MR BZBEIZE -

(b) Siraya ecotours, mountain clean-up and plum blossom-watching hike in the Meiling Scenic Area, and

(2) EWARENEARM-EREZIK - BRERSEEBRRITEUES - KRUWSUESHTE - 17 mountain clean-up at Dadong Mountain were held to market the tourism resources of the Siraya National
IAPENIEE XA REECEIR ° Scenic Area.
A emeae o TR —n e - (c) "Hand-in-hand" tree-planting activities, Meiling Firefly Season
©) Bo = SFRMINT R SEERAPTMEFEFRIEMESRIEE - BREES LIRS ecotours, Care for Singang Village Culture, White-pot Festival, Baihe
)~ MIRFTBAEEE) - HERMEEILEE - IECEERE]LES ~ EHTER Lotus Blossom Festival, Yujing Mango Festival, Longan Industrial
EIEXVLEE « EREXVILEE - BEETT « NEEKEEEE) - 7 NEEILET Culture activities, Lioujia Township Rice Cuisine Festival, and

Zengwun Reservoir Tourism Festival were held in cooperation with
the Tainan County Government and town and township offices.

SEIFAEEICEREE) -

(4) BEEEEEFREITIBEEAN R SEECIREE » RFSEERERCEFBIL ~ ENRFERI (d) A multilingual tourism information website was established, Siraya
MeRESBEE - 58 RE%E@EE}%QEB&EEE%&?@%E%;’T ~ FERIFEE R E National Scenic Area guide brochures were printed, an introduction

e e e to traffic alleviation in Siraya during the Chinese New Year and

REEREEFMRANEEFNEARE BT - REPKEERES  NEEREE - multi-day holidays was published, a Siraya National Scenic Area
FITEE - EEABINE « FARIEGEESFEmEN - ZEHIRERERM ~ BB FRE Ecological Guide Manual and Second-Anniversary commemorative
ToRREE o book were printed, reservoir-image fans, magnets, handicraft fans,

) ) pins, and Siraya Doll cell phone decorations were made, aerial-
(5) WIEE—RIRBREEAERPRESZRREN B » LUEHERIRFME - photo postcards were produced, and contest-photo playing cards

were manufactured.

4 ~ RIRZEFEETL

(e) Front-line tourism personnel service quality and interpreter-training

SERAPRNIFETIEIRIESE b2 Tt ) ~ SR TEER ~ LERERIME . &1 seminars were held to upgrade the quality of interpretation services.
1 EEUN\BE—INIBBEREERES [RIEE] - ATSAEERESRENSS 7K d. Future Development
2R o The local nature of the Pingpu tribes' pot-worship culture will be

expressed and the uniqueness of the Guanzihline Hot Springs and
the topography of Zuojhen's Lunar World will be emphasized, and the
innovativeness of the irrigation network story corridor will be employed
to mold the Siraya National Scenic Area into a popular destination of
water, greenery, and indigenous culture.
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National Scenic Areas Under the Tourism Bureau
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Geographical Scope

IMREEAVERILNS > BFIRER102.5AE - FEEEE R AT ¥ - 7
ZEER » LEBICRIRTSIBRIESR » 1R96F12AF EEFmERER
AR RIEPIS B SIRE > EAME2IREBEMESXKRE9E
ERF - I E88FE12BEFEMALBLSZEE - 5712,61624F : /BIH
SEERIREEEE=FRAEER  UREOBEELIRBZSHIRG
JBHEF200/ 2 REDE] - 514,805At8 °

Permission from the government was granted in December of 2007 to
extend southward the Northeast Coast National Scenic Area, with a
coastline of 102.5 kilometers and with a land area that reaches from
the Pacific Ocean in the east to the mountain ridgeline to the west,
and starting in the north from Nanya Li, Rueifong Town, Taipei County,
to Nanfong Cape at Pihai Beach in Suao Town, Yilan County, and
Provincial Highway 2 to the west connecting southward with Provincial
Highway 2E and Provincial Highway 9, and including Turtle Mountain
Island, the inclusion of which was approved in December of 1999, for
a total of 12,616 hectares. The scope of the sea area encompasses
the line from Bitou Cape the Sandiao Cape as well as extension to
the high-tide line from Wushih Harbor to Nanfang Cape, for a total of
4,805 hectares.

LEEERO - Fi2/)\BFHRESRITER » REBFE0LAREFRIR »
FAESNMRARERIREVRLUBERRT - SNEESmENRRTELL
SZAYIERRARE ©

From the mouth of the Hualien River in the north to the Little Yeliou
Scenic Area in the south; from the 20-meter depth line in the sea to
the east to the first mountain ridge visible from Provincial Highway 11
to the west. Also includes the rafting section of the Siouguluan River
from Rueisuei eastward, and Green Island.

PEI S0 E T RRIENRS A « 38 - BREIREA M EES - HER
FEETO LSS 2 - EEK1 8873 A E BN ERTIMRIE20/R
FRIRN 2B - ETERI7E4, 73028 ©

The land area encompasses all land in Penghu County with the
exception of the Magong, Suogang, and Tongliang urban-plan areas,
totaling approximately 10,873 hectares. The sea area encompasses
the seas within the jurisdiction of Penghu County extending to a depth
of 20 meters, totaling approximately 74,730 hectares.

LERTEmEA - MESRMEHEIEEMIL - MItREI18AE » |
BBFLUREIRERATRE1RLIER - FEEZMRERPTRE1ELL
iR - MRETEE1358,386/A8 ©

From the southern bank of Mugua River in the north to the northern
edge of the Taitung City urban plan area in the south, for a total length
of 158 kilometers; from the first ridge of the Coastal Mountain Range
visible from Provincial Highway 9 in the east to the first mountain
ridge visible from Provincial Highway 9 in the west. The total area is
138,386 hectares.

BEIEAIEE - EARSE -

RIBERSEMNUFEFRFREIE - MBHRAE AR ERESEE
IpE - BEINEIIE649/AE ~ BINEIIE532A8 ~ KINEIE257/AF -
RIKESRTEEESHINSIR - BETE691QE » BFESBROIN LR
600AR 2B » ET&E635_LE °

Includes two scenic areas: Dapeng Bay and Liouciou. The Dapeng
Bay Scenic Area is situated at the boundary between Donggang Town
and Linbian Township in Pingtung County, adjoining the Taiwan Straits
on the southwest. It has a land area of 649 hectares, a bay area of
532 hectares, and a water area of 257 hectares. The Liouciou Scenic
Area encompasses Liouciou Island with an area of 691 hectares, plus
635 hectares of water stretching 600 meters into the sea from the
high-tide mark.

EfE (RL8)

Area (hectares)

PEE
Land

138,218

K18

15,684

74,730

1,424

==
| (=)=}

| BB 1 Total

17,421

41,483

85,603

2,764

RXIIHHA
Date of
Establishment

RItEEER
Northeast
Coast National
Scenic Area
Administration
73F681H
June 1, 1984

HItEEERE
FEER
Northeast and
Yilan Coast
National
Scenic Area
Administration
96F12825H
Dec. 25, 2007

77E6R1H
June 1, 1988

84F7H1H
July 1, 1995

86F4H15H
Apr. 15, 1997

86F11218H
Nov. 18, 1997
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National Scenic Areas Under the Tourism Bureau (Cont.)
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Geographical Scope

EEIREF ~ b5 ~ EXRES 4 » URZEIWEFEE0.58
12 K0 AR Z AEERE -
Includes Nangan, Beigan, Jyuguang, and Dongyin townships in
Lienchiang County, as well as the surrounding seas to a distance of 0.5
nautical miles from the shore and a water depth of within 20 meters.

JCEREE I RRECHEBER O AT /AR » MEIKMKRIZ LB - FAERKE D
EAFERI 2 #5R - mRIME21 B BRKEHME T ERR/T ENE
SREAESEECEE : 551t ~ 812 ~ LR EN ~ EEXRIIRIK
BRFER -

Reaches to the border of the Yuchih Township urban area in
the north, the ridge of Mt. Shueishe in the east, the borders of
Shueili and Jhongliao townships in the west, and the borders of
Provincial Highway 21 and Shueili township urban area in the south.
Encompasses the area of the Sun Moon Lake special zone as well as
Toushe, Checheng, the Formosan Aboriginal Culture Village, Mt. Jiji,
and the River Shueili.

BiEmEEL ~ HURN\ENIRSRE -

NS E R E B IEFTTTRRIKUSED ~ JUIm%D ~ TISR SR EEE SR RRmA 40 ~
=S50 - EIEHUR2E4,221/Q8 - DRMEEL ~ AiElRmMEE
F3EBERERHIT ©

B SEDIEZNRREEEEEE - FFEEEED S SR B E 3405E - EfE
#7338 1,300_L8 » D7RER ~ HI ~ BIRLOF3EBRERHI ©
NEIRSERFEEACBREALT ~ EEEATREAKRRFAEKRTHRE B
F10403ET - ETEXV/R2E2,00028 - D/ \E ~ RURMAEES
BB BERERHE

Includes the Lion's Head Mountain, Lishan, and Mt. Bagua Scenic
Areas.

The Lion's Head Mountain Scenic Area encompasses Hsinchu
County's Emei Township, Beipu Township, and Jhudong Town, and
Miaoli County's Nanjhuang and Sanwan townships, with a total
area of 24,221 hectares divided into three recreation systems:
Shihtoushan, Wujhihshan, and Nanjhuang.

The Lishan Scenic Area encompasses Taichung County's Dongshih
Town and Heping Township, and Nantou County's Ren-ai Township,
with a total area of about 31,300 hectares divided into three recreation
systems: Guguan, Lishan, and Sihyuan Pass.

The Mt. Bagua Scenic Area encompasses 10 cities, towns, and
townships, including Changhua County's Changhua City and Huatan
Township and Nantou County's Nantou City and Mingjian Township,
with a total area of about 22,000 hectares divided into three recreation
systems: Mt. Bagua, Mt. Baiguo, and Songboling.

UREERRFIEERASERIUE - SRR ARELWAR - 61
EMREEE - FBIEEME > EHASHER=RE > SEEEEE
B ~ TS ~ BEREIM LUE17EIEASRT » DURPIE L5 (EZE
ARFHBERIEREDE -

Situated in the hills and medium- to high-elevation mountains in the
eastern half of Chiayi County. In the east it borders on the Yushan
Mountain Range, in the north it connects with the Caoling area of
Yunlin County, in the west it approaches the urban area of Chiayi City,
and on the south it borders Sanmin Township in Kaohsiung County.
It encompasses 17 Han Chinese villages in the mountainous areas
of Meishan, Jhuci, and Fanlu townships of Chiayi County, as well as
five Han Chinese villages and eight indigenous villages in Alishan
Township.

ENE  ENER
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&t
Total

77,521

RYIIHEA
Date of
Establishment

88F11526H
Nov. 26, 1999

89F1H24H
Jan. 24, 2000

90F3H16H
Mar. 16, 2001

90F7523H
July 23, 2001
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National Scenic Areas Under the Tourism Bureau (Cont.)

(—) FEENRBRER R » 1R 10 B 5 HENEHFERtE REB1TREIFRFESEREMN

HiE (R_8) )
£E Area (hectares) DAVl =): ;| EFEEEREEEE (BOT+ROT) = &#fY -
_—
Geographical Scope BEfE | X |, &Et Date of
sgig Establishment — . e =
Land | RiEHE izl (D) HiERREFRERKIRENTE  HEEBEHRE — Nik#BE BOO EIFUT/NR -~ IRF ~ &
: : hERETERTRE » WERANSE BOT = @EIRT » MAEIIEIEFIZERIHREE - BIASEIT -
IR BIESHERR ~ TCERXMIRFRHR =PI - ERRIFKRF6ME | 59,800 : 0 : 59,800 909521
EXASE  EESSTHES - SESEIRE « R AENHS R - JLEE ‘ ‘ Sep. 21, 2001 (=) RIFEHHZTEESEKCEE BRI =ARFEAI » 1R 96 E 1H26H-88H22HK 12
Maolin P IEEE R IUIAK - AR~ FEERARIUL - EEREZIRE ~ 3O [ [ - R
National PREEASNAETLE - BARERUIPEE - BUE - MR | | B 12 B RISERER [EMEILEEERIVEEZERESHEESR ) - REBIRE DR
ScenicArea  REBGEFRERKEIRE - ‘ . .
Encompasses Kaohsiung County's Taoyuan, Liouguei, and Maolin I : /L.\E#E&l_xl EJ’XAWR |—/ \%ﬁ&ﬁ DD;;%:IEEF?%‘“%%J fﬁ’g ’ %nEEEFﬁE’J //\ ’ 7§1bﬁﬁﬁ_’§
townships, and part of six towns and townships in Pingtung County ! | sy v, D=
including Sandimen, Wutai, and Majia. The area stretches in a narrow : : ARFBFRILAITIEE » RIRFENEBN S  BRFTBSE @ ZEXFINRE - REREZE=RIHNRE -
strip of north-to-south valley terrain, high in the east and low in the | |
west. The northern part consists of the foothills of Alishan and the I I ) ) i )
Yushan Range, while the central and southern parts are in the Central : : 2. Promotion of Private Investment in Tourism
Mountain Range. The Laonong River, Jhuokou River, and Ailiao River | |
traverse the entire scenic area, whose indigenous tribes consist of the ! ! (1) In the ongoing promotion of private investment in tourism facilities, a contract was signed on Oct. 5 for the
Paiwan, Rukai, Bunun, and Southern Tsou. ‘ ‘ A . . . . . . "
: : Private-Sector Application for Self-planned Construction and Operation of the Fenglin Recreation Area
ItBFREE S3tEFE ESHIERSSER) RESURSE  THEHDSE | 7941 « 4411 1 12352 915 7822H BOT+ROT Project, the first such project in the Hualien-Taitung area.
UExESE StHEE- W -Aafs-=2- ﬁﬁi?ﬂﬂi%G%B%ﬁ o : ; July 22, 2002
North tBFRERERENEMDEE2E Mt EFUE - FAE =2 8HERNEZ ! \ (2) In the ongoing provision of help to private businesses in overcoming obstacles to investment, assistance
Coast and EPSETT 5 BISENMD BBFEIREE20RRFIRIR - @UZEEG,OBSQEE , | |
Guanyinshan BEEE4,411AE - ISR SELIISEES - SRR EMHEtEE : : was given in the clarification of water conservation, environmental assessment, and urban planning
National ER5R - PO E5R - LA\ BEHETERT - FEERTRED : ey i . ;
z - eview for Sun Moon Lake-Formosan Aboriginal Culture Village cableway stations, and passage of the
ScenicArea  TIAIEEEE - FEINETE1,856/AL8 © | | < < v P <
Includes the North Coast Scenic Area (including the Yeliou Scenic ! [ environmental impact statement for the Dapeng Bay BOT project was achieved. Obstacles to both projects
Area) and the Guanyinshan Scenic Area, encompassing six townships ‘ ‘ . . .
and towns of Taipei County: Wanli, Jinshan, Shihmen, Sanjhih, Wugu, : : have been evercome, andiconstiliction work will begln lelelnk
and Bali. I | . . L . .. . . . .
The land portion of the North| Goast Scenic Area sirstches from the : : (3) Promotion continued for the commissioning of private participation in the operation of tourism facilities and
border of the Wanli urban plan zone in the east to the boundary of | | visitor centers. Contracts were signed for the "Baisna Township North Sea Visitor Center-Commissioning
Sanjhih Township and Danshuei Town in the west; the sea portion I I i . L. i i . X "
reaches from the shoreline to the 20-meter depth line in the sea. The : : of Retail Outlets to Private Participation in Operation Project" on Jan. 26, 2007; for the self-proposed
area consists of 6,085 hectares of land and 4,411 hectares of sea. i | "Chihshang Recreation Area Operation Project" on Aug. 22; and for the "Liugui Service Area Commissioned
The Guanyinshan Scenic Area is all land, bordered by the Longsing I I . . . . . . . . L .
urban plan area in the east and the edge of the Linkou Plateau in the [ [ Private Operation" in the Maolin National Scenic Area on Dec. 12. It is hoped that private participation will
a A a | |
west, and reaching from the border of the Bali urban plan area in the | | enliven the functions of travel service centers while saving government expenditures on such items as
north to the boundary of the Wugu urban plan area in the south. Its | |
area is 1,856 hectars. | I manpower and cleaning, thus achieving a win-win-win situation for the government, the private sector, and
| |
e - | | travelers.
ERFERE JCEEEMERS YL > AEZFAMENKE » BRUS17IRARRTT > [@ | 33,413 | 50,638 | 84,049 | 925F12H24H
HExXESE PRI EBEZ R IR0 RE ° ! ! Dec. 24, 2003
Southwest Reaches from Nioutiaowan River of Yunlin County in the north to : :
Coast the Yanshuei River of Tainan City in the south, and from Provincial | |
National Highway 17 in the east to the 20-meter depth line in the sea to the I I
Scenic Area  west. : :
| |
FERIRE RREERERTRENS IRTRZEE - LEERRETERE | 88,070 3,380 | 91450 | 945 11526H
EXESE ERAE - EEZERITCERAR I EEFArRTT » REXIEA - | | Nov. 26, 2005
Siraya PR FECEERTR - AEREIRSRABRBLERSFEESTE ! !
National EiE - : :
Scenic Area Situated where the Jianan Plain meets the high mountains in Tainan | |
County, reaching from Tainan County's Baihe Town and Chiayi I I
County's Dapu Township in the north to the southern boundary of : :
Tainan County's Sinhua Town and the southwestern boundary of | |
Zuojhen Township in the south, and from the eastern boundary of I I
Dapu Township, Nansi Township, and Nanhua Township in the east to U !
Freeway 3 and the Wushantou Scenic Area in the west. : :
| |
85 504,766 178,206 | 682,971
Total | |
| |
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3. Strengthening of On-site Supervision and
Inspection

In accordance with the Tourism Bureau's "Guidelines for the
Supervision and Inspection of Operations, Management, and
Maintenance of Safety in National Scenic Areas", related agencies,
experts, and scholars were called together to carry out on-site
supervision and inspection of the 13 national scenic areas from July
through September 2007. A review seminar was held in October, and the
scenic areas were given deadlines to improve management deficiencies.
The best evaluations went to the East Rift Valley, Matsu, and North

Coast and Guanyinshan National Scenic Areas.

4. Implementation of the National Clean Home Movement

The Tourism Bureau cooperated with the Executive Yuan's "National Clean Home Movement" by having
its subsidiary agencies address cleanliness within 50 meters of tourist spots and along key roads. The Bureau
won an "Excellent" rating for second-grade agencies of the Executive Yuan, the Matsu National Scenic Area
received an "Outstanding" for third-grade agencies, and the Dapeng Bay, Siraya, and Sun Moon Lake National

Scenic Areas won an "Excellent" rating for third-grade agencies.

III. Promotion of Tourism Resource Policies and Bills

In response to the implementation of the "Hot Spring Act" on July 1, 2005, the Tourism Bureau has
vigorously assisted operators in improving related facilities and in acquiring the hot-spring label so as to guide
hot-spring operations onto the road of sustainability. The following measures have been undertaken in this
effort:

1. Local governments were assisted (or subsidized) in formulating management plans for hot-spring areas.
Thirteen county and city governments have received assistance in formulating plans and improving hot-
spring resources so far; of these, the "Taipei City Hot-spring Area Management Plan" was approved by
the Ministry of Transportation and Communications on Jan. 26, 2007 and the city government has already

announced the delineation of hot-spring areas.

2. A mechanism for the examination and approval of hot-spring inspection units was established, and by the
end of 2007 14 inspection agencies and groups had been approved for handling the inspection of hot-spring

water quality.

3. A revision of Articles 2, 3, and 12 of the "Regulations Governing Permit Application by Hot-spring Supply
Enterprises" was promulgated, simplifying application procedures and speeding up the acquisition of the

hot-spring label according to the law.

4. The Tongweigou Hot Springs Park and Bath Pools in Jiaosi, Yilan County and King's Resort and Spa in
Miaoli County were assisted in acquiring the hot-spring label. Assistance in applying for the hot-spring label
was continued and operators were educated in posting warning signs at hot-spring facilities to assure the
safety of hot-spring bathers.
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Chapter 5 Guidance and Administration of the Tourism Industry

Chapter 5: Guidance and Administration of the
Tourism Industry

I. Travel Agencies

1. Managing Situation

At the end of 2007 Taiwan had a total of 2,177 travel agencies, of which 89 were consolidated travel

agencies, 1,938 were A-class travel agencies, and 150 were B-class travel agencies.

2. Establishment and Implementation of a "Travel Agency Transaction Security
Monitoring System"

(1) To prevent the fraudulent bankruptcy of travel agencies, maintain the security of transactions, and protect
the interests of travelers, in addition to strengthening the review of travel agencies the Tourism Bureau
established "Guidelines for the Auditing of Travel Transaction Security" on Apr. 25, 2007. The Bureau
brought together the Travel Quality Assurance Association, Bankers Association, Insurance Association,
and travel agents associations for the joint establishment of a Transaction Security Monitoring Committee
and the setting up of a travel agents transaction security monitoring information platform, monitoring
operational standards, and monitoring chart designed to strengthen the interchange of information and the
exchange of opinions, suggestions about preventive measures, and the judgment of abnormal indexes, as
well as to provide for the timely implementation of travel agency transaction security monitoring for travel

agencies with abnormal operations.

@

~

Travel agencies that show massive low-price advertising, explosive increases in card consumption, or
frequent changes in responsible person or employees are screened and visited with the aim of making
early discovery of abnormal operations and reducing the occurrence of incidents that threaten transaction

security.

3

~

Coordination was held with the Travel Quality Assurance Association for the holding of travel agency
bankruptcy simulation exercises so as to deepen the familiarity of the Tourism Bureau and travel agents'

associations in dealing with such incidents.

(4) The Travel Quality Assurance Association and Taipei Association of Travel Agents were assisted in
organizing a media and internet advertising monitoring committee charged with watching out for news of

abnormal situations.

3. Increasing Contract Performance Insurance to Protect Consumer Interests

Travel agents were supervised to assure that they were taking out liability and contract performance
insurance, and the regulations governing travel agencies were revised on June 15, 2007 to protect consumer

interests by raising the minimum amount of contract performance insurance required for travel agencies.
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Chapter 5 Guidance and Administration of the Tourism Industry

4. Strengthened Auditing of Travel Agencies to Maintain Competition
Order in the Travel Market

Travel agencies were guided in operating in accordance with the law. In addition to unscheduled
visits to travel agencies to understand their business conditions (119 agencies were investigated in
2007), enforcement was carried out against illegal travel agencies and unlicensed guides and tour
managers. In 2007 there were a total of 26 cases of enforcement against illegally operating travel
agencies, and 327 guides and tour managers were investigated.

5. Guidance of Travel Agencies in Establishing Internet Transaction
Security Mechanisms and Promoting Internet Verification Systems

Travel agencies doing business on the internet were supervised to assure that their advertising
was concrete and factual, that they adopted measures to protect the privacy of travelers and the
security of information and communications, that they used a secure payment mechanism, and that
they maintained a consumer dispute resolution window. The Net Consumers Association was asked to
carry out assessment and certification of qualified online travel agencies (201 agencies received such
certification in 2007) so as to protect online transaction security for traveling consumers.

6. Reinforcement of Consumer Protection Information and Educational
Publicity

(1) In conformity with the provisions of the "Consumer Protection Law" regarding the resolution of
consumer disputes and the provision of information services to consumers, in addition to offering
consumer complaint mediation the Tourism Bureau has also established a toll-free line (0800-211-
734) manned by personnel charged exclusively with receiving travel information from consumers.
The Bureau accepted 179 travel dispute cases in 2007, and assisted the Travel Quality Assurance
Association in mediating 634 complaint cases for its members.

(2) A"Consumer Page" was set up on the Tourism Bureau's Taiwan Travel Information Website, with
basic information on legal travel agencies and their insurance provisions. Information on the page
is divided into four sections: "Travel Consumption”, "Travel Safety", "Information on Disease and
Other Issues", and "Travel Agencies Involved in Legal Pronouncements". The goal is to assure
the security of travel transactions and provide consumers with a sufficient amount of accurate

travel information.

(3) To reinforce educational publicity for group travelers, the Tourism Bureau formulated the
"Instructions for Participants in Group Tours" to give group tourists accurate concepts about
such travel. The Police Radio System was also asked to produce "Group Travel Treasury" tapes
on three topics—"How to Choose a Travel Agency", "Things to Watch For when Dealing with
Travel Agencies", and "Safety Issues to Watch For During Travel"—for broadcast beginning in
December 2007. These programs were designed to remind consumers of correct travel concepts
and of things to watch for, and thus to protect the interests of travelers. In addition, the Travel
Quality Assurance Association was assisted in publishing the "Little Quality Protection Helper
for Overseas Travel" manual, providing information about pre-departure selection of and dealing
with travel agents, necessary information for taking airline flights, knowledge about airline tickets,
information about hotels, shopping know-how, travel health, etc.
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7. Cross-straits Negotiations on Chinese Tourists in Taiwan, and Reinforcement
of Travel Quality and Safety for Chinese Tour Groups
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(1) Cross-straits Negotiations on Chinese Tourists in Taiwan
a. The opening of Taiwan to tourists from mainland China is established government policy. Following the
1. FNKENE A RKRESERICRBUTEEEBCR - BIEMFBFHERMNE=2ERE_
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beginning of a progressive opening to Type 3 and Type 2 Chinese tourists beginning in 2002, on June
13, 2005 the government announced that the opening of Taiwan to Chinese tourists was an issue for
priority cross-straits negotiations. On instructions from the government, on Aug. 27, 2006 the Tourism
Bureau brought related travel organizations together for the establishment of the Taiwan Strait Tourism
Association to carry out technical talks with mainland China's Cross-Strait Tourism Association regarding

Chinese tourist travel to Taiwan.

Six rounds of cross-straits technical talks were held between October 2006 and August 2007,

2. 95F10BEI6F8RESEETOREIMITER - I EREZIREREEB L -~ PR b-
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determining the entry to an exit from Taiwan by Chinese tourists in groups, daily limits on the number of
arrivals, rules for travel agencies, application and permit procedures, the protection of travel quality and
travelers' interests, the disposition of overstaying tourists, and the resolution of disputes and emergency

— SEE A [ e S e incidents.
(Z) BAKEERCEREMERIRBEZ S
(2) Upgrading of Travel Quality and Safety for Chinese Tour Groups
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To accommodate Chinese tourism in Taiwan and achieve the policy goal of assuring high-quality travel,
the Tourism Bureau, together with related travel organizations, worked out programs and related measures, in
relation to shopping, safety, and quality issues, to promote the upgrading travel quality for tour groups and the

maintenance of travel safety, as follows:
a. Upgrading of Travel Quality for Tour Groups
(a) The Travel Agents Association of R.O.C. established a self-discipline convention and group-tour
1. EABCEIRERE
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quality regulations calling for a minimum tour price of
US$80 per person per day and forbidding agents
from arranging self-paid itineraries.

(b) The Travel Quality Assurance Association
was assisted in promoting a travel
shopping protection system to enhance
the quality of shopping by tour groups and
create a quality shopping environment in which
the quality and of goods purchased is high and the
prices are reasonable.

(c) The travel environment of destinations such as Sun

3) NERBEENENHFE ~ FELRSE Moon Lake and Alishan was improved, including the
ZIKBIRIE - EiESMCIRIERIBRERE » upgrading of environments, and police officers were stationed
RS ZEmfEERSEREYEE - at tourist sites to help investigate retail shops there.

4) EN&E « M AKPEREESEIRIBTIESEIBANE (d) Instructions and suggestion forms for Chinese tourists in Taiwan

RN > AEHKEREELIREETES
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were printed and distributed so as to ascertain their level
of satisfaction and remind the tourists to take

care about shopping, safety, and health in

Taiwan, and about leaving their groups

and other issues.
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b. Maintenance of Traveler Safety

To maintain the safety of Chinese tourists in their accommodation, shopping, dining,
and transportation, and to protect their interests, the Tourism Bureau sends people
to major destinations every month to investigate Chinese tour groups, tour buses,
guides, and retail shops; and, under the direction of the Ministry of Transportation and
Communications, carries out scheduled interministerial joint inspections at tourist sites.
Together with fire, construction, police, health, transportation and other related agencies
in charge, a special team has been organized to carry out joint inspections at key areas
twice a year, thereby strengthening the investigation of hotels, restaurants, tour buses,
retail shops, and boats. Whenever illegal situations are discovered, fines are immediately

levied in accordance with the law; whenever deficiencies are found that need improvement, re-
inspections are carried out until the improvements are made; whenever concerns about traveler safety
are aroused, the agencies in charge announce the situation online in accordance with the "Consumer
Protection Law" and follow-up is carried out.

II. Tourist Hotels

1. Current Status

(1) At the end of 2007, Taiwan had 90 tourist hotels with a total of 21,171 rooms. International tourist hotels

accounted for 60 hotels with 17,733 rooms, and tourist class hotels numbered 30 with 3,438 rooms.

(2) Applications for 19 new tourist hotels having a total of 4,180 rooms and calling for a total investment of
NT$24.892 billion were submitted in 2007. Two of the projects have passed inspection and been issued
tourist hotel business licenses, increasing the total room count by 393.

2. Scheduled inspection of international tourist hotels and general tourist hotels outside cities directly
administered by the Excutive Yuan (a total of 75 tourist hotels) was carried out from Mar. 13 to July 25,

2007, and the tourist hotels were supervised in taking out public liability insurance so as to lower the risks of
operators and protect the safety of travelers.

3. The Tourism Bureau assisted in 34 applications for tax offsets for the purchase equipment or technology for
automation, pollution- prevention, or the upgrading of enterprise digital information capabilities. The amount
involved totaled NT$54,766,534.

4. On Nov. 16, 2006, the Ministry of Transportation and Communications announced the "ltems for Inclusion
and Non-inclusion in the Standardized Contract for Hotel Product and Service Gift Certificates", which was

implemented on Dec. 31, 2007. Forty-six hotels issue gift certificates, and all now do so in conformity with
the rules.

5. A "Standardized Contract for the Direct Reservation of Tourist Hotel Rooms by Individuals" system was
planned in line with the diversification of methods for individual reservation of hotel rooms, and a "Draft

Standard Contract for the Direct Reservation of Rooms in Tourist Hotels" was formulated to protect the
interests of travelers using different means to reserve rooms.
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III. General Hotels, Home Stays, and Youth Hostels

1. Current Status

(1) At the end of 2007, there were 3,253 general hotels in Taiwan, of which 2,644 were legal and 609 illegal.
Under the principle of "central supervision with local implementation"”, the Tourism Bureau carried out 33
scheduled and unscheduled supervisory inspections during the year and local governments carried out

3,171 inspections. 81 hotels were assisted in gaining legal registration.

(2) In accordance with the "Regulations for the Management of Home Stay Facilities", the Tourism Bureau

~

provided supervision to local governments in guiding home-stay business registration and carried out
related seminars with the aim of upgrading the quality of the facilities and the management concepts of

their operators. A total of 2,399 home stays were legally registered at the end of 2007.

2. Hotel operators in Taipei City were assisted in improving hardware and software facilities, and those with the
ability and the willingness to receive international travelers were evaluated and rated on safety, tranquility,

and cleanliness. 50 hotels were helped to pass this evaluation in 2007.

3. The Chinese Taipei (Taiwan) Youth Hostel Association was assisted in helping five of its member hostels in
obtaining International Youth Hostel Federation (I'YHF) certification, bringing the total with such certification

to 10.

4. 24 hotels with a total of 1,252 rooms were assisted in raising their quality in 2007 under the "General Hotel
Quality Upgrding Plan".

5. In the upgrading of quality in general hotels in line with the "Doubling Tourist Arrivals" plan, 8 hotels were
assisted in obtaining a total of NT$353.5 million in preferential loans in accordance with the "Preferential
Loan Guidelines for the Upgrading of the Tourism Industry," involving approved interest subsidies of more
than NT$255 million. In addition, 7 general hotels were assisted in upgrading their overall hardware and
software standards and were encouraged to enhance their quality through the provision of capital needed
for improved planning by obtaining subsidies of NT$4,668,460 in 2007 in accordance with the "Subsidy

Guidelines for Tourism Bureau Incentives for the Upgrading of Hotel Quality".

6. Assistance was provided for 18 counties and cities in holding 26 "Basic-level Hotel Personnel Training"
sessions designed to upgrade the quality of hotel personnel and improve overall service standards in
accordance with the "General Hotel Quality Upgrading Plan", with 2,755 trainees participating. In addition,
"Mid-level General Hotel Manager Training" was held for 388 trainees, and "High-level Hotel Manager

Training" was held for 159 trainees.

7. Assistance was provided for the upgrading of home stay management capabilities, with homestay manager
seminars being held for 112 participants.
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IV. Tourist Amusement Enterprises

The tourist amusement industry is a native industry that has deep roots and plays an
important role in overall national industrial development as well as in the travel and tourism
market. Because it is characterized by rapid change, the tourist amusement industry can remain
competitive only by keeping a firm grasp of the pulse of tourism and travel and by adjusting to
changes in the environment whenever necessary by continuously renewing its facilities and
carrying out reinvestment projects.

1. Examination of Project Establishment

(1) Assistance is provided to the private sector, in accordance with
the provisions of the "Regulations Governing Amusement Park
Enterprises" and "Guidelines for the Examination of Applications
for the Development of Recreation Area Facilities", in developing
tourist amusement enterprises. The Tourism Bureau also accepts
construction plans for examination.

(2) Six resort hotel projects were approved in 2007: Shangrila
Boutique Hotel, Resort Senzhufeng Chihben, Jui Sui Spring
Resort, Nanao Health Preservation and Recreation Holiday Park,
Jhuwan Resort, and Green Garden Hotel and Spa. Six amusement
park projects were approved: Atayal Resort (first amendment),
Kung Long Mineral Museum, Daluguan Amusement Park (first
adjustment), Formosa Fun Coast (first adjustment), Yilan Marine
Ecology and Technology Museum, and Janfusun Fancyworld. The
total investment in these projects is projected to exceed NT$17.8
billion, and when completed they will provide over 800 jobs.

(3) The Maple Resort was completed and passed inspection, and was
issued a tourist amusement license on May 18, 2007.

(4) Issuance of the new tourist amusement park logo was completed
on Apr. 24, 2007.

2. Assistance with Incentives

(1) Tourist amusement enterprises were assisted in applying
for tax and financing incentivesstipulated in the Statute for
"Encouragement of Private Participation in Infrastructure Projects",
"Medium and Long-term Capital Utilization Rules", "Statute for
Upgrading Industries", and "Preferential Loans Guidelines for
Encouragement of the Tourism Industry".
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Licensed Tourist Amusement Enterprises in Taiwan
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License No. Issuing Agency Location Name
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) s 001 REEEE TEER B A
%*U%%ﬁﬁ%ﬁ&’l‘ﬁ REER - Tourism Bureau Hualien County Farglory Ocean Park
002 REEPER S [Eled TR
(=) & TEEEDSIEF ) BEHmEREMERNER Tourism Bureau Nantou County Formosan Aboriginal Culture Village
¥ SRl ZE o RIBERERSED FTIRR L=4IHFR
Ei ms‘ﬁéﬂ;‘iL 2 Tourism Bureau Hsinchu County Fantasy World
= X% 3 TR 5 R 0 (SR {BI| 55 45 (50 EEERNS EE PERE A
(E) IR 3258 ':'Bﬁjﬁa HERERILIERBIZ 45 ﬂKEX% 225 Tourism Bureau Miaoli County West Lake Resortopia
IR EEESIFXEEZE ) BUSE - FEH 008 R EEES e TER SR
P VST 3 Tourism Bureau Tainan County Wan-Pi World Safari Zoo
W2 EHE AR BIHET -
006 AEEERY S IR ZRIEZ AR
Tourism Bureau Nantou County Atayal Resort
= N IREEESTH 007 REHEIE HITIR 7RI E R
Tourism Bureau Hsinchu County Leofoo Village Theme Park
(—) 96 FEHEBE B EEHNBREEZRET 24 K » BERIRERCECIBEEEET 22K > FEB 008 REHEE E0d SRR
AR B o 5 Tourism Bureau Changhua County Taiwan Folk Village
SER B e SEEEE R
- 009 RZBEERCE PR AR TRIBLE
Tourism Bureau Nantou County Sun link Sea Forest Recreational Area
010 BN EELD 18 IS
Tourism Bureau Miaoli County Shangrila Paradise
011 REEER S EMER AL TR
Tourism Bureau Yunlin County Janfusun Fancy World
P NERE
012 SEENS BRI DR
. . . . Tourism Bureau Taoyuan County \ndowon china theme
(2) Tourist amusement enterprises were assisted in apply for Park
tax credits and offsets for the procurement of automation 013 RBENERD S EESAS NEURRIBEE
and pollution-prevention equipment under the Statute for Tourism Bureau Miaoli County Hou Yen Shan Hot-Spring Area
: ; REERERY S FERRR SAFRMEEH
Ledradingiipsiustics: ik Tourism Bureau Pingtung County Bada Forest Theme Paradise
(3) Private organizations were helped to obtain government 015 REEER S FTTIRR IN\DTMER EB5E5 L E
land for the development of tourist amusement facilities Tourism Bureau Hsinchu County Little Ding-Dong Science Park
m S— REESERY S FTTIRR BIHARMER
under the "Statute for the Development of Tourism”. 016 Tourism Bureau Hsinchu County Wan Ruey Forest Paradise
(4) Operating "Guidelines for MOTC Review Work Under 017 REEERD S FERRR N T HFIEERAN
Article 45 or Article 46 of the Statute for Development Tourism Bureau Pingtung County Kentington Resort
T IER SIMUEEE ML = B ZIN N 3 Yy
of Tourism" were formulated and promulgated in order 018 M’E.”BEE;"EE i.@’% *Mtﬂ’lﬁ.’}gﬂgﬂj
Tourism Bureau Tainan County Jianshanpi Jiangnan Resort
to establish a reasonable, transparent, and efficient RS =t R S 9N S
HEH = =4 BRI
assistance and incentive mechanism. 019 Tourism Bureau Kaohsiung City Blue Lagoon Water Park
020 REERERY S SR PESRHR
3.0 ti dM t Tourism Bureau Taichung County Yamay
- erations an anagemen
> - 021 AEEERS S ESld A ANIIIN=i=s
(1) Taiwan had a total of 24 licensed tourist amusement LGS 1EI S Gy Formosa Fun Coast
enterprises in 2007, of which 22 were included in the 022 QEEBE%E %ﬁtﬂ% AT SR
Tourism Bureau Hsinchu County Maple Resort
category of "important investment projects" and two were . .
) 001 = Y] =i BETOEN
outside that category. Chiayi County Government Chiayi County Yito Show Village
001 SRR ESld A FFHLEF TR

Taipei County Government

Taipei County

Yeliou Ocean World
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B S ESE E R EEZ B FEEE | BE RIS F7E9IHR > D 13 BEIHRIE amusement facilities in accordance with the "Regulations Governing Amusement Park Enterprises" and

"Guidelines for the Inspection and Supervision of Competition Evaluation for Management and Safety
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Maintenance in the Amusement Industry". Competitive evaluations were also carried out for 22 licensed
amusement enterprises that conform to conditions for competition. Nine enterprises were evaluated as

PRIRIRN - HEBRER « NWJIERZBLE - FHERNS IR - BEFRRUIETE "Outstanding": Janfusun Fancyworkd, Leofoo Village Theme Park, Farglory Ocean Park, Window on China
B ~ MR MBLRE ~ IBEHER ~ /) IBE ~ BFHIEFHER ~ 8 K[RZXMER - FRE Theme Park, Formosan Aboriginal Culture Village, West Lake Resortopia, Yamay Resort, Little Ding-
RISE] ~ /SR THSEEMN « REESIHRE 9K » BRI - Dong Science Park, and Atayal Resort. Another nine were evaluated as "Excellent": Jianshanbei Jiangnan
Resort, Sun Link Sea Forest Recreation Area, Wan-Pi World Safari Zoo, Formosa Fun Coast, Yeliou Ocean
(=) B B1THRT 2015 #&ESEFESEE 1 BEER 3 TEERIETE | - YHIEER YT SERMIS LS T ZL World, Bada Forest Theme Paradise, Shangrila Paradise, Kentington Resort, and Fantasy World.
THEER BIRFMR ~ IBHEDC L ERFFmMEBRR - BB EER SIRIGEFMHIFRIIR (3) Four training sessions were carried out in line with the Executive Yuan's "First-stage Three-year Sprint
BRI E R PEEE N EBIR(EEED S 4 IRk - Program of the Economic Development Vision for 2015": mechanized amusement facilities safety
maintenance and management training, training for the upgrading of service quality in the tourist
(M) MEBREET B EXREEZIRIEZIRE - STNEDCEELER BRI - Bk - BS amusement industry, training for tourist amusement enterprises in cooperating with environmental impact
ERE T ESIEEHEENIBEE » LUESBRMERRE ] - assessment operations, and training for emergency rescue and disaster reporting in the tourist amusement
industry.
|E ~ ?ﬁ-ﬁﬁ;ﬁ% (4) Unified planning of standards for the establishment of a bilingual enviornment in amusement parks was

carried out and a vocabulary bank for amusement park facilities, interpretive systems, warning signs, and
— =1 - = o § =] | » E£ = = -5 . : : : : : : .
(—) DRIEEIL ~ SR TFUN FiR - BEE ) - EDRIREIL - 24 ~ SHESEE TFUN ER instruction signs was completed to upgrade Taiwan's international competitiveness.
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(7) BERESEERE - ST THmE - 4. Advertising and Promotion

(1) "Fun Spring Vacation — Amusement Parks"

(=) BEER R ERSHESIEIRIRERENIKE - RIRBEANEDCEFRZEIIERE - joint promotional activities were held in Taipei

and Kaohsiung and "Fun Summer Vacation —
S Amusement Parks" activiites were organized in
T~ BESOEREEREE e , ganizee
Taipei, Taichung, and Kaohsiung. The Tourism
http:IIwww.taiwanthemeparks.com.th Bureau assisted in compiling press releases on

these activities to be issued prior to the summer

RIBERBEERE IR EMERAIGES - FhZ2ETCBRERE - HERR CHEM :
B EIRHECBRERLREN  RBE © €5 - BEEEEHZEIHTFHEHRARBE
7 o

vacation and at the Mid-Autumn Festival.

(2) Domestic amusement park rides that are the
foremost of their kind in the world or in Asia

were publicized internationally to market Taiwan's amusement parks internationally.

(3) Amusement park enterprises were assisted in participating in the Taipei International Travel Fair and
overseas travel fairs so as to show the booming development of Taiwan's travel industry.

5. Establishment of an Amusement Park Web Page
(http://www.taiwanthemeparks.com.tw)

A special web page was set up to provide travelers with information on amusement parks. The web page
offers basic information, transportation information, tips on marketing activities, the latest news on seasonal

theme activities, and information on park rides that are the foremost of their kind in Asia or the world.
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V. Tourism Industry Education and Training

Tourism workers are given training to increase their professional know-how; reinforce operational,
management, marketing, and service principles; and bring about an overall upgrading of the quality of travel
services.

1. Training of Tourism Personnel

(1) To assure the quality of travel services and coordinate with the Ministry of Examination's 2007 General Test
for Professional and Technical Personnel — Tour Guides and Tour Managers, the Tourism Bureau organized
47 courses and 41 courses of pre-employment training for tour managers and tour guides, respectively
from June 2007 through April 2008. The courses were held in northern, central, and southern Taiwan. By
the end of 2007 a total of 25 courses for tour managers had been held, with 2,751 participants (1,488 in
foreign languages, 1,263 in Chinese), and 27 courses for tour guides had been completed, with 2,434
trainees (309 in foreign languages and 2,125 in Chinese).

(2) To develop managerial personnel for the travel industry, and to strengthen the regulatory knowledge and

;jﬁﬂﬁﬁ Eﬂ%}%%%&ﬁ%}“ﬁ&j\i%{ﬁ service concepts of travel-industry managers, the Certified Travel Councillor Association R.O.C. and

local travel agents' associations were commissioned to carry out pre-employment managerial training in

northern, central, and southern Taiwan. A total of 328 people had taken this training by the end of 2007.
BRIECERANT - 1IBEBCIEEABERARE > BICIEEEIRITHEREFIES » LLEHIE

HIRERFmE - 2. Improvement of the Professional Know-how of Tourism Personnel

(1) The Tourist Guide Association, ROC, Taipei Tour Guide Association, Kaohsiung City Tour Guide
A i’.:.IEJIIEEﬁ‘é?iE%AE Development Association, Taiwan Tour Guide Association, Tainan Association of Travel Agents, and
(—) RERIERFRE - EE5Z#EA0 96 F EFIRERRMAEEBSABERAS ~ BilsA
EZ5 1 1R 96 & 6 HE 97 & 4 B BIMREIPHIERE ~ Bz ASRIBUFIRR 47 AR ~ 41 5
X > sZmIEIRD BIARAL ~ A~ EE ~ B 4 BRI ; & 96 &F 12 B UL TR A SRR 25 A
> 2,751 N (9455 1,488 A ~ #EE 1,263 A) » Bils AS5I#R 27 HAZX > $£ 2,434 A (5

B 309 A ~ EFE 2,125 N) ° to strengthen the planning and implementation skills of persons in charge of training and the professional

Golden Foundation Tours Corp. were subsidized in holding proficiency training designed to improve the
professional know-how and interpretive skills of existing tour guides, and to reinforce their international
etiquette and service attitude.

(2) "Train the Trainer", "CHS Training for Mid-level Managers", "Front Office Operations and Management",

and "Food and Beverage Management" seminars were held for employees of tourist and general hotels

management skills, communication abilities, manpower planning, and operational know-how needed by

(D) RIBBIRITFEEEEANT » IERITFEEABERANBRRFBIES » ZFEFRERBNKT
ERIEBEABRERSZMBIRITEXAFELASHIEIL « A1~ F 3 BIRITFEIEABAIEIRR - =2 96
F 12 BIELE - FlIRRABIHLET 328 A (5HA) »

mid-level managers.

— IBEBCIE R ABERANRE

(—) M EREENEERE  SAMEEHRE SEMBENXEERERE - SWEEHRE -
SFEMIKIEXAEAE - SRIRTHIHE NEBASHEER > MIEHRBEEASiE
PSSR - FFERIRIDS S - B ERIEERARIEAEE SR -

B

(D) PIBEDCIREER —RIREENEEAE TEIMRFIRE 1 ~ [ FFEEFED CHS Fll#R ) ~ T =73 a0 i
B IE2NEE | SFEMBY » IBRBIFIMREHEZREIRAITHRID ~ RFEEFEIRTH
L EERIS BEEET] - ATIREINEIREE - IRFRISESFRAEE -
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Chapter 6: Tourism Information and Safety Services

I. Travel Information Services

The Tourism Bureau implemented the following measures in 2007 to provide a full spectrum of timely travel
information, give in-depth introductions to tourist sites throughout Taiwan, and offer the most up-to-date travel news:

1. Assistance was provided to local governments and other organizations in setting up visitor centers and travel
information service centers in accordance with the corporate identity system (CIS) established by the Tourism
Bureau at 7 locations (Jhongli Railway Statin, Ershuei Railway Station, Jhushan, Lugu, Jioufen, Shihfen, and
Cihhu) to provide multi-lingual travel consultation and information services.

2. Travel information service kiosks providing free travel brochures were established at transportation hubs without
travel service centers in conjunction with the Taiwan Railway Administration, Civil Aeronautics Administration, and
Taiwan Area National Freeway Bureau.

3. 8 training programs were held for travel service center personnel so as to upgrade their quality.
4. An internal management mechanism for travel service centers was established and personnel were sent to carry

out supervisory monitoring of their operations. The records of the
monitoring were sent to the local governments and other related
agencies, with requests for immediate improvement, so as to

enhance the quality of service at the centers.

5. 35 travel service centers throughout Taiwan provided consultation to
692,879 travelers during the year. Foreign travelers accounted for
108,665 consultations, making up 15.7% of the total.

6. The governments of Kaohsiung City, Keelung City, Hsinchu City,
Nantou County (Puli Town), Chiayi County (Singang Township), and
Changhua County (Lugang Town) were assisted in the planning and
design of street map signs for their jurisdictions, so as to provide

convenient travel information.

7. The Bureau published Chinese-language tourist maps of northern,

central, southern, and eastern Taiwan; a Taiwan tourist transportation

network map; a Taiwan Tour Bus travel product brochure and manual; and a railroad travel manual.

8. Travelers from Taiwan and overseas were provided with an any time, any place travel information website
(http://taiwan.net.tw) along with tourism administration information, and the Taiwan Tour Bus website (http://

taiwantourbus.com.tw) website was also set up.

9. A toll-free tourist information hotline (0800-011-765) was set up to provide 24-hour transportation and tourism
information, as well as emergency contact assistance, to foreign travelers throughout Taiwan in Chinese, English,
Japanese and Korean. The hotline took a total of 23,218 calls during the year. Foreign travelers accounted for 7,297

consultations, making up 31.4% of the total.
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II. Front-line Services at International Gateways

To provide convenient services to travelers arriving in Taiwan, the Tourism Bureau has set up Visitor
Information Centers at Taoyuan and Kaohsiung international airports, with service counters in the greeters'
lobbies to offer assistance of all kinds at times of arriving flights. The services provided by these two Visitor
Information Centers include travel information for arriving passengers; answers to questions about airport
entry and exit; flight information; contact with hotels, transportation facilities, and airport units; assistance in
greeting invited VIPs and groups; the reporting of tourists from mainland China; and other traveler-related
services. Service personnel also carry out traveler reception and marketing activities in line with advertising
and promotion campaigns. To strengthen the promotion of tourism, the Tourism Bureau has also set up
photo light boxes, travel display areas, and display racks offering more than 200 types of free promotional
brochures covering such subjects as maps, dining, and shopping. ltineraries have been designed for FIT
travelers, with a complete range of convenient tourism information provided via the internet. The service
counters are manned throughout the year by shifts of personnel who are able to provide information in
Chinese, English, and Japanese. To further upgrade service quality and make it easier for travelers to
acquire tourist information, unmanned service counters have been installed in airport arrival areas to provide
travelers with a complete range of information and Internet services. Automated audiovisual broadcasting
systems have been installed in the departure areas of airports to introduce Taiwan's tourist attractions,

promote a new image of Taiwan tourism, and expand sources of international tourists.

The Visitor Information Center at Taoyuan International Airport provided services to 793,732 travelers
and gave out 1,533,039 pieces of tourism material in 2007. At the Kaohsiung International Airport's Visitor
Information Center, the figures were 149,000 travelers and 288,870 pieces of material. The totals for both
airports were 942,732 travelers (a growth of 24.3% over 2006) and 1,821,909 pieces of material (up 27.6%).

III. Strengthening of the Taiwan Tourism Website Service Team

The Taiwan Tourism Information Website established by the Tourism Bureau in Chinese, English,
Japanese, Korean, and German editions has become one of the main channels that international tourists use
to obtain information about travel in Taiwan. The website received a total of 22,132,594 hits in 2007; from its
inauguration in June 2002 to the end of 2007, the accumulated number of hits was 76,317,354. Planning for

a French version of the website was carried out in 2007, and that version went online in January 2008.

The Tourism Bureau, on commission from the Research, Development and
Evaluation Commission, also instituted a special "Innovative e-Tourist Service
Website" (http://travel.taiwan.net.tw) positioned as a subsidiary of the
Taiwan Tourism Informaition Website to strengthen the function of
interaction with the public. The public can use this website to obtain
more of the information needed to carry out the planning and design
of itineraries tailored to individual needs. Personal itinerary DIY,
package itineraries for travel agencies, suggested itineraries,
prearrangement of guides, site entry application, and gate-ticket
reservation functions were put online in 2006. To help the public
obtain news about activities and make plans for leisure itineraries
at an early date, beginning in 2007 central- and local-government
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news and information about activities is compiled and put online; website functions have also been reinforced so as to
better serve as a platform for information about travel activities.

IV. Travel Safety and Accident Response

To assure that relief measures can be undertaken immediately whenever travelers are involved in disaster
situations, and that reports can be sent immediately to concerned units asking for assistance, disaster response
centers have been set up in the central government and the different ministries and commissions in accordance with
the "Supplementary Operating Guidelines for Central Government Disaster Response Centers". The Tourism Bureau
is charged with maintaining a firm grasp of dynamic information about travelers in national parks, scenic areas, and
other tourist spots so that the latest disaster information can be provided. National scenic area administrations are
responsible for collecting disaster information from county-level scenic areas as well as from areas within their own
jurisdictions, and for watching out for and reporting on disasters in neighboring areas. The reports should include
detailed lists of particulars about travelers in distress (location, date and time of accident, causes, number of persons
involved, response measures, etc.), location maps, photos, and other related information.

The annual supervisory evaluations of national scenic area management and safety maintenanace were
continued in 2007, with evaluation covering eight major items: upgrading
of traveler safety, management of facility maintenance, environmental
cleanliness and beautification, appropriate use of social resources, upgrading
of service quality, marketing and promotion, public relations, and special
items. Deficiencies were listed for follow-up monitoring. The national scenic
area administrations were asked to continue implementing measures included
in the “Implementation Plan for the White Paper on Public Safety — Safety
Management of Amusement Facilities in Tourist Areas” and to thoroughly
carry out safety management measures to deal with mass travel during long
holidays, the implementation plan for strengthened traveler safety education,

and the emergency rescue plan.

To protect the safety of travelers, the Tourism Bureau strengthened
educational publicity regarding personal and transaction safety for travelers. In regard to personal safety, the Tourism
Bureau coordinated with travel agents’ associations about the establishment, in accordance with the "Guidelines
for the Handling of Overseas Emergency Situations that Occur to Groups Dispatched Abroad by Travel Agencies,"
of emergency accident handling systems and the thorough implementation of reporting and handling by travel
agencies that engage in the outbound group tour business. The Bureau has also set up a Status Registration System
for Outbound Tour Groups on its website so that travel agencies can register information on tour managers, lists of
participants, and the itineraries of their groups prior to departure so that the Bureau and Taiwan's overseas diplomatic
and representative offices can know about the status of tour groups at all times and take action to protect the safety
of the groups and the interests of their participants. In regard to transaction safety, in view of the occurrences prior
to the Chinese New Year in 2007 in which a number of responsible persons of travel agencies absconded with their
customers’ money and other agencies entered into malicious bankruptcy, resulting in severe harm to the interests of
more than 100 travelers, the Tourism Bureau moved to protect the consumption safety of travelers and prevent such
incidents from happening again by carrying out proactive investigations of 54 travel agencies and, through continuous
follow-up and monitoring, prevented the occurrence of incidents that threatened the safety of transactions. The Bureau
also asked related agencies and organizations to establish a travel transaction safety inspection committee to discuss
preventive countermeasures whenever necessary and communicate related information.
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Chapter 7: Plans for 2008

I. Promoting Tour Taiwan Years 2008-2009

To continue reaping the abundant fruits of the "Doubling Tourist Arrivals Plan" while considering both pragmatism
and innovation, and to take advantage of the opportunities presented by the Beijing Olympics, the Kaohsiung World
Games, and the Taipei Deaflympics, the Tourism Bureau will aggressively promote the "Tour Taiwan Years 2008-
2009" plan so as to consolidate consensus among Taiwan's people, integrate public and private resources, and
create a friendly travel environment in which everybody will want to invite their domestic and foreign friends to travel
on the island. Taiwan will also be built into a travel destination that is beautiful, unique, friendly, and high quality,
with strengthened marketing and the continuous integration of resources from all sectors in the creation of a friendly

enviornment and the molding of Taiwan into a major Asian tourist destination.

The Executive Yuan accepted the "Tour Taiwan Years 2008-2009" plan on Dec. 19, 2007 and approved its working
plan on Dec. 24. It was inaugurated at a ceremony held during the celebration of the Tourism Festival at the Grand
Hotel on Feb. 15, 2008. During its 20th meeting, the Tourism Development and Promotion Committee of the Executive
Yuan approved itself as the operating platform for the "Tour Taiwan Years" program.

The contents of the plan are divided into five major categories: domestic promotion, festival and competition,
product development, international publicity and promotion, and travel service network establishment. The key points
of each of these sub-plans are described below:

I. Domestic promotion: Encouragement of Taiwan's people to proactively invite and
enthusiastically receive tourists, and to share Taiwn's beauty and feeling with
them.

(1) Creation of atmosphere and welcoming of travelers: Design of a corporate identity and slogan for the activity, and

creation of a welcoming environment at domestic airporates, major stations, and tourist sites.

(2) Production of a 30-second promotional video and print
advertisements for media and cinema promotion, and
dissemination of the content of and news about Tour
Taiwan Years through the placement of decorative items
and media channels.

(3) Promotion of Taiwan Host: Guest recption
training and certification of stores with special
characteristics.

(4) Holding of the "Tour Taiwan — Tell Your Own
Story" program in cooperation with the
Chunghwa Telecom Foundation, using
famous personalities, audiovisual blogs,
and postcards to ecourage the public
to participate and invite domestic and
foreign friends to tour Taiwan.
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2. Festivals and Competition

Screening, from the viewpoint of domestic and foreign tourists, of festival activities that have
special Taiwanese characteristics and allure for international tourists, printing of a tourism calendar in
multiple languages, advertising of festival activities around the island that are worthwhile for tourists

to visit, and promotion to the international market through travel agencies and media channels.

3. Product development

Development of a diversified range of Taiwan travel products to satisfy the needs of different
international markets and tourist groups. This includes the planning of classic tours (must-see,
must-eat, must-experience tours) that allow first-time visitors to experience Taiwan's unique classic
features during a single trip. For repeat visitors and special-interest international tourists, the
packaging of Taiwan's unique natural and cultural resources into themed travel products that have
competitive advantage (six innovative new products: mountain trekking, salon progography and
honeymoon tours, senior-citizen nostalgia tours, medical and health tours, star-chasing fan tours,
and sports tours, and five products for general promotion: railroad tours, hot-spring culinary tours,
ecotours, agricultural tourism, and cultural learning tours), providing a diversity of choices, developing

and bringing in new customer sources, and upgrading the quality of travel products.

4. International publicity and promotion

Establishment of Taiwan's tourism brand image through analysis of the island's tourism
elements, and integration of global marketing steps. Preferential treatment, subsidies, and incentives
will be offered to international tourists, domestic inbound operators, and foreign outbound operators,
in line with the development of tourism products, in order to carry out international advertising and

promotion.

(1) Preferential treatment for international tourists: These include "Tour Taiwan Years — Gifts for
the Four Seasons", "Cash Gift for the Lucky One-millionth Visitor", and "Free Tours for Transit

Passengers".

(2) Incentives for domestic inbound operators: These include the formulation of incentive measures
for operators to offer high-quality itineraries, the liberalization of subsidies for incentive tours of
Taiwan by large companies and groups, and the expansion of subsidies to schools for receiving

students on learning tours.

(3) Subsidies for foreign outbound operators: These include the relaxation of the subsidy threshold
for charter flights and the heightening of the subsidies, and he provision of subsidies for foreign

cruise ships calling at Taiwan ports.

It is hoped that expanded joint participation in international advertising and promotion, the
development of ne marketing channels, inter-industry alliances, the encouragement of local
governments to be good hosts, and other marketing behavior will build up a closely knit international

promotional network.
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EIBCREESEHMESSNERER » WA DR ER » DIREZAENRIEZ36E
B RERA4ERARE, » LT EASFHRBER » KIIREFSHARESEREE - EMiE
EERCERIBAETHR » ERIREIRFTABZEMRT%ZEIE

ELE E=E2008

Chapter 7 Plans for 2008

5. Travel Service Network Establishment

Creation of a friendly travel service environment for Tour Taiwan Years, providing convenient travel information
services for travelers through the following methods:

(1) Strengthening of the 24-hour toll-free Travel Information Hotline.
(2) Reinforcemet of Taiwan Tour Bus brand marketing and upgrading of service quality.

(3) Continued establishment of travel service centers on four levels and provision of multilingual travel information

services.
(4) Provision of incentives to tourism operators to offer services in special languages (Japanese, Korean).

In addition, when international travelers enter Taiwan their mobile phones will receive a "Tour Taiwan Years"
welcome message plus the informaiton that the toll-free 24-hour tourist information hotline (0800-011-765) may be
consulted at any time for related information. International arrivals at the airport can also apply for a "Digital Tour
Buddy" to fill the needs of FIT travel. To expand participation by local governments in Tour Taiwan Years activities, the
Tourism Bureau will hold a "Friendly Travel County and City Vote".

II. Preparations for the Opening of Taiwan to Tourists from Mainland
China

The opening of Taiwan to tourists from mainland China is established government policy, and the scale of this
tourism will be expanded progressively under the principle of total quantity control. To prepare for the arrival of
Chinese tour groups in Taiwan and assure the quality of their treatment, market order, and sustainable development of
the Chinese market, the Tourism Bureau will plan and carry out the necessary preparatory work including group tour
price levels, quality standards, and self-discipline by travel agents, strictly maintaining the principle of a minimum cost
of US$80 per person per day and the prior receipt of payment so as to maintain order in the travel market. A shopping
assurance mechanism will be worked out and a shopping complaint hotline and customer service center will be set up
for the speedy disposition of shopping problems and the establishment of a safe, high-quality tourism environment that
will attract Chinese and international travelers to Taiwan and promote the benign development of tourist travel.

III. Completion of the "Medium-term Plan for Construction of Major
Tourist Sites (2008-1011)"

A "Medium-term Construction Plan for Major Tourist Sites (2008-2011)" will be formulated to provide for the overall
improvement of quality and reception services in tourist areas, as well as for a complete range of accompanying
measures. The plan pinpoints five key construction projects based on the needs of travelers: the Greater Northeast
Recreation Belt, Sun Moon Land-Formosan Aboriginal Culture Village cable car and round-the-lake recreation area,
Alishan Highway recreational service facilities, private participation in the Dapeng Bay National Scenic Area BOT
project, and development of the Hualien-Taitung quality landscape corridor. The plan also adopts the concept of
tourist-site grading in the rebuilding, by grade, 36 international tourist sites and 44 domestic tourist sites with the aim
of achieving a steady enhancement of service capabilities at tourist sites, attracting tourist visits and heightening their
satisfaction, stimulating transition and upgrading in the tourism industry, and achieving an annual growth of 7% in
visitor arrivals to Taiwan.
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KHFHE
Major Events in 2007

HEA SEE
Date Events

HAA SEEN
Date Events

1H18H BENBHEESIE [ K FErmimiis SRR | 3H2H EENIEMEIESRED TKIENEANRREUSEICSIHFIIE - EeEGEERETE
Jan. 18 "Pacific Market Opportunities and Tourist Travel Seminar", organized in cooperation with the Mar. 2 EEFHEME200F 7T « KPEREZMEASEEITIORE » BANBIRESE=NE20= 7T - DUNERZ
Taiwan External Trade Development Council FEEEE  SMEXRENEARERNZRESEH RN FIRITEEEZAKEDE
17245 EEST [BEERRERRA NOET  MRLIASEREARARERBERE - Reguiations for People ffom the Area of Mainland China o Vistt Tatwan for Purposes of
Jan. 24 EEREHRR—F  IBIINBEAS B ANIRN BTN DISLB RS TRE LIRS Tourism® raising the auarantes debosit f ing travel s e D) e
HRE TSR BRI EREE TRENRE DR EER s ERIER - SRR S 9 71e 9ua PosSit o [eCeVIng Have’ agencies o ¥/ v mirton an
e [IE | EREL | BB providing for the deduction of NT$200,000 from the deposit for each mainland Chinese
Promulgation of revised "Regulations Governing Amusement Park Enterprises" to delete trave!er who disappears in. Taiwan,_ relaxing rgstrictions on visits by Chinese.topri_sts
investment amount as a determinant of "important investment project”, lengthen the period of to science parks, and adding the right of punishment to travel-agency self-discipline
extension to one year, add standards for the online announcement of business information, conventions
stipulate that application for the reissuance of license is necessary only when there is a s ) e
chgnge in itemspF:ecorded on the amusement park license, and revi);ion ><,3f the form of the 34828 IHE2007 B AN AR
tourist amusement park logo to exhibit the industry's "smiling and joyful" image Mar. 2 Tourism Festival Celebration
182882128318 IR IR SE B3 1 04D - R IR - E Ea 2= 5 3H3HZETH 2007 ERTTE RIEETE-SFHEBIBIFRERIEE)
Jan. 28-Dec. 31 Implementation of the "319 Town and Township Smiling Taiwan — National Travel Card Mar. 3-7 Taitung Lantern Carnival — Bombing of the God Handan
g 3838248 PHER2007 EHN IR S EEEE)
1H28HZE3H31H S8 - RERVEHEINEFENEEEE Mar. 3-4 Beehive Rockets at Yanshuei
Jan. 28-Mar. 31 "Searching for the Most Distant East Coast Tourism" promotional activity L L
383HZ18H HHE2007 SHEES
1831H BIESETh [RBENER SN UMIRZRERANEERL | 455 - IBAFEIEE ~ BASHED Mar. 3-18 Kaohsiung Lantern Festival
Jan. 31 78 - WFAFFEREABPIHGERE _
Promulgation of a revision of ltem 4 of the "Tourism Bureau Incentive Guidelines for the 3H4HZE1H 2007 =S E
Promotion of Charter Flights to Taiwan," expanding the scope of subsidies, raising the Mar. 4-11 Taiwan Lantern Festival
amount of subsidies, and lowering the minimum quantity threshold for subsidies
3H4HZE5813H HHE2007 SEAFRISEEFRER S E B ER
2H2HZE3H9H 2007 B ENERE Mar. 4-May. 13 International Mazu Tourism and Culture Festival at Dajia
Feb. 2-Mar. 9 Bombing the Dragon in Miaoli
3H7THZE11H #HEZ2IN2007 8RR (ITB )
2814HZ=38118 2007 =ALIEER Mar. 7-11 Participation in ITB in Berlin
Feb. 14-Mar. 9 Taipei Lantern Festival
o . . 38128ZE15H ZNEPIZ (Seatrade ) EREH FE
2%155 ﬂ%.l—.E_ﬁéﬁ riﬂ%%ﬁi{%%%ﬁ%ﬁﬁ&%ﬁ?ﬂ%?ﬁJ %2{'% N %3{'7%&%12“7%“7ka ’ ?g“ﬁ;ﬁ%ﬂyf%% Mar.12-15 Participation in the Seatrade Cruise_ship fair in Miami
Feb. 15 ESESE SRl PEAsE S
Promulgation of revised Articles 2, 3, and 12 of the "Regulations Governing Application for an 3816E18HRE DRIERSEEERFTIINEZ = ST E R IEEESINESIRE
Operating Permit by an Enterprise that Obtains and Provides Hot Spring Water", simplifying 3823ZF25H Participation (through commissioning of the Taiwan Visitors Association) of spring travel fairs
application procedures Mar. 16-18, Ma. 23-25 in Kuala Lumpur and Singapore
2816H %?%%’% [3EAFE ] (Princess Danae) HiRIKE= - AERBENFIEREECHERNER 3817HZE24H SBIEEEE Cox & KingshEi TR MR ik
Feb. 16 BEE . . ; L ; Mar. 17-24 Fam tour of Taiwan by England's Cox & Kings travel agency
Call at Taiwan by Portuguese-registered "Princess Danae" cruise ship, with dock decoration
and welcoming performance assisted by the Tourism Bureau 3819%F28H Discovery US $8iE 2 A ZRIBETE Thirsty TravelerEB 1R RSB EBREZINRETE Made In
— J— - . . o [T o= Mar. 19-28 Taiwan |
'2:eﬁb1§1|§| %%gué% AMEE\HCFEH (San Francisco Chronicle) HIE M&BRVER PIARHES Visit to Taiwan by "Thirsty Traveler" team from the U.S. Discovery channel for filming of
Publication of 4-page cover story report on the topic of “The Treasure of Taiwan” by San bl 1 e (P )
FehEEes @l B L NG T IR el Sl A e A 38208 REIERINRETIS SR M Trade TravelRITHAICIEREEZ - BEASZAMASRZA
2R18EE354E] 2007 IR TIB IS Mar. 20 SIFANHKEEOORAGABIE .
Feb. 18-Mar. 4 2007 Heavenly Lanterns at Pingsi, Taipei County Inspection visit to Taiwan by GM of Australian travel agency Trade Travel, and 5-day, 4-night
fam tour of Taiwan by one representative and five tour managers from Trade Travel
2827H 1Z1E3stn [TRIJEEIEMRA ) E3716R NS ASEIEMRA | 827165 » BFRITEREER vt e _ e
Feb. 27 BHEASREBASHRIBTARERAZSEREECSKET - PRERTE A IES 3/205%23H BERRR B T 1 5635 SR &2 B 3 S B RS B A 7
5 » DABGEIRA » FRHMEENSINEESE Mar. 20-23 Visit by Korean travel agencies to develop Taiwan-Okinawa transnational travel products
Promulgation of revised Article 37 of the "Regulations Governing the Administration of Travel o s L S e N _ .
Agencies" and Article 27 of the "Regulations Governing Tour Guides," placing responsibility 3H29R=4H3H %ﬁ?ﬁqjﬁ':ﬁ% BB AR 22N FMER R EAL PRI NELL R B SRR SR
for the inspection of the safety management of transportation equipment and drivers on Mar. 29-Apr. 3 IS

travel agencies and their tour-group service personnel and guides with the aim of assuring
the obligation of managers to pay attention and prevent accidents

Fam tour of Taiwan by travel operators from Dubai and Abu Dhabi, invited by the Ministry of
Foreign Affairs and China Airlines for the purpose of developing the Middle Eastern market
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HER SEE HEHA SEEN
Date Events Date Events

3831H IRFEEIREIERIE P NS 2 E R R IZ IR B —1T335 A IRZ 5829H AR FREREE ELIRTE - EEEHER ) DEREZEBESPNEFRESHINEEHT
Mar. 31 Arrival in Taiwan of 35-person German health tour group organized by Kuo Su-yuan, a doctor May. 29 BE PR
. P e . y
of Chinese medicine living in Germany Assistance provided for filming by ESPN of Chien-Ming Wang series entitled "Onto the
3831H EEMISHESH—1I32A - AEERRFEERE » KEE2RE2E Pitcher's Mound, Embracing the World," which was aired by the ESPN World Sports Center
Mar. 31 Arrival in Taiwan for two-week educational tour by 32-person German high-school group led in Taiwan
by the school principal 687HZ11H 20388 YOSAKOI SORAN fE1EE5EE)
3831HZE488H RIB2007 SLERIFIFRSTEESD June. 7-11 Participation in Yosakoi Soran street-dance activities in Hokkaido
Mar. 31-Apr. 8 Neimen Songjiang Battle Array in Kaohsiung County S L
6838HZE11H ZNEEEEIRE (KOTFA)
48%E6H DB EEEEAMRITHNE L300 Z REZEZESHE June. 8-11 Participation in KOTFA travel fair in Seoul
Apr.-June Inspection tours of the Taiwan High Speed Rail by 300 Japanese travel agents in three N o
groups 6H9HZE24H PR T UEEEIEE M LEE)
. - N June. 9-24 Baihe Lotus Carnival
4815HZFE22H PHEALEER CHEEEED
Apr. 15-22 North American tourism promotion activities 6810Z215H RS HREIPHE2007 HEEREES N B IRITABSRKREZE
BN June. 10-15 Assistance provided for the inviting of Korean educational tourism personnel for inspection
48208 E22H SMTAIRITHEER (PATA) o e B g P P
Apr. 20-22 Participation in PATA annual conference
ZINE;
4B 17EE195 SIERERITEE R (IMEX) 6112218 T (L
Apr. 17-19 Participation in IMEX international incentive travel fair June. 12-18 articipation in travel fair in Hong Kong
4H218%245 WHEARFMER T RO ESRERTE REANRERSSFRERTSEERE 61282196 ARG _REEMEIRRISEE]
Apr. 21-24 EE - IR5F108Bm June. 12-19 Erlong traditional river boat race
Visit to taiwan by the Nissin Travel Service for the purpose of packaging Taiwan culinary = N .
itineraries, and visits to Taiwanese restaurants together with Mainichi Broadcasting System 67135 SR TR S SRB RSB E®
for the production of a program aired on May 10 June. 13 Press conference for first showing of F4 Taiwan tourism spokespersons advertising film
48228 FARESBENEEIEE (F115) 6814H CHRLERREBEREIMIESIF EE2E ) SHERES
Apr. 22 International fam meet (first session) by Taiwan tourism spokespersons, the F4 pop group June. 14 Baihe Lotus Blossom Culture Festival
4825H EIE TBEARANERESHEEEFEEEL » (FRBRENITRREREDCRAIE19MREJBEARA 6H15H 1E1E TIR{TEEIERR | B49RRES3MF » ZILIRITEDIRZWENBEEER » WHSKRITSE
Apr. 25 WHRESERREIEFEKE June. 15 EHRBRIFRERIEREE - BREESED
The Designation of Natural, Cultural, Ecological, and Scenic Areas" pursuant to the Revision of Articles 49 and 53 of the "Regulation Governing Travel Agencies" to prohibit
provisions of Article 19, Paragraph 2 of the Statute for Development of Tourism agencies from collecting fees from travelers for leaving groups and heightening the minimum
48258 ST [RTERS TS EERLELRL | » MUFSHIRTLEUER « BN TSR IRE amount of contract-performance guarantee fund so as to protect the interests of consumers
TR i I » . " 6F 1685240 2007 EEB IR 15-30E ERSEE)
Promulgation of "Guidelines for the Auditing of Travel Transaction Security" so as to prevent 16-24 th . L D B s
malicious agency bankruptcies, maintain transaction safety, and protect the interests of June. 163 S0~ anniversany Lugang Dragon Boat activities
BN 6H818HZ198 IHIB2007 FR AR B EE)
48308 NI EEEI SRS HE S E) June. 18-19 Dragon Boat races in Pingtung
Apr. 30 Tourism promotion activities in Kagoshina 68218 WEB2007 EREEIMENESEH BASARRREY > FREEINEA - STEAE
5818 PIETE A EED June. 21 B WER B HEE R DS SECIREEE
May. 1 Tourism promotion activities in Fukuoka Press conference for Taiwan tourism spokespersons Wu Nien-chen and Jolin Tsai, who
. o s , e U, . shared the special characterists of tourism in Taiwan as part of the promotional plan for
5520 ERGEE NEERS) MSSmE—EANFIRSIES e, P P P
May. 2 First government hot-spring logo issued to Tang-wei Hot Spring in Jiaosi, Yilan County
5538568 SINABRHRE (TOUR EXPO ) 6H29H RIFERE IR EERI R TR &S
May. 3-6 I;articipation in Tour Expo in Osaka June. 29 Departure press conference for SuperStar Libra cruise ship, held by Stardust Theater
May. 5-July. 1 Pingtung BlueFin Tuna Cultural Festival July. 1-Oct. 31 A Da Wang United Harvest Festival in Hualien County
58250 FINIE RS ZZANZE(SilkAIr ST SA 8)) St 7HeH=E8H ESILMEFEFERRFEE
May. 25 Inauguration of flights to Kaohsiung by Singapore Airlines' subsidiary SilkAir July. 1-8 Eighth Hohaiyan Rock Festival in Gongliao, Taipei County
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HEA SEE
Date Events

7TH7THZE8H26H
July. 7-Aug. 26

7B10HZE8H23H
July. 10-Aug. 23

7TEHREE128/HE
July. -Dec.

7H22HZE8H4H
July. 22-Aug. 4

8H2Z%6H
Aug. 2-6

8H4HZE26H
Aug. 4-26

8H12HZE9812H
Aug. 12-Sep. 12

94
Sep.

985H
Sep. 5

9H6HZE9H
Sep. 6-9

9H7HZE9H
Sep. 7-9

9H8HZE11H
Sep. 8-11

9H8HZE11H
Sep. 8-11

9H12HZ=18H
Sep. 12-18

9813HZE22H
Sep. 13-22

98 14HZE16H
Sep. 14-16

9816HZE27H
Sep. 16-27

9818HZE20H
Sep. 18-20

9H20HZE21H
Sep. 20-21

PHE2007 E RIS E T EMTEN

Yilan International Children's Folklore and Folk Game Festival

PR FEHRERELE BB THEFEEEZ /X

Tourism Bureau's national scenic area management and safety maintenance supervisory
Evaluation in 2007.

ZETICRTHHIE MSEsiE ) (TIRSEE Y ER
Commissioning of ICRT's "Unique Taiwan" marketing of tourism resources

PHE2007 2R B LEN
Festival of Austronesian Cultures in Taitung

SZIMNEARFIHERHE (1BS ~ B~ 55 )

Participation in ritual activities in Northeastern Japan (Fukushima, Miyagi, lwate)
PHE2007 = EEED

Sanyi Wood Carving Festival

PRIB2007EIEFRITS
Ghost Festival in Keelung

SINFTINRIRE ( NATAS )
Participation in the NATAS travel fair in Singapore

IHIBEE22[EEEE (TATA/TVA) BN AES
22" Taiwan-Korea (TATA-TVA) Tourism Conference

ZINZLRE (BITF )
Participation in BITF travel fair in Busan

ZNHEAFARNRE (MATTA )
Participation in MATTA travel fair in Malaysia

I'Royal Caribbean International | BBz &= SR IE
Royal Caribbean International cruise line visits Taiwan for fam tour

RLas Vegas Convention Center£JlAnnual Cruise & Vacation ShowH}ifE - [EEFESASTA
FEAENREThe Trade ShowERFEH » DUZEEEME

Participation in the Annual Cruise & Vacation Show at the Las Vegas Convention Center, and
the simultaneous ASTA Trade Show

ZNENERERRSE (SATTE)
Participation in the SATTE trade mart in India

EECNBCER AR/ B EZNE
Film crew from CNBC of the U.S. arrives in Taiwan

SRR ( JATA)

Participation in the JATA travel fair in Tokyo
2007 #BEMPE S LS

2007 Keelung City God Culture Festival

2007:EFESOEH)
2007 Jhulo Ceremony activities

EMFANEZEECABELSEE

Press conference for the F4 Taiwan tourism spokespersons
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HEHA SEEN
Date Events

9821HZE24H
Sep. 21-24

9H27H
Sep. 27

9829H
Sep. 29

9830HZE10H4H
Sep. 30-Oct. 4

10H2H
Oct. 2

1084H
Oct. 4

10R5HZ14H
Oct. 5-14

10H8HK 16H
Oct. 8, Oct. 16

10813HZE
97F1H31H
Oct. 13-2008. Jan.31

10A13HZE12H21H
Oct. 13-Dec. 21

1082185
Oct. 21

10822H
Oct. 22

10828H
Oct. 28

10828H
Oct. 28

11H9H
Nov. 9

118120
Nov. 12

11812HZ18H
Nov. 12-18

11818HZE21H
Nov. 18-21

JFFRESTRIVEFERKENE

Philippine electronic and print media film in Taiwan

HEE R A E KSR E ORI EEM8RTR

Japanese railroad-fan magazine reporter arrives in Taiwan for 8-day, 7-night visit
LIRS AAE S REFEEE

Press conference for "Romance 99" activity
BEEEABRITERANERE G- BERREE2ZNE - HERITRELXGZ

Two reporters from Japan's largest-circulation mountain-climbing magazine, "Mountains

and Valleys", invited to visit Taiwan and promote visits by hiking and mountain-climbing
aficionados

FEEIEERINEENIDES

Cocktail reception held to inaugurate the Tourism Bureau's Kuala Lumpur branch
REEBRN I DB F R AR EIER - [TEEIERMRIERR AR -

National park headquarters established by the Ministry of the Interior to manage the
Dongsha Marine National Park

PHE2007 B FIDE R FE
Yigge Inernatioanl Ceramics Festival

BT OAESNR ] (Sapphire Princess )RR R S25R D RIIEEEEBREES

Cruise ships "Sapphire Princess" and "Asuka II" call at Keelung and Hualien, respectively

PHESESRRERETE
Taiwan Hot Spring and Cuisine Carnival

WHE2007T ST EBFZS
Kaohsiung Zuoying Wannian Folklore Festival

E47]2 TaiwanSKMEEIE S
Jolin Tsai Autograph Concert

EERERIBNERNEESEEE EREFBRRES

King's Resort and Spa in Miaoli County receives Taiwan's first private-sector hot-spring logo
F4NESEE ISR = (5521%)

International fan meet by the F4 pop group, Taiwan tourism spokespersons (second session)
EdDiscovery US $EiEE2S{EH#EE Thirsty Traveler | ZIBIKiBETIEESMESE

First Taiwan airing of "Thirsty Traveler" program filmed in Taiwan in cooperation with the
Discovery Channel of the U.S.

16N ERMAFEIREZIIRES TN S REEE 2 IR
16 Austrians arrive in Taiwan for 15-day mountain-climbing tour

SEF BB HEASTNINE SRR EEETE I HhES
Tourism agreement signed by Taiwan Visitors Association and Kyushu Tourism Promotion
Council

2INEBUIRE (WTM )

Participation in WTM travel fair in London

IEATEEANERERE ] KESEIEIGEIRIE

Visit by the Japanese guide-dog users association to inspect Taiwan's travel environment

1
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118215
Nov. 21

11827HZE29H
Nov. 27-29

118B29HZE97F3831H
Nov. 29-2008. Mar. 31

12H5H
Dec. 5

12H5H
Dec. 5

12H5H
Dec. 5

128115
Dec. 11

12H12H
Dec. 12

12813H
Dec. 13

128148&E17H
Dec. 14-17

12815H%E16H
Dec. 15-16

12H525H
Dec. 25

12H28H
Dec. 28

12H28H
Dec. 28

12H28H
Dec. 28

12H28H
Dec. 28

PEL16EEEE S IFE 5

16" Taiwan-Singapore Tourism Cooperation Meeting

2N2007 FB BN EEZR#E (EIBTM)
Participation in EIBTM incentives and meetings travel fair

B MIRSSE - RECSAWSE

"Tour Taiwan — Tell Your Own Story" activity

EIESETH A BENER IS E PR S IR R IR s RSy AR F5 a2 T U AR F 2R 228k |
Revised "Tourism Bureau Operational Guidelines for Conducting Recreational and Service
Facilities Rental" promulgated

E1E3s1h MREEDCEFEHREZSENERL » EREDIEFEERSRASFHAGHAR
Promulgation of revised "Guidelines for Preferential Loans to Encourage Upgrading in the
Tourism Industry," extending the deadline for the preferential loans and interest subsidies

ZE1IETn REIREXREBIEAMHIER ) » Ee@iTEER1008TT » WISESKEEEH
FREREZES -

Revised "Guidelines for Subsidies to Encourage Quality Upgrading by Hotels" promulgated,
raising the subsidy to NT$1 million and cutting examination time from twice a year to once
per quarter

FARNESEELLBER NEEHIRE ) BAEELES
Press conference for the first airing in Japan of the F4 Taiwan tourism spokesperson
program "Wish to see you again"

FARSESEECREE NSEEIRE | SE=I2 728 EBSHAZEE
First 7-8 p.m. Wednesday broadcast of the F4 Taiwan tourism spokesperson program "Wish
to see you again" on Japan's BS TV channel

2007 E L ESIREIREAZ S E (Taipei ITF 2007 Travel Mart)
Taipei ITF 2007 Travel Mart

2007 = 1CEIFRIRE

Taipei International Travel Fair

IE55E18E 2 KINSEE | SEE)
Fifth Festival of Dance in Taiwan

HitEEBFEXEASEHEEEAEZEEFREF  KEEEMEEZRRILEEEMEFEREA
SREER

Scope of Northeast Coast National Scenic Area expanded to include the Yilan coast, and
name of the administrative body changed to Northeast and Yilan Coast National Scenic Area
Administration

FREI IR R E SERVHEEN A R AL B Bt B R RESRIB TS = ZTAR &l
Implementation of strategic project study for Penghu and North Coast Geo-Park completed
by the Geographical Society of China

EERERBPNERZSPENREARERREHE 2 FRE]
The Outdoor Recreation Association of R.O.C. was commissioned to carry out interpreter
system planning for national scenic areas

FARNESEE BB SHELFEIE [EEREN B sliEHEKEE
Press conference held for all-Asia release of the “Waiting for You” series by the F4 Taiwan
tourism spokesperson group

CK124E R NEBERECEE
Press conference for trial run by the CK124 steam locomotive

BIsk
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National Scenic Area Administrations

RBHE SR AEERBFERASEEER

Northeast and Yilan Coast National Scenic Area Administration

22821t R E TR EAT B PEE1365%

No. 36, Hsinglung St., Fulung Tsun Kungliao Hsiang, Taipei County 228, Taiwan (R.O.C.)
http://www.necoast-nsa.gov.tw/

Tel : (02) 24991115

REEE L ERENBEEXESEEIER

East Coast National Scenic Area Administration

961 =2 ER TRAV LIRS T EHIT I8 2557

No. 25, Hsintsun Rd., Chenkung Town, Taitung County 961, Taiwan (R.O.C.)
http://www.eastcoast-nsa.gov.tw/

Tel : (089) 841520

RBEER BT HERRX AR EEIEE

Penghu National Scenic Area Administration

880 R/ ATIVEEE 17158

No. 171 Kuanghua Li, Makung, Penghu Country 880, Taiwan (R.O.C.)
http://www.penghu-nsa.gov.tw/

Tel : (06) 9216521

RBESER B A SRR AR EEIEE

Tapeng Bay National Scenic Area Administration

928[FERRRER B SE A B IR 1695}

No. 169, Datan Rd., Donggang Township, Pingtung County 928, Taiwan (R.O.C.)
http://www.tbnsa.gov.tw/

Tel : (08) 8338100

REHE SRS ERESEEIER

East Rift Valley National Scenic Area Administration

978755 R I TR R AT 1 7B L ¥R BR 2B 16 85i%

No. 168 Singhe Rd, Sec.2, 17 Lin, Hegang Village, Rueisuei Township, Hualien County 97844 Taiwan (R.O.C.)
http://www.erv-nsa.gov.tw/

Tel : (03) 8875306

REENER SIS ERXAREEIER

Matsu National Scenic Area Administration

2093E5T FRFE M =4I 6#4095-15%

No. 95-1, Ren-ai Village, Nangan Township, Lienchiang County 209, Taiwan (R.O.C.)
http://www.matsu-nsa.gov.tw/

Tel : (0836) 25631

REEEESHB ERRASEEIER

Sun Moon Lake National Scenic Area Administration

555F 1% BRI AT AT FR LU X 163518

No. 163, Zhongshan Rd., Yuchih Hsiang, Nantou County 555, Taiwan (R.O.C.)
http://www.sunmoonlake.gov.tw/

Tel : (049) 2855668
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RBEHE B2 UUBRKXESEEIER

Tri-Mountain National Scenic Area Administration

413= A IR TR IR AN IEER 73858

No. 738, Chungcheng Rd., Wufeng Hsiang, Taichung County 413, Taiwan (R.O.C.)
http://www.trimt-nsa.gov.tw/

Tel : (04) 23312678

RBENERE SR FER A SEEIERE

Alishan National Scenic Area Administration

60252 5= P2 ER BB 1 AI A8 [13-165%

No. 3-16, Chuko, Fanlu Village, Chiayi County 602, Taiwan (R.O.C.)
http://www.ali.org.tw/

Tel : (05) 2593900

RBEHEEEEMNE R A S EEIERE

Maolin National Scenic Area Administration

851 /= L BRI MDA AT 1 2-555%

No. 12-5, Maolin Village, Maolin Township, Kaohsiung County 851, Taiwan (R.O.C.)
http://www.maolin-nsa.gov.tw/

Tel : (07) 6801441

RBEEEEILEFEREE URKXAREEIER

North Coast & Guanyinshan National Scenic Area Administration

2532 L FREPILEEXA S EI133-65%

No. 33-6, Shiayuankeng, Demao Village, Shihmen Township, Taipei County 253, Taiwan (R.O.C.)
http://www.northguan-nsa.gov.tw/

Tel : (02) 26364503

REEFNEEEREEHNXASEEIER

Southwest Coast National Scenic Area Administration

727 = FE RPN PIAT BB 12 11958

No. 119, Jioucheng, Beimen Village, Beimen Township, Tainan County 727, Taiwan (R.O.C.)
http://www.swcoast-nsa.gov.tw/

Tel : (06) 7861000

RBESER SRR A REEIER

Siraya National Scenic Area Administration

72027 TR E R FE R 69-25%

No.69-2, Jianan Village, Guantian Township, Tainan County 720, Taiwan (R.O.C.)
http://www.siraya-nsa.gov.tw/

Tel : (06) 6990337

A2 ER B IR AL

Overseas Branch Offices

[HA] JAPAN
SEEEHEHRERERM

Taiwan Visitors Association, Tokyo Office

3F kawate Building., 1-5-8 Nishi-Shinbashi, Minato-Ku, Tokyo 105-0003, Japan
Tel:81-3-3501-3591/2

Fax:81-3-3501-3586

Email : tokyo@go-taiwan.net

S HE RS ABREFHBA

Taiwan Visitors Association, Osaka Office

6F., Sumitomo Seimei Midousuji Building, 4-14-3, Nishitemma, Kita-Ku Osaka 530-0047, Japan
Tel: 81-6-6316-7491

Fax: 81-6-6316-7398

Email : tbrocosa@pop02.odn.ne.jp

[F52] Korea
T e

Taiwan Visitors Association, Seoul Office

Rm. 804, 8F, Kyungki Building, 115 Samgak-Dong, Chung-Ku, Seoul, Korea
Tel: 82-2-732-2357/8

Fax: 82-2-732-2359

http://www.tourtaiwan.or.kr/

Email : tbrocsel@kornet.net

[&#&] Hong Kong
EHBHEERAT

Taiwan Visitors Association Limited

Rm. 904, 9F, Nan Fung Tower, 173, Des Voeux Rd., Central, Hong Kong
Tel: 852-2581-0933

Fax: 852-2581-0262

Email : ttbtva@netvigator.com

[#03E] Singapore

SEECHEIINRINEE

Taiwan Visitors Association, Singapore Office

5 Shenton Way, 31-11, UIC Building, Singapore 068808
Tel: 65-6223-6546/7

Fax: 65-6225-4616

Email : tbrocsin@singnet.com.sg

BIsk
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[553kPEEE] Malaysia
SETNBESENER

Taiwan Visitors Association, Kuala Lumpur Office

Suite 25-01, Level 25, Wisma Goldhill, 67 Jalan Raja Chulan,
50200 Kuala Lumpur Malaysia

Tel: 60-3-20706789

Fax: 60-3-20723559

http://www.welcome2taiwan.net/

Email : tva@streamyx.com

[Z£E]] U.S.A.

BRI SAASE S IS IR ER YEHE

Tourism Representative, Travel Section, Taipei Economic and Cultural Office in New York
1 East 42nd St., 9th Fl., New York, NY 10017, USA

Tel: 1-212-867-1632/4

Fax: 1-212-867-1635

http://www.go2taiwan.net

Email : nyo@tbroc.gov.tw

SET SILE N LIRS RER G HE

Tourism Representative, Travel Section, Taipei Economic and Cultural Office in San Francisco
555 Montgomery Street, #505, San Francisco, CA 94111, U.S.A.

Tel: 1-415-989-8677

Fax: 1-415-989-7242

http://www.go2taiwan.net

Email : info@yvisittaiwan.org

BRI E N LIRS RER G

Tourism Representative, Travel Section, Taipei Economic and Cultural Office in Los Angeles
3731 Wilshire Boulevard, Suite 780, Los Angeles, CA 90010, U.S.A.

Tel: 1-213-389-1158

Fax: 1-213-389-1094

http://www.go2taiwan.net

Email : latva@pacbell.net

[f8E] Germany
5 BT

Taipei Tourism Office, Federal Republic of Germany

Rheinstrasse 29, 60325 Frankfurt / main Federal Republic of Germany
Tel: 49-69-610-743

Fax: 49-69-624-518

http://www.taiwantourismus.de

Email : info@taiwantourismus.de
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Photo Index
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P06

P07
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P09

P10

P12

P13

(L) #AED

(Top) Stone rubbing

(A1) N\ENEE

(Center 1) Eight Trigrams Tea Garden
(FR2) SRR

(Center 2) Hand-thrown pottery

(F) REZ=E

(Bottom) Stone lion at Baoan Temple

=EERS]
Chinese bulbul

(Z2) HI%

(Left) Cosmos flower

() FEa1L

(Right) Taipei in the fog
() BXRim7E

(Top) Fish tempura

(FR) FREFESE

(Center) Resounding song
(F) 5%

(Bottom) Dragonfly

(£) &rIE2EEs

(Top) Holy Mother Temple, Tainan

(F) PIBEMRS

(Bottom) Burning of a plague god boat at
Xigang

IRITEEFESEDN

Inauguration of Tour Taiwan Years

SRS RS AR
A cocktail party celebrates the opening of the
Kuala Lumpur office

(7o) EEIREREIGR (PIELLINEFHEN )

(Left) "Wish to see you again" TV serial (at
Alishan Railway)

(FR) 101 BEEERIEN

(Center) New Year's Eve at Taipei 101

() REBAA - KXTFECNELCES

(Right) Press party for "Romance 99"

BEEREFEEIHEIN
Inauguration ceremony for the Taiwan Food
Festival

AEEREFE
Taiwan Food Festival

P14

P16

P17

P18

P

P22

P23

P25

P29

P32

P34

P35

P36

P38
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(%2) BhIMARF5EEHR = A e

(Left) Opening of the service hotline
() MREEARFSAIL

(Right) Visitor Information Center

BEZ=E
The beauty of Wanli

2007 BPIEFREEEN

2007 Shimen International Kite Festival

=
=8

Sea of clouds

() BBRZ=E

(Left) Beautiful moss
(A) BEYIH=EYIET

(Right) National Palace Museum

(f£) &t 101

(Left) Taipei 101

(FR) B2/ KER

(Center) The little Alishan train
() 168

(Right) A sea of blossoms

2007 ELLIRERS
Opening of the 2007 Pusan travel fair

FRIERZ

Indigenous children

BaI R LI\ ER
The little Alishan train

SHRTE

Rape blossoms

aEEET (M)

Drying "Taiwan gold"—persimmon cakes

BESE -ET25

True Love for Kaohsiung—Glory of Love River

ERTHEEZR
Dawn on the Hengchun Peninsula

PSR & FS

The Amis harvest festival

EHEEIRERIR

A still shot of "Wish to see you again”
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P39

P40

P41

P42

P43

P44

P45

P46

P47

P48
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(72) R #EEE— EASIREEET]
(Left) Common Wealth magazine—Travel
edition
(&) BEFM (Fh -~ HER)
(Right) "Celebrity Tour Handbook (Chinese
and Japanese editions)

(EB) RPnEEEHR—FRY

(Top) Poster for Southeast Asia—Spring series
("F) Fukuoka Class #F&

(Bottom) Fukuoka Class report

Travel in Taiwan ZBIE#)ERE
Travel in Taiwan report on honeymoon
photography

(L) BRUicSEHRRE

(Top) A report in the San Francisco Chronicle

("F) Thirsty traveller iRIB3EIE YEhE

(Bottom) A "Thirsty Traveler" travel program
DVD

National Geographic Traveler f55#&E
A report in the National Geographic Traveler

2007 BEBR{TEIRAEAE

The Tour de Taiwan bicycle race

(£) ESPN EBEFhaiEZ (s

(Top) An ESPN Program about The Taiwan
Glory

() TIME BEXES - HE /&

(Left) Book cover Ad. in TIME

(5) Newsweek EEEEHRD

(Right) An advertorial in Newsweek

(%£) BH GRAY #&

(Left) A Daily Gray report

(FR) EEERE

(Center) An article in Mountains and Valleys

(A) RER#EEEERE F4 REEEEER

(Right) An article on F4 and Taiwan's tourist
attractions in Rurubu

(72) NINMEEEFEEEHRE

(Left) Areport in a Kyushu magazine

(&) %2 Tourism News ZE5EEZRE

(Right) A special report in Korea's Tourism
News

() HTINK SMRT #EEES
(Left) A Singapore MRT ad

P49

P50

P51

P52

P53

P54

P55

P56

2517

BS5Y

P60

(FR) R EERIGES
(Center) An advertisement on an overpass in
Malaysia
(5) SBTISHEFHRIBES
(Right) An escalator ad on the Hong Kong
underground

(Z£) MONOCLE #FsIERNEES

(Left) Cover and inside ads in Monocle
magazine

(B) MAETEBEES

(Right) A London cab advertisement

(%) TIME EXES TEE / HEE
(Left) Book cover Ad. in TIME magazine
(5) Newsweek EXRESLS—HE
(Right) An ad in Newsweek

iR S —BuRI{EEE
Player's Manual—Arabic edition

(f£) JTB Rz

(Left) JTB schedule

(FR) F4EERES

(Center) An F4 press conference in Korea
(fB) 2007 JbBFIEN BB

(Right) 2007 North Coast wedding photo

EF 79 e EEfREES
Box-light ad for the NT$79 Taiwan stopover
program

2007 ZIRERERTE
An aborigine performance at the Pusan travel
fair

2007 &ItIRE

2007 Taipei International Travel Fair

SEBRERREFRER
Taiwan Hot-spring and Cuisine Carnival poster

BER -E=maR

Baolai—Meilun Hot Spring

IRTEERECHNSEHEERBIER
The "Tour Taiwan —Tell Your Own Story" web
page and postcard

() =HIbEEREEETM
(Top) Whale watching on the Northeast Coast

P62

P63

P64

P65

P66

P67

P68

P70

P72

P73

P74

() RIEBFEAR
(Center) Farglory Ocean Park
(%) HEEARFB AL

(Bottom) Visitor Information Center

RALLH R — BER SRR E

Roller coaster at Jianfusun Fancyworld

SBEET

Taiwan Tour Bus

S RS TEERR

Matsu Distillery on Nangan

EZLmEELL

Shitoushan at Jinshan

() E=EHRMm

(Top) Liaoning Street Night Market
(=) RERRTE

(Left) Chinese-style food sculpture
() iR

(Right) Sweet and sour fish

(=) A
(Left) Meat dumplings
() MERAZVEE

(Right) Japanese-style cuisine

BT
A profusion of plum blossoms

(b)) aite=E

(Top) Taipei Lantern Festival

(Fh) #REHEEEABEISED

(Center) Sleeping Beauty and Pekinese Dog
on Green Island

(™) BIEES

(Bottom) Qingjing Farm

() dt=RIIE

(Top) Rainbow Bridge on the Northern Cross-
Island Highway

(F) SWUEE

(Bottom) Dawn on Snow Mountain

EEBIRRE
Rebirth of Glory report

() BUEBERR
(Left) Underwater hot springs at Turtle Island

Prs

P76

P77

P78

P79

P80

P81

P82
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() BRE
(Right) Sun Moon Lake

SEET
Love River, Kaohsiung

() sItEEREEETm

(Top) Whale watching on the Northeast Coast

() EItEEEEEBFEER

(Center) Hohaiyan Rock Festival at Gongliao
on the Northeast Coast

(M) FtEEEEEFEXEAREIEEHEE

(Bottom) Name-plate unveiling for the
Northeast and Yilan Coast National
Scenic Area

(£) HILEEREE

(Top) Walking on the Northeast Coast

(M) BUABEBAEZRLTYES

(Bottom) Chinese Valentine's Day activity on
the Northeast Coast

() RitEEEYLEETEE
(Left) Shuangxi Bicycle Race on the
Northeast Coast
() HILERIETTIEEE
(Right) "Lighting a lamp for luck" on the
Northeast Coast

= I=)EE
Sanxiantai Scenic Area

(B) BEFEHHRFRINE
(Top) In-line skating marathon on the East
Coast
(F) FEHEiZ 1
(Bottom) White-water rafting on the Xiuguluan
River

IR SRIMEEED

Jialulan handicraft market

(o) EiRtaR S ENisEE

(Left) Floating dock at Tongpan Island in
Penghu

(FR) &S BiSani%eE

(Center) Floating dock at Jibei Island in

Penghu
() FEEEEHETR
(Right) Training of snorkeling guides
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P83

P84

P86

P88

P89

P90

P9

P92

P93

P94
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() R AEEREIIKR

(Left) On-the-job training for service personnel

(A) B=fiZEHE

(Right) Random safety inspection of a tourist
boat

(L) i tCEEE AR

(Top) A public toilet in Qimei Island in Penghu

(F) SERSEREERENE

(Bottom) Environmental improvement on Jibei
Island

(L) EREEiTE

(Top) Praying for blessings in Penghu

(FR) ERIBEEEIL

(Center) "Love Ties Two Hearts" in Penghu
(F) BENEERRE

(Bottom) Self-guided tour explanatory plaque

(L) 2007 SERE

(Top) 2007 Kaohsiung Travel Fair
(F) BfIEBEEES

(Bottom) Touring by bicycle

AISEEITEBEESE)
Bicycle touring at Dapeng Bay

() BEREREME

(Left) Dragon boat races on Liyu (Carp) Lake
(a) BRI

(Right) Fun with powered parachutes at Luyu

() BEERIEN
(Left) Completion ceremony for the Luye
Ranger Station
(FR) 2007 FTEERHtEEIFRBIR AL ERE
(Center) 2007 East Rift Valley International
Marathon
() BA=IE

(Right) Iron man triathlon

(A=
A sea of flowers

() 96 & L1l

(Left) 2007 volunteer training

() B5%

(Right) The joy of hot-spring bathing

(7)) KB SE:ES 2 R B 5B 7HES
(Left) Greater crested tern and Chinese
crested tern

P95

P96

B9

P98

[Pe)e)

P100

P101

P102

P103

P104

(FR) REIEREEEEE

(Center) Beauty surrounds Dongyong
Lighthouse on Dongyin

(A) BARREEESE

(Right) Canoe fun

=Py

Caipuao on Juguang Island

() #ERTEER

(Top) A Lantern Festival tour of the Tieban
realm

() BN FICSAREERELE

(Bottom) Theme Hall in Peace Memorial Park

() Z£REEES

(Top) Tern-watching

(F) 240 Ef2fEiE

(Bottom) Exercising a 240 cannon

BHREEBZXESE
Sun Moon Lake National Scenic Area

2007 BEERRE
2007 Taiwan Culinary Exhibition

(£) HUEE

(Top) Lishan Hostel

(Fh) BIRERE - BE5E

(Center) Discovering Guguan—hot-spring
feast

(M) N\FIRSEFBAE

(Bottom) Baihu Park in the Mt. Bagua Scenic
Area

WSELLZE WA
Entrance to the Lion's Head Mountain trail

JMEE LIRS A B
Emei Lake Suspension Bridge at Lion's
Head Mountain

(f£) HIEE

(Left) Lishan Hostel

(FR) E(EKEE

(Center) Great Buddha at Changhua
(HB) Xt

(Right) Tianchi

() mARTERE

(Top) A wedding under the sacred tree

P106

P108

P10k

P110

P112

P113

P114

P115

(AR 1) FIELLZE

(Center 1) Footprint of an immortal on an
Alishan trail

(FR2) BOFHSEARARE

(Center 2) Niupuzai Nature Park at Chukou

(M) W=E-=EFESE

(Bottom) Mountain beauty--the Danayigu Trail

(E) BEEESE

(Top) Lijia Maple-leaf Trail

(FR) KFfEERERERER

(Center) The Huashi Stream Ecological
Reserve in Taihe

() &l asfgAR

(Bottom) Shigupan Bridge, Fengshan

() 1-2 BERERREAEIRES)

(Left) Butterfly watching in January-February

(A1) 10 BraBEHE=

(Center) Austronesian Wedding Festival in
October

(A) =Hs

(Right) A beautiful and secluded valley

12 BUBRIEEERRS
Flower blossoms and hot springs in
December

() 2007 JLEFIEHEBES

(Top) 2007 wedding photos on the North Coast
(™) TLAmSELLIA=REZ Ak

(Bottom) An eco-tour in Shitoushan in Jinshan

(%£) 2007 £BHG F I LESSES)
(Left) 2007 King of Kunshen Salt Peace
Festival
(A) 2007 ERE5FFLESES) - EREAKRE
(Right) 2007 King of Kunshen Salt Peace
Festival—cultural performance

2007 SETIBFEEESSEEE) - B LsE
2007 Lively Ocean: Joy at Mashagou—fun with
wind surfing

() 2007 JE7IEFERES/WEEE) - WEELEE

(Top) 2007 Lively Ocean: Joy at Mashagou—
sand sculpting competition

() RBEFARFBHIL

(Bottom) Budai Visitor Center

EEREERXRASEER
Southwest Coast National Scenic Area
Administration

P116

P118

P11

P123

P124

P125

P126

P127

P128

P130
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(o) AhEEEREERACESR
(Left) Entrance to the Siraya Living Experience
Garden
() MsEEEARRBEEIN
(Right) Lingding Park and traveler information
station at Guanziling

Rt

A world of fantastic rocks

(E) EiFECEE

(Top) A press conference for the Siraya Zou
Biao

(F) 1R E

(Bottom) Mountain cleanup at Meiling

ity
Drying daylilies

(Z2) #msELl

(Left) Lion's Head Mountain

() PaEERBEDRRESHERFES

(Right) Tourism Bureau Deputy Director
General Stephen Kuo Su presents
hot-spring labels

SERKRETETN
Dahua potholes at Pingxi

t=E/I\

Grappling with the Ghosts

() W

(Left) A cloth-horse skit

() EEXES

(Right) Queen of Heaven Temple at Qijin

(=) KRATKER

(Left) A boat-launching ceremony
(FR) BElrxiEE

(Center) Rukai tribal wedding
(A) F5

(Right) Passing on tradition

(E) RiEF®
(Top) Homestay training
() SHERFARFBHIL

(Bottom) Kaohsiung Visitor Information Center

IR I EIEE IR TEYRERER D E
BE

Joint travel safety inspection—Guaranteed
travel shopping store and tour bus safety
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P132

P133

P134

P135

P136

P137

P138

P139

P140

P142

P143

P144

P145
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IR I EEE — IKITEDRERS
Joint travel safety inspection—Guaranteed
travel shopping store

o t=)il
Bird Rock

PRI RS
West Lake Resortopia

(L) ELWERE

(Top) Grand Hotel

(F) EmRETE

(Bottom) The beauty of Yamay Mala Bay

(72) FIERRAY

(Left) Atayal Resort

() FEEERAY

(Right) West Lake Resortopia

ENRS

Love River scene

AN = 3=
Little Ding Dong maze

(E) 7@ty

(Top) Leofoo Village

() ZUBLLTESR

(Bottom) Jianfusun Fancyworld

(B) BEEEH#Y
(Top) Yamay mascot
() ZRHEERY
(Bottom) Atayal Resort

2007fun ERER I LR S (R
"2007 Fun" joint summer theme park
promotion

F4 FEHESTS
F4 print advertising

HAE
Sun Moon Lake

() Eis NS5l

(Left) Tour guide training

(FR) IR{TEEERIPE

(Center) Tour Taiwan Years presentation
(B) KMTEeEFERIEE

(Right) Tour Taiwan Years presentation

P146

P147

P148

P149

P150

P151

P152

EASS)

P154

P157

P159

B ELT

Taiwan Tour Bus

EJLER AR AR F5 R
Visitor Information Center at Taipei
Railway Station

(E) SHERSZARFHIL
(Top) Kaohsiung Visitor Information Center
() BUHT e {EERYCARFSHE

(Bottom) Innovative e-tourism service network

ZEHER RS
Atayal Resort

(L) 2007 ZUUIRERAFRZD

(Top) Crowds of visitors at the 2007 Busan
International Travel Fair

() 7\ietyZsmt

(Bottom) Old oil well at Leofoo Village

2007 £ LNE
2007 Busan International Travel Fair

F4 2RISR =

F4 fan concert

AEM

Taroko Gorge

(E) BEemsE

(Top) Dragon boat race

(A1) EREHEIR

(Center 1) Grappling with the Ghosts at Yilan

(FR2) P LIEEEEE

(Center 2) Dancing with fireflies at Alishan

(F) RBAA—KXTFHEGIFLEEE

(Bottom) "Romance 99" welcoming press
conference

HAE
Sun Moon Lake

AN

Suao-Hualien Highway

() F2 CK124 TS NE

(Left) The CK124 steam locomotive at Pingxi
(A) M=

(Right) National Palace Museum
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