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Michelin Guide Taipei

180,000,000

E® INTS

AR THEEER AIEREEERTSE 18R
Marketing Taiwanese cuisine to the world; generated
NT$0.18 billion in advertising benefits.

2018 B &bz F

2018 Year of Bay Tourism

10+ .

Offshore Islands
of Taiwan \\//\\

AEIFFTHH T8 10" 51 > #HE 41 18%
BISEEE > IR51#8iB 1,208 EARZM -
Internationally marketed “10"Offshore
Islands of Taiwan” with 41 bay-themed
events and over 12.08 million participants.
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Number of visitors at the 2018 Taiwan Lantern Festival
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The 2018 Taiwan Lantern Festival attracted over
10 million visitors and reporters from overseas.

& MO ELEITIE Taiwan Tour Bus package tours

B & B E E 4 1772 Taiwan Tour

Bus package tours 12 £ 94 F &

EBEEERTE WL MMrain-
Bus 2B ERMER k T2
BE + 5E#ME) -

. Provided 94 package tours, Taiwan

™ / types Tour Bus Train-Bus Travel Passport,
and “Taiwan Tour Bus + High Speed
Rail joint ticket.”

B BERFL = 2L Taiwan Tourism Highlights in 2018

Taiwan Tourism Highlights in 2018

REREANRBIELT S

The number of inbound visitors to Taiwan reached a record high.

11,066,707

AR [ visitors

Taiwan Tourism Information Database

21,000

££ / records

121# Open Data #2338

2B 1 FTECGIS EREN -

The open database contains more than

21,000 tourism-related geographic
information system (GIS) records. p101

1T E APP

Developed the “Tour Taiwan” app

60,000

£8 / services

RiiE 6 EEE MM EMARTE -
Provided more than 60,000 adaptive
location-based services.
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Participants in Taiwan Tourism New
Year Calendar events 107 FBFE ISR B HRE Visitors from Korea in 2018
107 FEETISRAIRE 101 B 9441 AR > BIEF 2 FRX
HEARE B E AR © In 2018, 1,019,441 Koreans visited Taiwan, topping
one million visitors for the second consecutive year.
AR [ visitors
SRER TS 47 18 - REMRED 1 O 1 9 4 4 1
48 TH » BEEEIER AGES860 & -
Held 47 international events and 48 national
events, attracting 58.6 million visitors. AR [ visitors
p49
i-center BEIFITHEAR

112

{& / locations

EEDREE i-center BER -51H 112 EHEES -
Established i-center system to provide various
services. There are 112 i-center service locations
throughout Taiwan.

Number of Taiwan Tourist Shuttle tour bus passengers

4,660,000

AR | visitors

BEFTRISRGEIEE 4518 - RFERET 466 BEHEAR -
The number of Taiwan Tourist Shuttle tour bus routes was increased to
45, and there was approximately 4.66 million passengers in 2018.
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Foreword SRR & R

Bay Tourism : Sea-level Views of

25

Taiwan’s Classic Beauty

BEMEDRFL > UEERS  RBENERHERSEE
TIFEEICKERCEREBE > %E 20177 FERIKESE > 7]
E 2018 & NSEIREEE - M2019 FRIA NEESHBE) -
ERIRAEENRY - RARBSERES  BRREEHAY
NIBIE

Taiwan is an ocean-embraced land at the heart of the Asia Pacific region.

OOO

Over the years, the Taiwan Tourism Bureau has been developing the tourism
resources of Taiwan in keeping with the global trend of sustainable travel
under a series of themed annual campaigns, from the “Year of Ecotourism
in 2017” and “Year of Bay Tourism in 2018, to Taiwan “Small Town Ramble
Year in 2019.” Through these initiatives, the bureau welcomes travelers from
around the world to deeply understand and experience Taiwan: its unique

character and the friendliness of its people.

0o©0

2018 FBEIREF > TERLE HAREEBEFE) &
TR > BB TRZ10° 51 —BIIE - &5 - Bl - IR

Ketx- 85 (AlE) 58208 (hEP) RER
1% MAEETBRMETS > BEEMBIRREBEES
ENE » UEESIERBRLRE  FHBEANTRIASES
ith - 2018 FRAMREET 1,106 & 6,707 AR > 88 2017 F R
& 3.05% - BRIRGENARMCHE - MESEHR EZIEHEE
B13E Expat Insider i REIBEZIR 10 AREBWHNEZS »
B 2018 TESEER - IFFIBASREREBENMER
21 FBABRNEREBXEER THILEL - hEE 2018
F rEERERT - BERE) > NBIERMKBEN TEast of
Taiwan) > BIZTSE A5 FEIRENERE - REDNE
A1~ B—EAAREREMER TREBATZRESE R
NETEERERE MREEREERE) S2IAHE  hRAE
WMABRBHEEIREB T — » PRIBMRAE -

The 2018 Year of Bay Tourism coincided with the holding of the World
Congress of the Most Beautiful Bays in the World in Penghu. The Tourism
Bureau arranged the “10" Offshore Islands of Taiwan” series of activities on
Guishan Island, Green Island, Orchid Island, Xiaoliugiu, Qimei, Yuweng Island
(Xiyu), Jibei, Lieyu (Little Kinmen), Dongju, and Beigan. The campaign aimed
to strengthen branding and cooperation between the local governments
and industries in these areas to develop island ecotourism and generate
tourism benefits throughout Taiwan. In 2018, Taiwan received a record
11,066,707 inbound tourists, up 3.05% from the year before. The year was
also one of accolades from around the world. Expat Insider ranked Taipei the
third-friendliest city in the world. Mastercard ranked Taiwan the fifth best
non-OIC destination for Muslim travel. Travel Weekly bestowed its Magellan
Award to “Mountain and Forest Activities,” an international promotional
video by the Tourism Bureau. “East of Taiwan,” a short film introducing
travel in eastern Taiwan, took home the Best Asian Film award from the
2018 International Tourism Film Festival (ART&TUR) in Portugal, as well as
the “Best East Asian Film” at the First Japan World’s Tourism Film Festival
and the “Platinum Remi Award for Travel and Tourism” at the Houston
International Film Festival. The award-winning videos have helped fuel

Taiwan'’s rise as a much-loved destination for Asian travelers.

BAY Tourism
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Annual Report on Digital Experience Tourism

AT EHERE, REERHISI ZHIFIBAD, RIEEERENHEE, BulZmAR!

Experience a more convenient browsing and digital experience with the addition of a QRcode portal this year.

FHRETE (/) QR code FHIBA QR code
A% E Tk BREREBR BB ARRAHE L
Scan the (small) QRcode with your cell phone to go Scan the big QRcode with your cell phone to watch

to the digital version of the section. event videos or browse related websites.
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?f ¢ According to the World Tourism Organization, global international travel hit a record high in 2018.

Taiwan joined the boom, attracting more than 11 inbound visitors that year, writing a proud new page in
the tourism sector. The Tourism Bureau also continued to develop more tourism markets, such as South

Korea, Malaysia, and Europe to create a more diversified and sustainable tourism environment in Taiwan.
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Environment
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The Global Travel Market

SERERCEBR

Overview of the Global Tourism Market

2018 EERIKFRIREAN (BREER) KNE 6% EZ 148 » In 2018, the number of international visits worldwide rose by 6% to 1.4
BERES 2010 EMRESE 25 » ERN 2017 £ (+7%) billion, the second-fastest pace since 2010 and second only to 2017 (+7%).

. ] The fastest growing regions for international travel in 2018 were the Middle
2018 AR (+10%) RIFM (+7%) & 2 BEIRRIEE ABAL & East (up 10%) and Africa (up 7%). Asia and Europe followed with a 6% gain
BE  difEUTtER R 6% Rz (ARIKFIIRERFFE) (on par with the global average), while the Americas rose by 3%.
ENHEIER 3%

BRI AR IRE BT

Statistics on International Tourism Markets for Inbound Visitors

FRE (BBAR) FIHARE R (%)

Visits (Millions) YoY Increase (%)

2016 2017 2018 2017 2018

£ ¥K Global 1,241 1,328 1,403 7.0 5.6
BRI 2E4E 5L Developed economy 687 730 766 6.3 5.0
Fh K5 E2 Emerging economies 554 598 637 7.9 6.5
EXM Europe 619.7 672.5 713.4 8.5 6.1
JtEr Nordic 74.0 78.4 78.9 6.0 0.6
FHER Western Europe 181.6 192.7 204.2 6.1 5.9
b / B[R Central / East Europe 127.2 133.8 141.9 5.3 6.0

] N [=]

Sﬁoffhérinmgljrﬁiem/%editerranean Region 237.0 2 2884 12.8 /8
T AKHI[E Asia-Pacific 306.6 324.0 345.1 5.7 6.5
g ]tE3 Northeast Asia 154.3 159.5 169.2 3.4 6.1
EE a0 Southeast Asia 110.8 120.5 129.9 8.8 7.9
FAARKFEFH[E South Pacific 15.6 16.6 17.0 6.1 2.8
a3 South Asia 25.9 27.5 28.9 6.2 5.2
ZE M America 201.3 210.8 217.3 4.7 3.1
1t3E North America 131.5 137.1 143.9 4.3 4.9
IN$hEL Bt [E Caribbean 25.3 26.0 25.6 3.0 -1.8
A ZE Central America 10.6 11.1 10.8 4.6 -2.4
3 South America 33.9 36.6 37.0 7.7 1.2
JEM Africa 57.8 62.7 67.1 8.5 7.0
1t 3E North Africa 18.9 21.7 23.9 14.7 10.1
RIS HIM[E Sub-Saharan region 38.8 41.0 43.2 5.5 5.3
8 Middle East 55.5 57.6 59.9 4.1 3.8

HHRIR ¢ P4, Volume 17 Issue 2, May. 2019, UNWTO World Tourism Barometer

BAY Tourism
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Overview of Asian Tourism Markets

2018 FEMEBAMBARKEAR » LEBIENRERERES »
B 151% > ERABEE 11.4% - SERELHESR - HAKRE
EEAHISEERR - WE TN EE IR -

2018 F MBI HIZ ARIRE AR

Number of Inbound Visitors in Asian Tourism Markets in 2018

@ A AR - MNETH

Arrivals Increasing arrivals Declining arrivals

82 [F South Korea
1,534 B AKX

15,346,879 visitors

215 1%

A China

14,120 B AR

141,120,000 visitors

a1.2%

In 2018, South Korea was the fastest growing visitor destination in
Asia in terms of number of visitor arrivals, growing at 15.1%. It was
followed by Hong Kong at 11.4%. Taiwan was a major visitor source
for the tourism markets of Hong Kong, Japan, and South Korea. It also

maintained close exchanges throughout Asia.

B Japan

31198 A

31,191,856 visitors

8. 7%

B Taiwan
1,106 B AKX

11,066,707 visitors

a 3.59

B 7R PHan Malaysia

2583 B AN

25,832,354 visitors

v 0.4%

© ©

Nk Singapore
1,850 B A X

18,506,619 visitors

~06.2%

ERRIE - BABRE RN - BRIKERRS - BEECAT  MNRIRES
BRFZID - PEIAFEST 2018 FiRFHISERIER

Source: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism
Organization, Singapore Tourism Bureau, Malaysia Tourism Promotion Board, China
National Tourism Administration

N

& A Hong Kong
6,514 B A &

65,147,555 visitors

~11.44

2018 FHMEBNHIZFEERR

Major Visitor Source Markets in Asia in 2018

ﬁkﬁﬁmgkﬁmﬁ$

Growth in Visitor to Taiwan
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L R B RN B SRS BEIERYEA  ATIKIREES - BAREZBE
Source: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism
Organization, Singapore Tourism Bureau, Malaysia Tourism Promotion Board
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E Taiwan’s Inbound Travel Market
107 EXEXRHISEP > [RPEARE - EE - B/ 9B1E In 2018, visitor arrivals increased from all major source markets except for China,

BE - BN EEETIERERRS » HRBRENHISES 55 Hong Kong-Macau, anc.ti South Korea. Southeast Asia was the fastest grow.ing
source market. Australia-New Zealand and Europe ranked second and third,

Bﬁ g az -E\ =~ =fire respectively.

Visitors to Taiwan

107 EREIREHEET 1,106 B 6,707 AXREIF S » 8 106 £ Taiwan attracted a record 11,060,707 inbound visitors in 2018, up 107 Eaigﬁﬁﬁl—.ﬁi%jiggiﬁ

£ 3.05% > &0 32 & 7,106 AKX - 327,106 visits or 3.05% from 2017. Taiwan’s Major Tourism Source Markets in 2018

&tk (%) VA HIR 106 FRGBEENRERE (%)

Ratio (%) Growth in no. of visitors from 2017 (%)

107 EFROhEH IS EBRIERMER

Key Indicators of Taiwan’s Inbound Tourism Market in 2018

107 5Bl 106 FLEE

2018 versus 2017

%é}ﬁﬁ:‘gf\:f'\‘ B 1,107 BAZR 1,074 AR 0 (y ‘?&

Number of arrivals of visitors 11,060,707 visitors 10,740,000 visitors A 3.05% rl)

B HMNE WA (R 2 Bl R A% INTS uss < Hem

=5) . = - = %5 KB =F:N -
Fat 4133853 137.05 BT Fais3749 8T 123.15 EER = Hong Kong and

Tourism foreign exchange | \re 133 billion  US$13.705 billion | NT$3749 billion  US$12.315 billion A 10.25% — 11.29% Mainland China Japan Macau

receipts (excluding interna-
tional flight tickets)

RETETIEAS AR 1238 £ N A 0 24 .36% 17.79% 14.94%
Average expenditure per | Uigiong 10 7.93%
0, 0, 0,

Téﬁﬁngi’%@‘é’a’@%i By, . - V135% A 370% V227 %

verage length of stay of s 6.39 nights A 0.07 1ﬁ/nlght5
visitors to Taiwan ’ & ’ 8
RARETIEASAHRE 19190 %= 17045 ==
Average expenditure per person U2$17901 ;;TG UZ; 759'::7-5 A 6.8 3 %

per day for visitors to Taiwan

REREEENEE j%_z‘z
Overall satisfaction rate of 97.38% 97.58%

visitors to Taiwan Remained constant /// l \%

=+
. NV .
RERAEBLE o . 5 N\ —
Ratio of repeat visitors to Taiwan . "
Remained constant ~—— —
22 [E 5= ERAE i
South Korea USA Malaysia Vietnam

9.21% 9.24% 4.75% 4.43%

WV 334 % A 333% WV 0.36 % A 23.03 %

BAY Tourism

q« r
<L K

TRABREAR ~ TRAKEFIIEERE ZENRRAANRBBES -
Note: "Number of inbound visitors to Taiwan" and "average length of stay (nights) of visitors to Taiwan"
data from the National Immigration Agency, Ministry of the Interior.

13

BAY Tourism



BAY Tourism

15

Tourism Report 2018

&g Mo7 FREREHERBDEORAERS) ERER > KE

aARN TBITRETRE > BRTHERIFSATERE (R
F) (40%) ~ TRBRATHZH - RFTEBERES > BEER
B2 MAMIRITH RPN ETIZ)  (38%) K T2M0MRITH
MEIRITRE - BIRITHEM (19%) BE -

vl

FERNFE/z) B TRXRE) ARSIRKEREELER -
Mgy~ Tdmmy k '284E AREEEREEE -
LIREENRARZMRESRI TEREE ~ THEM R TA
1BIRRE) BRI3 R -

KomEETBEnERE

Major Tourist Attractions for Inbound Visitors

HESEHIRI TR ~ Tadb101) & TFAPIET) BRI3 &
MkESEFHRREZETENSHAMN MBTEXRAEL ~ Th
71 & THRE) BRI3 I -

107 FREWREHE

Spending by Inbound Visitors to Taiwan in 2018

107 EREREBASHFHEHEE 19170 E 7 W EFEIE
fn6.83% WEZEENIEWAZE 137.05E=7 (38N
11.29%) » #PFEFHEH 4,133 BT > B LFEEI 10.25% -

According to the findings of the Tourism Bureau’s R.O.C 2018 Survey
Report on the Consumption and Activity of Visitors to Taiwan, 40% of
visitors requested travel agencies to arrange accommodation (and/or
book flights), 38% did not request local travel agencies to arrange or
book accommodations and flights and after arriving did not request
local travel agencies to arrange any itineraries, and 19% joined package

tours arranged by travel agencies.

The main attractions that drew visitors to Taiwan were “fine food or
specialty snacks” and “scenic landscapes,” and their main activities in
Taiwan were shopping, going to night markets, and visiting historic
sites. Visitors’ deepest impressions of Taiwan were from the cuisine,

scenic spots, and friendly people.

BtRERE

Tourism Attractions Quick Search

The main tourist spots visited were night markets, Taipei 101, and
Ximending; the places they visited and liked the best were Kenting
National Park, Jiufen, and Sun Moon Lake.

In 2018, the average spending by visitors to Taiwan increased by 6.83%
to US$191.70 per person per day. Foreign exchange earnings from
tourism for the year are estimated to have been US$13.705 billion (up
11.29%), while earnings denominated in New Taiwan dollars rose by
10.25% to NT$413.3 billion.

RIS

Environment

BAY Tourism
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Domestic Travel

107 FEABATCEERISIFMTER

Major Indices of R.O.C. Citizens’ Domestic Tourism Trips in 2018

EIPNEa)ics itz
Ratio of citizens who
took domestic tourism
trips

T AIRERE
Average number of trips
per person

EAPNE) RN
Total number of citizens’
domestic tourism trips

TISEBRY
Average length of stay
per trip

{2 A hRiEELE =R
Percentage who took
tourism trips on holidays

IREREEREE
Overall level of satisfac-
tion with tourism trips

BASRIRETIER
Average spending per
person per tourism trip

EIPNE)i i
R.O.C. citizens’ total
spending on domestic
tourism trips

91.2%

8.09 R
8.09 trips

171,090,000 X
171,090,000 trips

1.49 X

1.49 days

68.2%

98.0%
WAl 22033 7299 =T
NT$2,203 US$72.99

A 376918 124.87 E=ETT
NT$376.9 billion US$12.487 billion

i - AREHRATR 2 BZULER -
© (%) FFSRRAE 5% BEEKET > B MEREREER -
- BRRELLRFEERERFED BEBANRE 1 REMNSLE -
- SASHTEREER = SASRTIIHESH + BASRIRETIIEERY -

« The survey was conducted on citizens aged 12 and above.

91.0%

8.70 R
8.70 trips

183,449,000 2%
183,449,000 trips

1.49 K

1.49 days

69.4%

97.5%
MBeM21927xT  71.90FE7T
NT$2,192 US$71.90

ek 40218t  131.90 =7t
NT$402.1 billion US$13.19 billion

107 B 106 FLEE

2018 versus 2017

A (0.2 B835%pp) x
Up +0.2 percentage point

v 0.61 =/trips

v 6.74%
5

Remained constant

v 1.2 @=5% (pp)
1.2 percentage points

A (0.5E35%pp) «

0.5 percentage points
NTS uss

A0.5% * A 1.52%x

TS uss
v6.27% V¥5.33%

« “%” symbol indicates that the significance level was under 5% and shown by z-test to not be a significant difference.

BAY Tourism

tourism trip during the whole year.

(days) per person per trip. ism trip during the whole year.

17

« The ratio of citizens who took domestic tourism trips refers to the percentage of the whole population who took at least one domestic

« The average tourism trip spending per person per day = the average consumption spending per person per trip + the average length of stay

&g 107 FRAFRBER RS RS SRET  2EEABNR
51157109 BIRR (BE 674%) » HEf 3 FEAZEM
%5 | HEIfRERIEEEXTE - REERFT ; THERIRAKRIER
TEEER ~ 7 BFEENER 8 BERELE W 13% -

BIANRRF > FIRERFREE S 68% - FEHE G 32% ; BITR
BITTEIREEE &5 88.9% » 2SI THERMREE (5 14% > SNER
YRR ~ AEIRINEEEIEE S 97% ; IREBHERRRRFR 2
W|EN - TAEEERY) - NRER 7 R TmIEERl Fo

107 EFEABAREEABRTEIEEARE 2203 T (BE
05%) > HEEEFABNREASHEBIHE 3769 87T (8
BE 627%) -

s QO

Environment

According to the findings of the “2018 Survey of Travel by ROC Citi-
zens,” ROC citizens made 171.09 million domestic trips in 2018 (down
6.74%). Growth was flat in the first half of the year, as cheap flights
encouraged overseas trips and domestic travel was impacted by he
Hualien earthquake. Domestic travel in the second half of the year fell
by 13% due to global economic weakness, pension reforms in July, and
torrential rains in August.

Of the total number of domestic trips, 68% were weekend or holiday
trips and 32% were weekday trips. About 88.9% of the domestic trips
were self-planned, while tour agency arranged package tours account-
ing for 1.4%, and school, government, company, village, and other
group travel contributed 9.7%. The main factors considered in choice
of destinations were, in order of importance, ease of travel, special

events, curiosity to visit an unfamiliar place, and quality of food.

In 2018, average spending per person per tourism trip was NT$2,203

(up 0.5%). Spending on domestic tourism trips for the entire year is
estimated at NT$376.9 billion (down 6.27%).

BAY Tourism
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FEB O BIRA R B FABIR

Visitor Trends at Major Tourism Attractions

\

A TREBEECEEBMEEIGES  MRHEBERREZE
BB E 90 FEEFEEEEMRMHEZR CERBHBEE AR
ﬁ+‘l’ > 107 ﬂE/\n\WA 313 Egﬁn% lh\?}émﬁ

MEIIERIRE - 1B 106 FHEARBIEINZIEE - FHFAbE
MEALRBRHEEN ; BRABRAEEREREBBIUK
BEARRA—FEEIGN ; FHEZARAZRE—ERR-
X 107 F 8 106 FAEER Z 305 EIEEEH - M RERHEFE
BAERBMARRRAERS It RESHERIBR 5 K
LEBIZ2IERE -

107 EXEBHIEBIEREE

Number of Major Tourism and Recreation Sites (2018)

Since 2001, the Tourism Bureau has collected statistics from subsidiary
units on the number of visitors at major tourism and recreation
attractions to understand visitor trends at these attractions as a

reference for policy planning.

In terms of attraction type, half of the forest recreation areas saw an
increase in number of visitors over 2017. Visitor numbers increased
in more than 40% of the sites in the categories of national parks and
public recreation areas, while the number of visitors to most temples
fell from the year before. Among the 305 sites compared between
2018 and 2017, visitor declines were larger at principal scenic sites
in southern and eastern Taiwan. Nearly half of the sites in northern
Taiwan and outlying regions saw increases.

Number of Sites

107 SRR By Area (2018)

IEERE | RERME

North Central

EERitE RERHE BMEME 107 &

ERAE

National Parks

ERERE

National Scenic Areas

BHEMRM(TH)RER
HEE

Designated scenic areas 8 3
at the municipal or county
(city) level

AIBRE P P
Forest Recreation Areas
KRS

Beaches

NETEERE

Public Recreational Areas
REHEE

Privately Owned 20 6
Recreational Areas

=]

Heritage Sites

S

Temples

Hith
Other

w%@EO%ﬁ

39 15

10 3

11 4

o

+) =¢ 129 47

Total

& Note :

South East Outlying Island 2018
9 4 9 36
20 16 11 76
3 1 0 15
3 3 0 18
2 0 0 3
16 5 1 76
7 2 1 36
7 0 0 20
4 0 0 9
6 2 1 24
77 33 23 313

1bEBHhE Northern Taiwan : ER#i# Yilan County ~ E#h Keelung City ~ &1t Taipei City ~ #i1t™ New Taipei City ~ $kE ™ Taoyuan City ~ ¥i17™ Hsinchu City ~ #if78%

Hsinchu County ~ E52#% Miaoli County

FERIEE Central Taiwan : &F1T Taichung City ~ #1E#% Changhua County ~ Ba#2R% Nantou County

ERHE Southern Taiwan : Z#6& Yunlin County ~ 5% Chiayi City » 5% 8% Chiayi County ~ &F ™ Tainan City * S Kaohsiung City ~ F#5# Pingtung County

SRERHAE Eastern Taiwan : 53 Hualien County ~ &84 Taitung County

B BHhE Outlying Islands : T8 Lienchiang County ~ &P98% Kinmen County ~ j&i#i# Penghu County

2z QO

Environment

107 £ 1 BE 12 BX 2B EBRRAEE ARG AR B KX

Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2018 tions in Taiwan in 2018

;‘EJ:E 18-12 H*ﬁtt YoY (Jan-Dec)
PRkt BEATIEINZ B BEANRTEZIBRE

BEANRHD 2 1BRE

Sites with Fewer Visits

Total base Sites with More Visits Sites with the Same Number of Visits
Number of Sites Number of Sites Number of Sites
o BRRE
@E National Parks 36 17 47.22% 0 - 19 52.78%
BExXRRE
SO EFERE 74 28 37.84% 0 - 46 62.16%
BHET R RE
) EEEE
:Q__ Designated scenic areas 15 4 26.67% 0 - 11 73.33%

at the municipal or
county (city) level

HERE

Forest Recreation Areas 18 9 50.00% 0 : 9 50.00%
Efh

Other 19 7 36.84% 0 - 12 63.16%
NEWEE

Public Recreational Areas 76 31 40.79% 0 - 45 59.21%
#87K815 Beaches 3 1 33.33% 0 - 2 66.67%
REBHEE

Privately Owned 36 9 25.00% 0 - 27 75.00%
Recreational Areas

FER

Temples 9 2 22.22% 0 - 7 77.78%
Fiil ~ BRSO 19 7 36.84% 0 - 12 63.16%

Heritage Sites

3t - BN SEEHERILEEIEM » 107 SFEHIGIREEETIIAL 106 FELLE - Note: Due to the addition and removal of tourism and recreation attractions, no comparison to 2017 is provided for attractions added in 2018.

107 £ 1 BE 12 BEEHCERRMET ARG HEER

Visitor Trends at Major Tourism and Recreation Attractions in Taiwan by County/City in 2018

BIES 1 A -12 B4BEE YoY (Jan-Dec)
ymyEeLay BB ARG Z 152 BEANRRE 2 1EE, BEANRED 2 152

Sites with Fewer Visits

City County Total base Sites with More Visits Sites with the Same Number of Visits
Number of Sites Number of Sites Number of Sites

&1L Taipei City 32 13 40.63% 0 - 19 59.38%

#71E™ New Taipei City 46 26 56.52% 0 - 20 43.48%

#kE ™ Taoyuan City 9 4 44.44% 0 - 5 55.56%

ik #7478 Hsinchu County 8 3 37.50% 0 - 5 62.50%

‘E‘E 147 Hsinchu City 1 0 . 0 - 1 100.00%
Northern

Tavan | HpE e Keelung City 5 3 60.00% 0 - 2 40.00%

H# 8% Yilan County 15 7 46.67% 0 - 8 53.33%

A3t Total 116 56 48.28% 0 - 60 51.72%

HZE % Miaoli County 9 4 44.44% 0 - 5 55.56%

E T Taichung City 21 9 42.86% 0 - 12 57.14%

&+ 85{58% Changhua County 6 2 33.33% 0 - 4 66.67%

BB

cg:ml RI#% 5% Nantou County 22 5 22.73% 0 - 17 77.27%
Taiwan

EH£8% Yunlin County 4 2 50.00% 0 - 2 50.00%

A%t Total 62 22 35.48% 0 - 40 64.52%

E & 5% Chiayi County 4 1 25.00% 0 - 3 75.00%

E# M Chiayi City 2 1 50.00% 0 - 1 50.00%

EE]B E g™ Tainan City 24 5 20.83% 0 - 19 79.17%

. ::h S 1# ™ Kaohsiung City 19 6 31.58% 0 - 13 68.42%
Taiwan

FRER B4 Pingtung County 21 3 14.29% 0 - 18 85.71%

B3t Total 70 16 22.86% 0 - 54 77.14%

= {E3&R% Hualien County 17 4 23.53% 0 - 13 76.47%

R E B4 Taitung County 17 6 35.29% 0 - 11 64.71%

T | &3 Total 34 10 29.41% 0 - 2 70.59%

- 38i88% Penghu County 8 0 - 0 - 8 100.00%

=) £P98% Kinmen County 11 8 72.73% 0 - 3 27.27%

Outlying &1 B4 Lienchiang County 4 3 75.00% 0 - 1 25.00%
islands

A5t Total 23 11 47.83% 0 - 12 52.17%

st : RS EESERIRIEHIER » 107 &

EEAETIALL 106 FEELLEL ©  Note: Due to the addition and removal of tourism and recreation attractions, no comparison to 2017 is provided for attractions added in 2018.
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EfE Taiwan's Outbound Travel Market

107 EB A LB 1,664 B 4,684 A2 > 8 106 FE1EHN 99 B
0,105 AR » B 6.32% - kLB B #9547 » DARTEZE M E
A% 51,515 8 2,547 AR (591.04%) » ERAZEMi
BE71 80,039 AR (54.27%) ~BUMHES3E 7,777 AR (&
3.23%) ~ REMME 22 B 4,274 AR (5 1.35%) ~ FEi
B 18 6,649 AR - HAhitE 3,398 AR °

RER (&) BIoHT > SHA 482 & 5948 ARBRS -
HARkFEATEARE417 82,704 AR~ B 169 8 6,265 AR ~
958 108 B 6,516 AR ~ %[ 67 B 9,145 AR »

&g M07 EFEARERRBERS ) SERER > 107 FE
ALBIMEGFE B A (34.4%) HBERZ > HRXIKFHTEARE
(24.5%) ~ #E (7.5%) ~ BUM (6.5%) ~ BE (52%) ~ =
(3.7%) ~ Z&E (3.7%) Ri#iE (3.4%) F; TFEHEAMK
Rep > IRBETHEL TRZERITHAN - ZHETSTHL (4
45%) &% ERIkFA T2MMERRIKE - ZEISB 5k
(533%) ~ MRFEIRITHAHERD BEEIA) (5 16%) &
BERTHRSMEINETES (H6%) -

107 FEAREHEREN TBXRE HENERS  MH
FHEMNRELEERS TRREA) - 75 BREBEEE) -
MBEFRER  FREN F-

In 2018, Taiwanese citizens made 16,644,684 trips abroad, up 990,105
trips (6.32%) from the year before. Asia was the main destination,
accounting for 15,152,547 trips, or 91.04% of the total, followed by the
Americas with 710,039 trips (4.27%), Europe with 537,777 trips (3.23%),
Oceania with 224,271 trips (1.35%), Africa with 16,649 trips, and other
regions 3,398 trips.

Japan was the first destination of choice, attracting 4,825,948
Taiwanese visitors, followed by China (4,172,704 trips), Hong Kong
(1,696,265), South Korea (1,086,516), and Thailand (679,145).

According to the findings of the “2018 Survey of Travel by ROC
Citizens,” Japan attracted the greatest share of visitors from Taiwan in
2018 (34.4%), followed by China (24.5%), South Korea (7.5%), Europe
(6.5%), Hong Kong (5.2%), the U.S. (3.7%), Thailand (3.7%), and
Vietnam (3.4%). The biggest share of overseas trips in the year were
arranged entirely independently without using a travel agent (45%),
followed by travel arranged as group trips or incentive trips (33%),
travel arranged partly through travel agents (16%), and purchases of
independent travel or flight + hotel packages (6%).

The main purpose of citizens’ overseas travel in 2018 was tourism.
The main reasons for going abroad for tourism were the invitation
of relatives or friends, curiosity and the wish to experience the way
of life in a different country, and to relax.

107 FEALBESABRTEIEBAHEN 4 B 8,529 7T
(B 1.44%) - WEZEHEREES HAFHENE 8,077
B (& 7.85%) -

107 FEIA H B kbt E B IE1RHET &

Major Indices of Taiwan Citizens’ Outbound Travel in 2018

I8H 107 &
index 2018
BAfE
H B AR EE 2
Ratio of outbound 33.9%
travelers to total
population
B B4R AR
(&R 12EER) .
Total number of 1§,§44,684 AR
outbound trips by visitors

citizens (including
those under 12)

T8 AHERE
(BRn 12EER)
Average number of
outbound trips per
capita (including
citizens under 12)

0.71 2% trips

TAEBRH
Average length
of stay per trip

7.90 78 nights

BASXT
HEXZH ANk 48,529 7T 1,608 E7T

Average expenditure | NT$48,529 US$1,608
per person per trip

B R B AR
(EEREEE ) N _ e
Total oJ;bound travel R 8077 f87x 26759 BT

expenditure NT$ 807.7 billion US$ 26.759 billion
(including international

s QO

Environment

In 2018, ROC citizens spent an average of NT$48,529 per person
per trip overseas (up 1.44%). Annual spending on overseas travel
for the year totaled an estimated at NT$807.7 billion (up 7.85%).

106 & 107 FEE1 106 FELEH
2017 2018 versus 2017
32.5% A 1.4 E55% (pp)

1.4 percentage points

15,654,579 AR
visitors - A 6-32%

0.66 2R trips A 0.05 x /tl’ipS
7.97 78 nights v 0.07 &/nights
A 47,8417 1,569 ETT - - -
NT$47,841 US$1,569 A 1.44% A 2.49%
NTS uss

Atk 74891870 245.66 1B=TT
NT$ 7489 billion  Us$ 24566bilion | & 7.85% A 8.93%

flight tickets)
1 TEAHESAR B IMSE8REsu ERRR - ARBBES -
2. (%) RTTE 5% BEKET - KRERBEEER -

3. HERELERFIEEREZFAED B HERE 1 REMSLE -
4. PHBALERE =EALEEAR - ZEBAOH -

5. BABRTIIHEXHEEERKEE  RH  IREERMEBINEESZHE - EFSEHETAREIER 2B -

National Immigration Agency, Ministry of the Interior.

who took at least one outbound trip during the year.

Source of data for “total number of overseas visits by ROC citizens” and “average length of stay (nights)”:

“3” This symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference.

The percentage of citizens who traveled abroad measures the percentage of Taiwanese citizens

The average number of outbound trips per person = total number of outbound trips divided by the total population.

Average expenditure per person per trip includes international flight ticket fees, visa fees, hotel bills, and all overseas

expenditures, but excludes expenses prior to departure and after returning home.
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Environment

2 BRI E R (A ER)
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104 #1105 FEREE 2Rt E T RIS EZHRAERRAH A
7nfY TSA2008 (The Tourism Satellite Account: Recommended
Methodological Framework 2008) 424 104 FE#] 105 £&
HEENRE - 104 T/ 105 FREBEHERPAABRCTH
tRFRMt 2 EmEIE | REEBRY - BER - REEHRR
75 ( PP L EERTS - MEZERT - KLEZERS )  REMR
ST ~ IRITARTS © IREAIRREIARTS - BEYIARTS - WIREA LR -
BEAER (BE8EHKBR) RAEKRE 3 25GE RS
EEEZBYW - 1B 104 EEEBRCEERNES > 104 F
B HE BT 10,966.44 250 » HPARKREX HEE » &
e 552081187 BABRKRES X ERZ - BFEEK
40315587 HPE2ERREEH XL 1,48683 187 > 1B
RIREEICZH A 2,544.72 870 s IAHBIE S HINERS
# 1414.07 {253 - 104 FEENERIERD » REERRTSE
HEZHZBRAIEE » §2571% » RAEERWIFS 23.72% - Y
AR5 5 23.58% » IRE(ETERRTS 5 9.13% ° fikiE 105 FEEE
BERMNRE - 105 FEEHIERSH 11,039.73 B > H
ANEREZHES - EA T 520897 87t » BABAREEE
HEHRZ > BFEN 431288 Fx EFESERRTEHNY
X 1,621.47 87T - BRIREBIEHS 269141 55T 5 BEIA
HERIER ST B INERT A 18 1,517.88 BT © 105 EKEERIER
o BRMABCHZHEARIER > 5 25.75% » RASEHRRTS
&5 25.23% » BEYIRRTS & 21.74% » IREEBARTS & 9.42% °

104 FELEEMNINEEELE (TDGVA) HFEEE 167,114.28 87T
AEFEE GDP Z 2.64% - BUCTEBFRAIENMEARS 420,374 A >
HAMBXEXRZBIMFEARRS » BRERZ > BESEERBE -

In 2015, Taiwan's tourism direct gross value added (TDGVA) was
approximately NT$16.711 trillion, constituting 2.64% of GDP that
year. Tourism generated employment for 420,374 people, the majority
of whom were employed in tourism industry jobs, followed by those
employed in the catering industry, and close behind that by employment

in the accommodation services industry.

105 FEEEEEMNBEMEELE (TDGVA) WA 17134738 B &
EEE2H GDP Z 2.66% » BICEHFAAIERNMEARS 433482 A B
PMBAERZBICMEARRS - BRERZ » ERAHEBERBE -

In 2016, Taiwan's tourism direct gross value added (TDGVA) was
approximately NT$17.134 trillion, constituting 2.66% of GDP that year,
tourism generated employment for 433,482 people, the majority of whom
were employed in tourism industry jobs, followed by those employed
in the catering industry, and close behind that by employment in the

accommodation services industry.

rism Satellite Accounts (The Economic Impact)

Taiwan’s 2015 and 2016 Tourism Satellite Account was compiled based
primarily on the 2015 and 2016 Tourism Satellite Account produced
in accordance with the TSA 2008 (The Tourism Satellite Account:
Recommended Methodological Framework 2008) as developed by
the UNWTO and other international organizations. The commercial
services included in the tourism expenditure account for the 2015 and
2016 accounts are: Traveler accommodation services, food and beverage
services, traveler transportation services (consisting of land, air and water
passenger transportation services), car rental services, travel agency
services, entertainment and recreation services, and shopping services.
Tourism spending in Taiwan is further divided into the three categories of
outbound tourism, domestic tourism (including one-day and overnight
trips), and inbound tourism. According to the 2015 Taiwan Tourism
Satellite Account, tourism spending that year reached approximately
NT$1.097 trillion. Inbound tourism spending amounted to NT$552.08
billion, accounting for the largest share, followed by domestic tourism
spending at NT$403.16 billion, (comprising NT$148.68 billion for one-
day trips and NT$254.47 billion for overnight trips), and outbound
tourism spending at NT$141.41 billion. Among the spending on tourism
services in 2015, transportation services took the largest share at 25.71%,
followed by food and beverage services at 23.72%, shopping services at
23.58%, and accommodation services at 9.13%. According to the 2016
Taiwan Tourism Satellite Account, tourism spending that year reached
approximately NT$1.104 trillion, inbound tourism spending amounted to
NT$520.9 billion, accounting for the largest share, followed by domestic
tourism spending at NT$431.29 billion, (comprising NT$162.15 billion for
one-day trips and NT$269.14 billion for overnight trips), and outbound
tourism spending at NT$151.79 billion. Among the spending on tourism
services in 2016, food and beverage services took the largest share at
25.75%, followed by transportation services at 25.23%, shopping services

at 21.74%, and accommodation services at 9.42%.
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Communicating & Connecting With the World

EHRER BE

Showing Taiwan

P ——

to the world
eeingithe world

in Taiwan

107 FLA TZI0iTeH « IR/ OB MES 28BCERIBIRR © FRISEMID
RETEERERTIZMEE EES » ABERESE » WREFER - HE
RPREFEAZRHDIZRE

In 2018, the Taiwan Tourism Bureau promoted tourism to Taiwan through-a diversified
global marketing campaign. In addition to cultivating the major existing visitor source
markets of Japan, Korea, Hong Kong, Singapore, Malaysia, mainland China, Europe, and
the United States, the bureau actively attracted visitors from ASEAN countries, India, the

Middle East, and other emerging source markets.

og ZIREIK, 93 A E

3w .
Communication

Global Focus, Multipronged Advance

sRitEs

Northeast Asia

-

107 FHAMISEN [E8] RIS 8E W81 £/
Xty REH > BRAREY  KEEE - BERRSE
BRETEETHES - FERMERIRT « EEK
i BI}EBCRBELEXESZTEIRM - LEIRE

C)ﬁ BHiIZ¥ 8 Target Groups

1SS0} i BH{TRYM
Corporate incentive  free and independent travelers (FIT),
travelers Women

aEam -

In 2018, the Tourism Bureau continued to promote Taiwan tourism in
Japan through integrated marketing campaigns involving public rela-
tions activities, travel shows, and merchandise centered on the themes
of fine dining, romance, LOHAS, shopping, nature, and culture. It also
continued to expand study tours, incentive travel, and sports tourism,

as well as exchanges in historic, cultural, and other domains to attract

more visitors to Taiwan.

%Bg Strategy

- BAGH - HEERE
FELE TMeet Colors! 8% EE X HEFREHANEES
EEY - FEREARARBBGEEEMAEIRENS - W H A
BEERENE  HISAERNEAE -

- HEER > REHNAE
MER ~ Fm 4885 - BIMERS - RKIRE IRIAgRIEETEEE
BEERAAEEBREEENECIERERNE - BEEHBEERE
Reh  IREEEITIER AESES) ISR R E RS -

- #EAE > NRiREER
FEEABRITHEEIRIRAARE » WP/ REKIRTT
HETES TN - MIREK BEERR -

- HEEMF BT - RETE
ERtARRRTERREEHE - 2NEMIREREEEE » &S
IRITHHHERAE - [ B ATISREHE B ER R EIREER ©

- {%:u\éﬁﬂ
EREEEIMEBIREE RIZI EIRE RS EZENED - SINEAD
¥R B EENREE R EE MR S TIRE R A -

- BgEEE
WIEEE 11 EE B S EmRIE

P BB E B o

107 FHAMISERERE

Visitors from Japan in 2018

QO 3.7%

196 B 9,151 AZR / 1,969,151 visitors

EE2}RTT Study tours FEEHERE Youth

Maintaining momentum with celebrity charm

The Tourism Bureau continued to promote Taiwan tourism to young
people in Japan through the “Meet Colors! Taiwan” promotional campaign.
It issued information on Taiwan tourism in topic areas of interest to
Japanese people. It also partnered with high profile Japanese bloggers to

sustain momentum for travel to Taiwan.

Boosting visibility with media resources

Information on special tour themes and products was promoted to the
Japanese travel industry and various traveler groups through television,
print, online, and outdoor media, major travel shows, seminars,
promotional meetings, and other channels. Leading media channels
were invited to Taiwan to report on theme tours and major events to
increase exposure to Taiwan tourism and create opportunities for product
packaging.

Strengthening sales channels with industry partners

The Tourism Bureau continued to collaborate with large travel agencies on
programs to boost tourist visits. It also partnered with small and medium-
sized and online travel agencies to place shared ads, develop and expand

channels, and stabilize visitor sources.

Developing new markets through integration of local government
resources

The Tourism Bureau teamed up with local governments and airport
promotion associations to participate in local travel fairs and promotional
activities. It also partnered with travel agencies to introduce new tourism
resources to Japanese travelers and enhance travel products.

Incentives and Rewards

Under the Guidelines of Incentives for the Promotion of Charter Flights to
Taiwan by Overseas Carriers, the Tourism Bureau sought to attract Japanese
corporate incentive travel to Taiwan and travelers from Japanese cities
without direct flight connections to Taiwan.

Bilateral tourism meetings

Taiwan and Japan held the 11th Taiwan-Japan Tourism Summit Forum to
discuss substantive issues on tourism exchange.

E#25R2 Group travelers
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107 FEEMISHEBI T85E « 28] ~ £/&) 3 KE#EX
O WERAZTEESE  ERASALQEE - ERES
THES  REEE - RKTHEER - ARREREHETE
8 BEHEESSIER G -

In 2018, tourism promotions were conducted in Korea through a variety of
media channels under the core themes of “LOHAS, fine dining, and ecotourism.”
The bureau also continued to promote exchanges through PR activities with
celebrity spokespersons, TV commercials, print ads, travel shows, travel agency

brochures, the internet, and promotional events.

g Strategy

- BEBRAEE

Lmaﬁ&lﬁf%%b)‘bﬁt » M2 8 Door to Taiwanl BINXEBZA
HiEE)  BEREAEBRER  SEAEEY -

- EREBE > BERE

Luaﬁ& BEFR - BBEEEAFIRTLEEABRALRBED Zik

- MEERITHY  DRSIFEEHC

BEEREAMBMEBAA 85 E > RESIHRHRERER - BB
BEREIR R THAE

- FARGTEITIH  ISRAERE
*“Aaﬁﬁ FH - EERRFINEE > WEAZEESE > NREES

EhRERE

- REGF IRREER
BLRBIRATHEE » PHRIBARESERTH -

— EEJIEEQ Eﬁ“ﬁ

W2 33 EARBAREE  ARESHRENORETHRE -
BBABK 210 A - SHEHBHTRR « BERASBIKTERR

MEBERAEITWR

/q.j 107 FEETISRAKRE
O Visitors from Korea in 2018

101 & 9,441 AR
1,019,441 visitors

78 OETE A
FRAEBAR!
Topping one million visitors for
the second consecutive year !

HHESE 33 f?“ﬁsgﬁtxuu o z
Taiwan and Korea held the 33 rd Talwan e
discuss substantive issues related to tourism: exchanges

fange Conferénce to +%

@ BEIZ¥I 5 Target Group>

EBERRE Group travelers %M Women

BERITIRE

Free and independent travelers (FIT)

FEE IR Youth

Celebrity advocacy

The Tourism Bureau recruited Korean actor Yeo Jin-goo as Taiwan’s
tourism ambassador in South Korea. Yeo also participated in the
Tourism Bureau’s “Door to Taiwan” campaign to promote Taiwan
tourism through the celebrity’s excellent image.

Theme seminars to encourage travel to Taiwan

The Tourism Bureau invited travel writers and established bloggers
who have published on Taiwan tourism and other people familiar
with Taiwan tourism resources to seminars to share their travel

experiences.

Attracting young people through online marketing

Korean internet celebrities and bloggers were invited to visit
attractions and restaurants in Taiwan and to share their
experience through viral online communication to strengthen

marketing to young people.

Raising viability though film and television co-marketing
Strengthening promotion of Taiwan tourism information by integrating
television, print, online, and outdoor media and working with well-known

programs.

Strengthening sales channels through industry partnerships
The Tourism Bureau partnered with large travel agencies and
arranged memorandums of understanding (MOUs) to attract more

visitors.

Bilateral tourism meetings

Taiwan and Korea held the 33rd Taiwan-Korea Tourism Exchange
Conference to discuss substantive issues related to tourism exchanges.
Approximately 210 participants discussed local city exchanges, expanding
two-way exchanges through study travel, and other substantive issues.

%% IEX% Europe and the Americas

HE4E MTaiwan-The Heart of Asia Zoi{EEELEIAE) Time
for Taiwan JR1TEE - MRBIRE) RAEHH - WBASE
EBCARRYEE 4 KEEXH > e NBEREE) £
R REE - MEKX - 258 REREEEETERRTISE
TRIAEE - HEDEHES -

The Tourism Bureau continued various marketing and promotion strat-
egies, including the “Taiwan-The Heart of Asia” and “Time for Taiwan”
brand recognition campaigns. Culture, fine food, ecology, and LOHAS
were the main themes of advertising, promotional, and marketing
activities in major source markets such as the United States, Canada,

Germany, the UK, and France.

%Bﬁ Strategy
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' Visitors from the Americas in 2018

QO 4.33%

73 & 2,478 ANZR | 732,478 visitors
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Z . Visitors from Europe in 2018
“TT @ 6.06%

35 B 94 AKX [ 350,094 visitors

107 FH B ERSRE

Visitors from Russian in 2018

Q12.66%

18 394 AR /10,394 visitors

)(/)Il, I
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@ B 2% 2 Target Groups>

$REZHE Seniors B 1% Backpackers

B/ BIE | AR
(0 - BEEE ~ BILGT  H / 48)

TR EERE Asian travelers

Transit/Business travelers, and Special
interest groups(e.g. island-round bicycling,

hiking, and bird/butterfly watching tour groups)

Raising visibility through cross-platform multimedia channels

The Tourism Bureau strengthened awareness of Taiwan tourism through
advertisements, joint campaigns, and consumer-generated content
aimed at increasing exposure to Taiwan’s tourism brand in major visitor

source markets.

Offering rewards to further incentivize travel to Taiwan

The Tourism Bureau continued to offer free half-day tours for transit
passengers and other preferential measures to encourage transit
passengers and corporate incentive travel. It also participated in four
major incentive travel conferences and exhibitions to enhance exhibitor

awareness of Taiwan and help travel firms attract visitors to Taiwan.

Signing the Taiwan-Paraguay Tourism Cooperation Letter of Intent

On November 24, the Tourism Bureau and Paraguay Minister of Tourism
Sofia Montiel de Afara signed a letter of intent to strengthen people-
to-people exchanges, mutually beneficial information sharing, technical
exchanges, broad-based cooperation, sustainability, inclusive growth,
and tourism conferences between the two sides.

Developing markets

In conjunction with a Ministry of Foreign Affairs trial program allowing
Russian visitors 14-day visa-free entry to Taiwan, the Tourism Bureau
participated in the OTDYKH Leisure Moscow in mid-September and
partnered with the Grand Hotel to invite four travel media groups to

visit Taiwan.

N
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BMRSHEAL e

= Visitor numbers were increased
. . : . . £
by diversifying exposure to Taiwan’s tourism brand.
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Southeast Asia
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107 FEMBERBFAEBEERLRE NETEE) KER
HE > ZAMNEEEBKIRERT

The Tourism Bureau designated “Year of Bay Tourism” as its promotional
theme in 2018. It also systematically introduced Taiwan’s appeal as a

diving tourism destination with “Beneath Taiwan Beyond Dive” as the

promotional focus.

%Hﬁ Strategy

- ZEE > ZEATH

EREH ARAMBSZIAEERTESREGEE  THLRE
2~ OTA RBEIRETAEE  MESEEEMIREEREM -

- BREGH  GHED

BREMEEEDHEEREH > NEMEATEFEEKTRSE &
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- PR REE

EEZILREMERAHABHRIQEERERE  YUTEEREKEE
ERWETCRIREE D © TR AR -

107 FRBENEREIRE

Visitors from Hong Kong and Macao in 2018
0 -227%

165 B 3,654 AZR / 1,653,654 visitors

2018 I FHHIA
2018 Photo Marathon

The Tourism Bureau developed promotions under the themes of fine
dining, romance, LOHAS, and shopping, drawing on the appeal of the
“Time for Taiwan” slogan. The publicity strategy was differentiated for
the Hong Kong and Macao, New Southbound, and Muslim markets.

@ BHiIZ¥ 2 Target Group>

BHRTRE BEE
Free and independent travels Repeat visitors

(FIT)

— Comprehensive, multi-channel marketing
The Tourism Bureau strengthened information on thematic
travel to Taiwan through a variety of channels and multimedia
communication. These included TV, the internet, and social
groups, as well as joint promotions through social media, OTA,

and online travel platforms.

— Joining forces through cross-industry alliances
The Tourism Bureau cooperated with various promotional
activities and promotions, such as annual airline ticket
promotions, the Taichung World Flora Exposition, and hot

spring package offers.

— Developing the potential of new attractions
In conjunction with the first-time popularization of Taiwanese
cuisine by Michelin Guide Taipei, the Tourism Bureau
implemented a Hualien revitalization and promotion project
to restore confidence in travel to eastern Taiwan and promoted
charter flights to Penghu and Taitung.
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— Expanding marketing directions
The Tourism Bureau participated in travel exhibitions and
held promotions and industry briefings in New Southbound

countries.

— Creating a travel-friendly environment
Thai, Vietnamese, Indonesian, and Malay language website
content was enhanced and bloggers from various markets
were invited to participate in joint marketing campaigns.
The Tourism Bureau also partnered with Taiwan-friendly
organizations to promote corporate incentive travel.

— Increasing bilateral exchanges
The Seventh Taiwan-Vietnam Tourism Cooperation Conference
was held.

107 EFAHISEREKRE
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In conjunction with the New Southbound Policy, the Tourism Bureau opened
an Information Center in Mumbai, India’s largest city, in October 2018. The
center provides real-time services to attract more tourists and business

travelers from India to Taiwan.

@ BE1Z% 2 Target Groups>

E B 15 Singapore and Malaysia

BHTRE BiEE
Free and independent travels Repeat visitors

(FIT)
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Thailand, Vietnam, Philippines, Myanmar, Cambodia, Laos,Indonesia, India

HEbEE TRHTMR R RE
Newly affluent Muslim visitors

_ Visitors from New Southbound Markets in 2018

Q 13.6%

259 B 4,765 AR [ 2,594,765 visitors

October 2018 issue of Kuala Lumpur’s Hijabista Magazine

BAY Tourism

30



Tourism Report 2018

(«M iiﬁﬁﬂi?ﬁi;'—, Muslim Market
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The Tourism Bureau enhanced Taiwan’s image as a Muslim-friendly travel
destination through multiple channels, it also continued to improve the
visitor reception environment in Taiwan to meet the needs of Muslim

tourists.

%lﬂ% Strategy
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Mainland China
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There has been a steady shift towards in-depth, thematic, and
experiential FIT travel among mainland Chinese visitors to Taiwan. The
Tourism Bureau therefore continued to promote innovative tour themes,

specialty tour packages, and high-quality tours for mainland visitors.

— P
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Muslim Friendly Environment

Encouraging small restaurants to provide halal food

The Guidelines on Subsidies for obtaining Halal Food Certification
were amended to reduce the size of restaurants qualified to
receive subsidies for obtaining halal food certification. A total of

195 restaurants were halal certified by the end of 2018.

Enhancing the Muslim-friendly travel environment
Muslim-friendly facilities were provided at important public
places.

Launching the Malaysian Muslim Program

Malaysian star Mira Filzah and internet celebrities were invited to
serve as spokespersons and shoot promotional videos in Taiwan.

@ BEIZ¥ 2 Target Groups>
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Free and independent travels (FIT)

BSimhkE
High-end travelers

ﬁﬁg Strategy

- ZBKRER
BREATEEET - X HE (BER)  REITBEREEW:
s -~ ALErRES  RREES -
- WHEATIHIEED
BIHERES / ERE  BEhREE
RSMERERES -

BE/EBREA/ EE / HEE

T R B IR AERE TS
MER BT B BITE  BERUEFREERT

107 FRREMISHISRERE

Visitors from mainland China in 2018
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Multiple channels were used for promotions in conjunction with

— Multi-channel promotion

Mainland tour operators, companies, and media (self-media),

including internet, social media, film, and TV channels.

— Holding marketing campaigns

The Tourism Bureau held promotional conferences and forums,
invited travel bloggers, online influencers, travel agents, and media
to visit Taiwan. The bureau also participated in international travel

shows.

— Deeply cultivating the high-end and specialty travel markets

Target markets included fine dining tours, family travel, indigenous

tours, bicycle tours, meditation tours, and cultural tours.

BH{TIRE 107 B 2,702 AR 8 106 EHE

The number of FIT travelers rose to 1,070,702 in 2018, up 1.82% from 2017.

Q1.82%

Developing the cruise and international travel markets

AIE TREECEHEESIEIINIRRAEZHER & THER
B BHE (Fly-Cruise) MREHZEN TR, - RS E RS T2
FARIEINESEEE » 107 E/MEIERIREARE 128 EAR
ENASTERE(E 172 8 370 3251 © Fly-Cruise FRETNE 18 4 T
AR - EREHEBEIREETHIS - 107 FLEBIIREE 440 F - E
13.4% ; 1EERHRTT 58,490 AR » B & 14.03% °

Hjlﬁ%' 10 & APEC BRLERR &5 (TMM10) B2 B B il
ARHFEREEAGERDS

The Tourism Bureau drafted the Directions for the Tourism Bureau,
MOTC’s Incentives for the Promotion of Visits to Taiwan by Overseas
Cruise Ships and Directions for Fly-Cruise Incentives from the Taiwan
Tourism Bureau to encourage cruise lines to add Taiwan to their ports of
call on Asian routes. Foreign cruise passenger arrivals numbered 128,000
in 2018, driving an economic output value of US$1,720,370. Fly-cruise
travelers numbered 14,000. In the specialty group travel market, 400
incentive travel groups visited Taiwan, up 13.4% from the year before,

while the number of study tour visitors rose by 14.03% to 58,490.

Attended the 10th APEC Tourism Ministers Meeting (TMM10) to sign
a letter of intent on the Framework of Tourism Cooperation between

Chinese Taipei and Papua New Guinea.

S 10 /8 APEC B EIR & (TMM10) BENE A AKATHERZRENAFERDE
Attended the 10th APEC Tourism Ministers Meeting (TMM10) to sign a letter of intent on the Framework of Tourism Cooperation
between Chinese Taipei and Papua New Guinea.
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ZITiTEH , mhEMAE L RS

E728 Brand Building through Clpea
East of Taiwan » -
ﬁ:ﬁu Multi-Channel Marketing B S e

International Tourism Promotion Video Promotional Video

o7, BERRES

Internatlonal praise for Taiwan’s charms

EEIEK 2018 F MFFHTE—2IKIBHTMAR  The Mastercard 2018 CrescentRating Global Muslim Travel
BHERL (GMTI) | BT > SEBERAEIEE Inde'x (G.MTI) su.rvey selected .Taiv.van as the ﬁfth best tou.rist
destination outside the Organisation of Islamic Cooperation

RS EEPREREENME SR BE
TEREEREBITMRSRIEMHMEE -

(OIC), affirming efforts by Taiwan to create a Muslim-friendly
environment in recent years.

BYE THILE BES R EEEKRSEEET] The Tourism Bureau’s international promotional video
018 TG, - TERIRBEE N, B “Mountain and Forest Activities” was the Silver Winner in the
[==] o~ [

AR

“Adventure Destinations” category of Travel Weekly’s 2018

ik B
SRR Magellan Award.
B TSRS Global Traveler » £ 2018 Prominent business travel magazine Global Traveler ranked
FEELE ,t_', Best Leisure Destination in Taiwan as the Best Leisure Destination in Asia in 2018.
<
Asia °
B Y F TEast of Taiwan B FE4T8H 22 1 ¥& The Tourism Bureau's international promotional short film
2018 & FEISE N LSS EEME L “East of Taiwan” won the Best Asian Film award at the 2018
7T o, 1. o,
o e ) International Tourism Film Festival (ART&TUR) in Portugal. It
A EE—EIEN - :
was the only award-winning film from Taiwan that year.

AR ELSER

of Guishan Island from Daxi, Toucheng

" Mountain And Forest Activities "

BIFN1TEH, 155

Building buzz through
innovative marketing

2018 EEILKREMIIEF 1T
Publication of the Michelin Guide Taiwan 2018

SKEMIERS Taiwan B #EI4

Michelin Guide Taiwan Website

FER) SHBERRERAEEENTER - 2RI ERKRE
ARIE - SREMIERR 2 KE %%bm%?%ﬁ’rmmﬁ
S1EREM ) EENET  BEEEZAHEREN > BBE
E%@x%m%%%%ﬁ&%ﬁ%%@%zmﬁﬁﬁﬁméﬁ
HEEEZHRE  EENESEMSE 118 28,000 85 » KiER
AEERNERERE  ZHRABINSEZRNZEY > 1
RS EZBERREE N - BLBBRTREN > 107 FER
EEEENE 4731187 > B 106 £ E 4.6% - RIEEHR
AI_FES  BroREMEEAETHEERCRERENESE
B2 -

HeE2afaFtEAERE
rl'iﬁ ABIT—ARE)
Partnering with Taiwan High Speed Rail to launch
a buy-one-get-one-free ticket offer for foreign visitors

AEIBRREREE » BRSENZhPmatB izt
BARBHHESESBARGFHLE "TMARIT-ARE &
BEE - AMHEMBEAKEZIINERE > EliEBRBESHE
EBfiRkEs  REANMASHUREzSHEIL (8% 81t
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MICHELIN
GUIDE

s TAIRE!

SREMIERIEIFRAEEE Michael Ellis( 1) RZBEEHRICBEEMEHIRR (£ ) HEIDEZ
HEZIDCREMERES (RARMHE : SIBREN)

Michelin’s International Director Michael Ellis (center) and Tourism Bureau Chief Secretary Lin
Kun-yuan (left) jointly welcome the publication of the first Michelin Guide Taipei (Photo provided
by: Michelin Taiwan)

Fine cuisine is an important element and strong card in attracting
international visitors to Taiwan. The Michelin Guide is considered
the Bible of all dining guides. The publication of the guide’s Taiwan
edition in 2018 has put Taiwan on the international map of fine
dining. A Taiwan debut press conference, Bib Gourmand Restaurant
announcement, and press release were arranged to achieve broad
international media coverage, producing advertising benefits of up to
more than NT$180 million. The event also significantly increased the
international visibility of Taiwanese cuisine, presented the diversity of
Taiwanese cuisine to the world, and increased the number of visitors
to Taiwan. According to data from the Department of Statistics under
the Ministry of Economic Affairs, restaurant industry revenue reached
NT$473.1 billion in 2018, up 4.6% from 2017. The growth rate outpaced
that of the two previous years, highlighting the benefits of the Michelin

Guide in driving Taiwan’s tourism and restaurant industry development.

The Tourism Bureau joined hands with the Taiwan High Speed Rail
Corporation (THSRC) to launch a buy-one-get-one-free discount offer
aimed at attracting more overseas visitors to Taiwan and encouraging
visitors to explore new tourist attractions in central and southern
Taiwan. Foreigners who visit Taiwan on short-term tourist visas and
purchase one-way tickets through designated channels to a THSR
destination in southern Taiwan (including Taichung, Changhua, Yunlin,
Chiayi, Tainan, and Zuoying stations) can receive a free ticket for a

companion on the same journey.

ﬂ
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Introduced Taiwan to the World through Major Events

HXAEEMIRRERSEEN - 2 T8EED) RhEKEMRRERE
N = Aoy
2018 BHIEE .

2018 Taiwan Lantern Festival

The 2018 Taiwan Lantern Festival featured decorative lantern displays by six teams

from Japan. It also attracted 129 VIPs, tourism industry insiders, and reporters from

‘i1,

e i g & - N ' more than 10 countries. The 2018 Taiwan Lantern Festival featured decorative lantern
¥ Discovery SEIETERT & T2IRREBHEY 2—0 TEEE O . . o -
displays by six teams from Japan. It also attracted 129 VIPs, tourism industry insiders,
AN 5 B 3 ML Y o £ Yt A ) ) )
2 2REEENEEBERNXED r2018 8kEE) M3 A | and reporters from more than 10 countries. The colorful festival shows earned high
BEEZHGREN - F5— NBEHXB UEEEE M) BREEAR praise. Future festivals will further incorporate the concepts of local qualities, resource
BEATE > EEBEERTHRN  ARIESY » HE Mo Ehﬂm sustainability and innovation. They will also adopt a more environmentally friendly,
EEE] r |E, & HICEE & = rs= % A .r-' locally unique, and artistic approach. The Ministry of Culture will assist in inviting
= N IV E 7 N
SRR WHER) 52 EAlE > DR MEEHE = —E"n international cultural and art curatorial teams to participate in organizing the event
AEH) ~ THEREl -~ THREBZE - TEEWH ~ NER Ll so the Taiwan Lantern Festival brand can continue to shine on the international stage.
O5F FARALTEGRERIRR > ERAFEENRSENLS - r2018 LA

e (BERM) BMRE (ENHH)
' ) BRRRILEIVA
Selected by the Discovery Channel as one of the world’s best festivals, the 2018 Taiwan Lantern Festival Main Theme

Lantern (Heavenly Loyalty) and Handheld
Lantern (Power Puppy) Release - Press

Taiwan Lantern Festival is a main highlight of Taiwan’s festive tourism events.

The 2018 Taiwan Lantern Festival was held in Chiayi County in mid-March. The Conference Video
highlight of the show was the main theme lantern, “Heavenly Loyalty,” which 2018 MBS e
combined the motifs of the Year of the Dog and indigenous children, as well as 2018 Taiwan Lantern Festival Location

showcased Taiwan’s outstanding craftsmanship and technology. Two supporting . *
lanterns—"Taiwan Happiness Inn” and “Morning Chorus”—and six traditional

lantern performances based on the themes of “Love for Chiayi,” “Abundant

»ou

Chiayi,” “Journey to the Zou Homeland,

Forest Railway Discoveries in Chiayi,”

“New Agricultural Land of Chiayi,” and “Migratory Birds Return to Chiayi”

further added to the dazzling and immersive light show.

0 e
o 107 FEIZSEAY
of."'.\of."'.\ Number of visitors at the 2018
AN LY Taiwan Lantern Festival

T - BRE AR ERIRE R 2 1 FAR

Visitors from Asia, Europe, the

Americas, and mainland China 21,000 visitors

4Bz )
n‘l@\ﬂ-l- > 1 ’006.8 %A"j_’\
Total 10 million visitors

107 2EEEE TBERM
35 2018 Taiwan Lantern Festival Main Theme Lantern: “Heavenly Loyalty”
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2018 Taiwan Fun on the Tropic of Cancer
Activities: Re-branding Summer Tourism
Activities in Taiwan

12018 & & {h E & Formosa Summer Festival) R5EE A
Hi3MER - AEE) ~ =28 - EE 235 PBEr - HIERBESE
SKARBERRAIES - UEEABREBRBETH > 82X
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DEXEREBRETH  BZRANBRECEBLZIEEE
HEERBEE > RERENEEREL T2RMEIKH %)
EEN > BEIEEKMEREE > B0 2MiEEe ; 2ER
BRMBERASEHHEHEEINE 'ESMHEH, REHE  Z
REMEEEHAMNREREANEHERTFRERFITHRE R
€, 20230 B ; 8B 60 FHNEFRIIERILDERBMD
BRAT » MELAZHEESENRILIEEHEESR (&
LI EZIRRESEIRRER - 2BILEREAEMWEES
EERLEML - [REHET 240 B -

5 BEBEEEREEHE 2018 EEMEE Formosa
Summer Festival) 581712 » SRIRBEESLIRLEEHE
2, HEIMEAREEANE S -

2018 EETEHEN
{ElzZ KRS A

2018 Formosa'Summer Festival :
Start with-a Cool Treat - Video

The 2018 Formosa Summer Festival brought together a three-month
long series of event focused on the five themes of sports, food, Summer
Solstice 235, sand sculpture art, and railway tourism. Through cross-
industry marketing, many well-known brand companies joined the
festivities this year through co-branded products and events. County
and city governments and national scenic area administrations under the
Tourism Bureau also joined forces to release a diverse range of 18 series of

outstanding activities to create a new summer festival brand in Taiwan.

The co-branded products and events included a “FamilyMart Midsummer
Frozen Treat” activity, during which customers of the convenience store
chain FamilyMart could enter a lottery drawing with receipts showing
purchases of designated frozen desserts. Taiwan Tobacco and Liquor
Corporation released a limited production of “Formosa Summer Festival”
Gold Medal Taiwan Beer. A total of 300,000 cans of the limited-edition
beer was sold through FamilyMart stores in southern and eastern Taiwan
during the event. The more than 60-year-old Taisun Enterprise produced a
co-branded limited release (2.4 million bottles) of “Taisun OhBear Formosa
Grass Jelly Drink” The packaging of the popular drink presented the scenic

beauty of Taiwan near the Tropic of Cancer.

In addition, Taiwan Tour Bus operators packaged special “2018
Formosa Summer Festival” tours and several hotels offered special

promotions to bring Taiwan’s summer tourism to new highs.
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Number of participants in 2018  Tourism Revenue Generated
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2.99 million visitors NT $4.263b|II|on
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2018 EEB1TEHE
2018 Taiwan Cycling Festival

BITEREMN 12018 2B BTHE ) R/E - GEHMTF
ﬁﬁ?&%)‘]ﬁﬂﬁ%ﬁ% » B13E 6 KEBMATEE : TREBETE
BIEE, ~ TEBIEMEE (Formosa 900)1 ~ THA
& Come! BikedayJ » TOK &8 atBITERFE) -
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BB EE XK (blogger)/ R B EBEXE (vlogger) XX K 48
BES > MalEEBREEHENMRY - BASERH -
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Number of participants in 2018 Tourism Revenue Generated

wit 11.58 %  2.38 @5 (zan)

Total 115,000 visitors NT$238 million
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The Taiwan Cycling Festival is the focal event of LOHAS Taiwan cycling
tours vigorously promoted to the world as a combination of cycling
and LOHAS travel. There are six major themes series of activities: Taiwan
KOM Challenge, Formosa 900, Sun Moon Lake Come! Bikeday, Taichung
Cycling Festival, Light up Taiwan and Taiwan East Bay Cycling Challenge.
User reach and promotional material views were boosted through
tweets by well-known bloggers/vloggers in cycling and related areas and

through the placement of online ads, increasing the promotional effect.
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Taiwan Cycling Festival Facebook Page 38
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2018 Taiwan Good Spas—Taiwan Hot Spring Fine-Cuisine Festival
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This activity promoted hot spring and fine dining activities at major
hot spring areas in Taiwan under the theme of “Touring the Hot Springs
of Taiwan.” The activity brought together information on 19 hot
spring areas in Taiwan and 212 “Hot Spring Mark” certified businesses.
Participants could take part in a prize drawing for a chance to win
coupons for luxury double room stays at hot spring resorts (1 night/2
meals), coupons for free hot spring baths, mobile phones, electric
cars, bath products, and numerous other prizes. The activity helped to

build and deepen Taiwan’s unique hot spring and fine dining culture.

The 2018 festival also featured a Taiwan Top-10 Good Spa Selection.
Five excellent brand springs were selected in the north (Beitou,
Jiaoxi), center (Guguan), south (Guanziling), and north (Beitou,
Jiaoxi). Gold medals were presented to 14 hot spring restaurants
(eight banquet-style restaurants and six set meal restaurants) and
silver medals to 31 restaurants (16 banquet-style restaurants and 15
set meal restaurants). The event brought together hot springs and

fine cuisine to strengthen marketing of Taiwan’s hot spring resources.

Marketing and promotion of the event included promotional press
conferences and a national kick-off press conference. The activity
was also widely promoted through various marketing channels,
attracting domestic and international visitors to hot spring areas

and increasing revenue in the hot spring industry.
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Celebrity Endorsements

Bx_ RiEHE
Japan : Nagasawa Masami
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Nagasawa Masami was invited to shoot the “Meet Colors! Taiwan” series
of promotional videos highlighting the theme of discovering your own
colors. The videos presented a depth of colors and mature, mellow, and
individualistic face with a composed, adult tone reflecting the ease, safety,
and laid-back independence travelers can feel in Taiwan’s high-quality
travel environment. The videos drew on the colors of Taiwan to pique
the imagination of Japanese travelers and presented Taiwan’s abundant

charms as a destination for in-depth travel.
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South Korea : Yeo Jin-goo
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South Korean idol Yeo Jin-goo was the
spokesperson for the Tourism Bureau’s
promotional events in the Korean market.

Yeo was featured in micromovies and

BAY Tourism

HMERBERDNANSEEEFEY > &
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L] #dbix . N L
S BEHIGEMEE « HES AT RIgE attended local PR activities and photo
. shoots for key visuals. His healthy, vibrant,
nx - Guapeiile FEERE - NHE@E - % EN0ERN ’ ’
T gx : and positive image helped to promote
ﬁ/% HaEREEREETFEEKRE - Al o
eI P N . Taiwan'’s tourism image to Korean travelers,
o g 7 \ geizeg , 5
s - " 1A > WS REBENRD generate buzz, and attract Korean visitors.

Wulai

_ BHIFEEY

Malaysia and Brunei : Mira Filzah

Sy G R S

EERHE

HABBHMXEZBRIFFWITHERR
Bt @B KRR RINENBE M EE TSalam
Taiwan—E/ZEAT) KOS - RIRFHEE 3 RS
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Pu-lao Not the old

Malaysian Muslim actress Mira Filzah was recruited for videos g
promoting information about Taiwan tourism and a message of é
Zhiben 6 “Salam Taiwan” to Muslims in Malaysia and Brunei. She visited Taiwan %
= with three internet celebrities from the fashion and cosmetics worlds “
EL— to shoot the promotional videos. The group went to Taipei 101,
2018 =TS Yangmingshan National Park, Ximending, Shilin Night Market, theme
BRERRFEY parks, recreation farms, and other areas. o
2018 Taiwan Top-10 Hot Springs : Taiwan gm (_ E=) %ﬂit?%?ﬁ?fﬁl’ﬁ E_TB%/L‘,\E%%_ o _
Mira Filzah (third from left) happily shops with other women in Ximending 40

Hot Spring Fine-Cuisine Festival Video
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Magnifying promotions with focal events
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Taiwan-Japan 32 Shared Station Names Youth
Travel Events Video

80 32 ARELBTEEKEE
Taiwan-Japan 32 Name-sharing Railway
Stations Youth Travel Activity

BReATFHERAERE RSB IBEERE - 2
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2BE NC DK ERKIBES

Ad placement with NC Dinos at Changwon
Stadium in South Korea

The “Taiwan-Japan 32 Name-sharing Railway Stations Youth Travel Activity”
tapped into the recent trend of railway exchanges between Taiwan and Japan
and the popularity of railway travel among Japanese visitors. Through summer
vacation internet promotions, Taiwanese and Japanese university students
were invited to jointly participate in the activity to attract young FIT railway

travelers and repeat visitors to Taiwan.

During the activity, participating college students from

Japan and Taiwan visited eight railway stations and

experienced the cuisine and scenic beauty near the

stations. Attractions at 32 train stations in Taiwan and

Japan sharing the same name were promoted to Japanese youth through
online channels, including the Facebook page of the Taipei Economic and
Cultural Office in Osaka and participants’ social networking websites. The
promotion introduced Taiwan’s railway travel charms and encouraged young
people to visit Taiwan for railway travel.
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Baseball is one of the most popular spectator sports in Korea. In 2018,
Wei-Chung Wang became the first Taiwanese baseball player to join
the NC Dinos, a Korean baseball team established in 2011 and based
in Changwon City. The Tourism Bureau placed ads at the catcher
position and outfield boards at Changwon Stadium. Wang Wei-
Chung’s performance has caught the attention of the Korean media.

The ads are expected to raise the profile of Taiwan tourism in Korea.
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New York subway Taiwan tourism painted train
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The New York subway is a widely used mode of transportation for New
Yorkers and international visitors alike. For the first time ever, the Taiwan
Tourism Bureau’s New York Office used the New York subway system
to promote Taiwan tourism through mural painted trains on the S Line
running between Central Station and Times Square, two popular attractions

in the city. The promotion lasted for an entire month.

As for the designs of the train murals, the base color for the design was
mainly a peachy pink, and the exterior of the car featured the image of
“Aboriginal Laughter” created by contemporary indigenous artist Yosifu to
symbolize Taiwan’s friendly, welcoming people. Bright blue ribbons were
used to represent Taiwan’s rolling mountains and beautiful coastlines. The
cars’ interiors were covered in a design emulating Taiwan’s famous Hakka
flowered cotton broadcloth to showcase tourist attractions in Taiwan,
including the outlying islands, small towns, culture, and cuisine. The ceiling
design showed a map of Taiwan and the seats were covered in a rattan chair-

like wrapper with green onions painted on the seats to add a touch of fun.

The overall design presented Taiwan’s diverse culture, natural scenery, and

culture to visitors from around the world. The promotion coincided with the

month of Taiwan’s National Day, adding another dimension of significance.
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Promoting Taiwan’s sport's tourism in Hong Kong: Tianzhong Marathon
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“Taiwan Accents” promotional video in Shanghai
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The Tourism Bureau and travel agencies jointly held the
Tianzhong Marathon to promote and raise awareness of
sports tourism in Taiwan among visitors in Hong Kong
and Macao. The bureau also arranged visits to the World
Floral Expo in Taichung and attractions near Changhua.
Sports celebrity Gi Ka-man was invited to promote and
compete in the marathon, drawing on his influence
in Hong Kong’s sports world to publicize information
about the event. The campaign helped to boost Taiwan’s
sports tourism market.

BAREXAKELEaEEEF R U &tk (K
REEFIRE  RYEEHRFRNER) WAXNRIRSEN
ER ESRABK - RELE0EEEMEINEAN (5
At 60 2 ) KEBIBEN > UIKS| LBRERSERS > B2l
BE  ZEXRFR - M/ ESFRK - Eﬂujillﬁ 47 ka8
BTHmSR > L EBERSENMIIRARE > BESE
100 ZIIR > EIBIRERTINEREGEE E?@EEE%Z
BRI E— S BB R EEAERERSBLZANGFE -

This was the first Tourism Bureau video to promote Taiwan in a
local mainland Chinese dialect. In a “most local” style, the video

presented Taiwan'’s cuisine, scenic beauty, and human touch. The

Tad () AR RESER AR DBHEINREK

The “Taiwan Accents” tourism promotion video was shown at subway stations in Shanghai

video was shown on large-screen monitors at 30 major subway
stations in Shanghai (60 locations in total) to attract Shanghai visitors
to Taiwan during the winter to experience New Year's Eve, hot spring
destinations, and Taiwan’s small town charms. Shanghai offers the
most direct flights to Taiwan among the 47 mainland cities allowing

independent travel to Taiwan. With more than 100 such flights

BAY Tourism

weekly, Shanghai residents can easily visit Taiwan. The ad campaign
aimed to create an atmosphere beneficial to encouraging mainland

visitors to visit Taiwan for tourism.
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"Taiwan Accents” Tourism Promotion Video in Shanghai
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Taiwan Pavilion wins best booth design award at
Singapore Asia Dive Expo (ADEX)
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2018 % Asia Dive Expo (ADEX) EiB/KER4B6ES8H »
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The 2018 Asia Dive Expo (ADEX) was held on April 6 to 8 at the Suntec
Singapore Convention and Exhibition Centre. The Tourism Bureau’s office in

Singapore participated in the event for the first time this year. Its display at

the show earned broad praise and won the expo’s best booth design award.
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Cruise ship island hopping creates new opportunities

for cruise ship travel in Taiwan
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The cruise ship Caledonian Sky docks at Hualien Harbor

With assistance from the

Tourism Bureau, the product

manager for Caledonian Sky cruise

lines visited Taiwan in January 2018 to inspect
opportunities for island hopping cruise routes. The inspection looked at
port facilities and attractions in Keelung, Kinmen, Penghu, Tainan, Hualien,
Taitung and other cities. Cruise island hopping tours could provide many
new opportunities for Taiwan’s future cruise industry development. Taiwan
can attract not only large cruise ships, but also smaller luxury cruise lines to
develop itineraries with Taiwan as the home port. Smaller cruise ships can also
extend itineraries from Taiwan to small and medium-sized ports to provide in-
depth local experiences to their passengers. The smaller number of passengers
on such cruises can also create more opportunities for small and medium-
sized tourism businesses in Taiwan. For the Year of Bay Tourism in 2018, the
Tourism Bureau actively promoted travel to Taiwan’s offshore islands. The
Caledonian stops in Kinmen, Penghu, and other outlying islands. It has helped
to internationally promote the image of bay tourism in Taiwan.
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Signing a cultural tourism memorandum of cooperation with the National Performing Arts Center
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A co-branded promotional campaign was launched to publicize Taiwan
tourism and the National Performing Arts Center to strengthen promotion
and enhance art and cultural appreciation among the public. The two sides

also jointly recommended travel itineraries to encourage domestic and

foreign tourists to experience Taiwan’s art and culture.

Tourism Bureau, MOTC
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World Congress of the Most Beautiful Bays in the World in Penghu
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In conjunction with the holding of the World Congress of the Most Beautiful
Bays in the World in Penghu, the Tourism Bureau designated 2018 as “Year of
Bay Tourism.” The campaign introduced more locals and foreigners to Penghu as
an important bay travel destination in Taiwan. “Taiwan 10 Islands” served as the
main event and brand image for the campaign to establish island ecotourism.
The campaign was promoted through print ads at airports and High Speed
Rail stations, travel fairs, information on the “Most Beautiful Bays in Penghu,”
and promotional videos. The bureau also collaborated with the US Public
Broadcasting Service’s travel program “Joseph Rosendo’s Travelscope” to produce
the television special “Taiwan’s Penghu Islands.” These promotions presented the

beauty of Penghu to more international visitors.

PERESRERX (F) - BHRERGE () RUFSEEESLEN
EFMWAL (Maria das Dores Meira) (%) RXEBEHENEFREKER
9A 27 HEREHFE 2018 t REERSERFERERE - HRETHBE
o EEFEZIEXERM ° RO.C. President Tsai Ing-wen (cen[er) Penghu County
Magistrate Chen Kuang-fu (right), President of the Club of the Most Beautiful Bays
in the World Maria das Dores Meira (left), and Director-General of the Tourism
Bureau Chou Yung-hui at the opening ceremony of the 2018 Most Beautiful Bays in
the World Carnival on September 27.
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Top : Opening of the “From Town to Bay: A Year of Splendid Bay Tourism in Taiwan” event.
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Right : Representatives from around the world gather in Penghu.
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Below : A driftwood sailboat at the Club of the Most Beautiful Bays of the World
Congress and Carnival in Penghu calls on delegates to value ocean sustainability.
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Strengthening Taiwan’s island tourism charm
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Year of Bay Tourism

BEREFE~AE 10" BZERR

th rough marketing under the theme Of ”2018 Year Of Bay Tourism~10" Offshore Islands of Taiwan Video

Year of Bay Tourism”
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The Tourism Bureau carried out the “10" Offshore Islands of Taiwan” campaign
involving an inventory of tourism resources, integration of local industries, packaging
of travel products, and strengthened domestic and international promotions for
10 islands selected through a contest: Guishan Island, Green Island, Orchid Island,
Xiaoliugiu, Qimei, Yuweng Island, Jibei, Lieyu, Dongju, and Beigan. The campaign
sought to build up the image, high-quality brand, and market maturity of bay
tourism in Taiwan. It created network scale to successfully market the ten islands
and enhance awareness of coastal resource conservation. A total of 97 joint beach
cleanup (also mountain and river cleanups) activities were arranged. The cleanups
attracted more than 30,000 participants and removed 90,000 tons of trash. Forty-one
special bay activities were also held, attracting more than 12.08 million participants

and generating more than NT$5.7 billion in economic benefits.

ERRERRRCHERERFRYE 2 NEERETERR) » HRRFAFKSEERBUEDE/RNE - £7%
FERRE Bt ERBUTE R EEEH KA RIS RER © Left : Taiwan's Vice President Chen Chien-jen
attended the “Bay Tourism - Ten Islands Special Exhibition” at the Presidential Office. It brought a warm, relaxed and lively at-
mosphere of island holidays during tours at the Presidential Office. At the same time, it showed the government's support and

attention to the sustainable development of Taiwan tourism.
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10" ERRITHEEHR
“10" Offshore Island Excursions” book release

ALAT  BFEIREERNRREMREFRFLER 2018 BERBEFRER
E210" B - BkIEF BT E - Right : Invited contemporary Taiwanese indigenous
artist Mr. Yosifu to design the 2018 Year of Bay Tourism — Exploring Taiwan’s 10" Islands
Taoyuan MRT painted train.
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Special Offers, TraveI-FriendIy Convenience
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Attracting visitors with special offers and greater incentives

HERMIEEIRIT -~ 2R « BEE Y CRELEE The Tourism Bureau continued to develop study tours, incentive travel, sports
%%‘Eﬁﬁﬂﬁs&,ﬁf PEETSHERSA P RIS tourism and history and cultural exchanges. In conjunction with World Floral

N N o Expo in Taichung, the bureau also increased rewards for charter flight from
552 107/10/1-108/3/31 - FIRBES T ~ 585 » Southeast Asia to international airports in Taichung, Chiayi, Tainan, and Kaohsiung
- SIS EIBINERNTRE S & — T u EMaER) - International Airport to US$1,000 from October 1, 2018, to March 31, 2019.
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Free gift—Taoyuan Airpor?MRT Voucher 801000
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gk vouchers

412 BIFEI&E 3 B 4G L@ 3.000
Free gift—3-day 4G mobile phone card for ’
international travelers
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Free half-day tour for passengers 8’092 AR visitors
transiting in Taiwan
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Charter flight subsidies 144 ==fiss 18,048 A visiors
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Incentive travel subsidies
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School subsidies for receiving study tours 599 [ groups 58)91 5 TS

OO‘Q@@

BAY Tourism

48



BAY Tourism

49

Tourism Report 2018

R E bR IS E T
Measures to Create a
Friendly Travel Environment
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Taiwan Tourist Shuttle tour bus service to scenic spots
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Taiwan Tour Bus system
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To create a high quality and friendly international tourism and travel
environment, the Tourism Bureau implemented the following measures
to help tourists conveniently access tourism and travel related information

and resolve transportation difficulties :

» Value-added service
Introduced barrier-free buses to serve passengers with special
needs; provided real-time information on bus location on
routes to facilitate trip planning.

» Ridership
Ridership Taiwan Tour Bus served 4.66 million passengers on

45 routes.

« Special offers
Provided more than 100 package tours with special offers for

dining, accommodations, recreation, shopping, and travel.

« Marketing and promotion
Guides and Chinese, English, and Japanese brochures, and Chinese,
English, Japanese, and Korean posters were produced and issued. In
addition, marketing and promotion campaigns were arranged at
domestic and international travel fairs. Half-price Taiwan Tour Bus

e-tickets were also issued and combined with special promotion offers.

« Quality control
Tour package assessments by experts and scholars and workshops

for industry personnel were arranged.

» Value-added service
Chinese, English, Japanese, and Korean audio guide service and

free wireless internet access were added.

« Special offers
94 package tours, Taiwan Tour Bus Train-Bus Travel Passport,

and “Taiwan Tour Bus + High Speed Rail joint ticket.”

« Ridership
Ridership Taiwan Tour Bus had a total ridership of 102,000 (with
international visitors accounting for about 69,000, or 67.66%,
of the total). Tourism revenue directly generated exceeded
NT$190 million.

« Marketing and promotion
Guides and Chinese, English, and Japanese brochures, and Chi-
nese, English, Japanese, and Korean posters were produced and
issued. In addition, marketing and promotion campaigns were

arranged at domestic and international travel fairs.

« Quality control
Tour package assessments by experts and scholars and
workshops for industry personnel were arranged.
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Nantou Wangyou Forest Taiwan Tourist Shuttle — Xitou Route
Taiwan Tour Bus — Xitou Forest Recreation Area
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Taiwan Pass
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K.P.P. 2-Days

ér Talwan pass Taiwan

BREIFIE KPP Taiwan Pass
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Yilan 2-Days

Taiwan Pass

BRETF

BE#FEF Yilan Taiwan Pass

Fig

Central Taiwan 2

) Talwan Pass
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FEEF I Taichung Taiwan Pass

In 2015, the Tourism Bureau issued the “Kaohsiung, Pingtung, and
Penghu Pass” and “Yilan Pass” to provide a new simplified travel
experience for FIT visitors to Taiwan. In 2016, the bureau issued a
“Central Taiwan” pass (covering Miaoli, Taichung, Changhua, Nantou,
Yunlin, Chiayi County, and Chiayi City), “Taitung” pass, and two non-
municipality passes to expand the scope of the travel-friendly pass.
In 2017, two new passes were issued, one for Tainan and one for the
Taipei, New Taipei, and Keelung area, extending pass coverage to
16 counties and cities. In 2018, regional cards were phased out. The
existing six Taiwan Passes will continue to be issued in principle, but
promotions will be regionally integrated. Product packaging will also
be expanded in conjunction with the bureau’s annual promotional

themes to enrich products.
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Counties/Cities and Timing of Taiwan Pass Issuance
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Yilan Taiwan Pass
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Second Passes
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Taichung Taiwan Pass
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Taitung Taiwan Pass
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Tainan City

T.N.K. region Taiwan Pass  Tainan Taiwan Pass
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Issuance of Fifth and
Sixth Passes

Coverage to 16 counties
and cities
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Memorandum of Cooperation to Develop Railway

Tourism along the Jiji Line
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The Tourism Bureau, Taiwan Railway Administration, and k
THSRC jointly signed a Memorandum of Cooperation to
Develop Railway Tourism along the Jiji Line. In May 2018, Jiji

Branch Line tourism was promoted with mural painted trains.

SREEiE

BESHEERIRR (£—)BXBREXE (L) XBARERE (£=) ZHERERSEFR
METEHES#EEE1%HL o THSRC Chairman Chiang Yao-chung (left), Tourism Bureau Director-General Chou Yung-
hui (second from left), Minister of Transportation and Communications Hochen Tan (third from left), and Taiwan
Railway Administration Director-General Lu Chieh-shen shake hands after signing the memorandum of cooperation.
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Taiwan : A New Discovery
Every Time
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In 2018, the Tourism Bureau created value-added services from existing
tourism resources and management mechanisms with the aid of smart
technology. Under the Specialty Value-added Service Project, it helped
local governments to develop international visitor sites and promote the
internationalization, specialization, and branding of the tourism industry

in the areas of establishment, management, certification, and guidance.
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Tourism Resource Development and
Management Projects
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The Tourism Bureau helped local governments to develop
international tourism and recreation spotlights under two
sub-projects of the “Medium Term Cross-Area Spotlight
and Specialty Value-Added Project” (2015-2018).
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Specialty Value-Added Project
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In 2018, the Tourism Bureau budgeted NT$767 million to implement the
“Visitor Attraction Value-Added Project.” The project provided subsidies to
local governments to add value, enhance development, and integrate specialty
features at existing scenic spots. Major projects included the Tamsui Kavalan
Historical and Cultural Trails and Tourism Development Plan in Northern
Taiwan; Qingshui Geothermal Environment Improvement Project (Phase
4); Dadekan Loop Trail and Irrigation Canal Scenic Park Renovation Project;
landscape and facilities development at the Literary Forest in Jinping Village,
Jianping Township; Da’an Scenic Area Tourism and Recreation Facilities
Improvement Project; landscaping and facilities development in a district
of Japanese-era buildings in Chiayi; Moon World Multifunctional Service
Facilities Construction Project; Qijin Beach Recreation Area Environmental
Improvement Project; and Tourism System Integration and Recreational
Facilities Renovation on Dadan Island in Kinmen County.
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Operation

Development and Management of Tourism Resources
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Restoration of the Tamsui Kavalan Historical and Cultural Trails in northern Taiwan
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Cross-Area Spotlight Proiect In 2018, the Tourism Bureau helped six local governments
P 8 ) to promote the Cross-Area Spotlight Project and create new AFIKEXRER R IERTE
Shihmen Reservoir and Dahan River Basin

tourism and recreation spotlights. (Photo on the right) %ﬁ’l"]‘f—ﬁ Pty
ross-Area Spotlight Project
Hsinchu City
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Sports, ecology, culture, and green energy
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Spotlight Project Revival of Shimen Reservoir and Dahan River
BYMERMATTAR
Zoo and Hsinchu Park
A 2N
%Ek A= I}ﬁ\ PN = FETTD
N ) ) HESHENAERREETH
esource integration Creating living spaces appropriate for children’s '
growth
“++ 8
EE A
Miaoli County
N, ‘
N,
B34
BIEHE
Creation of
specialty features

oM
Gl B g7
; Holistic marketing

e
Cross-area value adding
Foy B
EE2TE A 2
1 =1 = == |8
Equal emphasis on both Changh ua County %ﬁ'}.ﬁ%
quality and quantity Chayl County
HKZF% - EEREA
Qingshui Forests, Happiness in the Southeast =i - RiE - BILERTE
Cloud Bridge-Art of Tea-Meishan Station
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Camping, BBQ, forest adventures , family fun Meishan Transfer Station

healthy group activities
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Developing Four Season Tea Town
linked with the Taiping Suspension Bridge
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Charming Escapes: International Slow Town, Old
Mountain Line Spotlight Project
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Rail Bike
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Revival of the Taiwan Railway
Old Mountain Line
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Yunlin County
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Discovering Yunlin along Provincial Highway 3 :
Slow Food, Good Travels, Relaxing Stays
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One hub, two cores, five theme tours
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Creating a new showcase for ecotourism along
Provincial Highway 3
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Development and Management
of National Scenic Areas

Taiwan’s abundant natural tourism resources are separately : & s
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N PN = ke e = 5 — H H . H Yilan County
SRBAAFLE  CEEBRTREN > HHRE managed by various agencies. The Tourism Bureau

administers 13 national scenic areas. It also cooperates

B - HECEME 13 EEREREEEE - BER . . . . .
i with agencies at all levels in the planning, preservation,
KESERE - (RE - EBREANZBEAER ° and management of tourism resources under different

jurisdictions.
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- BEEERIEPEZRML - T LBE PR LR BEIRIE YL, » + Yanliao-Fulong System: Developed an international-class
Y TEmELEEER o tourism and travel environment and attractions and

inaugurated the Caoling Historic Trail Maintenance and

e = s, N N = M t Office.
© HEBBRSR EEEBEEEASBERRAR anagement BHfice

" - - + Yilan Coastal System: Established the Coastal Belt Special
WL THEDERBES) ey e
Recreation System and opened the Zhuangwei Sand Dune

Service Park.

The scenic area was the»o‘nly'Asi'_a ‘éegip!i#winner of

£ZEEE IR Operations and Management S the Netherlands’ Green Destinations-Silver Award .
* certification. [tWés also included-among the Sustainable
O E—EERE MRl R it R RIEES | Destinations Top 100 for the third consecutive year:
. BERIETABSERE - BEGR AT EISAT « Received the New Taipei City Public Restroom Gold o, W HESE RS IRE NG BRI - The 2018'{aiwan-Vietnam Tourism Cooperation Conference
1%, TESRNBHELZATRAE - BXEER Award, Yilan County Outstanding Public Restroom Award, : was held to celebrate the milestone of more than one
: BB T BEETEEET - recognition from the MOTC for Model Civil Servants, the 2 1018 £ 7 EEHEBNEEEER, » BE million visits between Taiwan and Vietnam in 2018.
§ Tourism Bureau’s Outstanding Tourism Personnel Award, 107 FRWREEHEE 100 EAR - The Zhuangwei Sand Dunes Route was added to the §
o i . . 2 . 3
s - ATABHHEHBA 8312 « 6,020 ARBELF and Outstanding Employee Award. s T HEWE A PN Taiwan Tourist Shuttle service with five new packages, o
b o MR RIEE «  Through public-private partnerships organized 83 beach il 28I - ALV RS - $6fc 5K including the Guishan Island Ocean View Afternoon 8
o I \EE 52 / _IE © = N —+ = Az e
cleanings attracting 6,020 participants to help maintain MEE 8BILEBETFR  tEREHF Tea Tour, Zhuangwei Breadbasket Souvenir Gifts, and
the coastal environment. 2« BITEEIRTT ! Relaxing Bicycle Tour.
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57 Top photo: 2018 Fulong Sand Sculpture Festival Zhuangwei Sand Dunes
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Top photo: Taiwan Green Island International Diving
Photography Competition—Second place for Panoramic
Photography

iR REBFAMBMEAEIMAF-BRES-
BE05 TROAERR ( DNERREREES )

Bottom photo: “Bloom Under the Sun,” an installation
artwork by Rao Aichin, at the Jialun Bus Shelter during
the Taiwan East Coast Land Festival

Initial Planning: Carried out a participatory planning
and demonstration project for the East Coast’s tourism
resources and scenic features, basic survey of marine
and cetacean ecology, and East Coast Xiaoyeliu Geopark
promotion project.

Public Works: 15 projects were completed over the year

to improve recreation services and facilities.

Provided information station services in conjunction
with the Qielan Fishing Port Inspection Office and
Water Running Up Tribal Market.

Provided more diverse and accessible Mobile Tourist
Info services at three popular visitor spots, including
the Xiaoyeliu Visitor Center and Jialulan Recreation
Area, Green Island Visitor Center, and Shitiping
Recreation Area.

Carried out the East Coast Xiaoyeliu Geopark 2017-2018
Tourism Promotion Plan to promote environmental

education and the geopark in Xiaoyeliu.

R [LEREE SRR  TRUBRFERE LIFRA) T80
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ERBTERBE) « TeRREERE[IHBANR ~ 15
HERZABAZIR F-

SHEERFNEMXERE > WE 2018 RIBFAHE
MERERICBEHE -

PR TREHANETFML ~ TRINVNEENREIBZIR) £/
SERASEY > RERBFKEERE -

Held the Katomayan Tribal Music and Dance Festival, East Coast
Tribal Work Holiday, Indigenous Tour Guide Training and High-
quality Branding Promotion Plan, East Coast Resident Researcher
Training Program, and other activities to promote in-depth
indigenous cultural tourism.

Planned site-specific sports tourism activities and held the
2018 Taiwan East Bay Cycling Challenge, Changbin King Kong
Marathon, and Xiuguluan River Rafting Triathlon.

Held the 2018 Taiwan East Coast Land Festival and Moonlight Sea
Music Festival to create a unique art and cultural atmosphere.
Held the “Nighttime Expedition to Xiaoyeliu” and “Tour of the
Fishing Village in Chenggong Township” guided eco tour services,
and other activities to promote sustainable development on the
East Coast.

Rl
Taitung County;

B5E

Operation

ek
Hualien
County

2018 RIREREM
2018 Changbin King Kong
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East Rift Valley National Scenic Area
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Installed warning signs and barriers in dangerous areas and
cooperated with the the local area to strengthen on-site
inspections.

Strengthened safety management measures for water recreation
activities at Liyu Lake and at air sports venues. The Taiwan
International Balloon Festival Natural Disaster Joint Drill was
conducted in 2018 with the Ministry of the Interior Air Rescue
Helicopter and Special Search and Rescue Team and police, fire,
and rescue units of the Taitung County Government.

Reactivated and re-purposed scenic area recreational facilities,
planned the Beinan Visitor Center special development project,
and develop a Puyama themed visitor center in partnership with

local tribes.

Carried out projects to improve services and facilities at major
attractions to progressively transform Liyu Lake Scenic Area and
the Luye Longtian area into world-class destinations for water and
air recreation.

Coordinated the undergrounding of telephone, internet, and
power poles at Chike Mountain Park. Improvements were also
made to circular parking spaces, pedestrian and vehicular traffic,
traffic diversion, and other facilities at the park to create friendly
tourism environment.

Optimized the Eastern Taiwan Bikeway Network, enhanced
landscaping and beautification work along scenic road corridors in
conjunction with widening of Provincial Highway 9, and improved
public service facilities.

BCBHRARMBUNSIERE NERSEARIK - NEEEEATREMERE

PRBZE o The Tourism Bureau of the Ministry of Transportation and Communications

and the Taitung County Government have jointly produced the “Oh! Bear-Shaped Hot
Air Balloon” to enhance Taiwan tourism’s image, publicity and international exposure.

£E : BERATER
Left photo: Taiwan East Bay Cycling Challenge
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Operation

Integrated local industry promotions and held the 2018
Liyu Lake Firefly Festival, 2018 Formosa Summer Festival—
Summer Dim Sum Bar, 2017-2018 Taiwan Hot Spring
Festival, Taiwan East Bay Cycling Challenge, Yu Fu Fashion
Show, and other large-scale themed events.

Created an Instagram page as a new channel to market
and promote the beauty of the East Rift Valley.

Jointly promoted the special features of potential
indigenous tribes through association with higher visibility
tribes. A cuisine-themed indigenous travel promotion
campaign won Shopping Design’s Taiwan Design Best 100
Contribution to Local Cultural Promotion Award.

Filmed the “East of Taiwan” international marketing video.
The video won Best Asian Film award in the International
Tourism Film Festival (ART & TUR2018) in Portugal and
received more than five million online views.

o Here!
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Penghu National Scenic Area

*ﬁ%ﬂﬁ%ﬁ Planning and Construction
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Carried out the Dashi Scenic Area Surrounding
Environment Improvement Project in Qimei, Tiantai
Hill Access Road Improvement Project in Wang’an
Township, Hujing Historic Trail Refurbishment
Project, Caiyuan Recreation Area Trellis Improvement
Project, and Yuweng Island Visitors Center Facilities
Improvement Project.

Carried out the Qimei Twin-Hearts Stone Weir Shop
Renovation Project, Xiyu Township Scenic Site Facilities
Improvement Project, Baisha Recreation Area Facilities
Improvement Project, and general environment and

facilities improvements.

EHGEREETR

Hujing Historic Trail refurbishment

,?ETE'&E.A%IE Operations and Management
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Operation

poled

Penghu County
I
Lo

v, ,

Obtained international service certifications for the North
Sea Visitors Center, Xiaomen Geology Gallery, and Jibei
Visitors Center.

Held the Lintou Jianshan beach Coastal Cleaning Pledge,
Beihai Recreation Area Cleaning Activity, Earth Day activities,
and Year of Bay Tourism Chiyu Plastics Reduction Pledge.
Co-organized the 2018 Global Sustainable Tourism Criteria
Training Course in Taiwan.

Penghu Airport Visitors Information Center won the
2018 i-Center Tourism Service System Service Quality
Improvement Special Award and Penghu Visitors Center was

picked as a Top-10 Outstanding Visitors Centers of 2018.

Held the 2018 Penghu Jibei Beach Carnival, 2018 Penghu
International Bay Light Festival, and Gaillardia Island—
Penghu Cross-sea Marathon.

Promoted seasonal activities, including the 2018 Formosa
Summer Festival—Hujing Island 23.5 Concert (summer),
Third Penghu Autumn Festival (autumn), and Qiqui
Ceremony (winter).

In partnership with the Penghu County Government,
carried out the Club of the Most Beautiful Bays in the
World logo plaque unveiling and Taiwan “Bay Tourism:
Love and Protect the Sea” activity and held and promoted
the Annual Meeting for 2018 Year of Bay Tourism.

BAY Tourism
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Matsu National Scenic Area

2018 FARHBEE LESE
2018 Matsu Tern Watching Tour
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Operation

Continued and planned the implementation and
promotion of the operations and management of
Matsu Geopark according to the Cultural Heritage
Preservation Act.

Developed scenic trails at nine sites in Fuao Harbor,
Nangan and refurbished 19 viewing platforms in Xiju.
Maintained facilities and a tourism friendly environment
at visitor sites with the addition of accessible viewing
platforms and ramps and converted public restrooms
at the Mt. Yuntai Military Intelligence Building into a

general environment.

Arranged travel safety advocacy and performed seasonal
water recreation safety inspections.

Carried out 10 beach cleaning and environmental
education activities rooted in environmental protection
principles. The activities attracted 650 participants and
removed 3,845 kilograms of trash.

The “Ai Pa GO” mobile service provided 179,431 volunteer

service sessions.

Carried out the Matsu Tern Watching Tour as an
international activity under the Taiwan Tourism Calendar.
Held the 2018 Beigan New Year’s Day Welcome the
Dawn and Flag Raising Fitness Walk Activity, 2018 Matsu
Triathlon, and 2018 Matsu Marathon.

Held the 2018 Matsu Bay Concert, intertidal exploration,
sea canoeing, sweet potato dumpling DIY, eastern Fujian
architecture paintings, and other activities to provide

visitors with new and richer travel experiences.
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International Scenic Sites: Baisha Bay, Heping Island Park,
Yehliu Geopark, and Shitoushan Park in Jinshan.

Domestic Scenic Sites: Qianshui Bay in Sanzhi, Baisha Bay
in Shimen, Guanyin Mountain, and North Coast Bikeway.

Held the Jinshan Beach Fire Fishing Concert, Heping
Island Earth Music Festival, and Dawulun Star Feast,
created the North Coast Tour Route, installed night
lighting at 10 major attractions at the scenic area, and
marketed scenic winter night views.

Held the 2018 Taiwan Cycling Festival—Light up Taiwan
and Two Bays Bicycle Tour.

The first Yehliu Night Tour and concert was held at Yeh-
liu Geopark.

Promoted in-depth shore-side tourism and localized
marketing and promotion for cruise ship passengers,
printed cruise ship brochures in various languages, and
signed a memorandum of cooperation for local joint

planning with Princess Cruises.

Heping Island Park and Baisha Bay were selected as the Continued to promote the Taiwan Tourist Shuttle’s

MEESLAERBWE2E R % Svayam
Accessibility Awards 2018 R{ERERELR
BEAZ o Accessibility Awards.

Most Accessible Tourist Attractions in the 2018 Svayam Crown North Coast Route in conjunction with the

Taipei Fun Pass ticket service.

Continued to promote beach and mountain cleanups. In
2018, a total of 460,607 people participated in 836 beach

cleanups and 3,153 people took part in 79 mountain

BWRETE - FILTEE) - 107 FEFTHEF
83615 > 46 B 607 AR ; SEIL 7915
3,153 AZK » cleanups.

Scenic area public restrooms at Jinshan Zhongshan
FEWRILE ~ TRELBEEFO) « T8
i8S ~ TEILEERLL ~ TRDVER
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Hall, Guanyinshan Visitors Center, Guihou Parking Lot,
Jinshan Visitors Center, and Baisha Bay won the New
Taipei City 2018 Public Restroom Gold Award.

N LN smams— - U Baisha Bay Nature Center was certified by the Environmental
TEEBZARO) BRITHRIRERESR

. - N N Protection Administration, Executive Yuan to provide
g PHERIRHERE -

environmental education courses.

Abandoned barracks were repurposed as the Baisha Moon
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24,
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Bay “Northernmost Blue,” Heping Island Office Building,

and observation deck, creating a new hot spot for taking

photos for online postings.

SERITHERA RBHL TR

Two Bays Bikeway inaugurated Night visit to the Queen’s Head rock
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A total of 12 public recreation facility projects were
completed at the scenic area, including four facility
improvement projects at the Lion’s Head Mountain Scenic
Area, three projects for facilities to enhance the tourism
environment at the Lishan Scenic Area, and five projects
to diversify the recreational experiences at the Baguashan

Scenic Area.
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Top right: Hydrangea Feast—Excursions to a Hakka Village

EE gL

Top left: Bagua Mountain in Changhua

ET : alhaLss

Bottom left: Central Taiwan Hot Spring Fest in Guguan

Held the 2018 Hotel Industry Muslim Tourism Reception
Guidance Workshop and Indigenous Tourism Industry
Guidance Program.

Completed the smart stall service project for public
restrooms at Nanzhuang Visitors Center.

Completed professional safety inspections and joint
inspections for 29 suspension bridges in the scenic area to
improve overall travel safety.

Automated external defibrillator (AED) facilities at eight
locations in the scenic area, including Lishan Culture

Museum and visitors centers, were certified in 2018.

Theme Events: Lion’s Head Mountain—Stroll in Nanzhuang~Fun
Firefly Searching Adventure amongst Tung Blossoms, Hydrangea
Feast—Excursions to a Hakka Village; Lishan—Lishan Happy
Bus, Central Taiwan Hot Spring Fest; and Bagua Mountain—
Free Buzzard in Mt. Bagua. Promoted international travel routes
in conjunction with attraction improvements and marketing to
attract visitors under the theme of “Happy Tri-Mountain.”

The Lishan Cross-Domain Promotional Campaign was held
under the theme of “Encounters with Original Happiness,”
including the Lishan Happy Bus « Indigenous Tea Party,
Central Taiwan Hot Spring Fest « Happy Exclamation Mark!
Nanzhuang New Inhabitants, Saisiyat, Atayal, and Hakka
Concert, and other flagship indigenous tourism activities.
The 2018 Sounds of Nature Indigenous Children’s Choir
performed on November 10 at the Taichung Cultural and
Creative Industries Park.

Fostered and marketed local cultural and creative industries
and developed three cultural and creative souvenir gifts for

the scenic area.

BAY Tourism
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Continued to improve the landscaping, wharf service facilities, and
accessible travel environment. Constructed pedestrian and vehicle
route separation systems at Sun Moon Lake. Projects completed
in 2018 included the Dazhuhu Trail Facilities Improvement
Project and Shuili Township Bikeway and Surrounding Landscape
Improvement Project. Work also continued on the Shuishalian
Historic Trail Facilities Improvement Project.

Carried out the Tourist Railway Classroom and Landscape
Renovation Project (Phase 1) and promoted construction of

facilities for railway tourism.

Continued to promote the use of electric passenger boats at Sun
Moon Lake. In 2018, one new electric boat, the “Sun Moon Lake
Prince,” entered service and an electric boat trial night navigation
was conducted.

Created a “low-carbon, smart tourism” travel environment and
introduced four “Sun-Moon-Lake e-Ticket” package tours.
Established three mooring docks for out-of-service boats and
arranged flotation devices at Beidan, Yuetan, the lower side of

Wenwu Temple, and near Jiulongkou nearby and other water areas.
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Operation

Cooperated with Danda Bunun Ecotourism Association to
plan and design four two-day/one-night tours to improve the
indigenous tribal tour experience.

Organized the Taiwan Indigenous Tourism Festival for the first
time in an indigenous area in 2018. The festival was held in
conjunction with six national scenic area administrations, the
Council of Indigenous Peoples, Ministry of Culture, Ministry of
Labor, Ministry of the Interior, Forestry Bureau, and other related
agencies.

Launched the Sun Moon Lake Challenge Breakthrough Top 100
Mountains Triathlon Sports Certification Activity.

Held the Hiking the Jinlong Mountain to Welcome the First Light
of 2018, Tour de Taiwan Sun Moon Lake Marathon, 2018 Sun
Moon Lake Firefly Season, International Fireworks-Music Festival,

and Sun Moon Lake Come! Bike Day.
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Nantou County
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2018 Alishan Sunrise Impression Concert

B

Operation

International tourism: Completed eight recreational
facilities projects, including trail, recreation, and service
facility projects in Longmei, Gongxing, recreation and
service facility projects in Dinghu, and construction of a
public restroom on the Qifu Trail.

Domestic tourism: Completed eight recreational
facilities projects, including the Hunter Camping Area at
Niahosa and Chashan Community Travel Environment
Improvement Project, Laiji Tribal Kitchen and Vicinity
Service Facilities Improvement Project, and Yuantan

Ecological Park Access-Free Trail Project.

Arranged a free shuttle for the Lunar New Year holiday
traffic diversion plan, serving 3,616 riders. The Taiwan
Tourist Shuttle’s Alishan Line provided seamless
connection service for 58,150 passengers on the A Line
(THSR Chiayi Station—Alishan) and 178,907 passengers
on the B Line (Chiayi Railway Station—Alishan).

Security control mechanisms were established at eight
potentially dangerous sites on a rolling basis. Automated
external defibrillators (AEDs) were installed and first aid
training provided at seven visitors centers, including in
Chukou.

In 2018, two environmental education volunteer training

classes were provided for a total of 682 participants.

Held the 2018 Wedding under the Divine Tree of Alishan,
2018 Alishan Tea Festival in Four Seasons activities, 2018
Alishan Sunrise Impression Concert, and 2018 Indigenous
Tribal Tourism Achievements Presentation.

Introduced special ticket offers for different target groups,
including Journey to the Past on the Fenqihu Forest
Railway Tour, Young LOHAS Worry-free Tour, Seniors Slow
and Easy Tour, Alishan Forest Vitality Tour, Fengihu Forest
Railway Nostalgic Tour, Food and Fun in the Old Street
Areas, Mountain Forest Tour, Romantic Excursions in the

Woods, and Rustic Trips in Indigenous Homelands.
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Distinctive images of coastal fishing villages were linked
together under the concept of a “fishing village outdoor
art gallery.”

Reactivated the Budai Old Coast Guard Sentry Post,
Budai Seascape Park and other idle facilities. Carried out
the Budai Cultural and Art Gallery Space Implementation
Plan, South Budai Company Salt Factory Village
Landscaping Project, and other attraction development
projects.

Completed the Mashagou Recreation Area Service
Facilities Improvement Project, Tainan Sicao Ecological
Landscape Renovation Project, Southwest Coast National
Scenic Area 2018 Recreational Facility Maintenance
Project, and Budai Seascape Park Multifunctional Service
Facility External Power Line Project.

The Kouhu Visitors Center Environment and Circulation
Improvement Project won the 2018 Yunlin County Public
Buildings and Landscape Architecture Yuan-Yie Award.
The Chiayi County Area High-Heel Wedding Church
Attraction Establishment Project won the 2018 Chiayi
County Public Buildings and Landscape Architecture
Yuan-Yie Award.

Leased facilities at 17 scenic sites, including the Money
Coming Grocery Store, Jingzaijiao Salt Field Restoration,
Taiwan Salt Museum and Surrounding Fields, Beimen
Island Restaurant, Beimen Old Salt Fields, and Crystal
Church.

The Southwest Coast Route earned an Outstanding
Performance rating in the Taiwan Tourist Shuttle Route
Assessment.

The Southwest Coast National Scenic Area Administration
and Beimen Visitors Center received Outstanding
Public Restroom certifications from the Environmental

Protection Administration, Executive Yuan.
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Operation

B
Yunlin County

L E
Chayi County

Tainan Ciy

Promoted the Taiwan Tourist Shuttle’s Southwest Coast Route.
This is the Taiwan Tourist Shuttle’s first route designed primarily
to link scenic sites. It served 2,390 passengers in 2018.

A new music light show was introduced at the High-Heel
Wedding Church.

Held the 2018 Taiwan Cycling Festival Light up Taiwan
westernmost point activity, 2018 Ocean Festival at Dongshi
Fisherman’s Wharf, 2018 Salt and Sand Sculpture Art Festival,
2018 Kunshen Wangye’s Salt for Peace Festival, Ninth Asian Bird
Fair and 2018 Taiwan Bird Watching Marathon, and 2018 Sunset

at Jingzaijiao Salt Field activities.
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“Sunset at Jingzailiao”: Photo by Hsu Ming-liang
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Siraya National Scenic Area

% ;ﬁ,%ﬂ@%ﬁ Planning and Construction
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Top photo: Sunrise at Erliao

TE : BFHEERER

Bottom photo: Guanziling Mud Springs

Carried out the Guanziling Area Landscape Development
and Corridor Landscape Improvement Project, Follow-up
Landscaping at Yoichi Hatta Memorial Park Project, and
other infrastructure improvements at international tourism
sites.

Carried out the Siraya Visitors Service Center and
Administration Office Construction Project, creating
a multifunctional tourism, education, recreation, and
shopping service facility.

Implemented traffic alleviation measures during the
Lunar New Year, Peace Memorial Day, Tomb Sweeping
Day, and other holidays and established group notification
mechanisms with various units.

Established a group notification mechanism for cleaning
personnel and regularly inspected and maintained fire safety
equipment.

Seven scenic area locations were certified as AED Safe Places.

NHEE

Yoichi Hatta Memorial Park

S EHEE Advertising and Promotion
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Operation

Arranged for the creation of a Guinness World Record winning
1,554-kg mango shaved ice dessert during the Formosa
Summer Festival.

Uploaded 116 videos to the Siraya Facebook page, attracting
483,354 views.

Held the 2018 Siraya Reservoir Cycling Festival. The activity
route linked five reservoirs in the scenic area and attracted
nearly 500 professional cyclists from nine countries.

Held the 2018 International Symposium of Danaine Butterfly
Ecological Research and Sustainable Tourism Development.
Tourism and butterfly experts and scholars from Japan, Korea,

the Philippines, Israel, India, and Taiwan participated in the event.
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O Maolin National Scenic Area

E& ;E%JLEE Planning and Construction
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Carried out 11 projects, including the Maolin area Recreation Service
Facilities Improvement Project, Wutai Township Tourism, Recreation,
Management, and Service Facilities Renovation Project, Sandimen
Township Dimoer Park Improvement and Greenification Project, and
Tourism Bureau Visitors Information Center Kaohsiung Branch Office
Interior Renovation and Utility Improvement Project.

Assessed the benefits of four major activities in 2017-2018, surveyed the
number of visitors to the Maolin area, and carried out the Maolin National
Scenic Area Indigenous Area Tourism Promotion Planning and Execution
and Service Project.

” o«

Carried out the “Saijia Recreation Area ROT Project,” “Liangshan

Recreation Area ROT Project,” and “Shiba Luohan Mountain Service Area
OT Project,” and added the “Maolin Visitors Center Leasing Project”
and added the Baolai Visitors Service Area Leasing, Operation, and
Management Project and Xinwei Forest Park Recreation Space Leasing,
Operation, and Management Project.

Continued to promote environmental protection in Maolin and provide
environmental education courses and training to upgrade the professional
knowledge of personnel.

Implemented the Community and Tribal Tourism Environment
Development Project. Tourism environment beautification and
improvements were completed at 24 sites in the scenic area, including at
the Northern Pingtung System (Sandimen, Wutai, and Majia recreation
areas) and Laonong System (Liugui, Taoyuan, and Maolin recreation
areas).

= EHERE Advertising and Promotion
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Held the 2018 Austronesian Wedding: Love on Dawu
Mountain, 2018-2019 Hot Spring Season of Whispering
Flowers in Mountain Town and Taiwan Maolin Purple
Butterfly Valley Biennial Butterfly Beauty Festival, and 2018
Maolin National Scenic Area Integrated Industry Marketing
and Aboriginal Art Promotion (Mountainside Fair).

Jointly participated with government agencies and
organizations in the scenic area jurisdiction in the 2018 ITB
Berlin and tourism promotions in European cities, 2018 JATA
World Travel Fair, 2018 Taipei International Travel Fair, and
2018 Kaohsiung International Travel Fair.

Here!

i

Kaohsiung City

B
Pingtung County

pEELL

Operation

_ Laonong River Rafting
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Dapeng Bay National Scenic Area

E& *ﬁ,%ﬂ@%ﬁ Planning and Construction
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Top photo: Service facilities on Oyster Shell Island in 2018
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Bottom photo: “Flower Vase Rock at Xiaoliugiu”

Photo by Hong Chih-jen
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International Tourism: Carried out the Coastal Park

Harbor Wharf Bank Protection Project, Right Bank

Wetlands Waterway Link to Pengcun Wetlands
Landscaping and Recreational Facilities Construction
Project, Coastal Park Wharf No. 4 Construction Project,
Dapeng Bay Powered Water Recreation Area Cleanup,
Coastal Park Universal Design Recreational Services and
Facilities Project, Coastal Park Landscape Improvement
Project, and construction at other major attractions.

Domestic Tourism: Carried out the Xiaoliugiu Scenic

Area Attraction Facilities Improvement Project.

Carried out the Dapeng Bay National Scenic Area BOT
Project, leasing at the multifunctional visitor service
area and facilities, leasing at the Xiaoliugiu Seaview
Leisure Resort Area and parking lot, promotion of water
recreation activities and land leasing at the Coastal Park,
leasing of temporary ticket booths at the Coastal Park,
and other outsourced operations and management.

Promoted smart tourism and e-tour package services

and introduced mobile payment services in the scenic
area jurisdiction.
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S {EHERE Advertising and Promotion
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Held the 2018 Dapeng Bay National Windsurfing Championship, co-
held the Tour de Taiwan, Dapeng Bay Starlight Run, 2018 Dapeng Bay

SUP Competition and other activities, and promoted night lake tours
at Dapeng Bay.

Jointly participated with the Dapeng Bay Tourism Industry Alliance,
Tourism Industry League of Hengchun Peninsula, and the local
government in domestic and international travel fairs to increase
the visibility of the Dapeng Bay’s tourism industry and attract more
domestic and foreign visitors; and co-held the 2018 Pingtung Bluefin
Tuna Cultural Festival and 2018 Sichongxi Hot Spring Season with the
Pingtung County Government to spur local tourism development.

Promoted eco-friendly tourism in conjunction with the Environmental
Protection Administration, arranged the Xiaoliugiu “Sending Love
to Turtles” Beach Cleaning Competition, issued innovative “Beach
Money,” provided guidance to local businesses on implementing
voluntary beach cleaning on a rotational basis in 2018, and continued
to arrange green and low-carbon transport tourism in Xiaoliugiu.

Completed installation of mooring buoys outside Shanfu Fishing

Harbor, Duozaiping gun emplacement, Beauty Cave and Wanghai
Pavilion to prevent damage to the coral reef plate.

e

Operatio‘n
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2018 Yacht and Regatta Activities
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Key Points of Tourism Resource
Development and Management
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Promoting Barrier-free and Senior Travel
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« By the end of 2018, a total of 146 barrier-free travel sites had
been completed at national scenic areas to facilitate visits by
the mobility-impaired.

« The Tourism Bureau assisted the promotion of high-quality
tours for seniors and launched FIT package tickets and group
tours at national scenic areas.

« Creative competitions and seminars were held to spread the
concept of universal design.

B SEEHEEINE

Encouraging Outlying Island Visitors to
Rent Electric Scooters
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Senior Travel Itineraries

International Conference on Mobility'and

sport for Elderly and Disabled Persons
ANSED 2018 )

ility for all:
necting the World with Accessible Transportation

ember 12 © 15 2018

RATIDNAL CONVERTION CENTER (TICE)

MESAEREADE 2 ZE5TE Svayam Accessibility Awards 2018 Fr{E HRFSHIE 22448
Heping Island Park and Baisha Bay were selected as the Most Accessible Tourist Attractions in
the 2018 Svayam Accessibility Awards.

The Executive Yuan introduced domestically-produced electric
scooters to outlying islands to develop a viable business model
for e-scooter rental to visitors suitable for the isolated nature
of the islands. In conjunction with this measure, the Tourism
Bureau announced the “Directions for Tourism Bureau, MOTC
Subsidies to Tourists for the Leasing of Electric Scooters on
Outlying Islands.” In 2018, subsidies were provided for 53,843

rentals.

2R REAREEMEEEXIER

Enhancing Supervision and Assessment of
Operations at National Scenic Areas
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Promoting Water Recreation Activities
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+ Formulated the “Working Guidelines for Maintenance of
Facilities in National Scenic Areas and Safety Management of
Water Recreation Activities.

+ Arranged or subsidized the holding of demonstrations and

experience workshops on water recreation safety.

+ The Tourism Bureau added a “Water Recreation” section to
its Executive Information System and produced videos to
promote safety.

s QO
Operation

The Tourism Bureau promulgated the amended
“Operational Guidelines on Supervision and Assessment of
Administration and Safety Maintenance at National Scenic
Areas” to strengthen supervision and assessment at national
scenic areas. Assessments were conducted by an assessment
team and two secret visitor inspections. Sun Moon Lake,
East Rift Valley, and Maolin were the top-three ranking
national scenic area administrations in the 2018 assessment.

2018 BEZEAMSIELE SUP BHRHIRTE
2018 Dapeng Bay SUP Competition

WERS = RN

HHEE¥ K EEHREAN —RIEAEENSRERASREEERR
“Embrace the Sea: Water Safety Rules,” produced by Northeast and Yilan
Coast National Scenic Area Administration
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Maintaining Travel Safety
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Promoting Indigenous Tribal Tours
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2018 Taiwan Indigenous Tourism Festival
Highlights Presentation
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The Tourism Bureau formulated a supervision plan for “recre-

ational facility safety management in tourist areas” under the
implementation strategy for the “White Paper on Public Safety
Management” and instructed responsible agencies to implement

management work.

The Tourism Bureau established the Council for the Promotion
of Tourism in Indigenous Areas. It invited the Council of
Indigenous Peoples and five other agencies to jointly deliberate
ways to promote tourism in indigenous areas and arranged tour
planning and indigenous guide training to support employment

in indigenous communities.

The 2018 Taiwan Indigenous Tourism Festival arranged to actively

market indigenous tribal tours.

pEELL

Operation

B RESHBLIRE

Encouraging Private Investment in Tourism
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In 2018, the contracted cases were actively managed and private business methods were introduced to
provide the public with more diverse recreation services and inject vitality. In the future, the Tourism Bureau

will actively track potential companies and promote private participation in public tourism and recreation

construction projects to bring the vitality and creativity of the private sector to travel service facilities.
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Promotion of Tourism Resource Policies and Laws
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Hot Spring Resource Management
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Since the Hot Spring Act came into effect, the Tourism Bureau has
actively assisted operators to ensure the sustainability of hot spring
travel.
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Hot Spring Area Management Plan

Assistance was provided to 13 county and city governments in plan-
ning, reviewing completed plans, and approving announcements.
Establishment of inspection certification mechanisms for hot
spring inspection units

The Tourism Bureau certified 12 agencies (institutions) to carry

out hot spring quality inspections.

Formulation of the “Notices for Hot Spring Management by

Local Governments”

Assistance in Hot Spring Mark application operations

The Tourism Bureau conducted written reviews of 10 county
and city governments and cooperated with on-site inspections
by the Water Resources Agency.
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Guidance and Management of the Tourism Industry

IRES

Travel Agencies

SR

Current Status

BB : R Unit: No. of Travel Agencies
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UD

105
o) 136 467 2,545 382 232 3 2,913 852
106 134 472 2,630 377 254 1 3,018 850
(2017) ’ '
1Ly 137 472 2,668 383 265 1 3,070 856
(2018) ’ ,
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Guidance to Enhance Tourism Industry Competitiveness
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The Tourism Bureau continued to promote the Directions Governing
Awards and Subsidies of Tourism Bureau, MOTC for the Brand-building
of Travel Agencies to promote the transformation and upgrading of
travel agencies and help agencies to brand operations. The bureau
provided subsidies for CPA-certified financial reports, loan interest, and
the development of tours for seniors, T.Q. Golden Award tours, barrier- OIE
free tours, and online operations. In 2018, such subsidies amounted
to NT$9,040,604 and achieved an implementation rate of 100%.

The Tourism Bureau also arranged or subsidized the arrangement TR
Implemented Rate

100%

of training courses for travel agency employees and tour leaders.
The courses covered developments in tourism itinerary planning,
consumer behavior, tourism policies and regulations, and other areas
to help agency personnel keep abreast of industry trends.
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Auditing
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The Tourism Bureau held regular meetings on travel transaction
security audits. It also formed a Travel Transaction Security Audit
Committee with related travel industry associations to conduct
on-site inspections of travel agencies with business anomalies to
ensure transaction security.

+  Monitoring banknote data through the Taiwan Clearing House

and proactively identifying financially-troubled travel agencies.

+ Screening and inspecting travel agencies with poor records and

discovering business anomalies early to reduce the frequency of

harmful transaction security incidents.

HEBERRE

Consumer Rights Protection
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« In 2018, a total of 1,122 consumer dispute cases were received
(including travel disputes and appeals and guidance to
members of the Travel Quality Assurance Association, R.O.C. in
mediation of travel disputes and appeals), of which 710 cases

were settled.

« A “Consumer Protection” page was set up on the Tourism
Bureau website. This page presents basic data and insurance
information on licensed travel agencies and licensed tour
leaders, tour guides, and travel agency personnel. It also
discloses, by law, information on businesses with violations
(e.g. businesses that have been fined for violations, had their
license revoked, or been listed by the Taiwan Clearing House for
rejected accounts).
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Hotel Industry
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Current Status
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Operation

107 FEHRTEELZZE T Overview of Hotel Industry Operations in 2018
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Enhancing Service and Facility Quality
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+ In 2018, business licenses were issued for three tourist hotels
with 534 rooms and a total investment of NT$6.57 billion.

» In 2018, a total of 942 homestay businesses were registered.

« Unscheduled and Routine Inspections of Tourist Hotels: con-
ducted at 30 tourist hotels.

+ Hotel and Homestay Audits: The Tourism Bureau conducted
3,481 hotel audits and 4,475 homestay audits.

« Subsidies totaling NT$2,303,875 were provided to help six

tourist hotels to improve barrier-free facilities.

+ Six hotels received interest rate subsidies totaling NT$485million
under a preferential loan program to encourage the upgrading

of the tourism industry.
« A total of 37 hotels received subsidies under the Guidelines for

Tourism Bureau, MOTC Subsidies to Encourage Upgrading of
the Tourist Hotel Industry and Hotel Quality.

In 2018, 20 hotels and homestays received subsides totaling
NT$1,440,832 to help them obtain HACCP, Hot Spring Mark, Green
Mark, and other certifications.
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Tourist Amusement Enterprises

EEIRR

Current Status

107 FEABOUHHEENREZEGT 25 8 BEARERZ
BOOBERET 3R IFENRER B CEFRE 2R -

In 2018, Taiwan had 25 licensed and operational tourist amusement
enterprises, of which 23 were classified as major investment projects

and two were classified as minor investment projects.

BAEBRAEREARIERERR

Operatlng Status of Licensed and Operational Tourist
Amusement Enterprises
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Major Investment Projects(2018)
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« Formosa Fun Coast closed on June 30, 2015
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Minor Investment Projects(2018)
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Operation and Management
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enterprise:

Operation

Strengthened safety management mechanisms for amusement

« Strengthened administrative supervision to protect consumer

- BRECDREENS  BEHEEEDR RS E

rights in accordance with the Regulation for the Management
of Tourist Amusement Enterprises.

TR Y B2 o » Implemented a three-level management mechanism to protect

consumer rights and strengthen the participation of local

< 107 EBEZZEE (X224 FRBH) authorities.

» 2018 Supervision and Evaluation Competition (a total of 24

participants)

BERERRE

Supervision and Evaluation Competition

Strengthened control and planning review for the establishment
and development of new amusement enterprises to ensure the

tourism competitiveness of such businesses.

12

Outstanding

INABERELEE
Window on China Theme Park

\ITIERYER E RELEE

Little Ding-Dong Science Theme Park

7N fE E AR E
Leofoo Village Theme Park
PR R

West Lake Resortopia

BEYE
Lihpao Land

AL SR

Janfusun Fancyworld

RN

Atayal Resort

TR AEHS

Formosan Aboriginal Culture Village

EHESFMERERER

Shanlinxi Forest Recreation Area

TRRZTH SR
Leopard King Safari Zoo

RUETRTERN

Jianshanpi Jiangnan Resort

BEAHR
E-Da World

BIESFAE
Farglory Ocean Park

2%

Excellent

=l
Yun-Hsien Park

BT R
Yehliu Ocean World

ERERISE

Shangrila Paradise

REMIGERE

Dongshi Forest Garden

REBERBRE

Dalukuan Amusement Park

NEBTERR

Kentington Resort

TR A R

Dancewoods Hotels & Resorts

ta BLE R

YiYuan Resorts
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S EREE

Certification Assistance

RIGHE HIUERE

2% Participants

Environmental education venue certification

SR

Yun Hsien Holiday Resort

INBIEELEE
Window on China Theme Park

NITIERI R F RELE

Little Ding-Dong Science Theme Park

FRIE R

West Lake Resortopia

REMIGELLE

Dongshi Forest Garden

[o] 202 EEER5E

Halal restaurant certification

7Nt ERE R E
Leofoo Village Theme Park

PR

West Lake Resortopia

Lihpao Resort

TR B

Formosan Aboriginal Culture Village

@ JUEXItH

Formosan Aboriginal Culture Village

EMERHEREREER

Shanlinxi Forest Recreation Area

AL SR

Janfusun Fancyworld

SRUBE TR RN

Jianshanpi Jiangnan Resort

2% Participants

FAILLIH SR

Janfusun Fancyworld

R TR

Jianshanpi Jiangnan Resort

TREIERY

Yiyuan Resort

NEIN=EIES

Industry Training

WEBCHERLENBEEERRREFRE - HHE 2 51860
EFRERREFHIR -

Two industry development and professional training classes were
held to help tourist amusement enterprises improve management

and quality.

- O N

mE / E%#E%%’é Workshop / Course Title

|,

5

g1

X

B A MBI R ER BTG
FHERIENAE S
Workshop for Seed Instructor Training on Mechanical

Ride Safety and Emergency Medical Care at Tourist
Amusement Enterprises

0 ﬁ EEBAS
(0]

Grassroots personnel

ZEHEEE
Promotion of safety education

N J

EoMTH

Integrated Marketing

HEERIRETISHEE 12018 BCBHERSITHEB LS
PR  METEESRITHIES  RIFEREM > M
HERE GEREE

MR 12018 Bt ERRSIERITHIEEEEINIT) BE
PRitE - BeBUCHERERERMISINEGEEE - SHHER
EOEEHE » RS BRARSIRAR

LK Ve
FIHEFERAILTE R LINE UP & B4 E RIS ENEE)
The chief secretary of the Tourism Bureau attends the Line Up Smart Park
service launch at Janfusun Fancyworld

&8y
Operation

Q. 0 (©)
EES Bz
Target Group Objective

- © A

107/6/5 - 107/6/6

mE / E%E%%ﬁ Workshop /Course Title

Bt EEEtEEIIR

Education and Training to Upgrade the Quality of
Tourist Amusement Enterprises

PEREEEAT

Middle and upper management

RAEENE REESEERRE

Enhancing administrative efficiency

g

Promoting smart park development

Domestic travel market—"2018 Overall Annual Marketing and
Promotion Planning and Implementation Project for Tourist
Amusement Enterprises”: This project covered theme activities
and promotion press conferences, establishing self-media
platforms, production of promotional materials, and issuance of

press releases to publicize promotional activities.

International promotion—"2018 Tourist Amusement Enterprise
Cross-Industry Cooperation and Marketing Project”: Brought
tourism and recreation businesses together to arrange promotions
in target markets, held cross-industry cooperation meetings, and

invited the media and online celebrities to Taiwan.
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BNEEHFIERATF EE
Education, Training, and Talent Development
in the Tourism Industry

EH XM EE

Enhancing Professional Knowledge and Ability

S ASIR A 3l 4R

Middle Management Training

()
Bz
Objective

8 175 Sessmns

389¢

AZ No. of Participants

O RFAEEEE  RIERIS
Upgrading management and

operating skills

MREFEEEABHFIR

Training for Grassroots Hotel Personnel

13 iﬁ Sessmns

1,250

AB No. of Participants

service standards

REZEIR

Homestay Education and Training

915

AB No. of Participants

(©)
1R THARFSKHE
Improving service standards

BAY Tourism
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95 [ 88 A 7 B AR ER AR D FA DN 3K F Bl iR 3% /A 5] 2 55337 Participants in a key personnel training course visited innovative travel companies in Singapore for exchanges.

(©) 3
RAANERE ~ LERRTFKE
Improving human resource quality and

BIRA 153 - RFREARER

Key Personnel Training Achievement Presentation group photo

HAEBRHNRERAE

Tourism Professional Training

RERKERFRE > REZESTIHEEN - AERASH
AIEIIAR 5 STRE R A BIlSRET 2,319 A~ %EI%AEEJII%Q@E‘I‘
4,480 A o ZINsRIRITRGCIBA 2 BERBE  SERANGH
HRIRIT AR AGNAR - BSHEREE Z ARG AG
452 N\ °

Ao & # ma R R i IR 5 S

Training to Support the New Southbound Policy

REDRARENRE  HERBCKERFAL > HHEH
RERMEREZMER - BHMEME HOBIREFEEA
8 B R OEREBWmEEREIN FI& > 107 FHI8

al%9 200 APIHBY S A B B IRFS LR B 2 SN E S

ABESHIMEEENFE  BITBRETIS

B

Operation

To ensure the quality of travel services, the Tourism Bureau
arranged pre-employment training for tour guides and tour
managers in collaboration with the Ministry of Examination.
Training was provided for 2,319 tour guides and 4,480 tour
managers. The bureau also arranged specialized training to enhance
the professional abilities and legal knowledge of tourism industry
managers. A total of 452 trainees were certified as professional

tourism managers.

To build capacity for tour guides to receive and serve the growing
numbers of Southeast Asian visitors to Taiwan, the Tourism Bureau
arranged training programs aimed at new immigrants to Taiwan,
overseas Taiwanese, and foreign students to train them to be
“Tour Guides for Rarely Used Languages in Taiwan “ and “Rarely
Used Languages in Taiwan Tour Guide Licensing.” In 2018, about
200 people each received training in assisting tour guides with
translation services and registering for foreign-language guide

certification examinations to contribute to the tourism market.
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R A F BIIR1L
Fostering an International Perspective
among Key Personnel

HEBARAATIHNIBRRIREERRET - BMAT B

SRR PITHARERZIIEE - 107 FH5t 6325
PEEEEEINIGR > PIEEEIEINIRNE 685 AR ©

(&)=

The Tourism Bureau implemented selection and training affairs
related to meeting the training needs and expanding the interna-
tional perspective of tourism industry talent. In 2018, a total of 63
senior managers received training overseas and 685 middle manag-

ers also received training.

70)
\0

fikBE 3 K2 BRYC R BE %

Hotels and Tourist Hotels

‘0 @ B ZAR§P8 Kansai, Japan

LEHEE @A EE R EF R IRE Z
SRR RIFERE -

Learn about business performance and service
management at international brand hotels and
local specialty hotels.

Tourist Amusement Enterprises

@ H A 5 5T Tokyo, Japan

BESATBELENEZEEERE

f@ REEHLEA -
\MJ Observe smart management and park transformation

at major theme parks.

iZEES

Travel Agents

@ EZRPaEn & #FHN3KE Malaysia & Singapore

BB ER Rk R IZHT R

[0Y) mEmimEs-
\MJ Observe and learn from innovative travel services and

Muslim-friendly travel reception

pra ]

Operation

oo
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s B A AR RARES ER

otz & 5\ Ak 75

Travel Information Services

[ B P P 35 —ifR

Front-line services at international gateways

RMZIEGEART > WRIISHEXERBEEFIFE

Provided consulting services in various languages and displayed a variety

of promotional materials for visitors.

L YSh A ML SRS

o B ETHE

Taiwan Tourist Information Website

BB BN (hteps://www.taiwan.net.tw/) fEBBERE YA O
s - REEERE/[N - BOLRIHRELEE) « fRBEE -~ (E7E
EREREHMB - RP-E-B B E B HE - HE - HX
REREE 11 EESHR - TRHESTEHEEIE 2 RWD #E -
The Taiwan Tourism Information Website (https://www.taiwan.net.tw/) is
a national tourism portal introducing Taiwan, tourism news and events,
travel tips, accommodations, cuisine, and attractions. The site is available in
11 languages, including Chinese, English, Japanese, Korean, French, Spanish,

Indonesian, Vietnamese, Thai, and Malay. It also incorporates responsive web

design to enable browsing on mobile devices.

M Travel IR1TEE 11T FERARTS

Development of the “iTravel” mobile app

BRI RSEES (P & B 88 B W RXRBEKE)
2 EH1TEIERBRFS (https://itravel. taiwan. net. tw) » FFERA
B BB R M R E 14 ARFS (Location Based Service) IAE
REERNIINEZEARE - SHRE I8 28 #HiEEH ik
AT EEMEN  RATRMALER - B1THE - BTERD
TEHEEEAE EFERNIIMEESEREREZRNTRMBZ AR -

Tourism Bureau released the “iTravel” mobile app (https://itravel.taiwan.net.tw) in
eight languages (Chinese, English, Japanese, Korean, Indonesian, Vietnamese, Thai,
and Malay). The app combines the convenience of tourism website searches with
location-based services to help domestic and foreign travelers look up information
on attractions, accommodations, dining, events, and itineraries. Users can also get
suggestions on bus, car, bicycle, and foot transportation options, making it easy for

domestic and foreign visitors to choose destinations in Taiwan.

4 Implementation of Tech-based Services

(G uh

INFDHMATI(IN
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aj “Eﬁy'ué EikE]

Taiwan Tourism Information Website
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BEER

i-center hibzARTS A2 R

i-center Travel Service System

- B REIREESARHERZBRYE > SEREEF
Z DRI

- R 4BRIEE  F 1 BREFEISKKRPO - 52

[ 4R EHEH S AR EEBEILRE 3 BRENLBER
EEEEEEMN N FHEIOREE > £ 4BRASH
BRI -

o B ZEHE 111183 SEIRKES 3 B - ikERTS
FRILN 54 BR ~ B0 54 R ©

i-center YAFEIEELEY (107 & ) i-center Service Locations (2018)

3 &

Centers

A

54 %

Centers

AIRPORT

B REE DL

Visitor Information Center

B G

Information Stations

- BEREBEEIMSHBEZ TR - 218 MAER

HAaNEE -

- ARFSHERE -

- BRI ESE - REERE © iRITH BT - 181
EEMRIRE AT » RMBTEEHRBEE R S 54
ARFS ©

- BREMEEMERAOMIKE APP » B AR

- RERE wifi K5~ B BXRITEIRL 0 HESE
=i Elaﬁﬁﬁ%‘l:%‘dﬁlﬂnﬁﬁﬁﬁa%ﬁﬂvﬁm o
o BRR : 107 EEOREE 444 BRERLG -

F I

Wﬁﬂﬁﬁﬁ%%ﬂﬁﬁmﬁﬁf

lu» (0l g TETINEE ANV | FYTY ? Y tv =
ot
J R ‘ . % ‘ f

Results of the 018 Tauwan i-Center Visitor Informatlon ervice Appmsai .
Brlnzmg the travel service information brand to the fodith stage

e

Operation

Objective: Provide travel information and professional consulting

services to create a friendly and convenient travel environment.

Expansion of service points at four levels: Visitor information
centers at international airports (Level 1), guidance to governments

wn

in establishing “i” logo service centers at transportation hubs (Level

wn

2), guidance in establishing “i” logo service centers at national scenic
area administrations under the Tourism Bureau, and information

stations in various locations (Level 4).

Achievements: There are 111 i-center service locations throughout
Taiwan, including three international airport centers, 54 visitor
information centers, and 54 visitor centers.

54 &

Centers

CLLi0
=

i

Information Station

EEDIL

Visitor Center

Principles: Develop diversified services according to the region and
locality and rooted in the Taiwanese “Ask me” spirit of hospitality.

Service promotion:

- Assisted local specialty product stores, homestays, travel
agencies, tourism factories, museums, police stations, and
other units in providing localized travel information and basic

consulting services.

- Integrated local transportation information through search
portals and travel apps to create local travel information
platforms.

- Provided free WiFi and Chinese, English, and Japanese language
mobile websites so FIT visitors from other countries can
conveniently download walking maps for the areas around

Information Stations.

Achievements: More than 444 Information Stations had been
established by the end of 2018.

’ “!
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habz A N8 FE A

Travel Tech Value-Added Applications

BEMEBRNENEHE)

Taiwan Tourist Information Website

REDPANE  SRMBRRBARBERE SRR ERRER
HZBAER > MRE  RHAE - AEREIERR > 24t
i 21,000 EEE GIS ERER > H—RERINERER -

HEQEBRIERTIRZKR

Capturmg Taiwan tourism in virtual reality images

B 360 IRMERMRESEER  E8  BIRA
NEFRE 360 3D VR R EM » MARKELERRE
3D VR EREIRT R/ ~ 360 ERT A SEM - WREIRS
IRESEIMNIER - SEXREASEBTHIERER > #HR
SR ERESERRERARZAEZE  RAEEX
i IRSIEISRR K a ki

Taiwan’s natural attractions, food, events, and cultural beauty
were captured in virtual reality (VR) images with 360-degree video
technology. The images provide raw material for editing and
production as 3D VR and 360-degree panoramic videos. They will also
be used for marketing and promotion at domestic and international
travel fairs, overseas offices, and national scenic areas. These resources
will enable visitors from around the world to immersively experience
the beauty of Taiwan, enhancing promotional benefits to attract

foreign visitors to Taiwan.

RIFEBRAME[E AR &

Filming an AR video of Taiwan'’s geological landscapes

%éﬂ@%ﬂ%ﬁ%%%%i%ﬁ%m%’m%ﬁﬁé
B FEBMESEILE10E R 15 EMMEESER -
u%m%ﬁmﬁﬂ’%mﬁﬂ%mﬁﬁﬂﬁﬁiﬁ’ﬁg
A AR & 3D SRR BEBERERBBREENTR »
RETEFHAEEHREES  BREEBNEEL -

el EMERE

Taiwan Tourism Information Database

The Tourism Bureau Established the Taiwan Tourism Information
Database.The database contains more than 21,000 tourism-related
geographic information system (GIS) records freely available to the

industry in an open format without need for application.

The lifelong research results of prominent local and foreign
geologists were brought together in a 3D, augmented reality (AR)
video capturing the geologic beauty of Taiwan at 10 locations in
northern Taiwan and 15 locations in the east, including the Nanya
Rock Formations and Liji Badlands. This short video describes
the evolution of Taiwan across millions of years from its birth to
the present in a succinct and lively style, illustrating earth science
knowledge with animation and AR and 3D technology.

NowsAEvents  Travelfnerary  OfscoverTeiwan  Travel InTuwan  Trivol Suggestol

FORMOSA A&4&
SUMP 3" 7 o TIVAL

#EH icravel ( web kR ) 1TEIARTS

Launching the iTtravel mobile app (web version)

A 8 EESZEMTREARY  RERBEEIAES
BRI R B I ARFBINAE - IREEAINEEEHRE - &
8 =8 BHEEE  EABERMNEEESIKE -

BB SIERER

Tourism Innovation and Tech Awards

LM TRHR BRI HER

Holding the Tourism Innovation and Tech Awards

SEEARSMNTRIERRELRIZER . HHHESERET
PUEZRE) > BRIRE - FERLEB BT NAIRER 1/@1%
BEAECIREEREER - BRGRIRREE > SREAMS
fF > WRRBEBRENEB I EREEE » MR
BIFRIRERE « {27+ iz AeBR AU ARTS o 2LETIRS! 12 E
XK 18I 140 EEFZ2 -

pEaL

Operation

5 =

IRITEE
Travel in Taiwan

Available in eight languages, the iTravel mobile app combines
the convenience of tourism website searches with location-based
services for looking up information on attractions, accommodations,
dining, events, and itineraries, making it easy for domestic and

foreign visitors to travel in Taiwan.

Venture capital teams and universities from Taiwan and abroad
were invited to share their creative ideas for the Tourism Innovation
and Tech Awards. Incubation awards were presented to outstanding
teams to encourage the development of innovative Taiwan
tourism applications and build cooperation among domestic
tourism-related industries, technology innovators and developers
to attract international travelers to Taiwan through enhanced
travel experiences and innovative services. More than 140 teams

participated from 12 countries.
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5E ;E }E tsé Outlook

BRE Tourism2020—=EKEBRABENE

miHd! Tourism2020—Taiwan Sustainable Tourism Development Plan

DA TRIRRKAE » ST ERMFRER) - TSufh > BIEBLHMERE ~ TREXRD
REREHERMT 5 ARERRE  HFERASTERTISREEERRERER  f28
2ERA ThRE 82 Bl ZTUNEEREBN > TESEERIFEHRIHE
BRI  FEEMEEREAZERERARME -

The Tourism Bureau continued to implement a program involving five strategies to create an innovative, sustainable,
localized, and happy industry, diversify and add value in the tourism industry, and provide a safe environment
to fulfill tourism social responsibility. This program aimed to develop and diversify international markets and
strengthen the base of domestic tourism and make Taiwan an important “friendly, smart, and experiential” tourist
destination in Asia. These initiatives also sought to actively create a positive cycle of tourism development in Taiwan
and spur the development of the local economy and peripheral industries.

HERERSARER T ©

Expanding Experiential Tourism

- DURERAR S - BRRGTZFE - R 13 EAEXE SR EEREZE RERERIR -

- 2018 FHEF) NEEREF) > REREEERERS - EREE 10 EEERIERMREE > KNG
BT TRE10" 51 > IRBFERREES > #HE 715X THE3E (FIL FR ) &8 >
K588 3 BAZH > R o BMEEEY - @ > IHE 41 IR EEEEY > RSB 1,208 BAXR
290 AIBHEE 57 B LEBRE -

- BHRURERSES LA  ZEHEFFEESNBUTHESE -

. YEE) TESEREUC - BAimATE) mEETE > BEMA XL - BEMREERSEEE - HEEMRE -

- BT TEEIRMEE)  BEMABREERRENT B FEUEEERBRE e BRI

RESERE

«  Established accessible travel environments at 13 national scenic area administrations based on the travel route concepts and universal design

techniques.

«  Promoted “Year of Bay Tourism” in 2018 and strengthened Taiwan’s island tourism charm. A contest was held to select 10 islands and generate online
buzz for the successful international marketing of the “10+ Offshore Islands of Taiwan.” To enhance awareness of coastal resource conservation, a total of
97 joint beach, mountain, and river cleanup activities were organized. These events attracted more than 30,000 participants and removed 90,000 tons of

trash. In addition, 41 featured bay activities were held, attracting over 12.08 million participants, creating more than NT$5.7 billion in economic benefits.
« Assisted with indigenous tribal tourism branding, identified indigenous specialty products, and established marketing channels for such products.

« Promoted the “Experiential Tourism: Brightening up the Village” demonstration project, combining local culture, art, industry and tourism features to

promote local tourism.

« Implemented the “Cross-border Spotlight Plan” providing guidance to local governments in the establishment of distinctive, unique, and thematic

international tourism and recreation highlights.

OEEH/ M
XREEHEN °
Developing Smart Tourism
- BUAHBENERAEAERENES  ERBATIZHEEENE » BIEABEBINRER » TEECEM -
- BEITERTS iTravel IRIEREI R > RECBEIARIKITEIE APP IIABITREIBIZINAE -

- FERE e ~ TeREBRE) R BB RERE -

Established a big data database integrating tourism industry information networks, utilized tourism multimedia databases,

and strengthened big data analysis and application to improve tourism information.

Established the iTravel a mobile service trip planning system and added functions for self-planned itineraries on the

Tourism Bureau website and Tour Taiwan app.

Continue to enhance the quality of Taiwan Tourist Shuttle, Taiwan Tour Bus, and Information Station services.

BEE Outlook

o HRZ TG

A
TOURISM
2020

SUSTAINABLE
TOURISM

(o

WEEREFE

Guiding Industry Transformation

- EIRTERBEREBHE > BERTFEEUSFEHHEE

- BEREFRECTERS  REEERMARREERA
INSRENAIEEFEE  DUREIRBRE

- SRMERARATIES > NRMHDEREEIGR - BRERMRER
HIE -

Expanding and Diversifying Markets

ARSRER AR BERCRARATRER -
RERBHTHHRRT -
RERBENEE  BEST 8 RERR2 S
ETIREELA - AEBRERA LSS -

Adopted an expansive-defensive strategy in global tourism
markets involving focal development in Japan and South Korea,
advancing into New Southbound Policy markets, and defending

market share in Europe, the US, and China.

Actively developed local characteristics and diverse, thematic, and
in-depth experiential free independent travel to generate tourism

benefits throughout Taiwan.

ya e B Rk

Invigorating Domestic Travel

B TERRERHGL > BEEXEFAEENRE -
HTEREREEETRE  FHENEEDEE -
IREE T8E8RXHERE)  IREEXNTEES
BEpEi , SRS EMENTITHE - ERE T
BRREE - 2018 8B LHEREIEHEIRRET 47
I8 2E#RFT 4818 £ 951H - FAHEREHE AR
i 5860 BAR » YIHEEBLENGEOME ¥ 449 7
8,392 BT °

HWENIRETEE - BEREE R EL SRR TS
b o B EENM B EE -

Continued to promote a new National Travel Card system, assist
travel agencies in the development of in-depth, specialty, and high-
quality tour packages, and create opportunities in the tourism

industry.

Strengthened publicity of the Taiwan Tourism New Year Calendar.
Major events in Taiwan were used to strengthen city marketing
with local characteristics and promote “cross-area, overnight travel.”
In 2018, the Taiwan Tourism New Year Calendar comprised 95
events, including 47 international-class events and 48 national-level
events. These events attracted an estimated 58.6 million visitors and
generated initially estimated economic benefits of approximately
NT$44.98 billion.

Introduced subsidies for revitalization of Hualien and southern
Taiwan bay areas, warm winter travel, and other measures to
expand domestic tourism and steadily enhance local tourism

development.

Promoted travel industry branding and e-commerce operations and

assisted tourism operators with e-commerce business.

Provided guidance to the hotel industry to strengthen evaluation
mechanism, publicize brands, adopt international room reservation
systems, and strengthen regulation of illegal businesses to strengthen

travel safety.

« Strengthened key personnel training and training for guides fluent in

rare languages and introduced a licensing system.
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2017 2018

BERE I NSRS ==
REh s SR F
Year of Eco Tourism Year of Bay Tourism

2019 2020

IR B2 Lk bk 5

Year of Small Town Ramble Year of Mountain Tourism

2019 /)Vi8:8ks

2019 Year of Small Town Ramble

HREDICKEBNERBE > BXEHES Mourism
2020 EEKEBNEBERA R - MWHFET 2017 FE 2020
FREERETH > Hh 2019 F£i748 TNEEBEE, -

HEMMHENE  CERTEREREY > #HELSE
30 AEHUNE > DRIEFIRR =R - BH EX 2
XEIF/NEREE - WEEERGHELZ 10 KEE/NER
BIFREDREEABIE LAY 4 KEIPRIZHK - 51 40 fE/\GE - AR
HMEER  BRERBEE  MERERRR/ETHE
BF 4 KM > BTHE > BT S/ EmiE > F8)/ A
RER > WSIBESEAINRERES - FEN S RIERER
BE -

BAUTE iy A0 ZU—RB2ZHR0ER  BREENSEE
HER > ZE/NENE > BRBHEMESR  SRFORERK
BESEREE) > U BRMREIREER  ZTNEEEE > 5
FAEHARTS

ElsE

=

+ESFETE Super idol ##/)\iE

100,000 Youths - NT$1 Million in Awards— OhBear’s Small Town Journey

In line with the global trend of sustainable tourism
development, the Tourism Bureau promoted the “Tourism
2020: Taiwan Sustainable Tourism Development Plan”
and designated travel themes for each year between 2017
to 2020. The theme for 2019 was “Small Town Ramble.”

Thirty classic towns in Taiwan were recommended by
counties and cities and selected through an online vote and
expert review. These towns were selected for distinctive
features, including hot springs, cuisine, old streets,
industries, diversity, culture, and creativity. The Tourism
Bureau also partnered with the Council for Hakka Affairs
to recommend ten Hakka towns and four world-class slow-
travel destinations selected by international certification
bodies, for a total of 40 towns. The project involved an
inventory town resources, readiness of service quality, in-
depth small town experiences, and small town marketing and
promotions to create small town brands, spur small town
in-depth travel, attract more domestic and foreign tourists,

and drive local revitalization and economic development.

Centered on the tripartite concept of “production, land, and
people,” the Tourism Bureau identified locally distinctive
tourism resources and small town stories. Local industries were
linked and activities designed for in-depth travel experiences
and packaged into in-depth tourism products to balance

regional development and develop local youth services.

EA1TEHE

Domestic Marketing

BT

Overseas Marketing

RIFEQ/ERIBERRETER -

2 40 BEUNEB AR > G3/MENE © IREHNE R HEERRE -
ME +ESFEEAE - AIREERE & -

HEHNERBIIE » DUMRIEHIRIBEEROBNERE -

MR NRIZ BB IRERIE 2 B -

BRSPS - 3D ®& > HE/MEIEHN 360 B VRER °

Produced the Taiwan Small Town Ramble Passport and electronic passport.

Made 40 e-brochures introducing classic towns, with tourist maps and tour experiences.

Held the “100,000 Youth Award One Million Creative Tour Competition.”

Introduced painted trains in small towns to create a small town travel environment highlighting
the unique character of the towns.

Held two international forums on small town travel.

Used high-tech digital media — 3D images, produced 360-degree VR videos on small towns.

B-UERAEF REHRR BATHE  EE0E/)ERE -
ZEEFRIZN - ItE » FE - & « RE + SIS 5 XEREEFA -
EEEIMIERERMREREENE 2019 BOLERS -

FEARBINKE  HEESRRBEEL -
BESMIRATHE R BRES 2R S BRAR K IRED

ESNEETH - BFHRESE -

Partnered with Sanlih Entertainment Television to promote small town tourism in Taiwan through the “Mr. Player” pro-

gram.

Produced five international promotional videos on the themes of international slow travel, northern, central, and south-

ern Taiwan, eastern Taiwan and outlying islands. .

Introduced 2019 tourism highlights to travel agencies in overseas areas served by the Tourism Bureau’s overseas offices.

Arranged exposure through overseas travel shows, promotional activities, and presentations.

Invited foreign travel agencies and media to Taiwan for Fam visits and news coverage.

Arranged promotions through major overseas print and electronic media channels.
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2 H

February
p p 2 H26H WE) ol - TEEIM) BERREERS
February 26 Promoted the “Go Hualien!” tourism revitalization implementation plan

2 KEH

Major Events

3 H

March

1H 3A1H 2018 FEAEHERAE
March 1 2018 Tourism Festival Awards Ceremony
January
1A3H MR T106 FHHFIREL > HF 13 ERHELE 3820 2018 SWEE (==
January 3 The 2017 Good City Hotel awards were presented to 13 counties and cities March 2 2018 Tatwan Lancern Fescival (Chiay)

2R 2018 BBES) TERMEEER SNEREGAFENREE - HRMBWE (Seatrade Cruise

P rq‘:\ N " — . N
1H4H TESES [RERM 3BsH—3F8H Global 2018) EZEHIEREARHEE (ACC) HfthAk S R HETES
January 4 Announced the main theme lantern “Heavenly Loyalty” and small handheld Joi . . . ; :

ointly held a promotional reception with other members of the Asia Cruise

March 5 — March 8

lantern for the 2018 Taiwan Lantern Festival Corporation (ACC) at Seatrade Cruise Global 2018, the world’s biggest annual

cruise event

1816 H BMAE 12018 SEBCHHER /&S
January 16 Held a kick-off press conference for “2018 Year of Bay Tourism” 3 A21H BBy M07 EERBELZEEE ) iiET

March 21 Held the “2018 Travel Safety Advocacy” press conference

2018 5EFH#E 10 B + BEE) BERUWSTHLES
Held the 2018 Taiwan Good Paradise 100,000+ Dream Project winter holiday

1H23H

January 23 joint marketing press conference
1824 H 29 12018 \EIEE) MEEKES
January 24 Held a kick-off press conference for “2018 Year of Bay Tourism”

BAR  BSNREERALUSUATEE (ERNERNAE
#EH) (MOU)

The Tourism Bureau, Taiwan Railway Administration, and Taiwan High Speed Rail
Corporation signed the “Memorandum of Cooperation to Develop Railway Tour-
ism Along the Jiji Line”

1H25H

January 25
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4H16 H

April 16

4 B

April

EERZEFEHHASENTEERSA 28 T - &7 Taiwan+)
REENERT ©

Nagasawa Masami was recruited as an image spokesperson for promotions in
Japan, introducing the moving experience of “Taiwan+" travel.

&R Appendixes

5H 18 H

May 18

AERM TREMBCBRERENE KRB EEREEMEE
®1 > BS5A18AEX

Drafted and announced Guidelines on Subsidies of the Tourism Bureau,
MOTC for Measures to Promote New Domestic Travel and Revitalize Hotels
in Southern Taiwan, effective from May 18

5H22H

May 22

MEEBAEXBRRIIE L&

Held the “Jiji Tourism Railway Painted Train” press conference

4 817 H

April 17

2EBEASA TEAR (Oh Bear) &) BUZMER—21LEM
BNEMITHIESIRE

Taiwan tourism mascot “OhBear” welcomed passengers arriving in Taiwan on Air
France’s first Paris-Taipei direct flight since resuming the route

4H24H—4H2H

April 24 — April 26

HHE 12018 FREIHES

Held the “2018 South Korea Promotion”

4 H28H

April 28

EVEUAR HitE EhcEER#SEE

Officially opened Zhuangwei Sand Dune Travel Service Park

5H25H

May 24

6H1H

June 1

EIRTCESR 12018 B ERECHRIEB]

Held the Hualien session of the 2018 Taiwan Modern Tourism Forum

6 H

June

2118 (8 RENEERL

Held the 11th Taiwan-Japan Tourism Summit Forum

5H7H

May 7

5H

\EW

Eﬁﬁ‘ﬁﬁ L HHBNHSBRLES > NMBEEERaE (BEK
) REERGTERENRFEHEEERTE

The Tourism Bureau and Penghu County Government jointly held a press

conference to publicize the Southern Taiwan (Regional Tourism) Domestic Travel

Revitalization Plan and announce a campaign to clean up the bay ecology in

Penghu

6H1H

June 1

APEC 5 10 BEXEESE (TMM10) > Z:TEILSEE@E (LOI) -

Attended the 10th APEC Tourism Ministerial Meeting (TMM 10) and signed a
Tourism Cooperation Letter of Intent (LOI)

6H2H

June 2

2018 RS EH RS KK O ERMMALES

Held a press conference for 2018 Taiwan Trail Day and the opening of the Tamsui
Kavalan Historical and Cultural Trails

6 14 H

June 14

2018 EE{PE & Formosa Summer Festival] {THHEFiEED

Held a press conference to promote the 2018 Formosa Summer Festival

5B9H

May 9

%m TEESEEER)

Announced the Campsite Management Guidelines

6 H28H

June 28

$33fE TSEEERREE
HE SEERAEEE TBNERMEZESFERTER

Held the 33rd Taiwan-Korea Tourism Exchange Meeting

Signed a Memorandum of Cooperation on Hospitality and Tourism Research
and Development with National Kaohsiung University of Hospitality and
Tourism

5A15H

May 15

FIEEM TR » M KIS - WHRERBFES S ERXRER
EEIR IR BN ER)

Drafted and announced Guidelines on Tourism Subsidies for the Siraya, Maolin,
Dapeng Bay, Penghu, and East Coast National Scenic Area Administrations

6RH29H

June 29

AERT BAXHERARSFERRBARANELRRBEEI R
BEWEHHA]
Drafted and announced the Regulations Governing the Collection of Tourism

Conservation Fees at Tourism Areas, Designated Scenic Areas, and Natural,
Cultural and Ecological Scenic Areas
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7HS5H

July 5

7 H

July

W 2018 IREAE 10" BEFHR) HEEH

Launched the “Explore Taiwan 10" Islands High-Quality Tours” contest

7B 18 H

July 18

MU TRZERE 10" B1 BEFE@E - B#F Tshow your island B3
HE) EE

Held the “Show Your Island” campaign under the “Explore Taiwan 10" Islands”
brand

7 B27H

July 27

HH THR1TEE (hteps://itravel.taiwan.net.tw) | 1TENER RS

Launched the Time for Taiwan (https: //itravel.taiwan.net.tw) mobile app service

7827 H

July 27

fEHIIA AR K 3D SRR TR B Z AT SRR

Produced a series of multimedia geological travel videos with AR and 3D
technology

8H10H—8H13H

August 10 — August 13

2018 REERRE

Taiwan Culinary Exhibition

8H20H—11H30H

August 20 — November 30

2018 &2 10 KiFBERTE
2018 Taiwan Top-10 Hot Springs Award selection

8H24H—8H206H

August 24 — August 26

W2 TEH 32 @REL [EF& - BHk20181 J J&F)

Held the “2018 Taiwan-Japan 32 Shared Station Names Youth Travel” activity

8H28H—8H?29H

August 28 — August 29

2018 FK B R REIRHE

2018 International Symposium on Sustainable Development

8H29H

August 29

BIEEM BB CEEIRINEHEIRE RS EENER)
Amended and promulgated the “Guidelines on Subsidies of the Tourism Bureau,
MOTC to Promote Overseas Charter Flight Visits to Taiwan”

9A5S5H—9HG6H

September 5 — September 6

&R Appendixes

9 H

September

2018 B2EIREARE kS ERIE

2018 Taiwan Modern Tourism Forum

9A7H—9H9H

September 7 — September 9

2018 B EREN

2018 Seafood Festival

9 A27H

September 27

018 HAREEBERFTEBEMTE

2018 Most Beautiful Bays in the World Carnival and Annual Meeting

10 85H

10 A

October

2018 A EEI R i RiE s

October 5 2018 International Cruise Forum in Taiwan
0B 2A TR TREERBREAEOIRERIEEINE)

Drafted and announced Regulations on Rewards for the Reporting of Violations
October 22

of the Statute for the Development of Tourism

1M A1H

November 1

11 B

November

AIERS IRBMECRERKITRERERMIEERORNS
EMRERMIKEHER k RELBACBRNERETRSRF
ELBEEERIERMHER - B 11 A1 BEX

Drafted and announced Guidelines on Subsidies of the Tourism Bureau, MOTC
for Travel Industry Promotion of Tourism in Yilan County, Hualien County,
Taitung County, Kaohsiung City, and Pingtung County and Guidelines on
Subsidies of the Tourism Bureau, MOTC for Measures to Improve the Quality
of Warm Winter Travel Accommodations in Yilan, Hualien, Taitung, Kaohsiung,
and Pingtung, effective from November 1

3
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1M B9H

November 9

11 B 17 H

November 17

11 B 24 H

November 24

12 A11H

December 11

12 A 18 H

December 18

12520 H
December 22

12H21H

December 21

11 A

November

BERREEZMP OHBRE MBS IERTER
Signed a memorandum of cooperation on cultural tourism with the National
Performing Arts Center

{

BmEoEnNESEER
Held the 9th Asian Bird Fair

&% Appendixes

=8 B EPER YL /BT BV R BRI R

Ef=3 Organization of the Tourism Bureau

5]
Director General

&
( - \

BR&

Deputy Director General

L J

FEWE
Secretary General

HEZEBAGFERS

Taiwan and Paraguay signed a letter of intent on tourism cooperation

BR&

Deputy Director General

v

~

&4
Planning and Research Division

12 B

December

#HE MOsEERE BERY —BERIRE) #7548

Travel and Training Division

Held “From Town to Bay: A Year of Splendid Bay Tourism in Taiwan”

#ifrAd

Technical Division

ABERT TRABINIE SR

Continued to promote and implement the Program to Expand Warm Winter

R4

International Affairs Division

Bl R4

Domestic Travel Division

hixTE4H
Hotel & Lodging Division

Domestic Travel

EME
Information Management
Department

WE=

Secretariat

YNEES

Public Relations Department

ABE

Personnel Department

5= BE =

Anti-Corruption Department

Accounting Department

SRR BRFE R 1( EXIMIFEEBR Overseas Offices \
SN PR s 1 s kA s y
ISERH BB BB MR Q1B B i B
Revised and announced Guidelines on Awards of the Tourism Bureau, MOTC to @ 7R Tokyo é 22 Bangkok Q SERBS T34 Frankfure
Promote Inbound Incentive Travel to Taiwan (— weertn — NI
SERE RIS IR E RIF O @ K[ Osaka © 3758575 Ho chi minh ity () V8 Hong Kong
P-| The Tourist Service Center in Taiwan
o Taoyuan International Airport ‘0 T seoul = 44 New York 4L Beijing
A% 30 BEECHNERTAEE - BR/IMEERHERFE - - & = ~
The Taiwan Tourism Bureau announced 30 Taiwan classic small towns and KE@%—Z’EB%—E#E%B’&%HE%%EP/D ) @ N singapore % EE2|| San Francisco ”’ 38 (%84 )Shanghai (Fuzhou)
Hakka villages to usher in the Year of Small Town Ramble in 2018. p-|  The Tourist Service Center in Taiwan PP
S Kaoshiung International Airport ) % &I Kuala Lumpur = TE AT Los Angeles
P—( 13 EEIZRESEZEIEE 13 National Scenic Area Administrations \
BE o i Y = g
oy CLAEEMEE () 7 = ) mamns KBS
:*" ortheast and Yilan v\ Penghu = Tri-Mountain '-u- Southwest Coast l Dapeng Bay

Coast

PN mamse
S| East Coast
eSS

gll| East Rift Valley

X1, B | HRE
S| Matsu m Sun Moon Lake
Y T BT
sl <) [EeETt it
) Guanyinshan Alishan S| Maolin

5¢9)) | ESERE
(G)) Sira;/La\
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e SRR ICRBERE R EEIRE

Eew: National Scenic Area Administrations

-~
RIABENEFERASREEER

Northeast and Yilan Coast National Scenic Area Administration

Q 22841 FitHERE1EME 2 HEEE 36 5%
No.36, Xinglong St., Fulong Village, Gongliao Dist., New Taipei
City 22841, Taiwan, R.O.C.

+886 2-2499-1210

www.necoast-nsa.gov.tw

Ll

N

-
HREEREASREEERE

Sun Moon Lake National Scenic Area Administration

Q 55547 Rt R4 RO KA AT FRILLIES 599 5%
No0.599, Jhongshan Rd., Yuchih Township, Nantou County
55547, Taiwan, R.O.C.

«,  +886 49-285-5668
Q\Q www.sunmoonlake.gov.tw

-
ERMBERASEERE

East Rift Valley National Scenic Area Administration

o 97844 LR IRTRYDERMAT 17 ABERAGER —FR 168 5%
No.168, Section 2, Singhe Rd., Neighbor 17, Hegang Village,
Ruisui Township, Hualien County 97844, Taiwan, R.O.C.

A, +886 3-887-5306

% WWwWw.erv-nsa.gov.tw

&R Appendixes

4 N
REPBRERASEEER

East Coast National Scenic Area Administration

96144 BERFAUINIAIEH RIS 25 9%
No. 25 Xincun Rd., Chenggong Town, Taitung County 96144,
Taiwan, R.O.C.

,  +886 89-281-530

% Wwww.eastcoast-nsa.gov.tw

EEmEEsERARBEER

Southwest Coast National Scenic Area Administration

Q 72742 BEmiEFIEIFIEREE 119 5%

No. 119 Jioucheng, Beimen Village, Beimen Dist., Tainan City,
72742, Taiwan, R.O.C.

\ +886 6-786-1000

% WWW.SWC0ast-nsa.gov.tw

=

BHEREASEEER

Matsu National Scenic Area Administration

Q 20942 FTREFAM_EAT 95-1 5%
No0.95-1, Renai Village, Nangan Township, Lianjiang County
20942, Taiwan, R.O0.C.

A, +886 836-25631

% www.matsu-nsa.gov.tw

N

-
MELERESEEEE

Alishan National Scenic Area Administration

Q 60246 Z=HHERMIBOAIEHIE 51 58

No.51, Checheng, Chukou Village, Fanlu Township, Chiayi
County, 60246, Taiwan, R.O.C.

Q,  +886 5-259-3900

Q@ www.ali-nsa.net / www.ali-nsa.gov.tw

N

4 N
EHEREREEERE

Penghu National Scenic Area Administration

88054 FMMA B AT ER 171 3%
No.171, Kuanghua Village, Magong City, Penghu County
88054, Taiwan, R.O.C.

,  +886 6:921-6521
Q@ www.penghu-nsa.gov.tw

-
EMEREREERRE

Maolin National Scenic Area Administration

Q 90143 RERM-HMPIMERIIERS 120 5%
No.120, Saijia Lane, Saijia Village, Sandimen Township,
Pingtung County, 90143, Taiwan, R.O.C.

A,  +886 8-799-2221

% www.maolin-nsa.gov.tw

-
BRREREASEEER

Siraya National Scenic Area Administration

Q 73257 A EEELEEWE 1-1 5%
No.1-1, Xiancao, Xiancao Village, Baihe Dist., Tainan City
73257, Taiwan, R.O.C.

«,  +886 6-684-0337
0\® WWww.siraya-nsa.gov.tw

4 N
EtERRESLERASEEER

North Coast & Guanyinshan National Scenic Area Administration

Q 25341 FAEHAFMBEXE T &I 33-6 5%
No.33-6, Xiayuankeng, Demao Village, Shimen Dist., New
Taipei City 25341, Taiwan, R.O.C.

{, +886 2-8635-5100
S

www.northguan-nsa.gov.tw

-
A ZERASEEER

Dapeng Bay National Scenic Area Administration

Q 92851 [RRMEBIAANEE AR 169 55
No.169, Datan Rd., Donggang Township, Pingtung County
92851, Taiwan, R.0.C.

{, +886 8-833-8100
% www.dbnsa.gov.tw

-
ZUBREASREEERRE

Tri-Mountain National Scenic Area Administration

Q 41341 @ MFEIEEAPIER 738 57

No.738, Zhongzheng Rd., Wufeng Dist., Taichung City 41341,

Taiwan, R.O.C.
.  +886 4-2331-2678

% WWW.trimt-nsa.gov.tw
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mnm AT ERER LB B

E2= Qverseas Branch Offices

v

Germany

EEEMRENER / HEEEItERARER

Taipei Tourism Office, Federal Republic of Germany
Q Friedrichstrasse 2-6, 60323 Frankfurt am Main, Germany
\ +49-69-610-743
& +49-69-624-518

S Www.taiwantourismus.de

M info@taiwantourismus.de

[ A fE China

HItRNERE /| S2BRMEBARERSIERHER

Taiwan Strait Tourism Association, Beijing Office

Q ERTHBEREFIINAEZ 12 SREFREXRETIE 29 /B

trict, Beijing. PR China 100022
& +86-10-656-64100
& +86-10-656-61921
N tsta7@tsta-bj.org

EHEBHER / SLBRMFRAKERE DSHESR

Taiwan Strait Tourism Association, Shanghai Branch Office

Q LBHEHAEEEFTI 168 SRBHAREAIE 10 B 02 Bip

 +86-21-63510909
& +86-21-63510696
N taiwan@tlhsh.org

B EBHERENRAE / SEBRMERRERE LSRESREMNRAE

Taiwan Strait Tourism Association Shanghai Branch Fuzhou Office

Q EEEEMMEIEE AR 82 SRR EERAE 18 & 06 BT

 +86-591-63335018
& +86-591-63335017
M tsta8@tsta-bj.org

NE

Q

Q> www.putongtaiwan.orkr

N taiwan@tourtaiwan.or.kr

29th Floor. West Tower, LG Twin Towers, B12 Jianguomenwai Avenue, Chaoyang Dis-

Room 1002,10F Headquarters Building No.168 Xizang Middle Road, Shanghai, 200001

Room 1806,18F Rongdu International Building No.82 Wusi Road, Fuzhou, 350000

{

HBENER / SLHEAHSEWEBRM

Taiwan Visitors Association, Seoul Office

Rm. 902, 9F, Kyungki Building, 115 Samgak-Dong,
Chung-Ku, Seoul, Korea

S +82-2-732-2357~8
& +82-2-732-2359

¥Th03K Singapore

EERMINEER / EEBAHERIMKREE

Taiwan Visitors Association, Singapore Office

Q 10 Collyer Quay #06-03, Ocean Financial Center, Singapore 049315
«, +65-6223-6546/7

& +65--6225-4616

N4 tbrocsin@singnet.com.sg

22 [H South Korea

& ’
Seoul

ERASIATIE R / BT E LA E B R
Taipei Economic and Cultural Office in Ho Chi Minh City

Q 336 Nguyen Tri Phuong St.,, District 10, Ho Chi Minh City, Vietnam
\ +84-28-383-49160~65#3105

& +84-24-392-74996

N apply@taiwan.net.vn

HERNER /| ELHAHE B ARREHM

Taiwan Visitors Association, Tokyo Office

Q 3F, Kawate Bldg, 1-5-8 Nishi-Shinbashi, Minato-Ku, Tokyo 105-0003, JAPAN
\ +81-3-3501-3591~2

& +81-3-3501-3586

Q Jp-taiwan.net.tw

M tyo@go-taiwan.net

HAMRHER / EE8HE B AAREBHHR

Taiwan Visitors Association, Osaka Office

9 6F, Resorttrust Midousuji Building, 4-14-3, Nishitemma, Kita-Ku Osaka
530-0047, Japan

&, +81-6-6316-7491
5 +81-6-6316-7398
Sy jp-taiwan.net.tw

N4 osa@go-taiwan.net

EEW

San Francisco

B
Los Angeles

&7 Hong Kong

HEBNERER EE2EXHETENZRE
Taiwan Visitors Association Limited

Room 512, Silvercord Tower 1, 30 Canton Road, Tsim
Sha Tsui, Kowloon, Hong Kong (106 £ 5 A 31 HEBA )

. +852-2581-0933
& +852-2581-0262
4 info@ttbhk.hk

Z=[# Thailand

HEAMEBRE | HEESEEEXHEREE
Tourism Representative, Travel Section, Taipei
Economic and Cultural Office in Thailand

Q GNO02,24F North Wing,G Tower Grand Rama 9
No.9 Rama 9 Road, Huay Kwang District, 10310,
Bangkok

A, +66-2-1266-201
N ttb.bkk2017@gmail.com

B Malaysia

BSRIENER / ELRAHESERNER

Taiwan Visitors Association, Kuala Lumpur Office

Q Suite 25-01, Level 25, Wisma Goldhill, 67, Jalan Raja
Chulan, 50200, Kuala Lumpur, Malaysia

& +60-3-2070-6789
& +60-3-2072-3559
@e taiwan.net.my/ms/

N tbrockl@taiwan.net.my

&R Appendixes

e
New York

BERAMER / BN EILEE RS RE A
Tourism Representative, Travel Section, Taipei Economic and Cultural
Office in New York

@ 1 East 42nd St,, 9th Fl, New York, NY 10017, US.A.
{, +1-212-867-1632/4

& +1-212-867-1635

Qy eng.taiwan.net.tw

N tbrocnyc@gmail.com

HESUMERE / BES LSIEE RS RE A
Tourism Representative, Travel Section, Taipei Economic and Cultural
Office in San Francisco

Q 555 Montgomery Street, #505, San Francisco, CA 94111, US.A.
&, +1-415-989-8677
& +1-415-989-7242
Sy eng.taiwan.net.tw

N info.visittaiwansf@gmail.com

EERCHIER / S CHEILEE RS RE A
Tourism Representative, Travel Section, Taipei Economic and Cultural
Office in Los Angeles

Q 3731 Wilshire Boulevard, Suite 780, Los Angeles, CA 90010, U.S.A.
\ +1-213-389-1158
8 +1-213-389-1094
Qy eng.taiwan.net.tw

N info@taiwantourism.us

-
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