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Abstract

The Travel Tourism Research Association (TTRA) hosted the TTRA 2018 Annual
International Conference at the Baltimore Hotel in Miami Florida from June 26-28, 2018. Industry
and academic experts gathered to discuss topics such as “encouraging innovation in the universe
of tourism research,” “innovation and smart, sustainable destinations,” “disruptive technology

EEINT3

and radical innovation,” “new insights and innovation research on consumer behavior,” and

other topics. This conference has provided important insights on the future of tourism research,
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including discussion on artificial intelligence and tourism topics, exploring qualitative research
methods such as the usage of Zaltman Metaphor Elicitation Technique (ZMET) implementation
in tourism industries, exploring tourism trends, consumer behavior and future tourist market,
peer-to-peer accommodation network, and so on. With these new methods and perspectives to
understand tourists and their behavior, we can better contribute to the development of the tourism

industry in Taiwan.

Key words: Travel and Tourism Research Association (TTRA), artificial intelligence, Zaltman
Metaphor Elicitation Technique (ZMET), peer-to-peer accommodation
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ENCOURAGING INNOVATION IN THE UNIVERSE OF TOURISM RESEARCH !
Q}TTRA 2018 International Conference

TUESDAY - THURSDAY, JUNE 26-28, 2018 « THE BILTMORE, MIAMI/CORAL GABLES, FL
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1  TTRA 2018 International Conference
EHIZKIE : Travel and Tourism Research Association (2018) °
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Sara Dolnicar
PEER-TO-PEER
ACCOMMODATION
NETWORKS

2 Peer-to-Peer Accommodation Networks $1H
ERFIR ¢ Dolnicar (2018)

Trading Lor money

~

Host-independent Host-dependent
é commercial commercial
:’é eg Bookingcom eghirbrb ®
|-
Q
5 y :
. :
s &
0 T Q
* Host-independent Host-dependent £
Q noh-commerciol noh-commercial E
9 - -
HorneE.xchangj Couc;hsur‘ﬁing

Tr‘adinﬂ without money

3 A typology of peer-to-peer accommodation network facilitators

ERCR © Dolnicar (2018)
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BB B EES (Miami-Dade County ) © A » 2R KA B din £ PR BB (Cruise
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