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> Foreword

Looking back at the year 2013, we are filled with excitement and pride. Continuing on the momentum
of 7 million tourist arrivals in 2012, the number of inbound tourists in 2013 broke through the 8 million
mark, reaching a record total of 8,016,280, as well as contributing NT$366.8 billion in foreign exchange
revenue to Taiwan’s economy. According to the biennial Travel and Tourism Competitiveness Report from
the World Economic Forum (WEF), Taiwan moved up four places from 2011 to rank 33rd amongst 140
countries, affirming Taiwan’s outstanding tourism performance.

Through the collaborative efforts of the tourism industry and the government, the attractiveness of
tourism in Taiwan has gradually gained international exposure. The number of tourist arrivals continued to
show a positive growth trend in 2013, where the increase of tourist arrivals from South Korea, Mainland
China, Hong Kong, Macau, Singapore, and Malaysia all exceeded 10% over last year. Taiwan was listed
as one of the world’s top 50 must-visit places in both the New York Times and British newspaper the
Guardian, demonstrating that Taiwan’s image as an international tourist destination has already taken
shape, allowing for continual and positive development of Taiwan's tourism industry.

To continue the "Time for Taiwan" promotional policies, the Tourism Bureau not only organized the
four main festival activities of the Taiwan Lantern Festival, the Taiwan Fine Foods Series of Events, the
Taiwan Cycling Festival, and the Taiwan Hot Spring and Fine-Cuisine Carnival, but also proactively spread
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the word about the "Taiwan Tourism Events Calendar”. Through selection of the
42 international events most representative of Taiwan, travelers worldwide were
attracted to visit and experience Taiwanese travel. In addition, the pioneering
"Taiwan Fun on Tropic of Cancer" activities which were held in 2013 represented a
great cooperative undertaking between county and city governments and national
scenic area administrations along the Tropic of Cancer. They all worked together to
launch a series of Summer Solstice festival activities in order to develop new tourist
hot spots, spur the development of local tourism, as well as boost the economy.

Aside from working to increase the number of tourists visiting Taiwan, the
Tourism Bureau continued to try to make travel not only fun, but easy, for tourists,
devoting its efforts to enhancing the quality of service. The Bureau provided
international tourists with free iTaiwan Wi-Fi wireless internet access, established
31 inexpensive and convenient “Taiwan Tourist Shuttle” itineraries, and 81 different
preferential ticket packages. A total of 481 hotels and 682 homestays have achieved
certification by the Bureau, offering tourists a multitude of transportation and
accommodation options. Moreover, senior citizen travel was actively promoted, five
barrier-free routes were developed, and several Muslim-friendly restaurants were
assisted in attaining halal certification, so that a broad spectrum of guests could
receive service of the utmost quality and enjoy heart-warming journeys throughout
Taiwan.

The Tourism Bureau has always upheld the concepts of multi-faceted
development and global outreach in the promotion of tourism in Taiwan. In addition
to maintaining consistent inbound tourism growth, we are even more diligent in
the vigorous pursuit of quality. In 2014, it is our goal to achieve 9 million inbound
visitors to Taiwan. We will continue to expand the emerging markets in Southeast
Asia and Muslim communities, promoting the international cruise market, and
striving to attract more high-end tourist demographics to visit Taiwan in hopes that
our top-quality service and travel environment will encourage more international
tourists to visit. We plan to further increase the value-added tourism industry and
strengthen our international competitiveness. In terms of tourism, we will continue
to work hard to fully implement our concept of "Connecting with a Wonderful Life"
so as to give both local and overseas visitors a beautiful Taiwan touring experience.

Compiled here are the achievements of the tourism administration in 2013. We
welcome your comments and suggestions.

Director General of Tourism Bureau,

Dowid W. o,
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Major Tourism Administration Achievements in 2013

In the attempt to continue the expansion of Taiwan’s international tourism market, the Tourism Bureau
launched “Time for Taiwan” for general and specific promotions in 2012 and 2013. The Tourism Bureau
wanted to develop a tourism environment composed of “sustainability, good quality, friendliness, lifestyle,
and diversity” by taking advantage of the cultural heritage and the beautiful natural scenery of Taiwan. The
Tourism Bureau further molded the international image of “Taiwan- the Heart of Asia” to make a deeper
impression on foreign travelers.

“Time for Taiwan” involved stratification at international, national, and local levels, where the Tourism
Bureau held and promoted six basic tourism themes, namely “Culture, Romance, Fine Dining, Shopping,
Happy and Healthy Lifestyle, and Nature”.
Aside from the four superb existing festival
activities, namely the Taiwan Lantern
Festival, Taiwan Fine Foods Series of
Events, Taiwan Cycling Festival, and Taiwan
Hot Spring and Fine-Cuisine Carnival, the
“Taiwan Fun on the Tropic of Cancer” was
carried out in 2013 fully integrating county
and city governments and National Scenic
Area Administrations along the Tropic of
Cancer, in order to organize more than 30
Summer Solstice festival series of activities
and increase the friendliness and quality of
the tourism service environment.

Moreover, the Tourism Bureau efficiently attracted foreign tourists by means of the five “4W1H” aspects:
“Who (winning tourists over)”, “When (timely travel opportunities)”, “What (incentives development)”, “Why
(must-come travel)”, and “How (travel tour convenience)”, along with the slogans of “Weekly Activity” “Daily
Enjoyment", “Plentiful Hot-Spots”, and “Always Touching your Heart” to accentuate that the best time to visit
Taiwan is now!

Under the vigorous promotion of “Time for Taiwan”, a new record was set as inbound visitors reached the
8,016,280 mark, representing an increase of 9.6% over 2012, and the number of inbound tourists exceeded
800,000 in December 2013, a record monthly high. Meanwhile, the tourism markets remained balanced with
stable growth, with the exception of the Korean tourism market which advanced the fastest, comprising 35.6%
of all arrivals to Taiwan, and the growth of other tourism markets such as Mainland China, Hong Kong and
Macao, Singapore, and Malaysia, which each accounted for 10% or more. The Tourism Bureau accomplished
the promotional goal of “Multi-Development, Global Promotion”, with a total of NT$366.8 billion in foreign
exchange earnings from tourism in 2013.

In addition to an increase in tourists visiting Taiwan and tourism receipts, Taiwan moved up four places
to become #33 worldwide, based on the “Travel and Tourism Competitiveness Report” from the biennial
World Economic Forum. Furthermore, Taiwan’s tourism industry had the honor of receiving the highest award
for “Travel Journalism-Travel Guidebook” by the Pacific Asia Travel Association (PATA). This award not only
affirmed the efforts that Taiwan made to improve its tourism industry, but garnered further international
praise for the “Time for Taiwan” international campaign.
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Il. Launched “Taiwan Tourism Events Calendar” to Light Up International
Tourism Events

The four main festival activities, namely, the Taiwan Lantern Festival, Taiwan Fine Foods Series of Events,
Taiwan Cycling Festival, and Taiwan Hot Spring and Fine-Cuisine Carnival, were integrated with other
international promotional activities hosted by central ministries along with county and city governments to
collectively develop and establish the "Taiwan Tourism Events Calendar” brand. This promotion helped to
develop local economies and tourism industry, conserve traditional culture and arts, highlight local features,
further cultivate international awareness, and simultaneously appeal to a great deal of domestic and foreign
tourist participants.

To promote the “Taiwan Tourism Events Calendar” to national and international travelers, the Tourism
Bureau set up electronic and print media commercials, outdoor billboards, seat covers on the Puyuma Express
train, lightboxes at Taiwan High Speed Rail Stations, and showcases on various floors of Taipei 101. Moreover,
the Bureau also integrated the main themes of time and space via both tangible and virtual mechanisms by
such means as free information pamphlets in Chinese, English, Japanese, and Korean at travel service centers,
websites, and mobile applications for the “Taiwan Tourism Events Calendar” in Chinese, English, and Japanese
for travelers to convenieniently access and download restaurant, accommodations, transportation, and
shopping information.

To further promote the “Taiwan Tourism Events Calendar”, the Tourism Bureau has developed an
organizational mechanism for putting on events in order to invigorate event organizers to value the content
and service quality of their events, progressively enhancing the overall quality of Taiwan’s tourism industry.

Moreover, via social media platforms, events both actual and online, overseas offices, and other
promotional resources, the Tourism Bureau cooperated with domestic and international travel agencies
to develop travel packages and to promote “Taiwan Tourism Events Calendar” activities and other events.
Furthermore, the Tourism Bureau offered travelers the chance to experience the concept of “Daily Activities
to Touch Your Heart”, and actively sought to boost and expand tourism and related industry.

lIl. Promoted the “Taiwan Fun on the Tropic of Cancer” and Developed New
Spots for Summer Travel

To develop new tourism products, the Tourism Bureau took advantage of the two elements - “Geographical
Space: Tropic of Cancer” and “Seasonal Time: Midsummer” - to set up eight main themes, namely: Dawn,
Native Land, Climbing High, Lifestyles of Health and Sustainability, Breeze, Astronomy, Setting Sun, and Starry
Night, integrating the resources in the areas along the Tropic of Cancer, including the National Scenic Area
Administrations of the East Coast, the East Rift Valley, Alishan, Siraya, the Southwest Coast, and Penghu, as
well as Hualien County, Kaohsiung City, Chiayi County, and Chiayi City. Related “Taiwan Fun on the Tropic of
Cancer” midsummer activities were held from the last third of June to the end of September to establish a
new brand of summer tourism events.

Via the “Tastebuds Tour along the Tropic of Cancer—the Summer Solstice Fine Foods Competition”
activity held by the Tourism Bureau, the top 10 Taiwanese summer time delicacies such as vegetarian gelatin,
medicinal grass jelly, mango sorbet among others, were selected through an online travel delicacies voting
competition. Another activity was launched under the name of “Great Fortune Along the Tropic of Cancer” by
embracing the first rays of midsummer sun upon the east coast of Taiwan and then following the movement
of the sun toward the west. Through the connection of these diverse activities, a joyful and enthusiastic
atmosphere along the Tropic of Cancer was revealed.

The Tourism Bureau revitalized the four existing landmarks along the Tropic of Cancer in Taiwan through
the “Taiwan Fun on the Tropic of Cancer” series of activities, utilizing oceanic island romance and other
elements to set up 2 new landmarks at Dongshi Township in Chiayi County and Hujing Island in Penghu
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County, molding the appeal of the Tropic of Cancer into attractive scenic spots. Furthermore, eight principal
theme areas were connected via the integration of diverse transportation systems to feature scenic spots and
local businesses along 24 public routes. The Tourism Bureau also established a mobile application and website
in promotion of these activities, launched the “Taiwan Summer Solstice Stamp Collection Activity” to appeal
to tourists to schedule their own tours along the Tropic of Cancer. During these “Taiwan Fun on the Tropic

of Cancer” activities, participants totaled 3,630,000, generating receipts in the order of NT$12,400,000,000
through excellent-quality accommodations, fine foods, cosmetic services, recreational experiences, et cetera.

[. Taiwan-Japan Summit Forum on Tourism

The “Taiwan-Japan Summit Forum on Tourism” was held at Hamajima-cho, Hazako, Japan on May 31,
2013, and included representatives from travel agencies, the aviation industry, the tourism industry, and other
officials from both parties, totalling 209 participants (including 54 Taiwanese and 155 Japanese). The following
three main topics were discussed: “Cooperation Through Special Farm Products, Identical Toponyms,
Related Historical Scenic Spots, and Shared Tourism Facilities”, “Facilitating Mutual Exchanges Through Music
Concerts, the National Palace Museum, the Takarazuka Revue Musical Theater Troupe, and Other Cultural
Activities”, and “Reinforcing the Exchange Between Taiwan and Japan Through Conferences, Tours Exhibitions,
and Official Websites”. In 2013, there were a total of 3,767,557 exchange visitors between Taiwan and Japan,

and the goal of achieving 4,000,000 exchange visitors by the year 2014 has been established.

Il. Taiwan-Korea Tourism Exchange Conference

The “28th Taiwan-Korea Tourism Exchange Conference” was held at the Kimdaejung Convention Center in
Gwangju, Korea on May 28, 2013, with representatives from travel agencies and officials from both parties
totaling 110 (including 40 Taiwanese and 70 Korean) discussing the use of railway systems to develop local
tourism spots, educational tours to facilitate the exchange of teenagers between Mainland China and Taiwan,
and youth tourism programs. In 2013, there were a total of 869,829 exchange visitors between Taiwan and
Korea, and the goal of achieving 1,000,000 exchange visitors by the year 2014 has been established.

lIl. Taiwan-Vietnam Tourism Cooperation Conference

The “2nd Taiwan-Vietnam Tourism Cooperation Conference” was held in the Vietnamese capital of Hanoi
on October 30, 2013, with the aims to strengthen the educational exchanges and tourism industry of both
parties, to provide investment information for related agencies, to promote the training of tourism personnel
and hold conferences, to disseminate information regarding various tourism activities through a double-
logo method, and exhibit the tourism logos of both parties on official websites, et cetera. Since the signing
of the Taiwan-Vietnam Tourism Cooperation understanding memorandum and the conference based on
this agreement, the amount of tourist arrivals of both parties has continued to increase, with the number of
Vietnamese tourists visiting Taiwan increasing by 32.58% in 2013, demonstrating significant results.

[V. Cross-Strait Tourism Roundtable Conference

The 5th Cross-Strait Tourism Roundtable Conference was held in Taipei on July 19, 2013, with the
topic of “Follow the Past and Herald the Future, Creating A New Dimension of Tourism”. The president
of the Association for Cross-Strait Tourism Exchange, Qi-Wei Shao, represented Mainland China and led
the representatives from travel associations in various provinces and cities to Taiwan for the conference.
Through the participation of both parties, the conference helped in enhancing cross-strait tourism industry
cooperation, boosting tourism exchanges from both sides, improving tourism quality and content, and
advancing the output value of the tourism economy.
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Announcement campaign for barrier—free routes in National Scenic Areas

V. Optimized the Tourism Market to Promote Independent Travel for Mainland
Chinese Tourists to Taiwan

To achieve the goal of "Effective Management- Stable Growth" for tourism from Mainland China, the Tourism
Bureau negotiated with the Taiwan Cross-Strait Shipping Association and Cross-Strait Shipping Exchange
Association, and agreed that starting in April 2013, the quota of persons from Mainland Chinese tour groups
would increase from an average of 4,000 to 5,000 per day, and also to help balance the huge difference in
the number of visitors between peak season and the rest of the year. In view of the fact that the number of
tourists from mainland China had reached a certain extent, the Tourism Bureau implemented the “High-
Quality Journey Examination Operation Directions of Tour Group for the Organizing by Travel Agencies of
Tourist Travel in Taiwan by People from Mainland China” in May of 2013 to progressively regulate the quality
of the market, strive to attract high-end tourists to shop in Taiwan, and give the tourism industry a boost.

Since the implementation in June, 2011, of the policy allowing free and independent travel for Mainland
Chinese tourists bound for Taiwan, a total of 26 cities were opened up for tourists visiting Taiwan by the end
of 2013, with a limit of 3,000 daily arrivals from Mainland China. Because these tourists are able to arrange
their tour itineraries for themselves, the tourism market will be developed by district, diversity, and depth,
in order to promote the development of Taiwan’s fine dining, hot-springs, recreational farms, entertainment
industry, cultural industries, the taxi industry, and other related industry, and balance the tourism market of
Mainland Chinese tourist groups.

VI. Practiced Humanitarian Solicitude and Promoted Barrier-Free and Senior
Citizen Travel

|. Barrier-Free Travel

In accordance with the key points of the barrier-free travel environment tourism policy from the Ministry
of Transportation and Communication, the Tourism Bureau implemented the barrier-free travel project to
service the physically and mentally disadvantaged, as well as the elderly, pregnant, toddlers, and others for
whom walking is less convenient.

The Tourism Bureau set up an action group for the establishment of a barrier-free travel environment,
and selected 5 barrier-free routes, namely “Northeast Coast, North Coast, Sun Moon Lake, Tri-Mountain, and
Dapeng Bay”, according to the suggestions from organizations representing mentally and physically disabled
people, doing on-site inspections of the new routes between November and December 2012.

The representatives of The League of Welfare Organizations for the Disabled were once more invited to
inspect the progress in improving the barrier-free facilities. Moreover, related administration had also set
up barrier-free pathways, parking spaces, public bathrooms, guidance services, sign instructions, wheelchair
rentals, charging sockets for electric wheelchairs and other people-oriented barrier-free services. Five barrier-
free route brochures were compiled and printed, and the website amended to include barrier-free services.

The Tourism Bureau held an “Announcement Campaign for Barrier-Free Routes in the National Scenic
Areas” at Fulong Visitor Center on July 5, 2013, to provide a friendly travel environment for disabled, elderly,
pregnant, toddler, and disadvantaged groups, and to set up an online database collecting barrier-free and
other related information. Tourists can easily get access to tourism information and arrange their schedules
online, or through “Time for Taiwan”, the “Taiwan Tourism Events Calendar”, and other mobile multimedia
interface apps.

To assist local governments in setting up barrier-free facilities in hotels, the Tourism Bureau held five
“Ordinance Explanation Session for Barrier-Free Installations” in Northern, Central, Southern, and Eastern
Taiwan, with more than 500 participants undergoing training in March 2013.
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Il. Senior Citizen Travel

The retirement regimen, pastimes, and travel activities of senior citizens are a budding travel market
due to the worldwide trend of ageing populations. After the Tourism Bureau launched barrier-free travel
environments and routes, it further promoted travel routes for the elderly, offering information regarding
transportation systems and barrier-free facilities. Emphasizing the concepts of “Lifestyle of Health and
Sustainability”, “Regimen”, and “Health Caring”, the Tourism Bureau hoped to increase the aspiration to travel
among senior citizens, leading to prosperity in the tourism industry, and a win-win situation for consumers

and agencies.

In addition to the routes organized for senior citizens by National Scenic Area Administrations under the
supervision of the Tourism Bureau, the northern route at Mount Guanyin area, central route at Sun Moon
Lake, southern route at Dapeng Bay, and eastern route at the East Coast area were selected as well. By
connecting transportation and dining, travel agencies will organize and establish tour packages for elderly
travelers.

VII. Implemented Seamless Service and Established a Positive Public Opinion
of Tourism

[. Travel Information Service Centers

Assistance was provided to local governments and National Scenic Area Administrations to set up
recreational spots, establish travel information service centers and tourist centers under the “i” logo, and to
expand the service network in providing a travel-friendly and convenient environment for tourists at main
transportation stations all over Taiwan in accordance with Corporate Identity System (CIS).

Continued to hold educational training for tourism personnel, supervise and monitor the service situation
including Wi-Fi hotspot establishment provided by travel information service centers, and develop diverse
services based on diverse regional characteristics.

The Tourism Bureau offered guidance to local governments and National Scenic Area Administrations in
combining tourism-related industry with public and private sectors like police stations, convenience stores,
hotels, factory tours, leisure farms, and catering. It also set up 200 Level 4 Travel Information Centers, and
arranged information pamphlet installations with standardized design for tourist use.

[I. Taiwan Tour Bus

" ;:?. i A Guided 16 travel agencies to set up 64 tour package

(F 7111 4 gg, é‘—‘ S AT iti ies in Yil the Northeast Coast I

Y ___iém :—,%.g«%)[ﬂ-“ i |n.erar.|es in |.an, on the Northeast Coast, as well as
Yeliu, Yingge, Taichung, Lukang, Sun Moon Lake, Penghu,

sanun ailan O Kaohsiung, Kenting, and Taroko in 2013.

b BERERES

o A The “Taiwan Tour Bus” program developed new scenic

spots and many special routes, for tourists to ride bicycles
and experience DIY recreational activities in coordination
with “Tourism Towns”, “Taiwan Tourism Events Calendar”,
“International Spotlight”, and other promotions, in an
attempt to offer an easy and diverse travel experience for

the public in 2013.

The Tourism Bureau conducted the “Taiwan Tour Bus” Fun
4 promotional activities September 2013 in conjunction with
tourism agencies to encourage tourists to take the buses.

AR —Fun 4 EIRIT
Taiwan Tour Bus — Fun 4 Easy Travel
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Taiwan Tourist Shuttle Cardboard cutout

lIl. The “Taiwan Tourist Shuttle” Seamless Transportation Service System

The Tourism Bureau selected 31 travel routes with 2,380,000 people receiving service, continued to
develop 81 kinds of ticket packages including 13 regional packages and seven Taiwan High Speed Rail tickets
for tourists to choose from. The Tourism Bureau further integrated the Taiwan High Speed Rail, Taiwan
Railways Administration, and the Mass Rapid Transit systems of Taipei and Kaohsiung, and other main
transportation resources, to publish the “Taiwan Pass Tickets” for domestic and foreign travelers to realize the
concept of “Connecting the North, South, East, and West with a Single Ticket”.

In order to reveal the joyful tourism quality of the “Taiwan Tourist Shuttle”, a virtual spokesman was
created, appointed the name Cute Travel Baby. The Tourism Bureau continually selected eight routes for
the Cute Travel Baby travelling show, organized an “Integrated Taiwan Tourist Shuttle Marketing Press
Conference”, compiled and printed 1,300,000 limited edition flyers in Chinese, English, and Japanese aimed
at adult tourists, made a 40-second commercial film and promoted it through various channels, such as
Facebook, newspapers, magazines, broadcasting stations and transit stops. The “Fun Taiwan APP” online
activity was also held to encourage tourists to take advantage of public transportation.

IV. Cloud Computing Services

Established a public tourism information database (http://gis.taiwan.net.tw), collecting information for
tourist destinations, accommodations, catering, and activities, and offered a complete range of GIS tourism
information for travel agencies and users in need.

V. Electronic Bulletin Boards

Set up multi-function electronic traffic and travel information bulletin boards at 58 travel service centers of
the Shanghai branch office of the Taiwan Strait Tourism Association, domestic airports, international airports,
main train stations, and other scenic spots mainly to provide local travel information, popular activities, and
some preferential messages in hotels and restaurants. Via the above-mentioned services and intimate service
quality, tourists have easy access to tourism-related information at nearby tourist service centers, increasing
their aspiration to travel.

VI. Tour Taiwan Application

The Tourism Bureau has developed a “Tour Taiwan” mobile app, supplying more than 60,000 travel
information pieces of Location Based Service (LBS), including tourist destinations, accommodations, catering,
service centers, police stations, hospitals, parking areas, public restrooms, gas stations, and train stations,
among others to meet the needs of tourists.
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Where can you find the biggest collection of Chinese art and artifacts in the world? And
where can you find rich expressions of both local and foreign cultures existing harmoniously side-
by-side? In Taiwan, that's where! Here we have the National Palace Museum, with its fabulous
collections of Chinese and Asian artifacts; we also have the National Taiwan Craft Research and
Development Institute, which develops fascinating handicrafts using local materials; we have
the Buddha Memorial Center, which concentrates on religious artifacts; and finally we have
smaller museums and tourist factors all over the island, each with its unique attractions. What's
more, there is also the annual Mazu religious pilgrimage and lantern festival, indigenous harvest
festivals, concerts- you name it. If you're interested in the diverse cultures of Asia, now is your
Time for Taiwan!
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» Chapter 1 Tourism Market

Section 1 Global Travel Market

I. The Global Tourism Industry

According to the latest data provided by the World Tourism Organization (UNWTO), international tourist
arrivals reached a record 1,087,000,000 in 2013, growing by 5% compared with 2012. By region, the Asia-
Pacific gave the best performance, with 6% growth in international tourist arrivals. This includes 10% growth
in Southeast Asia and 3.6% in Northeast Asia. The Americas saw 3.6% growth, with Central America highest at
4.3%. Africa also grew by 5.6%.

o0 8 S I o B

UNWTO forecasts that international tourism will grow slightly in 2014 by about 4-4.5%. By region,
predicted growth rates are: 5-6% in the Asia-Pacific, 3-4% in the Americas, 4-6% in Africa, 3-4% in Europe, and
0-5% in the Middle East.

[I. Asian Tourism Market

(I) Japan (Source: Japan National Tourist Organization)
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Outbound travelers from Japan in 2013 were estimated at 17,470,000, a decline of 5.5% compared to
2012. The number of inbound visitors for the same period was 10,363,900, up 24.0% over 2012. Major
sources of Japan-bound tourists were South Korea (2,456,100), Taiwan (2,210,800), Mainland China

—_ = —_— N
> /—“‘:T —_— Eﬁ'% I——J iE 4§EE\R (1,314,500), the United States (799,200), and Hong Kong (745,800). Analysis of the growth rate of these
53 E Ej / countries showed across-the-board increases, with the exception of Mainland China (-7.8%), with a rise of
50.8% in Taiwan.
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Graph Depicting Growth Rates in Tourist Arrivals from Major Asian Tourism Markets in 2013
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(Il Hong Kong (Source: Hong Kong Tourism Board)

Hong Kong residents made 84,413,548 trips abroad in 2013, a decline of 1.0% over 2012. A total of
54,298,804 travelers arrived in Hong Kong in 2013, 11.7% more than in 2012. Excluding those from Mainland
China (40,745,277), arrivals fell by 1.1% to 13,553,527. By country (or area) of residence, the most important
sources of visitors were Mainland China (40,745,277), Taiwan (2,100,098), and the United States (1,109,841).
In terms of market growth, Mainland China topped the list of source countries (16.7%), followed by Macau
(8.5%), and Thailand (6.6%). Travelers from Taiwan increased by 0.5%.

(Il South Korea (Source: Korea Tourism Organization)

In 2013, Korea received 12,175,550 visitors, an increase of 9.3% over 2012. The major source countries
(or areas) were Mainland China (4,326,869), Japan (2,747,750) and the United States (722,315). Taiwan was
fourth at 544,662. In terms of market growth, Mainland China topped the list of source countries (52.5%),
followed by India (34.4%) and Italy (33.8%). Visitors from Taiwan fell by 0.7%.

(IV) Singapore (Source: Singapore Tourism Board)

Visitor arrivals in Singapore in 2013 was 15,567,773, an increase of 7.4% over 2012. The major source
countries (or areas) were Indonesia (3,088,840), Mainland China (2,269,853), Malaysia (1,280,925), and
Taiwan (35,305). In terms of market growth, Kuwait topped the list of source countries (39.3%), followed by
Taiwan (24.1%) and Russian Federation (19.1%).

(V) Malaysia (Source: Malaysia Tourism Promotion)

In 2013, Malaysia received 25,715,460 visitors, an increase of 2.7% over 2012. The major source countries
(or areas) were Singapore (13,178,774), Indonesia (2,548,021), and Brunei (1,238,871). Arrivals from Taiwan
totaled 286,266. In terms of market growth, Bengal topped the list of source countries (55.7%), followed by
Turkey (28.9%), and Cambodia (28.6%). Growth from Taiwan was 18.0%.

(VI) Mainland China (Source: www.51yala.com)

In 2013, Mainland China received 129,077,800 visitors, a decrease of 2.51% from 2012. Tourists of foreign
nationality accounted for 26,290,300 of the arrivals, a decrease of 3.31%. The major source countries (or
areas) were Hong Kong (76,884,600), Macau (20,740,300), and Taiwan (5,162,500). In terms of market
growth, Vietnam topped the list of source countries (20.07%), followed by India (10.90%) and Mongolia
(3.91%). Visitors from Taiwan decreased by 3.33%.

Section 2 Taiwan’s Inbound Tourism Market

In 2013, Taiwan received 8,016,280 visitors, an increase of 9.64% over 2012. Tourists of foreign nationality
accounted for 4,095,599 arrivals, an increase of 263,964 (6.89%) over 2012. Overseas Chinese tourists were
3,920,681, an increase of 440,846 (12.67%) over 2012. In terms of market growth, Korea topped the list of
sources (35.59%), followed by Hong Kong and Macau (16.43%), and Malaysia (15.63%).

The source country with the most incoming travelers was Mainland China (2,874,702, or 35.86% of the
market), which grew by 11.15% compared to 2012. It was followed by Japan at 1,421,550 (17.73%, and a
decline of 0.75%), Hong Kong and Macau at 1,183,341 (14.76%, and growth of 16.43%), the United States
at 414,060 (5.17%, and growth of 0.64%), Malaysia at 394,326 (4.92%, and growth of 15.63%), Singapore at
364,733 (4.55%, and growth of 11.45%), and South Korea at 351,301 (4.38%, and growth of 35.59%).

Pleasure was cited as the main reason for visiting Taiwan, accounting for 5,479,099 of arrivals, or 68.35%
of the total, the highest percentage in the previous decade. Next was business, accounting for 927,262 of
arrivals, or 11.57% of the total. Visitors were 50.32% female, and the largest age group was between 30 and
39, accounting for 20.85% of the total. The average length of stay was 6.86 nights.
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2% Miscellaneous Expenses

EERANREE
Transportation
within Taiwan
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17.73% B & 0.75%) ~ 8 118 B 3,341 AR (& 14.76% B 16.43%) ~ =6 41 8 4,060 A (&
5.17% B 0.64%) ~ B FILE 39 B 4,326 AKX (5 4.92% & 15.63%) ~ #F03% 36 & 4,733 Ax (4
4.55% BRE 11.45%) FEEE 35 8 1,301 AX (5 4.38% & 35.59%) ©

LIZRZBHDHT » "B, BRRS > 5H 5478 9,09 AKX - 5 ERIBI 68. 35% » =T 10 4
KhiZhBEXERASEN—F  BXE "5, BV 51928 7,262 AX 0 (5 11.57% ; REIREH
A 50. 32% A2 FERIL 30-39 RER 0 & 20.85% @ FEBERENR 6.86 1) °

SEREARR "THERE 102 FRERFBENBAAERS | AREX  IRERZHFALL "B1T
KE @ WERKREBAMKITHLZIREEBE , (H47%) ~ "SMRKITHREINITE » BkITH
B, (31%) & "HEIRITHZHERE (RRETHERE) 5 (18%) /E: TRXRE, ~ "HHE, B2
BRBREMNXL, RRSIREREE TR M "B, K TERH ) AIREEERTEEEE ;
IREEEFTEBHESHBLLU "TR/RH, (BEAB 77 AR) FEA ERKFA T216101, (&
BABL AR) ~ THEEDR, (BEABBAR) » THIELRE, (BEAB 6 ARX) X
"BRE, (BEABBAR)E M "y ~ THRE, ~ "TABE R, ~ "TEBTEHRAR
K THEL, AIRREEBESRSEBINSE (EERLAHE 18R LLE) -

IRFHRELRBEEMEER 95%; ¥ TIRITHE LSRR, REREER 5% B "iReE, (&
BIRREUCIREE « —MRBUCIREE N —RRIREE ) AEERREER % TRiE, mEERS% 'F
FEHREE ~ SRERD 5 R 82% ©

HEBHSEON  IRRREREBLEREERERKE CREER 89.96%) 4 & miEn
EEHE N LE  URERRES CRE=EE 97.30%) @ ZEEKRE Ry CGREE 95.21%)  FE
SRR BAZ CmaE 94.98%) -

102 FEREREHEMIE RIERREZKER  IREHEZ=E K
2013 Breakdown of Average Spending by SEZIEN Rk FE T ANBHREE |, (&
Inbound Visitors in Taiwan E
BABOBAR) ~ "EKXEE, (&
Hf Others BABRBAR) ~ "¥HRm, (87
ABIIARXR) ~ "TEE, (BBAFR
26 ANR) K TEERNX, (BBAR
25 NR) & o

884 Shopping

13%

028

102 FRERBEEBASHIEE
224.07%m (BEK4.37%) =
SHEMIEXRTREDE (& 36%) Ik
SEPUHE (432%) IRERSMERE (&
15%) ~ EEHRARBE (513%)
IREEE (5 3%) RME (H51%) ; #
2 BLINEWALE 123. 22 BT
(B 4.70%) -

s

HREBAHE Total Hotel Expenses
32%

According to the "2013 Annual Survey Report on Tourism Expenditures and Trends in Taiwan," inbound
visitors mainly came to Taiwan via self-guided tours without any arrangement by a Taiwanese travel agency
after arrival (47%), tours arranged through a travel agency (31%), and booking hotel and airplane tickets
through travel agencies (18%). Primary draws for inbound visitors were sightseeing, food, and Taiwanese
customs and culture, while the main activities these visitors participated in were shopping and visiting night
markets. Among the major scenic spots in Taiwan, night markets were the most frequented (77 times for
every 100 visitors), followed by Taipei 101 (57 times for every 100 visitors), National Palace Museum (48 times
for every 100 visitors), Chiang Kai-shek Memorial Hall (36 times for every 100 visitors), and Sun Moon Lake (33
times for every 100 visitors). The favorite scenic spots among inbound visitors were Jiufen, Sun Moon Lake,
Taroko Gorge and Tiensiang, Kenting National Park, and Alishan (all enjoyed by over 18% of visitors).

The overall satisfaction rate of inbound visitors to Taiwan was 95%. Among different categories, satisfaction
was 95% toward the services of travel agencies and tour guides, 84% toward hotel accommodations (including
international tourist hotels, tourist hotels and general hotels), 80% toward guesthouses, and 82% toward
youth hostels and activity centers.

Among Taiwan's major tourist markets, satisfaction ratings from South Korean travelers were 89.96%; other
markets were all over 91%. Satisfaction among Mainland Chinese visitors was highest (at 97.30%), followed by
the travelers from the United States (95.21%), and those from Hong Kong and Macau (94.98%).

Based on their current experience of traveling in Taiwan, visitors were most impressed with local
friendliness and hospitality (53 out of every 100 visitors), food (43 out of every 100 visitors), night markets
(39 out of every 100 visitors), tourism attractions (26 out of every 100 visitors), and coastal scenery (25 out of
every 100 visitors).

In 2013, average daily expenditures among visitors to Taiwan were US$224.07 (a decrease of 4.37%
compared to the previous year). The breakdown of average spending includes: shopping (36%), total hotel
expenses (32%), food and beverage expenses outside the hotel (15%), transportation within Taiwan (13%),

& 102 FREREZRTIBA XK AREGRTE

2013 Inbound Visitor Arrivals in Taiwan by Country of Origin

AR

Number of Arrivals

3,000,000 | 2,874,702 & 1026 AR (2013)
@ &> 1014F Ak (2012
2,586,428 F AR (2012)
<@
2,500,000 R hhAe8
2,000,000 N
1,500,000 - | 1,421,550 L
1,183,341
& 1,016,356
1,000,000 N L | = wq,
364,733
so0000f || 414,060 411,416 394,326 344 03) 327,253 351,301
e Rg g 0 g 25900
<@
E1EN
0 Country
FRE A E =N R ESE BRAL N [
Mainland China Japan Hong Kong United States Malaysia Singapore South Korea
and Macau
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102 FEEYCEERESR) TiR{T=E LEIRIE, » ML "7 - mRAIk ) BEE=EEE entertainment expenses (3%), and miscellaneous expenses (1%). Annual tourism receipts from overseas
Y = A < == ArE Ny NV A iy i i . illi i . 9 i .
HEFRERT » BE| SERERSRIENE » BN ERAREDYS - arrivals were an estimated US$12.322 billion (an increase of 4.70% compared to the previous year)
The Tourism Bureau continued to promote the "Time for Taiwan" slogan in 2013. It used diverse EE,
O o promotions to develop markets around the world, as well as flexible tourism promotion strategies that could
Eﬁ iy ﬁﬁ A IIZH FI‘J i% attract travelers from every country. The result was another record year for tourism receipts. ﬁlé
102 FEB A HBIFEET 1,105 & 2, 908 A 102 FEAHBEB®R . . - FE
R BE 10T AN 81 B 3,148 AR RE ?g\fﬂefr?grpfszgg\/isit for Taiwanese Citizens Section 3 Taiwan’s Outbound Tourism Market i.’%_
7.94% o MIXHE B Ryith (IR uhIKEM ) In 2013, 11,052,908 outbound travelers departed from Taiwan, an increase of 813,148 over 2012. Analysis *E%
oy S e e 24, = &5 e of international destinations (based on the first point of arrival) showed that Asia was the leading destination N
DT BIAERMNBERRS > 511,038 8 i s i , . 7
: Study Tours or Studying Abroad and Others (accounting for 10,388,937 of departures, or 93.99%), followed by the Americas (446,593, or 4.04%), Europe
8,937 Ak (£593.99%) @ E X AZENthE BREFR Visiting Relatives

1% (119,800, or 1.08%), Oceania (97,120, or 0.88%), Africa (14), and other areas (442).

13%

44 86,595 AKX (5 4.04%) ~ BN E
11 89,800 A (5 1.08%) ~ AoEMHhE
98 7,120 AKX (50.88%) ~ FEMME 14

FIFE Business
AR~ ELfh&E 442 AR 21%

REZR (#BE ) 247 - ’hAREIARRE 307
82,327 N EES BRI R 8R (255

B¢k Sightseeing Analysis of destination countries (areas) put Mainland China first (3,072,327 departures), followed by Hong
65% Kong and Macau (2,553,433), Japan (2,346,007), South Korea (518,528), and Thailand (507,616).

According to the "2013 Survey Report of Travel by ROC Citizens," the main reason why Taiwanese citizens
went abroad was sightseeing (at 65%), followed by business (21%), visiting relatives (13%), and study tours or
studying abroad (1%). Among those traveling for tourism purposes, the main reasons for going abroad were:
invitation by relatives, curiosity and desire to experience foreign cultures, relaxation, company tours, and
cheap travel costs.
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" " In 2013, the leading overseas destination for travel by Taiwanese citizens was Mainland China (32%),
B3, 433 AR ) ~EA (234586, 007 AR) followed by Japan (26%), Hong Kong (10%), the United States (5%), Thailand (4%), Korea (4%), and Macau
B2 (b1 88,528 AX) ~ZF=B (P0E 7,616 (4%). Among trips abroad, 38% of Taiwanese citizens joined group tours, incentive tours, or company tours,
AT o followed by tours where local travel agencies handled part of the arrangements (29%), self-guided travel
without any arrangements made by a travel agencies (18%), and purchasing self-guided tour packages or
itineraries that included plane tickets and hotel accommodations (15%).

SEEARR T HERE 102 FE AKRERTHAE RS | ARER 0 102 FEARSE HEIREL T8

. X - e ST, Average expenditures by Taiwanese citizens abroad in 2013 were NT$48,741 per trip (consistent with
v N = y 7H\l_’ rl:l 9 ~ IK: * 9 RUNVES =] . . . . e .
IR ) BEMERS (65%) @ HREFR THEB . (5 21%) RIRER (513%) ~ RS 2012), while total expenditures for trips abroad were an estimated NT$538.7 billion (an increase of 7.9%).
FREBREM (H1%) s MEAXENKREEHRTIEZRRA "HEEN, ~ "HE > BRERRE, -
TEEFREA > BEEB N, ~ "TREBE K TIREEE, F - & 2013 Key Indicators of the Taiwan Tourism Market
5 VG R==lE S
& 102 FEIA HEIZIERZ B %R (32%) Foix2 » HORMKFFRBEZAR (26%) -
Countries Taiwanese Nationals Visited in 2013 Esk (109) - 2E (5%) ~ 26 (55) - Number of Inbound Visits 8.02 Million Visits 7.31 Million Visits Increase of 9.64%
£/ Others EEER (4%) KSRPY (4%) % 2FEHED Total Tourism Receipts USS12.322 Billion USS11.769 Billion Increase of 4.70%
| - HOR  BERHELL T S B - 5

Average Expenditures for Inbound

HPY Macau S ; = v f3 - Uss$1,537 US$1,610 Decrease of 4.53%
. BYSUBEIRE ) (&5 38%) 8% HRIK Visitors > > :
FREIARE Mainland China B T R R AT R 4 B\
i L B  TRIRRRORARRAMESR. ( Average Length of Stay for Inbound ¢ ooy 6.87 Nights Decrease of 0.01 Nights
" ‘...~\\ 20%) © TREEMRATHAS - REEIT Visitors Al 87 Nig 01 Nig
Z=E Thailand [ 18% F/ﬁ\ ?-i /—E* é}
5% » ES _( = 18%) & REfTREM Average Daily Expenditures for Inbound US$224.07 US$234.31 o £4.37%
‘ HOETRE L (H15%) - Visitors . : ecrease of 4.37%
<[ United States
5% Py ) IR
3 102 FRALBEASRFHEER Total Visits by Travelers Citing
i/% Hong Kong .@ BE JE’ZP:; mEm4E G 741 7T (B 101 F£FE) “Pleasure” as Their Main Purpose of  5.48 Million Visits 4.68 Million Visits Increase of 17.14%
° ' . N N Visitin
FEARE R RRIE RS N A HEE 5, 387 2
BT 9 ° A Daily E dit A
BT (B 7. 9%) verage Lary EXpEnditures AMong - jeer35 76 US$256.87 Decrease of 8.22%

Travelers Here for Tourism
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€8 102 FEEREHSEREE
Total Visits by Travelers Citing

mm 102 S5 101 SELLE "Pleasure” as Their Main Purpose of 930,000 Visits 890,000 Visits Increase of 3.75%
Visiting

RBIREANX BOZEAR TS BAR AiE 9. 64% Average Daily Expenditures Among ﬁllf—'
US$252.02 US$217.48 | f 15.889
BLONEBA 123. 22 8% 117.69BXT  BE 4. 70% Travelers here for Business ’ ’ e ’ l_'E
. . (=]
REREFIEGABRHE 1,537 7T 1,610 7T B 4.53% \C/J.Zizlsl Satisfaction Among Inbound . — No Significant Change 5
REMRE VB 6.86 & 6.87 & B 0.01 & TE%
Percentage of Inbound Visitors Who 35% 31% Increase of 4 Percentage ;R
RERZEGASHEE 224.07 =TT 234. 31 ZETT S 4. 37% Previously Traveled to Taiwan ’ ° Points
BULERIIRE AR 548 BAX 468 AR A 17.14% 5
% 2013 Key Indicators of Outbound Travel by Taiwanese Citizens -
BOLENREFEIBAEREE 235.76 37T 256. 87 =TT B 8. 22% c§
EHEEMIRET AR B EBEAR 89 BAR BXE 3. 75% _ g QZ)
» . _ _ Percentage of Citizens Who Traveled ) Y Increase of 1 Percentage 5
(BEMRETIGASABE  262.02%7%T  207.48%% AR 15.88% e 21.6% 20.6% o ol
RERFERMEE 95% 95% FF Total Outbound Trips by Citizens
L (Including Those 12 Years Old or 11,052,908 Trips 10,239,760 Trips Increase of 7.9%
IREREZBRELLE 35% 31% K0 4 R R Younger)
3 = f Outbound Trip
102 FEEAH ﬁﬁﬁi ¥ f-r_xfi'ﬁt_ E Average Number o
& e e BIRIRIAT Per Person (Including Those 12 Years  0.47 Trips 0.44 Trips No Significant Change
Old or Younger
B AL B i R 21, 6% 20. 64 0 1 B Average Number of Nights Per Trip 8.72 Nights 9.06 Nights Decrease of 0.34 Nights
E N Z . 0 . 0 (=] il
A EE AR NTS: No Significant Change
TN \A N\ N
(S5 12 ﬁ B) 11, 052, 908 AR 10, 239, 760 AR B 7. 9% frerae Bpenelins e Fersen By | IS4 NT$48,740 (+0.00%)
Trip (US$1,639) (US$1,646) (USS: No Significant Change
(-0.43%) )
NV i> N
TS AMERE 0.47 % 0.44 % e
(BRm 12 BER)
Total Expenditures on Outbound  NT$538.7 Billion NTS499.1 Billion NTS: Increase of 7.93%
FIIEERH 8.727 9.06 & B 0. 34 Travels (US$18.118 Billion)  (US$16.854 Billion)  (USS: Increase of 7.50%)
W 48, 741 T HTEEIE 48, 740 TT HEWE 7 (+0.00%)
FASRTIGHERH ~ _ Notes:
(£ 1,6397T) (%&£ 1,646 1) (EE - 75 (-0.43%) ) 1. Data for total outbound trips by Taiwanese citizens and average number of nights per trip were gathered
from tourism statistics published monthly by the Tourism Bureau.
2 8 = HTE 5, 387 BT HTEIE 4,991 87T R - R 7. 93% 2. “No significant change” is defined as less than 5%, meaning that following T-test verification there is no
RL\ = 1VEN J— [— i ifi i
/ (%% 181. 18 &) %2 168.54 &7¢) (2% BE 7.50%) significant difference.

3. The percentage of citizens who traveled abroad measures the percentage of Taiwanese citizens who took

) at least one outbound trip during the year.
1. TEAHBIRAR, B TIESERRE , ERRR - BB RE At (BT -

9. T R 5% EEAET LR CEEEEERE - 4. The average number of outbound trips per person = Total number of outbound trips/the total population.
3. MBI R EERRERFAZD B HEIRE 1 a4 - 5. Average expenditure per person per trip includes international flight ticket fees, visa fees, hotel bills, and

4. G ANHBERE =B AHBEBAAKR - 2EEADE - all overseas expenditures. It does not include expenditures prior to leaving Taiwan or after returning.

5. R EE BEERRE  55E  IREE HEX WS BRE ATRIAZ I 2 ° ' . . .
SABRE q/ﬁ’\itﬂ@%-gﬂ% HH IR &ﬁﬁﬁ.\%ﬁ Xl ERRMREHEITHR PR G AR 6. In 2012, the exchange rate from New Taiwan Dollars to American Dollars was 29.614:1, and in 2013 it was

6. 101 EHFEMEHIRESERR 29.614 0 102 EFHEME IR SERR 29. 733 ©

082 29.733:1. 088



REERE 102 FELFBER
ANNUAL REPORT ON TOURISM 2013
TAWAN, REPUBLIC OF CHINA

e £ Jo SpE —Ea LEY . , , ,
BPUEE [ R b v Section 4 Taiwan’s Domestic Travel Market
102 FE=EH#D & 306 RE @R LT 226,854 8 2,920 AR » HREABHEEREE A During 2013, tourists made 268,542,920 trips to 306 tourist and recreation spots in Taiwan. The five
HEI 5 Lo HLARMT leading spots in each destination category are shown below:
% SEME AR EREEEREA NG AL —E % Taiwan's Five Leading Tourist and Recreation Destinations by Category

( > ZIELLE  Forest Recreation Areas ) B : ¥ AR / Number of Visitors

( > EREZENE Privately Owned Sightseeing Areas ) B : = AR/ Number of Visitors i
BB R AR e B

o0 8 S I o B

1
< oo = 3] =
Alishan National Forest Recreation Area 2,063,566 ZE1018RE 2,256,705
Taipei 101 Observatory 6‘
Xitou Forest Recreation Area R L 57 (%
Janfusun Fancyworld 3
HEBERGMELE o
Wuling National Forest Recreation Area NENEBEELE <
Leofoo Village Theme Park Q
BEAARFHELE B >
Aowanda National Forest Recreation Area 283,358 BELE J ,C_D,.
LihPao Land
KFELUBERFRELE i
National Mt. Taiping Forest Recreation Area 256,760 NHERSTAERT

Formosan Aboriginal Culture Village

N N 5 - s FEEE E i Temples, Heritage Sites, Historical Buildings, and Others B R Number of Visitors
( » 8/KA3S Beaches ) B : #EE AR / Number of Visitors % w ( > 3R I ESERY)REM P g g ) Lo

1 ‘
Lt A ¢ uﬁ
304,600,000

! MEEXE
Hsin Kang Feng Tian Temple

BEREER
Fulong Beach

EREBCKIG
BT EKAES EER A RS 9,371,650

. 273,164 . Daitianfu Temple, Nankunshen ]
Kenting Beach

v i Bl
FREEEME 140,943 Fo Guang Shan 8,227,366
Green Bay
_ BB RE
RN . 6,162,400
BEEKES 136,901 Bei Gang Chao Tian Temple T
Toucheng Beach
S REtER |1 .
BlEsKas | 5, . Daitianfu Temple, Madou 4,580,617
Jici Beach !

034 [ 8| || BAZR AR cis 4 (& BEFNERE =1k 101 L 035
Alishan National Forest Recreation Area Fulong Beach Taipei 101 Fo Guang Shan
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( > BEXRKEE=SEANERYEIEEEE National Scenic and Recreation Areas ) Bl : #E AR/ Number of Visitors

MR ER®

Lion's Head Mountain Scenic Area

NFLERE 4,426,085

Mt. Bagua Scenic Area : :
HAEER=& 4,394,420

Sun Moon Lake Scenic Area S

 HHESE 2,780,098

Yehliu Scenic Area

o] BB LI B 2R R pk s 4 [

Alishan National Forest Recreation Area CEE

a/\aas8kE

2,634,696
Provincial Highway 8 Scenic Areas

SHEBBEAE

] 2,165,086
Maobitou Park

- =

BRARE

Yangming Park 1,827,000

ABEBER A AEREEDL

- = 1,764,455
Taroko National Park Visitor Center

BN
Eluanbi Park

IR THRERR 102 FRAKRERRAETSHRES | HRER - 102 FEAFEIEABRANKREXE A
6. 85 K » #EAH 102 4F 12 BRI E B A IR AE R 8140 4 14, 262 B{ERROR (8 101 %K 0. 38% ) ©

BAZFABERKEH BN BEARE (559%) @ LARFAFEH (H2%) BEERA (4
12%) s RBEBEAMKESRNARLZEIR "BITATERE, (58%) ; BERBEHERRE
Kpm TRBERM,  "TREXR, > TRER HEF K TEIEEE, S REHAEBMNE
B RERREER 98% o

102 ER AB ARG AR FHIEE A= 1,908 7T (B 101 FFE 0.42%) ; {EEMMIERK
FazEE (H27%) ~BHRE (H25%) ~BYWE (H22%) ~FEE (416%) ~IREE (4H6%)
REME (4%) ; HEEDERABRRNRBEEEHATEE 2, 721 87T (B 101 &K 0.82%) -

( > NEEE Government Owned Sightseeing Areas ) B : EAR / Number of Visitors

eSS
Calligraphy Greenway

100,807,460

Bl R ACEEE

. i 7,462,671
National Dr. Sun Yat-Sen Memorial Hall

Bl PIEESE
National Chiang Kai-Shek Memorial Hall

6,307,737
REBTESBREEEEE

; . 4,907,418 S &
Dongfong Green Bikeway and Houfeng Bikeway

@
BT R é@

National Palace Museum 4,412,415

-

%= AR / Number of Visitors

( » BEmARESHER County/ City Scenic Areas ) BT :

. . 3,092,982
Neiwan Scenic Area

s

1,782,283
Tiezhen Mountain

=N I==A1-)
_ tERESRE 1,574,509

Chishingtarn Scenic Area
R

1,565,590
Lantan

LUK AE

Dongshan River Water Park

920,731

According to the "2013 Survey Report of Travel by ROC Citizens," Taiwanese took an average of 6.85
domestic trips in 2013. The estimated total number of domestic trips taken by citizens 12 years of age or
above was 142,620,000 (an increase of 0.38% compared to 2012).

A majority of domestic trips were taken on weekends or Sundays (59%), followed by weekdays (29%) and
national holidays (12%). Most Taiwanese citizens planned domestic trips themselves (89%). Major factors
considered by tourists when choosing travel destinations were: convenient transportation, food, never been
or curious, and themed activities. Overall satisfaction for tourist areas was 98%.

In 2013, Taiwanese citizens spent an average of NT$1,908 per trip (an increase of 0.42% compared to
2012). Abreakdown of expenditures includes transportation (27%), food and beverage (25%), shopping (22%),
accommodation (16%), entertainment (6%), and other expenses (4%). Estimated total expenditures for
domestic trips taken by citizens were NT$272.1 billion (an increase of 0.82% compared to 2012).
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% 102 B A B ARl EEIEERETR & 2013 Key Indicators for Domestic Travel by Taiwanese Citizens
\|2
B A B RS LR 90. 80% 92. 20% A 1. 4 BEDE Percen'.caget of Citizens Who Took 90.80% 92 20% De.crease of 1.4 Percentage jll__,
Domestic Trips Points ﬁi
FIFAIREDRE 6. 85 X 6.87 % B =
Average Number of Trips Per Person 6.85 Trips 6.87 Trips No Significant Change i"a_
B A Bl Ak s 4R B OR 142,615,000 MR~ 142,069, 000 R B 0.38% | f - fBL
N Total Number of Domestic Trips by ) 5 ¢ 600 Trips 142,069,000 Trips  Increase of 0.38% :
FAEBRE 1.47 R 1.47 R = A Citizens )
SE=hingiAn 70. 50% 71. 20% p=chvea Average Number of Days Per Trip 1.47 Days 1.47 Days No Significant Change
_|
@)
4= S TRkt B S e 47 i i C
BRBERMEE 26 Aty 2 0L R Percentage of a Trips Taken During 4 ¢, 71.20% No Significant Change =3
Holiday and Weekends 3
- SN, 2087 FEME1,0035T BTN R (+0.39%) z
X2~ 1-13) & e — = . Overall Degree of Satisfaction 98.20% 98.10% No Significant Change
\/4. _:YE\/A. E\E\/- :\t\/ +. 00 Q
(%£43.667T) (%% 43.66 75) (%2 FF (+0.00%) ) :
e — = — P 9 NTS: No Significant Change ot
BASRRHETYER MERD, 908_75 M=, 900_75 AW I (+0.428) Average Daily Expenditures Per ~ NT$1,298 NT$1,293 (+0.39%)
R 64.1770) R 641671 ) (K2 - 15 (+0.02%) ) Person (US543.66) (US543.66) (USS: No Significant Change
. _ _ _ . (+0.00%) )
A B R e FEW 2,728 HMEW 2,698 HEW K 0.82%
SN E s GE (££91.651E7T) (ESU4ET) (£ KE041%) AT Mo Sliieeinic CreliEs
Average Expenditures Per Person Per NT$1,908 NT$1,900 (+0.42%)
Trip (US$64.17) (US$64.16) (USS: No Significant Change

2o AREEERAEN 12 U LERER - (+0.02%) )

01 TR RIS SERR 29.614 0 102 FHEW RIMRFSEER 29. 733 ¢

102 812 R B A OIS (20,820,073 A) B 0. 68% RS FIIHORE (7.54 ) ) B_EFEHN 0. 09 % »
?E{E/\@C_EI Wg‘%\ﬁﬁ;ﬁfﬁﬁ 0.38% Notes:

1. Survey subjects were Taiwanese citizens above the age of 12.

2. TRV, RTE O BEEKET R UREREREER

3. AR REEEREEREANEDE IR 1 XENGL - Total Expenditures on Domestic NTS272.1 Billion NTS269.9 Billion NTS: Increase of 0.82%
4 BABRVHIREER - BASRTHESH - BASXHEVHEERE - Travel by Citizens (US$9.151 Billion) (USS$9.114 Billion)  (USS: Increase of 0.41%)
5

6

2. “No significant change” is defined as less than 5%, meaning that following T-test verification there is no
significant difference.

3. Percentage of citizens taking domestic trips refers to the percentage of Taiwanese citizens who took at
least one domestic trip during the year.

4. Average daily expenditures per person = Average consumption expenditure per person each trip divided by
Average number of nights per person per trip abroad.

5. In 2012, the exchange rate from New Taiwan Dollars to American Dollars was 29.614:1, and in 2013 the
exchange rate from New Taiwan Dollars to American Dollars was 29.733:1.

6. In 2013, the total number of citizens 12 years of age or above was 20,820,073, an increase of 0.68%, the
average number of trips per traveler (7.54 trips) was up 0.09 trips per traveler. The estimated total number
of domestic trips taken by citizens was up 0.38%.
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Time to Eat

a ’-
A 4b 4

Good dining is always one of travel's main attractions, and in Taiwan you don't need to
go through too much trouble just to savour a morsel of gourmet food. From the huge variety of
sweet seasonal fruits, sumptuous Chinese dishes, authentic and affordable Japanese cuisine, and
innovative health foods to creative tea drinks, healthy vegetarian meals, iced desserts, and even
Taiwanese-style stir-fry dishes- all of these things make full use of local Taiwanese ingredients.
The island's food choices are available in enough variety and excellence to surprise any tourist
and satisfy any palate. And don't forget the exciting night markets, filled with the cries of vendors
and the enticing aromas of delicious snacks. For anyone who enjoys good food, this is definitely
the Time for Taiwan!
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Chapter 2 International Tourism Advertising and
Promotion

In 2013, the number of tourist arrivals reached a record of 8,010,000, proving the effectiveness of the
new international tourism marketing strategy. The strategy, based on enticing tourists via innovative products
and stimulating more tourist arrivals from Hong Kong and Macau, caused the total number of tourist arrivals
from there to break through the 1,180,000 mark. Taiwan tourism television programs were used to promote
tourism from the Korean market; the promotion of premium-quality products was employed to change the
structure of the Mainland Chinese tourist market, increasing the number of free individual visitors more than
twofold. A global summary of the 2013 marketing situation , by region, is as follows:

|. Northeast Asia
() Japan

Due to the depreciation of the Japanese yen and the shortage of airplane seats to Taiwan, the Japanese
market tourists kept weakening until September 2013. The annual number of Japanese tourist arrivals
reached 1,421,550, a slight decline of 0.75% compared to 2012. Via the 4 main marketing themes for the year,
of “Lifestyle of Health and Sustainability (LOHAS), Fine Dining, Romance, and Shopping”, the Tourism Bureau
took advantage of the friendly relations between Taiwan and Japan to promote tourism through celebrity
endorsements and multi-media marketing. A Taiwanese singer, Show Luo, was invited to act as spokesperson
for the Taiwan tourism industry and develop the young female demographic, and other celebrities like
Chi-ling Lin, Dai-Kang Yani were featured as Goodwill Ambassadors. Moreover, Show Luo, Higashino Kouji,
Atsushi Tamura, and Yuika Motokariya, NMB48 were recruited to shoot 6 tourism Taiwan episodes that
were promoted through celebrity blogs, official websites, and google maps. In terms of development and
exploration, the Tourism Bureau cooperated with major travel agencies like HIS, Hankyu, Yomiuri, Tabix Japan,
Rakuten Travel, and Air Link in Japan to increase outbound tourism and achieve the goal of consolidating
tourist sources.

(Il) Korea

Owing to the appreciation of Korean currency, and the Songshan-Kimpo direct flights offered by the budget
airline t'way Air as well as EASTAR JET in 2013, the amount of tourist arrivals to Taiwan reached 351,301, an
increase of 35.59% of which tourist who came for tourism numbered 241,440, an increase of 52.61% over the
previous year. Related activities were held under the promotional themes of “LOHAS, Fine Dining, Romance,
and Shopping”, and celebrities like Jung-suk Jo from Korea and lvy Chen from Taiwan were invited to act as
spokesperson for tourism related activities.The “Grandpas over Flowers” Taiwan travel show was also aired
by a high-ratings Korean TV program to endorse and boost Taiwan’s tourism industry. In addition, the Tourism
Bureau developed innovative products, expanded the tourist sources, and promoted the growth of the
tourism market in coordination with the travel agencies of HANA and MODE, among others.

ll. Europe and the Americas

In 2013, the “Time for Celebration” programs were constantly promoted under the themes of “Culture,
Fine Dining, Ecology, and LOHAS” in the United States, Canada, Germany, England, and France to boost
Taiwan’s tourism market. Moreover, the Tourism Bureau developed media and public relations industry
networks through collaboration with mainstream media, travel agencies, and air carriers. Assistance was also
provided to travel agencies for participation in important travel fairs, contributing to cross-industry alliances,
planning various activities, holding educational training, and promoting the sale of Taiwanese tourism
products.
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Malaysian television program introducing Taiwanese delicacies

Despite the European debt crisis and slow economic recovery on the United States, which were not
conducive to the expansion of the tourism market in Europe and America in 2013, the Tourism Bureau still
made great efforts to promote Taiwan. The number of American travelers visiting Taiwan in 2013 showed
modest growth of 1%, and European travelers visiting the island increased by 2% with the total number of
visitor arrivals nearing 700,000, and bringing economic stability to Taiwan’s tourism industry.

lll. Southeast Asia

To expand the tourist markets of Hong Kong, Singapore, and Malaysia, the Tourism Bureau focused
primarily on free independent travelers and repeat visitors, with advertising, public relations operations,
television programs, and bloggers. In 2013, travelers to Taiwan from Hong Kong and Macau, Singapore,
and Malaysia again reached record highs. The number of tourists visiting Taiwan from Hong Kong reached
1,180,000, those who came for tourism exceeded 1,000,000, an increase of 64.79%.

IV. Emerging Markets

(1) The emerging markets of Southeast Asia continued to grow in 2013. On the publicity front, the Tourism
Bureau participated in local travel fairs, assisted business and media groups in coming to Taiwan, and
held Tourism Industry Travel Professional Seminars in Vietnam and Thailand, greatly increasing marketing
channels. Furthermore, printed promotional brochures were provided in local languages to meet the
needs of emerging markets.

(11) To enhance the friendly feelings of Muslim travelers to Taiwan, the Tourism Bureau promoted Malaysia,
Indonesia, Singapore, and Brunei as important tourism markets. The Tourism Bureau further established a
travel-friendly local environment for Muslim tourists, guiding the hotel and catering industry in obtaining
Muslim-friendly restaurant certification. By the end of 2013, a total of domestic 39 restaurants had
obtained the Halal, Muslim, or Muslim Friendly certification mark.

V. Mainland China Market

In attempt to better the travel quality for tourists from Mainland China, high-quality tour itineraries were
promoted by the Tourism Bureau in cooperation with large travel agencies from Mainland China, using mass
media channels to advocate high-quality tourism. Under the “Measures for the Promotion of Premium-Quality
Tour lItineraries to Tour Groups from Mainland China”, was implemented in May 2013, tour groups providing
premium-quality itineraries receive preferential allocation of entry permits to Taiwan. For those undertaking
independent travel, restrictions on the number of one-year multiple-entry permits were relaxed so that,
starting in August, 2013, the total daily number of independent travelers granted such permits was increased
from 2,000 to 3,000. As a result of such promotional measures, the number of independent Chinese tourists
visiting Taiwan reached 519,282, growing 272% over 2012.

Section 2 Inauguration of Core Marketing to Add New Tourist Sources

In accordance with the “Time for Taiwan” program directed at the international tourism market, 6 aspects
of travel, namely Taiwanese cuisine, romance, shopping, culture, LOHAS, and nature, were strengthened. The
international trademark of the “Taiwan Tourism Events Calendar” was simultaneously promoted.

. Strengthened Publication of New Promotional Materials
(I) Design of Brochures to Introduce New Taiwan Tourism Information

1. “Travel Pamphlets in 6 Principal Themes” introduced activities and tourist attractions under the themes
of “Fine Dining, Romance, Shopping, Culture, LOHAS, and Nature”. Each brochure follows a single theme
and is published in Chinese, English, and Japanese editions.
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Time for Taiwan - "Pray for Japan" poster

2. The “Taiwan Tourism Guide” is the latest comprehensive introduction to tourism resources and useful
information, offered in both Chinese and English versions.

3. The “Taiwan Travel Pamphlets” serve as the essential version of the “Travel Pamphlets in 6 Principal
Themes” offered in Chinese, English, French, German, and Spanish editions.

(II) International Promotional Materials in Coordination with Major Tourism Activities

1. The “Taiwan Tourism Event Calendar” print advertisements were designed under 6 main themes
in 7 different language editions (Chinese, English, Japanese, Korean, German, French, and Spanish)
for publication in major news media in accordance with different market attributes and seasons.
Moreover, a promotional “Taiwan Tourism Event Calendar” animated film was broadcast on the National
Geographic Channel Asia, constructing the image of "Daily Activities to Touch Your Heart”.

2. The “Cycling Taiwan Bicycle Route Guide” was published in Chinese, English, and Japanese versions,
covering information regarding bicycle lanes and travel services at National Scenic Areas under the
Tourism Bureau. Tourists were encouraged to experience slow-movement cycling tours in Taiwan.

3.The “Guidebook for Golf Tours in Taiwan” described the 62 golf courses and gave related travel
information in Chinese, English, Japanese, and Korean.

(I Promotional Print Materials Aimed at Specific Language Markets

1. For the Korean market, Korean versions of “Taiwan District and Comprehensive Maps”, the “Guidebook
for Golf Tours in Taiwan (including mobile app)”, the “Taiwan” handbook for independent travel, and
the “Time for Taiwan” handbook as well as pamphlets with information about hot springs, fine dining,
shopping, religion, and health care were printed.

2. For the German and French markets, the “Taiwan Travel Handbook” and “Taiwan Birdwatching
Handbook” were printed in German and French versions.

3. For the Southeast Asian and Middle Eastern emerging markets, the “Tourism Map of Taiwan” and
“Introduction to Taiwan Tourism” materials were printed in Thai, Indonesian, Vietnamese, and Arabic
versions.

(IV) Development of Diverse Souvenirs

To strengthen the image of tourism in Taiwan for distinguished guests and media representatives, the
Tourism Bureau produced a series of souvenirs targeting the romantic female audience, including necklaces,
bracelets, and earrings; a series aimed at the romantic male audience, including ties and tie clips, cufflinks,
and handkerchiefs; a gourmet series including teapots, cups, bowls, and chopsticks; and a healthy lifestyles
series including water bottles, mobile phone arm bands, and reversible pens.

II. International Promotion of Highlighted Main Events
() Bicycle Tours

1. In 2013, the Tourism Bureau’s overseas offices invited media from Japan, Australia, Mainland China,
Europe, and the United States to publicize the Taiwan Cycling Festival. Meanwhile, the Tourism Bureau
also arranged for foreign tourism professionals to visit Taiwan and familiarize themselves with the
environment, continuing the promotion of Taiwan bicycle tours. A total of 87 news articles regarding
the cycling festival appeared in international newspapers and magazines, attracting over a thousand
international travelers to Taiwan in November, 2013, to experience bicycle tours.

2. The “Cross-Strait EMBA Bicycle Business Forum Exchange” was organized on November 9, 2013, with
the participation of 9 Taiwanese and 4 Mainland Chinese schools (China Europe International Business
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Cooperation with Hong Kong to publicise cruise travel

School, Shanghai Jiao Tong University, Peking Guanghua School of Management, and Cheung Kong
Graduate School of Business), with a total of approximately 250 EMBA candidates participating (of which
100 were from Mainland Chinese schools). Cross-strait corporate elites got together to carry out exchange
via bicycle riding to enthusiastic feedback.

(I) Taiwan Fun on the Tropic of Cancer

In accordance with the “Taiwan Fun on the Tropic of Cancer” series of activities, the Tourism Bureau invited
media and tourism professionals from the United States, Finland, Russia, France, Malaysia, and Mainland
China to Taiwan. Through these arrangements, foreign media crews were able to take public transportation
to experience the various landmarks along the Tropic of Cancer, and enjoy itineraries across this tropical to
temperate zone.

Moreover, in order to increase publicity, the Tourism Bureau engaged in co-branding with the 85°C Bakery
Cafe. More than 700 retail shops in Taiwan and Mainland China launched the “Special Lemon Tea for Taiwan
Fun” beverage, related posters, exclusive cup sleeves, and cup-sealing films to attract domestic and foreign
tourists. The 85°C Bakery Cafe also arranged for its Mainland Chinese employees to participate in the “Taiwan
Fun on the Tropic of Cancer” activities in Taiwan at the Summer Solstice.

(Il Celebrity Endorsements

Tourism promotions were combined with celebrity endorsements, where the Taiwanese singer Show Luo
acted as the 2013 spokesperson to promote Taiwan tourism both in Taiwan and Japan. Under the theme of
healthy lifestyles, the promotional activity “Find the Heart of Asia” was held at the National Taiwan Museum
of Fine Arts in Taichung on July 20, 2013; a gourmet ice cream tasting was held in Keelung at the Summer
Solstice on July 20, 2013; and a Roadshow was held by the Tourism Bureau to offer fans the opportunity
to meet celebrities in an outdoor plaza near the Tokyo Skytree in Japan, receiving plentiful domestic and
international media coverage.

lll. The Expansion of Cruise Tourism and the Market of Foreign Businessmen in Mainland China

(1) In response to the focus of international cruise companies on the Western Pacific area, the Asia-Pacific
countries strived for the development of cruise tourism. The Tourism Bureau further implemented
incentive measures and supporting programs for the welcoming and sending-off of tourists, and actively
participated in the world's largest “Cruise Shipping Miami” exhibition in accordance with the “Main
Points for the Tourism Bureau, MOTC’s Incentive and Subsidy Program to Encourage Visits to Taiwan by
Overseas Cruise Ships”. Furthermore, a cooperative agreement was signed with the Hong Kong Tourism
Board on June 5, 2013, for the joint development of international cruise tourism in Asia and assistance
to international cruise companies in publicizing “Taiwan- Hong Kong” routes and travel products,
and improving their position in regional markets worldwide. Through future cooperation, gradually
combine resources with neighboring areas, expanding the scope of regional cooperation, and attracting
international tourist cruise layovers in Taiwan.

(1) In 2013, foreign media and business representatives in China, including those from the American Chamber
of Commerce, the Canadian Chamber of Commerce, the European Chamber of Commerce, and other
well-known foreign business executives were invited to explore and report on the tourism situation in
Taiwan, observe the local culture, partake in MICE resources, and travel in Eastern Taiwan. The Great West
Travel agency specializing in handling tourists from the U.S. and Canada, Lion Travel in Mainland China,
the Ctrip website (www.english.ctrip.com), the Beijing H.1.S. travel agency, and China Airlines and EVA Air
of Taiwan were urged to promote products for independent travelers, and increase tourist arrivals from
Mainland China.
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Section 3 Conducted Promotion by Region to Enhance Competitiveness

l. International Tourism Promotional Strategy in 2013

Region Target Markets Strategy

Japan Incentives, study tour, agrlcultural 1. Expanded the use of Internet and various media promotions

cooperative and other large
groups, free independent
travelers, female tourists, and the

young generation
2
3
4
Korea tour groups, female tourists, 1.

the young generation, and FITs
(Free Independent Travelers)

through celebrity endorsements: applied visual media
marketing promotions by inviting celebrities such as Chi-ling
Lin and Dai-Kang Yang to act as Goodwill Ambassadors. Other
celebrities like Show Luo, Higashino Kouji, Atsushi Tamura,
Yuika Motokariya, NMB48, and Chi-ling Lin, among others,
shot 6 “tourism in Taiwan” videos which were promoted
through celebrity blogs, public relations activities, travel
programs, merchandising, YouTube, and official websites in
order to publicize Taiwan tourism.

. Improved Taiwan’s public profile via the use of media

resources: according to different tourist demographics,
promoted Taiwan to related industries and tourists through
television channels, printed ads, the internet, outdoor
advertising, major travel fairs, and seminars; invited well-
known international media organizations to report on
themed itineraries and large-scale activities, broadening
product visibility and aiding in the dissemination of travel
information.

. Worked to increase cooperation with travel agencies and

reinforce product sales channels: continued to work with
large travel agencies and further reached out to small-
and medium-sized travel agencies; coordinated with such
agencies to increase outbound tourism, open up product
access, stabilize tourist sources, and promote Taiwanese
products.

. Expanded tourism markets together with local governments:

worked with county governments and tourism organizations
to develop the educational tourism market and conducted
seminars in conjunction with travel agencies.

Expanded the use of Internet and various media promotions
through celebrity endorsements: invited Ivy Chen from Taiwan
and Jung-suk Jo from Korea to act as Goodwill Ambassadors;
promoted Taiwan tourism to Korean tourists through public
relations and promotional activities in the first half of 2013;
held PR activities online and in Korean, produced culinary
tour-themed reality TV shows and promoted them through
YouTube, official websites, Facebook, and other channels in
the last half of the year.

. Increased the popularity of Taiwan through the use of

media resources: Taiwan was advertised according to tourist
demographics through TV, print ads, outdoor advertising, the
internet, travel fairs, seminars, and travel agency and tourist
promotional activities; invited famous international media
organizations to Taiwan to report on large-scale theme tours
and related activities, enhanced the exposure of tourism
products, and further disseminated travel information.
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O 6 2 £[E ABC TARE= Food Rush iEZR=£E:h

Interviewed for "Food Rush”, American Broadcasting Company TV Network

Europe and
America

Southeast
Asia- Hong
Kong, Macau,
Singapore and
Malaysia

The emerging
markets of
Southeast Asia

Seniors, backpackers, Asian
groups, transit passengers,
business travelers, and
tourists with special interests
(such as hiking, bird watching,
and cycling)

Markets of Hong Kong, Macau,
Singapore and Malaysia- free
independent travelers and
repeat tourists

The emerging markets of
newly rich groups and Muslim
tourists

. Cooperated with travel agencies to expand sales channels

for Taiwanese products: cooperated with large-scale travel
agencies to expand outbound tourism, develop and stabilize
tourist sources, and strengthen the sale of Taiwanese
products.

. Made use of media resources to enhance the popularity

of Taiwan: continued to advertise and cooperate with
global mainstream media to enhance the image of Taiwan
tourism and the goodwill of tourists; launched co-produced
promotional programs in conjunction with celebrities and
local media, benefiting not only Taiwan's tourism image, but
also the sales of tourism products.

. Constructed an interactive network for mainstream travel

agencies: established a long-term relationship with foreign
travel agencies (such as AAA, American Express, and other
USTOA agencies) handling large numbers of tourists to Taiwan
and held educational training for tourism-related agencies to
improve the sales and endorsement of Taiwanese products
by front-line sellers.

. Expanded promotional channels through cross-industry

alliances: via cooperation with Major League baseball teams,
the “Go Grandriders!” video, the Orchid show, the Taiwan
Film Festival, and other activities to enhance the topicality of
Taiwan's tourism market.

. Continued to offer free half-day tours and other preferential

measures to attract transit passengers and business travelers
to visit Taiwan.

. Integrated tourism resources to attract tourists to Taiwan:

based on the requirements of “Time for Taiwan” the Tourism
Bureau promoted the ideas of fine dining, romance, lifestyle
of health and sustainability, and demographic-specific
shopping; integrated aviation, hotels, and leisure farming
and set up incentives to grab the attention of tourists;
continuously promoted the “Buy Three Get One Free” ticket
sales activity in Hong Kong to encourage tourists to re-visit
Taiwan, as well as other related activities to promote in-depth
Taiwan tour itineraries.

. Built cross-industry alliances: Promoted Taiwan through

print, electronic, internet, and outdoor media channels
to concentrate the market focus; cooperated with other
industries to enhance market value, built an online Taiwan
tourist information station with chain businessesin Malaysia

to provide easy access to the latest tourist information.

. Increased the interest of tourists from emerging markets

(Thailand, Philippines, Vietnam, and Indonesia) in visiting
Taiwan: strengthened promotion and marketing inemerging
markets, and expanded tourist access through a combination
of media, tourism, and aviation companies.

. Enhanced the favorable impression of Muslim travelers to

Taiwan: established a travel-friendly local environment for
Muslim tourists, guiding related enterprises in obtaining
Muslim-Friendly restaurant certification with the hope of
attracting more Muslim tourists to visit Taiwan. By the end
of 2013, a total of 39 restaurants had obtained Halal and
Muslim Friendly certification.
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(1) mAREARBBETAEHRE TEERBEEMIREEHEE, TR
H—dt ) mRER - 3R 0 RN BREEMNBIRE 5 RIKTT
MR EETEEME  EERHERBES -

) EBIARMDERZRENIRE « BBAEZAMNEAR (VB 2FA) »
EEERER (1B8A) TR (3,500 A) ZEES (2,600 A)
EWH (1,315 A) REMETLAMRIF (1,080 A) SEERE
SERIHRS ; 102 FF{ERK 70 @ - 5+ 38 8,317 Ao

(3) REEFI MBI EE : &5 T2ERABE, B8 RItRSRHR
DEYHLORBHEZESEENTE 58 TAEEE, - BRLE
B RERBAE AR SRR B2 | IBEkTFER,
KEImHENATRERAPESRIHEIRMLS o

2. NREEREEHIT

(1) BB ATHE X T ENRME - EASZRS AL AR IR
B RUIFEMEEIMHAER £ NEOERTERSEREE
A o BEERR RERIT - BEA  BRESSE 0 RERES
BAIIBITEEESD ©

(2) #3255 3R B BITHEET T BHTHERESHER .  RTIES
SMLED R BESSN  BEMERIREEAIFEEESHRITES °

Q) SHEXER  BEARLTMER  BEEEERTHEEAIER -
DR STHE BT BANAMETSE  MERELNR A=
VBB Z 235 5EBIEE 85 FE C B 1E - INMEPIThiE B ZE 235 st ;
EHEBRTEEREERERS 48 RFITHE/EINE B EIEEE) -
tesh S FRBATREE L RERE » W "2013 B RIREEIEE
2, EEEER  Z2PH  ER%  TEZE RE BHR - TE
EEE , FEE DT 317 BAEERATH  BETHEE
BEITRERREEHT -

REEEEH A RS ARZRE R
Travel incentives for 10,000 employees of Bao
Jian Commodity, Mainland China

bPe'ar=E - sgBEEEkE,

Exhibition” in Shanghai

“Taiwan at Ease - Mountain and Sea Leisure Travel

Mainland
China
market

S

Seniors, families trips, and
young white-collar travelers

1. Marketed high-quality tourism products for tour groups.

(1) Organized “Taiwanese Travel Product Specialty Stores” with
5 large-scale travel companies from Mainland China: the
Wuxi branch of Nanjing Zhongbei Friendship International
Travel Service, Ltd., China International Travel Service
Jiang Su Co. Ltd., Jiangsu Sainty Overseas Tourist Co. Ltd.,
Wenzhou International Tour Travel Co. Ltd., and Suzhou
Youth Travel Service Co. Ltd. These agencies established
specialty outlets selling Taiwanese travel products and
promoting the sale of customized group tour products.

~

Promoted travel incentives for major enterprises: invited
Amway (12,000 people), Bao Jian Commodity (10,000
people), Chlitina (3,500 people), McDonald's (2,600
people), Medtronic (1,315 people), and Guangzhou Han
Yasheng Biotechnology (1,080 people) from Mainland
China to tour Taiwan; contributed a total of 70 groups with
a total of 38,317 travelers.

w

Held promotional activities in shopping malls in Mainland
China: via the “Taiwan Style” exhibition, the character of
Taiwan was displayed through lanterns of unique shapes
in the Lufthansa Jin Yuan Shopping Centre in Beijing to
promote the “Taiwan Lantern Festival”; another exhibition
of “Taiwan at Ease- Mountain and Sea Leisure Travel
Exhibition” was held in the Shanghai Honggiao Friendship
Shopping Center and Headquarters Building, attracting
high-end consumers and international enterprises.

2. Strengthened the promotion of independent travel in Taiwan.

(1) Strengthened the online marketing and availability of
print media information: used the TSTA website to provide
the latest travel information, set up offical fan pages
on the Sina Weibo website, and selected Taiwan travel
experts via Baidu website audition. Besides, the Bureau
collaborated with websites like Ctrip, Taobao Travel, Youku,
and Mafengwo to provide information and hold marketing
campaigns for tourists.

(2) Conducted the third “Promotion of Independent Travel
Seminar” based on independent travel test cities, installed
video advertising outdoor LED devices, and launched
products packaged in cooperation with the aviation and
tourism industries.

(3) Took advantage of cross-industry alliances to integrate
the resources of the public and private sectors: integrated
Taobao Travel and Taiwan cultural and creative resources,
and promoted independent travel through online video
ads; held cross-industry alliance activities in accordance
with four major festivals, such as the “Special Lemon Tea
for Taiwan Fun” beverage in Taiwan and Mainland China
in cooperation with the 85°C Bakery Cafe during the
“Taiwan Fun on the Tropic of Cancer” activities and held
bicycle buyer prize giveaways in conjunction with 48 Giant
Bicycle Shops in Beijing during the Taiwan Cycling Festival;
in addition, the Tourism Bureau integrated Yilan County,
Taichung City, Nantou County, theme parks, hotels, cruise
ships, and “Taiwan Tour Bus” to promote high-quality
itineraries and independent travel in Taiwan during the
“2013 Shanghai World Travel Fair”.

EMBA FE B BR 830 S
Cross-Strait EMBA Bicycle Business Forum Exchange

IEREREBEZIR
Study tours for Beijing high school
students
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N BEhEEBEY Il. Promotion in Different Markets

(—) BxttEESEERIEER () Promotional Activities in Japan
EESH AE Method of Promotion ~ Content of Promotion B%.E

T & SR AT TR I A . AR | 48\ EBEET - Print Media 1. Newspapers: ads were placed in in Yomiuri Online, Asahi News, Sankei News, Tokyo Sport
FERE 1L TIBSREATR  RRRESIHEE - 90 80 B R Sports News, Taiwan News, Iwate Daily, Fukushima News, Japan Economic News, Hokkoku News, %’i'
Nippon &R « RRPHEEFHE « PHESHE  2EHE - 5FHRK - GBER®R Sports News, World Journal, and The Nishinippon Shimbun West-Japan Daily. 7||__,
| —
AALE - bREE « BTES - R AR - AR BERAIEEE - 2. Magazines: Taiwan tourism ads were placed in Travel Journal, Kankokeizai News, 1=}
Shugakuryoko Monthly , Otoko No Kakurega, and SPUR. The Japanese magazines Letters %

.35 FIBREELSESR Travel Journal ~ LB « (B2 RITATISXRH Club, BICYCLE PLUS, CYCLE SPORTS, Jitensha Jin, Parking Press, ST, STORY, PAVONE, Stady,
R SN L Taiwan Entame Paradise, West-Japan city living, Komachi, and LEAP were invited to make Eﬁi
x5y TBORBNR,  SPRR BHEME s BB KERM (BFEL 2RV reporting visits to Taiwan. N
Z 7 ~BICYCLE CLUB #&& ~ BICYCLE PLUS ##5& ~ CYCLE SPORTS #56 « B#EEAST) *E
_ N . TV Ads 1. Kanto Region: from June to November 2013, 30-second commercials advertising Taiwan ,E
Parking Press AF ~ 32 ST ~ STORY » PAVONE ~ Stady s & T v ¥ X /XS ¥4 X [==]

tourism were aired on 15 TV stations such as Fuji, Nippon, and Nagoya TV Station in the

AAcity livings /|25« LEAP &) » FIBE e YeapiE o Kanto, Nagoya, qukaido angl Nagano greas with a large numbers of. people traveling
abroad, with special emphasis on the time before summer break, Christmas, and lunar

New Year's Day from June to July, and October to November. The broadcasting of these ;U 5'_'
BRES 1.ERME 6 AZE 1 A HHEBAHBEAORZCER 245 E UEE - REFFHE - commercials generated a total of 8,000 Gross Rating Points (GRP) in Japan. Commercials % 0]
B . broadcasted by Fuji, Nippon, and the Nagoya TV Station were aired on weekdays in time 0 8
RELT  HAAAKZEEF 15 REREEW 0O WES > WiNENR 6 BE7RB~108&E slots directed at office workers before work, noontime hours aimed at housewives, and g g
; e R 4o : : prime evening time viewers. Other TV stations aired all-day commercials, matching the 035
11 BEYE(RAD ~ 25080 ~ FHRIE(E » #BETHEH 8,000 GRP (Gross Rating Points) work and rest time of the audience to maximize the advertising impact. %
° A= N a2 NV
- APREL  BAREHEERERT » 1FHRRES  HELHKRTH LR 2. Kansai Region: 30-second commercials were aired on 14 TV stations such as Yomiuri 8
BIZWARRFEL « IR RETIEATHIIEFIFE « BESUERERIE ; HinSE=a) Telecasting in Shikoku, Kyushu, Okinawa, and other potential cities and areas, targeting a
B - . large numbers of people taking charter flights abroad and generating 10,900 GRP in 3
KE2HANKRES  baSRERIEESRE  BRREGKER - value. Different commercial times were purchased according to audience attributes; most >
TV stations aired commercials all day long, while Nishinippon Broadcasting aired weekday %
2BEAME 7 AE 1 A HESBETEEHMTCER - FIEE ~ SN~ RARE K commercials during early morning and noon hour time slots to target specific viewers. )
=
BREEBEN2MFIMHE 14 REFERHEM 30 WES @ #5HEE 10,900 GRP H ° BK e
_ _— - . Travel Books Invited tourist-brochure organizations like Wing Travel, Camerabiyori, JATA, and Railway @
EREETEN  BEARKRES  DERERARESREE "2 HARE Journey to collect material in Taiwan, and launched the “Hibi—Itomasako’s Taiwan travel Q
7 - diary” and other travel books containing scenes from the Taiwanese drama “You're 2
= , = w7 [ RUREED | o y g =
T ERBABEHEE BRREER T AFARE BeaLtiful”
IREE BEE Wing Travel ~ 71 4 5 B0 ~JATA O = ~IRORBEFIREFMARZE R "He— TV Programs Invited TV channels such as BS Nippon, BS Asahi, BS TBS, Chiba, KTV, Kanazawa, KTS, MRO,
BT CSAOSEIKASD, EE . TERSEE | BREISEHSSREE - and CTV to visit Taiwan to collect material and air commercials about Taiwan travel.
2 A ZARY I~ =
Broadcast Media To improve Japanese access to Taiwan tourism information, the Tourism Bureau co-
BHREE BEEBS HAE ‘BSEIHER BS TBSER - TESHE BEANRZEEREZ S=ESHE produced Taiwan special issues with broadcast media such as FM-Niigata and Radio Nikkei

to meet the needs of radio audiences.

BREERE - LERESHEE  PRSEEFREI  BREEEFH -

Internet Media 1. Ads were aired on Cyclowired Online News and the Japan FM Network.
ERE IR ES RIEARNRBREEERZEE XIS  DUNEEERRE AR HEE=5/FR 2. Invited the Japanese girl idol group “Dempagumi.inc”, the “TV Asahi” online production
SEEALEE . Bl 0 FO8 FM s Radio BB o team, and 43 fans to hold a music concert in Taiwan and tour around Taipei City; a
E/ - ) Mt =<

30-second commercial advertising Taiwan tourism was aired free of charge on TV Asahi
and Youtube for one month following their return to Japan.

PSS 1. FZ cyclowired ABEEHE ~ HAM &y b — U EE o 3. Set up an exclusive Osaka Office Facebook group, updated information about promotional
__ activities and giveaways within this jurisdiction, and established fan groups to share

2M2A23BE 2R 24 BEFSHADLZBEER " TAIEAE - incy & "TFH EE%E% i Taiwan travel experiences so as to expand the independent and young traveler markets.
PEREBRMERENAE  BREA 43 ZnpRkEREENEESWHEBEEIHE - 4. Cooperated with LCC Peach Aviation in posting tourism information on its website and
HANSERESR Youtube FEHAN » EE— (B B 6B E B E 2 30 T’J\J#%: . Facepook page, hglping independent travelers to receive Taiwan’s tourism news while

booking tickets online.

056 057
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6. REELRE « BEPL - ﬁ{?ﬁ@@%%?ﬁ% bERNEETE . B8 TRTOEE , B Activities Niigata 21, 2013 Sogo Yokohama DE Travellers’s Department Store, and other promotional
b activities; set up a booth displaying information related to Taiwan tourism, and held raffle
HIELE youtube ~ B ARSEISTNEAY 458 google map HEBIFHBM S BRSNS activities.
ZERZPUBEBEANTHEEE o 2. Taiwan tourism was publicized and promoted through cooperation with business and
local governments, as in the following examples: Taipei 101 cooperated with the “Tokyo
Sky Tree” and promoted via pamphlets, exclusive websites, press conferences, as news
FANE S BETRYY v U XA BTEBRREEZEEE - KEREEM NEERESS - advertisements; the “Taiwan Railways Pingxi Line” cooperated with the “Enoshima
Electric Railway” to launch a free mutually-valid 1-day ticket. Tourism exchange between
N o . - N o Taiwan and Japan was encouraged via diverse channels such as a “sister mountain”
WE/NEEE 1.BMNERENM BEHEBA ~TLMRENF &L EF2ET I RAFIR212013F 25 agreement between Taiwan’s Mt.Jade and Japan’s Mount Fuji.
3 — e > 2 =, — 5 MEkabE M/ R < RS | s § ® ] - . . : : 5
BORDEIRD T /8 — FEHEREER)  RERREEEOCERZH /) \EE GRS 3. Cooperated with Samsonite in placing Taiwan tourism-related ads in Samsonite stores as o C%
R L . - well as through internet promotions. =
2LHEXBLMBBNENE @ BBEBRETESE  flal - 216101 A r%ﬁﬂ%?%ﬂ § 2
N N . . o o N 4. Others: organized the Japanese Products Exposition (17-19 May at the Taipei Railway 6"-:':
&fF ZEEE FXME cESRNHESSEEER ﬁzﬁ '7?J e Station), Rally Nippon 2013 in Taiwan (28 November-1 December), and the “Taiwan IN S 8
. o : : o
) B, AERY 1 BE  SEEEER ; FILRSILEE KT S eﬁ{i Dance Festival” (7-8 December), which has been held for 11 consecutive years. :|
=R o 5. Spokesperson Hosted Activities: LOHAS Tour (15 April), Gourmet Guide (20 July), and 8
= 2L s
Tokyo Fan Club Activities (13 September). a
3. 5 Samson| te BF + REE MRS S EELAAMAL - &
o L ) e L Travel Fairs Participated in the JATA Travel Expo (Tokyo Travel Exhibition), Japan Travel Fair, LongStay 5
4. Hth : EFHAYEBES (5/17-19 =2 AKE - HALTEEZER B 2K (11/28- Fair 2013, Sendai Travel Fair, the 2013 Let's go abroad activity, the Hokkaido Yosakoi Soran 6
= = s Hip-Hop and tourism promotional activity, the Northeastern Japan Festival and tourism =
. r e
12/1) ~ BEEM O F TRZR N 28, B (12/7-8) F promotional activity, and the Nippon Domannaka Matsuri promotional activity. (r_ZJ'-
e - e s ., - N S
5. REANER)  BE 2k (4/15) ~ EBRiZik (7/20) ~ RREMEE (9/13) Q@
2
IRESEED JATATRATIE (BRRIKE) ~ K7 = 7 ~LongStay Fair 2013~ ll& "V STHIRITIE, ~ (Il) Promotional Activities in Korea

3 REMREBREME > NERENERASRHERE LS LFEAEEDENEF
WEVEBEENHE > DEHELER  BUREKBATIKREASFIRETS

4. B2 LCC #HMENRAF - BHBALCMENZATHEELRE » LA FITIIEREH
R RN EEB NS -

b.]UE TIRITTOEE , BLEBEM  ZRMPRBEMELRRE
HFFE NS

SRR RN

2013 Let’s go @4~ JLigH Yosakoi Soran HISE KB CHEEIEE) « RILRMLBOCHE
EE S BEEICo BACEARR Y BOCHEEERE - —ERRIRE Yosakoi HFENE

Outdoor Advertising

Public Relations

5. Established the official “The Heart of Asia” website and published related tourism
information about annual events, the top ten towns promotions, etc. on the internet.

6. Six Tourism in Taiwan episodes shot by celebrities such as Show Luo, Higashino Kouiji, and
Yuika Motokariya were promoted through YouTube, celebrity blogs, official websites, and
Google Maps, allowing Japanese tourists to follow celebrity footsteps in touring Taiwan.

Produced team uniforms to promote Taiwan’s “Bonne Chance Cycle Racing Team” and
installed advertising light boxes in Osaka’s Umeda subway station.

1. Participated in the Tokyo Marathon, Nagoya Meterei Autumn Festival, Hotohoto Festa

Print Media 1. Newspapers: ads were placed in the Korea Daily, East Asia Daily, Central Daily, World
WEEE) ~ BTN AIDFE=E K I EE S EE e S Travel News, Travel Focus, Tourism Information News, Leisure news, Tourism Traffic News,

and Focus & Metro Rapid Transit News.
! R . . - 2. Magazines: ads were placed in the KTX Magazine, The Traveler, Lonely Planet, Magazine

| AV /\-}. j.,= 2 . b ’ ’ D
%ﬁ& ¥ P:“.‘%f’eﬁ ~— B Korea, Tour de Monde, Daily Economy, HanKyoreh21, Cine21, Found, Ceci, Sure,
Cosmopolitan, Bar & Dining, Woman Center, Dazed, Elle, Golf Digest, Top Golf, and Golf
B RALLY NIPPON 2013 Magazine.
Eﬁﬁiiﬁﬁ@%t i

TV Ads A 30-second commercial was aired on the SBS, MBC, and MBC TV channels a total of 24

Travel Books

TV Programs

times from October to November 2013.

Cooperated with the travel books“Taiwan—Korea Book”, “Taipei”, “Fall in Love with Taipei—
All That Taipei”, “Wow! Taiwan”, “Friends—Taiwan”, “Friends—Taipei”, and “Crazy for
Taiwan” in the promotion of Taiwan travel.

1. Invited Korean celebrity Park Jung Min to visit the Old Street in Jiufen, as well as Taipei’s
Yongkang Street and Ningxia Night Market, and introduce beef noodles, steamed
dumplings, and other Taiwanese night- market cuisine to the Korean audience. “Wild About
the Taste of Taiwan” culinary reality television show tours were produced and broadcasted
on the Korean tvN cable network at 19:00 on December30, 2013, and a 6-page article was

E/
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it
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AALESERERBZIR
Japan Rally Nippon 2013 in Taiwan

058 2013 EHEAMERITFFLES
2013 Press conference featuring tourism landmarks and
amicable Taiwan-Japan tourism relations

published in a special gourmet edition of “The Celebrity” magazine in January 2014. 069
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1. 5R4K - B H SR R AR ~ PRAR HRIRITHE ~Travel Focus ~ IRITIERHTE
R Leisure 37 ~ BEDEHTE ~ Focus B3R ~ Metro &R ©

2. 3=% - KTX Magazine ~ THE TRAVELLER ~ Lonely Planet ~ Magazine Korea ~ TOUR DE MONDE *
H #&7% ECONOMY ~ HanKyoreh21 ~ Cine21 ~ Found ~ Ceci ~ Sure ~ COSMOPOL | TAN ~ BARD INING ~
Z7MFRDR ~ DAZED ~ ELLE ~ Golf Digest ~ Top Golf ~ Golf Magazine ©

10 BZ 11 B SBS ~ MBC FER=EIN 24 18 30 WERES -

Ed MTaiwan—Korea Book ; ~ TTaipei, ~ "& FEZ=4b—All That Taipeiy ~ TEI =
#  ~ TFriends—Taiwan, ~ "Friends—Taipei , ~ "Ei=E  SZESE -

~s¢

1. BERRBEMIRBERERIKRBERTNE " EZI/OBKE ? Taiwan's taste + /)
1z, @ BREEAEENMDES  2KES - EERHEH  ARERBNBFAME
INEER s W\ EEBEES - fTIER 1024 12 A 30 B 7 BB RE 8 B RE
B tN B - B 2014 F 1 A58 "The Celebrity, Mt BETIH 6 EXRIEE -

2L.RBRFEHE TTERRE L RBERER tWIHETE A KRRE 8 B 50 2L - 8560
HiE 0 SEREEMNMEL6S - T2=EE, N 10248 8 23 HEEHEEHEL & MUK
1 &R -

1. B S FACEBOOK BB “NAVER B B CUEANEIEEFEMR ~ F# App "Cash Slide | &S -

2. (RFEER EATREE - PHEMASEBEEEE)  LUREIERLES AN » BHA
BEBERFIREIRE

3. 8UF TBERIRIE 24 /\IR =8 | SEBINEBEMR  BMMER  FERDHFEIGANE -

4. 5% TIRIBIBEE 24 NG, BREEIR T 2ESBRIKEFM L F Aop 0 IRHERE
xR REEM &':leiﬂli.?;ﬁ% B e

N,

TBRERN S IBHHEE « USRS E2MPT K 0 DERRENEHe
AE-

.75 B 11 B rﬂ%?ﬁﬂ%ﬁ 4 /\EE ABEE > NE ARER - HIEHRIES
MMERE  BMGETISER  mEEEXR  TEEZEEH -

2R 12 A 19 HREBENSEEBYERN "D IREME—HARESEER  AET
BE - LD UEEREFE T AZERCRY - 8FE1L 101 XE  8=F Mg X
FAKRAK s FERE - BRBBITEE » RSN ~ RRE ~ B~ J|AER
BYES  XERERAE - EABHNE AELEHHFEIR - F8IIS 16 KEERKE 25
B TReKE  RPEZE 1347 AE-

LNEREERIRE - 2 ILRERIRE ~ HANATOUR BIBR IR

Internet Media

Outdoor Advertising

Public Relations
Activities

Travel Fairs

(Il Promotional Activities in America and Canada

Print Media

TV Ads

2. The South Korean variety show, “Grandpas over Flowers”, was aired on the Korean tvN
cable network at 20:50 on Friday evenings, with each episode 60 minutes in length; and a
total of six episodes were used to introduce each tourist destination. A total of 5 episodes
and 1 special program about Taiwan have been aired since August 23, 2013.

1. Bought homepages on Facebook and Naver, electrical signage in CU convenience stores,
and advertising time on the “Cash Slide” mobile App.

2. Strengthened the functionality of the Tourism Bureau’s official Korean website, held a tour
Taiwan campaign to increase membership in the Bureau’s website, and invited well-known
Korean bloggers to visit Taiwan via travel itinerary design competitions and other methods.

3. Created the exclusive official website for the “Heartbeat of Taiwan” micro-film to publish
micro-films and information on annual events, and other tourism activities.

4. Developed apps for both the “Heartbeat of Taiwan” micro-film and the "Taiwan Golf &
Travel Handbook” in Korean versions, providing information about tourist attractions,
dining, and transportation, as well as resources for Chinese learning.

2
7
%
E
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Ads were placed in light boxes inside the Busan high-speed train station and on the western
security gates of the Busan Metro; a 30-second TV commercial was broadcast on the Seoul
Metropolitan Subway platform.

UONOWOIH

pue BUISILIBADY UUSLINO| [euoijeusiu]

1. Held public relations activities for the “Heartbeat of Taiwan” film and invited lvy Chen and
Jung-suk Jo to act as spokespersons and interact with about 200 fans from Taiwan and
Korea, enjoy Taiwanese cuisine, and further promote Taiwan tourism.

2. Held the “3D Fantasy Art Exhibition- Heartbeat of Taiwan” opening press conference in
the Jeju Theme Museum, using 3D technology to present the top ten Taiwan tourism
attractions, including Taipei 101, the National Palace Museum, steamed dumplings, fruit
shaved ice at Yongkang Street, Pingxi sky lanterns, Sun Moon Lake bikeway, Formosan
Aboriginal Culture Village, Fort Provintia, Love River, E-DA Outlet Mall, and Taroko National
Park. Spokesperson Zheng-xi Zhao cut the ribbon to start the day, leading 25 reporters
from 15 media organizations to tour the exhibition which will continue until the end of July,
2014.

Participated in the Korean World Travel Fair, BITF in Busan, and HANATOUR International
Travel Show.

1. Ads were placed in AFAR Magazine with 4 pages of full-color coverage.

. Ads promoting Taiwan tourism were published in Asian Fusion Magazine.
. Ads promoting Taiwan tourism were aired on NTD News.

. Ads promoting Taiwan tourism were published in The Epoch Times.

. Ads were produced and broadcast via the Chinese Radio Network.

. Ads were produced and broadcast via the ETTV corporation.

. Ads were displayed in the outdoor plaza at Toronto Dundas Square.

o N O U B~ W N

. Ads were placed in the New York community newspapers.

1. Aired TV Ads for the Taiwan Tourism Events calendar on the National Geographic Channel
in Japan, Korea, Hong Kong, Malaysia, and Southeast Asia in timing with the broadcasts of
special programs on Taiwan.

06T
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1.AFAR Magazine 4 E2F/RE -

2.Asian Fusion Magazine FIZEZEE IEHES -

3.NTD RFESEBCIEHES °

4.The Epoch Times TIZE=EERIEHES -
AP R ERPREEEECEEES -

RARFIMNEBR AR RBEETCCHES -

A& mZ 0 Dundas Square FAMNES BN EEES -
ittt @R TIBEEE L EEES -

m N o o

. REEEHEFERLINE  RERMEHAERR 2B - 5 - ERARLEEDR
BRREBENCFEBRES -

2B ESHEEERKERRE  REMREZAR - BRI NREREMN Star Wor |d 3REg
DBERENFEERES °

S mARECEBEFKHEEZERELEFE  NERERXE  BEPXENLTM
Channel VRBIEFBERES °

=
oo

1.8 1 "Taste Taiwan, T HEBEE=EERITIODER H X 2 X i & Discovery
Channel °

2.Travelscope RIF0ME TR T ELBNSEEEHE WNEHALEEH
(PBS) #&i Time for Marvel X{biz/LEFE » BIEKRE 25 288 * SFHER 175 %
F1HERREAE B 2 BFRMERF - SIELURAZEN A XNFTEERAH T BB

1SR RIERBRMRBSEERARATEEE BRI EEE X E

BAZEI NS » EEEMERB=E - THREE A

gy

1.5 38 A 4 5B %% T 5 www. afar. com B XX 3 = = B IR 5 K B 0 5 I Expedia. com
USAToday. com * Bloomberg Businessweek. com SE4EEEE " IR{TXZ App, S5
f8E Google BT (JbE AT B oM iREEAE B8 X F K IL3ERI 50 RIRTT# %78 )
R REH R Banner RXFEE » EEIRTTE Avp (ESHFNE R 3 B ERIRE
LEBHEITRE -

2.Trip Advisor REUMEEZRBEIZIERIUATEH (X8 XL AR 80T ) HRES -

XEESIENEERETHEREES XRANKRESEFETERES » IIEX
LT ESBTARES  REMNBCETHEES -

1. TTaste Taiwan, (MEZE) ABEEEHER @ By BB ORI 3 A
ZERIRZZRTT  REENSEFBEEHLEERBNEXZREETEH -

TV Programs

Internet Media

Outdoor Advertising

Public Relations
Activities

2. Aired TV Ads for the Taiwan Tourism Events calendar on Fox International Channels in
Japan, Korea, and Southeast Asia as well as the STAR World channel in Southeast Asia
during major international travel fairs in each area.

3. Aired TV Ads for the Taiwan Tourism Events calendar on STAR Chinese Movies, STAR
Chinese Channel, and Channel V in order to promote the calendar to ethnic Chinese living
in Southeast Asia.

1. Aired the 30-minute “Taste Taiwan” videos of a chef touring Taiwan on Discovery Channel
America.

2. The Travelscope multi-media organization produced 300 promotional CDs and a cultural
TV program for the Los Angeles office, and the Time for Marvel TV program was aired on
U.S. TV (PBS), with a total running time of 25 minutes; the program was aired a total of 175
times, achieving a 35.22% household viewing rate for the premier broadcast. The program
introduced the “Taiwan Lantern Festival”, Hsinchu rice noodles, the making of flying
lanterns and puppets, and other traditional folk activities, successfully highlighted Taiwan's
culture for the U.S. mainstream market and boosting Taiwan tourism.

1. Well-known bloggers shared their experiences of traveling in Taiwan on websites like www.
afar.com. Moreover, the Bureau promoted “Taiwan Giveaways App” preferential activities
on Expedia.com, USAToday.com, and Bloomberg Businessweek.com, bought Google
keywords (the top 50 names used in Asian tourism searches by North Americans, and
other related words) and website ads on Adwords, and promoted tea tours and cycling
trips.

2. Online ads focusing on the themes of fine dining, culture, ecology, and LOHAS were placed
on Trip Advisor aimed at the major source countries for European tourists visiting Taiwan.

Placed ads on the bodies of Cable Cars and buses in San Francisco, electronic Advertising
signage in New York Times Square, electronic Advertising signage in Toronto Plaza in Canada,
and New York tour buses.

1. For the “Taste Taiwan” promotional activity, three renowned gourmet chefs from New
York, Los Angeles, and Vancouver were invited to tour Taiwan. Upon their return to North
America, they launched promotional meals inspired by Taiwan.

2. New York, USA Museum Day
3. Broadway in Bryant Park

4. Dodgers Taiwan Day (April 16, 2013):

(1) Before a baseball game in Dodgers Stadium, the Taiwanese Buddhist Foundation Tzu Chi
USA performed a drumming, praying, and lamp lighting ceremony. Chai Found Music
Workshop played Taiwanese folk songs, as well as “The Heart of Asia” theme song and
the U.S. national anthem. Later on, the Director General of the Tourism Bureau, David
Hsieh, threw the first ball of the game as a prelude to Taiwan Day and lighted “Soaring
Dragon Brings Prosperity” lanterns for the Dodgers Taiwan Lantern Festival.

(2

Due to the outstanding performance of the Los Angeles Dodgers in 2013, the
worldwide television audience increased to 28,248,000, allowing more people to see
the 30-second Taiwan promotional ads and Arena Media commercials, effectively
enhancing the image of Taiwan tourism.
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NETEER  1TIEE

Marketing campaigns for Dodgers Taiwan Day

ERANEWER o

3. BN MEKEEHEES -

4EmEER (4A16H)

(1) BRHFERAERZEXARSRERRESMRHELRT s XALEHRERE

& ~ The Heart of Asia MI<EEHI ; HEERRFARBHZERFE » IiAE
FEF=EEH (4B 16 BES B 15H) B "EREE , & -

(2) BT 12 FERRER  ZHI2IREREBFHEREEWIMNE 2,824 & 8,000
A BEZAREBIFENEEZEE M 30 WES K Arena Media AY#EHE 30
EE  BRURASERENER -

MORHEHE=ERES -

BRI FRIERIEEEE -

CEVEIRBE N SALES (Taiwan Tourism and Culture Festival ) SE&p o

8. FERIH B A B B S REEE I ERE -

9. EEBAEEEENMNRRESHRELES, B8 -

10. B E R

\nos_m

1. ABARF IR IR ©

2. MERMILTASEFED 2013 FRRIREREREE -
3. MNERZMLIRE -

4. ZERRTE DC RFE ©

B. INZESJENRZEE The Travel and Vacations Show JXE °
6. B IFR AR (28 2,000 AXR)

7. EZAFFFITAIRE (6 BAR)

EEAERTHEEE
Go Grandriders the USA Miracle Journey
activities in Taiwan

Travel Fairs

5. Mets Taiwan Day

6. Pacific Orchid Exposition, San Francisco

7. Taiwan Tourism and Culture Festival

8. Taiwan Tourism Promotional activity in the National Museum of Natural History

9. “Taiwan Promotional Advertising in New York Times Square Press Conference” Activity

10. Cruise Shipping Miami exhibition

1. New York Times Travel Show

2. The 2013 International Tourism and Travel Show in Montreal, Quebec, Canada
3. Toronto's Ultimate Travel Show

4. Washington D.C.- Travel and Adventure Show

5. The Ottawa Travel and Vacation Show

6. Los Angeles Times Travel Show (with 22,000 participants)

7. Mexico FITA FITA travel show (with 60,000 participants)

(IV) Promotional Activities in Europe

Method of Promotion

Print Media

TV Programs

Internet Media

Outdoor Advertising

Public Relations
Activities

Ads were placed in German Diplomacy Quarterly magazine, DU & ICH magazine, Queer Travel
magazine, and In Asien travel magazine (Taiwan cycling tour ads), British Financial Times daily
newspaper, Lonely Planet travel magazine, the UK September edition of National Geographic
Traveler Magazine, and the French Tour Hebdo travel magazine.

A 30-second commercial was aired on Sky Atlantic and Sky News in England.
1. The German mountaineering expert Mr. Gerhard von Kapff went mountain climbing in

Taiwan and blogged about his experience.

2. The Britain travel blogger Jayne Gorman visited and published articles about Taiwan
between 24 and 30 November.

3. Online ads were placed in the UK National Geographic Traveler Magazine to promote
Taiwan.

Large-scale advertisements were placed in the Frankfurt Airport and on the platforms of
London subway stations. Furthermore, promotional light boxes were installed at London
Heathrow Airport, and posters advertising Taiwan were placed in essential areas around the
city of Vienna, Austria.

1. Held the German Market Summer Tourism Seminar on July 11, 2013.

2. Held promotional activities at Korntal-Munchingen School in Stuttgart, Germany on July 16
and 17, 2013.

3. Hosted the “Achievement Awards” promotional activity in conjunction with the high-end
British travel agency Cox & Kings.

4. Held the “Summer Class 2014 Event” marketing training courses with the Belgium Jetair
travel agency.
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SIRHIRER
ARE
fBESMX Diplomacy Magazine Z=T!) » £BE R AE DU ICH 258 ~ FSEI[FSEERE Queer
Travel ¥#35 ~ B In Asien IRZEH G (=EBEBRAES ) ~ 2B Financial Times

Bk ~ (] Lonely Planet IREEMRS ~ R IBIRAEHEE 9 A5  AB] Tour Hebdo
IRAEESS
T[]

glll’

Sky Atlantic £ Sky News =2 30 &S -

1. BEEILEA N von Kapff HeEEZIL 1% [ )
bR O3 RARTEER o

21N A 24 BE30H » REHRBIRERER
Jayne Gorman JREIRE

3. HEIE R MIR IR B M S AR IR E -

RREMRREANEEES  REAIHAZES - REFIZREGREES
HEZEBECE®RN RA AT EBEME -

.7 R 1 B IREMSEEREFREHAS -

2.7R16 BE17 B » RISEHE A% Korntal-Munchingen FRERSRIBHEES

3. B SR E 7RI T4 Cox8Kings E¥# TAchievement Awards  ¥(EHEFH -

4. LERIBE Jetair BRATHEER 2014 ES1TI2EHE AR Summer Class 2014 Event j o

2B | TB HaMERE ~ PATA BRI D& = RIIRE KX PATA KD SHRE ~ LB WM @ 2RIk
B EEGHNESEATESEESRE « A IFTM TOP RESA BRE ~ 7AE 2013 Salon de
la gastronomie et des arts culinairesERE AR SEFFZLHKE S BEMATKAHKE
TR ~ LA EERIRE - N REIRE -

EisEL
A

E2HERHRWKRARDIEBABRIUBATXNDAR - RkEESFHESNE2MHER
RAH TRAZERE,  FERASERRECERE

RESKEZERRESFEEREERT
% DK FSR L R 1024108 30 H
HEBNITESE  2BHHEE - BF
IR A B AL - B E M TR
i B2 o

ZEE WM RURE SBETF R
London WTM travel exhibition Hong Kong - Taiwan cruise: Welcome Mariner of the Seas to
Kaohsiung, Taiwan

Travel Fairs

Participated in the ITB Berlin Travel Exhibition, PATA German and Britain Branch Tour Industrial
Exhibitions, London WTM Travel Exhibition, Consumer Travel Fairs in Manchester and London,
France IFTM TOP RESA , 013 Salon de la gastronomie et des arts culinaires, Utrecht, Utrecht
Travel Exhibition, Finland MATKA Travel Fair, and other travel fairs in Switzerland, Belgium,
Latvia, and the Baltics.

(V) Cruise Market Promotional Activities

Method of Promotion

Travel Fairs

Public Relations
Activities

Content of Promotion

Major international cruise lines have set up head or branch offices in Miami, so a Taiwanese
delegation participates in the world's largest “Cruise Shipping Miami“ exhibition every year,
continuing to enhance the visibility of the cruise tourism market in Taiwan.

Cooperated with the Hong Kong Tourism Board to promote the regional cruise market; and
the “M/S Mariner of the Seas” sailed from Hong Kong to Kaohsiung, Taiwan, on October 30,
2013. Continuous promotion was used to expand the inbound and outbound tourist markets,
establishing new milestones for cruise-ship sailing between Hong Kong and Taiwan.

(VI) Promotional Activities in Hong Kong, Singapore, Malaysia, New Zealand, and Australia

Print Media

1. Hong Kong: print ads with Taiwan themes and regional travel-related information were
placed in U Magazine, JetSo, East Daily, Macau Daily, Mingpao Daily, Economy Daily,
Sing Tao Daily, Hong Kong Daily News, Apple Daily, Wenweipo, Eastweek, Sky Post, Milk
Magazine, New Monday, South China Morning Post, Sharp Daily, Let's Go, ADs Guide,
Hong Kong China Tourism Press, Xin Wan Bao newspaper, Macao Overseas Chinese Daily
News, and Exmoo News.

2. Singapore: print ads with Taiwan themes and regional travel-related information were
placed in the United Evening Paper (Chinese), United Morning Paper (Chinese), Shin Min
Daily News (Chinese), The Straits Times (English), Today (English), My Paper (MRT paper),
Berita Harian, Scoot Airlines cabin magazines, iWeekly, 8Days, Little Magazine, and Campus
magazines.

3. Malaysia:

(1) Chinese newspapers: print ads and editorials were placed in Sinchew Daily, Kwong Wah
Daily, Guang Ming Daily, China Press, Nanyang Press, The Busy Weekly, and Oriental
Daily News as well as in the Chinese magazines Tourism, Foodsion, Let’s Travel,
Traveller's Digest, Leisure Travel, Sister Magazine, Feminine Magazine, Newtide, and My
Wedding.

(2) English newspapers: print ads and editorials were placed in The Star, The Sun, and New
Straits Times as well as in the English magazines Gaya, Travel & Dining, Dream Catcher,
Leisure Travel, Food & Travel, HELLO!, Astelier, Marie Claire, and Calibre.

(3) Malaysian newspapers: print ads and editorials were placed in Santai, Libur, and
Mingguan Wanita.

4. Australia: print ads and editorials were placed in the Sunday Telegraph, Sing Tao Daily,
Australia Chinese Daily, The Sun Herald, Gold Coast Bulletin, Tweed Daily News, Lismore
Northern Star, Brisbane Sunday Mail, Jetstar Australia magazine, Sydney Taiwan Festival
special issue, The Global Goddess, Weekend Australian, Vacations & Travel, the Telegraph,
APN, Clyclist, Get Up & Go, and Women Health.
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(7)) B E BRI R EE S EHIRER

2. Singapore:

(1) FRSRAK - 2NBR %EE%& “OCHAEER ~ RElER  mFRIER ~ BE C RAOH®R
PR HEEE  IFETHRE « B HRATER « IR « ihhk « 15/ ~ A ~ Newt i de 37 (1) Produced 5 episodes of the 30-minute “Street Smart” TV program.
AERD - N HTAA
(2) Produced 52 episodes of the 30-minute Taiwan Travel program for Channel NewsAsia.

Travel Books 1. “50 Ways to Have Fun in Taiwan” by Kenneth Ip from Hong Kong
e 1.5 RUMSE B = 5E%  RFIEE - BIzR - ©FEHRR - 22H3R -« #H - 2. waﬁ!sSiT:ipei! A Chinese-English Travel Handbook” by Kerson Media Global Sdn Bhd from
BREH  XES  FAT B9 Milk Magazine  New Monday - FEERH - 568 - 1258
Let's Go BB EBAEES (53 - BT EIKBLARA « FIR  RPIZEERR RPN TV ProgramsandAds 1. Hong Kong: #
i T|| 24 25384 - 8 S A 1]
SRR T ERE TR R BRI S (1) Produced 2 episodes of the 60-minute “Happy World” for the i-CABLE News Channel. 7'[:,
) . . . . e _ ) _ _ ==
2.3 - REEE R (X)) ~ Biakm (X)) ~ HAE®R (PxX) ~ BleER (X (2) Produced 4 episodes of the 30-minute “The Beautiful Lady’s Fantastic Journey” for the =]
X) ~SBEH (X)) BB GBER) - BHIE (Berita Harian) RESIMIMRHES CABLE News Channel. =
iWeek |y ~8Days “Little Magazine »Campus &5t T =@ T K B icEMEEN A - (3) Produced 2 episodes of the 30-minute “Taipei Reflections” for HKSTV. .Ellﬂ
3. EARFEES (4) Produced 2 episodes of “The 25th Miss Asia, Beauty Tour” for ATV. ié
E

My Wedding &g -

. “ P f U
3) Produced 2 episodes of “Green Footprints” for MediaCorp.

(2) FESTERAR : The Star ~ The Sun ~ New Straits Times ; ZE3EsS : Gaya ~ Travel&Dining © ) . . . g
Dream Catcher ~ Leisure Travel  fooddtravel ~ HELLO! ~ Astelier ~Marie Claire (4) Produced 1 episode of “Food Source 4” for MediaCorp. o
: =
Calibre ° 3. Malaysia: %

(3) EEARSTERAR : Harian Metro ~ Utusan Malaysia ; B52R3C4ES © Santai ~ Cuti-Cuti o (1) Produced 1 episode of the 30-minute Malaysian travel program “CHEF WAN”.

4.3 : Sunday Telegraph » 2E A (Sing Tao)  EMZTER (Australia Chinese (2) Produced 2 episodes of the daily Malaysian television program “Safiyya” about children

) from Muslim orphanages traveling to Taiwan.
Daily) ~ the Sun Herald~ Gold Coast Bulletin » Tweed Daily News ~ Lismore

. 3) Produced 2 episod f the 30-minute Malaysian t | “Makan Angin”.
Northern Star ~ Brisbane Sunday Mail ~ EEEfnZoi izt (Jetstar Australia (3) Produced 2 episodes of the 30-minute Malaysian travel program “Makan Angin

magazine) ~ BRI=WAZHEZESHET] ~ the Global Goddess ~ Weekend Australian (4) Produced 2 episode of the 30-minute Malaysian travel program “Mad Market Season 2”.
Vacations&Travel ~ the Telegraph ~ APN~ Clyclist » Get up&Go ~ Women Heal th ° 4. Southeast Asia, Australia, and New Zealand:

(1) Produced 14 episodes of the 60-minute program “Fun Taiwan Challenge 2”.

pue BUISILIBADY UUSLINO| [euoijeusiu]

RS 1. ERERERS T IEEER 50 BhuA, - (2) Produced 10 episodes of the 60-minute program “Travel Taiwan” and aired them on
2. EEARPES Kerson Media Global Sdn Bhd : TPAIR » =4t | FREESTHRBEEM | o major TV channels in Hong Kong, Singapore, and Malaysia.
5. Australia:
Eepleal=| 1,55 (1) Aired a 15-second ad 48 times on TVB.
REEEE (1) BEBEMERIREE TRk | 60 0E (2&) - (2) Aired a 30-second ad 160 times on TVB.
(2) BRERERREE "ROLNFLRMN 1 30 24 (45)
(3) BiEmE TEREL , 30 948 (84) o Broadcast Media 1. Hong Kong:
(4) ATV Tz 25 - BREBXCE | 30 948 (24) - (1) Ads aired on Metro Radio and U radio.
2. SR = T (2) Ads aired on Hong Kong Commercial Channel 1 and Channel 2.

(3) Ads aired on the Metro Broadcast Entertainment Channel.

(1) EREHE "EHME L 30 94 (55)

(2) EMFTEEEERESHE 30 24 (525) -
(3) FMBEEGRHE "k, (25)

(4) FEEERGE "REFREL, (15) -

2. Singapore:
(1) Travel ads aired on Malaysian FM 89.7 radio station.

(2) Travel ads aired on Chinese FM 100.3 radio station.

(3) Travel ads aired on English FM 91.3 radio station.

3. FBoRAaE ¢
o 3. Australia: ads aired on 2GB radio.
(1) BrRxCiREsEiE "CHEF WAN, 30 48 (14) . . . -
) \ 4. Malaysia: 2 episodes of a 30-minute exclusive Taiwan travel program were broadcast on
(2) BRXASERE "Safiyya, BHBHMILRRHERSRFEHRE (25%£) - the radio at the Kuala Lumpur MITM Travel Fair.
A AN&T ES ==y
068 FEIRPGERIRIBETE Makan Angin NMBEZZTHU 069

Introduction to the National Center for Traditional Arts on Malaysian travel program “Makan Angin”
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(2) ¥ 2ETEEE -
(3) FBIRAEESEES -
2. FTANE -
(1) B3REE FMRY. 7 IREEERES o
(2) A3CEE= FM100. 3 IRIBEEES
(3) X EZ FMI1. 3 IR T ERELSE o
33BN : 2GB BE -
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) TVB BEHE : 30 FHES » #&H 160 X »

4. 5K  BERHTEEM IMRREEREESNS 0 0E (25) -

XA FEEEE T THERBREZE

MRS ES YAHOO & Google i N BSRF/E S
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(1) &4 Yahoo 2Lz IBITEEEE -
(2) BEIEE "TAnytime for Taiwan, 2
¥, K& TAdsfactor IREENARESRE , ©
2. FTAN -
(1) Q1170 AasAE -
(2) Travix HepsA8us -
(3) www. CheapTickets. sg °
(4) sgtravel lers. com f#s &N AGuG
3. ERAes - B TEEIE | http://cforuml. cari.com. my/ °
4.585M : Tribal Fusion ~eGlobal Travel Media e
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2. F5RME : FERADEES  RE  WE - FILFNES : RERARKEEZS (F)
BRARMERADRCEBHELREARE N EEZL BB CEM -

3. 3B

(1) REX - KhBEFA ELBFSERH 2 EBHANERES (WREREEETR

RITEES)

Internet Media

Outdoor Advertising

Public Relations
Activities

Travel and keyword advertising on Yahoo and Google
1. Hong Kong:
(1) Placed Eat, Drink, and Be Merry in Taipei ads on Yahoo Hong Kong

(2) Aired the Tourism Bureau’s “Anytime for Taiwan”. advertisement, the English version
of the Taiwan Tourism Events calendar promotional advertisement, on “Apple Daily
Animated News” and “Adsfactor Network”.

2. Singapore:
(1) Ads were placed on QIITO.
(2) Ads were placed on Travix.
(3) Ads were placed on www.CheapTickets.sg.

(4) Ads were placed on www.sgtravellers.com.

3. Malaysia: ads were places on Cari (www.cforum1.cari.com.my).

4. Australia: ads were placed on Tribal Fusion, and eGlobal Travel Media.

1. Singapore: Ads were installed on the exterior walls of the Travel Exhibition Center and in
subway stations (on escalators, columns, roof tops, hallways, floors, and light boxes).

2. Malaysia: Outdoor ads were installed in Penang, East Malaysia, Sabah, and Johor Bahru;
Taiwan information stations were established in the chain stores of JIMROSA (M) SDN BHD
and Eu Yan Sang healthcare and wellness company.

3. Australia:

(1) Two moving ads were carried on motorcycles in Sydney, Brisbane, and Gold Coast
areas.

(2) Billboard ads were installed on the outside of 117 big buildings in Sydney, Brisbane, and
Melbourne.

(3) Promotional Ads were installed on the outside of 25 Western Sydney downtown buses.

1. Hong Kong:
(1) LOHAS EXPO
(2) Taiwan Beef Noodle Festival
(3) Chocolate Comics Festival
2. Singapore:
1) “Taiwan Theme Park” promotional activity.
2) “Taiwan Fine Dining” Spring Wave Music and Art Festival activity.

(
(
(3) Held the “Time for Taiwan” promotional activity with the Daitsu Travel Agency.
(4) Held a seminar with the Daitsu Travel Agency for Taiwan educational training.
(

5) Held a promotional activity with ASA Holidays.

3. Malaysia:

(1) Invited professor Ma Yaozu, a Muslim travel expert, to present Taiwan Muslim travel
lectures during the Malaysia SMITF Travel Fair in 2013.

(2) Held “Taiwan Theme Park” promotional activities in Malaysia.

(3) Organized a seminar on tourism products for travel agencies in conjunction with China
Airlines in Penang.
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(2 RER ~ MEBHA « EWARE 117 ERBEHIMUCEEER o
(3) NEEHERES | NASIUME 25 BPAETE 26 mES » TRERTE -

EE/NBEH 1.8%

(1) EEES

(2) ZELPHEE -

(3) Kty HgEH

2. FTANK -

(1) "T=EXTE2E, FES -

() BRE&Te "2EXR, FE -

(3) BEANIBIRITH AP Time for Taiwan BiHE o
(4) BABIR ﬂ 7)}1:3/ FEHBRGAE
(

5) EAEMIKE MEERES -
3. FERAaE ¢
(1) BEE=EBEMIREEE A SBEZRIT - 1 2013 FERALE MITF IkERLETES
BRI B o

(2) pHEEARADME TRETELE  HESD -
(3) BEMEMAFMEBEILERALBIMEEIRBEERFAE -

IREEED 1.5%  BBEERIKE -
2. ¥ONE - B EE MBI IRE
3. BARFEE : &/ TKZEMATTA BRE ~ SMITF IBETAMRIRER ~ 68 MITM JREE ~ B MI TM AR ~
YOI MATTA R ~ BB7SH MITS MATTA iR A5 R MI TM BRIBS IR o
458 - ANE EARBIRESRE  EEAIRE SRBTHIRE  HASF24RE
RE -

() ST e R R & EEHIRIER

EE5 As
T EE S 1.2Z=& : Travel Guide Magazine * Daily News ~ Thairath » Thai Post ~ The Nation °

2. EJJE : Escape ~ Venue ~ TravelXpose ~ Kompas ©

3.JE1E%E : Travelife ~Smile ~Philippine Star ~Philippine Daily Inquirer o

4. #8F - NHIP CAU GIAO THUONG ~ Tuoi Tre News °

5.E1E : Trav Talk ~ Travel Biz Monitor ~ Newswire ~ Travelscapes » T3-UBM Group *
Outlook Traveller ~ Conde Nast Traveller India~ Today s Traveller ~Lonely Planet ~
Travel+Leisure ~ Time Out—Explorer ~ Asiana Wedding ~ Harpers Bazaar ~ Comsmopol i tan »

Asia Spa ~ National GEO Traveller ~ Grazia ~ Femina ~ Outlook Business ~ Golf Digest »
Times of IndiaDelhi Times °

072 1 IR e R )

Promotional activities for Taiwan Beef Noodle Festival, Hong Kong

Travel Fairs 1. Hong Kong: Hong Kong International Travel Exhibition
2. Singapore: Singapore Spring and Autumn Travel Exhibitions

3. Malaysia: Malaysia Spring and Autumn MATTA Travel Exhibitions, SMITF Travel Fair,
Malaysia Johore MITM Travel Exhibition, Penang Travel Exhibition, Malaysia Sabah MATTA
Travel Exhibition, Malacca Travel Exhibition MITS MATTA, and Kuala Lumpur International
Travel Fair

4. Australia: AIME Travel Exhibition, Melbourne Travel Fair, Sydney Cycling Tour Fair, and the
World Youth Student Travel Conference

(VI) Promotional Activities of Emerging Asian Markets

Method of Promotion =~ Content of Promotion

Print Media 1. Thailand: Travel Guide Magazine, Daily News, Thairath, Thai Post, and The Nation
2. Indonesia: Escape, Venue, TravelXpose, and Kompas
3. Philippines: Travelife, Smile, Philippine Star, and Philippine Daily Inquirer
4. Vietnam: Nhip Cau Giao Thuong, and Tuoi Tre News

5.India: Trav Talk, Travel Biz Monitor, Newswire, Travelscapes, T3-UBM Group, Outlook
Traveller, Conde Nast Traveller India, Today's Traveller, Lonely Planet, Travel + Leisure, Time
Out-Explorer, Asiana Wedding, Harpers Bazaar, Cosmopolitan, Asia Spa, National GEO
Traveller, Grazia, Femina, Outlook Business, Golf Digest, and Times of India-Delhi Times

Broadcast Media Thailand: Cool 93 Fahrenheit live online radio

Outdoor Advertising Placed subway station ads in Thailand, and outdoor ads in the Philippines and Vietnam.
Public Relations India: Held a second round of educational training, as well as New Delhi and Mumbai Media
Activities Seminars.

Travel Fairs 1. India: Mumbai OTM Travel Fair

2. Thailand: Thai Spring and Autumn Travel Fair
3. Indonesia: ASTINDO FAIR and Surabaya promotional activities

4. Philippines: Vietnam International Travel Mart Hanoi and International Travel Expo Ho Chi
Minh City (ITE HCMC)

5. Vietnam: the Hanoi and Saigon Travel Fairs

6. Brunei: the 10th Abacus Holiday Travel Fair in Brunei

(V) Promotional Activities in Mainland China

Method of Promotion = Content of Promotion

Print Media Printed ads in the People's Daily, COSMO Bride magazine, www.zcom.com, Time Out Beijing,
and That’s Beijing.
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2013 Taipei International Travel Fair

Electronic Media Placed ads and reports on CCTV News, Radio and Television Shanghai, Tunein Radio Stations,

China Radio International, International Channel Shanghai, and Tudou website.

Internet Media Placed ads in Youku website’s “Taiwan Independent Travel Letters” and other websites like

Mafengwo, Baidu, Sina Weibo, and Tencent Weibo.

Outdoor Advertising Installed outdoor LED ads on buildings in Zhengzhou, Changchun, Changsha, Wuhan, and
Jinan cities.

Promotional Held the “Create your own itinerary for family or friends and set out on an independent

Activities tour of Taiwan” competition and the “Love in Alishan” activity to promote marriage-themed

itineraries, as well as 17 tourism conferences and 10 Taiwan tourism promotional activities.

Travel Fairs Participated in the Shanghai World Travel Fair (WTF), Northern China Travel Mart, 2013 China
International Travel Mart (CITM).

[I1. Preferential Deals and Giveaways
(1) Four Seasons Giveaways
1.Season 1 : A total of 200,000 Taipei Metro tickets were given away.
2.Season 2 : A total of 25,000 amusement park tickets were given away.
3. Season 3 : A total of 200,000 Taiwan Gift Coupons to exchange for agricultural products were given away.

4. Season 4 : A total of 100,000 night market gourmet coupons were given away.

(I1) A total of 60,000 Taoyuan-Taipei shuttle bus tickets were given away, of which 32,268 were exchanged for
an exchange rate of 53.78%.

(1) Free Half-day Tours for Transit Passengers: a total of 4,774 passengers.

(IV) Incentive Programs for Chartered Flights: a total of 208 flights carrying 240,790 passengers.
(V) Incentive Programs for Cruise Ships: a total of 98 cruise ships carrying 146,893 passengers.
(VI) Events to Encourage Travel: subsidized 62,790 travelers from 306 organizations.

(VII) Special Programs to Help Tourists to Come to Taiwan for Travel and Study: supported 20,862 students and
teachers from 221 schools.
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When you travel, sometimes you're searching for a lifestyle that addresses the needs of
the future. LOHAS (Lifestyles of Health and Sustainability) travel is sweeping Taiwan, and
with precipitous mountains on one side and the blue Pacific on the other, there is no better
expression of LOHAS than a leisurely bicycle trip down the eastern coastal highway. Perhaps you
would prefer to take the railroad for a slow, station-by-station journey all the way around the
island, savouring the unique local flavors of each area. Or you can visit the fully developed and
well-equipped national scenic areas and national parks that are scattered throughout Taiwan,
and experience all the richness of nature. For LOHAS travel, this is the Time for Taiwan!

1T BRESHR—EE MY RKRAAESERERE » LOHAS (Lifestyles of Health

£ &EIIEERTF  BR—ELATH B CHIKE - ERIRBDALIERERES]

AR - TR B RIS RRE  RAERE/IVNSIE EAFE IS HERS RS X
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Taiwan Cycling Festival
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Centerpiece lantern of the 2013 Taiwan Lantern
Festival - Soaring Dragon Brings Prosperity

antern Festival

» Chapter 3 Domestic Travel Promotion

Section 1 Promotion of Major Festival Activities

The plentiful and diverse natural and cultural resources of Taiwan are excellent material for developing the
tourism industry, as they have the charm to attract international tourists. The Tourism Bureau selected some
unigue Taiwanese festivals and activities with rich Taiwanese features, based on the perspective of domestic
and international tourists, and promoted them in the global market. The key tasks were as follows:

[. Current Status

The “2013 Taiwan Lantern Festival” was held in a designated
area at the High Speed Rail Station in Zhubei City, Hsinchu
County, from February 24 to March 10, 2013. The centerpiece
lantern , “Magnificent Soaring Dragon,” was designed based
on the folk animal system of the Chinese zodiac, which in 2013
was the Snake. The centerpiece lantern was the highlight of
the entire event and exhibited Taiwan’s first-rate lantern craft
making skills. Besides the main centerpiece lantern, the park also
contained four secondary lanterns, six big “Traditional Lantern
Areas,” a “Radiant Environment,” the bamboo- and persimmon-
shaped lanterns of the “Blessing Lantern Forest Area,” the sci-fi
fantasy theme of the “Happy Lantern Area,” the “Creative Lamp
Area” which was treasured amongst children, and the “Lantern
Exchange Area” meticulously put on by Mainland Chinese
lantern artists. All these lantern areas contributed to the lantern
festival, to make for a brilliant and dazzling light show.

[l. Held the “2013 Taiwan Fine Foods Series of Events”

The Tourism Bureau used an online platform to integrate fine
food tourism information, holding the “2013 Taiwan Fine Foods
Series of Events” in the theme of “Good Fortune through Fine
Food Travel Taiwan,” and other events such as the “10 Great Fine
Foods Competition,” “Taiwan Classical Fine Foods Exhibition,”
“Taiwan Fine Foods Duel,” “Taiwan Roundtable Food Adventure”
— which were four major series of events held from July to
December, 2013. These events replaced the previous framework
of culinary exhibitions using non-centralized exhibition locales to
create a new event ethos and to spread it across the island from
north to south. By combining Taiwan’s food with local cultures,
the events strengthened the connection between tourism and
fine foods in Taiwan. Holding food events not only elevates the
culinary skills of staff in hotels, restaurants, and in schools, but
also establishes ties between restaurant industry operators
within national scenic areas, implementing a dine and shop local
concept, while offering abundant culinary experiences to local
and international tourists alike.

SEREEE
Fine Food Duel

F2013 FEZRLHE , BBEX 2013 2=
Opening ceremony of the 2013 Taiwan 2013 Taiwar
Classical Fine Foods Exhibition
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2013 Taiwan Cycling Festival - cycle to the
four furthest lighthouses in the North, South
East, and West of Taiwan

F2013 RREREFE ) IFERER
Preferential treatment passports for the 2013
Taiwan Hot Spring and Fine-Cuisine Carnival

1. Held the “2013 Taiwan Cycling Festival”

In order to transform transportation
infrastructure innovation into new resources
for the tourism industry, the Tourism Bureau
held the “2013 Taiwan Cycling Festival”
series of activities, with “Taiwan Cycling Hill
Climb Challenge”, “Formosa 900", and “Sun
Moon Lake Come! Bikeday” as key activities
between November 9 and 17, 2013.
This series of tourism activities planned
around local culture allowed tourists
from Taiwan and abroad to come witness
competitions, enjoy cycling, and experience
various sightseeing activities. Meanwhile,
the Bureau integrated bicycle, railroad,
highway and tourist rest stop resources, commencing the new “See Taiwan Like This: Trendy Biking!” tour.
Approximately 50,000 people participated in the event, resulting in 120 million New Taiwan Dollars in tourism
revenue.

IV. Held the “2013 Taiwan Hot Spring and Fine-Cuisine Carnival”

The Tourism Bureau coupled the recreational travel themes of hot springs and fine foods, integrate 117
certified hot spring operators from 17 hot spring areas around the island between October 28, 2013 and
January 20, 2014 to bring forth these two important tourism resources. The main promotional activity for
this carnival was the “One Dip in a Hot Spring, Three Benefits Big FUN Raffle.” In addition to the top prize
of 10,000 New Taiwan Dollars, a further 175 prizes totaling over 1 million New Taiwan Dollars in value were
awarded, a record high. The Tourism Bureau took a multiple approach strategy to promoting this event,
including a press conference to launch the carnival, an additional “Hot Springs Deliver Love, the People
Respond!” press conference, advertisements in print and electronic media, and special preferential treatment
passports, etc., in order to encourage the Taiwanese public to experience hot spring and fine food travel
products, and furthermore attract international tourists to feel the distinctive charm of Taiwan’s hot springs.

Section 2 Measures to Create a Friendly Travel Environment

To create a high quality and friendly international level travel environments, the Tourism Bureau worked to
make it easy for domestic and international travelers to obtain all kinds of travel information and assistance,
as well as to gain a broader understanding of key domestic tourist sites and to resolve transportation
problems for travelers. The details were as follows:

[. Established the Travel Information Service Centers

(1) The functions of existing Tourist Service Centers at Taoyuan, Songshan and Kaohsiung International
Airports were enhanced to reinforce service quality for international travelers.

(I1) A Corporate Identity System (CIS) for Visitor Information Centers provided assistance to local governments
in each major domestic transportation hub (train and high-speed rail stations, airports, and Mass Rapid
Transit stations), setting up a total of 47 Travel Service Centers and 200 county and city Travel Information
Centers offering regional (northern, central, southern, and eastern areas) information. A total of 51
Tourist Centers were also established at important national scenic areas, offering information regarding
these and nearby areas greatly expanding the service network.

(1) The functions of existing Tourist Service Centers at Taoyuan, Songshan and Kaohsiung International
Airports were enhanced to reinforce service quality for international travelers.

KR BB MES TR AR TS A O F013ZERTEHELN, BERES
Tourist Service Center, Taoyuan Opening press conference of the 2013 Taiwan
International Airport Cycling Festival
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Taiwan Tour Bus distinguishing logo Taiwan Tour Bus press conference
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(IV) The management mechanism for travel service centers was established, and the supervision, monitoring,
evaluation, achievement reporting, and observation tours of 101 tourist information service centers,
travel service centers, and visitor centers were conducted. Through this evaluation, the 3 top travel
service centers were the travel service center from Taipei East Shopping Mall, the Miaoli Train Station
travel service center, and the Tainan High Speed Railway Station Travel Service Center. The 3 top visitor
centers were the Xiangshan Visitor Center, the Hualien Visitor Center, and the Beimen Visitor Center. The
records of supervision and monitoring, and achievement reports will be distributed to local governments
and related administrations in order to make improvements according to the suggestions, so as to
enhance the overall service quality of travel service centers.

[I. The Travel Information Hotline

The 24-hour toll-free Travel Information Hotline 0800-011-765 (Call Center) was manned by service
personnel fluent in Chinese, English, Japanese, and Korean, offering immediate professional information
services to foreign travelers, helping them with information relating to transportation, tourism and emergency
contact numbers nationwide. In 2013, the Travel Information Hotline offered service to a total of 66,766
tourists, of which international tourists accounted for 33.11%.

lll. Set up the Taiwan Tour Bus System Operations

(1) Travel operators were given assistance in developing a series of 64 nationwide tour packages covering
northern, central, southern, and eastern Taiwan. A total of 305,229 tourists utilized this system in 2013,
of which 131,426 were foreign tourists and 173,803 domestic. Direct tourism receipts generated were in
excess of 393 million New Taiwan Dollars. From its inauguration in 2004, this system has serviced more
than 1,210,000 travelers, of which more than 650,000 have been foreigners (approximately 53% of the
total), with over 560,000 locals (about 47% of the total). It has generated more than 1.5 billion New
Taiwan Dollars in tourism receipts.

(I1) Guidelines for Tourism Bureau Subsidies for Taiwan Tour Bus Advertising and Marketing, and for
Enhancement of Service Quality were implemented to facilitate the provision of assistance to 13
operators.

(1) A unified corporate identity system entitled “Taiwan Tour Bus” was established, and a Taiwan Tour Bus
website (in Chinese, English, Japanese and Korean), a product manual (in Chinese, English and Japanese),
and posters (in Chinese and English) were set up to strengthen marketing and mold brand image.

(IV) Promotion was strengthened in cooperation with government agencies, TV stations, the Internet,
newspapers, magazines, radio stations, as well as private enterprises and groups.

(V) In coordination with “Taiwan Tour Bus” promotional activities, special marketing offers were provided to
independent travelers to boost the percentage of passengers on the Taiwan Tour Bus. By offering a diverse
selection of travel products, the high quality and good reputation of “Taiwan Tour Bus” has been built.

(VI) Travel operators were encouraged to participate in the marketing of the “Taiwan Tour Bus” programs at
domestic and overseas travel fairs.

(VIl) Organized training courses for “Taiwan Tour Bus” service personnel to enhance service quality.

IV. Established the “Taiwan Tourist Shuttle”, Seamless Transportation Service System and Introduced
[tineraries for Package Tours.

To encourage tourists to use public transportation when travelling in Taiwan, and in accordance with
the "Relaxed Travel through Public Transportation” program from the Ministry of Transportation and
Communications, the “Taiwan Tourist Shuttle” project strived to the achieve the goal of “expanding
cooperation between public transportation systems” with the expectation of integrating Taiwan’s main
public transportation systems, and attracting more travelers. The related methods and achievements were as
follows:

BEHEXE M
Taiwan Tour Bus promotional materials

K
hix
iz
i
5
|
1T

UONOWIOI [AB] ONSeUIO(]

083



084

FREERE 102 F8C T
ANNUAL REPORT ON TOURISM 2013
TAWAN, REPUBLIC OF CHINA

28 T RET ) SEERERIREAERRAIELERER
REARBMHER e "B LALER - KRIKETE)
BREREFERALERRBEEE  CBARIFN TE-IFT, of .
BHH TEAALERSE WERE  HEEBHREENR _%:_’_-;
FENLEE > WEIIREFER - MEEREEMEBRAT ¢
(—) 102 & " 2EIF1T , BARBIEA » B 101 Fiz 22 RIBEE 31 1 - BRTRE 101 FRIBEARSI -
g Edemh TR TR s FTAET TARERAR L BRERR TANRIRAR .~ BMER TLE
TBAR L ~ DT T RBITRERR . NEFIFR TKERILR « HEEBIGR - MILREAR R
AR ) &5 IR 2FERFHEREN 288 ARX -

(Z) 102 FRBAFEEDBEEREMRIL 51817 81 FERHIKFEE (2 3REIAER
7T REEEE)  BI10T FEIN=1%R

(=) 102 FEERA2EBXTRAMER ( "HEKT, &8 28 LELSE) @ #H3
REBRABES (TR-PASS) - BRE2E " AEIT) BREERZ "T#Es, ~ T88KT, K
mE=E 5 TEEEN "Bl SUBREE TR-PASS 3 Bk "EiE%s, ' 5%
ErmEltEENRERE 1 AR - FEAMNKER " —RETF > RARIE\E, -

(M) REJR "BEIFT ) QBERERE  REERKEA—FITEE  YEARRZGEHE
TR THTQE, RBIREE  XEMERPHRIINEE -

iy

s

S

Ll
75E

i

(F) 10266 8 26 B - N BSHEEREINE TOMFTHR5E, THEEY  SELR
FER 7T QEREM OF -

R

(7R) ABEKELHNAALBRIRESEE - BUCRMREFT QEKIE « fREN 130 BHH ~ &~ BFE
IRMAERIREMBEXE « RF A0 W EBE HANBEE (Facebook » #AK « HzE - BEAXR

wizuh ) ETEE - PE TREFT AppL MEEE)  FEEERHUERE  BAARERA
EEMNEEE -

(L) AR SERERBERE P2 TREBFT) SBERSETILEE  URGERSEN - LUER
FEEEM -

(J\) 102410 A 24 BHZ 25 B3Rk 103 FE "B MBRIBREE ) TEE¥E  sTENE
JbH%E 23 [EHEBIEEAL ~ 34 IRIRATISAR » RORHIAE L ERE F AR ARISEEAE

\

~N

BEFITHAES TREITRES B, A%
Taiwan Tourist Shuttle distinguishing logo Integrated Taiwan Tourist Shuttle Tours
TR-PASS tickets

19345

(1)1In 2013, the “Taiwan Tourist Shuttle” project
expanded its services from 22 up to 31
routes when compared to 2012. The existing
routes from 2012 were retained, with 9 new
routes established: “Beitou Zhuzihu Route”
from Taipei City, “Muzha Pingxi Route” from
New Taipei City, “Xiao-Wulai Route” from
Taoyuan County, “Beigang Blessing Route”
from Yunlin County, “Dashu Blessing Route”
from Kaohsiung City, “Shuitou Zhaishan Route
" “Battlefield of Guningtou Route”, “Shishan
Artillery Position Route”, and “Banyan Taihu e
Route” from Kinmen County. More than 2.38 -
million travelers made use of the routes.

(I1) The various administrations continued to promote the refinement of discounted tickets in 2013, and
published a total of 81 ticket packages, 30 more than in 2012. These 81 kinds of ticket packages included
13 kinds of regional ticket packages and 7 kinds of Taiwan High Speed Rail conjunction ticket for tourists
to choose from.

(I11) The 5 main public transportation systems (Taiwan Tourist Shuttle, Taiwan High Speed Rail, Taiwan Railways
Administration, and Mass Rapid Transit systems of Taipei and Kaohsiung) were integrated for the first
time in 2013. To realize the concept of “Connecting North, South, East and West with a Single Ticket” for
domestic and foreign travelers, three kinds of TR-PASS tickets were published: the “Green Pass” from the
Taiwan Tourist Shuttle program, the “Orange Pass” from Taiwan Tourist Shuttle program in conjunction
with 25% off concessionary tickets from Taiwan High Speed Rail, and the “Blue Pass” which people can
exchange for a 1 day MRT ticket in either Taipei or Kaohsiung.

(IV) In order to reveal the joyful tourism quality of the
“Taiwan Tourist Shuttle” , a virtual spokesperson was
created, appointed the name “Cute Travel Baby” by the
public through a name competition, and was promoted
via various activities, announcements, and short films.

(V) On June 26, 2013, the “Integrated Taiwan Tourist Shuttle
Marketing Press Conference” was organized in the
Taiwan Railway Administration building, promoting the
aforementioned ticket packages through the virtual
spokesperson Cute Travel Baby and commercial films.

(VI) To encourage tourists to take advantage of public
transportation systems to travel in Taiwan, the Tourism
Bureau held the Cute Travel Baby travelling show,
compiled and printed 1.3 million limited edition flyers

aimed at adult tourists, made a 40-second commercial film promoting it through various channels such

as Facebook, newspapers, magazines, broadcasting stations and transit stops, and held the “Fun Taiwan

APP” internet activity to enhance travelers’ desire to take public transportation.

(VIl) To maintain the service quality of each route, satisfaction rating and evaluation activities were held for
“Taiwan Tourist Shuttle” and administrations with good productivity and efficiency were praised in order
to achieve the goal of learning through positive example.

(MI) The evaluation of the “2014 Plan for Seamless Services Between Tour Spots” was completed on October
24 and 25, 2013. Based on the evaluation, 23 executive administrations including Taipei City were
selected, as well as 34 travel routes. In the future, the traveling service network will be expanded.

BRI 2B TR B, REY
Taiwan Tourist Shuttle — Crown Northern Press conference for Integrated Taiwan
Coastline Tourist Shuttle Tours
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2013 B EEERAERE
Performances from the 2013 Taiwan Lantern
Festival closing ceremony

V. Held the 2013 Traffic Relief Measures at Tourist Spots during the Chinese New Year Holiday,
Providing Nationals a Safe, Smooth and Happy Holiday Period.

(1) The number of tourists who visited a national tourist spot during the Chinese New Year holiday in 2013
reached a total of 14,896,163. This number represents an increase of 28.38% over the Chinese New Year
holiday of 2012, and was 37.78% higher than the Chinese New Year holiday of 2010, when comparing the
same number of days during the holiday periods.

(11) Joint efforts to alleviate traffic congestion and parking problems around tourist sites during the Chinese
New Year holiday were carried out in coordination with central and local government agencies.

(1) Shuttle service assistance was provided at key destinations, along with accompanying traffic management
measures.

|/4

(IV) To help alleviate traffic congestion during the Chinese New Year Holiday, National “Taiwan Tourist
Transportation Network” brochures and national “Northern, Central, Southern, and Eastern Taiwan
Tourism Map” brochures were published. Thirteen transportation brochures with a total of 1.93 million
copies were provided to the public free of charge at broadcast stations under the National Police Agency,
travel service centers, main railway and highway stations, post offices, and highway service areas.

Section 3 Promotion of the National Travel Card

In coordination with the “Domestic Tourism Development Program,” and to carry out the regulations on
providing holiday subsidies for civil servants to encourage them to spend their annual leave in Taiwan, so
as to promote non-holiday period travel and to raise the usage rate of tourism resources during weekdays,
beginning in January 1, 2003, the government implemented the “National Travel Card” measures. In
accordance with the main aim of this policy, the Tourism Bureau, the agency in charge of implementing the
National Travel Card, worked to reach agreements with more businesses so that civil servants will have more
consumer options when traveling and will enjoy increased convenience. In addition, suggestions from all fields
were integrated by the policy coordination committee to formulate related improvement measures (including
encouraging civil servants to participate in tourism activities, and consume using the National Travel Card,
among others). These measures have proven effective.

The “Domestic Tourism Development Program” will continue to be implemented from 2014 to 2016
in order to help the national tourism industry to build momentum. The Tourism Bureau will continue to
implement the “Domestic Tourism Development Program” in accordance with policies. In 2013, subsidies
given to civil servants who take their annual leave in Taiwan amounted to approximately 8.1 billion New
Taiwan Dollars. Of those funds, about 5.5 billion New Taiwan Dollars were used in industries related to tourism
(travel agency & tour operators, hotel and accommodation, tourist amusement enterprise, agriculture
industry, handicrafts, catering industry, and traffic transport industry). The use of the “National Travel Card”
by civil servants has stimulated another 37.6 billion New Taiwan Dollars in spending in tourism industries, and
it has already been beneficial to the entire tourism business and economic growth.
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Taiwan straddles the tropical and subtropical zones, providing a highly diversified ecological
environment. Almost 60% of the island is covered by forest, and 62% of the forest remains in
pristine original condition with rich plant and animal resources- an estimated 200,000 to 250,000
species in all. While Taiwan accounts for only 0.05% of the world's land area, it is home to 2.5%
of the world's known indigenous species-100 times the world average. The number of marine
species in the waters surrounding Taiwan represents one-tenth of the world's total- 400 times
the world average. And the best of the island's ecological environment is preserved in eight
national parks. If you want to get up close and personal with nature, this is your Time for Taiwan!

SEAFRENS © EVS - ARIRIBL R - 2 BEEPA 60% HARMTEZ » Mt
XA 62% R RIAIARE - HEEENBENER @ BESTEDES 20-26 BEBLEY) -
SEEMESRIEN 2 2.5 BEERICANYEREEIEDIR 2. 5% /RAABEZKRTY
B 100 {5 ; EEBFEMNERESZEDIREREM 1/10 - B2IRFIIER 400 £F -
SELESENBRRAR @ RETEELRRIENBE R - BEIIARE » RKITEE
HEIRTE |
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» Chapter 4 Development and Management of
Tourism Resources

Section 1 Planning, Development and Management of Tourism Resources

[. Development and Mechanism Management of Tourism Resources

>
S
=

Tourism resources can be divided into cultural and natural, and what is normally referred to as tourism
resources puts the emphasis on natural resources. Taiwan is rich in natural tourism resources, which are
managed cooperatively by the Ministry of the Interior, Ministry of Transportation and Communications,
Council of Agriculture, Veterans Affairs Commission, and local governments to efficiently carry out overall
planning and conservation of tourism resources.

A

(1) Designated Scenic Areas: the Tourism Bureau together with county and city governments carried out
assessments in accordance with the “Statute for the Development of Tourism” and the “Regulations for
the Administration of Scenic Areas” and the 13 National Scenic Areas are administrated by the national
scenic areas administrations under the Taiwan Tourism Bureau; and the 15 County and City Grade Scenic

i
B
=
H

the “ROC Veterans Act” and are administered by their respective farm units.

Areas are administrated by county and city governments. 6‘ g
1 c <L
(I1) National Parks and National Nature Parks: 8 National Parks and 1 National Nature Parks were established 5 O}
—/:T ) L == Duﬁ N/ > )? ﬁ ? /I_v"HvEEH by the Ministry of the Interior in accordance with the “National Park Act”, and are administered by %-%
5_-, 1 / 9:F E 1 National Park Headquarters. 8 %
(Il) National Forest Recreation Areas: 18 forest recreation areas were established by the Council of Agriculture 8 S
%—Jgﬁ @j’l’:g {ﬁ*ﬂ%ﬂ@;’x‘ %«c% Aﬁ}i in accordance with the “Forestry Act” and “Regulations Governing the Establishment and Management 3 2
o of Forest Recreation Areas” and are administered by the Forest Administration Division of the Council’s % z

250\ Forestry Bureau. Moreover, the 2 recreation areas administered by the Forestry Conservation Office of the
— s BN E R AR EIERG v o - R S - S
Veterans Affairs Commission, as well as two university experimental forests established by the Ministry of )
. A . ,, . . Q
BENEEABATENEERERENLEE  — BN LR EERERELEE - = Education in accordance to the “University Act” also belong to National Forest Recreation Areas. %
BHEAREAEEEEYES » AR B  2Ee RS R S RTFEKE LR A/ESE - (IV) National Farms: 8 national farms were established by the Veterans Affairs Commission in accordance to %
=
0O,

BRSE N ERMTENEBINRE -

(V) Natural Reserves and Sanctuaries: reserves for important plants and animals, and for unique geological

(—)ERFER K "BREGE , &k "TERFEREERA , ETEIRCARFER E features, are vital resources for the development of ecotourism. There are a total of 21 nature reserves,
HRERFRSEIT 13E  BELEESEEBIKE  5Em % () LRSS TE 19 wildlife preserves, 36 important wildlife habitats, and 6 nature preserves, which were established by

the Council of Agriculture and the Ministry of Economic Affairs in accordance to the “Cultural Heritage
Preservation Act” and “Wildlife Sanctuary Act”.

1552 HEEM % (h) BUTREEIKE -
RN E YNNG A= e TERSR/AES =, 4 NE SR\
(Z) BRAELEREAAR - AREEK "ERAEE ) 8% FHIHERAR 8 mMEREAA (VI) Other Tourist Areas: aside from the designated scenic areas, tourist and recreation areas are developed
1R RERERR AR EEEEEHREKE - and established by local government agencies.
(Z) ARFMBLE : TBREEZESK "HWE, &k "THRMERLERETEIE ) BIRZHMN
BREBEL 18K HEZSMERREBZTENLRE  ZESEEMEERMEZEE 25 '
=

% Current Developmental Status of Tourism Resources

??E&K%E?EK%“* LHBREEKE  NABEK " REE ) BIRCKREERM 2 & T8
NI BER - The Tourism Bureau together with county and city governments carried out assessment

Scenic Areas in accordance with the “Act for the Development of Tourism” and the “Regulations for

the Administration of Scenic Areas”.

(M) BRES  TERREERREERBERE K "HERBRELBHERS ) REZEARRES

8 Bz %Qvﬁ;;z ZEUEE

() BARBERRER  BEEZHEYIFHRIDEMSCRER  AERARCEBALCDELR -
T R E S B - - . . \ 13 scenic areas administered national scenic area administrations under the Tourism
ATBEREGSGCBRMKE T UCEERTE ) ~ " HEBWREE ) KB 21 EEAR National Scenic Bureau: Northeast and Yilan Coast, East Coast, Penghu, Dapeng Bay, East Rift Valley,
BE 19 EFEHDRER 36 EFLEEEZEZESREN 6 EEBARER ° Areas Matsu, Sun Moon Lake, Tri-Mountain, Alishan, Maolin, North Coast and Guanyinshan,

Southwest Coast, and Siraya.

(X)) Bt RE : RYRSFERS - BERZHABNRRER ARBEE -

OQO FE@E = 235, OISR R=ER—iRE O 9 g

Taiwan Fun on Tropic of Cancer - the Great Fortune Along the Tropic of Cancer
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Provincial Scenic

4 scenic areas were previously announced by the Taiwan Provincial Government: Shimen

& e o P I - N Areas Reservoir, Chengcing Lake, Wulai, and Shifen Waterfall.
ARFTE RBBELR RBEHBIHE T REEES & T ARSEEEERA , RN e §§
County and City : ) ) S s
: There are 4 country and city scenic areas: Qing-Cao Lake, Tamsui, Jiaoxi, and Wushe. —é
L ) Scenic Areas
BIZ ARk BRERIEZEEREE  REBE 2 KIEE - TERMts - B - BRE 21 ;
S V=l 350 = 350 A/ £3 i i - Ri ivi 7N
[~ s dbEEAEEL - EEmEENATERE > £ 13K @ 25BHELETE 15 scenic areas have been announced by country and city governments: Bitan, Qixingtan
T A B R o County and City Coast, Xiaowulai, Moon World, Dongshan River, Mingde Reservoir, Zhiben Inner Hot F}ﬁ
Grade Scenic Areas Spring, Zhiben Hot Spring, Taian Hot Spring, Meihua Lake, Ruifeng, Fenghuanggu, Jiaoxi
215 (=) EEABUTRESASNEAPIKE 5 - BRRETMRHS 4 BER (B) AR Wufengai, Dahu, and Tiezhenshan.
N E

& (h) E

BH#E & (h)
R

FEE -
BEM MK BRELRBHF 4 ERERRFER °

BEHED BFHBIASEEE s tE2ESFE /SR« BHER ~ LI ~ BBEEKE
HARNARRE - HANRR ~ RLRR N B8 75~ BES - BZAIEHE - X KAE
ML 15 RRERER -

TR EBESERAMETESRE  EPm  CH2E  NEBELKE HE  6H

Unevaluated

National Parks

Planning has been carried out for 16 scenic areas that have not yet been assessed as to
grade level: Zhonglun, Renyitan, Liugui Butterfly Valley, Tianwei, Shigang Dam, Wufeng
Temple, Lalashan, Dongpu Hot Spring, Meinong Zhongzheng Lake, Caoling, Qingquan,
Xitou Forest Recreation Area, Cuifeng, Longtan Lake, Lushan Hot Spring, and Lantan.

Established by the Ministry of the Interior
in accordance with the “National Park Act”.
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ReTE 7J<i% REE ~ fuhull ~ FEIRR ~ RPN C 25 BR  EEAMEBEEER
R~ EH - BLERNEES 16 RRARBER °
8 national parks have been established by the Ministry of the
Interior and area administered by national park headquarters set
up by the Ministry: Kenting, Yushan, Yangmingshan, Taroko, Sheipa,
ERAE ABER " BIRAEE ) Bl Kinmen, Dongsha Atoll (Marine), and Taijiang.

BREET ~ £ BRI KEBE - 5 €M RORE O8F) IEIERAES 8 RAFILEREA

AE - ANBPRERRAEEHEELE

National Forest
Recreation Areas

Established by the Council of Agriculture under the “Forestry Act” and “Regulations
Governing the Establishment and Management of Forest Recreation Areas”, and by the
Ministry of Education in accordance with the “University Act”.

B SRR 4 & TERREZESK "HWEL ~ "HAIMBRERESTEINE ) 8% - HEPMK " KB
% Bl o 18 were established by the Council of Agriculture and are administered by the
National Forest Forest Administration Division of the Council’s Forestry Bureau: Taipingshan, Alishan,
Recreation Areas Dasyueshan, Kenting, Dongyanshan, Manyueyuan, Neidong, Hehuanshan, Wuling,
BEAFL FEL -~ AZ BT SR HAE -~ RF -~ 280 ~ 28 bl - >Iiasmnshan, Aowanda, Shuangliu, Tengzhi, Zhiben, Fuyuan, Chinan, Guanwu, and
= , = e . . N P o . . _ iangyang.
ERBMBER  mEA - SR B AR BB R BRERAE 0 18 ERRAMELE 6@ Byene
THRRFZEEMNBRMBEREKE - ,
Agricultural and
2 Forestry Agencies 2 forest recreation areas, Qilan and Mingchi, are administered by the Forest Conservation
BEERANERERIDERMERE 2 under t:]/e \/geterans Office of the Veterans Affacilrs Commissiogn '
== — l '_\_' EE: 7K .
2 BRI & BT GREERR RS AREREER .
MRBEXEBELE
o University : ) : : .
R BIFZENEEMNEG 2 R 2DAHEE 2 Experimental 2 experimental forests, Xitou and Huisun, have been established and are administered by
AEBERM K A B BB ER S T R A o ForZsts National Taiwan University and National Chung Hsing University, respectively.
RIARENM KL=

Xitou University Pond

Yushan Jiaming Lake
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Press conference for the Taitung International Tourist
Attractions Demonstration Plans

Type of Resource Basis of Establishment

Established by the Veterans Affairs Commission in accordance with the “The ROC
Veterans Assistance Act”.

National Farms

Content

8 national farms are administered by their respective farm units: Wuling, Fushoushan, Qingjing, Changhua, Chiayji,
Pingtung, Hualien, and Taitung.

Type of Resource

Nature Reserves Established by the Council of Agriculture and the Ministry of Economic Affairs in
and Sanctuaries accordance with the “Cultural Heritage Preservation Act” and “Wildlife Conservation
Act”.

Reserves for important plants and animals, and for unique geological features, are precious resources for the
development of ecotourism. There are a total of 21 nature reserves, 19 wildlife preserves, 36 important wildlife
habitats, and 6 nature preserves.

Type of Resource Basis of Establishment

Other Tourist Developed and established by central or local government agencies, or by the private
Areas sector.

Content

Tourist and recreation areas for the public such as tourist agricultural areas, leisure farms, large parks, fruit
orchards, dairy farms, and amusement parks.

Il. Key Points of Tourism Resource Planning, Establishment, and Management

() Assisted County and City Governments in Organizing the “Competitive International Tourist Attraction
Demonstration Plans”.

Using a “bottom-up” method and by means of a competitive planning model, county and city governments
were assisted in expressing their creativity and in making good use of distinguishing local resources. Related
software and hardware facilities were reorganized to fortify the presence of international tourists. The details
of the plan are as follows:

1. In Taipei City, “Experience History- Plans for Regeneration of Tourism in the Taipei Confucius Temple
Historic District” made use of the uniqueness of Confucius’ 79th generation descendant who once served
as an official in charge of sacrificial rites in Taiwan, as well as the special characteristics of Dalongdong
Taoist Temple, which was built on privately donated land, to promote orthodox Confucian and Taoist
culture. Also, this project combined and renovated the Taipei Confucius Temple, Dalongdong, and the
Taipei International Flora Exposition, casting cast Taipei as a global center of Confucianism and Taoism.

2. In New Taipei City, the “Plans for the Development and Integration of the International Tourist Attractions

3. In Taichung City, the “Green Parkway — Urban Green Belt Regeneration” project transformed a simple
scenic pathway into a green belt hopping with cultural performances, recreational activities, sightseeing
information, as well as fashion shopping areas.
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Dongshan River Forest Park - forest and
watercourse area landscaping

4. In Changhua County, the “Recreating the Charm of Lukang: Arts and Crafts Gathering in Pursuit of
Perfection” project featured the traditional crafts and historical sites of Lukang Township. As tourists
wandered through the old streets and the traditional craft spaces, Lukang was presented as an elegant
historic town.

5. In Pingtung County, the “Seeing the Beauty of Southernmost Taiwan” project integrated the Hengchun
Old Town landscape, film-induced tourism, and local folk music, while focusing on regenerating the
special street areas in Hengchun, improving the distinctive scenic spots, and promoting the folk music
carnival (performance area re-establishment) as the main attractions. This new recreational destination
was developed for holiday tourists to experience the Taiwanese way of life as well as the local customs.

6. In Hsinchu County, the “Reconstruction of Classic Style- Comics Dream Park” project combined high-
quality local anime and the classic railway culture of the Neiwan Line to develop creative tourist
itineraries, and tap the potential tourist markets of Japan, Korea, Mainland China, to other ethnic
Chinese to establish the first Comics Dream Park in Taiwan.

7. In Miaoli County, “The Imaginary World of Hakka” project developed and established a leisure park
featuring Taiwanese and Hakkanese cultural performances, theatre on water, as well as large-scale
repertory theatre, linking it to the “Taiwan oil mining hometown” concept to promote its historical
significance as the first oil pit in Asia.

8. In Nantou County, the “Nantou- Homeland of Tea and Bamboo, a Touching Holiday Destination” project
focused on the cultures of tea and bamboo as the main tourist attractions. Through the origins of Dong
Ding oolong tea in Lugu Township, tourists get to seek out cultural roots, and blend in with the local tea
culture, tea industry, and tea arts, as well as learning the story of bamboo arts through the historical
development of Zhushan during the late Qing Dynasty. Moreover, related recreational activities and
experiences were combined together with tourism facilities in neighboring scenic spots such as Xitou,
Dong Ding Mountain, Qilin Tan, and Xiaobantian.

9. In Taitung County, the “LOHAS in Taitung- a New Railroad Settlement” project renewed the abandoned
dorms of Taiwan Railway, and further renovated and organized the cultural and creative performance
stages for aboriginals, special product exhibition areas, and Austronesian cultural performance spaces.

10.In Penghu County, the “Leisure Holidays- Aesthetic Glamour of Penghu Bay” project made use of
innovative techniques to show the beauty of military dependents' villages, shaped Saguaro National Park
into a tourist attraction, and integrated the existing tourism resources in Penghu to create a recreational
brand encompassing elements of nature, ecology, and history.

() Implemented the “Plan for the Construction and Reconditioning of Tourism Facilities”

Assisted local governments in organizing tourism related construction projects and improving the quality
of facilities as well as surrounding environs at local scenic spots and tourist attractions. The goal was to attract
tourists and draw international travellers through the formation of high quality tourist sites to visit. In 2013,
the Tourism Bureau invested NT$650 million to aid local governments in implementing 90 scenic area public
facility renovation and construction projects. The major construction projects included the construction of
Hou Tong tourist area, Dongshan River Forest Park- forest and watercourse area landscaping, renovation
of the Luofu entrance trails and the old canal trail in the Xiao Wulai Scenic Area, improvement of the
Chingchuan old street recreational area and facilities, improvement of QiuMao Garden in Tongxiao Township,
improvement of the recreational area and facilities of the Dongfeng Green Bikeway, Ho-Fon Bikeway, and
other areas in Houli Township, Taichung County, improvement of the facilities of the Great Buddha Scenic
Area in Changhua County, improvement of recreational facilities in Tonpo, Renai, Lugu, and Jiji Townships in
Nantou County, integration and improvement of the scenic spots around Huwei Township, development of
the Zhugi Township tourist parks, construction of the tourist introduction and navigation area of the FuCheng
historical installation, overall improvement of Jinshi Lake and Cijin Seaside Park, improvement of the environs
on the south side of Sih-Chong-Xi Hot Spring park, improvement of the environs around Twin Lakes and
Double Tracks Bicycle Paths, improvement of the environs around the coastal recreation area in Taitung City,
improvement of the recreational environs on the west coast of Qimei Township and improvement of the
Houhu water area recreational environs.
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Kinmen military experiencing park
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2013 Fulong International Sand Sculpture
Festival

(1 Implemented the “Regional Flagship Plans”

The plans were implemented via a “top-down” strategy. With the assistance of top professionals from the
international tourism trade, expert teams were commissioned to develop 5 thematic tourism directions to
boost regional tourism for Northern, Central, Southern, and Eastern Taiwan, as well as the offshore islands,
and to assist local governments in carrying out preparations for the tourist environment. In 2013, the
Tourism Bureau invested NT$700,000,000 to assist local governments in implementing 83 renovation efforts
throughout the regional tourist environment. The major construction projects included the improvement
of Nuandong Canyon surroundings, Cihu Lake and Swan Lake footpaths and Xiao Wulai ecological trails,
Hsinchu County Hengshan and Jianshih Townships landscaping, improvement of Shishan Historical Trail
surroundings, Fun on the Hsinchu Coast Construction Plan, improvement of the Xianshan environment in the
Shitan Township of Miaoli County, renovation of the Aofeng Mountain recreation areas and Taiping District
recreation facilities of Taichung City, continued development of the Wu Fen Che railway lines of Hsichou
Township and the Pa-Pao Canal sightseeing trails of Tienchung Township, in Changhua County, construction of
the Nantou Sky Bridge scenic trails, integration of the trail systems of the Jhugao Mountain Shuixi trails in the
Shibi area of Gukeng Township, improvement of the bridge environment at Beigang and Fuxing Townships in
Yunlin County, 3rd-stage construction of scenic spot development along Provincial Highway 3 in Chiayi County,
2nd-stage construction of the Lantan Lake scenic trails in Chiayi City, improvement of the surroundings of
the Tainan coastal tourist area, riverscaping along the Love River in Kaohsiung City, improvement of the hawk
observation area environs in Manchou Township of Pingtung County, and the scenic lakeside trails in Kanting
Township, 3rd-stage construction of the Hualien Gold Coast, improvement of front-line tourism services and
facilities on Green Island, landscape improvement of Liehyu Township and Chinhu Town in Kinmen County,
improvement of the Nangan and Beigan area environs on Matsu Island, and integration of the Magong Bay
trails in Penghu County.

lll. Encouraging Private Tourism Investment

Through completion of the “Penghu County South Sea Visitor Center OT Project” and “Pingtung County
Santimen Township Saijia Recreation Area ROT Project” in 2013, the National Scenic Administrations under
the Tourism Bureau achieved their aim to offer the public more recreational services as well as vitalize
business projects to promote the development of tourism in conjunction with the private sector.

In the future, in terms of the policies of the Public Construction Commission, Executive Yuan and
the Ministry of Transportation and Communications, incentives for private tourism investment in public
construction is to be promoted actively, which is anticipated to make the latest and best recreational services
available to visitors by adding private enterprise vitality and creativity to visitor service facilities.

Section 2 Establishment and Management of National Scenic Areas (NSAS)

I. Enhanced Planning Construction and Operation Management
(I) Northeast and Yilan Coast National Scenic Area http://www.necoast-nsa.gov.tw

This area features a richness of coastal scenery, estuary
landscapes and cultural attractions. The Construction Plan for
Northeast and Yilan Coast National Scenic Area under the “Mid-
term Plan for the Construction of Major Scenic Sites (2012-2015)”
is ongoing. According to four investment points and prioritization
of management and maintenance at main international, domestic,
and local tourist attractions, and National Scenic Areas, the Bureau
continued to improve the recreational service and facilities, as
well as assisted the private sector in boosting tourism business
investment to create a charming international travel environment.
The major achievements of the work are as follows:

fERItA-—EEEEEER
Biking the Northeast Coast — Yilan Cycling Excursion
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Mount Nanzihlin Hiking Trail Dingliao Ecological Park

1. Planning and Construction
(1) Development of International Tourist Spots:

A.To enhance its reputation as a bayside leisure town, strived for the improvement the surrounding
landscape and environment of the Fulong Recreation Area, completed the barrier-free facility and
environment improvement project and Fulong Visitor Center renovation project, actively arranged
theme—based tours, and held the “LOHAS on Northeast Coast” and “Lovely Barrier-Free Tours” events,
among others.

B. Completed the viewing platform and bicycle stations at the southern end of the Mao-ao construction
project, as well as the Lailai coast bicycle station improvement project.

C. Nanfang-ao Port and Qixingling Trail entrance landscape improvement project.
D. Footpaths along the levee from Waiao neighborhood to the Land God Temple integration project.
(2) Development of National Tourist Spots:

A.Renovated the recreational facilities, created a high-quality tourism image, and enhanced overall
quality of the tourism service.

B. Improved the surrounding landscape at the Yilan Bay Recreation Area, including landscaping at the
Yilan Bay bikeway.

C. Landscaping improvement at Longdong Bay.

D. Improvement of the Longmen Bridge.

(3) Development of Local Tourist Spots:

A. Construction of the Santiago Borrowed Scenery Area.
B. Renovation of the Bitou Cape Trail and Mount Nanzihlin (Nanya) Hiking Trail.
C. Improvement of the Shicheng Fishing Port recreation area landscaping.

D.To increase local recreational facilities and scenic spots, completed the 2nd stage improvement at
Dingliao Ecological Park.

(4) Continued improvement of recreational facilities and the environment of surrounding settlements under
the principle of waste reduction, along the primary corridor of Provincial Highway 2.

(5) Implemented miscellaneous projects to form belt—type tourist sites, enriched the content of recreation,
and enhanced the quality of the overall travel environment.

2.0peration and Management

(1) Implemented the “Action Plan to Improve the Life of the General Population—Promote Land Use and
Improve Landscape Character of the Northeast Coast National Scenic Area”, a plan that applied zone
expropriation as the developmental method to resolve restrictions prohibiting private land use inside a
landscape protection area, so as to conserve the natural wonders of the coastline.

(2) Promoted the contractual management tasks of renovating the Longdong South Ocean Park and Yacht
Port ROT (Four Seasons Bay at Longdong) the Fulong Coastal Hotel Area ROT+BOT project.

(3) Promoted policy measures and the achievement of user—friendly services, held conferences and
seminars to receive immediate feedback from the locals and to improve policy.

(4) Revised “Key Points on Ecotourism Management Guidelines for Guishan Island”, and “Application
Guidelines to Guishan Island Ecotourism”, to maintain travel order and recreational safety. Brochures
and other multimedia aides were also placed at the Visitor Center, other recreational locations, and on
the Bureau’s website.

(5) Strengthened the promotional works for water recreation activities, printed brochure detailing
dangerous fishing sites, and produced a recreational water activities safety promotion film.

(6) Recognizable Measures: Established barrier-free recreational facilities at Fulong area, with plans to
further develop a travel-friendly service environment in the future.
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Caoling Historical Trail and Silver Grass Festival

3.Advertising and Promotion

(1) Promoted large theme activities according to resource characteristics, seasons, news worthiness and
industrial demands, such as watching daybreak on the Northeast Coast, Cycle Along the Northeast Coast-
Yilan Biking, Fulong International Sand Sculpture Art Festival, and Caoling Historic Trail and Silver Grass
Festival.

(2) Campaigns for ecological conservation and sustainable tourism resources were harmonized into
volunteer training programs to promote the rich geological landscape of the Northeast Coast. Local
forces i.e. primary and middle schools, communities and residents, were also tapped to further
education, promotion, and tour—guide training, so as to raise the understanding students and residents
have about their local geology, as well as their awareness to care about the natural environment.

(3) Promoted quality ecotourism by utilizing “mountain, ocean, and river” resources within the jurisdiction.
Efforts such as strengthened travel information contents, broadened travel marketing and promotional
channels, interactive web pages and their convenient functions, were also used to create instant
promotional efficacy.

(4) Volunteer interpreter trainings, seminars, recognition presentations, and evaluations were carried out.
Also, a manpower databank was established, augmenting the use of social resources and professional
know-how.

(5) As part of its plan to turn local attractions into marketable tourist products, the Tourism Bureau sought
points of focus for promotion. In 2013, it chose points along the Fulong-Old Caoling Tunnel route,
including Bitou, the Longdong geological area, Jiufen, and Jinguashi, then it included them on a Taiwan
Tourist Shuttle route to provide seamless transit for domestic and foreign travellers. The Bureau also
issued a Gold Fulong Route passport and ticket packages, with tourists favoring the day-pass option.
By linking diverse areas such as Jiufen, the Northeast Coast and Fulong, the Tourism Bureau not only
provided convenient transportation service but also lengthened the duration that tourists spent in the
area.

(6) In 2013, the “Taiwan Tourist Shuttle- Gold Fulong Route” had the highest satisfaction rating of all 23
routes in the Taiwan Tourist Shuttle system, and received the second highest “Taiwan Tourist Shuttle”
satisfaction rating in an evaluation held by Ministry of Transportation and Communication. The honor
was attributed to diverse promotion as well as a successful design and facilities. As of December 2013,
the route had transported more than 520,000 passengers.

4.Future Development

(1) Focus on the idea of “Beautiful Life through LOHAS” to mold the Northeast Coast into a creative and
technological tourist attraction.

(2) In cooperation with the “Regional Flagship Plans”, integration of travel resources shall be strengthened,
facilities and service standard of scenic sites improved, and their overall surrounding environmental
quality enhanced, so as to create an internationally competitive site full of charming tourist appeal. The
Yilan Coastal Travel Route together with ecotourism and cultural experiences will be used as keys to
create a coastal recreational resort facility in line with the coastline resource environment.

w

Build up tribal village style, unfold local characteristics, and boost the local tourism industry, as a means
of transforming tourists from ‘just passing by’ to ‘staying for a purpose’. In 2013, the Fulong Route was
established as the barrier-free demonstration route in accordance with the efforts made by the Ministry
of Transportation and Communication to promote the barrier-free environment. In 2014, the Tourism
Bureau will continue in developing new barrier-free routes at scenic spots, offering better service to
seniors and the disabled.

=

In accordance with the Taiwan Cycling Festival, the “Cycle Along the Northeast Coast- Yilan Biking”
activity was held to unanimous praise, including “Rural Scenery” and “Seaview Ecology” as the two
main promotions; the activities integrated local schools and the tourism industry to provide bicycle
riders with more choices and services. In addition to offering interpretation services at local colleges
and universities, cooperated with Yilan National Center for Traditional Arts, local factories, baking and
hot-spring industry to promote healthy, LOHAS-themed recreation, give prospective tourists a lasting
impression of the area, turn the area into a favorite place for families to visit and cycle, and increase the
output of the tourism industry.
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2013 Rafting on the Xigulan River tourism Katomayan Tribal Music and Dance Festival
activitiies

(5) Promoted local ecotourism resources and activities at the Northeast Coast Geology Park to balance
development of local industry with tourism functions and create a natural, uncontaminated tourism belt,
enhancing Taiwan'’s global image as a country of geological conservation and sustainable ecotourism.

(I) East Coast National Scenic Area  http://www.eastcoast-nsa.gov.tw

This scenic area boasts the majestic scenery and rich natural
ecology, as well as unique prehistoric archaeological sites and the
traditional culture of the Amis people. Offering tourists opportunities
for rafting, hot spring bathing, scuba diving, whale watching, and a
multitude of other activities, this place is a destination worth visiting
all year round. The results of continued implementation of key tasks
in line with the “Northeast Coast and Yilan Coast National Scenic
Area Development Plan” in 2013 under the “Mid-term Plan for the
Construction of Major Scenic Sites (2012—-2015)” were as follows:

1. Planning and Construction
(1) Initial Planning

A.Completed the “East Coast National Scenic Area Barrier-Free Environment Construction Project”:
investigated 38 scenic spots within the five main travel systems under the East Coast National Scenic
Area Administration, formulated tourist-friendly environment design criteria, submitted regional
installment plans as a future reference, and promoted further itineraries.

B. Implemented the “Taitung Water Running Up Recreation Area and Chenggong Seaside Park Overall
Development Project”. The geographical wonder of the Water Running Up area makes it a must-see
tourist stop for groups from Mainland China. The narrow area surrounding the scenic spot, however,
often leads to traffic congestion. Thus, the tourism resources in this area were part of the assessment
in this project, and action plans for improving the service quality in this area were carried out as well.
Since the service facilities of the Chenggong Seaside Park recreation area were established in 1997,
the amount of Mainland Chinese tour groups has increasing rapidly. In response to the situation, the
Tourism Bureau inspected the overall development of Chenggong Seaside Park and the township,
amalgamated local tourism business, evaluated the situation and reorganized development plans so
as to further benefit to the local tourism market.

(2) Public Works

A total of 30 construction projects took place at major international attractions (Green Island,
Xiaoyeliu / Dulan, Chenggong / Sanxiantai), national attractions (Shiti / Xiuguluan), and local attractions
(Jigi / Yanliao). These included improvement of the surroundings at the Amis Folklife Center East Coast
headquarters, Douli Visitor Center exhibition hall, improvement of the Dashihbi Mountain and public
toilets at Lide harvest festival plaza, improvement of the surroundings at the Jingpu tribe workshop ,
Shitiping camping area, and Xibulan Visitor Center, as well as improvement of the Jigi recreation area (1st
stage) camping ground and surroundings. Enhancement of recreational facilities led to better overall
travel services.

2.0peration and Management

(1) Updated Tourist Safety: Carried out the study of potentially dangerous areas and erected various safety
apparatus including warning signs, safety bales with life lines, and fences; safety and management of
water recreational activities within the due jurisdiction, supervised operators and organizers holding
recreational water activities with due jurisdiction to arrange rescue/medical drills, annual disaster and
defensive fire drills, typhoon disaster prevention and rescue work preparations, review and revision
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Tribal tourism promotion — Jingpu Tribe Sanxiantai New Year's Day Sunrise Activities

“Handbook for Disaster Prevention Tasks”, update and maintenance of travel safety information posted
on tourism and travel websites, update and maintenance of the information posted on East Coast Scenic
Area Administration’s website under “Water Recreation”, and the alleviation of traffic congestion during
the Chinese New Year’s holiday.

(2) Management of facilities maintenance: Area—wide environmental and facilities maintenance,
recreational facilities management information system, internationalization of equipment and
maintenance i.e. instructions and signs, establishment of water monitoring system within the area,
maintenance of marker buoys at Green Island’s Chaikou and Shilang Diving Areas, and improvements of
public building safety and fire equipment flaws were carried out.

w

Environmental cleanliness: The outsourcing of labor for environmental and facilities cleaning, national
clean home plan, and vegetation planted at various sites in line with green beautification, waste
reduction and resource recycling, as well as clean up of driftwood along the coast was carried out.
Improvement work in old public restrooms continued in accordance with the “Design Standards for
User—Friendly Toilets in Scenic Areas”.

(4) Use of Social Resources: Implemented a construction and operations plan for the Sanxiantai hotel
district; managed an ROT plan for Green Island's Zhaori Hot Springs, Zhaori visitor information center,
and a camping area. Recruited volunteers, provided guide services, rented recreational and service
facilities to private organizations to operate, and urged organizations to adopt facilities. East Coast
indigenous communities launched plans to develop and promote specialty tribal tourism, including the
“Discovery” plan.

«

Established “East Coast Travel App”: The App provides 8 functions including news, tourist attractions,
location-based services, accommodations, my favorites, my schedules, search / retrieval services, as
well as a personalized profile photo avatar. By providing the latest information, immediate response to
tourists’” questions, itinerary planning services and information sharing, contact to maintenance and
operation personnel to integrate various online platforms, this plan seeks to strengthen the interactive
network between tourists, as well as increase access to tourism information.

G)

Promoted user-friendly measure: A whole package of “Night Tours of Xiaoyeliu” itineraries was organized
to lead the tourists to experience an alternative visual feast, which was very well received by locals, and
will continue in the future.

3.Advertising and Promotion

(1) Promotion of Tourism and Recreational Activitie

A."Sanxiantai New Year's Day Sunrise": In the early morning of January 1, 2013, tourists embraced the
first rays of sunlight accompanied by the traditional tribal melodies of the Amis at Sansiantai. The
first “Love you Forever” cross into the New Year sunrise activity was organised as well. Furthermore,
2 to 3 day first sunlight of the new year tour packages were carried out too in 2013 jointly with travel
agencies, with the total participation of 8 travel agencies and 1,183 tourists.

B. “The 3rd Annual East Coast Travel Master Activity”: Focused on the promotion of East Coast activities
and itineraries, allowing tourists to experience the in-depth beauty of natural landscapes, cultural
features, and tribal tourism on the East Coast. Tourists participating in the East Coast annual events
and itineraries, or sharing their travel experiences on the official App could also collect bonus points;
The top 100 participants who collect the most points each year are awarded an Honorary East
Coast Easycard containing NT$6,000 in credit and various other preferential offers. The number of
participants exceeded 10,000 in 2013.

C.“2013 East Coast Super Rider Cycling Race”: The cycling race was held on April 14, 2013, at the
Taitung Jialulan Recreation Area and with the renowned photographer Mr. Lancaster Tien and cyclist
Ms. Andrea Wei acting as spokesmen, a total of 1,438 riders take this activity. Fan Yung-I, known as
King of the Taiwan Mountains, and the outstanding Asian contestants of the 2013 Tour de Taiwan
cycling contest Po-Hong Wu, and Xin-Hua Huang also came forward to take this challenge. Since its
inauguration in 2009, this activity has established a good reputation amongst both Taiwanese and
international cyclists.
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B, "2013 FHEEEETAEAZIRRE RS ) HOMTASM - &
YEREMEZARESS - BEERRREFBAKERIEEE -

F. TEMBEREER, 110247 A5 HE 6 AEHEERBAIEX KRB
LR - 2INERBEA ~ Zh ~ RIEZHBEANE - BBLURESF
BENRADDERTE  BOERBEXNERTE  FTEEHXAZER
REGRBESR BRI REFEE LA ER T -

G "MEETFAIHE, 102F7A20HE8H 11 B BBEREHRER
RN R EET IRIEFF RA RRE FEERIE I
DIY EXNAMITR - RIEER —RIF RTINS -

H TSHREEARR  BEEESE ) 102E10 A 10 B » AEBEZBERKE  2NER A&
EFERLEE  LIRFNRE - SBETESERERSNAIFARE/  SHRAEAR
ARED  #EHAR S ARV S B ERIRES -

| TRBE=L M2 () %, 1 12F 1 BE 128 BHEBRLTINREERE - 8
ThEEIREE - RIBEERZE - IARRBABES/E  BF THEXETEWIERS, E8 -
TREB=AL M2 () %, 558 SAEHELRERER  BERERAEHSE - 1
EEEFREHAINEHL 2 BAERETRE - sRABEARERESEXSZAE "AKEE
PEE—2013 BEERRINET , - HHAKR BREFETRRRRERETE -

J. TSTEIEE HBREMEEH,RI102E11B16BAE 17 AME EAEEETHEARIES
RS REERBE UL RN E B MIRTT » THEA8ER  BAME - BAHRES
TEHBERHESINEEBike ik BB EEHE T EREETEZRLENRIBFNES
DREAMEAR 2 X1 &REEBAES - 491,300 A0 -

K. TEEEEDOMBEE, 1 102F11A30H  ®E
REBBBEZPOCBERR  EBRBFIRBIE L
B EREBFEAIKERESSEHRI  BEFERK
R ORY NI R PR Se B BR AR M E i 1 R BL RE B AR 7%
#®if - WRBREROIIGFTREESRTEMFTLS
AR RIRESRR A R R P — B AT IR © = " -

L. 2E "TERERF ) IRETH Avp - ARIRSE SR FHE KM > 17 T1THEESF Aop
Kl (& 10S fREL Android i) - R BRI FRAVES AR IRER R ESRIREMEE
MRS - WAL BT TR EIRE RTARE ARTS

2) HE=ALZ ~ Z PRBEERL - AXKREAPOEREE - AXVNVEEXERS DR 8

MR RETARZERREF REFAVRYE -

(3) AR & BRI
"RBFELRIEEEEERER ) N TRBBEBERERG , ~ TTERAUE - BEEBHIT
M T REMLEETRE ) ZKEE  2RUBELMEENSNFTEBR2ERERE °

108 2EEE 235 — B KGIRLES HREBEEROREEE
Taiwan Fun on Tropic of Cancer - Good Commencement ceremony for the Douli Visitor Center
Morning Sunshine — Rays of Dawn activities

D. “Ecological Night Tours of Xiaoyeliu”: Through introductions to the stars, the geology, and the local
flora and fauna, led visitors to experience the beautiful nighttime atmosphere of Xiaoyeliu. The
activity, held every Friday, Saturday, and Sunday evening starting in May and ending on October 30,
2013, attracted a total of 6,515 tourists to participate.

E. "Taiwan Fun on the Tropic of Cancer": Through the connection between the Taiwan Fun on the Tropic
of Cancer series of activities and local tourism characteristics, the “Tribe of the Sun- The Village in
Warm Color” working holiday, the "Good Morning Sunshine- Rays of Dawn on the East Coast” activity,
and “2013 Xiuguluan River Time for Raft Triathlon" activity were held from June 20 to 23, 2013, with
a total of 2,000 participants. In addition to enjoying the thrill of whitewater rafting , tourists were also
be able to experience the unique aboriginal culture of the East Coast.

F. “Katomayan Tribal Music and Dance Festival”: From July 5 to 6, 2013, the festival was held at the Amis
Folk Center located at the Douli headquarters of the East Coast National Scenic Area Administration,
with participants of aboriginal tribes from the Donghe, Chenggong, and Changbin Townships. Focusing
on the passionate music and dance of the East Coast tribes, the festival combined traditional athletic
and leisure activities, boosted local cultural and creative artwork, as well as promoted the tribal
tourism, allowing visitors to experience the wonderful tribal culture and charm of the East Coast.

G.“Jialulan Handcraft Market Activities”: Every weekend from July 20 to August 11, 2013, evening
activities were held at Jialulan recreation area. Promoted original hand-made crafts and combined
tribal arts, snacks, DIY opportunities, and local shows to provide tourists with a series of fun and
beneficial activities.

H. “Searching for Green Island Elephants Low-Emissions Tour”: On October 10, 2013, in the attempt to
promote low-emissions tours of Green Island, participants set off from the Green Island Visitor Center
and ended at Gong Guan Elementary School, riding bicycles, electric bikes, and other low-emissions
means of transportation and looking for the tracks of Green Island Elephants along the way. The goal
was to widely promote low-emissions travel through the story of Green Island Elephants.

|. "Sanxian Sailfish Winter Tours”: From November to December, 2013, in order to encourage tourists to
visit the East Coast, the Tourism Bureau cooperated with the Antong Hot Spring Association, and the
Zhiben Hot Springs Tourism Association to promote the use of hotels and homestays in Chenggong
Township, by providing homestay guests with NT$100 shopping vouchers, as well as holding the
"Sanxian Sailfish Winter Tours" campaign. The limited daily samples of swordfish, Navel Orange
delicacies, and the 2-stage Taiwan Railway Administration Cruise Train tour packages were launched.
Moreover, in accordance with the 2013 Taiwan Culinary Promotion Campaign, limited-time online
shopping activities were carried out for tourists as well.

J. “Guard Taitung and Hualian- I Love Cycling and Sailing”: From November 16 to 17, 2013, launched
cycling tours combined with East Coast traditional tribal culture in accordance with the activities of
the Taiwan Cycling Festival. Activities such as tribal experience tours, singing-themed boat tours,
and campfire parties were organized to leave cyclists with an unforgettable tribal tour impression.
The cycling route started from the Astar Hotel at Hualien City and continued to the plaza under the
Changhong Bridge in Fengbin Township, Hualien County with one-day tours and 2-day overnight
experience. The activity attracted about 1,300 tourists to participate.

K ."Douli Visitor Center Grand Reopening": On November 30, 2013, a grand reopening was held after
the Douli Visitor Center of the East Coast National Scenic Area Administration underwent renovation.
In addition to inviting honored guests from the Tourism Bureau under the Ministry of Transportation
and Communication as well as the Tourism Department under the Taitung County Government to cut
the ribbon at the opening, the event further welcomed children from the Taiwan Fund for Children
and Families to be the first to experience the brand new facilities. Furthermore, music concerts at
the new performance plaza outside the visitor center were also held to create a wonderful nighttime
atmosphere for all in attendance.
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4, KR EEE, L .Established the “East Coast Travel App” for mobile devices: In response to the current popularity of
(1) g e R B B B B A S A B » (DEEENERE - smart‘phones,‘ the ”-East Coast Travel App” was r.evised .to a.ccommonate the i0S anq Androiq systems,
allowing tourists with smartphones to receive immediate information and convenient services while
(2) BRES B F Mg Bt @ Rels SR BLIREER M - traveling along the East Coast. Functions such as personalized itinerary planning and travel photo EE'
o N P p—— sy e » NI avatar settings are also provided in the App. AN
() RERERERENELBRE ISR ERS - TR - Y ne providedin the App i
(4) HEBIEEN - B E B S MR RS BN EY By S e S B iR (2) Helq performances at attraction§ such as Sanxianta.i and Xiaoyeliu as well as regular venues sych as the zé
Amis Folk Center and the Moonlight Inn. The beautiful song, dance, and art revealed the passion of East X
O
ke © Coast aboriginal groups, bringing tourists an impressive experience. ;, \

A

(3) Tribal Tourism

=)W RE=E htp: 7.penghu-nsa.gov.tw ) ) ) ) ) )
(=) @MEIZERE  http://wwwpenghu-nsa.gov.tu “2013 East Coast Cycling Tour”: Offered tourists with three main theme options: classic package routes,
EHHEABEENZXRGIE - BREANANHE . the East Rift Valley (with semi-independent travel), and tailor-made hiking and biking tours throughout

REGRAX(ILEE  BRBRKEEE RS s the East Coast.
2 WHARASE 102 EERS T ETELS RN
2EHE (101-1044F) L, BT "wHBERASBRSHE,

i
B
=
H

4.Future Development

(1) Continue preservation of the natural scenery and cultural resources on the East Coast and Green Island

BBETERENTF : while advancing sustainable development. e
@)

(2) Turn the East Coast and Green Island into a model vacation area for relaxed, LOHAS-based trips. c %

N n L

1. AR BIER (3) Encourage greater private investment and development of the tourism industry to increase local 3-8

(1) pEEs I =2, employment opportunities and boost the local economy. § %

33 NN V2 (N =N = X = S =11 NN \ isi i i iti i isti i ildi i i 2

EHEER  wREEMNILAR 23.5 E&E - LSRR &M HIER 58  WHBRANXLUR (4) Prompte visits to indigenous communities while assisting in building a strong environment and industry O ~

N _ . _ e e . for tribal tourism. Enhance tourism themes and the travel brand associated with aboriginals on the East 32

FEILAB AR ILERRNE - MRS AR DALY SR - £ Comet ot

FitOERRuRaR - BERRCA " 23. 5, FMAMAST B - 8E " WIDwH ~ =RIIRE | QZ)

)

B T=E8R (i) KB | £30iE48 ) [ERA—GELBRBNE  BABRTEITINS B - (Ill) Penghu National Scenic Area  http://www.penghu-nsa.gov.tw 2

N N ot 4, B = A S 0}

A BRI FRH IR R A ~ 4R ~ S ~ IS IREER - 3

The Penghu Archipelago is rich in basalt geology, ancient %

- Smeey cultural sites, and traditional folk culture resources. It can serve 8

W () =R <

as a model for the promotion of water activities and maritime

A NEIRENERME | S ARREZXRNEBEEL - € ecotourism. In 2013, the results of Penghu National Scenic Area
ESMEISERE SO EERE S EIRNEE - in collaboration with the promotion of “Penghu National Scenic
- N Areas Development Plan” in accordance with the “Mid-term
7 [=)pavay Wt , {oh, VA= NI I i3 7 SN i X i .
RHBERBSREER - BRERF 2 - BEMR Plan for the Construction of Major Scenic Sites (2012—2015)”
R BB EEIE RS T EEES were as follows:
B < )
B. BESEINE : UERSEFT L MAaERszEl 1. Planning and Construction O:C‘?
e . . s z 2
DRIFBEA AT~ B AEKEEBEREAAS (1) Developing New Attractions 252
(]
SHCEREERETRE - Hujing Recreation Area: The Tropic of Cancer falls across the Southern sea just near Hujing Island, ﬂi@
located in the Penghu Archipelago at 23.5 degrees north latitude, and Xishan Park on Hujing Island is § l’%
(3) BERERR the land closest to the Tropic of Cancer. Therefore, looking out over the ocean at the Tropic of Cancer Sl
A MEAHEELH  LERSSNEE  BASE distinctly highlights the marine charm of the Penghu Islands. Constructed landmarks at Hujing recreation 5
. = 2| 0o . = = HY 7 o o
. area along the Tropic of Cancer in the shape of the number “23.5” relating to the latitudinal position
450 Mz — , =/ ===:1Tc N 5 = , =L . . . f
WHNTR - AETHRERRES - TEmE  TxE of the area, as well as designed creative slogans such as “Here in Penghu, a Stairway to Heaven” and
KB W N KBRS - 2L 2 K E R0 “Nestling Against Hujin”, the names of which imply the intimacy shared between lovers. These events
ISR - integrated the culture, ecology, geology, topography, and other tourism resources of Hujing island.
(2) Makeovers for Tourist Attractions
JERIRIEER SRR A PEIDEM ~ AR 1R THRREERE WL/ E AT
110 1”

Beiliao Red Islet wave-watching footpaths “Here in Penghu, a Stairway to Heaven” landmarks High quality enviroment of the administration area Neian Beach by Jiaxin Wang
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() PBRICRBLEEAERAIR

ASTEBREENIR  AAXEBBEE KBRS ERMNEL, A9 RI102EF489BE
10 H 2N MR RSB AEIE T EIEE S F2VHIREN - JIBARBREEANH &
EERAE ~ AR S KEDTE ~ 98 ~ MBS BB ERTEEENRETB B
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B.KEEREZBHR2HENK : N102F 48 11 HE 12 BIEE AR HRHEAKBHER
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#3224

C. S FEBARL CPRAED B2 M4k 102 FEAREN S HERPORE BB HER AR (8
M AED) » WEARHERBA+FESEE WAL SHEIKEXFMRIEZ N 1024F9H 30
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Hometown environmental clean-ups, Jibei Sandtail

A. Recreational Facility Improvement: Provided viewing platforms, trellising to provide shade, seating,
parking lots, and floating docks (in some areas) at Daguoye Basalt, Cimei Tomb of the Seven Beauties,
Dashi Lung-cheng Scenic Area, Twin-Hearts Stone Weir, and Jibeiyu recreation area.

B. Landscaping Improvement: Enhanced aesthetics by planting gardens and greenery. New vegetation
at Magong, Huxi, Baisha, Xiyu and attractions in the Nanhai recreation system created an extensive
garden environment and improved landscaping.

(3) Creating a Friendly Environment

A.Improvement of the government facilities at Penghu National Scenic Area Administration: Garden
landscaping was adopted to unify the administration area with local sightseeing elements of Penghu.
The improvements included landscaping, the paving of trails, installation of a cooling mist system, and
comfortable wooden chairs in order to offer tourists a place to cool off, rest, and take photos.

B. Addition of User-Friendly Toilets: Renovation of the toilets at Wang'ankou led to user-friendly facilities
for all, including the handicapped. The Penghu County government renovated all public toilets in its
jurisdiction managed by the Tourism Bureau for their excellence.

2.0peration and Management

(1) Environmental Improvement Plan

A. A major clean up of the beach areas to remove garbage, driftwood, weeds, and other unsightly
items was carried out via the mobilization of community residents, private groups, the Penghu
Defense Command, Combined Logistics Penghu Regional Support Command, the Penghu District
Court Prosecutors Office, township offices and schools, and other groups. This community clean up
activity in the township, and lectures on ecology to explain the promotion of ecotourism and resource
conservation served to awake the environmental consciousness of residents.

B. The clean-up efforts were carried out in the environment near Nanliao village, the western beach area
beside the Beihai Management Station, the western beach of the Houliao harbor area, Jibei Sandtail
beach, and the Wangankou Beach in 2013 with the number of participants reaching more than
580. These activities integrated local groups, institutions, and schools to work together in cleaning
up floating plastic buoys, plastic bottles, styrofoam, driftwood, and other floating objects as well as
salvaged material at the coast for the purpose of maintaining a fresh and clean public environment.
It aimed to increase public consciousness concerning the importance of maintaining a clean travel
environment near scenic spots.

(2) Held Water Recreation Industry Skills Training

A. Snorkeling Instructor Training: Held in cooperation with the National Penghu University of Science and
Technology on April 9 and 10, 2013, this program taught instructors the “Regulations Governing Water
Recreation Activities” and included basic knowledge, equipment use, water entry techniques, surface
snorkeling, and rescue techniques for beginners and experienced snorkelers. The safety of water
recreation activities in Penghu is secured by equipping service providers with required capabilities for
safe diving. A total of 23 trainees achieved certification in this training period.

B. Jet Ski Safety Training: On April 11 and 12, 2013, in conjunction with the National Penghu University of
Science and Technology, this jet ski technique and safety program aimed to teach students skills and
safety precautions for jet ski operation and safety equipment awareness, in order to comply with the
laws and requirements of jet ski operation and water rescue in order to protect the safety of tourists.
A total of 32 trainees achieved certification in this training period.

C. CPR + AED Disaster Prevention and Emergency Rescue Training: Established Automated External
Defibrillator (AED) equipment at each and every visitor centers, and invited the Penghu County
branch of The ROC Red Cross Society to assign professional coaches to give lessons in 2013. The CPR +
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C. Mg AREEMAERGH MBS ERE (0T) £, B 10342 A 20 HEATK 3 AED Disaster Prevention and Emergency Rescue Training was held on September 30, 2013 to promote
A3 ERBYLenE  EABHEE 103438 1 BE 10942 A 28 BiF » SEKNEE the use of emergency medical facilities and improve the ability of first-line service staff in dealing with
. i — ) - B emergency situations. The training also helped increase the quality of travel safety, providing tourists
ENEHhTEE 8 BtE - a safe zone of emergency medical care and treatment. A total of 62 people participated in the training
X courses.
3 B ’

(3) Promoted Private Investment

(1) T2013 @M MR EE | BUOLITHHEE)

LUg s <BaE R E - #HE 2013 i Bz T
IFE BRRARES  AER  WEEELEE - H
HEBF  WEREIRE KRB 2SR 15558 0 [
e iETh R 2 8 7, 350 AR ° =T 4 Bl FR BRIk i
MR NRBHEFEATR  HREEEEETLEEA
TR - EMES AN hRZHEERE TS -

(2) TEMEIA - BERES , BRRBE

A.On March 29, 2013, signed the contract for business recruitment of the “Penghu South Sea Visitor
Center renovation and operation transfer (OT) Project”, setting a new milestone for private investment
in Taiwan’s tourism industry. The government will receive NT$100,000 in royalties every year during
the contract period from April 1, 2013, to December 31, 2018.

>
S
=

A

B. During the agreement period of the “Penghu Wangan Green Turtle Tourism and Conservation Center
renovation and operation transfer (OT) Project”, the government will receive NT$120,000 in royalties
every year during the contract period from January 2013 to December 2018.

i
B
=
H

C. The “Penghu Lintou Park shops and surrounding facilities renovation and operation transfer (OT)
Project” was contracted on February 20, 2013, and completed the transfer process on March 3. The
government will receive NT$80,000 in royalties every year during the contract period from March 1,

tourism image of Penghu and attracting more international tourists.
(3) A REIR IS HEETESD
RIEBERIRE > R 102F1A10BE 11 HBAREN - BEEE - BERBEZREN

(2) The Penghu Guided Bicycle Tour Service

Established guided tour services for national hiking and cycling tourist groups. After applying online,

EAREESIREERRY BRI EREYNE 2013 to February 28, 2018, o'

\ v . (TN o [=Racas N <
B EREETEREE R RAREERR (PER) 0
e - - ‘ o ‘ -
HRMRELETEANAR  HERE ST IR SAcvertiing end Fromerion Exe

= e s N Ay 1) The “2013 Penghu Beach Carnival” Tourism C i

R LIRS RIS E RN ME—ELE 1) The 72013 Penghu Beach Carnival” Tourism Campaien 20
EEER | R TEW - il R IE RS | R Focused primarily on the promotion of Penghu's most beautiful bays, the 2013 Penghu Beach Carnival 8 S
N s . R including 15 activities such as a music concert by Bobby Chen, a survival experience camp, beach o a
RERR  BRHSRAR  EMRSIREFAEZME o volleyball games, movie watching, beach music festival, and international seminars, etc. The number of % Z
102 &=t 27 (AEBEERZE 0 - 3£ 306 A o tourist arrivals in Penghu during the campaign time increased by 27,350, enhancing the international %
&
]
3
@
B
=1
o,

BB R RRRBEL BBEMEGERIERES - A5 B 23 HIBE "2013 @iy ) AR tourist groups wanting to experience Penghu by bicycle were assigned cycling professionals by the
MEEETIREES » D8 THEX(L, ~ THEEAR , & T Efseses | —jismeE - Penghu National Scenic Area Administration. These cycling professionals then led hiking and cycling
S P IV . ) e e s — . enthusiasts on tours using only these two methods of transportation. The relaxing classical itineraries
ETREBSLHF 108X - LSEKEREAEERE  REERRE ~ EREE - tERE included “Makung and Hushi- Exploration of the Gold Coast Trails” and “Baisha and Xiyu- the Exploration
EHIRIEHT - of the Blue Sea Fire Beacon Trails” and revealed the passion and charm to be found on this land,
appealing to a greater number of tourists to visit Penghu. In 2013, there were 27 tour groups totalling

(4) FERITESE R R =R G E 306 people who applied for the service.

WRIETN R TERAREESEES ., W—8  FERE (3) Promotion of Ecotourism
FRIB A MFREUN " 2013 B —8F | BT EE
2NEAKDHE " REAREEYH, - T E2MILE 23
FE¥ o~ TEURBEEAMERES, ~ TEFES, T
LREELEHES , ~ TIZBIEEZH, « THERFun
EE58 ., FEE FYHATERNRBERNREEEIREERE
 BE—TRRAERFON TEEERSE, -

On January 10 and 11, 2013 ecotourism courses were held to educate tourists concerning the ecology
and conservation of green sea turtles, as well as the procedure for reporting on sea turtle injuries.
Moreover, the “2013 Penghu Fresh Tours” ecotourism itinerary announcements were held on May
23, focusing on three themes: the scenic stone fish weirs and the related Penghu fishing culture, the
tern ecosystem, and the geo-ecological system of the island’s tidal flats. In total, 10 one-day trips were
organized for each theme. To put the archipelago on a path to sustainable development, the campaign
emphasized the importance of resource conservation, community life and development, as well as
environmental education.

EEXNEE®

BaJY 21UDS |eUOIIEN NYSUd

(5) &t AR ERIEE (4) Proactive Marketing for Penghu Bay
SR RESEERANMSENREENETRRAZZE 10 FEEYIEEER AL Penghu is now officially a member of "The Most Beautiful Bay of the World Club". In particular, the

Penghu National Scenic Area Administration integrated promotional themes from the Penghu County

DT BEABUET2E 4,016 AR 8101 FER 6. 94% » R 65 BT BN EE -

114 2013 v B 2 BITHEERRYE SEETE 25 —WHENTED 115

2013 Penghu Beach Carnival Guided bicycle tour service Taiwan Fun on Tropic of Cancer - Penghu starlight music concert
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ZHERARER-ESBEMNESE EEXREDEL  (DEEH RS LEEERES -
fEE Mt 102 FERNMAERREESE  FERAREER  KEEE L ELIEMINRE
BACBATTH AR Z T BOCTHIS R ITIEER, - 5 RABRERIMKERERS  EmiER
FRARARERSC ~ ARIRITHIRT » 103 Fa5 L T ES B RERRIREE 1 HITHEH @ REKFZTHE
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(mm) j(ﬂﬂ%/ .%HRE http://www.dbnsa.gov.tw
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1. AR BIERR
(1) BB EERFER

A FFEPERIRESEER CHO3 B E LS8R m IR -
B. &M N B MR L BMIFERELR -
C. HERAERER  THEEARRNEMSENE (F18) - KIEEADER  AF
HiRBRETES TR I%)"%?EE%JE BEFKE  HOMBEARNENBEIEMRFIRE -
(2) BB AEESHER
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FHERER G M E
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(1) PR A EE R A SE BT ZRENEIE - A
TEHAR BOT R LIFiRARE » ETEER
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(2) B3 AT BB IIURA » FERREER AR ~ t7R%
5 MKERUMNEEEMIRRERREE R
FIMSEERR  IREIRBERAR - BERIK
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BER - FERE -

’] ’] 6 fEEsBANE B NEASERIE
Dapeng Bay Bridge Coastal Park docking facilities

Government’s "Year-Round Charm of Penghu 2013" activity, and held activities such as Penghu Outdoor
Walking Tours, Summer Solstice Meetup on the Tropic of Cancer at Penghu, Experience of Windsurfing
and Canoeing, survival experience camp, Fall and Winter Travel to Penghu, Food & Fun in Penghu, Jibei
Island Fun Kite Festival, among others, making Penghu a premier Taiwan tourist park choice, and an
internationally competitive island tourist destination.

(5) Penghu travellers set a new record in arrivals

Despite the effect of transportation, and wintry climate, the number of arrivals in the Penghu
National Scenic Area reached 724,016, increasing 6.94% compared to 2012, and brought in NT$5.5
billion in tourism revenue.

4. Future Development

The Penghu National Scenic Area faces many regional and international rivals in the island tourism
market, and recognition of its hard work came when Penghu joined “The Most Beautiful Bay of the World
Club” in 2013. In the future, Penghu will continue to make most beautiful bays recognition part of its
promotional campaign and will create a low carbon island environment by adhering to the principles of
green tourism, low carbon travel, local manufacturing and local consumption. The archipelago can look
forward to the continued expansion of tourism. Moreover, the Tourism Bureau and government will
continue sustainable development of Penghu by prioritizing the environment, improving the landscape,
pursuing international standards, and always seeking to serve tourists in 2014.

(V) Dapeng Bay National Scenic Area http://www.dbnsa.gov.tw

Close to the Kaohsiung metropolis, the due jurisdiction
of this Scenic Area encompasses two Pingtung County
townships—Donggang Town and Linbian, and the entire
township of Liugiu. This scenic area sports natural and
cultural riches including a lagoon, mangrove forests, and
coral coastlines. The “Dapeng Bay National Scenic Area
Development Plan” in accordance with “Mid-term Plan
for the Construction of Major Scenic Sites (2012-2015)
was implemented with the aim of creating an ecotourism
environment with multifaceted recreation opportunities,
thus molding a multi—-function resort destination. The
major achievements of this work are as follows:

1. Planning and Construction

(1) International Scenic Area Priority Development:

A. Continued work on Tender CHO3, involving widening and landscaping work to a scenic road encircling
the bay.

B. Continued work on the bay's tidal training dike and a project to protect Qingzhou cape.

C. Completed infrastructure construction, including 1st-stage landscape improvement of the Dapeng
Coastal Park sailboarding area, creation of the Dapeng Bay gateway, construction of the service area
in the parking lot of the Right Bank Wetlands, improvement of the environs of the Dapeng Bay coastal
road, dredging of the shipping channel at the tidal estuary, and buoy installation in the main shipping
channel.

(2) National Scenic Area Priority Development:

Construction of the Liugiu Scenic Area continues. Facilities renovation works of the Sunrise Pavillion
trails and Dafu Fishing Port Tourist Service Center were completed to enhance the environmental quality
of the recreation.

RISERRPNEENTRER
Dapeng Bay National Windsurfing Championship
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Rally Nippon 2013 in Taiwan
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2013 BIBREHEREAKAE

2013 Tour de Taiwan circumnavigation road race

2.0peration and Management

(1) Contract performance management for the Dapeng Bay National Scenic Area BOT project was carried
out, and regular BOT review meetings were held, so as to stay on track for annual targets and gain status
control. The motor racetrack and Orient Resort Penbay hotel began operations in August and September
2013 respectively.

(2) Operation of visitor centers, Keke Island, and the Liugiu Eco Campground were outsourced to save
the workforce and increase income, while providing recreational services and information on travel,
recreation, sightseeing and accommaodation for tourists.

(3) Recognizable Measures

A.Due to the summer heat during peak tourist season, simple shade roofs were set up for the use of
tourists while waiting for boats to Little Liugiu.

B. Promoted the approval of the environmental education area at Dapeng Bay Wetlands, which was
investigated and ratified on October 31, 2013, providing an ideal location for environmental education
and ecotourism.

3.Advertising and Promotion

(1) Held the 2013 1200 km Cycling Event, Dapeng Bay
national windsurfing championship, Dapeng Bay
International Regatta, 2013 Elite Cycling Rankings,
2013 Dapeng Bay Swimming Event & Open Water
Swimming Championships, Dapeng Bay Super
Triathlon, Rally Nippon 2013 in Taiwan, and other
promotional activities.

I RALLALEE

(2) Held the 2012 Blue Fin Tuna Cultural Festival and
the Hengchun International Folk Song and Music
Festival in collaboration with the Pingtung County
government.

(3) Cooperated with the Hengchun Peninsula Doubling Tourist Arrivals Industrial Alliance to participate in
international travel exhibitions in Kaohsiung, Taichung, and Taipei, as well as the Xiamen Straits Travel
Fair, and international travel fairs/expos in Hong Kong, so as to emphatically market the “Hengchun
Peninsula Package Tour Route”.

(4) Launched package itineraries in cooperation with the Kenting Express Bus of Taiwan Tourist Shuttle.
(5) Organized the beach cleaning and marine conservation promotional activities to Continue promotion of
the Little Liugiu Scenic Area.
4 Future Development

(1) Private participation will be promoted in Dapeng Bay National Scenic Area Development Project
together with governmental agencies to bring about joint developments and turn Dapeng Bay into an
international multifunctional resort destination.

(2) Use man-made wetlands to create a diversified biological habitat.

(3) Establish a “Coral Reef Eco- Learning Island”, improve the Liugiu Scenic Area recreational environment,
and link yachting events with the developments in the Dapeng Bay and the Kaohsiung metropolitan area
into a triangular recreation belt.

(4) Build a fast and easy tourism transportation network, connecting Kenting and Sichongxi to become a
“tropical beach vacation corridor”.

b EIERAR AR 2013 B RIS EZ ARKIRIDXIREE
Tropic of Cancer landmark 2013 Dapeng Bay Swimming Event & Open Water
Swimming Championshipsx
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Hualien Cup International Triathlon

(V) East Rift Valley National Scenic Area  http://www.erv-nsa.gov.tw

The East Rift Valley, situated between two mountain
ranges and the suture zone of the Eurasian and Philippine
Sea Tectonic Plates, has developed rich geological landscapes
such as canyons, waterfalls, hot springs, meandering river
terraces, alluvial fans, and faults, among others. The East Rift
Valley National Scenic Area Administration has been cultivating
different types of “Rift Valley travel spotlights” encompassing
food, the arts, and accommodations, actively marketing them
through themed tour packages, general promotion, and the
establishment of tour networks. Via improvements to the
overall quality of tourism services and providing natural,
simple, high quality tourism services, stimulated the regional economy and developed the local tourism industry.
The implementation of the “East Rift Valley National Scenic Area Development Plan” in accordance with the “Mid-
term Plan for the Construction of Major Scenic Sites (2012-2015)” is ongoing. The major achievements of this
work are as follows:

1.Planning and Construction
(1) Development and Maintenance of Major International and Domestic Attractions

Construction project completion: Improvements to the facilities and environs at the Liyutan Visitors
Center, improvement of the Hegang Visitor Information Center, improvement to the barrier-free public
toilets at Liyutan, improvements to the surroundings and public facilities at Liushishi Mountain, and
landscaping development for separation of pedestrian and vehicle lanes at the Luye Plateau, in order to
enhance the environmental quality of the main scenic spots in this area.

~

Landscape and Environmental Improvements Around Attractions

Construction project completion: Improvement of Hegang Visitor Center surroundings, greening of
the Minglicunshang Village surroundings, and facility improvement and landscaping of Chihshang Visitor
Center Bikeway Post, in order to improve the recreational environment and services for tourists.

w

Developent of Local Tourism Characteristics

Completed construction to the surroundings and public facilities along the Tropic of Cancer,
improvements to the public facilities along the Yufu Bikeway (including Pushige Bike Station),
construction on the Taitung bikeways public facilities (including 2nd-stage construction on the dancing
sites at Taoyuan village in Yanping Township and in the Yongkang Tribe), as well improvement to the
surrounding environs at the Yuli, Lehe, Changliang, and other tribe’s dancing sites. These projects
created new tourism spotlights in the East Rift Valley.

(4) Continued Implementation of the Ministry of Transportation's “Eastern Taiwan Bikeway Network
Demonstration Plan”

Renovated and improved cycling paths in Liyutan, the Mukumugi area, Guangfu Township, Ruisui
Township, Fuli Township, Chishang Township, Guanshan Township, and Beinan Township. Improved
landscaping and made the environment friendlier around cyclist rest stops. These changes continued
progress in building a green landscape corridor and linking attractions.

(5) Regional Planning to Build an Excellent Environment

Completed wide-scale improvements to barrier-free and children’s toilet facilities, improvements
to the Liyutan area barrier-free and public service facilities, construction of outsourced landmarks for
themed tours, a water quality monitoring system at Liyutan, an environmental monitoring plan at the
Fenglin recreation area, as well as wide-scale promotion of Muslim-friendly environments, greening and
beautification, and facilities and surroundings maintenance. The improvements to the Liyutan Tanbei
public service area were prioritized to serve as a benchmark. In the future, we hope to integrate barrier-
free transportation and a platform to provide relevant information for barrier-free travel itineraries.

® 4
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(4) RN AR ERXREEHREEEEEREWEEEZE T - RirelkitE 1 & (BBHES (6) Planned initial development for the Liyutan Visitor Center and Management Station as well as how
EEREEEY « B EE HESASHEER T M REELHES) BB 138 (50 to mak.e use of the surround'mg Ian.ds. Outsourced co'nstruct|on Qevelopment plar?s for the Fenglin
recreation area and the creation of introductory materials to explain the impact their plans may have
- 350 5. CRE N ) : ) : )
SIS FREHEBTEE  REBERRTF) KEE I E (FEEFHL  AEFHEEPL on the environment. In accordance with the laws and procedures for starting a new business, carried EE,
KEENR) » 27 B BN IRL R EREAE o out development plans regarding land ownership, and proposed plans for future use. Moreover, applied %
) it 0 2, T A BT 2T J— L e for local development funding from the Ministry of Economic Affairs by presenting a three-year project <
=5 N Ny ava B 47K I S
(0) iR ARERRETE BRRESENE  EAACERRZAN » 102 FEEKRRH aimed at integrating outstanding tourist spots and tribes along the East Rift Valley. In 2013, via in-depth é
BIENMEBEESHIE T A ERIEHE RSB RF I BFXHE | FX X BEExRE interviews, inventorying businesses which are adequately systematized, and organizing marketing N

>
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courses, a platform by which the government and the public can communicate was established, and
follow-up steps for the promotion of, and cooperation within, the tourism industry were organised as

ER102E5816 B 7 B 31 BETREZBIMR - BR1024£9 8 238K 10 A 28 HA A

A

W S ZRIEABAETHE LY BHITHRAERBREHNERCEMAERBERT * £FE well. Moreover, the Tourism Bureau provided assistance to individual tourism businesses with the goal
B AT SIS BN RARTEST T /E o of improving recreational services and strengthening the integration of information-based marketing.

2.0peration and Management

3. E1EHRE
M102 EERE DHHRREAZIERSEE, « THEA
FXLAIE %ﬂﬁ%@J\rﬁﬁéﬁzw—WE%%

(1) Conducted safety management of water activities, introduced a plan to prevent drowning, and added
equipment to assist in preventing drowning. Cooperated with the eastern boating affairs division of
the Maritime and Port Bureau to conduct inspections on paddle-boats, insurance, and ship registry.
Lifeguard licenses were also inspected. During major water activities, local police were asked to increase

i
End
ll'l_‘E‘_Ir
i

EEMA .~ "HEABHERARET,  "TBRIH patrols 5 »
VAl VIR = P — Zax oo = ' C
BATHES,  TEEATESH —RECREER _ B . . | =)
o improve safety management of paragliding facilities, promulgation of new restrictions governing =
(2) T fet t of liding facilit lgat f trict %O
o EEN , N == TR . . .
FiIE SRETEERE URESEREEY - 4 the takeoff facilities at Luye Plateau of Taitung County, the landing facilities at Longtian, and the jj_%
oz | EEEES L H A s ap A Rl A AR takeoff facilities at Taiping Mountain took place. The new rules prevented non-licensed operators from % %
» P conducting two-person flights in the Luye Plateau area while allowing licensed operators and instructors O =
EFEHELTH - ing two-p g y g p 03
to remain. o2
. SIS o M B NS YA = == , o — (DQ_
) | T REEEREOMABEEDY, PABRRNEEBRVFREE RAKETEH - (3) Private Cooperation to Revitalize and Reuse Recreational Facilities: Continued to oversee contracts nwz
RN ERRS - IR EE R R AR - associated with the Linrong Recreation Area, Liyutan campground, Phoenix Resort, and the Luntian %
Recreation Area. Rental contracts included the Chishang Recreation Area, a shop at Liyutan area, and 8
(3) iRk  BEMA) RBEZT > FREERTHFSRETY  REH/IKRERBEPOREGREEE Luye Plateau grass sliding area. %
REZSN > WHERRKNMEFEBEERP 2GR - KE (BEMAR) IkEFT) - WEHTEMt (4) Commissioned private organizations to adopt and maintain 27 public recreational facilities, including %
TS E TS SRS TEY - 11 areas in the north (cleaning of the environment around the Yamay community, the cyclist rest )stop Sh
. at Changgiao, improvements to the land and facilities around Guangfu Township's Dafu area, etc.), 13
=== Ry O FF , HE N B E 37 /b SRS B | e A =t4 N =S = N
(4) RieFBOERREME - BAREHORHEEEZEGEE - RRARSERSE - KFBER areas in central Taiwan (the cyclist rest stop at Chunri, the cycling paths around Yuli railway line, viewing
RWEE ~ RIETRE «  225EES - FTERFASDIMNHBEERE  WiiF - BISUREY HEEL platforms at Dongfeng, etc.), and 3 areas in the south (the Beinan Visitor Information Center, Liji Visitor
ORI R ASHMEIRTISIEE o I E SIS IR s 12 & o Information Center, and Tianlong Temple). These partnerships lowered maintenance costs for the East

Rift Valley National Scenic Area Administration.

(6) BROLHRBE AR U HT R MR IR B A RN E B R - WAEREEHEN Facebook MHBHIEEET

(5) To maintain the ecological balance of Liyutan and to increase environmental sustainability, the pre-

(X procedure guidance for application to use the Liyutan environment for education purposes was carried .
out according to the Environmental Education Act and related regulations. Experts and scholars were %
A RRERER invited to conduct training in environmental education from May 16 to July 31, 2013. Furthermore, i

\J
/

three environmental education certification and guidance workshops were organized on September 23
and October 28, 2013, to assist executives in understanding the application process for environmental
education facilities and locations certification, collaborating in developing the distinguishing features,
courses, and future initiatives of Liyutan.
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3.Advertising and Promotion

(1) Events held in 2013 included the Huilan international triathlon, cultural creativity series of drumming
music concerts, Fun on the Tropic of Cancer — dancing festival in Ruisui Township, the butterfly watching
ecological tourism activity in the Liyutan area, the integration of promotional travel spotlight activity,
and the East Rift Valley Taiwan Bike Day in accordance with the Taiwan Cycling Festival.

BaJy 21US0S [RUOIEN AS]|BA W1 1583
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Cultural creativity series of drumming music Project implementation for the integration of
concerts outstanding tourist spots and tribes along the East

Rift Valley
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Matsu Geopark workshop and lecture series

1 2 pal ELAMER

Jinsha old stone houses

(2) Organized tribal children photography activities, where through
photography courses, exhibitions, and charity sale activities
held for students of Taitung Wulu Elementary School, the (et Qiﬂié éiff :

X o

aboriginal charm of their hometown was recorded, increasing
the tribal children’s identification with their hometown.

(3) Published the “Carefree Visits to the East Rift Valley” travel
periodical and commissioned Global Views Monthly to edit the
publications. In addition to providing periodicals for the travel
service centers and travel agencies in the area, also enclosed
the Carefree Visits to the East Rift Valley travel periodical
within the Global Views Monthly magazines and sent to its ,
regular readers, assisting East Rift Valley National Scenic Area 4
Administration in actively advancing the strategic development
of tourism marketing.

(4) To enhance the quality of recreational services, visitor information centers assisted with receiving
and guiding tour groups, interpreting services in Chinese, English, and Japanese, sending postcards
and faxes; calling taxis; loaning strollers, wheelchairs, and mosquito repellant; calling for emergency
automobile service; and providing cell phone recharging. In accordance with the Summer hot air balloon
festival, the office hours of the Luye Visitor Center were prolonged to 12 a.m.

(5) Added sections on barrier-free travel for handicapped visitors along with touching travel stories to the
tourism website. Related activities were regularly promoted on Facebook.

4. Future Development

(1) To build excellent landscape corridors in the East Rift Valley area, will implement landscaping and service
space development projects on East Rift Valley area tour routes as well as the East Rift Valley National
Scenic Area overall development, providing visitors with a friendly travel environment.

(2) Implement a three “8s” ecotourism plan to assist businesses in achieving certification for using at least
80% local materials, food that comes from less than 80 km away, and employing at least 80% locals. The
plan will spark industrial development through both tribal tourism and local characteristics.

(3) Use innovative travel products to market and manage a prosperous tourism industry in the East Rift
Valley. Combine travel spotlights as well as natural and cultural resources to promote sustainable
ecotourism.

(4) Enhance branding and visibility of regional industries to transform the East Rift Valley into a world-class
tourism resort and a place for land, sea, and air recreational activities.

(VI) Matsu National Scenic Area  http://www.matsu-nsa.gov.tw

This Scenic Area covers all shore and parts of offshore territory
of the Matsu Islands with a total of 25,052 hectares (onshore
area: 2,952 hectares, and offshore area: 22,100 hectares). The
Matsu National Scenic Area Administration was founded on Nov
26, 1999 for the purpose of managing development, construction
and administration. Implementation of the “Matsu National Scenic
Area Development Plan” in accordance with the “Mid-term Plan for
the Construction of Major Scenic Sites (2012—2015)” produced the
following major results:

BRRICUER & R A (BEAA) IRsz=T RIS B B R ES
Grand opening ceremony of the Mazu "Carefree Visits to the East Rift Chinese Crested Terns
Religious and Cultural Park Valley” travel periodical
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Dawn on New Year's Day on the main peak of 2013 Beihai Midsummer Music Concert

Bishan Mountain, Beigan Island

1.Planning and Construction

(1) Completed the “Goddess Mazu of Matsu Islands” innovative marketing plan in 2012. Continued
strengthening the religious and cultural meaning found on Mazu, building the impression that the
goddess Mazu is on the Matsu islands, design and development of cultural products, and applying for
trademark of the “Mazu on Matsu” image from the Intellectual Property Office in 2013. The goal is to
turn the “Mazu Religious and Cultural Park” into the world's most distinct and meaningful Mazu religious
and cultural center.

—
No

In 2013, founded upon the rich geological landscapes and unique plants found in Matsu's four townships
and five islands, three different aspects of ecotourism were developed: getting close to nature,
environmental education, and sustainable management were emphasized and carried out the Matsu
Geopark scenic spot promotional program to cultivate the tourist market in Matsu. Invited Professor
Jiun-Chuan Lin from National Taiwan University and Professor Shew-Jiuan Su from National Taiwan
Normal University to organize community explanation sessions, guiding Matsu to implement its Geopark
promotional program. Through Geopark training and promotion, integrated the Dongyin scenic area
and uniquely eroded granite marine landscapes to exhibit the geological and topographical features of
Matsu. Improved local environmental education, as well as expanded local economic sources through
development of local artists and industry transformation. Furthermore, a Geopark workshop was held
for senior high school teachers at the Nangan Teaching and Learning Center on July 5, 2013, inviting
international geology and topography experts from France and the Netherlands to give talks. Student
painting and photography competitions were also organized.

(3) Completed renovations to the War and Peace Memorial Park Theme Hall and surrounding landscape,
and developed feasible plans for project outsourcing. Reuse of military locations and facilities enhanced
the characteristic military feel of the islands.

(4) Completed renovations to the stairs of Andong Tunnel at Dongyin, as well as the construction of related
facilities to maintain the flow of tourists through the area.

(5) Cooperated with the Lienjiang County government to renovate the Mazu Religious and Cultural Park,
completed the viewing platform construction, and assisted with environmental improvements to
the landscape around the large Mazu statue in 2013. In October 2013, invited vice president of the
Executive Yuan, Mao Chi-Kuo, invited vice president of the Executive Yuan, Mao Chi-Kuo, to host the
opening ceremonies for the Matsu viewing platform.

(6) Conducted the support program for the improvement of unique architecture in Matsu from 2010
to 2013, where people were able to apply for grants and hire laborers on their own to implement
renovation and projects. Those applicants who finished the renovations were encouraged to run
homestays, restaurants, specialty stores for use by the local community. The program was ongoing
with the hopes of extending the project schedule to allow more applicants to take part and to continue
making stable progress, as well as the goals of activating the local tourism industry and preserving the
whole settlement.

2.0peration and Management

(1) To enhance tourist safety, implemented the scheduled building maintenance and fire safety checks.
Moreover, established the “I-Pa-Go” courtesy service in accordance with Matsu National Scenic Area
Administration, patrolling this scenic area more than 70 times per month to ensure the safety of tourists.

(2) To maintain environmental cleanliness and beautification, held 15 hometown environmental cleanup
activities (beach and mountain clean-ups, as well as greening measures) in conjunction with the
Lienchiang County Government, local township offices, the military, and legal associations. The activities
attracted 552 participants with a total clean-up garbage amount of 15,940 kilograms.

(3) To make up for the shortage of hands, held training activities to make good use of Taiwanese volunteers
from near and far. The service offered volunteer training to approximately 90,000 people in 2013.
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Bikeways around Sun Moon Lake Fast-charging stations for the electric boats

(4) Developed the service image, created a recognizable logo, and organized a mobile website renovation
project to improve overall service quality.

(5) Depending on the nature of business, held occasional consultative meetings with people in relevant
positions, or joint conferences regarding operational coordination with local government to discuss
tourism-related matters. Moreover, discussed with military units about activating some military bases
for the purpose of tourism, making use of obsolete military equipment, and releasing the camps which
are in disuse for public use, adding these locations to the local tourism resources.

3.Advertising and Promotion

(1) At dawn on New Years Day, 2013, the first sunlight activities on the summit of Beigan Island’s Bishan
Mountain, the island’s highest peak, with approximately 800 tourists participating. Furthermore,
organized a flag-raising ceremony at Beigan stadium, where about 450 people were in attendance.

(2) The “2013 Seasonal Tern-Watching Tour” was selected as one of the international events in the “
2013 Taiwan Tourism Events Calendar”. The annual Matsu tern-watching eco-fest was held every
Monday, Wednesday, and Friday from July 1 to August 30, 2013 with tern-watching boat itineraries
around the shores of Tiejian Island and Zhongdao Islands, after which the boat wound around the
Qiaozi and Qinbi Villages, providing an offshore view of the beautifully eroded marine landscapes and
Mindong architecture. In comparison with last year, the 2012 tern population was on the rise, leading
to greater television exposure of the tern-watching tours (FTV, PTV, iSET networks) as well as by travel
media (ETtoday, ETTV cloud site, United Daily News, China Times); the itineraries therefore received
tremendous feedback. In 2013, tourists made 975 trips reaching an average of 89% of the tourist
capacity, and the number of tourists taking the boat tours grew 21% over 2012.

Held the “Beihai Midsummer Music Concert” activities in coordination with the iTravel information
counter at the Nangan Visitor Center, the military, and other related associations from July 30 to August
24. In addition to providing a recreational option for tourists, effectively marketed the South Visitor
Center and iTravel information counter to boost tourist opinion of Matsu. On July 30, 2013, the opening
ceremonies of the Beihai Midsummer Music Concert attracted the participation of 750 villagers and
tourists, about one-third of Nankan population.

w

(4) After 4 years and a cost of up to NT$204,700,000, completed the construction projects of the Mazu
Ascension Festival and the opening ceremonies of the Matsu Religious Culture Park. The inauguration
occurred on October 13, 2013. To celebrate the completion of the Matsu Religious Park, Vice Premier
Mao Chi-kuo of the Executive Yuan, Minister Yeh Kuang-shih of the Ministry of Transportation and
Community, Director David W. J. Hsieh of the Tourism Bureau under the Ministry of Ministry of
Transportation and Community, and other dignitaries were invited to preside over the opening
ceremonies, at which the National Taiwan Symphony Orchestra performances on the spectacular ship-
shaped gazebo. During the ceremony, a special arrangement of blessing pompoms and air balloons
flying up to the sky was carried out to highlight the ascension to heaven of the goddess Mazu, along
with the image of the ship-shaped gazebo setting out to sea.

4 Future Development

(1) Integrate love, care, attentiveness, and consideration with professionalism to create a high-quality
tourism environment.

(2) To develop Matsu into a utopia on the sea as well as an international tourism island resort, unique
tourism resources will be integrated to develop geology tours, gull-watching tours, military experience
tours, meditation journeys, and religious / cultural tours which will implement the concept of
environmentally friendly slow living travel.

(3) Recreational quality and service standards will be upgraded across the board to provide a friendly, safe,
and premium quality travel environment in the hopes of extending the length of tourist visits.

(4) Via the integration of the important scenic spots in Taiwan into a comprehensive tourism system,
improve the effectiveness of scenic areas to cultivate Matsu as an international tourist destination.
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Sun Moon Lake International Fireworks Music Festival Guguan Hot=spring Fest

(VIl) Sun Moon Lake National Scenic Area  http://www.sunmoonlake.gov.tw

Sun Moon Lake is the largest lake in Taiwan, with a
southern portion that resembles a crescent moon, and a
northern side that looks like the disk of the sun. It is being
developed around the two cores of the “alpine lake” and
“Thao tribal culture”, with water and land activities being
combined together to provide a high quality, diversified
resort and recreation experience. Work on the Sun Moon
Lake National Scenic Area Development Plan” in accordance
with the “Mid-term Plan for the Construction of Major Scenic
Sites (2012-2015)” produced the following major results:

1.Planning and Construction

(1) In accordance with the expansion of the Sun Moon Lake National Scenic Area Administration,
major national policies, and sustainable development, completed renovation of the transportation
environment, the overall outline plans, expansion and integration of tourist attractions, preservation
of the natural ecosystem, tourist opinion surveys, tourist flow estimates, tourist toles for visitors to the
wharf, management research, and more.

(2) Completed construction projects in the Sun Moon Lake National Scenic Area, including the renovation
of the slopes surrounding the lake, rebuilding of the old Checheng dormitory after a fire, improvements
to the facilities and environs of green tunnel and Taomi areas, and renovation of the tourist site
information system to raise overall service quality.

(3) Constructed separation of pedestrian and vehicle lanes and completed the extension of the Ita Thao
cable-car trail, as well as the integration of hiking trails from Songbolun to Dajhuhu.

(4) Established fast-charging stations for the electric boats at Ita Thao Pier and accelerated the switch
to electric power for passenger ships to offer tourists a better Taiwan travel experience, as well as to
maintain sustainable development of Sun Moon Lake.

2.0peration and Management

(1) Revitalization of existing public facilities was done to save manpower and reduce construction costs.
Outsourced projects regarding the operation of Ita Thao teahouse, Bamboo Rock Garden, Checheng
teahouse, and the Shuishe Visitor Centre for tourists to enjoy in-depth tours of Sun Moon Lake and
other local scenic spots.

(2) In accordance with the "Cross-Border Infrastructure Financial Planning Project”, promoted the charging
policy of Chung Hsing parking area in conjunction with the Nantou County Government.

(3) In consideration of the fact that vendors in front of the Wen Wu Temple were established in a dangerous
buildings area which is also national property, all vendor rental contracts were terminated on October
31, 2013. Following this, the court enforced the complete eviction and removal of the dangerous
buildings in accordance with the original leases in order to maintain the security and scenic value of the
area. The traffic problem in the Wen Wu Temple area was alleviated as well.

(4) Recognizable Measures:

A. Completed family restroom renovation projects at 9 major public toilets around Sun Moon Lake and
Checheng areas to set up urinals, toilets, and sinks for children according to environmental and space
constraints.

B. In addition to developing the Muslim-friendly environment by providing the Xiangshan Visitor
Information Center with related prayer items for Muslim tourists, installed shower nozzles in

BHAE

Sun Moon Lake
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restrooms for the disabled at Xiangshan Visitor Information Center, the Ita Thao tourist center, and
the Checheng Visitor Center.

C. In accordance with barrier-free travel policies, designed barrier-free tourism brochures, and provided
wheelchair lending and electric wheelchair charging services; produced sign-language enhanced
navigation DVDs to improve convenience for the blind and for those with reduced mobility.

D.Sun Moon Lake is a famous resort for wedding shoots. In consideration of those love birds who
undertake outdoor photo shoots, built a wedding photography preparation space and provided
free year-round wedding photography service, dressing rooms, resting areas, and other top-quality
services.

3.Advertising and Promotion

(1) Planned and implemented annual tourism activities including the 2013 Sun Moon Lake Marathon,
Taiwan Cycling Festival- Come! Bikeday, Sun Moon Lake International Fireworks Music Festival, 2014
First Ray of Sunlight at Sun Moon Lake, and other important activities to boost the development of local
tourism.

(2) Promoted green energy public transportation - electric vehicle sharing services, all-new measures to
introduce 35 green energy eco-friendly electric cars for use within the national scenic area, offering
visitors a convenient, low-carbon means of transportation.

(3) Continued to promote a wide range of low-carbon means of transportation within the Sun Moon Lake
area, and integrated the surrounding ecotourism destinations such as Bamboo Rock Garden and Paper
Dome, launching 8 ticket packages to offer tourists a new and affordable travel option.

4.Future Development

(1) Use “alpine lakeside” and “diversified cultures” as two major prongs of development, turning this
area into a 21st century lakeside resort centered on safety, sustainability, aesthetics, and rich cultural
characteristics.

(2) An internationalized, convenient, comfortable, and safe travel environment will be created to
comprehensively enhance the recreational quality and service standard.

(3) To develop rural leisure industry which may attract the targets of markets Europe, America, Japan and
Mainland China, as well as international travelers engaging in ecotourism, by appealing to them and
travelers from Hong Kong, Macao, Singapore and Malaysia to experience fun—farming activities.
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(VIIl) Tri-Mountain National Scenic Area http://www.trimt-nsa.gov.tw

The three scenic areas within the Tri-Mountain National Scenic
Area contain a rich variety of alpine resources, and century-old
historic sites, as well as aborigine, Fujianese, and Hakka cultures,
giving them a strong appeal to tourists. Work on the “Tri-Mountain

O I=Rr=]
R ERE National Scenic Area Development Plan” in accordance with the
(A BERRANVEEEHAKLSER “Mid-term Plan for the Construction of Major Scenic Sites (2012—
N . 2015)” produced the following major results:
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1.Planning and Construction

(1) To improve the public recreational facilities and trails in the Lion's Head Mountain scenic area and
Nanchuang area, 6 construction projects were completed: the renovation of the Shimaopu suspension

ABRRARMERSE
Barrier—free Trails, Guguan Hot Springs Park
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Commencement Ceremony of the Guguan
Shaolai Trail
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Houtanjing Recreation Area — Sky Bridge
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Opening ceremony of the 2013 Eagles over Mt.Bagua activities

bridge and the environs around Emei Lake, renovation of the Shuilian Bridge in the Lion's Head
Mountain Scenic Area, construction of the facilities and environs at the Donghe Walo Cultural Center,
disaster restoration of the trails (OK+000~0K+640) in the Penglai River Ecology Park at Nanzhuang
Village, surrouding facility construction and integration of trails from Xiaodonghe to Funan, as well
as outsourced projects for impovements to the Nanzhuang Visitor Center and ShiShan ecological
classroom.

(2) To improve the quality of tourism in the Lishan scenic area and Guguan, 7 construction projects were
completed: the improvements to the basic facilities of the Lishan Guest House , improvements to the
landscape of the Four Seasons Flower Garden, and renovation of the cherry blossom path next to
Fushoushan Farm. In addition, to re-establish the image of Lishan and Guguan as well as provide tourists
with diverse leisure experience, public leisure facility plans and construction projects were organized.
Improvements to Lishan Culture Museum square and surrounding environs, design and planning of the
Guguan hot spring culture museum, and improvement design and planning for the Lishan Scenic Area
and public facilities were carried out to reconstruct the face of Lishan and Guguan, offering tourists a
variety of leisure and sightseeing experiences.

(3) To improve the public recreation landscape in the Baguashan scenic area, 11 construction projects were
completed: Improvements to the surroundings of the Changging bikeways in the Tienchung Township,
Changhua County, bikeway extensions underneath the high-speed rail bridge of the Baguashan Scenic
Area, construction of the Carry Water Historic Trail in Fenyuan Township, improvements to the environs
around the Baozan Buddhist Temple and the Fenyuan Recreation Park in Fenyuan Township, renovations
to the wooden trails at Chishuigi Park in Tienchung Township, extension of the Yinhang Shan hiking trails
in Changhua County, landscaping of the Dairenkeng- Longding historic trails in the Baguashan Scenic
Area, Yuanlin Township, and renovation of the facilities and surroundings at the Zantian Buddhist Temple
of Tienchung Township, Changhua County. Within this plan, outsourced projects were finished as well:
project planning for landscaping and renovation of the Forest Park of Songbo Mountain, design and
planning for the greening project at Baguashan Yuanlin Township (Dongshan area) as well as design and
planning for improvements to the bikeways and Chishui wooden trails at Erhshui Township.

2.0perations and Management

(1) The “Fire Safety and Windstorm, Flood and Earthquake Disasters’” Drill Seminar” and “Emergency
Disaster Rescue Care Education” training workshops were held for frontline ambulance technicians in
2013.

(2) The work of maintaining environmental cleanliness was carried out under the “National Clean Home
Movement Plan” in 2013.

(3) The Chinese New Year and 228 Memorial Holidays Traffic Alleviation Plans for Tourist Destinations were
carried out in 2013.

(4) Organized the “Baguashan Scenic Area Tourism Industry Quality Improvement Seminar” in 2013.

(5) Managed public investment in outsourced public construction projects at various scenic spots, rental
management projects, and others. Results and benefits are as follows:

A. Lion's Head Mountain scenic area
(A)Nanchuang Visitor Center Parking Lot OT Project

a.Signed a rental, operation, and management contract with Hsin Li Sheng Ltd. on March 25,
2012.

b.Contributed NT$1,572,000 to national revenue in 2013.
(B) Lion Head Mountain tourist center café rental project
a.Signed a rental contract with Lu Yeh Hsien Tsun on January 1, 2012.

b.Contributed NTS135,800 to national revenue in 2013.
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Opening ceremonies of the Chukou Visitor and
Administration Center

Tourist facilities at the Laiji area

B. Lishan Scenic Area Lishan Guesthouse OT Project

(A)Outsourced a management contract signed with Lishan Guest House Ltd. Official operations began
on December 9, 2012. The overall occupancy rate of the Lishan Guesthouse reached about 41%
from January to November, 2013.

(B) Contributed NT$3,221,958 to national revenue in 2013.

C. Management and operations transfer project of the Fen Yuan Leisure and Health Park in the
Baguashan Scenic Area.

(A) Operations and management contract signed with Ti Yuan company, under the new official name
of “Alice’s Garden”, beginning December 16, 2012.

(B) Contributed NTS$879,500 to national revenue in 2013.

D.Outsourcing project for management and operation of the Houtanjing Recreation Area and Sky
Bridge, Baguashan Scenic Area.

(A)Moulding of Houtanjing Recreation Area into a diverse leisure site in collaboration with the Nantou
City Office and Nantou County.

(B) Contributed NT$4,620,000 to national revenue in 2013.

3.Advertising and Promotion

(1) Through hosting, cooperating, and assisting in holding tourism promotional activities in conjunction with
government agencies and civil bodies at scenic areas:

A.Lion's Head Mountain Scenic Area: Organized the 2013 Hakka Tung Blossom Festival, the sixth
Nanzhuang Atayal summer concert, the 2013 Walo Cultural Festival, the Nanzhuang Township arts
and crafts joint exhibition, 2013 Taiwan Tourist Shuttle promotional plan for interactive bus route
between Lion's Head Mountain and Nanzhuang and mountain climbing and hiking activities.

B. Lishan Scenic Area: Organized the New Year's flag-raising event, spring and summer aboriginal dance
and hot spring events in Guguan, the 2013 national scenic area volunteer friendship activity, the
Guguan romance in the summer activity, the Lishan Guguan area tourist season, the Guguan hot
spring event series, the Guguan dance and drum festival, the New Year's Eve celebrations at Guguan,
among others.

C. Baguashan Scenic Area: Organized the 2013 Bagua eagle-watching activity, 2013 Changhua water
running festival, the Shetou textiles and guava festival, the Baguashan Merida Cup & Bike Festival, and
others.

(2) Designed promotional materials: Designed Tri-Mountain promotional brochures, volunteer guidebooks,
2013 Tri-Mountain letters and postcards, as well as the local cultural and creative souvenirs.

(3) Organized the cultural and creative incubator project: Held 2 aboriginal culture and creative industry
lectures in 2013.

(4) Promoted barrier-free tourism environment: Organized construction of barrier-free related facilities, and
completed Guguan barrier-free itineraries as a priority benchmark in June, 2013.

(5) Implemented online marketing: Strengthened the tourist service information website, marketed, and
promoted activities through social networks; provided online applications guidance and message boards,
made the email of the senior official available for public contact, and provided freedom of information
service.

4 Future Development

To efficiently integrate tourism resources and upgrade the tourism quality in all scenic areas, facilitate
the implementation of construction and renovation projects for tourist recreation areas and public facilities.
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3. S{EHRE (1) Lion's Head Mountain Scenic Area: Combine the cave temples along Lion's Head Historical Trail and
TR s e . . N — Saisiat culture to design a travel network centered around the Nanzhuang Visitor Information Center.
(1) BT - #2102 FEAME ISR EREXEVEERTRKRENEE - 85 HER The network would unite diverse culture, refined Hakka gourmet food, and high-quality hostels. The
ST EEEL)| s 102 EEE T HEHEESET(E - themes of aboriginal atmosphere, religious temples, and pastoral life would be developed as well. EE,
S I/
_ . (2) Lishan Scenic Area: Improve overall service quality and facilities by combining the corporate 7||_',
oA BE - r K ~ETE a=4=1 N
T . - (2) 1735360 - R Teve MM R I~ RHEEARPLLRE 2013 management philosophy and structure of private enterprises. Additionally, reinvigorate the special Jé
' - il FUEB | TEN R — BB ERR AN ) « T HATIEE LS tourism attractions of the Lishan Scenic Area and the Lishan Guest House. The Lishan Scenic Area will <
. . . . >
B, TEEEERSEBEERIE, - TEORERST become comparable to the Swiss Alps as a high-altitude resort focused on Atayal culture, hot-spring N

spas, and mountainous ecology.
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(3) Baguashan Scenic Area: Combine the natural resources of the grey-faced buzzard, cycling events, and

IR ERRAE RN EEE the tea industry; develop various tourism themes including eagles, hiking, and cycling. Transform the
(3) XEMWIRS © D (HBAR L)  (BHIEALER Bagua Scenic Area into an ideal leisure resort.

) -MELEFHEN  Fil - 2EREXREXER °

P IR

(IX) Alishan National Scenic Area http://www.ali-nsa.gov.tw E,U‘Tﬁ - -"i,ﬁ_ i v
4 RKRBRER e

This Scenic Area, which is known for its beautiful sunrises, cloudy ® -{,'h,, LTS

(1) BRME LA TE2KE  BARER EEXELHERBEE skies, forest railways, and the famous Tsou cultural tribe, is being it "_"jﬂ*ﬂﬁﬁ&%‘
EBE, o operated under the principles of ecological preservation and low density
" IO . N development, with marketing emphasis on education, passion, and
(2 FTEMEILAOPIS @ RRIERERE © LIAE R X quality. The aim is to achieve the coexistence of nature and tourism, and

o

Dy BRIEES 1843 ~ Bt ML R S = RiF P8 R4t = 24 services to both travelers and the ecology. Work on the “Alishan National
Scenic Area Development Plan” in accordance with the “Mid-term Plan

K A RN B R A : BE AL N B TR
() BEERALRRFERM » HRER 3L EXZ TS for the Construction of Major Scenic Sites (2012-2015)” produced the

1772 o following major results:
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1.Planning and Construction
(+) BMERE=[E http://www.ali-nsa.gov.tw

EMERERERESHEDRAE - HRE « /NEENMFRF =]
20 BER BREF6 AR () @ 2EMEEIKE - ELELEK
AE -~ RUAFPRILAKFAZ B /\EZEIL » mLUIBRENRILBRAR -
BESE - FRM% - HEAR L8 9,800 AE - BREBMECMAER
B BReBEREMERE - RANWRRER » ZENAXEABRESR
NBEMER - 102 FRHEHS " EEZECRFHPEERSE (101-104
F) —XMBERERRERE ) UTRARUAXERZTIF  EAH

(1) Development of International Tourist Spots: Completed a total of 7 construction projects including
the construction of the Chukou Visitor and Administration Center, interior renovations at the Chukou
Visitor Center, construction of navigation facilities at the Chukou Visitor Center pavilion, greening and
beautification of the environs at the Chukou Visitor and Administration Center, landscape improvements
at the Longmei Hiking Trail, 2nd-stage construction of the leisure trails at the Ding Shizhuo guesthouse
area, and roadside landscaping along 71 km of Provincial Highway 18, as well as construction of rest
stops along the Mihu Trail area.

s

(2) Development of National Tourist Spots: Completed a total of 5 recreational facility projects including
improvements to the Kuba site and environs as well as facilities in the Tefuye area, reconstruction
of tourism resources at the Laiji area, improvements to the trail through the huge cypress trees of

FIEFRLATHEEE @ RS aEalEEIv=E  c AEESEET Fengshan Village, renovation of the Ruifeng trails, and interior decoration of the Wenfeng Visitor Center QOZ) %
exhibition hall and administration office. 5
{ERSANT - 2
(3) Development of Local Tourist Spots: Completed follow-up construction work at the leisure facility in the e
N =]
1 REIE R Ding Ben Zai Recreation Area and Yimaxi leisure farm, Guanghua Village. % @
NS N N O e o o o
(1) SERRAEBEEPOEIRBXRMRELE - ERE . S
—. B
2.0perations and Management &
EEMEERENETRE  ERNEHEBME =
R BB AR B~ HACHR AT ST (1) Executed traffic alleviation measures and seamless shuttle services: Provided shuttle services between o
FEcREFE{ TR MR EBETRRETRR Shizhuo and Fengihu in order to alleviate 2013 Lunar New Year holiday traffic, with a total of 7,117
ETE I FBENEAESHRETR  EMAONER passengers transported. During the cherry blossom season, provided shuttle services to alleviate traffic
_ between Niubuzi and Shizhuo, effectively reducing congestion with an estimated total of 5,369 tourists
e b SO 1 2 o I ) z 3 Eapi==nl
Rimasied s TR - RERTHEER AR and 2,016 passenger cars despatched. In addition, the bureau worked with county and travel industry
MiE LRRERRAERNE SR ER LR
138 2EEZF 23— 5HEEItE 2013 PSR | LS EN R —Ed e H AR B I HEES) BB KD it LR @G R 2 L3R A L e 139

Taiwan Fun Cycling Tours along the Tropic of 2013 New Impression of Alishan - the Dance with the Fuploea eunice Sinkai Bridge of the Baolai Alishan wedding activities under
Cancer Fireflies and Mountain Trails activities hobosoni butterflies Community the cypress trees
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Saijia Recreation Area campgrounds Austronesian Wedding

bus services to promote Alishan conjunction tickets, the Alishan Route of the Taiwan Tourist Shuttle, and
the Taiwan Tour Bus.

(2) Completed planting and beautification of Chukou, Niubuzi, Ding Shizhuo, Yuantan, Renshou, Taixing,
Bantianyan, among others. Carried out environment and facility maintenance along major transport
routes and at leisure sites.

(3) Facilities at scenic sites were rented out for upkeep. Maintenance systems for public facilities were
constructed and safety and emergency response mechanisms were organized.

3.Advertising and Promotion

(1) Industry Training and Guidance: Organized the 2013 food and beverage service quality improvement
training for the homestay and restaurant industry at the Tsou tribe area of greater Alishan, the 5th
volunteer tour guide selection and training, the 2013 volunteer English conference seminar, and others.

(2) Industry Promotions: Organized the Alishan photography contests, the 2013 New Impression of Alishan
- Dance with the Fireflies and Mountain Trails activities, Alishan wedding activities under the cypress
trees, Taiwan Fun on the Tropic of Cancer- Hiking Fun activities, opening ceremonies for the Chukou
Visitor and Administration Center, and other activities to promote Alishan tourism and assist the Tsou
tribe in carrying out traditional religious festivals.

(3) Promotional Materials and Publications: Published “Transforming Alishan” and “Tsou Tribe Myths and
Stories”, as well as completed the semi-annual Alishan digital journal, notebook, Alishan all-region
brochures, among others.

4.Future Development

(1) Make Alishan a safe, sustainable, international tourism resort area with a natural environment and
industry culture.

(2) Create a gateway to Alishan to extend tour itineraries on approach and stream visitors to three main
sightseeing systems: Shizhuo, the Tsou Tribe cultural area reached via Provincial Highway 18, and the
Northwestern corridor system.

(3) Develop diverse leisure itineraries with environmental and cultural elements, as well create ecological
communities and unique aboriginal settlements.

(X) Maolin National Scenic Area http://www.maolin-nsa.gov.tw

The Maolin National Scenic Area encompasses six districts and
townships including the Maolin, Taoyuan, and Liugui areas of Kaohsiung
as well as the Sandimen, Wutai, and Majia areas of Pintung County.
This scenic area is an elongated shape which runs north to south. To
the north there is Yushan National Park, to the east is the western edge
of the Central Mountain Range, to the west is Shihba Luohanshan, and
Liangshan Falls marks the southern border. The area has rich rift valley
scenery, gifted with hot springs and unique, meandering geology, further
enriched by local culture. The abundant plant and wildlife makes the area
suitable for adventurous outdoor activities. In 2013, the Tourism Bureau,
in conjunction with the government, continued to implement the Maolin
section of the "Mid-term Plan for the Construction of Major Scenic Sites
(2012-2015), in conjunction with post-Typhoon Morakot reconstruction.
Broad investments were made in tourism construction and marketing
to effectively transform the scenic area into an international attraction.
Major achievements are as follows:

013 EEKRHERETES
2013 Taipei press conference for the Austronesian wedding ceremonies
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2013-2014 Maolin Butterfly Valley 2-Year Inaugural parade of the Hot Spring Season of
Butterfly-Viewing Activity Whispering Flowers in Mountain Town activities

1.Planning and Construction

(1) Completed improvements to the former site service facilities of the Liouguei Visitor Center,
improvements to the surroundings around the Pulaixitou Tribe Historic Battle Trail, nighttime
beautification of the Sinbao and Sinkai Bridges in the Bulao Recreation Area, installation of the Maolin
area introductory guideboard tour system, improvements to the surroundings and facilities of Dragon
Head Mountain Recreation Area, renovation of the Maolin gateway and facilities, improvements to the
Anpo Tourist Bikeways and surroundings, and other international and domestic scenic spots construction
and renovation projects.

(2) Completed the construction project of the Sinwei recreation area; received permission to development
the Saijia unpowered aviation area; finished detailed planning for the development of the Guchuan
recreation area; recorded video documenting post-disaster reconstruction and recreation area highlight
planning achievements; updated and maintained geographical information system image data and
information; updated and maintained the Maolin National Scenic Area website.

(3) Executed the second phase of the Euploea butterfly conservation management plan, the Saijia aviation
park overall development plan, and the early stages of the northern Pintung area tourism plan.

(4) Beautified various locations in the area by adding greenery and maintaining the overall environment.

2.0peration and Management

(1) In order to attract private enterprises to manage tourist recreation areas, the public was encouraged
to take part in both the Saijia Recreation Area ROT case and Eighteen Arhats Mountain Service Area
rental and management project, in accordance with the Act for Promotion of Private Participation in
Infrastructure Projects and The Regulations for the Lease of National Non-Public Use Real Estate. These
two outsourced management projects were completed, which were expected to spur tourism along the
Kaohsiung-Pingtung mountain range routes.

—
N

Improved professional emergency care skills of tourism service staff. Front line employees, including
tourism and hostelry staff as well as tour guides within the region, were invited to attend emergency
care training to improve basic competency.

w

Recreational areas affected by Typhoon Morakot underwent repairs and maintenance to ensure tourist
safety. During the reconstruction period, for areas open to visitors, information on potential risk was
collected and updated onto the Maolin National Scenic Area Administration website. The goal was to
advise visitors against entry in the event that bad weather was approaching the area.

(4) Recognizable Measures: Provided personalized postcards and aboriginal clothing for visitors to take
photographs; held local seminars to encourage exchange among artisans, food and beverage operators,
and the arts and creative industry; proactively assisted industry upgrades; established the Pingtung arts
industry alliance.

3.Advertising and Promotion

(1) Planned and executed annual recreational
activities including: 2013 Austronesian
wedding ceremonies, 2013-14 hot spring,
fine food, plum blossom celebrations,
butterfly watching events, and others to
promote the tourism resources at Maolin
National Scenic Area.

(2) To boost the local area tourism
development, cooperated with other
government bodies to promote
recreational events including: the Taiwan
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Yehliu Geopark Yehliu Nature Center

quinoa festival in Majia, Liouguei District- Turtle King Cultural Festival, the Xiaoguan Shan MTB mountain
bike race, the Maolin Tebesenga festival and cultural heritage event series, and others.

(3) To advocate the importance of environmental conservation, the Tourism Bureau, in conjunction with
local government, schools, and clubs, held training sessions on environmental tour guiding as well as
the outsourced construction project of a database for foreign language interpreters and tour guides in
the Maolin National Scenic Area. It is hoped that national conservation awareness might be improved
through combining tourism and ecology, and by educating the public on the unique winter lifecycle of
the Euploea butterfly. In this way, the environment may be protected and sustained.

(4) To continue aboriginal cultural inheritance, the Tourism Bureau facilitated local clubs in organizing
cultural education programs. Through training and workshops aimed at getting to know the tribal
lifestyle, traditional songs, and handicrafts, it is hoped that tribal consensus might be improved and
lifestyle preserved. Furthermore, job opportunities may be increased, thereby contributing to future
development of the cultural tourism industry.

(5) Since the establishment of the Maolin National Scenic Area, the Tourism Bureau has been actively
investing in various plans and construction projects, as well as marketing. This has made the Maolin
National Scenic Area one of the most popular tourist destinations in southern Taiwan. However,
Typhoon Morakot in 2009 caused changes to the geography of some tourist locations. In order to
represent the post-typhoon state of cultural sites and natural resources, various promotional materials
including brochures, posters, and publications, were redesigned and printed. These were made available
for visitor reference. An added benefit was they promoted deeper appreciation of the beauty of Maolin
National Scenic Area, making them effective at attracting repeat visitors.

(6) To improve the quality of food and beverage in the area, more investments have been made in creating
a suitable environment for the food and beverage industry. Furthermore, in conjunction with the 2013-
2014 Maolin Butterfly Valley 2-Year Butterfly-Viewing Activity and Hot Spring Season of Whispering
Flowers in Mountain Town, the National Kaohsiung Hospitality College was invited to provide instruction
on activity-themed gourmet foods to Maolin and Baolai area industry operators. The focus was on how
to innovate and improve local specialties, create fine foods using local ingredients, combine food culture
with tourism development, and improve the food culture. These changes led to a safe, trustworthy, and
quality tourism environment.

4.Future Development

(1) Establish a gateway impression at the entrance to the scenic area and link to travel routes toward other
sightseeing destinations, thereby improving service quality to international standards.

(2) Create a travel paradise featuring hot spring, aboriginal culture, and adventure activities. Promote hot
springs, environment, religion, and aboriginal culture as four main activity themes. Continue to promote
events such as the Austronesian Wedding, Butterfly-Viewing, and Hot Spring Season of Whispering
Flowers in Mountain Town.

(3) Construct a new administrative !

center, an ecological hiking trail, and i
a cycling trail to complete public i
service facilities and improve leisure
functions.

(4) Increase the number of domestic
travelers and attract more
international visitors. Develop
tourism potential and reinvigorate
travel to the area post Typhoon
Morakot.

RNEBRERE
Liugui Dongxi Bridge
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North Coast Hot Spring Fine-Cuisine Carnival North Coast Ocean Music Festival at Yehliu

(XI) North Coast and Guanyinshan National Scenic Area http://www.northguan-nsa.gov.tw

The North Coast and Guanyinshan National Scenic Area
provides a good-quality, ecological, safe, user-friendly, and
welcoming environment based on the philosophy of being
guided by tourists' needs. The Tourism Bureau strives to
provide various facilities and services, integrate geographical
scenery, natural environment, cultural character, and
beach atmosphere to transform the region from a pass-
through area to a destination featuring slow living and in-
depth content. Its goal is to better draw domestic and
international travelers. In 2013, the bureau, in conjunction
with the government, continued to implement the North Coast and Guanyinshan section of the “Mid-term
Plan for the Construction of Major Scenic Sites (2012—2015).” Major achievements are as follows:

1.Planning and Construction

(1) Completed improvements to the Yehliu Nature Center, improvements to the surroundings and landscape
of the Tiaoshi and Zhongjiao public restrooms, trail and bikeway construction in green park at Linshan
Cape, and other construction projects in order to raise recreation quality and provide guided services.

(2) Completed improvements to the Reclamation Hall of Sanzhi Visitor Information Center, renovation of
the environs and public facilities of the hiking trails at Guanyinshan, and improvements to the public
facilities of the Kaishan Garden and Jianshan trails of Guanyinshan. The goal was to improve the activity
space and increase travel activity potential.

(3) Completed the landscape improvement of the Kueihow area to encourage local tourism growth.

2.0peration and Management
(1) Operator's Management Strategy

Improved software and hardware facilities at recreational sites; made services and facilities more
user-friendly and international; created a safe and friendly environment led by customer service. The
area received a total of 4,970,000 visits in 2013, an increase from 4,640,000 in 2012, and the overall
tourist satisfaction score which reached 87.27 points. Also, Yehliu Geopark received 2,780,000 visits in
2013. In accordance with regulations concerning environmental education, the Yehliu Nature Center was
established, and the Environmental Protection Administration certified the center as an environmental
education venue on November 13, 2012. Established in the vacant barracks of the Coast Guard
Administration, the center was the first location within the Ministry of Transportation to receive such
certification. The Yehliu Nature Center was officially opened on October 28, 2013.

(2) Tourism Resource Maintenance

A. Enforced safety instruction and training; maintained clean and orderly environment; continued to
encourage the reuse of driftwood; maintained and managed the safety and sanitation of recreational
facilities.

B. Encouraged private groups and individuals to adopt and manage recreational sites. Local community
consciousness was developed through the rental of facilities, which also reduced the public burden of
maintenance costs and stimulated the local economy.

C. Improved parking spaces along Provincial Highway 2, introduced mobile customer service stations and
provided cleaning along the scenic route, which reduced the public burden of maintenance costs.

D. Developed the Baishawan Visitor Center and surrounding environment into a milestone barrier-free
scenic site.

bR EYBER. fFR
Photographic work from the "Wedding photography on the North Coast” activities
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4. KRR REER, (3) Safety and Maintenance

(1) BHEERTERE =8 285G EDSEBLGoERES  ELERRESENA Established the contingency operations plan and communication network in preparation for natural
S AR S !F?ﬁﬁﬁ disasters and raised first-response capabilities; surveillance systems were installed at recreation
A s AR oo ©

areas to remotely monitor status and increase safety functionality; short, medium, and long-term

) MEEA : R EWEIECRESHNE  EAEHEE  EHES K ME R 5% goals for emergency response plans were reached; strategy for risk-management and avoidance as ﬁlé
REEE HEES B R A — NS a R ESE - well as emergency response mechanisms were established; improved staff emergency response and :é
HER ’ o H professional skills through training. <
(3) B ERIBRSEE : #ERNIFUI B NEE B S BRI SCARS (UNESCO) R9E /AR (GEOPARK) 48 . s
(4) Recognizable Measures
7R i)
HRBTIIRHY - A. Implemented the tour group volume management plan for Yehliu Geopark from March 1 to May 31, Faﬁ
(4) BZ = RERST2 - B AR  IREIRIRE - BERIREY R AERREREISCEATE - and from October 1 to November 30, 2013 to stream tour group traffic and improve recreational
lity.
(BRI E SRR SR - anerty

B. Held the “Ocean Passenger Leaves a Message on the North Coast” exhibition to showcase the
achievements of cleanups at North Coast beaches, as well as the artwork made from litter collected
along the beach by local students and environmentalists. Five kinds of short films on marine

ARSRHERBEBEZESAIM  BH > UREZERER ] conservation were displayed in the exhibition as well to promote waste minimization and help reduce

PEE BEBEYS  REEANTREOEERAEEE L - the burden on the environment.

i
End
ll'l_‘E‘_Ir
i

(+2)EEZHEEHZES[Z http://www.swcoast-nsa.gov.tw

U

. . @)
EAERREST - 100 FRAKE " EEMLERRRDRENE 3.Advertising and Promotion c &
(101_104 F)  EFY EEmEsHsaASERENtE, & (1) Produced the “Making a Barrier-Free Touring Around North Coast Hand in Hand with Fun” barrier-free %g
X ] travel pamphlets, and the “2013 North Coast Hot Spring Fine-Cuisine Carnival” promotional materials to T3
ELFRRAT provide the latest and most complete information to visitors % %
O =~
N (2) Implemented the 2013 North Coast and Guanyinshan National Scenic Area promotion plan to establish - %
1. REE& the north coast as a destination for domestic and international travelers to maximize tourism value. 8 Q
NSSN =) = ~s o Sy == ==y — = 450 A/ S (D] Z
() BEARNEERESHFZEARBREEEEE HEEEREERRAREERBARREAE (3) Organized 8 North Coast Ocean Music Festival at Baisha Bay, Qianshui Bay, and Yehliu to market the )
NEAFEIEE] » ARBLA MRS ) TR RIS REEE - summer atmosphere of the north coast. The events were combined with the promotion of agricultural 8
i produce and helped to invigorate local tourism development through themes of romantic music and %
(2) 38 TERABAEBEILEFEME | - THAREEHEKEALREREREIRE, ~ "1tH leisurely lifestyle. Among them, the music festival in Yehliu was held at a Geopark, for the first time %
Qﬁﬁﬁlﬁﬂﬁ?ﬁﬁﬁlﬁJ K THLP s L S HBIEERES | £T1TR  TEADNER requiring ticket for entry, and from which total ticket proceeds were donated to public interest groups 2
for social welfare and charity on the North Coast. 0O,

by BEREERHEE

=

In order to provide seamless travel service at scenic spots along the North Coast, continued the
promotion of Crown Northern Coastline Route for the Taiwan Tourist Shuttle, facilitating visits to the

sk T %}< 7% '% a N r E‘HD’KiA = N . i . . . . .
(3) FERk " E R RRIER 25 BIERRHR AR E R E TR area in 2013. In addition to the Taiwan Tourist Shuttle stopping at the 16 tourist attractions from the

MaamEsREIIRE, » TIEMPTRREEAODSEREE, Danshui MRT Station all the way to the Keelung Railway Station, 5 styles of featured ticket packages
THFWE ML BRI, SRERELS NS EENE 12 were launched as well. Ease of transportation and convenience for tourists invigorated local tourism and

surrounding businesses.

HELREREANIKERE

(5) Held the “2013 Practice Green ldeas and Protect the Beauty of North Coast-Bike-Riding Activity”, §§:;
:|: & O ETRE =1 =
(4) FrgEmie TAbPIRAT L BEEMBEBNALR  #EDE linking together the Genesis Social Welfare Foundation, Juming Museum, Giant Foundation, and other 2 #H
B EE - organizations to start this public service through a beach clean-up. In the activity, the concept of “Love & E’g
the earth and protect the environment together”, after cleaning up the beach, tourists were permitted § L’é
0. (LT to use their receipts to borrow Giant bicycles free of charge, as well as to experience DIY activities at i
Juming Museum. That day, a total of 1,131 receipts were collected, all of which were donated to the ‘é’r”g
(1) REEPRKEERBECEY - ZEXGEEETERREEE - WINRRRNESEEEE » #7 Genesis Social Welfare Foundation. = J&
H==N
BERZE (6) Held the “Wedding photography on the North Coast” activity, molding the North Coast of Taiwan into § &
(2) 2102412 B 7 B OBBRANETESE > 12 B 21 HRAALPIRBRB/NEHE @ BRE/NEIRDE an Asian wedding shoot destination through an overseas wedding video collection. Three newly-wed ;
Ry couples from Hong Kong, Singapore, and Malaysia used their creativity to attain a free 5-day and 4-night 5
B BN ELRE - » e one, sineap / ye / ¢ h
wedding tour experience of Taiwan. Moreover, the Taoyuan International Airport along with the North
Coast and Guanyinshan National Scenic Area Administrations held wedding photography exhibitions, in
promotion of North Coast tourism activities.
(7) Organized the North Coast Hot Spring and Fine-Cuisine Carnival, the 2013 Guanyinshan Eagle-Watching
148 AR AR FITHEEA O SHERE 149
Tropic of Cancer along the Dongshi Fisherman's Wharf Landscaping of the restaurant at the entry of the

Beimen Administration Park
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Horseshoe crab environment restoration 2013 Salt & Sand Sculpture Art Festival at
activities, Chiayi County southwestern Taiwan

event, 2013 Shimen International Kite Festival, the North Coast Photomarathon activity, and other
promotional events.

(8) Organized annual press conferences to announce events and garner media coverage. The press
was invited to attend seminars and to gather source materials to ensure accurate reporting and
understanding of the scenic area's various facilities.

(9) North Coast and Guanyinshan National Scenic Area Administration was awarded the Government Team
Award at the 11th Golden Thumb Awards for PPIP.

4.Future Development

(1) Development of the North Coast: Improve the landscape and integrate scenic sights along Provincial
Highway 2 to transform the North Coast and Guanyinshan National Scenic Area into a shining crown-like
recreation area.

(2) Year-Round Travel: Make improvements to the environment and landscape of the North Coast.
Corresponding to the special characteristics of all four seasons, launch recreational activities based on
different seasonal themes, so as to make the North Coast and Guanyinshan a year-round scenic area.

(3) Stepping onto the international stage: Make efforts to promote Yehliu Geopark to join the UNESCO
Geopark network.

(4) Development of themed itineraries: Implement charity tourism, senior citizen travel, and barrier-free
tours, and broaden the publicity of distinguished scenic spots to give breadth and depth to tourist
activities.

(XIl) Southwest Coast National Scenic Area  http://www.swcoast-nsa.gov.tw

The Southwest Coast National Scenic Area has rich
and diverse tourism elements, including sandbars,
lagoons, special religious activities, salt and fish
farming industries, historical resources from Taiwan's
early development, as well as precious plants and
animals. In 2013, the Tourism Bureau, in conjunction
with the government, continued to implement the
Southwest Coast National Scenic Area section of the
“Mid-term Plan for the Construction of Major Scenic
Sites (2012-2015)." Major achievements are as
follows:

1.Planning and Construction

(1) Expanded the review of the managerial scope of the Southwest Coast National Scenic Administration,
carried out overall planning of tourism development and financial arrangement, and took stock of the
general effectiveness of tourism in order to prepare a blueprint for the future

(2) Organized the installation of Tropic of Cancer landmarks at the Dongshih Fisherman's Wharf, renovation
of the public service facilities of the Budai Jiaying temple, integration of Beimen cycle paths, construction
of the Bell Tower installation at the Beiman Visitor Information Center, as well as began use of the Kouhu
Visitor Information Center and actively developed the distinguishing features of tourist attractions.

(3) Completed the construction of the parking lot at Sihcao Green Tunnel, improvements to the surrounding
roads of the Guosheng Port Lighthouse, improvements to the street landscape of the Budai Fish Market,
landscaping of the restaurant at the entry of the Beimen Administration Park, installation of toilets at the
Jingzaijiao salt fields, as well as other facility and surroundings improvements to offer tourists a more
friendly and convenient travel environment.

(4) Continued the restoration of the Beiman Salt Administration Office to preserve and re-utilize precious
historical heritage.

2013 ERmA BRI R — AR IES S

2013 Southwest White Christmas & Sunset-Watching series of tourism activities
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Birdathon activities of the 2013 Sand Opening ceremony of 2013 Kungshen Wangye's Salt of
Sculpture Festival at Southwest Taiwan Peace Festival

2.0Operation and Management

(1) Regular inspections were made at recreational spots to maintain and manage facilities and the
environment and ensure tourist safety.

(2) Established the smallholder farmer’s holiday market at Kouhu Township on December 7, 2013, and
another one in the Beimen District of Tainan on to December 21 to facilitate the development of the
smallholder farmer as well as local tourism.

(3) Organized the rental and management of scenic locations. In addition to the 5 original rental cases
such as the Jingzaijiao Tile-Paved Salt Fields and the Masago coastal leisure facility, the two rental cases
of Beimen restaurant and the parking lot at Qianlaiye store were also added in 2013. These projects
enlivened the area's facilities and encouraged local economic growth.

(4) Actively promoted the facility and location certifications for environmental education at the Budai
Visitor Center and Budai Wetland Area. On October 31, 2013, received certification for the training of
environmental protection personnel from the Environmental Protection Administration, which remains
valid for five years.

(5) The Beiman Visitor Information Center public toilets were once again awarded first prize by the Tainan
government in the recreational area section's non-institutional category for 2013. Moreover, improved
the family restrooms and nursery rooms, as well as installed toilet flushing sound machines to improve
the quality of female restrooms.

(6) Recognizable Measures

A. Established the “Bridal Makeup Room” and the “Beauty along the Yunlin, Chiayi, and Tainan coast”
3D stereoscopic film at the Beimen Visitor Information Center to offer tourists a happy, moving
experience

|//

B. Held several “Southwest Celebrity Lectures” and invited experts and tourists to interact regarding
tourism issues.

C. Enabled the “Online Activity Registration System” and “Guide Explanation Online Reservation System”
to increase channels by which the public can participate.

D. The Kouhu Visitor Information Center began operations in September 2013, and served as the minor
pavilion of the “2013 Yunlin Agricultural Expo”.

(7) Assessment Awards

A.Took second place in the 2013 public property management evaluation by the Ministry of
Transportation and Communication.

B. Took the second place group award and the third place individual award in the 2013 annual visitor
centers supervision and service quality assessment put on by the Tourism Bureau under the Ministry
of Transportation and Communication.

C. Took first place in the 2013 program for implementation of effective document processing by the
Tourism Bureau under the Ministry of Transportation and Communication.

D. Took first place in the 2013 appraisal of employee operation and performance by the Tourism Bureau
under the Ministry of Transportation and Communication.

3.Advertising and Promotion

(1) The Southwest Coast Route of the Taiwan Tourist Shuttle continued to offer premium-quality service,
linking famous sights along the coast. Different discount packages were promoted in conjunction with
special events. Furthermore, joint tickets were issued with the Tainan City government's Taijian 99 bus
to make it easier for travellers to plan multi-day journeys.
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Erliao sunrise welcome activities Launch of Dongshan Coffee in cooperation with
catering from China Airlines

(2) A series of Lunar New Year holiday activities such as the Balloons for Receipts Charity Drive were held by
the Beimen Visitor Center. Moreover, the Budai Visitor Information Center carried out the Happy Spring
in Budai activity, set up the Budai Fisherman art installation, and held music concerts on the Southwest
Coast.

(3) On March 13, 2013, in coordination with the Kinmen and Chiayi County governments, held a horseshoe
crab environment restoration eco-exhibition, beginning on the same day as the Budai Visitor Information
Center opening ceremonies and finishing on September 1, 2013.

(4) The “2013 Salt & Sand Sculpture Art Festival at southwestern Taiwan” activity was held in conjunction
with the Tainan City government and various public and private institutions at the Masago recreation
area and Qigu's salt mountain from May 12 to June 30, 2013. Nearly 300,000 visits were made to the
event. Indirect economic benefits were an estimated NT$160 million.

(5) On June 22, 2013, in accordance with the “Taiwan Fun on the Tropic of Cancer” events, organized
activities starting from Dongshih Fisherman's Wharf and continuing along the Tropic of Cancer.
Furthermore, held the 4-stage midsummer sunset-watching activities at Wasianting Island in the last
third of June; tourist participants set off from the Budai Yacht Port and Dongshih Fisherman's Wharf for
Wasianting Island; the activities attracted the participation of 157 tourists in all.

(6) Between July 19 and 21, held the 2013 Summer Festival at Dongshih Fisherman's Wharf in cooperation
with the Chiayi County government. During the period, there were 260,000 of visitors coming to the
area.

(7) Between July 6 and August 18, 2013, a series of summer DIY activities was held at Baimen and Budai
Visitor Centers.

(8) On August 10 and 11, 2013, held horseshoe crab conservation activities at the bridge of magpies in
cooperation with Chiayi County government and the Chiayi Ecological Conservation Association.

(9) On weekends from September to October, 2013, 8-stage Eco-Magic Camps were carried out at Chiayi
Budai, Tainan Beimen, and the Kuoho Township of Yunlin. A total of 178 tourists participated in the
activities.

(10) On October 19 and 20, held the 2013 Birdathon activities in Yunlin, Chiayi, and Tainan Counties,
attracting 92 bird lovers from 7 countries to attend, and the superstar birds campaign on Facebook,
where a total of 1,004 people cast their votes.

(11) From November 1, 2013 to January 1, 2014, held the History of Chinese Salt Special Exhibition at the
Taiwan Salt Museum inviting the sea salt museum from Huanghua City in Hebei Province to exhibit its
precious collection of cultural relics here in Taiwan.

(12) On November 2 and 3, held the 2013 Kungshen Wangye's Salt of Peace Festival at the Nankunshen
Temple, attracting more than 40,000 participants, and a Facebook photo campaign of lucky salt bags,
with a total of 69 contributions and appealing to 8,418 voters.

(13) On November 16, 2013, organized the Beimen orienteering race, covering the Beimen and Jingzaijiao
areas, and appealing to about 300 competitors to attend.

(14) Between December 22 and 31, 2013, held the White Christmas & Sunset-Watching series of tourism
activities. Starting from the Christmas tree lighting on December 13, the events attracted more than
45,000 people to attend. In conjunction with the Tainan City government and Siraya Management
Station, organized the New Year's Eve Trilogy activities and Sunset-Watching events at the salt fields of
Jingzaijiao, Beimen, where nearly 10,000 tourists participated throughout the day.

4. Future Development

(1) Promote “White Southwest” as the direction of tourism development and marketing imagery.
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Dapu bicycling festival

(2)

(XIll) Siraya National Scenic Area http://www.sirara-nsa.gov.tw

This Scenic Area with its unique Graystone Landscape of
Moon World, geothermal geology, traditional Siraya tribal

buildings,

international tourist destination that features hot springs, agro-
ecology, and native Taiwanese characteristics. The working
on the “Siraya National Scenic Area Development Plan” in
accordance with the “Mid-term Plan for the Construction of
Major Scenic Sites (2012—-2015)” produced the following major

results:

Develop the area through four core attractions including: Kouhu's environmental education park, the
tourism fishery areas at Budai and Dongshih, the small tourism town of Beimen, and the LOHAS salt
resort of Qigu and Jiangjun.

and the special Night Sacrifice ceremony, creates an

1.Planning and Construction

(1)

(2)

To synthesize planning and development of the area’s tourism resources, reviewed the combined
development plan of the Siraya National Scenic Area, inventoried resources and examined travel
services, as well as pre-planned and designed key resources and locations for reference in future
tourism development, marketing, and construction. Furthermore, encouraged the community in
developing tourism through a bottom-up and self-directed mechanism, and organized the “Siraya
Pingpu Culture Tourism Promotion Plan” and the “Tseng-Wen Reservoir Tourism Resource Guidance
Plan” . The follow-up localization, conception, and direction plans for future development were
proposed as well.

To provide tourist-friendly facilities and environment, carried out the landscaping improvement project
of the Lingding Park and Water and Fire Cave at Guanziling area. In National Scenic Areas, organized
initial construction of the Nanhua visitor service area, Tainan Shiudao parking area, and Green Building
Certified public toilet construction. In addition, implemented region-wide barrier-free service facilities
to create friendly recreational environs, and made improvements to Zihjhu Temple, the viewing
platform at Baima pavillion of Dapu Township, and the trails of the Shih-lung forest station at Chungpu
Township to integrate a new style of rural tourism.

For the continuation of product branding within the area, provided guidance to specialty agricultural
producers in the area to upgrade tourism potential. Several product characteristics of the Siraya Scenic
Area were selected, including: Wang's Smoken Lamb, Yujing mango ice, Dongshan Da Chu Hua Jian's
handmade loofah soap, Dapu chocolate covered coffee beans, and Dongshan Long Hu Shan longan.
These products will be developed with special packaging to strengthen brand awareness and develop
sales channels. Held counseling and training sessions at the Dongshan coffee shop in conjunction
with China Airline catering, assisting locals in promoting high-quality coffee and increasing product
competitiveness.

2.0Operation and Management

(1)

(2)

(3)

Traffic Alleviation Measures were carried out during continuous holidays such as the Chinese New
Year’s Festival, Tomb-sweeping Day, Dragon Boat Festival, Moon Festival and the National Day; and
coordinated with the local police stations to implement traffic controls at areas with high tourist
volume and likely congestion bottlenecks.

Took out public liability insurance coverage plans on scenic area facilities to protect the personal safety
of visitors.

A patrol plan was mapped out providing for scheduled, unscheduled and joint supervision to maintain
an understanding of the state of public facilities, environmental cleanliness and the maintenance of
natural landscapes, as well as the scheduled completions of fire safety inspections and repairs of the
visitor information centers.

NERE

Royal Lord of Fire Festival
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Comprehensive inspection of barrier-free environments

(4) For area control, established and renovated real-time management systems at the area facilities to
show and get control of the present, real-time situation.

(5) Continued monitoring and survey of butterfly ecology at Hongye Park, held butterfly festival in the
summer, and encouraged community participation.

(6) Japanese elements were added to the Guanziling information center with Siraya logo statues and
yukata rental to provide tourists with a special experience in Guanziling. Free umbrella rentals were
also provided, with specially designed umbrellas which double as handy hiking sticks.

3.Advertising and Promotion

(1) A series of 2013 Siraya romance activities were promoted, including the Guanziling Butterfly Theme
Park, the Royal Lord of Fire Festival, the Dapu Bicycling Festival, the Erliao sunrise welcome activity,
fresh air hiking at the Shilung forest area of Chungpu Township, Taiwan Fun on Tropic of Cancer
- daylong golf challenge activities, and coffee leisure activities at Dongshan. Events incorporated
products to fully reinvigorate countryside tourism.

(2) Established Siraya's LOHAS cycling themed website to promote cycling routes in the region and provide
reference for cyclists.

(3) Designed souvenirs such as branded logo bags and hats, and published materials in several languages.
The books published in 2013 included “LOHAS Travel in Siraya” and “Hey, Have You Arrived in Siraya
Yet?”.

(4) Integrated web platforms and customized marketing applications including Facebook and electronic
newsletters, as well as the Siraya travel app, to increase exposure and participation in activities,
raise Siraya's visibility, and close the distance between activities and the general public. Games and
other small prizes were offered periodically to increase interaction with tourists and obtain public
information for promotional purposes.

(5) Promote scenic spots, services, and facilities throughout the scenic area through special coverage in
major media outlets including “United Daily News,” “China Times,” “Taiwan Times,” “az Travel,” and
“TSSD News.”

” ou ” ou

4. Future Development

(1) Continue to create a colorful, romantic, and joyous tourism destination by developing three major
routes using countryside tourism as the core theme.

(2) Raise Siraya's international tourism quality and create new cultural attractions by linking the resources
of the Wushantou, Guanziling, Siraya culture, Zhongpu, and Cengwen areas and by integrating hot
springs, countryside character, and environmental resources into tour routes.

(3) In order to achieve the future goal of self-liquidation, marketability, and greater cross-domain value,
other than starting land, facilities, and other levels, will continue to integrate tourism strategies with
nearby administrations and increase participation from public and private organizations. Moreover,
basic tourism services and facilities including expanding handicap accessible services and services will
be strengthen for seniors as well. It is hoped that the model of tour routes by district will drive the
tourism industry to produce further results.

Il. Improved On-Site Supervision, Evaluation and Results

(1) The Sun Moon Lake, East Coast, and Tri-Mountain National Scenic Areas, which were also the front-
runners of the 2012 evaluations, jointly held the 2013 National Scenic Area demonstration seminars. The
operations management and safety maintenance seminar was held on June 17 and 18, 2013, at Xiangshan
Visitor Center of Sun Moon Lake National Scenic Area.

(1) The 2013 operations management and safety maintenance evaluation of National Scenic Areas was held
between July 10 and August 22. A total of 10 National Scenic Areas underwent on-site inspection (the first
three front-runners from the 2012 evaluation were presented as benchmark scenic sites and not included
in the 2013 evaluations). On average, scores were above 85. The three front-runners were the National
Scenic Area Administrations of the North Coast and Guanyingshan, Northeast and Yilan Coast, and Matsu.

o ¥ o BB

>
S
=

A

Ve T DR S

o
-
s
()]
3
By
0}
()]
O
c
@)
D
()]

)
@
<
0}
0
io)
3
@
B
=
o)
J
o
<
o)
D
Q
@
3
o
B
2
Q

159



By

160

FREERE 102 F8C T

ANNUAL REPORT ON TOURISM 2013

TAWAN, REPUBLIC OF CHINA

HEEERREBRRE R NEERRIER
5 W 102 5 5 B BEEGERERBERRES D
[BRES - BHEERRBRENEREEY 2
TR AR S = SRR IR IR R - AT s a0 R
HEERSE - BEREEL - EERARSF AR
B REMEHREE - BEER HiERF B
BB RES AR - FRFARE 5 (REE
BHRERARER - BLERRIKERE @ £
HEREE IR ATAES - BUCRN 10247 A5
AREREEHORE T ERER EEER IR
MBKREG ) FBHAKEEE  BSOEERE RE
&~ 2 s YESFTBATEEHMEZTERENR
B IRIR © b ﬁ%ﬁ%ﬁ&%mﬁﬁ%ﬂ*
MABCEMERE  ERMEL TIKTEE,

r%@ﬁ%ﬁ@J%Mm%@%ﬂﬁvuﬂaﬁﬁ
MRABITE -

BRI EHRE/R B - RERRKNENERE  KE - IREFEE) - BARKIKETHSZT

YT ELE R -
BRI RSB

BERARIE - HEEBRERIRBIRAR - RIZHEAD - BN KREH S

RS TRERED “‘“Eﬁgﬁﬁiuﬂﬁh Fom T®E,  TERE ZQ TRfE, - BRI SRR 2 IRE R R -

WA KEER  BEISOKRBRENRE  5—0H AIFE

EEVHEEREEER BN

= RREREE

KEMFT7R 1T HRENEITRRE 8
HREMEERE AR S EE R WIS
BRIRE R RENKELERIER - HEHE
Hean T

(=) (F8) B P BUTHE R REEEE

Z 102 FEHE 13 EFHBUTEET 5T

& - Hirz=dbm #rdemh SRR E R

=i R EEK ERET ERK

TEERNFREE 11 FhETkstEEs
RIZENERF °

BREBEROR IR S R R
Various barrier-free services provided to
tourists at the Guguan Visitor Center
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Barrier—free restroom, Fulong Visitor Center

Section 3 Promotion of Tourism Resource Policies and Acts

[. Promotion of Water Recreation Activities

(1) To promote water recreation activities and improve tourist safety, safety demonstrations and experience
workshops are held or subsidized annually. A total of 17 such events were held as of 2013, with over
1,385 participants. Topics included regulations, activity design and planning, weather at sea, activity and
safety management. The main purposes were to foster management personnel, raise safety awareness,
and reduce deaths and accidents. A special section concerning water recreation safety was set up on
the Taiwan tourism information website to allow the public to consult related regulations, limitations,
prohibitions and other cautions. Short education videos on operation safety at various types of water
recreation events were produced. These were linked to the Ministry of Education's water safety website
and the National Fire Agency's water safety information website to provide comprehensive safety
guidance.

(I1) Stipulated cautionary points of consideration for activities such as scuba diving, rafting, jet skiing,
and canoeing for regulatory institutions to publicize as necessary according to existing management
requirements to remind travelers to pay attention to personal safety. Various local government bodies
were reminded to reinforce guidance for water recreation safety violations and set up signage at main
water recreation areas. The Coast Guard Administration was asked to inspect boating and scuba diving
activities for safety compliance and follow-up on violations. The Fisheries Agency was asked to reinforce
education on boating and scuba diving regulations. To reinforce the safety management of water
recreation activities at national scenic areas, a handbook of necessary knowledge concerning the subject
was produced as a criterion for safety inspections. Results of safety inspections will be listed in annual
supervision and evaluation assessments.

[l. Promotion of Accessible Travel

In accordance with the policy priorities for a barrier-free transportation environment from the Ministry of
Transportation and Communication, the Tourism Bureau is now promoting barrier-free and accessible tourism
programs, offering considerate travel services to the disabled, senior citizens, pregnant women, young children,
and others with limited mobility.

The Tourism Bureau established a group in promotion of accessible travel environments in August 2012.
Representatives from disability groups recommended five barrier-free tour routes based on proximity to
urban areas including the North Coast, Northeast Coast, Sun Moon Lake, Tri-Mountain, and Dapeng Bay
National Scenic Areas, and performed on-site investigation and selection of recommended barrier-free
itineraries on November and December, 2012.

In addition to actively making improvements to barrier-free scenic environments, the administration also
frequently invited representatives from the League of Welfare Organizations for the Disabled to undertake
comprehensive inspection of the improvements to barrier-free facilities, bettering the accessible travel
environment. Completed measures included barrier-free installations at footpaths, parking spaces, toilets,
and other public spaces, guided introductory tour signage, wheelchair rental services, charging equipment for
electric wheelchairs, and other services. Moreover, published pamphlets containing 5 barrier-free tour routes
and ameliorated the barrier-free accessible travel website to benefit disabled visitors. On July 5, 2013, the
Tourism Bureau announced barrier-free itineraries within national scenic areas so as to provide the disabled,
seniors, pregnant women, toddlers, and those with limited mobility with a friendly tourism and transportation
environment. Barrier-free travel related information was also incorporated into the tourism information
databank, and through the use of the internet and multimedia interfaces on mobile applications, public
inquiries and the planning of itineraries were facilitated.

The trend of an aging society has appeared all over the world, and activities for senior citizens to maintain
health, enjoy their leisure time, and travel are an emerging sector in the tourism market.

1275~ TR MR RIRERIEEAREIER,

Leisure living, health cultivation,and care are the main itinerary planning directions for senior citizens
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North Coast Hot Spring Fine-Cuisine Carnival

Following the release of barrier-free itineraries, the Tourism Bureau continued to promote travel itineraries
for senior citizens. Aside from providing convenient public transportation and accessible facilities, the Bureau
placed more emphasis on the concepts of leisurely living, health cultivation and maintenance, with the hopes
of raising the travel willingness of senior citizens. It also hoped to revitalize the tourism industry through
expanding the senior citizen travel market, achieving a win-win situation between consumers and business
owners.

lll. Hot Spring Resource Management

In compliance with the Hot Spring Act that came into effect on July 1,2005, the Tourism Bureau encouraged
operators to make necessary improvements and obtain hot spring certification in an effort to ensure the
sustainability of hot springs. Related measures are as follows:

(I) Assisted and Subsidized Local Governments in Formulating Hot Spring Area Management Plans

Assisted and subsidize local government in formulating hot spring area management plans as of 2013,
13 local governments received assistance in formulating hot spring management plans. A total of 11 local
governments have completed the planning, review, and public announcement process: Taipei City, New
Taipei City, Hsinchu County, Miaoli County, Taichung City, Nantou County, Chiayi County, Tainan City, Yilan
County, and Hualien County.

(I) Established the Hot Spring Inspection Unit Certification Standards
As of 2013, a total of 18 hot springs obtained certification from the inspection body.
(Il Established Notices for Hot Spring Management by Local Governments

According to notices for hot spring management by local governments stipulated in 2011, in 2011
March, municipal governments were reminded that potential dangers such as slipping, falling, stepping
on objects which may cause injury, infection, poison, asphyxiation, scalding, and drowning, as well as
items relating to structure including lighting, ventilation, fire control, emergency escape facilities, flooring
material, antislippage facilities etc., as well as any behavior which violates construction, fire safety,
sanitation, work safety, business operation management and consumer protection, should be improved
according to relevant regulations and the notices for hot spring operation as outlined in the consumer
safety management handbook and accompanying disc.

(IV) Provided Hot Spring Certification Application Assistance

The Tourism Bureau carried out performance evaluations and conferences for hot spring operators
between January 22 and March 27, 2013, as well as supervised local governments in assisting hot spring
operators to obtain legal registration and hot spring certification. There are a total of 106 operators
received hot spring certifications and application assistance this year, and the education on hot spring
certification application procedures will be continued to encourage operators to obtain warning signs for
hot spring facilities and ensure consumer safety.
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Chapter 5 Guidance and Administration of the
Tourism Industry

[. Current Status

By the end of 2013, Taiwan had a total of 2,515 headquarters and 754 branch offices of travel agencies.
See the table below for detailed figures.

BE 1014F48/AF] 10145/AF]
Item 2012 HQ = 2012 Branch
114 1024 48/AF) 1024 9/AF)
AT 2013 HQ 2013 Branch
Consolidated ﬂ oo
383
2,203
R T+
Class-A ﬁ
361
. 195
CTERRITAE
Class-B
Bee
o1
2,512
st
Total m
755 R
500 1000 1500 2000 2500 Number

Il. Increasing Competitiveness

(1) In order to assist travel agencies in the face of the global economic recession, help them acquire funds for
operation, and to increase their business competitiveness, the Taiwan Tourism Bureau provided interest
subsidies and credit guaranteed loans to them as follows:

1.Provided Preferential Loans and Interest Subsidies for the Travel Industry

Subsidies were given to help travel agencies pay back the interest on loans they took out. Interest
rates were subsidized for loan amounts of up to NTS5 million NT$3 million, and NTS$2 million for
consolidated travel agencies, Class-A and Class-B travel agencies, respectively. Up to 4% of the loans’
annual interest was subsidized. A cumulated total of 264 travel agencies received interest subsidies by
the end of 2013.

2.Credit Guaranteed Loans for the Travel Industry

Credit-guaranteed loans of NTS5 million were provided to consolidated travel agencies, and NTS3
million and NT$2 million were made available to Class-A and Class-B travel agencies respectively. Loans
were subsidized up to 1.5% of the annual interest rate. The number of travel agencies that received
credit-guaranteed loans and interest subsidies reached an accumulated total of 31 by the end of 2013.
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(I1) To boost the transformation and upgrading of the traditional travel industry and improve its competitive
advantage, the “Directions Governing Awards of the Tourism Bureau, MOTC for the Brand-building of
Travel Agencies” was established to assist the travel agencies in enhancing their quality (including the
promotion of creative products and services, a brand development system, brand membership and
alliance, and employee brand development concepts) and to propose plans for brand management. A 1.5%
loan rate (consolidated travel agencies can receive a loan of up to NT$10 million, and Class-A and Class-B
travel agencies of up to NTS5 million) was granted to the travel agencies, with continued checking of their
financial certification for 2 years.

lll. Implemented the Auditing of Travel Transaction Security to Protect the Rights of Consumers

To maintain the security of transactions and protect the interests of travelers, the Tourism Bureau held the
“ Travel Transaction Security Auditing Committee Meetings” regularly in accordance with the “Guidelines for
the Auditing of Travel Transaction Security”, reaching consensus and coming up with preventative measures
on transaction security. It also co-formed the “Travel Transaction Security Audit Team” with related travel
associations to conduct timely onsite inspections on travel agencies with abnormal operations, to prevent
travel agencies’ sudden bankruptcies The following major actions were carried out:

(1) Utilizing notifications from the Taiwan Clearing House on returned checks from travel agencies, the Bureau
took the information immediately and used it for early identification of travel agencies with financial
problems. Inspectors were then sent to the agencies for safety auditing.

(1) Travel agencies with adverse records (such as: massive low-priced advertising, explosive increases in
card consumption, and frequent staff changes) were screened and visited with the aim of making early
discovery of abnormal operations and reducing the occurrence of incidents that threatened transaction
security.

() The Travel Quality Assurance Association and Taipei Association of Travel Agents were assisted in
organizing a print media and internet advertising monitoring committee charged with watching out for
news of abnormal situations.

IV. Intensification of Travel Agencies Auditing to Maintain Orderly Competition in the Travel Market

To guide travel agencies to operate in accordance with the law, dedicated personnel were sent to their
offices to understand their business conditions, and enforcement was carried out against illegal travel
agencies and unlicensed guides and tour managers. There were 83 agencies investigated in 2013, which led to
33 enforcements against illegally operating travel agencies. A total of 653 tour guides and 64 tour managers
were investigated at airports and major tourist spots.

V. Intensification of Consumer Protection Information and Educational Publicity

(1) In conformity with the provisions of the “Consumer Protection Law” regarding the resolution of consumer
disputes and the provision of information services to consumers, in addition to offering consumer
complaint mediation, the Tourism Bureau has also established a toll-free hotline (0800-211-734)
manned by personnel exclusively to answer travel inquiries from consumers. In 2013, a total of 895 cases
were received (including travel disputes and appeals, and cases involving guiding members of the “Travel
Quality Assurance Association, R.0.C.” ), with 559 cases settled , attaining a conciliation rate of 60%.

(I1) A “Consumer Protection Page” was set up on the Taiwan Tourist Information Website and Tourism
Bureau’s Executive Information System, with basic information on legal travel agencies and their insurance
provisions. Information on the page is divided into four sections: “Travel Consumption”, “Travel Safety”,
“Travel Agencies Involved in Legal Pronouncements” and “Announcements”. The goal is to assure
the security of travel transactions and provide consumers with a sufficient amount of accurate travel
information. A new function of searching for legal travel agency operation personnel, tour guides, and tour

managers was established. For the sake of avoiding unassigned workers illegally executing the business

AR ANG T S

\
4

tee T

9)
¢
i
@
3
>
o
c
28
<

0
c
Q
©
)]
@)
0]
)
D)
Q
o
3.
2.
g
Z
@)
D)
Q
=
By
O

169



EERE 102 FEIEBER

ANNUAL REPORT ON TOURISM 2013

TAWAN, REPUBLIC OF CHINA

o H B ke

— N I

(—) 102 F=EMEELIREL 111 R BEE 286,074 ) ; HPBIFREXIRE 71 X BEH
28461 A s —AREDIREE 40 X BEH(5,613 [ °

(T 102 FHRFZESSKCENIRETE R BEEAR 1,940 BRESTERMEME 152.46 &
T RERARWIVEE LR EEABERL 3K BN EE R 530 A -

—TEHmE

102 FELIREEEHREN 102F 3 28HE6 R 27
HIE5TIR - RS 47 REDLIREE ; SEEELIREZEY)
ERRAXBERIMRRE  EREFEEL LR R MAEZR
BEBERE -

= RHERE

R BENIREEIIREERAREDE  BHEA
HMEREBEFEBERE K T XBBEXBRREE IR
RIREE¥ MEIRF BN R | RE - MBI EE IR RIFE
REICERE » 102 M) 4 REDLIKEE  WEISEERE
#8390 BT °

MM~ HERERD

REBHEERER 102 FERERESBIIRERS
BTz M (R ) BFREMTE " BIREXRER (RE)
EHFERROECHLNELHRFE ) RE - HRE 13
Bk > 5192 R -
hEREE

REBOCIREE R M IREERIRTHEER R Rt mE A EEERRE  R(CXEERBAER
ZRE > BOXRRIETERMHE b HR T EERREMEEECBEEEBMHMAE ) - H£ 5600
ABIN -

RFECAEEBEIZRMAIKREHFELNRNITR - WEEERITTE 1024 7 BiE
TS MERERAEE . - 101 A2 -

N BIBREE

AIRFHELIR RS S R B 102 3 83 RE IR L S MK -
HAEA 73 REDLIREES 2 QT -

170 EENBBIE FIRIRARIA R OB R

Humble House Taipei Great Roots Forestry Spa Resort

of travel agencies and damaging the rights of consumers, consumers can use this new function to check
the identity of travel workers right away. It can also help the travel agency filter the identity of workers
they are dealing with in the same field. By doing so, it will not only urge the checked worker and travel
agency to upgrade the relevant information, but simplify the administrative procedure and enhance the
administrative efficiency.

(I In coordination with travel warnings announced by the Ministry of Foreign Affairs, an emergency
management mechanism was set up jointly with the Consumer Protection Committee under the Executive
Yuan, Travel Agent Association, and the Travel Quality Assurance Association, to provide timely news
releases explaining the principles for contract termination and refunding with regards to group travel
packages, and to guarantee the safety and rights of travelers.

Section 2 Tourist Hotel Industry

[. Current Status

(1) At the end of 2013, Taiwan had 111 tourist hotels with 26,074 rooms. International tourist hotels
accounted for 71 hotels with 20,461 hotel rooms, and standard tourist hotels numbered 40 with 5,613
rooms.

(1) In 2013, there were 8 new tourist hotels applying for a license to operate. They had a total of 1,914 rooms
and NTS$15.246 billion invested. Additionally, 3 tourist hotels passed inspection and were issued tourist
hotel industry business licenses, thus increasing the total room count by 530 rooms.

Il. Scheduled Inspections

Scheduled inspections of tourist hotels directly administered by the Executive Yuan were carried out during
March 28 to June 27, 2013, with a total of 47 tourist hotels investigated. The tourist hotel industry was also
supervised in taking out public liability insurance to lower the risks of operators and guarantee the safety of
visitors.

lll. Service Quality

To encourage the tourist hotel industry to enhance their service quality and offer an excellent lodging
environment for domestic and overseas travelers, 4 tourist hotels were subsidized with the total subsidy
being NT$3.9 million in 2013, in accordance with the “Tourism Bureau MOTC Subsidy Guideline for Quality
Improvements of the Tourist Hotel Industry.”.

IV. Consumer Rights

To protect consumer rights, 13 travel fairs with a total of 192 tourist hotels that had issued Hotel Product
(Service) Gift Certificates were inspected to see if they were in compliance with the “Mandatory and
Prohibitory Provisions To Be Included In Standard Contracts for Tourist Hotel Goods (Services) Coupons” in
2013.

V. Policy Declaration

To improve the quality of barrier-free facilities, implement barrier-free facilities, and strengthen the
personal data protection of the tourist hotel industry the Tourism Bureau held 5 “Barrier-Free Facilities and
the Law of Personal Data Revision Explanation Conference” —in northern, central, southern, and eastern
Taiwan. A total of 500 people attended these conferences.

To assist tourism personnel to detect various instances of sexual discrimination and violent behavior against
women, and to understand ways to resolve them, “The Sexual Harassment in the Workplace Prevention
Instructional Workshop” was held in July, 2013 with a total of 101 people attending.
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VI. Meeting International Standards

To raise the service quality of tourist hotels to international standards, 83 tourist hotels signed up for the
Hotel Star-Rating Appraisal Plan, and among them, 73 tourist hotels received Hotel Star-Rating Appraisal
Certification by the end of 2013.

VII. Subsidy Approvals

The hotel industry and the tourist hotel industry subsidized are to be labeled as a branch of the
international or national tourism hotels with the Hotel Star-Rating Appraisal Certification. A total of 22
projects received subsidies totaling NT$S67,663,353 in 2013.

VIII. Tourism Industry Rewards

To encourage businesses in the tourism industry to obtain subsidy for acquiring professional certification,
the Tourism Bureau approved 68 cases with subsidies totaling NT$12,048,726 in 2013.

l. Supervisory Inspections

At the end of December, 2013, there were 2,809 general hotels and 4,342 homestays in Taiwan. The
Tourism Bureau carried out 24 scheduled and unscheduled supervisory inspections of such facilities during
the year and the local governments carried out 2,916 inspections on hotels, and 1,729 inspections on
homestays.

Il. Homestay Management

In accordance with the “Statute for the Development of Tourism”, the Tourism Bureau provided supervision
to local governments in guiding homestay business registration and carried out related seminars with the aim
of strengthening the quality of the facilities and the management concepts of their operators. A total of 107
homestays were legally registered in 2013.

lIl. Hotel Quality

To enhance the quality of general hotels, 3 tourist hotels and 16 general hotels were assisted in upgrading
their overall hardware and software standards. These hotels were subsidized NT$16.919 million in 2013 for
renewal requirements, and there were 1,553 rooms improved.

IV. Certification Guidance

In 2013, we provided guidance which enabled 27 hotels and 7 homestays to achieve 1SO, HACCP, fire
fighting marks and other domestic certification; the amount of subsidies provided was approximately
NTS$39,842,520,000.

V. Improvement Guidance

To help the tourism industry obtain low-interest rate loans to upgrade their overall hardware and software
standards, 8 tourist hotels were assisted in obtaining a total of NT$240 million in preferential loans in 2013.

[. Current Status

In 2013, Taiwan had a total of 22 licensed tourist amusement enterprises, of which 21 were major
investments, and 1 belonged to a smaller investment, with a total of 4,325 employees.
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[l. Evaluation Establishment

(1) The tourist amusement development projects reviewed and approved by the Bureau under the
Regulations Governing Amusement Park Enterprises in 2013 included 7 cases as follows: Luwu Japanese
Style Theme Park (second revision), Yi Yuan Resort in Hualien County (second revision), Ideal Resort in
Hualien County (fourth revision), DongShi Forest Garden Recreation Area (first revision), DalLe HuaYuan in
New Taipei City (first revision), the Wonderland of Peach Blossoms Recreation Area in Taoyuan County (first
revision), Puli ChiKanDing Recreation Area (second revision). The total area involved was 17.3375 hectares,
total money invested reached approximately NT$19.44 billion, and the number of new employees hired
reached 2,677.

(11) In 2013, the "XiaoWei Pirates Village" of Janfusun Fancyworld added new facilities with a total of NT$100
million in investment.

lll. Operation and Management

(1) To improve the quality of tourism and amusement facilities, reinforcement of the mechanisms and
regulations for self-inspection and regular and irregular area county governmental inspections, along
with supervision by the Tourism Bureau and supervisory agencies of the central government was carried
out in accordance with the provisions of the “Regulations Governing Amusement Park Enterprises” and
“Guidelines for the Examination of Applications for the Development of Recreation Area Facilities”.

(I1) Ten series of inspections were carried out
from July to August 2013, with 22 theme parks
inspected. Licensed amusement enterprises
that conformed to the qualification were
evaluated by rankings. A total of 12 enterprises
were evaluated as “Outstanding” in 2013:
Janfusun Fancyworld, Leofoo Theme Park,
Lihpao Land, Farglory Ocean Park, Window
on China Theme Park, Formosan Aboriginal
Culture Village, Shanlinxi Forest Recreational
Area, West Lake Resortopia, Jianshanpi
Jiangnan Resort, Little Ding-Dong Science
Park, The Wanpi World Safari Zoo, and Atayal Resort. Another 7 enterprises were evaluated as “Excellent”:
Formosa Fun Coast, Dongshi Forest Garden, Yun Hsien Holiday Resort, Kentington Resort, Shangri-la
Paradise, Yehliu Ocean World, and Bada Forest Theme Paradise. Others were not rated.

IV. Employee Training

To help tourist amusement enterprises upgrade their operational management and quality, 5 training
sessions were conducted: the “Optimizing Tourism Service and Enhancing Added Value In Tourist Amusement
Industry Education and Training Event”, “The Operation and Regulations of Tourist Amusement Industry
Workshop”, the “Tourist Amusement Industry Competitive Improvement and Regulations Revising Information

Meeting”,
"The Field Trip and Teaching Plan Design Practical Seminar”.

The Safety of Tourist Amusement Industry Facilities and Emergency Staff Training Workshop”, and

V. Integrated Marketing

The Bureau released news of promotional activities before the consecutive holidays of winter and summer,
and held “Fun Amusement Park in Winter Vacation — 100% Joy For Early Birds”, and “Fun Amusement
Park in Summer Vacation With Million Dollar Prizes”. It also held “Knowledge Expert of Theme Parks — The
Competition of Teaching Plan Design For Elementary and Middle School Teachers” to widely attract teachers
from elementary, junior, and senior high schools to spot the resources in theme parks, allowing them to
design special courses which conform to field trip goals.
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Tourism industry professionals were given training to increase their professional know-how; reinforce
operational, management, and marketing for the purpose of overall upgrading of the quality of travel services.

. Training of Tourism Professionals

(1) To ensure the quality of travel services W
and coordinate with the Ministry of i
Examination’s 2013 General Test for
Professional and Technical Personnel-
Tour Managers and Tour Guides,
the Tourism Bureau organized pre-
employment training for tour managers
and tour guides from July 2013 through
April 2014, held in northern, central,
southern and eastern Taiwan. A total
of 1,373 participants (400 in foreign
languages, 973 in Chinese) completed
tour guide training, and 2,837 trainees
(1,328 in foreign languages and 1,509
in Chinese) completed tour manager
training by the end of 2013.

(11) To develop managerial personnel for the travel industry, and to strengthen the regulatory knowledge and
service concepts of professional travel industry managers, the Certified Travel Councilor Association R.O.C.
and local travel agents’ associations were commissioned to carry out pre-employment managerial training
in northern, central, and southern Taiwan. A total of 22 lectures were given during 5 courses in 2013,
where 348 travel managers achieved certification.

Il. Improvement of the Professional Know-How of Tourism Professionals

(') To enhance the professional skills and service quality of tour guides, assistance was provided to the Tourist
Guides Association, ROC, and the Taipei Tour Guide Association to organize on-the-job training to fill
individual needs. Monthly seminars were held on subjects related to scenic areas while gether on-the-job
training was provided onpractical tour guide services, the contents of which included: the explanation and
promotional skills for spoken introductions to the main Taiwan scenic areas, the methods and procedures
for dealing with emergency situations, pre-tour preparations and the practical application of the payment
process, as well as some other courses like how to get along with tour guides, bus drivers, and tour
managers. A total of 4,611 people took the training.

nou

(I1) Seminars such as “Train the Trainer”, “CHS Training for Mid-level Managers”, “Front Office Operations
and Management”, “Food and Beverage Management”, “Restaurant and Hotel Human Resource
Management”, and “High-level Managers Leadership and Management Course” were held for employees
of tourist and general hotels to strengthen the planning and implementation skills of persons in charge
of training and the professional management skills, communication abilities, manpower planning, and
operational know—how needed by mid-level managers. In 2013, a total of 250 people completed the
training. The Grand Hyatt Taipei is entrusted to hold the “Train the Trainer” seminar every year, at which
62 people received training in 2013.

(1) To upgrade the quality of hotel personnel and to improve overall service standards, assistance was
provided for 20 counties and cities holding 25 “Introductory—Level Hotel Personnel Training” sessions with
a total of 3,314 participants receiving training. The “Homestay Education and Training Program” was held
by county and city governments, and homestays with 1,710 trainees participating.

BOLIREEL ZE A B35 B R 102 b R Al 4R
Training Seminar for Tourist Hotel Personnel 2013 pre-employment training for tour guides in

the Northern area
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2013 Tourist Cultivation of Key Professionals Elite Development Plan - learning exchange took place

between attendees and the general manager of the
Legoland parks

Training Project lecture series

2

ll. Cultivating the Internationalization of Tourism Talents

The “Tourism Elite Development Plan” is ongoing to advance the tourism industry employees’
professional literacy, service standards and ability to communicate with foreign visitors by learning lessons
from the latest administration concepts and successes of foreign experiences and systematic education of
tourism professionals. In 2013, a total of 54 selected tourism elites were sent to and trained at Les Roches
International School of Hotel Management in Switzerland, Nanyang Technological University in Singapore, and
JTB Corporation in Japan. The “2013 Tourist Cultivation of Key Professionals Training Project” was conducted,
using the concept of “graded training” as preparation for the training courses of basic-level, middle-level, and
high-level managements.

The Tourism Bureau continues to
write about domestic tourism industry
cases, and to hold courses in northern,
central, southern, and eastern Taiwan in
order to foster key training teachers from
“Individual Cases” and the “International
Elites Training Programs”. A total of 744
People were trained, and 11 packages
of instructional material, 8 packages of
E-learning material, 10 innovative travel
products, and 8 overseas teacher training
plans were organized and produced.

The explicit and implicit knowledge of the tourism industry is sustained by assimilating foreign know-how
and training through key teaching cases. On the other hand, by cultivating the instructors in corporations,
the key knowledge of this industry can be efficiently and systematically passed on. The efficient cultivation
of qualified teachers and enhancing the competitiveness of tourism service industry received great feedback
and support from both the industrial and educational community.

ERENFERRELRS

Achievement presentation of the Elite Development Plan
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Shopping is about the best way for any traveler to collect momentos and experience different
cultures. In Taiwan you can shop for anything you want, from high-quality made-in-Taiwan
electronics, the island's famous tea and cakes, and handicrafts and woven aboriginal patterns
representative of local characteristics to world-famous brand-name products and all kinds of
inexpensive clothing and leather items. From fancy shopping malls to bustling themed shopping
areas, you are sure to find just what you want. If you like to shop, this is definitely your Time for
Taiwan!
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) ! "1 q » Chapter 6 Tourism Information and Safety Services

Section 1 Travel Information Services

ﬁﬁﬁ&’iﬁqﬁ L',l . I. Multilingual travel consultation and information are available at
o g s AV visitor information centers set up by local governments and social
organizations at the major transportation spots and travel service
centers in stations under the Tourism Bureau’s corporate identity

system (CIS). IEERFE B/

I. Cooperatgd with thg N'at|ona|.Freeway Bureau to set 'up Visitor Information Center
transportation and tourist information counters at freeway service 2
areas, making free information pamphlets available.

S8 50 D T 3 2 M o

In 2013, 47 travel information service centers (not including the M.OT.C. Tourism Bureau’s Travel Service
Center) throughout Taiwan provided travel services to 10,452,406 travelers nationwide, of which
"y & | consultations were provided to 4,099,580 travelers, with foreign travelers accounting for 1,630,631
consultations.

IV. Services that the Tourism Bureau’s Travel Service Center Provided:

(1) Provided year-round service, pamphlets, and internet service, integrated the travel information from
tourism-based commercial enterprises and government-related agencies to offer complete travel
consultation and information for domestic and foreign travelers.

A\ = El“l:T \/ >¢Qf — 7\ & (I1) Cooperated with private sectors, established year-round foreign language services (Chinese, English,
} 5: / \ E Eﬁle E —ﬂ& ﬁ i H&%jj Japanese, and Korean) via the free travel information Call Center hotline, established a safe and friendly
j -— N~

environment for foreign and domestic travelers.

%—‘ﬁﬁ Bﬁ%%gﬂﬂﬁ ?& (Ill) Established a library inside the Tourism Bureau’s Travel Service Center, displayed various travel books,
WHER 73 tourism laws, statistics, research reports, video tapes, CDs, posters, and other free resources to benefit
the public.

— BB T AT X EREEEBEEMKEN R B T IRE ERBRIZES (CIS '
WSO ERERSEERCEEIRTEL T RERBH O SEAIRR ( ) (IV) In 2013, the Tourism Bureau’s Travel Service Center provided travel services to 80,815,447 travelers,
REERBHEANBLEERERFPL  IRELEHEBS 2 IREAHARENR providing a total of 205,839 pieces of travel information.
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Visitor Information Center, Taipei East Metro Mall Corporate identity system for Visitor Service Visitor Information Center, Bangiao Railway Station
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Section 2 Front-line Services at International Gateways

I. Tourist Service Centers at International Airports

To service travelers arriving in Taiwan, the
Tourism Bureau set up year-round tourist service
centers in the arrival lobby of the Taiwan Taoyuan
and Kaohsiung International Airports, providing
tourists services in Chinese, English, and Japanese.
The details of services provided are as follows:

(1) Provided travel information, answered questions
regarding inbound and outbound travel, flight
information, hotel and accommodations
information, transportation systems information,
as well as airport administration contact
guidance.

(1) Assisted in the greeting of guests and groups invited to Taiwan, the reporting of tourists from Mainland
China, and other travel-related services.

() Provided reference travel itineraries especially for independent international travelers, and offered
internet services to facilitate the access of tourism information.

(IV) Set up advertising lightboxes and tourism information display racks atterminal thoroughfares, making
available free pampbhlets, guide maps, and brochures offering information on fine dining and shopping.

(V) In accordance with the reception activities for guests from international ocean liners or inaugural flights,
the Kaohsiung International Airport offered handy services, such as postal service, currency conversion,
the opportunity to taste local seasonal fruits, and buy local food products, among others.

In 2013, the Tourist Service Center at Taiwan Taoyuan International Airport provided services to 1,153,103
travelers and gave out 6,802,855 pieces of tourism material. The Kaohsiung International Airport Tourist
Service Center provided service to 226,330 travelers and gave out 483,289 pieces of tourism material.

Il. Information Counters at Taipei Songshan Airport, Taichung Airport and Kinmen Shuitou Wharf

In accordance with the inauguration of flights between Taipei’s Songshan Airport and Haneda Airport in
Japan, the Tourism Bureau has established an Information Counter at the terminal of Taipei Songshan Airport,
offering travel information in Chinese, English, Japanese, and Korean. Information Counters in the terminal
of Taichung Airport and Kinmen Shuitou Wharf have been established as well, to assist tourgroups from
Mainland China.

In 2013, the Information Counters at
Taipei Songshan Airport, Taichung Airport,
and Kinmen Shuitou Wharf provided
services to 75,320 tourists and gave out
692,742 pieces of tourism material.

SRR MES TR ARIS O = HEEPRMES TR RIS O
Tourist Service Center, Kaohsiung Tourist Service Center, Kaohsiung International Airport
International Airport
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Section 3 Implementation of Tech-Based Services

The “Taiwan Tourist Information Website” was launched in June 2002
with Chinese, English, Japanese, Korean, German, French, Dutch, and
Spanish language versions. The most complete range of Taiwan tourism
information is contained in this website.

| Taiwan |

In consideration of the importance of fine food and accommodations
information for domestic and foreign tourists, the Tourism Bureau
established the mobile website “Taiwan Tourist Information Website” in
Chinese, English, Japanese, and Spanish, facilitating tourists” access to
tourism information.

The Tourism Bureau has opened a public tourism information
database (http://gis.taiwan.net.tw), collecting more than 20,000
pieces of material, including information for tourist destinations,
accommodations, catering, and activities. In the future, the website
shall provide accurate, prompt, and trans-regional tourism information
for travel agencies and users, achieving the goal of offering seamless
travel service.

To meet and satisfy the needs of tourists embarking on a trip in
Taiwan, the Tourism Bureau has developed a “Tour Taiwan” application
for mobile devices, supplying more than 60,000 pieces of location-
based service information, including scenic spots, , accommodations,
catering, service centers, police stations, hospitals, parking areas, public
restrooms, gas stations, and train stations, among others.

Section 4 Travel Safety and Accident Policy

I. The Travel Safety Measures

To ensure travel safety for Taiwanese compatriots, the Tourism Bureau implemented various travel safety
measures, and set up a well-constructed travel safety network, adopting the following measures:

(1) Supervised travel agencies to enforce adherence to related policies and measures, and implemented
safeguards based on practical product designs.

(1) Established standard operating-procedures and implemented practical and timely emergency measures
to protect the safety and rights of travelers and travel groups.

(Il) Assisted travel-related trade associations to train tourism personnel in dealing with emergency situations.

(IV) Strengthened the promotion of travel safety in order to support tourists in dealing with and adapting to
changes.

(V) Encouraged travelers to read information on safe travel before departing, and to move according to the
instructions of tour managers and tour guides in order to reduce the risk of accident. When faced with
adversity while abroad, tourists are able to request assistance from the “Emergency Call Center for
Taiwanese Traveling Abroad under the Ministry of Foreign Affairs”.

(VI) A security alert mechanism was established for travel safety. The Tourism Bureau coordinated with the
Directorate General of Highways, Taroko National Park Administration, and other agencies to send early
warning notifications to travel associations and travel agencies serving tour groups from Mainland China.

""""" TEIERE TR & E A

Ta\wan Oh! Bear English version of the Taiwan Travel Information website
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2013 Supervision and Assessment of Operation Management and Safety
Maintenance at Designated National Scenic Areas

lI. Supervisory Monitoring Mechanisms for Travel Safety in National Scenic Areas

Travel safety involves diverse aspects, such as transportation, fire control systems, various service facilities,
and other travel safety matters controlled and managed by different government agencies. The supervisory
monitoring mechanisms that have been adopted by the Tourism Bureau are as follows:

(') The Supervision and Assessment in National Scenic Areas

To strengthen management and safety protection in the National Scenic Areas, and enhance the
standards of service and tour quality, the Tourism Bureau established “Key Points on Supervision and
Assessment of Operational Management and Safety Maintenance in National Scenic Areas”, of which the
contents contain: tourist safety enhancement, facility maintenance and management, environmental
sanitation, optimization of social resources, improvement of service quality, promotion and
popularization, public relationship management, as well as other particular items. The Tourism Bureau
established the regulation that national scenic area administrations must develop executive plans every
year regarding management and safety maintenance, for which the Tourism Bureau will conduct quarterly
evaluations.

(I1) The Supervision and Assessment of Tourist Amusement Parks

According to “The Regulations for the Management of Tourist Amusement Enterprises” and “The
Guidelines for the Supervision and Assessment of Operational Management and Safety Maintenance
of Tourist Amusement Enterprises”, the Tourism Bureau invited local government agencies and experts
(including police, fire control, environmental protection, labor safety, and consumer protection) to develop
assessment teams, implement the assessment of operational management and safety maintenance
of tourist amusement enterprises on a regular basis, sending reports back to the Tourism Bureau for
assessment.

() “Proposals on Public Safety Management” Action Plans (Safety Management in Tourist Areas) and
Supervision Plans

To strengthen and maintain public safety, the Executive Yuan implemented the plan for “Proposals
on Public Safety Management”, and chose 16 important items for the management of public safety.
The Executive Yuan brought out 4 implementation tactics: “Safety Management”, “Safety Education and
Training”, “Strengthening the Safety of Amusement Facilities”, and “Enhancing the Ability to Deal with

Emergencies.”

The Tourism Bureau played a role in the guidance and supervision of the Proposals on Public Safety
Management program in requiring the Ministry of Education, the Water Resources Agency under the
Ministry of Economic Affairs, the Construction and Planning Agency under the Ministry of the Interior,
the Forest Bureau under the Council of Agriculture, Executive Yuan, the Veterans Affairs Council, directly
governed cities, and county and city governments, to implement public safety management plans. The
results with regards to guidance and supervision will be reported yearly to the Tourism Bureau each June
and December. The Tourism Bureau will then synthesize the reports and deliver them to the Committee of
Disaster Reduction for reference in an effort to strengthen operational and safety management in tourist
areas, and to provide an optimal and safe travel environment.
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Taiwan International Balloon Fiesta Taichung Tanyashen Green Bikeway

» Chapter 7 Plans for 2014

Section 1 Promoting “Project Vanguard for Excellence in Tourism” and
Adequately Developing all Aspects of Tourism in Taiwan

To develop international tourism, increase foreign exchange revenue, and improve the quality of domestic
travel, the Tourism Bureau has been promoting “Project Vanguard For Excellence In Tourism” according to
the project’s three-fold action plan: Project Summit (developing the tourism advantages of Taiwan), Project
Keystone (cultivating competitiveness), and Project Propeller (promoting the added value of the tourism
industry), with six main themes: “Flagship Attractions”, “International Spotlight”, “Industrial Re-engineering”,
“Elite Incubation”, “Market Development”, and” Quality Enhancement”. The year 2014 will be a year for
assessing achievement, and the last year for the Tourism Bureau to implement this project. To adequately
develop all aspects of tourism in Taiwan, the Tourism Bureau will work hard for tourism construction, establish
an in-depth and high-quality environment at the regional level, strengthen the structure of the tourism
industry, improve competitiveness, and creatively promote Taiwan.

[. The “Project Summit” Action Plan
() Flagship Attractions:

1.A “top-down” mechanism will be adopted to promote five major regional flagship sub-plans. A total
of 303 construction projects were approved for 2009-2013, of which 162 have been completed.
Those completed in 2013 include environmental re-engineering for the Tanyashen Green Bikeway in
Taichung City, rectification of areas around Xiluo Bridge, and spatial renovation in the Baihe Township
area. Contracts have been signed for the remaining 141 projects, and the Urban Spotlight Corridor and
riverside landscaping along Love River in Kaohsiung City, the Jinzun Coastal Recreation Belt in Taitung,
Yilan Forest Park, Hualien Gold Coast, and Magong Fishing Port are scheduled for completion by the end
of 2014.

2.The “bottom-up” mechanism will assist county and city governments in developing 10 international
tourist attractions. We will continue to realize projects like “Taiwan Comics Dream Factory” in Hsinzhu
County, “In Praise of Slowness, the New Railway Tribe” in Taitung County, “Hakka Utopia” in Miaoli
County, and “Sea Breeze with Glamour, Ultimate Holiday in Penghu Bay “in Penghu County, etc. These
projects are scheduled for completion by the end of 2014.

3.We will continue establishing Seamless Travel Service. Since the Taiwan Tourist Shuttle service began
in April 2010, it has benefited both tourism development and local economics. By the end of 2013,
it had attracted more than 6.1 million visitors to take the shuttles. It is expected that 34 travel routes
(which are designed by 15 county and city governments, and 8 national scenic area administrations)

will be launched in 2014. In addition, the “Tourism
Information Database” will be opened up and shared
by those engaged in the tourism industry. “Travel
Suggestions” will be set up to help tourists make
travel plans. In this system, the same elements,
namely attractions, festivals, taste of Taiwan, and
accommodation in “Tourism Information Database”
will be integrated with routes and information of
public transportations, including Taiwan Railways,
Taiwan High Speed Rail, the Mass Rapid Transit
systems in Taipei and Kaohsiung, City Bus in Taipei,
Taichung, and Kaohsiung, and Highway Bus. We also
plan to turn the results from the system into a format
that can be used on smartphones for convenient
reference.
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International Spotlight pamphlets

(I International Spotlight:

1. Under guidance, “Northern Region 1” and “Eastern Region” have successfully achieved independent
business operations. The Tourism Bureau will follow up with efforts to strengthen international
marketing:

(1) “Northern Region 1”: We appeal to the idea of daily-life travel, in which travelers can roam in five
major city blocks in Taipei and experience the rich cultural heritage within.

(2) “Eastern Region”: In a spirit of leisurely travel, tourists can visit Taitung, Chishang, Gangkou, and
Hualien Spotlights, experiencing aboriginal music, slow markets, creative delicacies, and theme
activities throughout four seasons-- spring planting, summer weeding, autumn harvest, and winter
storage.

nou ”nou

2.In 2014, the Tourism Bureau will further cultivate “Northern Region 2”, “Central Region”, “Southern

Region”, “Nationwide 1”, and “Nationwide 2”.

(1) “Northern Region 2”: Based on the concept of cultural crossover, we combine the creativity of
Lovely Taiwan Shop, meditation and drumming arts of U-Theatre, and Chinese tea culture in Shi-Yang
Culture Restaurant.

(2) “Central Region”: Based on the concept of LOHAS, we will invite visitors to “Travel X Learn” central
Taiwan. It is expected that travelers can have “New Sentiments” incited through an impressive “Five
Senses” experience and taste a tour of the “New Six Senses”.

(3) “Southern Region”: Historical delicacies are the main focus. By integrating Tainan’s delicacies,
historical sites, old buildings, etc., we design twelve tour routes with different themes, such as
“Chinese Cupid”, Arts and Culture, and Mythological Animals. Through customized arrangements
and guided introduction with stories, an unique impression of Tainan is expected to be made on
travelers’ mind.

=

“Nationwide 1”: Technology and travel are the main focus. “MIT: Made in Taiwan” is upgraded into
“GIFT: Good Inspiration From Taiwan” to offer online services for travelers. Through the platform,
travelers can make their own tour plans and make use of convenient smart suites as well. Thus
travelers can enjoy “Relax with Smart”.

“Nationwide 2”: “Meeting Superstars in Taiwan” is the main theme. Star-chasing tours are organized
by connecting industries related to performing arts such as scenic spots featured in trendy drama
and fashionable shops run by famous stars. Tourists will have opportunities to participate in
photographic or autograph sessions and get up-close interaction with stars.

«

Il. Energy of “Project Keystone” — Action Plans for “Project Keystone”
() Industrial Reform:

1.In 2014, the Tourism Bureau will continue rewarding tourism agencies that take loans from banking
institutions to update their facilities and create new styles of elegance.

2. We will continue assisting star-rated hotels in joining chain hotels with international or local brands. By
the end of 2013, a total of 81 hotels had been approved and subsidized by NT$263 million; and helped
to bring about the inauguration of Millennium Hotels & Resorts, an international chain hotel brands
under the Millennium group in Taichung. It is expected that the Mandarin Oriental group will establish a
Mandarin Oriental Hotel in Taipei in 2014.

3. We have cooperated with the government’s policies on promoting quality management, fire safety, food
sanitation, energy conservation, etc. We have also rewarded tourism agencies for obtaining domestic
and international professional certifications. So far, 186 applicants guided by the Tourism Bureau have
successfully obtained professional certifications and have been subsidized by NT$28.89 million. In 2014,
efforts at these promotions will be maintained.
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Mobile app for the Taiwan Tourism Events Calendar Taiwan Tourism Events Calendar — the 2013 White

Southwest Coast Tourism Series Campaign

4. As we have assisted tourist amusement enterprises in enhancing management and service quality,
investment from the enterprises has exceeded NTS$8.76 billion in return. It is estimated that 45 million
tourists have visited and NTS$28.1 billion in revenue have been earned. They have contributed a great
deal of tax revenue for local governments. We will continue offering the assistance in 2014.

(Il) Elite Incubation:

1.From 2010 to the end of 2013, we had recommended 322 tourism elites to receive training in
Disney Institute, University of Hawaii, Le Cordon Bleu Australia, JTB Travel Agency in Japan, Nanyang
Technological University in Singapore, and Les Roches International School of Hotel Management.
These elites later shared their training experience through an interchange or via the website of “Taiwan
Tourism Training”. The policy of elite incubation will be maintained in 2014.

2.The training as well as management courses held in Taiwan were graded as basic, middle, and high.
Diverse programs such as “Tourism Lecture Series”, “Classic Management Cases”, “Innovative Product
Design Conference”, “Case Development and Lecturer Training Course”, “Elite Lecturer Training Course”,
“High-Level Manager Training Program” were offered. We will continue the courses in 2014.

lIl. “Propelling “ Tourism— Action Plans for “Project Propeller”

(1) Market Development: The Tourism Bureau will continue promoting “Time for Taiwan” in international
marketing and creating international brand awareness of “Taiwan Tourism Events Calendar”, which
focuses on six main themes, namely delicacies, culture, LOHA, ecology, romance, and shopping. Through
physical and virtual channels as well as the integration of packaging and marketing, we hope that these
promotions can elevate the quality of international tourism events and propel the tourism industry.

(11) Quality Elevation: Via the website “TaiwanStay”, feature information of star-rated Hotels and “Taiwan
Hosts” will be promoted and offered for reference. In addition, the operation of the hotel star rating
system will be maintained to gear Taiwan’s tourism to international accommodation systems. In 2014, our
goal is a total of 520 star-rated hotels, 19 global chained-brand hotels, and 784 “Taiwan Hosts”.

Section 2 Promoting Brand Tourism and Upgrade of Talents in Tourism Industry

. Directions Governing Awards of the Tourism Bureau, MOTC for the Brand-building of Travel Agencies

In order to encourage the transformation and upgrading of the traditional travel industry as well as
to enhance its added-value and competitive advantage, the Tourism Bureau established the “Directions
Governing Awards of Tourism Bureau, MOTC for the Brand-building of Travel Agencies” in 2013. In light of the
directions, credit loans and interest subsidies were provided for those engaged in building brands, developing
innovative products and services, advancing branding systems, joining and forming brand alliances, and
establishing the concept of employer branding. Moreover, in order to assist travel agencies in enhancing
the degree of financial transparency, the Tourism Bureau has also offered subsidization for auditing and
certification of financial statements.

We will continue encouraging tourism agencies to engage in brand transformation as well as optimization
and developing innovative travel routes for the domestic tourism market and outbound tourists. We also
plan to shoot a series of micro films themed with “Traveling Links You to a Wonderful Life”. The films will
be combined with resources such as online platforms, interview reports, sales literatures, etc. to reinforce
marketing, win customers’ approval and respect, and enhance the overall image for our tourism industry.
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Il. Hotel Star-rating Appraisal Plan

In 2008, the Tourism Bureau established the “Hotel Star-rating Appraisal Plan” to provide guidelines for
consumers making hotel reservation; and, to encourage hotels to enhance their overall service quality instead
of just marketing. Star rankings represent service quality and position in the hotel market. Appreciated
by international tourists and popular with consumers, star rankings have become an index of business
development in the hotel industry. “Obtaining stars” is generally regarded as a goal for hotel management.

The Tourism Bureau will continue to assist hotels in understanding the idea and entries of the star rating
system and acquiring star rankings. Then star-rated hotels will receive assistance from Tourism Bureau to
promote and market themselves actively, and thus enhance their market visibility.

lll. Tourism Personnel Training

Aimed at promoting the overall travel service quality, the training program is made to enhance travel
agents’ professional knowhow as well as concepts of management, marketing, and service. The concrete
contents of the program are as follows:

(1) To meet the practical needs of current tour guides, assistance will be given to the Tourist Guide
Association, R.0O.C. in hosting on-the-job training workshops monthly on the main theme of scenic spots
and the secondary theme of practical guide. The content of the themes will include introduction to
major scenic spots in Taiwan, spoken marketing skills, methods and procedures of dealing with emergent
accidents, pre-tour preparations and post-tour payment, and topics on how tour guides/bus drivers/tour
managers can get along with each other.

(I1) In order to promote the travel service quality to be in line with international standards and to enhance
professional competence of managerial level such as managing skills, communication ability, and
manpower planning, every year the Tourism Bureau offers ALHEI’s courses on “Certified Hospitality
Supervisor (CHS)”, “Front Office Operations and Management”, “Food and Beverage Management”,

“Restaurant and Hotel Human Resource Management”, and “High-level Managers Leadership and
Management Course”, etc. Additionally, the Grand Hyatt Taipei Hotel is also entrusted to assist in holding
courses on “Train the Trainer” every year for managers of tourism hotels.

(1) To improve and upgrade the quality of hotel personnel and overall service standards, the Tourism Bureau
will continue to provide assistance for the hotel industry in holding “Introductory—Level Hotel Personnel
Training” sessions and assist county and city governments as well as local associations of homestays in
holding courses on “Homestay Education and Training Program”.

S
10 ﬁgﬁmﬁgfﬁﬁgﬁﬁ?ﬁﬁﬁ%ﬁﬁ*ﬁ -
(2

102 FEIREFQE BN EEEETE

2013 Hotel industry operation and management

BDLIREEIE AR TR E L BT

“Train the Trainer” workshops for tourist

hotel personnel workshops including study and observation activities
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Sun Moon Lake

Section 3 Developing a Tourism Platform to Link a Wonderful Life (including
the Operation of International Promotion for Specific/High-end
Markets)

The tourism industry in Taiwan has been striving for 10 years to be heard internationally, and finally
achieved a new high of 8.01 million inbound visitors to Taiwan in 2013. We hope that the number of
international visitors will reach 10 million by 2016. To achieve the goal, the Tourism Bureau will continue to
improve the tourism environment, enhance service quality, upgrade software and hardware, and integrate
resources of every government department or council to establish a diverse tourism platform. For example,
the leisure farming industry of the Council of Agriculture of Executive Yuan, the convention and exhibition
industry of the Ministry of Economic Affairs, the cultural and creative drama industry of the Ministry of
Culture, the study-tourism industry of the Ministry of Education, and the medical tourism and beauty care
itineraries of the Ministry of Health and Welfare are all tourism resources for the platform. In the future, the
Tourism Bureau will further develop this platform to promote the charm of Taiwan tourism to the world.

Aside from maintaining major tourism markets and appealing to nouveau rich and Muslim tourists from
emerging countries in Southeast Asia, we will aim to attract more high-end guests with a potential to further
expand the tourism market; for example, attracting international cruise ships to berth and bring tourists,
enticing Europeans and Americans living in Asia to take a trip to Taiwan, and developing the Middle Eastern
tourism market via the direct route between Taipei and Dubai, a newly activated route by Emirate Airlines.

Creating happiness and passing it forward are not only the core value of the tourism industry but also the
key to achieving a wonderful life for human beings. Based on the concept from the Ministry of Transportation
and Communications, namely “Linking to a Wonderful Life”, the goal of the Tourism Bureau is not merely to
attract 10 million overseas tourists to visit Taiwan, but letting each of them obtain wonderful experiences and
memories from a tour in Taiwan.
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Date

January 1

January 20

February 1-24

February 8-16

February 10-17

February 22

February 24-March
10

February 24

February 25, 26

February 26, 27

March 6-10

March 9-31

March 11-14

March 16

March 16, 17

March 18, 19

March 29-April 28

April 1-May 30

April 1-October 31

April 7-June 8

Event

Held five large-scale New Years activities in famous scenic
spots throughout Taiwan (Northeast Coast, Alishan, Siraya
Erliou, Taitung Sansiantai, and Matsu's Beigan).

Held the "Fun Winter Vacation Amusement Park - 100% Joy
For Early Birds" press conference.

Celebration of the 2013 Taiwan-Jiangsu Joint Lantern
Festival.

Participated in 2013 India's Outbound Travel Mart (OTM).

Implemented the 2013 Chinese New Year Traffic Alleviation
Plan.

Held the 2013 Tourism Festival Awards Ceremony.

Celebrated the 2013 Taiwan Lantern Festival cultural-
themed event.

Held the 2013 Sun Moon Lake Marathon.

Held the 2013 Penghu Lantern Festival activity to pray for
blessings.

Participated in the Asia-Pacific Incentives & Meetings Expo
(Australia).

Participated in the ITB Berlin Travel Trade Show.

Held the 2013 Austronesian wedding romance-themed
event.

Participated in the 2013 Cruise Shipping Miami.
Held the Taiwan NanHeng International Ultramarathon.

Organized the opening ceremony of the Bagua eagle-
watching activities, lecture, and outdoor concert.

Held the Tour de Taiwan circumnavigation road race.
Held the Liyutan Fireflies and Butterflies Ecological Feast.

Held the 2013 Sun Moon Lake Sparkling Starlight and Firefly
Season activities.

Offered the Penghu Guided Bicycle Tour Service.

Held the 2013 New Impression of Alishan - the Dance with
the Fireflies and Mountain Trails activities.
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5H30H~6H2H
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6HTH~6A9H

63 13H~6H 16H
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6H21H

6 H 238
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Date

April 13

April 18-21

April 23

April 25-28

April 26-28

May 4

May 4

May 9-12

May 11

May 12-June 30

May 18, 19

May 18, 19

May 21-23

May 23

May 27-29

May 27-December
10

May 29-June 3

May 30-June 2

May 30-June 2

June 5

June 7-9

June 13-16

June 15,16

June 21

June 23

Event

Held the 2013 Northeast Coast Whale-Watching Boat Tour
opening ceremony.

Participated in Hanoi 2013 Vietnam International Travel
Mart.

Held the Sun Moon Lake Electric Smartcar Fun Travel
Commencement Ceremony.

Participated in the 2012 annual meeting of the Pacific Asia
Travel Association.

Participated in the 2013 Selangor MATTA Islamic Travel Fair
(SMITF).

Held the opening ceremony of 2013 Fulong International
Sand Sculpture Art Festival.

Held the Hualien Cup International Triathlon.
Participated in the World Travel Fair (WVTF).

Bureau spokespeople for the Korea region attended the
Thump Thump 24 hours Taiwan activities in Taiwan.

Held the 2013 Salt & Sand Sculpture Art Festival at
southwestern Taiwan.

Participated in trade shows in Osaka, along with related
tourism promotional activities.

Held the Dapeng Bay International Regatta.

Participated in the Europe IMEX worldwide exhibition for
incentive travel, meetings and events.

Organized the news conference regarding the plans for
the 2013 Penghu ecotourism research and study activities.

Held the 28th Taiwan-Korea tourism conference.

Held the “2013 Taiwan Fine Foods Series of Events -
Taiwan Roundtable Food Adventure” gourmet-themed
activities.

Participated in the 2013 Astindo Fair, along with related
tourism promotional activities.

Held the 6th Taiwan-Japan tourism summit.

Participated in the 2013 KOTFA Korea World Travel Fair,
along with related tourism promotional activities.

Signed the regional cooperation contract with the Hong
Kong Tourism Board in order to promote cruise tourism in
Asia.

Promoted tourism at the 2013 Yosakoi Soran Street Fest.

Participated in the 2013 Hong Kong International Travel
Expo.

Held the Longdong Marina carnival series of activities on
the Northeast Coast.

Organized the opening ceremony for the Taiwan Fun on
Tropic of Cancer activities.

Held the 2013 Siouguluan River Rafting activities.
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Date

June 26

June 27-July 31

June 28-30

June 29

July 1-August 30

July 3-August 31

July 5

July 5,6

July 5-7

July 11-August 24

July 14-August 5

July 18, 19

July 20-August 11

July 22, 283

July 26-October 26

July 30-August 24

July 31-August 4

July 31-August 4

August 1-December 20

August 2, 3

August 5

August 7

August 13, 14

August 16

August 23-25

August 23-25

Event

Organized the Integrated Taiwan Tourist Shuttle
Marketing Press Conference.

Held the"2013 Taiwan Fine Foods Series of Events - Top
10 Fine Foods Competition"gourmet-themed activities.

Participated in the 2013 Penang MITM Travel Fair.

Held the press conference for the 2013 Fun Amusement
Park in Summer Vacation activities.

Held the 2013 Seasonal Tern-Watching Tour activities.

Organized the 2013 experience windsurfing and
canoeing summertime activity.

Held the national scenic area barrier-free exemplary
travel itinerary news conference (Fulong Visitor Center).

Held the 2013 Katomayan Tribal Music and Dance
Festival.

Participated in the MATTA-Malaysia International Travel
Mart Fair.

Organized the Guanziling Butterfly Park activities.

Held the Taiwan Fun on Tropic of Cancer - daylong golf
challenge activities.

Held the 5th Cross-Strait Tourism Round Table
Conference.

Organized the 2013 Jialulan Handcraft Market Activities.
Held the 2013 Elite Cycling Rankings.

Held the 2013 Penghu Beach Carnival and tourism
promotional activities.

Held the Beihai Midsummer Music Concert.
Organized the Royal Lord of Fire Festival.

Promoted tourism at religious festivals in northeast
Japan.

Held the"2013 Taiwan Fine Foods Series of Events
- Taiwan Classical Fine Foods Exhibition” gourmet-
themed activities.

Held the North Coast Ocean Music Festival at Yehliu.

Organized the opening ceremony of the “2013 Taiwan
Fine Foods Series of Events” gourmet-themed activities,
and announced the voting results for the Top 10 Night
Market Delicacies contest.

Held the Euploea butterfly conservation and education
training.

Held the 43th APEC Tourism Working Group Meeting.

Held the Jibei Romantic Beach Music Concert.

Participated in a Yosakoi-Soran street dance festival.

Participated in the Melaka MITS Matta Fair.
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10HA4H~10HA6H
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August 30-September 1

August 30-September 1

September 5-9

September 12-14

September 13

September 13-19

September 14-17

September 17

September 17-20

September 17-October

30

September 24-27

September 28, 29

October 1, 2

October 1-3

October 4-6

October 5

October 5-November 9

October 10-16

October 12, 13

October 12-16

October 13

October 15

October 15-December

25

October 18-21

Event

Participated in the 2013 North China Travel Fair.
Participated in the 10th Abacus Holiday Travel Fair.
Participated in the Busan Travel Fair, along with
related tourism promotional activities.

Participated in the HCMC International Travel Expo.

Bureau spokespeople for the region of Japan went
to Japan to hold tourism promotional activities.

Participated in the JATA Travel Showcase in Tokyo,
along with related tourism promotional activities.

Participated in the Pacific Asia Travel Association
(PATA) Board Meeting and Travel Mart.

Conducted the press conference for the Taiwan
Tour Bus Fun 4 Easy Travel activities.

Participated in the World Youth Student Travel
Conference.

Held the "2013 Taiwan Fine Foods Series of
Events - Taiwan Fine Food Duel” gourmet-themed
activities.

Participated in the International French Travel
Market Top Resa.

Held the 2013 Biking the Northeast Coast - Yilan
Cycling Excursion.

Held the 2013 Alishan wedding activities under the
cypress trees.

Participated in the IT&RCMA Incentive Travel &
Conventions, Meetings Asia.

Participated in the MITM Travel Fair.

Organized the opening ceremonies for the Ita Thao
Visitor Center at the Sun Moon Lake Scenic Area.

Held the 2013 Sun Moon Lake International
Fireworks Music Festival.

Participated in the Asian Pacific Festival Fukuoka,
along with related tourism promotional activities.

Participated in a Yosakoi street dance festival in
Japan's Mie prefecture.

Held the Sailboat Competition of the National
Games.

Held the Ascending Ritual for Goddess Matsu
and the Grand Opening Ceremony of the Mazu
Religious and Cultural Park.

Held the commencement press conference for the
Taiwan tour and shop fun activity.

Held the Fall and Winter Travel to Penghu activities.

Participated in the 2013 Taipei International Travel
Fair.
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Il. Organizational System of Tourism Administration

1T

Executive Yuan

|
THEEA R RE S

Tourism Developrment and Promotion
Committee Executive Yuan

ZEED
Ministry of Transportation and
Communications

|
BHR

Tourism Bureau

Taipei City Government

LR ’

BAERER

Department of
Information and Tourism

Kaohsiung City Government

| wiE W

BAF

Tourism Bureau

New Taipei City Government

LTS W

BOehREEH
Tourism and Travel
Department

Taichung City Government

BT ’

|
BRehRsm

Tourism and Travel
Bureau

Tainan City Government

| EFETEBAT W

|
BIREm

Tourism Bureau

City / County Government

B (/) BUAS ’

B EEHE

Tourism Sections

208

N

| EE

Planning and Research Division

N\
ES 03

Hotel, Travel and Training Division

g A

N\
R

International Affairs Division

N
RitARERERERAREEER

[~ )| Northeast and Yian Coast National Scenic Area

Administration

Feffgia

Technical Division

RENEFEREARERERR

East Coast National Scenic Area Administration

N

B0zl

Domestic Travel Division

ENEEREREEER

Penghu National Scenic Area Administration

N

wE

Secretariat

AIEEEZRERREER
Dapeng Bay National Scenic Area
Administration

AEE

Personnel Department

LRI EREAREEIERE
East Rift Valley National Scenic Area
Administration

ESE

Accounting Department

EiHEREREEER

Matsu National Scenic Area Administration

| BEZE

Anti-Corruption Department

BRAEEZEREEER
Sun Moon Lake National Scenic Area
Administration

2BERESEEER

Tri-Mountain National Scenic Area Administration

N

N
2 LEREREEER
Alishan National Scenic Area Administration

N
EMBIREREEER
Maolin National Scenic Area Administration

EERE RS EERFS

N\ IRERRIS D
1LEFRESLIBEREASEERR ‘Taivvan Taoly/tijc\n & K\./s}ohsiung
North Coast & Guanyinshan National Scenic nternational Airport Visitor
Area Administration Vi International Centers
. N L s
EEMABERAREEER = )
Southwest Coast National Scenic Area Taipei Travel Service Center
Administration

N IREEEEHRE GO

|| BRHEREREEER

Siraya National Scenic Area Aaministration

Hotel Inspection and Supervision
Center

BIEE  ABR B B )
SN - PR - A0 B
1L EASHE « SERETE -
dbE (EiRE) - £ (=
&) WER

Overseas Branch Offices in
Tokyo, Osaka, Hong Kong, Seoul,
Singapore, Kuala Lumpur, New
York, San Francisco, Los Angeles,
Frankfurt, Beijing and Shanghai

RBEEEACRBEREREEE R

TERFELEFRILBBERER
HZxESEEIER

Northeast and Yilan Coast National Scenic Area
Administration, Tourism Bureau, MOTC

REIE N BERE B F
BExESEEIER

East Coast National Scenic Area Administration,
Tourism Bureau, MOTC

BBLER Y B E
.%HR"E‘EEFE

Penghu National Scenic Area Administration,
Tourism Bureau, MOTC

TEEE B AN E
BEZRESEEER

Dapeng Bay National Scenic Area Administration,
Tourism Bureau, MOTC

LB BIEERM S
BExESEEIER

East Rift Valley National Scenic Area
Administration,Tourism Bureau, MOTC

@L&ﬁ%%%m

Matsu National Scenic Area Administration,
Tourism Bureau, MOTC

[Il. National Scenic Area Administrations

22841 it hE= & tEkE 2 ERT 36 57

No.36, Fulong St., Fulong Village, Gongliao Dist., New Taipei City
22841, Taiwan, R.0O.C.

http://www.necoast-nsa.gov.tw/

TEL:+886-2-2499-1115

96144 Z=RFFRINIA(EZE BRI 26 5%

NO. 25 Shintsuen Road, Chenggong Town, Taitung County 96144,

Taiwan, R.O.C.
http://www.eastcoast-nsa.gov.tw/
TEL:+886-89-841-520

88054 B iSA AR 171 5%

No.171, Guanghua, Magong City, Penghu County 88054, Taiwan,
R.O.C.

http://www.penghu-nsa.gov.tw/

TEL:+886-6-921-6521

92851 RERFFHRBEAMEE B 169 57

No.169, Datan Rd., Donggang Township, Pingtung County 92851,

Taiwan, R.O.C.
http://www.dbnsa.gov.tw/
TEL:+886-8-833-8100

97844 TEEEFRIMIBALER RN 17 ABELESER —E 168 57
No0.168, Section 2, Singhe Road, Neighbor 17, Hegang Village,
Ruisui Township, Hualien County 97844, Taiwan, R.O.C.
http://www.erv-nsa.gov.tw/

TEL:+886-3-887-5306

20942 ST BRI F M 95-1 5%

No0.95-1, Renai Village, Nangan Township, Lianjiang County
20942, Taiwan, R.0.C.

http://www.matsu-nsa.gov.tw/

TEL:+886-836-25631
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REIBFEEHAE
BZx E S = EIEE

Sun Moon Lake National Scenic Area
Administration,Tourism Bureau, MOTC

RBEE B2
BEZxESEEIER

Tri-Mountain National Scenic Area
Administration, Tourism Bureau, MOTC

TR ERER S B k) & L
HZxESEEIER

Alishan National Scenic Area Administration,
Tourism Bureau, MOTC

ZIBERER S B M
EXEREEIER

Maolin National Scenic Area Administration,
Tourism Bureau, MOTC

Z@EE I /ALE R REE L
BIZR E R = EIER

North Coast & Guanyinshan National Scenic Area

Administration, Tourism Bureau, MOTC

ARG EEEZRER
.ﬁﬂﬁ-\ [=F=} %IEFE

Southwest Coast National Scenic Area
Administration, Tourism Bureau, MOTC

LBEE BT
ExESEEIER

Siraya National Scenic Area Administration,
Tourism Bureau, MOTC

55547 Fa¥& SRS AR KA AT AR LB 599 S

No0.599, Jhongshan Rd., Yuchih Township, Nantou County 55547,
Taiwan, R.O.C.

http://www.sunmoonlake.gov.tw/

TEL:+886-49-285-5668

41341 2FRTHFEIEEFRIER 738 57

No.738, Jhonjheng Rd., Wufeng Dist., Taichung City 413, Taiwan,
R.O.C.

http://www.trimt-nsa.gov.tw/

TEL:+886-4-2331-2678

60246 F= A A O EIE 51 5%

No.51, Checheng, Chukou Village, Fanlu Township, Chiayi County
60246, Taiwan, R.0.C.

http://www.ali-nsa.net/

TEL:+886-5-259-3900

90143 RRHF=MFINERNESZS 120 57

No. 120, Saijia Lane, Saijia Village, Sandimen Township, Pingtung
County, 90143, Taiwan, R.O.C.

http://www.maolin-nsa.gov.tw/

TEL:+886-8-799-2221

25341 it AP &R E T &1 33-6 57

No.33-6, Xiayuankeng, Demao Village, Shimen Dist., New Taipei
City 25341, Taiwan, R.O.C.

http://www.northguan-nsa.gov.tw/

TEL:+886-2-8635-5100

72742 =FEmdbPI@ILPIEER 119 57

No. 119 Jioucheng, Beimen Village, Beimen District, Tainan City,
72742, Taiwan, R.O.C.

http://www.swcoast-nsa.gov.tw/

TEL:+886-6-786-1000

73257 Emm A EIUEEIE 1-1 57

No.1-1, Xiancao, Xiancao Village, Baihe Dist., Tainan City 73257,
Taiwan, R.O.C.

http://www.siraya-nsa.gov.tw/

TEL:+886-6-684-0337

0~ BRI SNE AL

[\V. Overseas Branch Offices

BHAE
HRFRERSEE RS AARREBR

Taiwan Visitors Association, Tokyo Office

3F.,, Kawate Bldg., 1-5-8 Nishi-Shinbashi, Minato-Ku, Tokyo 105-0003 JAPAN
Tel:81-3-3501-3591~2

Fax:81-3-3501-3586

Website:http://jp.taiwan.net.tw/

E-mail:tokyo@go-taiwan.net

HEARRMER 2EEHE B ARARREBA
Taiwan Visitors Association, Osaka Office

6F., Sumitomo Seimei Midousuji Building, 4-14-3, Nishitemma, Kita-Ku
Osaka 530-0047, Japan

Tel:81-6-6316-7491

Fax:81-6-6316-7398

Website:http://jp.taiwan.net.tw/

E-mail:osa@go-taiwan.net

]
BREANER EEBA G EEERR

Taiwan Visitors Association, Seoul Office

Rm. 902, 9F, Kyungki Building, 115 Samgak-Dong, Chung-Ku, Seoul, Korea
Tel:82-2-732-2357~8

Fax:82-2-732-2359

Website:http://www.tourtaiwan.or.kr

E-mail:taiwan@tourtaiwan.or.kr

B

HEBNRER 2B ALHEEEREER

Taiwan Visitors Association Limited

Room 1010, 10F, Silvercord Tower 2, 30 Canton Road, Tsimshatsui,
Kowloon, Hong Kong

Tel:852-2581-0933

Fax:852-2581-0262

Website:http://www.welcome2taiwan.net

E-mail:info@tva.hk

03
BRI B E R BRI TR

Taiwan Visitors Association, Singapore Office

Taiwan Visitors Association, Singapore Office30 Raffles Place, Chevron
House #10-01, Singapore 048622

Tel:65-6223-6546/7

Fax:65-6225-4616

Website:http://www.welcome2taiwan.net/
E-mail:tbrocsin@singnet.com.sg

BRAE
S RAEMER 2EECBE T EERER

Taiwan Visitors Association, Kuala Lumpur Office

Suite 25-01, Level 25, Wisma Goldhill, 67, Jalan Raja Chulan, 50200, Kuala
Lumpur, Malaysia

Tel:60-3-2070-6789

Fax:60-3-2072-3559

Website:http://www.welcome2taiwan.net/
E-mail:tbrockl@taiwan.net.my

XE
HAAMERSEANEIRE X EEBRLE

Tourism Representative, Travel Section, Taipei Economic and
Cultural Office in New York

1 East 42nd St., Sth Fl., New York, NY 10017, USA
Tel:1-212-867-1632/4

Fax:1-212-867-1635

Website:http://www.go2taiwan.net

E-mail:tbrocnyc@gmail.com

sexipuaddy

HEIUMER HES LI QBEXEEREA
Tourism Representative, Travel Section, Taipei Economic and
Cultural Office in San Francisco

555 Montgomery Street, #505, San Francisco, CA 94111, U.S.A.
Tel:1-415-989-8677

Fax:1-415-989-7242

Website:http://www.go2taiwan.net

E-mail:info@uvisittaiwan.org

SRR R EI OB b =R A
Tourism Representative, Travel Section, Taipei Economic and
Cultural Office in Los Angeles

3731 Wilshire Boulevard, Suite 780, Los Angeles, CA 90010, U.S.A.
Tel:1-213-389-1158

Fax:1-213-389-1094

Website:http://www.go2taiwan.net
E-mail:info@taiwantourism.us

BE
R RMER BREELB =R

Taipei Tourism Office, Federal Republic of Germany
Rheinstrasse 29, 60325 Frankfurt / Main, Germany
Tel:49-69-610-743

Fax:49-69-624-518
Website:http://www.taiwantourismus.de/
E-mail:info@taiwantourismus.de

B AR
BRI R S YRR B R L R R

Taiwan Strait Tourism Association, Beijing Office

RSB EEBEPIIMRE S 12 SREFEREFE 29 /8
29th Floor. West Tower, LG Twin Towers, B12

Tianguomenwai Avenue. Chaoyang District, Beijing.PR China 100022
Tel:86-10656-64100

Fax:86-10656-61921

E-mail:tsta8 @tsta-bj.org

HIOBMER /EEBRMFERAREGE L8MEDE

Taiwan Strait Tourism Association, Shanghai Branch Office

EmERETEARET 16898 108 02 85T (#HAR AR )
Suite 1002.,The Headquarter Building,168 XlZang(M)Rd 200001 Shanghai
Tel:021-63510909
Fax:021-63510696
E-mail:taiwan@tlhsh.org
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